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The  Bureau  of  the  Census,  Department  of  Commerce,  announced  that  confectionery  and  choco- 
late manufacturers'  dollar  sales  in  July  were  dovm  6  percent  from  July  sales  last  year  and 
doim  23  percent  from  sales  In  June,  These  data  are  based  on  ccnfldential  reports  submitted 
to  the  Bureau  of  the  Census  by  331  candy  manufacturers  located  throughout  the  country.  Dollar 
sales  reported  for  the  first  7  months  of  191S  amounted  to  3  percent  more  than  dollar  sales 
reported  for  the  corresponding  period  last  year. 

Dollar  sales  of  chocolate  manufacturers  in  July  were  up  AO  percent  from  July  1947  i^ile 
sales  of  manufacturer-retailers  and  of  manufacturer-rtiolesalers  were  down  6  percent  and  12 
percent,  respectively.  July  sales  of  each  class  of  manufacturers  were  down  from  the  previous 
month.  Manufacturer-retailers'  sales  decreased  by  10  percent ,those  of  chocolate  manufacturers 
by  35  percent,  and  sales  of  manufactureiv^olesalers  were  21  percent  less  than  in  June. 

July  poundage  sales  as  reported  by  120  manufacjturers  (table  2)  were  down  13  percent  from 
July  1947,  irtule  dollar  sales  of  these  same  manufacturers  were  down  1  percent.  For  the  year- 
to-date,  dollar  sales  of  these  manufacturers  were  11  percent  more  and  pounds  sold  were  2 
percent  less  than  a  year  ago.  _ 
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Table  1. —CONFECTIONERY  AND  COliPETITIVE  CHOCOLATE  PRODUCTS  MANUFACTURERS'  SALES,  BY  KIIID  OF 

BUSINESS  AND  LOCATION,  JULY  1945 


Kind  or  business,  geographic 
division,  and  State 


Number  of 
firms  re- 
porting 1/ 


Sales  -  current  month 


Percent  change 


July  1948 

from 
July  1947 


July  1948 

from 
June  1948 


July 

1948 

(add  000) 


Sales  of  firms  reporting 
year-to-date  2/ 


Percent 
change  from 

7  months 
1947 


7  months 

1948 

(add  000) 


TOTAL 

lianuf  acturer-retailers . 


Manufacturers  of  chocolate  products 
competitive  with  confectionery 


Other  manufacturers  by  State  in  which 
located 


New  England. 


Atlantic 

New  York 

New  Jersey 

Pennsylvania 

Maryland , 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  North  Central. 

Illinois 

Ohio 

Indiana 

Michigan 

Wisconsin 


West  North  Central. 
Minnesota 


North  Dakota. 
South  Dakota. 

Nebraska 

Iowa 

Missouri 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

Mississippi 


7;est  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 


Mountain 
Colorado. 
Idaho. .. . 
Utah 


Pacific 

California. 
Ti'ashington. 
Oregon 


351 
23 

12 

296 

26 

106 

33 

45 

16 

12 

74 
52 

8 

14 

20 

10 
10 


14 


40 
27 

13 


-6 

-6 

^^40 

-12 

♦2 
-S 
♦3 
-6 

-5 

-16 

-16 
-15 

-16 
-27 
-59 

-36 
-64 

-48 

♦26 

-5 

-13 

-8 

-39 


-23 
-10 

-35 


-3 


+3 

-17 
-17 

-20 

-16 

-27 

-57 
-25 


-10 


-16 

-14 
-13 

-27 


1/  Number  does  not  apply  in  all  cases  to  the  year-to-date  figures. 

2/  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


$38,860 
1,446 

7,024 


-21 

30,390 

-44 

3,313 

-16 

10,510 

-15 

4,666 

-21 

4,909 

396 


639 

13,070 
12,228 

411 

431 

655 

169 

486 


464 


435 


312 


1,631 
1,450 

181 


♦5 

-6 

+44 


-18 


-25 

-5 
-3 

-32 
-21 
-50 

-18 
-54 


-37 


♦11 


-18 

-5 
+2 

-33 


$418,134 
14,052 

85,299 


-2 

518,785 

♦  27 

44,829 

-5 

96,611 

-2 

57,855 

-4 

49,225 

5,057 


6,474 

158,067 
129,245 

5,976 
4,866 
9,424 

2,427 

6,S97 


S,5S2 


5,896 


2,957 

15,647 
13,477 

2,170 


£"'  I gc 
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Table  2.— CONFECTIONERY  AND  COMPETITIVE  CHOCOUIE  PRODUCTS  MANUFACTURERS'   SA 
POUNDAGE,  AND  AVERAGE  VALUE,  BY  TYPE  OF  HOUSE,   JULY  1948 


20  t§48 


Type  of  house  1/ 


Number  of 
firms  re- 
porting 2/ 


July  1948 


Pounds 
(add  000) 


Value 
(add  000) 


Average 
value 


July  194 


j!*^y  UBHAtfY 


Pounds 
(add  000) 


%.iue 
(add  000) 


Average 
value 


TOTAL.... 

Package  goods 
Bar  goods..... 
Bulk  goods.... 
General  line.. 
Unclassified. . 


120 

26 
33 
29 
20 
12 


74,136 

5,357 
42,425 

4,962 
16,490 

4,902 


$26,808 

2,253 
17,353 
1,637 
4,397 
1,168 


$.421 
.409 
.330 
.267 
.238 


85,291 

6,632 
47,109 

8,132 
20,133 

3,285 


$27,135 

2,647 

15,837 

2,161 

5,614 

876 


$-399 
.336 
.266 
.279 
.267 


Type  of  house  ]^ 


Number  of 
firms  re- 
porting 2/ 


7  months 


Pounds  (add  000) 


1948 


1947 


Percent 
change 

1948 

from 

1947 


Value  (add  000) 


1948 


1947 


Percent 
change 

1948 

from 

1947 


TOTAL. 


Package  goods. 

Bar  goods 

Bulk  goods.... 
General  line.. 
Unclassified. . 


120 

26 
33 
29 
20 
12 


765,627 

54,165 
447,373 

60,805 
168,949 

34,335 


784,230 

53,883 
426,894 

94,079 
183,292 

26,082 


A 
/5 

-35 
-8 

/32 


$293,310 

26,266 

188,905 

18,854 

50,411 

8,874 


$264,717 

25,831 

148,001 

24,016 

59,496 

7,373 


/2 
/28 
-22 
-15 
/20 


1/  Groups  are  by  kind  of  business  and  not  by  type  of  product. 
2/  Ifenufacturer-retailers  not  included. 
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SERIES:'    M16C-88 


CONFECTIONERY  AND  COMPETITIVE  CHO 

Manufacturers*  Sales^ 
AUGUST   1948 

The  Bureau  of  the  Census,  Department  of  Commerce,  announced'Jthat  confectionery  and 
chocolate  manufacturers'  sales  in  August  were  up  39  percent  from  July  iales  and,  up  18  percent 
from  August  sales  last  year.  These  data  are  based  on  confidential  repoVta  sutimittiKl  to  the 
Bureau  of  the  Census  by  317  candy  and  chocolate  manufacturers  located  throughout  th/»  country. 
Dollar  sales  reported  for  the  first  8  months  of  1948  amounted  to  5  percent  moi^-ihan'the  doUar 
sales  reported  for  the  first  8  months  of  1947, 

August  dollar  sales  of  all  types  of  confectionery  manufacturers  were  up  from  July, 
and  sales  of  all  types  except  manufacturer-retailers  were  above  those  of  August  1947.  The 
sales  of  manufacturer-wholesalers  showed  the  largest  increase  over  the  preceding  month,  41 
percent,  and  chocolate  manufacturers'  sales  showed  the  largest  increase  over  August  of  last 
year,   63  percent. 

Poundage  and  dollar  sales  in  August  as  reported  by  121  manufacturers  (table  2)  in- 
creased 9  and  18  percent,  respectively,  from  August  of  last  year.  For  the  yeai^to-date, 
dollar  sales  of  these  121  manufacturers  are  up  12  percent,  while  pounds  sold  are  dom  1  oer- 
cent.  '^ 
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■feble  1.— CaiFECTIONKHY  AtlD  OOUPETITIVE  CHOCOLATE  PBOHJCTS  UUflJFACrURERS*   SALES,  BT  KDTO  OF 

BUSINESS  mV  LOCATION,  AUGUST  19^3 


Kind  of  business,  geographic 
division,  and  State 


Number  of 
firms  re- 
porting 1/ 


Sales  —  current  month 


Sales  of  firms   reporting 
year-to-date  2/ 


Percent  change 


August  19t8 

from 
August  191*7 


August  1948 

from 

July  1948 


August 

1948 
(add  000) 


Percent 

change  from 

8  months, 

1947 


8  months, 

1948 
(add  000) 


TOTAL 

Manufacturer-retailers. 


Uanxifaoturers  of  chocolate  products 
competitive  with  confectionery..... 


Other  manufacturers  by  State  in  which 
located 


New  England. 


Atlantic 

New  York 

New  Jersey 

Pennsylvania 

I£iryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

(joorgia 

Florida 


East  North  Central. 

Illinois 

Olio 

Indiana 

Uichigan 

Wisconsin. 


VJest  North  Central. 

I'jinnesota 

North  Dakota 

South  Dakota 

Nebraska. 

Iowa 

ULssouri 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

ICssissippi. 


West  South  Central 
Arkansas..... ..  •• 

Louisiana 

Oklahonii 

Texas.... 


Uountain 
Colorado. 
Idaho. . .. 
Utah 


Pacific 

Cai  Lfo  mia . 
'iKashiiigton. 
Oregon 


317 
19 

12 

286 

24 

104 
32 

44 
16 

12 

71 

51 

8 

12 

19 
8 

11 


16 


37 
26 

11 


A8 
-9 

M 


% 

/22 

-17 

-25 
-19 

-27 


/66 


/25 


-1 


/2 

-1 

/22 


,^39 
/(> 

/37 

Al 

/83 

/31 
/26 

/35 

AO 

A4 


Ao 


A6 


M 


A5 

/51 
/39 

ATI 


1/  Nufiber  does  not  apply  in  all  cases  to   the  year-to-date   figures. 

X'  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


foosS' 


53,515 
1,463 

9,447 

42,605 

6,000 

13,597 
5,563 
6,688 

434 
912 


»^39 
;^39 

A3 

18,019 
16,958 

585 

/33 

476 

A9 

993 

^0 

249 

744 


637 


620 


359 


2,380 
1,982 

398 


/5 
-7 

A6 

-2 
/28 

-4 


-16 

-21 

-4 
-2 

-28 

-21 

-30 

-18 

-33 
-33 

A2 

-16 


-28 
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Table  2.— CONFECTIONERY  AND  COIiPETITIVE  CHOCOLATE  PRODUCTS  MANUFACTURERS'   SALES, 
POUNDAGE,   AND  AVERAGE  VALUE,  BY  TYPE  OF  Ha'SE,  AUGUST  1948 


Type  of  house  1/ 


Number  of 
firms  re- 
porting 2/ 


August  1948 


August  1947 


Pounds 
(add  000) 


felue 
(add  000) 


Average 
value 


Pounds 
(add  000) 


Va3.ue 
(add  000) 


Average 
value 


TOTAL.... 

Package  goods 
Bar  gords.... 
Bulk  goods... 
General  line. 
Unclassified. 


121 

25 
33 
30 
21 
12 


104,921 

6,749 
62,655 

8,580 
21,370 
'  5,567 


$37,365 

2,955 
24,663 
2,612 
5,8U 
1,321 


♦.438 
.394 
.304 
.272 
.237 


96,092 

7,157 
56,668 

9,107 
19,a9 

3,741 


$31,741 

2,979 

19,732 

2,672 

5,414 

944 


1.416 
.348 
.293 
.279 
.252 


!^pe  of  house  1/ 


Number  cf 
firms  re- 
porting 2/ 


8  months 


Pounds  (add  000) 


1948 


1947 


Percent 
change 

1948 

from 

1947 


Vklue  (add  000) 


1948 


1947 


Percent 
change 

1948 

from 

1947 


TOTAL. 


Package  goods. 
Bar  goods..... 
Bulk  goods.... 
General  line.. 
Unclassified.. 


121 

25 
33 
30 
21 

12 


870,548 

60,914 
510,028 

69,385 
190,319 

39,902 


880,322 

61,040 
483,562 
103,186 
202,711 

29,823 


-1 

•  •  « 

-33 
-6 

/34 


$330,675 

29,221 
213,568 
21,466 
56,225 
10,195 


$296,458 

28,810 

167,733 
26,688 

64,910 

8,317 


A2 

A 

»^27 
-20 

-13 
/23 


1/  Groups  are  by  kind  of  business  and  not  by  type  of  product. 
2/  Manufacturer-retailers  not  included. 
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SERIES  r  ia6c-9S 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 

Manufacturers*   Sales* 
September  1948 

The  Bureau  of  the  Census,  Department  of  Commerce,  announced  that  confectionery  and 
chocolate  manufacturers*  dollar  sales  in  September  were  7  percent  higher  than  in  September 
1947  and  up  40  percent  from  August  1948.  These  data  are  based  on  confidential  reports  sul>- 
mlited  to  the  Bureau  of  the  Census  by  315  confectionery  and  chocolate  manufact\irers  throughout 
th«  country. 

Chocolate  manufacturers  reported  the  largest  Increases  in  dollar  sales  compared  with 
September  of  last  year  and  with  August  of  this  yearj  36  and  87  percent,  respectively.  Dollar 
sales  of  manufacturer-wholesalers  were  up  1  percent  from  September  of  last  year,  and  31  per- 
cent fr«n  August  1948,  while  those  of  manufactui^r-retailers  were  dov/n  6  percent  from  September 
of  last  year  but  up  12  percent  from  August.  Confectionery  and  chocolate  manufactiirers'  dollar 
sales  for  the  first  9  months  of  1948  were  5  percent  higher  than  in  the  same  period  in  1947. 

Poundage  sales  for  September  as  reported  by  122  manufacturers  (table  2)  were  approx- 
imately 2  percent  less  than  those  of  September  1947*  while  dollar  sales  were  up  7  percent. 
For  the  first  9  months  of  1948,  poundage  sales  of  these  manufacturers  were  down  1  percent  and 
dollar  sales  were  up  11  percent  from  the  same  period  in  1947. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufacturers'  Dollar  Sales 
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Table  1 .-- CONFECTIONEiff  AN'D  COIIPETITIVt  CHOCOLATE  PRODUCTS  U4MJFACTIIRKR3'    SAlis ,   W   KIND  OF  HISIHESf:   AlID  LOCATIOIi,   SEPTEi-BLR  1948 

Number  of 
firms  re- 
porting 1/ 

Sales  -  current  month 

Sales  of  flrma  reporting 
year-to-date  2/ 

Kind  of  buslneas,  geographic 

Percent  change 

September 

1948 
(add  000) 

Percent 

chan^^e  froci 

9  Bontlj, 

1947 

division,  and  State 

September  1948 

from 
September  1947 

September  1948 
from 
August  1948 

9  months, 

1948 
(add  000) 

TOTAL 

315 

21 

12 
282 

24 
103 

} 

43 

17 

}                   13 

70 

\                  '*' 
/                     9 

J                    ^ 

20 

1           ' 

}                    ^ 

8 

8 

36 
T                    "" 

♦7 
-6 

-36 

♦1 
♦16 
*10 

♦5 
♦12 

♦  21 

♦27 

-8 

-7 

♦18 

-30 

-a 

♦8 
-28 

-16 

♦17 

-8 

♦5 
♦3 

♦15 

♦40 
♦12 

♦87 
♦31 

♦  40 

♦  28 

♦  21 
♦31 

♦47 

♦34 

♦  28 
♦25 

♦57 

♦114 

♦79 

♦74 
♦81 

♦37 
♦52 

♦65 

♦18 
♦12 

♦4fi 

74,969 
1,673 

17,625 

55,671 

8,347 

17,193 

6.752 

8,607 

636 

1,198 

23,118 
a, 054 

1,045 
1,019 
1,820 

483 
1,337 

942 
903 

593 

2,755 
2,156 

599 

♦5 
-7 

♦44 
-1 

♦  26 
-2 
♦1 

•  •  • 

-12 

-17 

-4 

-3 

-22 

-22 

-28 

-U 
-32 

-31 
♦13 

-15 

-3 
♦2 

-23 

549,214 
17,248 

112,371 

419,595 

59,262 

127,560 

Manufacturers  of  chocolate  products  competitive 
with  confectionery ,,, 

Other  Banufacturers  by  State  in  which  located 

Ne»  England 

Atlantic 

New  lork 

50,329 

PennsylTa.iia  •>.••••■•••••••••••••••••••••••••••• 

64,520 

Maryland 

West  Virginia..*....*,**.,*,,,,, ••••••• •«•,«,.,, 

North  Carolina .•.•.•.,.•....»....•,,,•.••....,,, 

4A27 

Florida .* 

8,584 

Sast  North  Central.... ......,..*. 

179,224 
167,257 

Ohio.. •,,•....•••.«*.*•,,...*.,,.. ******,,,,,**, 

5,606 

Michigan 

Wisconsin ,»,.,,.,,,,,*•****•,... a,,,^**..,...... 

6,361 

12,267 

iiinnesota.  ....*.*..*...* •••.......••.. .•.•*•«*,, 

North  Dakota , 

3,1S9 

9,078 

KentuclQ',..,., *.,...*,.*,. *,,.,,,,,,,,,,*,, ,,.,, 

7,025 

Kest  South  Central 

Arkansas ........*.............,.***.*,,.* 

Louisiana..,.,,.,,,,,..,.* ,, ,...,... 

7,419 

Texaa 

iiountain 

Idaho 

3,909 

Pacific 

22,929 
19,707 

Washington, ********** i**,, ,,*.,,,,,,,,,,,,,,,*   * 

3,222 

1/  Hnnber  does  not  apply  in  (ill  cases  to  the  year-to-date  figures, 

2/  Lncludes  reports  receiTe<'.  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2, — CONFECTIONERY  AND  CaiPETITIVE  CHOCOLATE  PRODUCTS  MANUFACTURERS'  SALES,  PODNDACE, 
AND  AVERAGE  VALUE,  BV  TYPE  OF  HOUSE,  SEFTEl'BER  1948 


Type  of  house  J/ 


TOTAL 

Package  goods. 

Bar  goods 

Bulk  goods,.,. 
Csneral  line.. 
Unclassified.  , 


Number 
of 
firms 
report- 
ing^ 


122 
26 
32 
30 
21 
13 


September  1948 


Pounds 
(add 
000) 


136,180 

8,638 

77,129 

U,194 

29,396 

6,823 


Value 
(add 
000) 


S51,905 
4,142 
33,031 
4,097 
9,093 
1,542 


age 
value 


$*480 
.428 
.289 
.309 
.226 


September  1947 


Pounds 
(add 
000) 


138,673 
10,104 
78,271 
13,857 
31,443 
4,998 


Value 

(add 

000) 


»48,482 
4,454 

»,5n 

4,410 
9,875 
1,232 


Aver- 
age 
value 


$.441 
.364 
.318 
*314 
*246 


9  months 


Pounds   (add  000) 


1948 


1,006,73 
69,552 

587,157 
83,579 

a9,715 
46.725 


1947 


1,018,995 

71,144 

561,833 

U7.043 

234.154 

34,821 


Per- 
cent 
change 
1948 
from 
1947 


-1 
-2 
♦5 

-29 
-6 

♦34 


Value  (add  000) 


1948 


$382,636 
33,419 
246,599 
25,563 
65,318 
11,737 


1947 


$344,940 

33,264 

196,244 

31,098 

74,785 

9,549 


Pei^ 
cent 
change 
1948 
from 
1947 


♦11 

♦26 
-18 

-l^ 

♦2? 


i/  Croups  an    by  Idod  of  business  and  not  by  type  of  pro^et 
3/  Uarrafaetn  rer-retallers  not  Included. 


DEPARTMENT  OF  COMMERCE 

Charles  Sawyer,  Stcretary 


BUREAU  OF  THE  CENSUS 

J.  C.  Capt,  Director 
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CONFECTIONERY  AND  COMPETITli/^!fflH©£ok.ATE  PRODUCTS 

Manufacturers'   Sales* 


October  1948 

The  Bureau  of     the  Census,   Department  of  Commerce,    announced 
chocolate     manufacturers'    dollar  sales     in  October  were '4     percent  less 
These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of 
fectionery  and     chocolate  manufacturers  located  throughout     the  country, 
of  these  plants  were  '18  percent  higher  than  their  sales     in  September. 
10  months  of  1948  were'  4  percent  more  than  for  the  corresponding  period 


that  confectionery  and 
than  in  October  1S47. 
the  Census  by  314°  con- 
October  dollar  sales 
Sales  during  the  first 
last  year. 


October  sales  of  chocolate  manufacturers  and  manufacturer-retailers  were  up  29  per- 
cent and  3  percent  respectively  compared  with  their  sales  in  October  a  year  ago, while  those  of 
manufacturer-wholesalers  were  down  10  percent.  Sales  of  manufacturer-wholesalers  and  manu- 
facturer-retailers in  October  were  larger  than  their  September  sales  but  those  of  chocolate 
manufacturers  were  4  percent  smaller.      (See  reverse   for  detailed  statistics.) 

Poundage  sales  for  October  as  reported  by  121  manufacturers  (table  2)  were  13  per- 
cent less  than  those  of  October  1947,  while  dollar  sales  were  8  percent  less.  For  the  year- 
to-date,  poundage  sales  of  these  manufacturers  were  down  3  percent  and  dollar  sales  were  up 
8  percent   from  the  same   period  last  year. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manutacturers'  Dollar  Sales 
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*  Cwiducted  with  ths  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Itodustry  Division,  Foods  Section 


^o94U 


Table  1.— CONFECnOK2lY  AND  COlffETITIVE  CHOCOLATE  PRODUCTS  UNUFACTURffiS'   SALES,  BY  KIKD  OF  BUSINESS  Ai;D  LOCATION,  OCTOESR  1948 


Kind  of  business,   geographic 
division,   ahd  State 


TOTAL. 


Manufacturer-retailers 

Uanuf acturers  of  chocolate  products  competitive 
with  confectionery 


Other  manufactxirers  hy  State  in  which  located. 


N  ew  England 

Atlantic 

New  York 

New  Jersey 

Pennsylvania 

Maryland 

District  of  Columbia. 

Virginia 

Vi'est  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  North  Central. 

Illinois 

Ohio 


Indiana. . . 
U.chigan. . 
Wisconsin. 


VJest  North  Central. 

Idinnesota 

North  Dakota 

South  Dakota 

Nebraska 

Iowa 

Lissouri 


East  South  Central. 

Kentucky 

Tennessee 

AlabaiDa 

Mississippi 

West  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain 

Colorado 

Idaho 

Utah 


Pacific 

California. 
Washington. 
Oregon 


Number  of 
firms  re- 
porting 1/ 


314 
22 

12 
280 

22 
103 

32 

43 

16 


58 
48 

8 
12 
20 


11 


13 


Sales  -  current  rionth 


Percent  change 


October  1948 

from 
October  1947 


-4 

♦  3 

♦  29 
-10 

♦  6 

♦  2 
-1 

♦  S 

♦  11 


-22 
-24 

♦  26 
-4 

-12 

-7 
-13 

♦  27 


♦  3 


-2 
♦  3 


October  1948 

from 

September  1948 


♦  18 


-4 

16,927 

♦  25 

69,564 

♦  9 

9,054 

♦  17 

20,389 

♦  17 

8,180 

♦  20 

10,346 

♦  17 

-7 

♦  28 

♦  26 

♦  57 
♦31 
♦95 

♦  44 
♦  112 


♦  39 


October 

1948 
(add  000) 


88,785 


2,294 


739 


1,124 

29,350 
26,450 

1,483 
1,417 
3,501 

666 
2,835 


1,812 


1,255 


3,395 

2,929 

466 


Sales  of  firms  reporting 
year-to-date  2/ 


Percent 

chanse  from 

10  months, 

1947 


♦  4 
-6 

♦  42 
-3 

♦  23 
-1 


-IS 

-7 
-6 

-IS 
-20 
-25 

-13 


♦  12 


-13 


-3 
♦  2 

-23 


10  months, 

1948 

(add  CM) 


637,999 
19,542 

129, 2So 

489,159 

68,316 

147,949 

53,509 

74,866 

4,866 

9,708 

208,574 
193,707 

7^089 

7,776 
15,768 

3,355 
11,913 


8,837 


8,674 


4,717 

26,324 
22,536 

3,686 


1/  Number  does  not  apply  in  all  cases  to  the  year-to-date  figures. 

2/  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2. 


--CONFECTIONERY  AND  COffETITIVE  CHOCOLATE  PRODUCTS  MANUFACTURERS' 
AND  AVERAGE  VALUE,   BY  TYPE  OF  HOUSE,   OCTOBER  1948 


SALES,   POUNDAGE, 


Number 

of 

firms 

report- 

ing£/ 

10  months 

Pounds  (add  000) 

Value  (add  000) 

Type  of  house  1/ 

Pounds 
(add 
000) 

Vaue 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

1948 

1947 

Per- 
cent 
change 
1948 
from 
1947 

1946 

1947 

Per- 
cent 
change 
1948 
from 
1947 

TOTAL 

121 

25 
S3 
31 
80 
12 

152,944 

U,268 
73,521 
19,426 
41,742 
6,987 

S59,031 

5,598 
31,698 

5,648 
14,363 

1,724 

$.497 
.431 
.291 
.344 
.247 

175,612 

11,986 
86,415 
18,870 
51,955 
6,386 

$63,830 

5,531 
33,179 

5,621 
17,939 

1,560 

$.461 
.384 
.298 
.345 
.244 

1,159,672 

80,820 
660,678 
103,005 
261,457 

53,712 

1,194,607 

83,150 
648,248 
135,913 
286,109 

41,207 

-3 

-S 
♦  2 

-24 
-9 

♦  30 

$441,667" 

59,017 
278,297 
31,211 
79,681 
13,461 

$406,770 

58,795 
229,425 

56,719 
92,724 

11,109 

♦  8 

♦1 
♦21 

-15 
-U 

♦a 

Package  goods 

Bulk  goods 

Unclassified 

1/  Groups  are  by  kind  of  business   and  not  by  type  of  product. 
2/  Uanufacturer-re tail era  not  included. 
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CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 

Manufacturers*   Sales'^ 
November    1948 

The  Bureau  of  the  Census,  Department  of  Coramerce,  announced  that  dollar  sales  of  confec- 
tionery and  chocolate  manufacturers  in  November  were  5  '  percent  more  than  in  November  last 
year.  These  data  are  based  on  conJ'idential  reports  submitted  to  the  Bureau  of  the  Census  by 
310  confectionery  and  chocolate  manufacturers  located  throughout  the  country.  November  dollar 
sales  of  these  plants  were  1  percent  lower  than  their  sales  in  October.  Sales  reported  during 
the  first  11  months  of  1948  amounted  to  4  percent  more  than  for  the  corresponding  period  last 
year. 

November  sales  of  chocolate  manufacturers  were  up  33  percent  compared  with  November  sales 
a  year  ago,  those  of  manufacturer-retailers  were  down  9  percent,  and  there  was  less  than  1 
percent  change  in  manufacturer-wholesalers'  sales.  November  sales  compared  with  October  sales 
showed  losses  of  7  percent  and  5  percent  for  manufacturer-retailers  and  chocolate  manufac- 
turers respectively, ■  and  less  than  1  percent  change  for  manufacturer-wholesalers. 

Poundage  sales  for  November  as  reported  by  123  manufacturers  (table  2)  were  1 'percent  less 
than  in  November  1947,  while  dollar  sales  were  7  percent  more.  .For  the  year-to-date,  dollar 
sales  of  these  manufacturers  were  up  8  percent  and  poundage  sales  were  down  3  percent  from 
the  same  period  last  year. 


CONFECTIONERY   AND  COMPETITIVE   CHOCOLATE   PRODUCTS 
Manufacturers'  Dollar  Sales 
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•Conducted  with  the  assistance  of  the  National  Confectioners  Association. 

Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 


uTahls.l. — CONFBCTlONHiY  AND  COUPhTITIVE  CHOCOUTE  PRODUCTS  liANUFACTURoES'  SALES,  BI  KIND  OF  BUSIiffiSS  AND  LOCATIOB,  NOVHBKB  i^ 


Kind  of  business,  geographic 
division,  and  State 


Number  of 
firms  re- 
porting 1/ 


Sales  -  current  month 


Percent  change 


November  1948 

from 
November  1947 


November  1948 

from 

October  1948 


November 

1948 
(add  000) 


Sales  of  firms  reportidg 
year-to-date  2/ 


Percent 

change  from 

11  months, 

1947 


11  jnonthtf, 
1948   : 
(add  000) 


TOTAL. 


Uanuf acturer-retailars 

Manufacturers  of  chocolate  products  competitive  with 
confectionery 


Other  manufacturers  by  State  in  which  located, 
tlew  England 


Atlantic 

New  York 

New  Jersey « 

Pennsylvania 

^ryland 

pistrict  of  Columbia. 

Virginia 

T/est  Virginia 

North  tarolina 

South  Carolina 

Georgia 

Florida 


Eafet  North  Central. 

Illinois 

Ohicj. 

Indiana 

(lie  higan 

ffisconBln 


Webt  NorJ.h  Central. 

JUnnespta 

North  Dakota 

South  Dakota 

Nebraska 


jEowa 

l£iS5ouri. 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central 

Arkansas 

Louisiana 

.,  Oklahoma 

Texas.' 


Mountain 
Colorado. 
Idaho..... 
Utah 


Pacific. 

California. 
Viashin^ton. 
Oregon 


SIO 
21 

12 
277 
23 
99 
31 
40 

16 


11 


14 


10 


+  5 
-9 


♦33 


♦14 


♦  7 

♦23 

-XI 
-14 

■52 
♦3 
-Z 

-1 


♦19 


+33 


♦10 
♦15 


♦4 
♦1 
-1 
-6 

♦1 


♦17 


-1 


♦66 


♦21 


♦17 

♦IS 


♦36 


88,670 
2,117 

16,157 

70,396 

9,597 

20,176 

8,100 

9,339 


1,992 


-7 

28,093 

-^8 

25,028 

♦6 

1,678 

-2 

1,387 

♦7 

3,743 

2,956 


1,782 


2,190 


980 


3,833 
5,253 

580 


♦4 
-6 

♦41 

-2 

♦  22 

♦1 
♦1 

-7 

-U 

-7 

-7 

-e 

-17 
-21 


-25 


-18 


♦IS 


-12 


-1 
♦S 


-21 


727,629' 
21i6S9 

145;4S5 

560i51S 

77,953 

168,131 

66,613 

84,205 


5j613 


11,700 

237,342 
219,410 

6,767 
9,165 

19,600 

4,731 
14,869 


10^702 

10^864 

5,697 

30,C26 
25,839 

4i357 


1/  Number  does  not  apply  in  all  cases  to  the  year-to-date  figures, 

2/  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2 — CONFECTIONERY  km  COMPBTITIVE  CHOCOUTE  PRODUCTS  UANUFACTDEERS'   SALES,   POUNDAGE, 
AND  AViEAGE  VALUE,   BY  TYPE  OF  HOUSE,   NOVilffiER  1948 


Typo  of  house  1/ 


Number 
of 
firms 
report- 
ing 2/ 


November  1948 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 
value 


November  1947 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


11  months 


Pounds  (add  000) 


1947 


Per- 
cent 
change 
1948 
from 
1947 


Value  (add  000) 


1948 


1947 


Per- 
cent 
change 

19i8 
froa 
19*7 


JOTAL.;. 


Package  gciods. 
Bar  goods.;.... 
Bulk  goods;.... 
Gene>-al  ll^e. . 
Unclassified.. 


123 

26 
35 
30 
21 
13 


149,630 

12,793 
67,049 
19,931 
43,208 
6,649 


$58,193 

6,652 
29,950 

5,622 
14,271 

1,698 


(..520 
.447 
.282 
.350 
.255 


151,559' 

12,995 
73,513 
17,015 
40,706 
7,312 


$54,485 

6,480 
27,268 

5,237 
15,979 

1,521 


$.499 
.371 
.506 
,343 
.206 


1,310,981 

93,613 
727,727 
122,936 
306,344 

60,361 


1,547,212 

96,125 
721,761 
152,926 
527,881 

48,519 


-3 

♦1 
-20 

-7 
♦24 


$500,239 

45,689 
506,247 
33,855 
94,331 
15,159 


$463, SP. 

«5,2T5 
256, 6»1 

41, see 

106, 9t9 
12.6J0 


♦6 

*\ 

*so 

-18 
-1£ 
♦20 


1/  Groujjsare  by  kind_  of  business  and  not  b^  tjr^  of  product. 
2/  Itanufacturw^iMteiiara  notiKcluded. 

VKr.t  NO 


OK 
PICS  W.  ■ 
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CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 

Manufacturers*   Sales^ 
DECEMBER    1948 

The  Bureau  of  the  Census,  Department  of  Commerce,  today  announced  that  dollar  sales  of 
confectionery  and  chocolate  manufacturers  in  December  1948  were  down  8  percent  from  December 
1947  and  l6  percent  below  sales  in  November  1948;  sales  for  the  entire  year  1948  were  3  per- 
cent over  those  of  1947.  These  data  are  based  on  confidential  reports  to  the  Bureau  of  the 
Census  by  307' confectionery  and  chocolate  manufacturers  located  throughout  the  country. 

According  to  preliminary  estimates,  total  candy  sales  of  all  manufacturers  in  the  country 
amounted  to  slightly  over  a  million  dollars  in  1948,  compared  with  the  previous  high  of  $950 
million  1/  reached  in  1947. 

During  1948,  chocolate  manufacturers  accounted  for  all  of  the  gain  in  dollar  sales  over 
1947,  the  38  percent  increase  experienced  by  these  producers  more  than  offsetting  declines  of 
5  percent  and  3  percent,  respectively, in  the  sales  of  manufacturer-retailers  and  manufacturer- 

vfholesr.lers,  


CONFECTIONERY   AND   COMPETITIVE   CHOCOLATE   PRODUCTS 
Manufacturers'  Dollar  Sales 
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BUREAU   OF   THE   CENSUS 


*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 

1/  The  1947  estimates  appear  to  be  slightly  low  according  to  preliminary  tabulations  of 
Censiis  of  Manufactiires  reports.  Final  and  more  detailed  figures  for  that  year  will  appear 
in  the  Census  publication  "Sugar;  Confectioneiy  and  Related  Products"  which  will  be  pub-- 
lished  and  offered  for  sale  by  the  Superintendent  of  Documents  in  the  near  future. 


Prepared  by  Bureau  of  the  Census,  Industry  Diiision,  Foods  Section 


'^/f/C' 


T»bl«  1.— COHracnOKBSOr  AHD  COITETITIVE  CHOCOUTE  products  MAMUFACTUHERS*  SAIES,  BI  KIHD  of  business  and  LOCATIOK,  DBCHffiER  1948 

Nuniber  of 
firne  re- 
porting i/ 

Salea  -  current  month 

year-to-date  2/ 

Kind  of  bualcesa,  geographic 

Percent  change 

Decenber 

1948 
(add  OCO) 

Percent 

change  from 

12  months, 

1947 

dlTision,  and  Stat* 

December  1948 

from 
Dacealwr  1947 

December  1948 

from 
Hovenber  1948 

12  months, 

1948 

(add  000) 

TOTAL 

307 
18 

12 
277 

25 
100 

42 
17 

}              " 

71 

51 

8 

}             ^ 
19 

9 

}             - 

6 

12 

]                8 

36 

26 

]              ^° 

-8 

•  .  • 

♦15 
-14 
♦1 
♦1 
-5 
♦  8 

-9 

-21 

-29 
-31 

♦14 
-15 
-23 

-23 
-24 

-22 

-14 

-3 

-8 

-7 

-13 

-16 
♦147 

-n 

-21 

-U 

-2 
-19 
♦19 

-a 

-35 

-34 
-33 

-45 
-28 
-44 

-36 

-46- 

-52 

-31 

-9 

-21 

-21 

-20 

74,466 
5,089 

14,398 
54,979 

8,545 
19,589 

6,325 
11,204 

759 

1,301 

1B,51£ 
16,637 

879 
1,000 
2,014 

V  794 

i*.    . 

a.w8 

901 

3,122 
2,669 

453 

♦3 
-5 

♦38 

-3 

♦20 

♦  1 

♦  2 

-6 

-12 

-9 
-9 
-6 

-17 
-21 

-10 
-24 

-18 

♦  11 

-U 

-1 
♦3 

-20 

802,785 
25,752 

159,853 

616,180 

86,664 

1S7,934 

llanufactursra  of  chocolate  products  competitive  with 
confectionery.  ••■*•• • •.•••.•.... • 

New  England 

Atlantic 

V.&\-t  Jersey* •  •••••••••■• >•• •••••••• 

72,938 

Pennsylvania 

rnr^^land 

95,506 

West  7ir<diila 

6,489 

Georgia.  •••••*••••••••••••• ••• ••• 

Florida 

13,001 

255,971 

Illinois 

236,160 
9,646 

Ohio 

^iriiPJia  .lilt 

10,165 

21,693 

5,310 

16,383 

East  So\ith  Central 

U,496 

Uississippi. ..••.•.....•.......••...•........•.... 

West  South  Central 

12,362 

6,598 

Utah 

33,462 
28,672 

California. • 

Washington. 

Oregon «• 

4,790 

1/  Number  does  not  apply  In  all  cases  to  the  yeap-to-date  flgxires. 

2/  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2.~CCNrECTI0NEEr  AKD  COJOTITIVE  CHOCOUTE  PRODUCTS  UANUFACTURERS  <  SALES,  POUNDACE, 
AND  AVERAGE  VALUE,  BY  TTPS  OF  ROUSE,  EBCQSEB  1948 


Number 
of 
fins 
report- 
ing 2/ 

12  months 

Pounds  (add  000) 

Value  (add  000) 

Type  of  bouse  ]^ 

Pounds 
(add 
000) 

Value 

(add 

000) 

Avei^ 

age 
value 

Pounds 
'(add 
000) 

Value 
(add 
000) 

Avep- 

1948 

1947 

Per- 
cent 
shange 
1948 
from 
1947 

1948 

1947 

Per- 
cent 
obange 
1948 
froQ 

1947 

TOTAL 

122 

26 

33 
30 
21 
12 

117,104 

U,038 
59,879 
n,2U 
25,674 
6,299 

$49,230 

9,509 
26,420 
3,309 
8,343 
1,649 

$.677 
.4U 
.295 
.325 
.262 

136,074 

13,028 
73,336 
U,647 
29,681 
5,382 

»5?,638 

7,858 
29,015 
4,501 
9,796 
1,468 

■  •  • 

t.603 
.396 
.307 
.330 
.273 

1,428,085 

107,651 
787,606 
134,150 
332,018 
66,660 

1,483,286' 

109,153 
795,097 
167,573 
357,562 
53,901 

-4 

-1 

-1 
-20 

-7 
♦24 

♦549,469 

55,178 
334,667 

40,142 
102,674 

16,808 

♦516,149 

53,133 
285,706 

46,457 
U6,755 

U,098 

♦6 

*k 

♦17 

Bul^  goods ....••• 

-14 

General  line. 

-12 

Unclassified 

♦19 

J^  Groups  are  by  kind  of  business  and  not  by  type  of  product* 
2/  Uanufacture]>-retailera  not  included. 
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CONFECTIONERY   AND   COMPETITIVE  ^CHOCOLATE   PRODUCTS 

Manufacturers'    Scnes* ' 

January  1949 

The  Bureau  of  the  Census,  Departrient  of  Cor-jnerce,  announced  today  tliat  dollar  sales 
of  confectionery  and  chocolate  manufacturers  during  January  were  down  7  percent  from  January 
1946  and  15  perceat  from  December  1946. 

Sales  of  maniiiacturei^retailers  dropped  13  percent  from  January  of  the  previous  year 
and  72  percent  from  December.  Chocolate  manufacturers  showed  a  31  percent  gain  in  sales  com- 
pared with  January  last  year,  but  a  loss  of  3  percent  from  December,  while  sales  of  manufac- 
turer^wholesalers  uere  down  14  percent  and  13  percent,  respectively.  These  data  are  based  on 
confidential  reports  submitted  to  the  Bureau  of  the  Census  by  314  confectionery  and  chocolate 
manufacturers  located  throughout  the  United  States. 

January  poxmdage  sales  of  122  manufacturers, as  shown  in  table  2,  were  down  5  percent, 
and  their  dollar  sales  were  down  4  percent  from  January  last  year. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufactures'  Dollar  Sales 
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Table  l.~Ci,IJFiiCTli..;.:KY  .UCU  CtirETITIVS  CiiGCCL.'.i'Ii  i'i'.CuUCTS  I'AliUFACTlJRERS'    SALES, 
DY  KEiD  CF  BUSarESS  ,UiD  UjCf-.TKll,    JANUARY  1949 


Kind  of  business,   c^op.raphic 
division,   and  State 


fiuraber  of 
firms  re- 
porting 


Sales  -  current  .-or.th 


Percent  change 


January  1949 

from 
Jajiuary  1948 


January  1949 
from 

December  1948 


TOTAL. 


Manufacturer- retailers 

Kanufacturers  of  chocolate  products  corapetitiv 

Other  manufacturers  by  State   in  wliici:  located. 

l.'ew  i^ngland 

Atlantic 

New  York 

New  Jersey 

Pennsylvania 

llaryland 

District  of  Columbia 

Virginia 

'.Test  Virginia 

Horth  Carolina 

South  Carolina 

Georgia 


'.iith  confectionery. 


East  North  Central. 

Illinois 

Ohio 

Indiana 

I'ichigan 

V/iaconsin 


West  North  Central. 

tlinnesota 

North  Dakota 

South  Dakota 

Nebraska 

Iowa. 

liissouri 


East  South  Central- 
Kentucky 

Tennessee 

Alabama 

Mississippi 


West  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 


Mountain 
Colorado . 
Idaho. . . . 
Utah 


Pacific 

California. 
Washington . 
Oj-egon 


3U 

22 
11 
2S1 
28 
98 
30 
41 

16 

11 

72 
51 

9 

12 

21 

10 

11 


11 


35 
25 

10 


-7 

-13 
+  31 
-14 
+7 
-5 
-5 
-3 


-12 

-Z7 
-29 

-1 
+11 

-27 


-34 


-23 


+7 
+6 

+8 


-15 

-72 
-3 
-13 
-15 
-23 
-12 
-32 

-31 

♦6 

+1 
+1 

-4 

+e 

-24 


-30 


-15 


-10 


-32 

-15 
-12 

-27 


Table  2.— CONFECTIONERY  AND  COtiPETITIVE  CHOCOLAi'E  PRODUCTS  MAi.OJFACTURjiRS'    SALES,    POUNDAO;, 
AND  AVERAGE  VALUE,    BY  TYPE  OF  HOUSE,   JANUARY  1949 


Type  of  house  1/ 


Number  of 
firms  re- 
porting 2/ 


January  1949 


Pounds 
(add  000) 


Value 
(add  000) 


rtvera^.e 
value 


Januarj'  1948 


Pounds 
(add  000) 


Value 
(add  000) 


Average 
value 


Percer.t  char.ge 
Januarj'  1^4'^ 

from 
January  1948 


Pounds 


value 


TOTAL. 


Package  goods. 
Bar  goods 

Bulk  goods. . . . 
General  line. . 
Uncla.33ified. . 


122 

26 
33 
29 
21 

13 


113,083 

9,502 
62,318 
10,984 
25,103 

5,176 


344,475 

5,317 
26,788 
3,069 
8,075 
1,226 


S.5&0 
.430 
.279 
.322 
.237 


119,5a 

9,148 
64,815 
11,819 
28,670 

S089 


546,219 

4,896 
26,429 
3,790 
9,842 
1,262 


5-535 
.408 
.321 
.343 
.248 


+4 


-7 

-12 


1/'  Groups  are  by  kind  of  business  and  not  by  type   of  product. 
2/  l.;anufacturer-retailers  not   included. 
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CONFECTIONERY    AND   COMPETITIVE   CHOCOLATE   PRODUCTS 

Manufactwrers'    Soles* 
February   1949 

The  Bureau  of  the  Census,  Department  of  Coiimei^:e,  announced  today  that  dollar  sales 
of  confectionery  and  chocolate  manufacturers  during  Februarj^  were  down  16  percent  from  Feb- 
ruary 19i+8  and  were  6  percent  below  January  sales.  February  dollar  sales  of  chocolate  manu- 
facturers were  1  percent  higher  than  in  February  1948,  while  those  of  man\ifacturer-retailers 
and  manufacturer-wholesalers  vfere  down  8  percent  and  20  percent  respectively.  February  dollar 
sales  of  manufacturer-retailers  were  6l  percent  more  than  in  January",  showing  their  usual 
seasonal  increase.  Chocolate  manufacturers'  sales  vfere  down  6  percent  and  those  of  manufac- 
turer-wholesalers were  dov(n  8  percent  from  January.  These  data  are  based  on  confidential  re- 
ports submitted  to  the  Bureau  of  the  Census  by  311  confectionery  and  chocolate  manufacturers 
located  throughout  the  United  States,   (See  reverse  for  detailed  statistics.) 

Poundage  sales  as  reported  by  122  man-ufacturers  (table  2)  were  12  percent  less  than 
in  February  1948,'-  while  their  tiollar  sales  v^ere  down  17  percent.  Recent  decreases  in  the  price 
of  confectionery  are  reflected  in  table  2.  The  average  value  per  pound  of  products  by  each 
type  of  house  is  below  that  of  a  year  ago,  and  poundage  sales  of  these  manufacturers  dxrring 
the  first  2  months  of  1949  were  9  percent  below  those  of  the  corresponding  period  last  year 
while  their  dollar  sales  were  down  11  percent. 
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Manufactures'  Dollar  Sales 
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Table  1.— CONFECTIONERY  AND  COUPETITIVE  CHOCOLATE  HRODUCTS  UANUFAC TUBERS'   SAUS, 
BY  KIND  OF  BUSINESS  AND  UXMION,    FEBRUARY  1949 


^' 

Number  of 

firms 
reporting 

Sales-current  month 

Sales  of  firms  reportirig 
yeai^to-date  2/ 

Kind  of  business,   geographic 
division,   and  State 

Percent   change 

February 

1949 
(add  000) 

Percent 

change  from 

2  months 

1948 

February  1949 

from 
February  1948 

February  1949 

from 
January  1949 

2  montha 

1949 
(add  000) 

TOTAL 

3U 
21 

12 

278 

28 

98 

}            30 
41 

16 

)             ^ 
70 
50 

}               « 

}             ^ 
19 

8 
}              n 

7 
13 

7 

36 
25 

)       - 

-16 
-8 

+1 
-20 

-17 
-15 
-11 
-17 

-14 

-22 

-26 
-28 

+26 

-9 
-20 

-L4 
-21 

-34 

-25 

+3 

-4 
-2 

-18 

-6 
+61 

-6 

-8 

-U 
-12 

-12 
-6 

-11 
-42 

•  •  • 

+1 
+3 

-19 
+6 

-16 

-7 

-37 

-13 

-12 
-9 

-29 

$  60,360 
2,317 

13,Li2 

4A,901 

6,531 

13,605 

4,927 
7,459 

432 

787 

18,685 
'    16,954 

.V 

850 

881 

1,613 

365 
1,248 

728 

831 

490 

2,U8 
2,122 

296 

-11 
-10 

+15 

-16 

-6 

-10 

-8 
■    -10 

-8 

-16 

-26 
-28 

+10 

+1 

-24 

-8 

-28 

-28 
-8 

-Jf 

+  5 
+  3 

+a 

1125,283 
3,767 

Manufacturers  of  chocolate  products  competitive 
with  confectionery.  ■ • • 

Other  manufacturers  by  State  in  which  located.. 
New  England 

27,  m.- 

94,382 
U,ll6 
29,027 

Atlantic 

New  Yoric 

New  Jersey 

10,548 

Pennsylvania 

15,403 

Maryland 

Virginia 

West  Virginia 

951 

North  Carolina 

Florida 

2,125 

East  North  Central. 

37,900 
34,192 

Ohio 

Indiana. 

1,741 

Michigan. 

1,967 
3,250 

Minnesota. 

North  Dakota 

Wf 

Nebraska 

■    2,343 

East  South  Central 

1,512 

West  South  Central 

Arkansas ,. 

OV]«Vinnia,  ,,,,,,,, ,  ^ 

2,164. 

Colorado , 

1,067 

C4I 1 fntml ,..,.,., ,,..,,      , 

5,346 
4,464 

Oregon 

882 

^ 


Number  does  not  apply  in  all  cases  to  the  yeai^to-date  figures. 
^  Includes  "reports  received  too  late  for  inclusion  in  previous  monthly  totals. 

Table  2.— CONFECTIONERY  AI©  COMPETITIVE  CHOCOLATE  PRODUCTS  UANWACTURERS ' 
AND  AVERAGE  VALUE,   BY  TYPE  OF  HOUSE,    FEBRUARY  1949 


SA1£S,   POUNDAGE, 


Number 

of 
firms 
reoort 
ing  2/ 

February  1949 

February  1948 

2  months 

Pounds 
(add 
"     000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Avei^- 

age 
value 

Pounds   (add  000) 

Value   (add  000) 

Type  of  house  !/• 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1948 

Percent 
Changs 

1949 

from 

1948 

TOTAL 

122 

26 
33 

30 
21 
12 

111,337 

8,071 
64,019 
10,241 
24,970 

4,036 

$41,165 

3,605 
26,285 
2,795 
7,462 
1,018 

$.447 

.ai 

.273 
.299 
.252 

126,549 

9,471 
72,030 
11,610 
28,558 

4,880 

$49,502 

4,807 
30,309 
3,738 
9,297 
1,351 

8.508 
.421 
.322 
.326 

.27? 

224,573 

17,573 

126,337 

21,378 

50,073 

9,212 

246,358 

18,619 

136.845 

23,697 

57,228 

9,969 

-9 

-6 

-8 

-10 

-13 

-8 

»85,670 

8,922 
53,073 

5,894 
15,537 

2,244 

•95,778 

9,703 
56,738 

7,585 
19,139 

2,613 

-n 

Package  goods 

Bar  goods 

-8 

-6 

Bulk  goods 

General  line 

Unclassified 

-23 
-19 
-14 

1/  Groups  are  by  kind  of  business   and  not  by  type  of  product. 
2/  Itanufacturei^retallers  not  included. 
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CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE   t^RODUCTS 


Manufacturers'    Sales* 
March   1949 


\  »>t'' 


The  Bureau  of  the  Cep.sus,  Department  of  Commerce,  announced  today  that  dollar  sales  of  con- 
fectionery and  chocolate  Mnufacturers  during  .'iarch  were  7  percent  higher  than  in  February  and 
14  percent  below_  March  19u8  sales.  The  manufacturer-wholesalers  accounted  for  the  largest  in- 
crease in  March  sales  over  February  sales,  IC  oercent,  because  of  preparations  for  the  faster 
trade,  while  chocolate  manufacturers'  sales  increased  3  percent  and  those  of  manufacturer-re- 
tailers dropped  35  percent.  March  sales  cf  all  types  of  confectionery  manufacturers  were  below 
their  March  1948  sales,  with  those  of  manufacturer- retailers  showing  a  drop  of  50  percent  while 
those  of  chocolate  manufacturers  and  manufacturer-wholesalers  were  down  9  percent  and  13  per- 
cent respectively.  These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of 
the  Census  by  317  confectionery  and  chocolate  manufacturers"  located  throughout  the  United 
States.      (See   reverse  side   for  detailed   statistics.)  •• 

Continued  declines  in  the  price  of  confectionery  are  indicated  by  the  pound  and  dollar 
sales  of  123  manufacturers  as  shown  in  table  2.  For  the  first  3  months  of  1949,  the  poundage 
sales  of  these  manufacturers  were  8  percent  below  the  corresponding  period  a  year  ago  while 
their  dollar  sales  were  down  12  percent,  compared  with  declines  of  9  percent  in  poundage  sales 
and  11  percent  in  dollar  sales  for  the  first  2  months  of  the  year  for  the  122  manufacturers 
included  in  the  February  tabulations  released  a  month  ago.  The  average  price  per  pound  of 
confectionery  for  each  type  of  house, except  for  manufacturers  selling  package  goods  primarily, 
was  below  the  average  price  last  month. 
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Table-1. — CONTECnONJEY  AM)  CCMPETITTVE  CHOCOLATE  PRODUCTS  BANDFACTUHEES '    SALES, 
BT  KIND  OF   BlBnraSS  AHD  LOCATION,   UAfiCH  1949 


Nunber  of 

r 

Sales-current  month 

Sales  of  firne  reporar^ 
year-to-date  2/ 

Kind  of  businese,  geographic 
division,   and  State 

firms 
reporting 

Percent  change 

March 

1949 

(add  000) 

Percent 

3nantbs 

1948 

5  montte 

March   1949 

from 
Uarch  1948 

March  1949 

from 

Fabroary  1949 

1949 
(add  000) 

TOTAX 

317 
22 

la 

283 

27 
102 

43 

-14 

-50 

-9 

-IS 

-22 

-4 

+1 

-7 

-6 

+3 

-20 
-21 

+27 

-18 

-7 

♦12 

-12 

-17 
-3 

+1 

+7 
+5 

+17 

+7 
-35 

+3 
+iO 

+5 
+17 
+23 
+11 

+13 

+40 

+6 
+7 

+7 

-20 
-1 

♦1 

-2 

+8 
+29 

+18 

+20 
+18 

♦38 

$65,036 

1,512 

13,372 

49,952 

6,810 

16,268 

6,323 

8,320 

512 

1,103 

19,493 
17,802 

982 

709 

2,030 

496 

1,534 

789 
1,067 

589 

2,916 
2,504 

412 

-12 

-27 

♦6 

-15 

-12 

-7 

-4 

-9 

-6 

-10 

-24 
-26 

+19 

-5 
-16 

♦7 

-22 

-S5 

-7 

-2 

+9 

+7 

+24 

$191,141 

5,379 

40.706 

143,156 

20,926 

45,614 

Manufacturers  of  chocolate  products  oonqjetltlve  with  confectionery 
Other  nanufacturers  by  State  in  which  located • 

Atlantic 

Itew  York 

Kew  Jersey ■.•■•... , 

17,119 

23,783 

Maryland ,   ,    .    , 

17 

1,484 

North  Carolina 

)                " 

71 
49 

}               - 

}               "^ 
22 

Florida 

3,228 

East  North  Central.. 

57,483 
52,013 

Illinois 

Ohio 

2,794 

Wlsconain. .....••• . 

2,676 

5,402 

North  Dakota 

10 

1,525 

}               " 

Missouri... ••.... 

3,877 

East  South  Centiel 

Tennessee. •• •...• ..■.•....■....■■•....•..•....■••••.•.•.. 

1 
J 

7 

£,301 

r         ^ 

8 

34 
24 

1               10 

3,231 

Colorado, . 

1   667 

tJtah 

Pacific 

8  532 

7  192 

Washington.  .■••.•.•••■•.... ..•......•.••..• 

1,340 

/ 

1/  Number  does  not  apply  In  all  cases  to  the  year-to-date  figures. 

2/  Includes  reports  received  too  late  for  Inclusion  In  previous  monthly  totals. 


Ifeble   2.-- CONFECTIOHmY  AND  COMPETITIVE  CHOCOIATE  raODDCTS  MftNDFACTURERS '   SAUES,    POUNDAGE, 
AND  AVERAGE  VALUE,    BT  TTPE  OF  HOUSE,   MARCH  1949 


Kuriber 

of 
firms 
report- 
ing 2/ 

March,    1949 

Uaroh,   1948 

S  mm-Oia 

ftjimde 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
VBlue 

Pounds 
(add 
000) 

Value 

(add 

000) 

Arer- 

age 
value 

Pounds   (add  000) 

Value    (add  000) 

Type  of  houae  1/ 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1948 

Percent 

change 

1949 

from 
1948 

TOTAX 

123 

26 
33 
30 
21 
13 

125,243 

8,974 
73,254 
10,248 
28,881 

4,386 

$44,396 

4,430 
28,212 
2,591 
7,967 
1,196 

3.494 
.385 
.253 
.276 
.245 

133,637 

9,350 
81,287 
10,324 
27,709 

4,967 

$52,152 

4,786 
34,237 
3,197 
8,586 
1,344 

$.512 
.421 
.310 
.310 
.271 

350,816 

26,547 
199,591 
31,626 
78,954 
14,098 

379,995 

27,969 
218,132 
34,021 
84,937 
14,936 

-8 

-5 
-9 
-7 
-7 
-6 

3130,066 

13,352 
81,285 

8,485 
23,504 

3,440 

$147,930 

14,489 
90,975 
10,782 
27,727 
3,987 

-12 

Package  goods,.... 
Bar  goods.. •...•■  • 

-8 
-11 

Bull:  goods 

General  line 

Chclasalfled...... 

-21 
-15 
-13 

X^  Groupa  are  by  kind  of  hualneea  and  not  by  type  of   product. 
2/  Ifenufacturer-retallera  not  Included. 
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SERIES:     ia6C-49 


CONFECTIONERY   AND   COMPETITIVE   CHOCOLATE  PHap^UCTS 

Manufacturers'    Sales*        jy,^   TO  ^949 
APRIL   1949 

The  Bureau  of  the  Census,  Department  of  Commerce,  announced  today  that  dollar  sales 
of  confectionery  and  chocolate  manufacturers  for  the  first  k  months  of  1949  were  13  percent 
below  the  corresponding  period  a  year  ago.  These  data  are  based  on  confidential  reports  sub- 
mitted to  the  Bureau  of  the  Census  by  more  than  300  confectionery  and  -chocolate  'mtnufacturers 
located  throughout  the  United  States.  Sales  of  manufacturer-wholesalers,  the  largest  group 
reporting,  were  do^vn  14  percent  v/hile  those  of  manufacturer-retailers  and  of  chocolate  manu- 
facturers were  dovm 7  percent  andS percent  respectively.  (See  table  1  for  detailed  statistics.) 

Poundage  sales  reported  by  121  manufacturers  (table  2}  for  the  first  4  months  of 
1949  were  dovm  9  percent  from  the  first  4  months  of  194'^,  while  dollar  sales  were  down  15  per- 
cent. These  manufacturers  reported  April  dollar  sales  doi.vn  25  percent  and  pounds  sold  down  13 
percent  from  April  last  year. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufactures'  Dollar  Sales 
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*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 


Table  1.-- COrJFSCTIOriiPT  Al^JD  CO"?ETITr/E  CHOCCLATE  P'^XCTS  I'-AMUFACmPxRS'   SALSS,   BY  KITO  OF  3USirESS  Wn5  LOCATia:,  APRIL  19^*9 


Kind  of  business,   geo/^raphic 
division,  and  State 


Uurr.ber  of 

firms 
reporting 

y 


Sales-current  month 


i^ercent  chan're 


April  194';' 

fron. 
April  194B 


April  1949 

from 
liarch  1949 


April 

1949 

(add  000) 


;ale3  of  finns  reporting 
year-to-date  2/ 


Percent 
change  froE 
4  nontha 
1948 


4  months 

1949 
(add  000) 


TOTAL. 


Silanuficturer-retailers 

Manufacturers  of  chocolate  products  competitive  v;ith  confectionery. 

Other  manufacturers  by  State  in  wjiich  located 

Kevr  England 

Atlantic 

New  York 

New  Jersey 

Pennsylvania 

Maryland 

District  of  Columbia 

Virginia 

(Vest  Virr^inia 

North  Carolina 

South  Carolina 

Ceor^ia 


Sast  riorth  Central . 

Illlhois 

Chio 


Indiana 

Michigan 

l.'isconsin 

.Vest  North  Central. 

I.'innesota 

North  r)al:ota 

South  Dakota 

Nebraska 

Iowa 

Liissouri 


East  South  Central 

Kentucky 

Terjiessee 

Alabama 

Mississippi 

Viest  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 

Mountain 

Colorado 

Idaho 

Utah 


Pacific 

California. 
'Vashington . 
Oregon 


313 
21 
12 

280 
27 

100 
31 

a 

18 


9 
12 
22 

10 
12 


11 


-18 
•►83 
-43 
-13 
-22 

-5 
-18 

+5 


-18 
-19 

*16 
-7 

-17 

*75 
-33 


-6 


-21 
♦81 
-35 
-21 
-21 
-22 
-29 
-19 

-17 


-35 


-14 


-15 


350,885 
2,758 
6,843 

39,284 
5,400 

12,663 
4,505 
6,659 

438 

1,066 

15,189 

13,875 

680 

634 

1,455 

463 
992 


712 


1,086 


499 

2,275 
1,934 

341 


-13 
-7 
-8 
-14 
-14 
-7 
-7 
-6 


-22 

-24 

+18 

-5 

-16 

♦17 
-25 


-18 


-1 


3242,289 
.  8,056 
49.549 
184,684 
26,385 
53,232 
21,624 
30,442 

1,922 

4,294 

72,689 
65,905 

3,474 
3,310 

6,857 

1,988 
4,869 


3,048 


4,317 


2,166 

10,940 
9,199 

1,7U 


1/  liiin-.ber  does  not  apply  in  all  cases  to  the  year-to-date  figures . 

Zj  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals . 


Table  2 .— COtlFSCTICrEHY  AND  COIIETITIVE  CHOCOLATE  PRODUCTS  tUlNUFACTUH=;PS '   SALES, 
AMD   A'/TI'yK  V.ALirE      RY  T'TZ  OF  HCUS3,    APPTL  1949 


FOWDAGS, 


Na-nber 

of 
firms 
report- 
ing 2/ 

April  1S49 

April  194S 

4  months 

Poxinds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds   (add  000) 

Value  (add  COO) 

Type  of  house  1/ 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1«4S 

Percent 
change 

1949 

from 

1948 

TCTAL 

Package  goods 

121 

26 
33 
29 
20 
13 

101,063 

8,306 
60,302 

8,101 
19,201 

4,553 

334,096 

4,455 
21,379 
1,977 
5,098 
1,183 

$.537 
.355 
.244 
.257 
.260 

U6,543 

8,375 
73,931 

7,682 
21,586 

4,969 

.i45,425 

4,1U 
31,544 
2,319 
6,243 
1,208 

S.491 
.427 
.302 
.39 
.243 

451,879 

34,853 
259,893 
39,727 
98,755 
18,651 

496,538 

36,344 
292,063 

41,7i3 
106,523 

19,905 

-9 

-4 

-11 

-5 

-7 

-<> 

Sl64,162 

17,511 

102,664 

10,i^2 

28,602 

4,623 

51^3,355 

18,600 

122,519 

13,101 

33,970 

5,165 

-15 

-4 
-Ic 

;iulk  goods 

General  line 

Unclassified 

-Ir 

-n 

1/  ■-iroups  are  by  kind  of  business  and  not  by  type  of  product. 
2/  I'anufacturer-retailers  not  included. 
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CONFECTIONERY   AND   COMPETITIVE  CHOCOLATE  PRODUCTS 

Maniufacituirers*    Sales* 
MAY  1949 

The  Bureau  of  the  Census,  Department  of  Commerce,  announced  today  that  dollar  sales  of 
confectionery  and  chocolate  manufacturers  for  the  first  5  months  of  1949  were  dovm  15  percent 
from  the  corresponding  period  of  last  year.  May  dollar  sales  of  these  manufacturers  were  21 
percent  below  their  sales  in  May  194S«  These  data  are  based  on  confidential  reports  submitted 
to  the  Bureau  of  the  Census  by  more  than  300  confectionery  and  chocolate  manufacturers  located 
throughout  the  United  States.  (See  table  1  for  detailed  statistics.) 

The  average  price  of  confectionery  and  competitive  chocolate  products  continued  to  de- 
cline during  May,  as  shown  by  the  sales  of  120  manufacturers  reporting  both  pound  and  dollar 
sales  (table  2).  Dollar  sales  of  these  manufacturers  were  down  27  percent  from  I»Iay  last  ye3.r, 
while  poundage  sales  were  down  9  percent.  For  the  yeai^to-date,  dollar  sales  were  down  17 
percent  and  poundage  sales  were  dovm  9  percent  from  the  corresponding  period  of  last  year. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
ManufacUjres'  Dollar  Sales 
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*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 
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Table  1.— CONFECTIffiBHT  AND  CQUPEHTIVE  CHOCOLATE  PHQDDCTS  MANUFACTUREKS 

'SALES,  BT  KUro  OF  BUSIMESS  AND  LOCAHOS,  HAT  1949 

Number  of 

firma 
reporting 

1/ 

Sales-current  month 

Sales  of  firas  reporting 
year-to-date  2/ 

Kind  of  business,  geographic 
dlTision,  and  State 

Percent 

change 

Uay 
1949 
(add  000) 

Percent 
change  from 
5  months 
1948 

5  BOLtha 

1949 
(add  COO) 

May  1949 

from 
May  1948 

May  1949 

from 

April  1949 

TOTAL 

307 
21 
12 

274 
26 
97 

J              39 

69 
51 

]                ' 
11 

21 
10 
11 

7 

:u 

7 

35 
24 

-21 

-23 

-56 

-8 

-24 
-8 

-14 
-5 

-5 

»10 

-5 
-6 

*5 
*15 

♦  23 

+  42 
♦4 

♦  8 

-8 

♦  6 

-5 
-5 

-3 

-21 
-39 
-34 
-16 
-23 
-15 
-6 
-18 

-U 

-U 

-12 
-U 

-U 
-19 

-15 

-28 
-7 

-19 

-56 

-ai 

-16 
-13 

-31 

J40,498 
1,684 
5,823 

32,991 
4,169 

10,652 

4,249 
5.392 

377 

634 

13,752 
12,722 

540 

490 

1,101 

340 
761 

562 

478 

387 

1,890 

1,663 

-227 

-15 
-11 
-18 
-14 
-16 
-8 

-9 
-6 

-9 

-6 

-21 
-23 

*15 
-3 
-7 

♦16 

«-U 

-16 
-6 

-1 
-1 

*-3 

$283,096 
9  811 

Ifanufacturer*- retailers ,, 

^ianufactmrers  of  chocolate  products  cou^jetitive  with  confectionery. 

55,372 

217,913 

30,565 

69,260 

NflW  RnglApd,  ^..^r  -  ^  t t  r  ,  f  , .  .  .  .  f , , , , 

Atlantic 

New  lork ,, 

26,108 

35.890 

Uaiyland* ■••••••■••••••■•••••■.••••••••..,..,.•.••• 

District  of  Columbia 

Virginia 

Viest  Virginia 

2,304 

Florida 

4,958 

86,986 
79,132 

Illinois 

Ohio 

4,051 

Michigan 

Wisconsin*  • • •■••.•■•....-.■.••..•..■••••• 

3,803 

V/est  North  Central 

7,538 

North  Dakota 

2,330 

*5,208 

Kentucky .., * 

Alabama  * • ••••••••«•••••• 

3,635 

Oklahoma 

4,789 

Colorado,  • , 

2,554 

12,586 
10,712 

Oregon .....,.; 

*1,874 

*    Tear-to-date  figures  revised  for  these  States, 

1/  Number  does  not  apply  in  all  oases  to  the  year-to-date  figures. 

2/  Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals* 


Table  2.— CONKECTIONEEf  AND  COMPETITIVE  CHOCOUTE  PROIWCTSi     UANU  FACTO  HERS'  SALES,  P0UKDA(S, 
AMD  AVERAffi  VALUE,    BT  TYPE  OF  HOUSE,   MAT  1949 


Number 

6f 
firms 
report- 
ing2/ 

May  1949                     ] 

May  194fi 

5  months 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- ' 

age 
value  ■ 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

T3T»  of  house  1/ 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1948 

Percent 
chaogj 

1949 

froB 

1948 

TOTAL, 

Package  goods***. 

Bsf  gtods^ 

Bulk  goods 

General  line 

Unclassified 

120 

25 
32 
30 
21 
12 

87,050 

6,152 
50,784 

7,636 
18,143 

4,335 

$26,923 

2,498 
17,297 
1,655 
4,441 
1,032 

* •*  'I 

».406 

.3U 
*217 
*245 
*238 

95,369 

6.288 
55,723 

6,669 
22.175 

4,514 

$36,905 

3,057 
24.711 
1,916 
6,051 
1,170 

«*486 
*443 
*287 
.273 
.259 

539,276 

U,005 
310,677 

47,603 
117,005 

22,986 

592,321 

42,632 
347,786 

48,683 
128,801 

24,U9 

-9 

-4 
-U 
-2 
-9 
-6 

$191,170. 

20,309 

119,961 

12,178 

33,067 

5,655 

$230,356 

21,657 

147,230 

15,095 

40.039 

6,335 

-17 

-6 

-19 
-19 
«17 
-U 

i/  Groups  are  by  kind  of  boainsss  and  not  by  type  of  pfvduota 
2/  Manofscturei^retallers  not  Included. 
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CONFECTrONERY    AND    COMPETITIVE   CHOCOLATE  PRODUCTS 

Manufacturers*    Sales* 
JUNE    1949 

The  Bureau  of  the  Census,  Department  of  Commerce  announced  today  that  dollar  sales  of  con- 
fectionery and  chocolate  manufacturers  for  the  first  half  of  1949  were  down  15  percent  from 
first  half  of  1948.  June  dollar  sales  of  these  manufacturers,  however,  were  up  4  percent  from 
the  previous  month'  s  figure.  The  pattern  for  the  overall  June  rise  over  May  was  set  by  the  5 
percent  gain  of  the  manufacturer-wholesalers, the  largest  reporting  group  whereas  manufacturer- 
retailers  reported  a  28  percent  decline  in  June.  These  data  are  based  on  confidential  reports 
submitted  to  the  Bureau  of  the  Census  by  more  than  300  confectionery  and  chocolate  manufac- 
turers located  throughout  the  United  States.   CSee  table  1  for  detailed  statistics.) 

The  June  average  price  of  such  confectionery  and  chocolate  products  continued  to  decline 
as  shown  by  the  sales  of  118  manufacturers  reporting  June  figures  for  both  1948  and  1949.  (See 
table  2.)  Dollar  sales  of  these  manufacturers  were  down  20  ■  percent  while  poundage  sales  de- 
clined 3  percent,  fbr  the  year  to  date,  dollar  sales  were  down  17 "percent  and  poundage  sales 
were  8' percent  below  last  year. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufactures'  Dollar  Sales 
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Table  1.— CONPBCTIONERr  AND  COMPCTITIVE  CHOCOLATE  PRODUCTS  UANUPACTUMSS'    SALES,    BI  KIND  OF  BUSINESS   AND  LOCATION,   JITNE 

1949 

Number  of 

firm 
reporting' 

Sale»-eurrent  month 

Salee  of  firms  reporting 
year-to-date* 

Kind  of  bualneaa,   geographic 
dlTlaion,   and  State 

Percent 

change 

June 

1949 

(add  000) 

Percent 

change  from 

6  months 

1948 

June  1949 

ftom 
June  1948 

June  1949 

troa 
Hay  1949 

1949 
(add  000) 

TOT*L 

303' 
23 
12 
.  268 
26 
94 
29 
39 

16 

10 

65 
47 

6 

}               - 

■    20 

J 

10 

-17 
-24 
-43 

-9 
-27 

-7 
-14 

-1 

-13 

♦2 

-6 
-7 

-5 
♦5 
♦5 

♦26 

-4 

*16 

-25 

*2 

-1 
-1 

♦4 
-28 
♦S 
*S 
♦3 
♦6 
♦6 

•  6 

-2 

♦9 

♦8 

♦  9 

-10 
-2 
-9 

♦2 
-15 

-1 

-10 

-3 

♦4 
♦4 

$41,519 
1,215 
6,122 
34,1B2 
4,326 
10,987 
4,329 
5,743 

360 

555 

14,553 
13,612 

438 
503 
986 

358 
648 

569 

432 

381 

1,948 
1,731 

217 

-IS 
-12 
-21 
-13 
-17 

-7 
-10 

-6 

-10 

-5 

-19 
-21 

♦IS 
-2 
-6 

♦  17 
-13 

-IS 
-8 

-1 

-1 

-2 

$324,935 
11,034 
61,494 
252,407 
54,921 
80,391 

Manuf^cturer-retailera 

Manufacturers  of  chocolate  products  competitive  with  confectioner?. . 
Other  manufacturers  by  State  In  which  located 

Atlantic 

Nen  York 

New  Jersey 

50,450 

Pennsylvania 

41,758 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

2,670 

5,513 

East  North  Central 

101,592 
92,772 

Illinois 

OMo 

4,489 

Michigan , 

Wis  cons  in 

4,331 

Hest  North  Central 

8,516 

North  Dakota 

2,660 

}              - 
8 

13 

8 

34 
24 

10 

5,8S6 

Kentucky ♦ 

4,216 

West  South  Central. . . . 

Louisiana 

5,227 

Texas 

Mountain 

Colorado 

Idaho 

2,942 

Utah 

Pac  ifio 

12,484 

Washington 

2,118 

'Number  does  not  apply  In  all  cases  to  the  year-to-date  figures. 

^Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2.— CONreCTIONERI  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     BANDPACTURHIS' 
AND  AVERAGE  VALUE,    BY  TYPE  OF  HOUSE,   JUNE  1949 


SAIES,   POUNDAGE, 


Number 

of 
firms 
report- 
ing' 

June  1949 

June  1948 

6  months 

Pounds 
(add 
000) 

Value 

(add 

000) 

Avei^ 

age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

^npe  of  house' 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1948 

Percent 

change 

1949 

from 

1948 

TOTAL 

■  118 

25 
31 
30 
20 
12 

'  94,466 

6,272 
55,836 

7,295 
20,500 

4,563 

$28,779 

2,278 
18,920 
1,632 
4,860 
1,089 

$.363 
.339 
.224 
.237 
.239 

97,815 

6,179 
55,610 

7,339 
23,296 

5,391 

$35,847 

2,518 
23,789 
2,157 
6,061 
1,322 

$.406 
.428 
.294 
.260 
.245 

•633,742 

47,277 
366,513 

54,898 
137.505 

27,649 

690,138 

48,811 
403,396 

56,022 
152,097 

29,810 

-8 

-3 
-9 
-2 
-10 
-8 

$219,949 

22,587 

158,881 

13,610 

37,927 

6,744 

$266,205 

24,175 

171,019 

17,252 

46,100 

7,657 

-17 

Package  goods 

Bar  goods 

-7 
-19 

ftillf    gnnHii.  .  ,  ,  ,  ^  ^        ^ 

-20 

General  line 

Unclassified 

-18 
-12 

^Groups  are  by  kind  of  business  and  not  by  type  of  product. 
*lUrm fa cturer- retailers  not  Included. 
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CONFECTIONERY    AND    COMPETITIVE   CHOCOLAtF^SSbSS 


Manufacturers'    Sales* 
JULY  1949 


19     -^iq 


^r>arv 


The  Bureau  of  the  Census,  Department  of  Commerce,  announced  today  that  dollar  sales  of 
confectionery  and  chocolate  manufacturers  for  the  first  seven  months  of  1949  were  down  16  per- 
cent compared  with  the  correapondii^;  period  of  1948.  July  dollar  sales  dropped  29  percent  from 
the  June  level  and  were  23  percent  below  July  of  last  year.  A  decline  of  28  percent  in  July 
was  reported  by  the  manufacturer  wholesalers;  sales  of  chocolate  manufacturers  decreased  39 
percent  from  their  June  level. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by 
more  than  SOO  confectionery  and  chocolate  manufacturers  located  throughout  the  United  States. 
(See  table  1  for  detailed  statistics). 

The  July  average  price  of  these  confectionery  and  chocolate  products  continued  to  decline 
as  shown  by  the  sales  of  119  manufacturers  reporting  July  figures  for  both  1948  and  1949.  (See 
table  2.)  Dollar  sales  of  these  manufacturers  wer«  down  26  percent  while  poundage  sales  de>- 
clined  14  percent.  For  the  seven  months  to  date,  dollar  sales  were  down  18  percent  and  pound- 
age sales  were  9  percent  below  the  corresponding  period  of  1948. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufactures'  Dollar  Sales 
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Tabla  1.— CONfBCIIUNBBY  AND  COIFETITIVE  CH0C0LA3S  FB0DDCT8  MANOFACnniEIlS'   SAXES,  BT  ESO)  OF  B08I1IES8  AHD  LKAIIOH,  JDU  1949 


Kind  of  business,  geographic 
division,  and  State 


Number  of 

fima 
reporting  * 


Sales-current  ftontb 


Percent  change 


July  1949 

from 
July  1948 


July  1949 

from 
June  1949 


July 

1949 

(add  000) 


Sales  of  flima  reporting 
year-to-date  • 


Percent 

change  from 

7  months 

1948 


7  months 

1949 
(add  000) 


Uanuf acturer-retallers 

Manufacturers  of  chocolate  products  competitive  MitL  confectionery* 

Other  manufacturers  by  State  In  which  located 

New  England 

Atlantic 

New  York 

New  Jersey 

Pennsylvania 

Uaryland 

District  of  Columbia 

Virginia 

Weat  Virginia 

North  Carolina 

South  Carolina '. 

Georgia •.... • 

Florida 


East  North  Central. 

Illinois 

Ohio 

Indiana 

Ulchlgan 

Wisconsin 


West  North  Central. 

Ulonesota • 

North  Dakota 

South  Dakota 

Nebraska 

Iowa 

Missouri 


Kast  South  Central 

Kentucky 

Tennessee » . . 

Alabama 

Uisslsslppi 


West  South  central 

Arkansas /. . 

Louisiana 

Oklahoma 

Texas 

Mountain 

Colorado 

Idaho 

Otah 


Pacific 

California. 
Washington. 
Uregon 


3U 

22 
12 
277 
26 
97 
SO 
39 

17 


12 


-23 
-21 
-47 
-18 
-25 
-14 
-12 
-17 

-29 


-20 
-21 

-13 
/lO 
-12 

/16 
-21 


-S2 


-IS 


-7 
-15 


-5 

-89 
-28 
-42 
-22 
-10 
-32 


-17 


-14 


t29,772 
1,1S4 
3,724 

24,894 
2,493 
8,805 
4,084 
3.918 

294 


-SO 

10,368 

-so 

9,626 

-80 

352 

-22 

390 

-38 

608 

195 


470 


1,510 
1,245 

265 


-16 
-18 
-84 

-14 

-16 

-8 

-10 


-18 


-19 
-21 

/lO 
-1 
-6 

A6 


-12 


-1 
-2 


«S54,99S 
12,188 
65,818 
877,587 
37,426 
89,868 
84,464 
45,716 


6,183 

112,006 
102,399 

4,888 
4.781 
9,124 

2,655 
6,269 


4,686 


5,595 


3,214 

16,188 
18,756 

2,424 


^Number  does  not  apply  In  all  cases  to  the  year-to-data  figures. 

*  Includes  reports  received  too  lute  for  inclusion  in  previous  monthly  totals. 


Table  2.— CONFECTIONERY  AND  CQUPETITIVE  CHOCOLATE  PRODOCTS:   MANOFACTDREBS'  SAI£S,  FOONDAGE, 
AND  AVERACE  VALUE,  BY  TYPE  OF  HOOSE,  JtUT  1949 


Number 

of 
firms 
report- 
ing'! 

July  1949 

July  1948 

7  aoBtha 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
ago 
value 

Pouoda  (add  000) 

Value  (add  000) 

Type  of  houae^ 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1946 

Pare  ant 

ehenge 

1949 

from 

1946 

119 

26 
31 
SO 
21 
U 

64,000 

5,494 
S5,325 

5,424 
14,302 

3,455 

»19,701 

2,095 

12,188 

1,155 

3,438 

825 

$.381 
.345 
.813 
.240 
.239 

74,451 

5,357 
41,858 

6,764 
16,584 

4,888 

»86,769 

2,253 

17,243 

1,682 

4,426 

1,165 

1.421 
.412 
.298 
.267 
.238 

697,756 

52,784 
401,838 

60,322 
161,830 

30,981 

764,610 

54,191 
445,254 

61,786 
168,700 

34,679 

-9 

-S 
-10 

-8 
-10 
-11 

«2a9,668 

24,694 

151,069 

14,965 

41,370 

7,564 

1898,966 

86,448 

188,868 

18,934 

50,630 

8,816 

•IB 

Package  goods , 

-? 
-80 

-81 

General  line 

Dnclaasified 

-16 
-14 

''Groups  are  by  kind  of  bualnees  uzid  aot  by  type  of  product. 
'itaBufftoturor-retallers  aot  laeloded* 


^  ^  '  U.  S.  DEPARTMENT  OF  COMMERCE 

Charlei  Sawyer,  Secretary 
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CONFECTIONERY   AND    COMPETITfVE    CHOCOLATE    PRODUCTS 

Manufacturers'   Sales* 

AUGUST  1949 

The  Bureau  of  the  Census,  Department  of  Commerce,  announced  today  that  August  dollar 
sales  of  confectionery  and  chocolate  manufacturers  averaged  60  percent  over  those  for  July. 
Sales  increases  were  reported  by  wholesale  manufacturers  of  confectionery  in  all  States,  as 
well  as  by  chocolate  manufacturers  aiid  manufacturing  retailers.  The  Auj^ust  increase  was  part- 
ly seasonal  in  character  but  substantially  larger  in  percentage  than  that  noted  for  the  com- 
parable period  in  any  recent  year.  August  sales  were,  however,  12  percent  below  those  of 
August  iy4b,  and  sales  for  the  year  to  date  were  15  percent  below  those  for  the  comparable 
period  of  last  year. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by 
more  than  300  confectionery  and  chocolate  manufacturers  located  throughout  the  United  States 
(See  table  1  for  detailed  statistics) . 

Prices  of  confectionery  and  chocolate  products  continued  to  average  lower  than  those  of  a 
year  ago,  as  indicated  by  119  manufacturers  reporting  quantity  and  value  of  sales  for  August 
of  both  years.  Dollar  sales  of  these  producers  were  off  13  percent  from  August  of  last  year 
as  compared  with  a  decline  of  little  more  than  one  percent  in  poundage.  For  the  first  eight 
months  of  the  year  dollar  sales  were  off  18  percent,  poundage  8  percent  from  the  corresponding 
period  of  1948. 


CONFECirONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufacturers'  Dollar  Sales 
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Table  1 — OOlfftCIIONtM  AND  COUPiiTITlVE  CHOCOUTE  PHODUCTS  liAHUFAOIURJias'  SALES,  BY  KIMD  OF  BUSINESS  AND  LOCATION,  AUGUST  1949 


Kind  of  business,  geographic 
division,  and  State 


TOTAL 

kanufacturer-re toilers 

Manufacturers  of  chocolate  products  competitive  vdth  confectionery* 

Other  manufacturers  by  State  in  which  located 

New  England 


Atlantic 

New  lork 

New  Jersey 

Pennsylvania 

Uarjiand 

District  of  Oolujnbia. 

Virginia 

'iVest  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


Nuiober  of 

firms 
reporting! 


East  North  Central. 
Ulinoia 


Ohio 

Indiana ■ • . 
J^chigan*  • 
Tfisconsin. 


West  North  Central. 

Minnesota 

North  Dakota 

South  Dakota 

Nebraska 


Iowa 

Uissouri. 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

lississippi 

West  South  Jentral 

Arkansas 

Louisiana 

Oklahoma 

Texas 


Uountain 
Colorado . 
Idaho.... 
Utah 


Pacific 

California. 
Washington. 
Oregon 


S07 
22 
12 

275 
26 
97. 
31 
39 

17 

10 

68 
49 

7 

IP. 
2U 


12 


13 


Sales-current  month 


Percent  change 


August  1949 

from 
August  1948 


5S 
24 


-12 

-13 
-12 
-20 
-11 

-15 

-9 


-10 
-10 

♦3 
-15 

-13 


-14 


-16 


-S 
-6 


(») 


August  1949 

from 
July  1949 


♦60 

♦34 
♦121 
♦52 
♦94 
♦35 
♦  22 
♦46 

♦39 
♦51 


♦69 


♦49 


♦  40 


♦24 


♦58 
♦  5f? 


August 
1949 

(add  000) 


»47,084 
1,545 
8,216 

57,325 
4,797 

11,939 
4,924 
5,778 

394 


843 


♦56 
♦67 

15,561 
14,590 

♦67 

567 

♦4 

404 

♦65 

1,387 

♦40 

234 

1,153 


700 


515 


335 

2,090 
1,849 

241 


Sales  of  firms  reporting 
year-to-datea 


Percent 

change  from 

8  noDths 

1948 


(sj 


-IS 
-12 
-23 
-14 
-18 

-9 
-U 

-7 

-12 


-IB 
-20 

♦10 
-2 
-7 

♦14 
-14 


-11 


-11 


-2 
-3 


6  iosnths 

1949 

(add  000) 


^402,238 
13,731 
73,454 

3l5,07S 
42,232 

101,326 
39,408 
51,529 

3,358 

7,031 

127,627 
U7,047 

5,455 

5,125 

10,518 

3,089 
7,429 


5,386 


6,111 


3,550 

18,323 
15,658 

2,685 


1  Number  does  not  apply  in  all  cases  to  the  year-to-dato  figures. 

£  Includes  reports  received  too  late  for  Inclusion  in  previous  monthly  totals. 

'Change  of  less  than  0.6  percent.     The  percentage  change  for  Washington  and  Oregon  shown  ir.  the  Jul}  1949  issue  was  incorrect. 


Table  2 — CONFECTIOKERT  AND  COJIPSTITIVB  CHOCOIJJE  PHOrUCTSi     UANUFACTUEERS'  .SALES,  POUHDACli, 
AND  AVEBMSE  VALUE,  BI  T:.r-S  3F  HOUSE,  AUGUST  1949 


Number 

of 
finu 
report- 
ing! 

August  1949 

August  1M8 

3  months 

Founds 
(add 
OOOJ 

Value 

(add 

000) 

Aver- 
age 

ndue 

Pound! 
(Add 
000) 

VAlne 

000) 

Avar- 
age 

Vklu* 

Founds  (add  O^C)              |               Value  (add  000) 

Typa  of  hou«(i 

1949 

j    P.!itS>Dt 

Change 
1948      1     ,949 
1     Cro. 
1948 

1949 

1948 

Percent 
Change 

1949 

froB 

1948 

TOTAI. 

Package  goods.... 
Bar  gocus 

Genorai  line 

Uaclasslfied 

119 

26 

51 
50 

a 
u 

105,lEOl     $52,642 

1 

6,860 1         2,652 
61,465  1        a,  505 

9,449            i>,J72 
a.5£v           5,277 

4,064           1,156 

$584 

850 

.as 

.247 
.887 

104,641 

6,7»7 
01,035 

fl,.R77 

a,5W 

5,657 

$57,555 

3,041 
E4,495 
2,646 
£,8J7 
1.S14 

♦  .447 
.395 
.305 
.270 
.i37 

800,9n 

69,6*4 

465,301 

69,771 

i7s,iao 

35,015 

869,251 

60,988 
SCT.287 

70,465 
1?0,297 

4^-,a6 

-2 
-9 

-1 

-9 

-13 

$272,504 

27,526 

172,574 

17,057 

46,647 

8,720 

^350,319 

29,485 
a2,7S7 
a, 580 
66,567 
10,152 

-7 
-19 

-ai 

-17 
-14 

i  Group:  are  by  kind  of  bueliiaas  >nd  oo*  by  lgf]>*  ot  product, 
s  lUniXacturer-rstallsra  not  incJ.uded. 


U.  S.  DEPARTMENT.  OF  COMMERCE 

Charlo  Sawyer^  Secretary 
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Pliiiip  M.  HauMr,  Atfing  Dirtttor 
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CONFECTfONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS 

Manufacturers'    Sales* 
SEPTEMBER    1949 

The  Bureau  of  the  Census,  Depart.T.ent  of  Conmerce,  announced  today  that  September  dollar 
sales  of  confectionery  and  chocolate  manufacturers  shovred  an  increase  of  63  percent  over  Augu^ 
sales.  Manufacturer-v/holesalers  in  a.11.  states  shared  in  this  general  increase  as  did  chocolate 
manufacturers  and  manufacturer-retailers.  The  September  increase  over  August,  although  sea- 
sonal in  character,  was  greater  than  the  percentage  increase  for  September  of  any  recent  year. 
September  sales  were  4  percent  over  September  of  1948',the  first  month  in  1949  to  show  increased 
sales  activity  over  the  comparable  month  in  1948.  Sales  for  the  year  to  date,  however,  were 
down  13  percent  from  the  first  nine  months  of  1948. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by 
more  than  300  confectionery  and  chocolate  manufacturers  located  throughout  the  United  States. 
(See  table  1  for  detailed  statistics). 

The  average  price  of  confectionery  and  chocolate  products  in  September  1949  continued  to 
decline  as  compared  with  prices  a  year  ago,  as  shown  by  sales  data  of  118  manufacturers  re- 
porting poundage  in  September  of  both  years.  (See  table  2).  September  dollar  sales  of  these 
manufacturers  increased  5' percent  as  compared  with  an  increase  in  poundage  sales  of  26  percent. 
For  the  nine  months  to  date,  dollar  sales  were  off  14  percent  as  against  a  decline  in  poundage 
Sales  of  only  3  percent  from  the  corresponding  nine  months  of  1948. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufacturers'  Dollar  Sales 
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Table  1. 


-riorfSCTiof'^'^r  a*""  ';or"'7ri'T'";  "HOT)U^T'^  r"rin"TTi  I'^'HT'ei^pr'S'  ssi'is, 

BY  n«m  OF  nUSI^F';=   A'ln   L0';ATI0M,   'S'lPT'ri^'-''.   1949 


Kind  of  business,   r^eo^raphic 
division,  and  State 


number  of 

flnrs 
reportingi 


Sales-current  month 


tercent  change 


ient.   1949 

from 
5ept.    194 T 


5ert.    1949 

from 
Au-^ust  1949 


JeoterJaer 

1949 
(add  000) 


lales  of  firrs  re-^ortl-ff 
vear-tc-date2 


Percent 

change  from 

9  r»nths 

1948 


9  -onths 

1949 

(add  000) 


TOTAL. 


Uanufacturer-retallers * 

Manufacturers  of  chocolate  products  competitive  vdth  confectionery, 

Other  manufacturers  by  State  in  which  located 

Nen  England 


Atlantic 

New  York 

New  Jersey 

Pennsylvania 

I'aryland 

District  of  Columbia. 

Virginia 

'.Vest  Virj^inia 

North  Carolina 

South  Carolina 


Seor^ia. 
Florida. 


Sast  North  Central. 

Illinois 

Ohio 

Indiana 

yichif^an 

'.Visconsin. 


'West  North  Central. 

I'innesota 

North  Dakota 

South  Dakota 

Nebraska 

Iowa 

Missouri 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

Mississippi 


ytest   South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 


Mountain 
Colorado. 
Idaho. . . . 
Utah 


Pacific 

California. 
Washin(;ton. 
Oregon 


302 
22 
12 

268 

25 

95 
28 
40 

16 


12 


S3 
25 

10 


(') 


-12 

-13 

*12 
•12 

-35 
-1 

'le 

•15 


'16 


•65 

•16 

♦  117 

•  54 

•  70 

•  41 
•39 
•45 

♦40 


"77,303 

1,788 

17,824 

57,691 

8,111 

16,935 
6,7B1 
S,S80 


•61 

25,025 

•66 

22,794 

HE 

1.217 

151 

1,014 

♦  86 

2,573 

123 

521 

1,089 


2,582 
2,009 

573 


-13 
-10 
-19 

-n 

-16 


♦13 


(^■ 


?479,8J1 
15,519 
91,258 

375,054 

SO, 343 

ll'!,261 
46,189 
=0,109 

3,913 


8,050 

lS2,r.52 
15?, =41 

6,672 

6,139 

13,100 

.',619 

9,4P1 


5,475 


6,894 


4,141 


21.186 
17,765 


iNumber  does  not  apply  in  all  cases  to  the  year-to-date  figures. 

^Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 

sChange  of  less  than  0.5  percent 


Table   2.— C0^rFE0TI0NSHY  AND   COWKTITIVS  CHO'rOL'TS  rPOri'CTS:  •■ANI'FACTIIPE'IS'    SAL"??,    P0m:nA".3, 
A»!n   A'nfS",'';?;  "ALUE,   by  type  of  house,  SEPTE''BEP  1949 


Number 

of 
firms 
report- 
lng2 

September  1949 

September  1948 

9  months 

Pounds 
(add 
000) 

Value 
(add 
OOO) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

rounds   (and  000) 

'.'slue    (add   000) 

Type  of  house! 

1949 

1948 

Fei-cer.t 

change 

1949 

from 

1948 

1949 

1948 

Tercent 

chqn^^ 

1949 

fTO- 

1948 

TOTAL 

118 

25 
51 
29 
21 
11 

169,099 

10,992 
94,611 
16,741 
40,875 

6,080 

S54,28B 

4,647 
33,782 

,',551 
10,963 

1,265 

3.427 
.357 
.217 
.268 
.208 

154,679 

8,658 
75,554 
13,734 
29,385 

6,367 

551,504 

4,142 

32,966 

3,963 

9,095 

I.'IIO 

■'.480 
.451 
.289 
.509 
.22r. 

970,978 

70,636 
557,812 

R'>,512 
214,056 

42,065 

1,003,930 

59,626 
583,841 

84,197 
219,385 

46,585 

-3 

♦1 
-4 
♦  3 

-10 

3526,592 

51,973 

206,556 

20,658 

57,610 

o  ope; 

SSei,92S 

35,625 
2^5, ■'25 
25,545 
66,460 
11,572 

-14 

Pac'<age  goods 

Bar  goods 

Bulk  pood  3 

■  -S 

-16 
-19 

'Jnclassif  led 

-14 

i'~-roup3  are  by  kln-i  of  businf"^*;  qnH  not  by  type  of  product, 
si'anufacturer-retailcrs  not  Included. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Charl«s  Sawy«r,  Stcntary 


BUREAU  OF  THE  CENSUS 

Philip  M.  HoMW.  Acting  Dinetor 


a 


©lii^iHi'  ■■■■*/ 


Jr^. 


FOR  RELEASE:  December  l6,  1949 


SERIES:  U16C-109 


CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS 


Manufacturers'    Sales* 


OCTOBER    1949 

The  Bureau  of  tho  Census,  Deps rtment  of  Connerce,  announced  today  that  October  dollar 
sales  of  confectionery  and  chocolate  manufacturers  increased  4  percent  over  September,  the 
lowest  seasonal  increase  recorded  since  1040.  Sales  of  chocolate  manufacturers  declined  fron 
the  September  level  but  confectionery  manufacturers  in  practically  all  areas  reported  increased 
business.  Sales  for  the  year  to  date,  however,  were  12  percent  below  the  first  10  months  of 
1948. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by 
about  300  confectionery  and  chocolate  manufacturers  located  throuj'hout  the  United  States. 
(See  table  1  for  detailed  statistics.) 

Prices  of  confectionery  and  chocolate  products  continued  below  those  of  last  year,  as  in- 
dicated by  sales  of  118  manufacturers  reporting  quantity  and  vslue  of  s-iles  for  October  of 
both  years.  Dollar  sales  of  these  producers  were  down  6  percent  from  October  of  last  year  as 
compared  with  an  increase  of  10  percent  in  poundage.  For  the  first  10  months,  dollar  sales 
were  off  13  percent  and  poundage  was  down  one  percent  compared  with  the  corresponding  period 
Of  1948. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufacturers'  Dollar   Sales 
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*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 
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•   .TJ-5,  DY  :• 

im  c?  3-Jsrir,sn  ^^B  Lc 

CATICK,  OCTOBBS   1349 

Kumbur  of 

rirr,3 
report ln7^ 

Gales-currect  month 

fTs.l?8  cf  flmr  repcrtln*^ 
yetr-to-a"ite' 

Kind  or  business,  geofraphlc 

poicent  chonr'c* 

October 
1949 

(ode  GOu) 

Percent 

chMii.:;e  fron 

10  npnths 

1948 

division,  end  State 

October  1X9 

fron 
rclober  licS 

CnlcL«;rl949 

froE 

:;ont.  1945 

10  r.ontfas 
1?49 

TCTrtL 

Cy9 

::i 

12 

260 

16 

< 

10 

65 
46 

1         ^ 

22 
10 

12 
I 

0 

12 

0 

34 
25 

1                    ' 

-7 

-1£ 
-4 
-8 

-15 
-6 
-9 

-20 

-21 

-4 

-4 

-12 
-12 

.10 
-18 

-33 

-11 

-15 

-8 

-11 

♦6 

+  4 
.9 
_9 
.9 
-5 
♦  7 

.16 
•4 

-13 

.10 
.9 

.15 
.23 
.23 

.40 

•  18 

.16 

•30 

.15 

.20 
.25 

•  1 

v31 ,056 

1,936 

16, £05 

62, 91:'. 

7, ace 

IH.llC 
6,908 
3,740 

575 

887 

27,470 
?4,e07 

1,414 
1,249 
1<,Z51 

826 
2,425 

1,263 

1,077 

60S 

a,19C 
2,613 

577 

-12 
-11 
-17 
-1'. 
-1-. 
.7 
•J! 

-5 
-13 

.7 

-13 
-14 

.10 
-» 
-5 

.14 

-11 

-13 

-11 

-4 

-3 
-4 

.1 

;r.£2,zo6 

17,4S5 
107,466 
437,235 

58,259 
137,413 

Vtnufecturers  cf  chocolatn  rroduct.i  '^oriretitive  v.ith  conf-icticnory. 

Hew  iin-'lp-id 

Atlentlc 

IJew  York 

54,139 

Pennsylvania 

69, 8*9 

lleryltind 

Vlrp:inl2 

4, 408 

'Vjor'^ia 

8,937 

i^st  iiorth  Central 

100,122 
164,648 

Illinois 

Ohio 

IndiP.na 

r,,086 

I'lchi.THn 

7, see 

16,419 

!:ortt,  Dricota 

4,512 

Icwe 

11,906 

7,738 

West  South  Central 

louialona 

8,041 

fountain 

Idaho , 

4,826 

Pad  f  Ic 

24,468 
20,455 

4,013 

.laahlni^.ton 

i»"unber  Uoea  not  apply  in  all  casoa  to  the  year-to-doto  ri-:ures, 

'"ircludes  reports  received  too   late  for   inclusion  in  irevlouc  nonthly  totals. 

'Chan/o  of  less  th^n  0.5  oerrent. 


co!iFEc?ioio-aY  .I'.Q  co»iFKTiTivi;  Ciiccoutn  iTicDUCTG:    i:\NUFAC'rjRiKs '  SAL^,  rown).^".: 

/I'D  AV-BAO/;  VAllIE,  BY  TYFK  OF  H0US3,  CCTOTER  1949 


f  lumber 

of 
flma 
report- 

October  1949 

October  1948 

10  nonths 

Pounds 
(add 
000) 

Viiiuo 
(add 
OUO) 

Aver- 

a/.a 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
Value 

Pounds   (add  000) 

Value  (add  000) 

Type  cf  bouse^ 

1949 

1948 

Percent 
change 

1949 

froo 

1948 

1949 

1948 

Percent 
change 

1949 

froB 

1948 

TOTAL 

Paekaf^e   floods 

Bar  goods 

Bulk  sooda 

^neral  line 

Uttclnoslfled 

118 

26 
31 
29 
21 
11 

168,227 

10,592 
85,790 
18,104 
47,568 
6,093 

iS5,197 

4,956 
31,553 

3,981 
13,249 

1,458 

;^68 
J68 
.219 
.279 
.239 

152,400 

11,409 
72,772 
18,005 
43,201 
6,933 

$58,745 

5,699 
31,497 

5,172 
14,666 

1,71] 

".496 
.433 
.287 
.339 
.247 

1,139,205 

81,126 
643,602 
104,696 
261,623 

48,156 

1,156,330 

81,115 
656,613 
102,202 
262,884 

53,516 

-1 

('! 

-2 

(')*' 
-10 

$361,789 

36,920 

237,909 

24,649 

70,859 
11,443 

$440,668 

39,324 

277,220 
30,715 
80,126 
13,283 

-IS 

-6 
-14 
-20 
-12 
-14 

^Croups  are  by  kind  of  business  and  not  by  type  of  product, 
^anufacturer-retnllers  not  Included, 
'change  of  less  than  0.5  percent. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Charles  Sawyer,  Sterttary 


BUREAUi5JFJ|Hf;i;ENS0S 

.:  195a 


urt;jFj^Hf;i;ENS , 

Philip  M.  Hotnw,  Aetlng  fifrccW 
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FOR  RELEASE:    January  20,   1950 


SERIiiS:     U16C-119 


CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS 

Manufacturers'    Sales* 

NOVEMBER    1949 


The  Bureau  of  the  Census,  Department  of  Commerce,  announced  today  that  Novembdr  dollar 
eales  of  confectionery  and  chocolate  manufacturers  showed  a  decline  of  5  percent  from  October. 
This  overall  decline  was  influenced  chiefly  by  a  drop  of  26  percent  in  sales  of  chocolate  man- 
ufacturers. Sales  of  confectionery  manufacturers  were  steady,  whilo  a  7  percent  increase  was 
reported  by  manufacturer-retailers.  Sales  for  the  year  to  date  were  12  percent  below  the  first 
eleven  months  of  1948. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by 
about  300  confectionery  and  chocolate  manufacturers  located  throughout  the  United  States  (see 
table  1  for  detailed  statistics) . 

The  average  price  of  confectionery  and  chocolate  products  continued  below  last  year,  as 
indicated  by  sales  of  119  manufacturers  reporting  quantity  and  value  of  sales  for  November  of 
both  years.  Dollar  sales  of  these  manufacturers  were  down  14  percent  from  November  of  last 
year  as  compared  with  an  increase  in  poundage  of  2 'percent.  For  the  first  11  months,  dollar 
sales  were  off  13  percent  and  poundage  was  down  one  percent  c<  mpared  with  the  corresponding 
period  of  1948. 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
IVianufacturers'  Dollar  Sales 
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*■  Conducted  vdth  the  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 


Table  1.— CONFECTIONERY  AND  CnifflSTITHrc,  CHOOnUTE  ffiODUCTS  XMIUFACTUSIBS ■   StLES, 
Bi  KIND  OF  8USINi,SS  AND  LOCATION,  NOVKUBER  1949 


Kind  of  business,  geographic 
dlvlaion,   and  State 


Number 
of 
firm-i  re- 
porting! 


Sales-current  month 


Percent  change 


Nov.  1949 

from 
Nov.  1948 


Not.  1949 

from 
Oct.  1943 


November 

1949 
(add  000) 


Sales  of  firms  reporting 
year-to-date  e 


Percent 

change  from 

11  months 

1948 


11  months 

1949 
(add  000) 


TOTAL. 


Uanuf acturer-retailers • 


Manufacturers  of  chocolate  products  competitive  with  confectionery 


Other  manufacturers  by  State  in  which  located. 


New  England. 


Atlantic 

:jew  York 

New  Jersey 

Pennsylvania 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  North  Central. 
Illinois 


Ohio 

Indiana . . . 
Uichigan. . 
Wisconsin. 


West  North  Central. 

Minnesota 

North  Dakota 

South  Dakota 

Nebraska 

Iowa 

Missouri 


501 
19 
12 

270 

24 

95 
30 
57 


10 

69 
50 

7 
12 

21 


12 


-12 
-6 

-26 
-9 
-8 

-5 

-6 


(») 


-14 

-6 
-8 

-14 
-12 

-24 

-2 

-50 


«90 


(») 


East  South  Central 
Kentucky. ........ 

Tennessee 

Alabama 

Mississippi 


West  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 


15 


Mountain. ■ . 
Colorado . 
Idaho .... 
Utah 


Pacific 

California. 
Washington. 
Oregon 


54 
24 

10 


-IZ 


-9 
-9 


♦67 


♦26 


(78,286 

2,062 

12,052 

64,a02 

8,785 

18,996 
7,608 
8,986 

715 

1,687 

25,227 
22,618 

1,385 
1,224 

3,268 

844 

2,424 


1,445 


1,806 


861 

5,819 

5,038 

781 


-12 
-10 
-18 
-10 
-IS 

-7 

-8 
-5 

-12 


-12 
-13 

♦6 
-5 


♦U 


-IS 


-15 


-12 


-6 

-2 


»»40,875 

19,607 

119,498 

601,868 

67,042 

166,412' 
61,747 
78,858 

5,205 

10,624 

206,625 
187,542 

9,471 
8,612 

19,686 

6,566 

14,550 


9,181 


9,922 


5,687 

28,Sli- 

25,495 

4,820 


1  Number  does  not  apply  in  all  cases  to  the  year-to-date  figures. 

a  Includes  reports  received  too  late  for  inclusicn  in  previous  monthly  totals. 

3  Change  of  less  than  0.6  percent. 

Table  2 CONFECTIONBIY  AND  COUFETITIVE  CHOCOUTE  PBOOUCTSi     MANUFACTURE8S'   SALES,   POUNDAGE, 

AND  AVERAGE  VALUE,   BY  TYPE  OF  HOUSE,  NOVBIBER  1949 


Number 
of 

fims 

report- 
ing! 

November  1949 

November  1948 

11  months 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  house  1 

1949 

1948 

Percent 
change 

1949 

from 

1948 

1949 

1948 

Percent 

1949 
froB 
1948 

119 

26 

50 
30 
21 
12 

146,739 

12,964 
66,175 
16,948 
45,896 
6,766 

»47,272< 

6,a7 
23,472 

4,025 
12,118 

1,440 

(480 
555 
257 
276 
250 

142,784 

12,795 
60,225 
19,941 
45,208 
6,619 

(54,979 

6,652 
26, 7U 

6,622 
14,271 

1,690 

(520 
444 
282 
550 
266 

1,284,944 

94,092 
709,777 
ia,644 
505,519 

55,912 

1,299,U4 

95,908 
716,856 
122,145 
506,092 

60,155 

-1 

(») 

-1 

'■'I 
(») 
-10 

$429,061' 

45,146 
261,581 
26,674 
82,977 
12,885 

(495,647 

45,976 
505,964 
36,537 
94,597 
14,975 

-IS 

Package  goods 

Bar  goods 

Bulk  goods 

General  line 

Unclassified 

-e 

-14 

-a 

-12 
-14 

1  Groups  are  by  kind  of  bustneaa  and  not  by  type  of  product, 
s Manuf acturer-retallera  not  Included, 
s Change  of  leaa  than  0>5  percent. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Chorlct  Sawyer,  Seerttary 


BUREAU  OF  THE  CENSUS 

Philip  M.  Hain«r,  Aetlng  Dfrccfor 
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CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 

Manufacturers'  Sales  * 


.'RY 


DECEMBER    1949 


The  Bureau  of  the  Census,  Department  of  Commerce  announced  today  that  1949  dollar  sales  of 
confectionery  and  chocolate  manufacturers  were  off  12  percent  from  the  previous  year.  December 
sales  dropped  20  percent  from  November,  the  heaviest  November  -  December  decline  in  recent  years. 
Sales  of  manufacturer-wholesalers  and  chocolate  manufacturers  both  declined,  sales  of  manufacturep- 
retailers  gained  seasonally. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by  about 
300  confectionery  and  chocolate  manufacturers  located  throughout  the  United  States  (see  table  1 
for  detailed  statistics). 


For  the  year  1949, dollar  sales  of  manufacturers  reporting  quantity  and  value  for  both  years, 
were  down  K  percent  from  1948,  whereas  poundage  sales  were  off  only  one  percent.  December 
dollar  and  poundage  sales  followed  the  same  pattern,  declining  16  percent  and  5  percent,  respec- 
tively, compared  with  December  194-8. 


I    CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS 
Manufacturers'  Dollar  Sales 
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*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS  MANUFACTURERS'  SALHS, 
BY  KIND  OF  BUSINESS  AND  LOCATION,  DECEMBER  1949 


Kind  of  business,  geographic 
division,  and  State 


Number 
of 
firms  re- 
porting^ 


Sales-current  month 


Sales  of  firms  reporting 
year-to-date^ 


Percent  change 


Dec.  1949 

from 
Dec.  1948 


Dec.  1949 

from 
Nov.  1949 


December 
1949 

(add  000) 


Percent 

change  from 

12  monthB 

1548 


12  months 

1949 
(add  OOC) 


Manufacturer-retailers. 


Manufacturers  of  chocolate  products  competitive  with  confectionery 
Other  manufacturers  by  State  in  which  located 


New  England 

Atlantic 

New  York 

New  Jersey 

Pennsylvania. 

Maryland 

District  of  Columbia. 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


East  North  Central. 

Illinois 

Ohio 

Indiana 

Michigan 

Wisconsin 


West  North  Central. 

Minnesota 

North  Dakota 

South  Dakota 

Nebraska 

Iowa 

Missouri 


East  South  Central 

Kentucky 

Tennessee 

Alabama 

Mississippi 

West  South  Central 

Arkansas 

Louisiana 

Oklahoma 

Texas 


MOTjntain 
Colorado. 
Idaho. . . . 
Utah 


Pacific 

California. 
Washington. 
Oregon 


21 

12 

269 

26 
91 
28 

37 


69 
48 

9 
12 
21 


34 
24 


-18 

-10 

-40 

-14 

-32 
-14 
-23 

-10 


-20 


-20 

tl25 

-28 

-24 

-24 

-12 
-35 
+12 


-50 


$61,859 

4,645 

8,654 

48,560 

6,390 

16,284 

4,639 

9,966 


1,036 


-29 

17,732 

-29 

15,884 

-34 

928 

-25 

920 

-45 

1,758 

1,210 


1,281 


3,098 
2,515 

583 


-12 

-10 

-20 

-10 

-15 
-7 


»704,601 

24,171 

128,152 

552,278 

75,497 

172,783 

66,450 

88,827 

5,846 

11,660 


12 

223,408 

13 

203,431 

+6 

10,445 

-5 

9,532 

11 

21,444 

5,904 


15,540 


10,044 


11,203 


5,341 

31,558 
26,036 

5,472 


^Number  does  not  apply  in  all  cases  to  the  year-to-date  figures. 

^Includes  reports  received  too  late  for  inclusion  in  previous  monthly  totals. 


Table  2 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   MANUFACTURERS'  SALES,  POUNDAGE, 
AND  AVFBAGE  VALUE,  BY  TYPE  OF  HOUSE,  DECEMBER  1949 


Number 
of 

firms 

report- 
ing^ 

December  1949 

December  1948 

12  months 

Pounds 
(add 

000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

i     Pounds  (add  000) 

Value  I  add  000) 

Type  of  house' 

1949 

1943 

Percent 

change 

1949 

from 

1948 

1949 

1948 

Percent 

change 

1949 

from 

194S 

TOTAL 

Package  goods 

Bar  goods 

Bulk  goods 

General  line 

Unclassified 

117 

26 
28 

30 
21 
12 

104,414 

13.643 
51,353 
11,656 
24,499 
3,263 

$38,451 

9,646 

13,213 

2,859 

6,778 

955 

$.707' 
.355 
.245 
.277 
.293 

110,186 

14,026 
52,837 
11,214 
25,674 
5,435 

$45,791 

9,510 
22,933 
3,311 
8,343 
1,694 

$.678 
.434' 
.295 
.325 
.253 

1,389,358 

107,735 
■  761,130 
133,300 
330,018 
57,175 

1,409,300 

107,934 

769,673 

133,357 

331,766 

66,570 

-1 

(^) 

-1 
(^) 

-1 
-14 

$467,512 

52,792 

279,594 

31,533 

89,755 
13,838 

$541,438' 

55,486 
326,897 

39,648 
102,740 

16,667 

-14 

-5 

-14 
-20 
-13 

-17 

^Groups  are  by  kind  of  business  and  not  by  type  of  product. 
^Manufacturer-retailers  not  Included, 
■'change  of  leas  than  0.5  percent. 
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CONFECTIONERY   AND  COMPETITIVE  CHOCOLATE  PRODUCTS 


Manufacturers'  Sales'* 


JANUARY  1950 
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The  Bureau  of  the  Census,  Department  of  Commerce  anno\mced  today  that  January  dollar  sales  of 
confectionery  and  chocolate  manufacturers  were  down  2  percent  from  December.  This  decline  was  due 
mainly  to  the  usual  seasonal  drop  in  sales  of  manufacturer-retailers;  sales  of  manufacturer-whole- 
salers remained  steady,  while  those  of  chocolate  manufacturers  increased  23  percent. 

These  data  are  based  on  confidential  reports  submitted  to  the  Bureau  of  the  Census  by  304- 
confectionery  and  chocolate  manufacturers.   (See  table  1  for  detailed  statistics). 

The  average  price  per  pound  of  confectionery  and  chocolate  products  in  January  was  substan- 
tually  lower  than  last  year,  as  indicated  by  sales  of  117  manufacturers  reporting  quantity  and 
value  of  sales  for  January  of  both  years.  Dollar  sales  of  these  manufacturers  declined  8  percent, 
compared  with  an  8  percent  increase  in  poundage  sales. 


MANUFACTURERS'  SALES  OF  CONFECTIONERY 
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*  Conducted  with  the  assistance  of  the  National  Confectioners  Association. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Foods  Section 


Table  1.— CONFECTIOMERlt  AND  COMPETITIVE  CHOCOLATE  PRODUCTS  MANUFACTURERS'  SALES,  BY  KIND  OF  BUSINESS  AND  LOCATION.  JAIHJABr  1950 


Number  of 

firms 
reporting 

Sales-current  month 

Kind  of  business,  geographic 
division,  and  State 

Percent  change 

January  1950 

from 
January  1949 

January  1950 

from 
December  1949 

1950 
(add  000) 

TOTAL 

304 
20 
12 

272 
26 
95 
30 
38 

16 

11 

65 

47 

7 
11 
22 

10 

\ 

8 

13 

8 

35 
23 

-5 
♦6 
-24 

-3 

-8 
♦4 

-15 

-18 

♦7 
♦9 

-1 

-13 

-2 

+13 
-8 

-12 

-10 

-17 

-18 
-18 

-19 

-2 
-67 
♦23 
(•) 

♦5 

-9 

♦  13 

-20 

-33 

+4 

♦12 
♦14 

-12 
♦4 
♦5 

+3 

♦6 

-19 

-7 

-27 

-25 
-24 

-30 

$60,691 

1,534 

10.612 

48,545 

7.259 

14,935 

Manufacturer-retailers 

Manufacturers  of  chocolate  products  competitive  with  confectionery.. 
Other  manufacturers  by  State  in  which  located 

New  England 

Atlantic 

Mew  York 

5,336 

Pennsylvania 

8,046 

Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

434 

Florida 

1,119 

East  North  Central 

19,679 
17,939 

Illinois 

Ohio 

808 

Michigan 

Wisconsin 

932 

West  North  Central 

1.892 

Snuth  Dakota 

604 

Mis-curl 

East  South  Central 

1,288 

696 

Mississippi 

Wes'  South  Central 

1.198 

479 

Utah 

2,407 
1,906 

501 

^Change  of  leas  than  0.5  percent. 


.—CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   MANUFACTURERS'  SALES,  POUNDAGE. 
AND  AVERAGE  VALUE,  BY  TYPE  OF  HOUSE.  JANUARY  1950 


Number 

of 
firms 
report- 
ing' 

January  1950 

January  1949 

Percent 

change 

Type  of  house' 

Pounds 
(add 
000) 

Value 
(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

« 

from 
January  1949 

Pounds 

Value 

TOTAL 

117 

26 
29 
30 

21 
11 

117,330 

9.695 
66,153 
10 .  587 
27,111 

3,784 

$38,623 

5,337 

22,501 

2,482 

7,401 

902 

$550 
.340 
.234 
.273 
.238 

108,772 

9,519 
57,149 
11.137 
26.083 

4,884 

$41 .760 

5.317 
24,126 
3,096 
8,079 
1,142 

$559 
.422 
.278 
.310 
.234 

+8 

♦2 

♦16 

-5 

♦4 
-23 

-8 

-7 

Bulk  goods .' 

-20 
-8 

-21 

^Groups  are  by  kind  of  business  and  not  by  type  of  product. 
^Manufacturer -retailers  not  Included. 
^Change  of  less  than  0.5  percent. 
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February  sales  of  confectionery  and  chocolate  products  are  estimated  at  $72.8  million  bjr' the 
Bureau  of  the  Census,  Department  of  Commerce.  This  was  5  and  6  percent  below  sales  for  January  1950 
and  February  1949,  respectively.  Although  sales  of  manufacturer-retailers  gained  seasonally,  sales 
of  chocolate  manufacturers  and  manuf acturer-vfholesalers  both  declined. 

Poundage  sales  as  reported  by  a  group  of  117  establishments  in  February  were  up  3  percent  over 
February  1949,  whereas  dollar  sales  of  this  group  were  down  10  percent  compared  with  a  year  ago. 
;(See  reverse  for  detailed  statistics.) 

•Description  of  the  survey  — -The  informtion  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 'do 
not  include  sales   of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Beginning  with  February  1950,  moithly  estimates  of  sales  of  all  iaanufacturers  will  be  published 
in  total,  but  only  the  sales  actually  reported  will  be  broken  down  by  kind  of  business  or  for  States. 
The  estimates  are  based  in  large  part  on  the  records  of  the  1947  Census  of  Manufactures,  but  later 
records  will  be  used  when  available.  The  381'  establishments  reporting  for  Februaury  accounted,  in 
1947,  for  84  percent  of  the  total  sales  of  the  specified  products  reported  in  the  Census  of  Manufac- 
tures in  that  year  (after  allowance  for  firms  known  to  have  gone  out  of  business  since  1947).  -Simi- 
lar percentages,  all  based  on  1947  records,  are  shown  in  table  1  for  each  type  of  business  and 
for  manufacturer-Yiholesalers  by  geographic  location.  These  percentages  may  be  used  to  gauge  roughly 
the  extent  to  which  the  percentage  change  figures  shown  in  table  1  are  reliable  indicators  of  trends 
in  total  confectionery  sales. 

The  quantity  and  value  figures  shown  in  table  2  are  based  on  reports  from  manufacturers  (chief ly 
large  firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds.  Table  2  does  not,  therefore, 
purport  to  represent  the  changes  in  quantities  sold  by  the  entire  industry. 

Comments  of  readers  on  the  revisions  in  this  survey  are   invited. 
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Pi^pared  by  Bureau  of  the  Census,   Indastry  Division,  Foods  Section 


Table  1,— CfflffECTIONEKI  AND  OHOCOUIE  PROHJCISt    JX3JUA8 .SALES  BI  iOUD  OF  BUSMESE  AND  UJCAIIQS,  lEmiiKi  13i!l 


Item 


Confectionery  and  chocolate  products     sales, 
total 

REPOHTED  3A1ES,   BY  KIND  CF  BUSINESS 

Retjorted  sales 

Idaniif  acturer-wholesalers 

iianofacturer-retailers 

Chocolate  manufacturers 

3AL53  OF  UANUFACTOHEK-WHOLESALEIiS,  BY  STATE 

New  England 

Ulddle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

South  Atlantic 

Ifeiryland,  Delaware,  District  of  Columbia, 
Virginia,  West  Virginia,  North  Carolina, and 
South  Carolina 

Georgia  and  Florida 

East  North  Central 

Illinois 

Ohio  and  Inoiana 

Michigan  and  tJisconsin 

West  North  Central 

Minnesota,  Kansas,   North  Dakota,  South  Dakot;., 

and  Nebraska 

Iowa  and  i^ssouri 

f^ast  South  Central 

Kentucky,  Tennessee,   Alabajau,  and  Mississippi. . 

-Jest  South  Central 

ATKansas,   Louisiana,   Oklahoma,   and  Texas 


Uountaiu 

Arizona,   Colorado,   Idaho,  and  Utah. 


Number  of 

establiah- 

ments  1/ 


2/1,600 


381 


Pacific 

California 

Washington  and  Oregon. 


319 
50 
12 


23 

11 

75 
49 
12 
14 

27 

10 
17 


10 


17 


Sales,   current  month 


Percent  change 


February 
1950 
from 

February 
1949 


February 
1950 
from 

January 
1950 


i/ 
-3 

y 

-6 


-6 
-4 

+  4 
+  4 
-6 
+2 


+  21 
-13 


-7 
-11 
+10 


-5 

-8 

+  50 

-9 


-14 

-9 
-2 

-14 


-32 

-3 

-3 

-13 

-1 

+1 

-5 
+3 


+1 
-33 


February 

1950 
(add  000) 


*72,800 


61,188 

46,641 
4,735 
9,812 


6,334 

12,859 
5,849 
7,010 

1,336 


575 
761 

19,373 

17,479 

899 

995 

2,210 

610 
1,600 


743 


861 


464 

2,461 

2,005 

456 


Estimated 
percent  of 
coverage  2/ 


84 

84 

61 

100 


84 


54 


Sales,  year  to  date 


Percent 
change 

from 
2  months 

1949 


-1 

-5 

-24 


k/ 

-3 

-6 

k/ 
-12 


-U 
-13 

+  6 
+  7 

-1 
-6 


+18 
-10 


-11 


-13 

-15 

-17 

-7 


2  months 

1950' 

(add  000) 


»U9,500 


125,610 


1/  In  a  few  cases,   two  or  more   factories  in  the  sane  State   under  the  sane   ownership  are   counted  as  one  establishment. 
2/  Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting   for  current  month. 
^  Approxl':'iate  number  for  which  sales  are  estimated. 
i^  Change  of  less  than  0.5  percent. 


Table  2.— POUNDAGE  rtND  DOLLaH  SALES 

OF  SELECTED  UAKUFACTUHER-IVHOLSSALEHS  AND  CHOCOLATE  UANUFACTUSERS, 

FEBRUARY 

1950 

Number 
of 

estab- 
lish- 
ments 

February  1950 

February  1949 

2  months 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds   (add  000) 

Value  (add  000) 

Type  of  establishment  1/ 

1950 

1949 

Per- 
cent 

change 
1950 
from 
1949 

1950 

1949 

Per- 
cent 
Change 
1950 
from 
19'.9 

TOTAL  KEPORTED  BY 
SELECTED  ESTABLISHUHJTS. 

117 

25 

36 
43 

13 

109,375 

8,662 
b3,218 
14, 717 
22,778 

J34,866- 

3,418 

21,497 

3,724 

6,227 

$.395 
.340 
.253 
.273 

105,911 

9,964 
61,535 
15,336 
19,076 

$38,665 

4,019 

a., 498 

4,193 

5,955 

i.403 
.398 
.273 
.312 

226,827 

19,278 

132,920 

29,895 

44,734 

214,911 

22,278 

IX,  357 

31,822 

38,454 

+6 

-13 
+9 

-6 
+16 

973,591 

8,991 
44,803 

7,458 
12,339 

980.493 

9.995 

49.579 

8.562 

12,337 

-9 

-10 
-10 

-13 

2/ 

General  line 

1/  Eatablish^iEnts  are  classified  by  principal  type  of  goods.    "General  line"  includes  establishments  with  r 
for  more  than  50  oercent  of  total  sales.      The  classification  of  establishments   In  this  table   tos  bee. 
February  1950  report,  and  establishiJKnts  in  the  former  "Unclassified"  group  were  classified  by  type  c 
figures  on  the  former  basis  may  be  obtained  on  request  to  the  Industry  Division,   Bureau  of  the  Censu. 
cant  specialties.     "Bulk  goods"  includes- tenny  goods. 

10  one  ti 
1  revisec 
)f  goods. 
i.     •Bar 

pe  of  product  accountir.g 
,   beginning  with  the 

January  and  February 
goods"  includes  5  ana  IC 

UD." 

2/  Cnange  of  lews  than  0.5  percent. 

M 
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CONFECTIONERY 
(Including  Chocolate  ProjJuGts) 
MARCH    1950 

March  sales  of  confectionery  and  chocolate  products  are  estimated  at  $79  million  by  the  Bureau 
of  the  Census,  Department  of  Commerce.  Sales  of  reporting  firms  were  up  8  percent  from  the 
previous  month  but  down  3  percent  from  March  1949.  Sales  of  both  manufacturer-wholesalers  and 
chocolate  manufacturers  gained  11  percent  whereas  manufacturer- retailer  sales  declined  20  per- 
cent.    For  the  year  to  date,    sales  were  down  4  percent  from  the  first  3  months  of  1949. 

Poundage  sales  as  reported  by  a  group  of  119  establishments  in  March  remained  about  the  same 
as  in  March  of  last  year  whereas  dollar  sales  of  this  group  were  down  6  percent  compared  with  last 
March.  For  the  first  3  months  of  each  year,  the  same  declining  price  pattern  was  noted  with  pound- 
age sales  up  4  percent  and  dollar  sales  down  8  percent. 

•Description    of    the     survey  The  information  in  this    series    of  monthly   bulletins   is    based 

on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  408  establishments  reporting  for 
March  accounted,  in  1947,  for  86  percent  of  the  total  sales  of  the  specified  products  reported  in  the 
Census  of  Manufactures  in  that  year  (after  allowance  for  firms  known  to  have  gone  out  of  business 
since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for  each  type  of 
business  and  for  manufacturer-wholesalers  by  geographic  location.  These  "coverage"  percentages 
may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent  change  figures  shown 
in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  estimated  sales  figure 
in  table  1  is  anaverage  calculated  by  use  of  both  the  current  month's  "coverage"  percentage  and 
the  percentage  change  from  the  previous  month. 

The  quantity  and  value  figures  shown  in  table  2  are  reported  by  manufacturers  (chiefly  large 
firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds.  Table  2  do^s  not,  therefore,  pur- 
port to  represent  the  changes  in  quantities  sold  by  the  entire  industry. 
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Table  1.— CONFECTIONETCf  AND  CHOCOLATE  PBODUCTS:     DOIiAR  SAIES  BY  KIND  OF  BUSINESS  AND  LOCATmN,  HABCH  1950 


Itam 


Nmaber  of 

e3tabli3h- 

aients  1/ 


Sales,   current  month 


Percent  change 


March 
1950 
from 

Uarch 

1949 


March 
1950 
from 
February 
1950 


March 

1950 

(add  000) 


Estimated 

percent  of 

coverage  2/ 


Sales  ^  year  to  date 


Percent 

cnange 
from 
3  months 
1949 


3  nontns 

1950 

Cadd  000} 


Confectionery  and  chooolate  products  sales, 
estljsated  total 


BEPORQID  SAI£S,  BY  KINO  OF  BUSINESS 
Reported  sales 


Manufacturer-wholesalers. 
Manufacturer-retailers. . . 
Chocolate  manufacturers.. 


SALES  OF  MAtnjFACTOHEH-HHOlESALEns,    Kf  STATE 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia, 
Virginia,  West  Virginia,  North  Carolina,  and 
South  Carolina 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

ilinnesota,   Kansas,  North  Dakota,   South  Dakota, 

and  Nebraska 

Iowa  and  Missouri 


East  South   Central 

Kentucky,    Tennessee,  Alabama,   and  i/ississippi. 

i<est  South  Central 

Arkansas,   Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,   Colorado,   Idaho,  and  Utah. 


Pacific 

Jal if o  raia 

Washington  and  Oregon. 


2/1,600 


408 


336 
60 
12 


18 


y 
+1 

+4 

+5 

-15 

+L4 

-7 

-3 
-8 


+2 


+8 

+11 
-20 

+11 


+12 

+16 
+13 

+19 

+36 


+4 

+16 
+16 

+14 


»79,0OO 


68,506 

53,077 

4,578 

10,851 


7,125 

15,444 
6,831 
8,613 

1,836 


+23 

+46 

723 
1,113 

+5 
+6 

i/ 
-9 

20,697 

18,856 

936 

905 

-1 

2,324 

-16 
+4 

527 

1,797 

+26 

939 

*35 

1,267 

4B2 

2,963 

2,344 
619 


86 

85 

72 

100 


95 

82 
71 
95 

93 


88 


60 


98 

47 

43 
57 


1/  In  a  few  cases,  two  or  ;nore  factories  in  the   same  State  under  the   same   ownership  are  counted  as  one  establisnment. 
2/  Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  mcnth. 
J/  Aoproximate  number  for  which  sales  are  estimated. 
ij  Change  of  less   than  0.5  percent. 


97 

-7 

90 

-8 

90 

+5 

90 

+6 

72 

-6 

97 

-1 

85 

-5 

80 

+11 

87 

-9 

-16 


-12 

-15 


Table  2 POUNDAQE  AND  DOLLAH  SALES  OF  SELECIED  ilANUFAClUiEH-WHOLESAIEHS  AND  OHOCOUTB  MANUFACTUiESS,  MARCH  195C 


Number 
of 

estab- 
lish- 
ments 

March  1950 

March  1949 

3  months 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 

value 

Pounds 
(add 

Value 
(add 

000) 

Aver- 
age 
value 

Pounds   (add  000) 

Valu 

e   (add  000) 

Tyoe   of  establishment  1/ 

1950 

1949 

Per- 
cent 
change 
1950 
from 
1*9 

1950 

1949 

Per- 
ce«it 

change 
1950 
from 
1*.9 

TOFAL  hEPQRIED  BY 
SELECTED  ESTABLISHMENTS 

119 

27 
37 
..2 
13 

120,252 

11,203 

71,502 
13,4Jl 

2i»,Ub 

»39,U5 

4,^76 

24,350 

3,355 

6,434 

$.444 

.3a 

.250 
.266 

119,096 

U,b58 

71,691 
14,166 
22,181 

♦41,451 

5,055 

26,443 

3,633 

6,320 

».434 
.369 
.256 

347,079 

30,481 

204,422 

43,296 

68,880 

334,607 

33,936 

194,048 
45,988 
60,635 

+4 

-10 
♦5 

-6 
+U 

»U2,706 

13,907 
69,153 
10,613 

13,773 

$121,944 

15,050 
76,022 

12,215 
18,65" 

-8 

-9 

oulx  gooas 

-11 
+1 

1/  Bs-,aollahaBnt3  are  classified  by  orincioal  t.voe  of  goods.    "General  line"  includes  establishments  with  no  one  type   of  oroduct  accounting 
for  mnra  r.nar.  5(1  nercant  of  total  Bales.     "Bar  eoods"  includes  5  and  10  cant   specialties.     "Bulk  goods"  includes  i»nny  gocos. 
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CONFECTIONERY 

(Including  chocolate  products) 

APRIL    1950 

April  sales  of  confectionery  and  chocolate  products  are  estimated  at  $63  million  by  the  Bureau 
of  the  Census,  Department  of  Commerce.  Sales  of  reporting  firms  were  down  19  percent  from  the 
previous  month  and  down  3  percent  from  April  1949.  Sales  of  both  manufacturer- wholesalers  and 
chocolate  manufacturers  declined  whereas  manufacturer- retailer  sales  increased  45  percent.  For 
the  year  to  date,    sales  were  down  4  percent  from  the  first  4  nnonths  of   1949. 

Poundage  sales  as  reported  by  a  group  of  1  22  establishments  in  April  remained  about  the  same 
as  in  April  of  last  year  whereas  dollar  sales  of  this  group  were  down  4  percent  compared  with  last 
April.  For  the  first  4  months  of  each  year,  the  same  declining  price  pattern  was  noted  with  pound- 
age sales  up  3  percent  and  dollar  sales  down  7  percent. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  n-its,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  415  establishments  reporting  for 
April  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products  reported  in  the 
Census  of  Manufactures  in  that  year  (after  allowance  for  f.rms  known  to  have  gone  out  of  business 
since  1947).  Similar  percentages,  all  based  on  1947  recrrds,  are  shown  in  table  1  for  each  type  of 
business  and  for  manufacturer- wholesalers  by  geographit.  location.  These  'coverage"  percentages 
may  be  used  to  gauge  roughly  the  extent  to  which  the  nnonth-to-month  percent  change  figures  shown 
in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  estimated  sales  figure 
in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "coverage"  percentage  and 
the  percentage  change  from  previous  periods. 

The  quantity  and  value  figures  shown  in  table  2  are  reported  by  manufacturers  (chiefly  large 
firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds.  Table  2  does  not,  therefore, 
purport  to  represent  the  changes  in  quantities  sold  by  the  entire  industry. 
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Table  1.  -CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:    DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION.    APRIL  1950 


Sales,    current  month 


Number  of 
establish- 
ments' 


Percent  change 


April 
1950 
from 

April 
1949 


April 
1950 
from 
March 
1950 


April 

1950 

(add  000) 


Estimated 
percent  of 
coverage^ 


Sales,   year  to  date 


Percent 

change 

from 

4  months 

1949 


1950 
(add  ODD) 


Confectionery  and  chocolate  products  sales,   esti- 
mated total 


REPORTED  SALES,   BY  KIND  OF  BUSINESS 


Reported  sales. 


Manufacturer- wholesalers  . 
Manufacturer-  retailers  ,  . ,  , 
Chocolate  manufacturers,.. 


SALES  OF  MANUFACTURER- WHOLESALERS,  BY  STATE 


New  England  . 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


South  Atlantic 

Maryland,   Delaware,   District  of  Columbia,   Virginia, 

West  Virginia.'  North  Carolina,    and  South  Carolina, 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,    Kansas.   North  Dakota,    South  Dakota,   and 

Nebraska... •■ 

Iowa  and  Missouri 


East  South  Central 

Kentucky,   Tennessee,    Alabama,    and  Mississippi, 

West  South  Central 

Arkansas,   Louisiana,   Oklahoma,    and  Texas 


Mountain 
Arizona, 


Colorado,    Idaho,    and  Utah 


Pacific 

California 

Washington  and  Oregon, 


'1,600 


U5 

340 
63 
12 


29 

87 
45 
42 

38 

23 
15 

80 
50 
16 
14 

27 

10 
17 


U 
16 


43 
31 
12 


-1 

-4 

-13 


(♦) 
+  2 
-2 


-12 

-6 

+  4 
+  5 
-8 
-4 


-19 
*6 


-3 
-16 

-16 

-7 
-7 
-4 


-19 

-22 
+  45 
-29 


-27 

-24 
-27 
-22 


-16 
-10 

-a 

-21 
-16 
-25 

-24 

-21 
-25 


-20 


-ao 

-19 
-25 


$63,000 


55,023 

41,306 
6,044 
7,673 


5,201 

11,798 
5,075 
6,723 

1,607 

583 

1,C24 

16,365 

U,9p2 

784 

679 

1,768 

415 
1,353 


782 
991 

424 

2,370 

1,916 

454 


85 

85 

70 

100 


(♦) 

*1 

-21 


-16 

-11 

-13 

-1 


$292,000 


250,743 

192,016 
19,580 
39,U7 


25,938 


-2 

-4 

(*) 

54,318 
23,816 
30,502 

-8 

6,482 

-8 
-7 

2,457 
4,025 

+  5 

♦6 
-6 

-1 

76,520 
69,267 
3,670 
3,583 

-1* 

8.493 

♦3 
-6 

2,196 
6,297 

3,254 


4,401 


1,855 

10,705 
8,537 
2,168 


In  a  few  cases,   two  or  nnore  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 

Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 
'Approxinnate  number  for  which  sales  are  estimated. 
*Change  of  less  than  0.  5  percent. 


table  2. --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER- WHOLESALERS 
kND  CHOCOLATE  MANUFACTURERS,    APRIL  1950 


Number 
of 
estab- 
lish 
ments 

April  1950 

April  1949 

4  months 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  establishment' 

1950 

1949 

Per- 
cent 
change 
1950 
from 
1949 

1950 

1949 

Per- 
cent 
change 
1950 
from 
1949 

TOTAL  REPORTED  BY 
SELECTED  ESTAB- 
MENTS 

122 

27 
38 
43 
U 

97,9U 

10,167 
57,677 
11,756 
18,311 

531,257 

4,721 
19,002 
3,035 
4,499 

iA64 
.329 
.^58 
.246 

98,135 

10,723 
58,958 
12,344 
16,110 

$32,646 

4,990 
20,211 
3,123 
4,322 

$ji^5 
.343 
.253 
.268 

444,990 

40,648 
262,099 
^,052 

87,191 

432,742 

U,65"9 
253,006 
58,332 

757745 

+3 
-9 

♦4 

-6 

'•14 

♦143,963 

IB  ,688 
88,155 

i5;sis 

23,272 

$154,590 

20,040 
96,233 

T.?;338 
22,979 

-7 

-7 
-8 

-IC 

Bar    goods , 

Bulk  goods 

General  line 

♦^ 

'Establishments  are  classified  by  principal  type  of  goods.     "General  line"  includes  establishments  with  no  one  type  of  product  account- 
ing for  more  than  50  percent  of  total  sales.      "Bar  goods"  includes  5  and    10  cent  specialties.      "Bulk  goods'*     includes  penny  goods. 
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CONFECTIONERY 
(Including  chocolate  products) 

MAY  1950 


MASS.  INSt.  It^ 

JUL  20  ^950 

DEWEY  LIBRARY 


May  sales  of  confectionery  and  chocolate  products  are  estimated  at  $58  million  by  the  Bureau  of 
the  Census,    Department  of  Commerce.     Sales  of  reporting  firms  were  down  6  percent  from  the  pre- 
vious month  but  up   10  percent   from  May   1949.      Sales  declines  were  reported  by  all  three   types    of 
reporting  organizations.     For  the  year  to  date,  sales  were  down  2  percent  from  the  first  five  months 
of  1949. 

Poundage  sales  as  reported  by  a  group  of  121  establishments  for  May  were  about  14  percent  high- 
er than  May  of  last  year,  dollar  sales  showing  a  similar  increase.  For  the  first  five  months  of 
each  year,    poundage  sales  were  up  5  percent  and  dollar  sales  down  4  percent. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  fronn  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  412  establishments  reporting  for 
May  accounted,  in  1947,  for  86  percent  of  the  total  sales  of  the  specified  products  reported  in  the 
Census  of  Manufactures  in  that  year  (after  allowance  for  firms  known  to  have  gone  out  of  business 
since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for  each  type  of 
business  and  for  manufacturer-wholesalers  by  geographic  location.  These  "coverage"  percentages 
may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent  change  figures  shown 
in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  estimated  sales  figure 
in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "coverage"  percentage  and 
the  percentage  change  from  previous  periods. 

The  quantity  and  value  figures  shown  in  table  2  are  reported  by  manufacturers  (chiefly  large 
firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds.  Table  2  does  not,  therefore, 
purport  to  represent  the  changes  in  quantities  sold  by  the  entire  industry. 
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Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 


Table   1.  --CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION,    MAY  1950 


Number  of 
establish- 
ments' 


Sales,   current  month 


Percent  change 


May 
1950 
from 
May 
1949 


May 
1950 
fronn 
April 
1950 


May 

1950 

(add  000) 


Estimated 
percent  of 
coverage^ 


Sales,  year  to  date 


Percent 

change        5  months 

1950 

5  months    (add  GOO) 
1949 


Confectionery  and  chocolate  products  sales,    esti- 
mated total , 

REPORTED  SALES,    BY  KIND  OF  BUSINESS 

Reported  sales 

Manufacturer -wholesalers 

Manufacturer-  retailers   

Chocolate  manufacturers 

SALES  OF  MANUFACTURER- WHOLESALERS,  BY  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey • 

Pennsylvania 

South  Atlantic 

Maryland,    Delaware.    District  of  Columbia,   Virginia, 

West  Virginia.    North  Carolina,    and  South  Carolina  ,,, 
Georgia  and  Florida 

East  North  Central 

Illinois 

Ohio  and  Indiana    

Michigan  and  Wisconsin 

West  North  Central 

Minnesota.    Kansas,   North  Dakota,   South  Dakota,    and 

Nebraska  

Iowa  and  Missouri 

East  South  Central 

Kentucky,    Tennessee,    Alabama,    and  Mississippi ...... . 

West  South  Central 

Arkansas,   Louisiana,    Oklahonna.    and  Texas 

Mountain 

Arizona.  Colorado.  Idaho,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


31,600 


412 

332 

68 

12 


28 

89 
47 
42 

34 

24 
10 

77 
48 

16 
13 


10 


+10 

+9 

+8 

+21 


+21 

+17 
+  22 
+12 

+12 

+7 

+16 

-1 
+29 
+19 

+18 

+14 
+19 


+9 

+4 

+31 


-2 

+3 

+15 
-5 

-17 


+1 
+6 


-15 


-38 


-10 

-1 
-1 
-2 


$58,000 


52,022 

40,343 
4,640 
7,039 


5,063 

12,271 
5,889 
6,382 

1,374 


-1 

644 

■28 

730 

-2 

15,959 

-2 

14,466 

+8 

836 

(*) 

657 

1,830 

418 
1,412 


663 


617 


375 

2,191 

1,719 

472 


85 

72 

100 


95 

85 
72 
95 

95 

96 
90 

89 
90 
72 
97 


80 

87 


57 


98 

49 
45 

58 


+1 

+2 

-17 


+4 

♦1 
(*) 
♦2 


-5 
-5 

+4 
+4 
-1 
+1 


♦5 
-3 


-14 

-a 

-10 
+5 


In  a  few  cases,   two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 

Percentage  of  total  sales  volume  in   1947  accounted  for  by  n-ianufacturers   reporting  for  current  month. 
'Approxinnate  number  for  which  sales  are  estimated. 
*Change  of  less  than  0.  5  percent. 


Table  2.  --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER- WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS,    MAY   1950 


Number 

of 

estab- 

lish- 

nnents 

May   1950 

May  1949 

5  months 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  establishment' 

1950 

1949 

Per- 
cent 
change 
1950 
from 
1949 

1950 

1949 

Per- 
cent 
change 
1950 
from 
1949 

TOTAL  REPORTED  BY 
SELECTED  ESTAB- 
MENTS 

la 

27 
37 
43 
14 

95,995 

8,619 
55,691 
12,4e9' 
19,196 

$29,379 

3,152 

18,494 

3,122 

4,611 

$.366 
.332 
.250 
.240 

84,237 

8,080 
50,396 
10,569 
15,192 

$25,711 

2,945 

16,470 

2,469 

3,827 

$.364 
.327 
.234 
.252 

540,985 

49,267 
317,790 

67,541 
106,387 

516,979 

52,739 

303,402 

68,901 

91,937 

+5 

-7 

+5 

-2 

+16 

5173,342 

21,840 

106,649 

16,970 

27,883 

$180,301 

22,965 

U2,70S 

17,807 

26,806 

-4 

-S 

-5 
-S 
+4 

Package  goods ,, 

Bar  goods 

Bulk  goods 

General  line 

Establishments  are  classified  by  principal  type  of  goods.      "General  line"  includes  establishments  with  no  one  type  of  product  account- 
ing for  more  than  50  percent  of  total  sales.     "Bar  goods*'  includes  5  and  10  cent  specialties.     "Bulk  goods"  includes  penny  goods. 
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CONFECTIONERY 

(Including  chocolate  products) 

JUNE  1950 

June  sales  of  confectionery  and  chocolate  products  are  estimated  at  $55  million,  7  percent  below 
May  but  6  percent  above  June  of  last  year.  Manufacturer-wholesalers  reported  sales  4  percent  be- 
low the  May  level,  but  higher  than  last  year  in  all  areas  except  parts  of  the  South,  and  the  Mountain 
States.  Sales  of  manufacturer-retailers,  substantially  higher  than  last  year,  dropped  only  12  per- 
cent from  May  compared  with  the  usual  seasonal  decline  of  one-fourth  to  one-third.  Chocolate  prod- 
ucts sales  were  downlS  percent  from  May  and    6    percent  below  last  Jun?. 

For  the  first  half  of  1950,  sales  of  all  except  chocolate  manufacturers  were  up  slightly  compared 
with  the  first  6  months  of  1949.  Chocolate  manufacturers  reported  a  drop  of  16  percent.  (See  re- 
verse for  detailed  statistics.) 

Average  prices  per  pound,  reported  by  a  group  of  large  manufacturers,  were  higher  than  last 
year,    except  that  general-line  houses  reported  a  slight  decrease. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is   based  on 
reports    from      a   sample    of   confectionery   manufacturers,     and     all    chocolate   manufacturers    mak- 
ing products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,    chocolate  bits,    etc.    The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  388  establishments  reporting  for 
June  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products  reported  in  the 
Census  of  Manufactures  in  that  year  (after  allowance  for  firms  known  to  have  gone  out  of  business 
since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for  each  type  of 
business  and  for  manufacturer-wholesalers  by  geographic  location.  These  "coverage"  percentages 
may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent  change  figures  shown  in 
table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  estimated  sales  figure 
in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "coverage"  percentage  and 
the  percentage  change  from  previous  periods. 


INDEX 
250 


CONFECTIONERY  (Including  Chocolate  Products) 
Manufacturers'  Dollar  Sales 

1947  MONTHLY  AVERAGE=IOO 


200 


150 


100 


50 


39    47    48    49 


^V'M^'M^'J'A's'o'N'D^V'M^'M^  J  a's'o'n'o  j'f'm'a'm'jJa'sONO  J  FM  AMJ  J  ASONO 

^1949 1950 


J  J  / 
1947 


■1948- 


BUREAU  OF  THE   CENSUS 
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Tabls.i.— CQNFliKTIONERI  AM)  CHOCOUn:  HfODUCTS.:     DQIMB  SALES  BI  KIMD  Cff  BUSIlffiSS  AH)  LOCATIOS,  JUME  1950 


Item 


Nmnber  of 
establish- 
ments^ 


Confectionery  and  chocolate  products  sales, 
estimated  total 


REP0RTH3  SALES,  BY  KIND  OF  BUSIHESS 
Reported  sales 


Manufacturer-wholesalers, 
Manufacturer-retailers.  • . 
Chocolate  manufacturers.. 


SALSS  OF  MAMUFACTUREB-TmOLESALERS,  BY  STATE 
New  England 


Uiddle  Atlantic 

New  York  and  Hew  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia, 
Virginia,  'West  Virginia,  North  &iroliiia,  and 
South  Carolina 

Georgia  and  Florida 


iist  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


V/est  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah, 


Pacific 

California, , . .  • 

Washington  and  Oregon. 


31,600 


see 


Sales,    current  month 


Percent  change 


June 
19S0 
from 
June 
1949 


310 
66 
12 


27 

80 
39 
41 


18 
9 

76 
47 
16 
13 


8 

16 


10 


IS 


42 
30 
12 


+23 

-6 


+11 

+8 

+11 

+6 

+8 


+19 
+3 

+3 

+2 

+18 

+7 

+9 

+4 
+11 


-10 


June 

1950 

from 

May 

1950 


June 

19S0 

(add  000) 


+13 
+U 
+22 


-4 
-12 
-18 


-1 

-2 
+1 


+4 
-5 

-6 

-5 

-19 

-14 

-10 

-3 
-12 


-8 


-16 


+2 

+5 


855,000 


48,214 

38,431 
4,025 
5,758 


4,775 

11,869 
5,475 

6,396 

1,067 


380 
687 

15,098 

13,839 

679 

580 

1,624 

373 

1,251 


608 


356 

2,495 

2,084 

4U 


Estimated 
percent  of 
coverage^ 


85 

84 

70 
100 


81 
68 
95 

88 


85 
90 

90 
90 
72 
97 

85 

80 
87 


91 


98 

49 
46 
57 


&lea,  year  to  date 


Percent 
change 

from 
6  months 

1949 


+2 

+5 

-16 


♦  5 

+2 

+2 
♦3 


-3 
-4 

+4 

+4 
♦1 
+2 


+5 

-1 


-13 

-5 
-7 

+6 


6  months 

1950 
(add  000) 


$405,000 


351,564 

271,179 
28,441 
51,944 


55,853 

78,529 
35,226 
43,306 

8,925 


3.481 
.,442 

107,623 

97,618 

5,165 

4,820 

"  11,947 

2,987 
8,960 


4,525 


5.590 


2,586 

15,S03 

12,525 

5,078 


iln  a  few  cases,   two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment, 
aPercentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month, 
SApproxinate  number  for  which  sales  are  estimated. 


T&ble  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,!  JUNE  1950 


Type  of  establishments 


Number 
of 

estab- 
lish- 
ments 


June  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


June  1949 


6  months 


age 
value 


Pounds 
(add 
000) 


Value 
(add 
000) 


Pounds  (add  000) 


age 
value 


1950 


Pei^ 
cent 
change 
1950 
from 
1949 


Value  (add  000) 


1950 


1949 


Pe  lu- 
cent 
change 
1950 
from 
1949 


TOTAL  REPORTED  BY  SELECT- 
ID  ESTABLISHMENTS 


Package  goods. 

Bar  goods 

Bulk  goods,, ,, 
General  line.. 


121 

27 
37 
43 
14 


90,555 


827,199 


9,020  3,029  $,336 

52,716  17,281   .328 

11,656  2,788  1  .240 

17,183  4,101   .239 


91,264 

8,708 
55,262 
10,123 
17,171 


$27,301 

2,823  $.324 
.325 
,232 
.243 


17,953 
2,352 

4,173 


631,540 

58,287 
370,506 

79,177 
123,570 


608,243 

61,447 
358,664 

79,024 
109,106 


+4 

-5 

♦3 

(') 

♦IS 


$200,541 

24,869 

123,930 

19,758 

51,984 


$207,602 

25,608 

150,656 

20,159 

50,979 


-5 
-2 
♦5 


IManufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the 
entire  industry, 

^Establishments  are  classified  by  principal  type  of  goods,  "General  line"  includes  establishments  with  no  one  type  of  product  accounting 
for  more  than  50  percent  of  total  sales,  "Bar  goods"  includes  5  and  10  cent  specialties,  "Bulk  goods"  includes  penny  goods, 

^Change  of  less  than  0,5  percent. 
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CONFECTIONERY 
(Including  chocolate  products) 

JULY    1950 

Sales  of  confectionery  and  chocolate  products  are  estimated  at  $50  million  for  July,  10  per- 
cent below  June  but  32  percent  above  July  of  last  year.  Manufacturer- wholesalers  reported  sales 
11  percent  below  the  June  level,  but  substantially  higher  than  last  year  in  all  areas  except  parts  of 
the  South.  Sales  of  manufacturer- retailers,  19  percent  higher  than  last  year,  dropped  11  percent 
from  June,  an  exceptionally  good  month  this  year.  Chocolate  products  sales,  while  unchanged  from 
last  month  were  55  percent  better  than  last  July. 

Average  prices  per  pound,  reported  by  a  group  of  large  manufacturers,  were  slightly  lower 
than  last  year,  except  that  bulk  goods  houses  reported  a  slight  increase.  Sales  of  the  latter  were 
up  75  percent  compared  to  July  1949.  Four  of  these  selected  bulk  goods  producers  reported  sales 
this  year  better  than  usual,  while  their  July  1949  figures  were  exceptionally  low.  If  these  were  ex- 
cluded,   the  75  percent  increase  would  become  26  percent. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers 
making  products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The 
figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  a*e  broken  down  by  kind  of  business  or  for  States.  The  405  establishments  re- 
porting for  July  accounted,  in  1947,  for  86  percent  of  the  total  sales  of  the  specified  products  re- 
ported in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone 
out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1 
for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These  "cover- 
age" percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent 
change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The 
estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "cover- 
age" percentage  and  the  percentage  change  from  previous  periods. 
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Table  1 CONEECTIONERY  .HID  CHOCOLATE  PHOUUCTSi  DOLLAR  SALES  BY  KIMD  CF  BUSINESS  AND  LOCATIOU,  JULY  1950 


Confectionery  and  chocolate  products  sales, 
estiioated  total 


liEPQRIED  SALES,  BY  KIIJD  OF  BUSINESS 
Reported  sales 


Number 
of 
establish- 
ments 1/ 


l&nufacturer- wholesalers. 
Uanufaoturer-retailers. . . 
Chocolate  manufacturers. . 


SALES  OF  iWlUF.iCTUiiEK-.ClOlKSALESiS,  BY  STATE 
New  England 


Uiddle  Atlantic 

New  York  and  Nev»  Jersey. 
Pennsylvania 


South  Atlantic 

iferyland,  Delaware,   District  of  Colu/nbia, 
Virginia,  './est  Virginia,  North  Carolina,  and 
South  Carolina 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


.test  North  Central 

ijinnesota,  Kansas,  NorUl  Dakota,  South  Dakota, 


and  Nebraska, 
Iowa  and  ^ssouri. 


E^st  South  Central 

Kentucky,  Tennessee,   Alabajoa,   and  llississippi.,. 

west  South  Central 

Arkansas,   Louisiana,   Oklahorna,   and  Texas 


:iountain 

Arizona,   Colorado,   Idaho,   and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


1/1,600 


405 


Sales,  current  month 


Percent  change 


July  1950 

from 
July  1949 


325 
69 
11 


87 

43 
44 

31 


21 
10 

75 
48 
14 
13 

27 

10 
17 


11 
16 


41 
30 
11 


+  32 

+30 
+19 
+55 


+  61 

+25 
+31 
+  18 

_+8 


+  22 
-3 

+  38 
+  38 
+  51 
+15 

+19 

+  42 
+  1!. 


+  5 
+  13 

+  1 

+8 

+  6 

+  16 


July  1950 

from 
June  1950 


-10 

-11 

-11 

4/ 


-19 

-11 

+2 

-23 


-6 
-10 

-4 

-3 

-15 

-16 

-22 

-30 
-19 


-6 


-4 


-22 

-28 
-29 
-22 


July 

1950 

(add  000) 


550,000 


43,867 

34.463 
3,680 
5,724 


3,915 

10,802 
5,807 
4,995 

1,182 


561 
621 

24,074 

13,010 

579 

485 

1,310 

290 

1,020 


578 
524 

276 

1,802 

1,484 

318 


Estimated 
percent  of 
coverage  2/ 


Sales,  year  to  date 


Percent 

change 

from 

7  months 

1949 


7  acnths 

1950 
(add  000) 


86 

85 
72 

100 


87 

90| 

90' 

90! 

7o: 

97, 

85: 

80! 
87! 


911 

I 

I 

58i 


49 
45 
57 


+2 

+4 
+  6 

-12 


+9 

+  5 
+  5 
+4 


4/ 
-4 

+  6 
+  7 
+  4 
+  3 

+  2 

+  8 

y 


-3 

-4 


-6 
+6 


1/  In  a  few  cases,   two  or  raore  factories  in  the  saie  State  under  the  same  ownership  are  counted  as  one   establishnent. 
2/  Percentage  of  total  sales  volaue  in  1947  accounted  for  by  manufacturers  reporting  for  current  month, 
^  Approximate  number  for  which  sales  are  estirfiated. 
ij  Change  of  less  than  0,5  percent. 


Table  2.— PGUNDAGE  Alll)  DOLLAR  SAIES  OF  SELECTED  HANUFACTUHEH-WHOLESALERS  AND  CHOCOLATE  UAHUFACrJIEas,   1/  JULY  1950 


Type  of  establishment  2/ 


TOTAL  REPORTED  BY  SELECT- 
ED ESTABLISHiENTS , 


Package  goods. 
Bar  goods 

Bulk  goods . . . . 
General  line . . 


Number 
of 

estab- 
lish- 
ments 


120 

27 
37 

42 
14 


July  1950 


Pounds 
(add 
000) 


84,752 

8,814 
48,848 
12,150 
14,940 


Value 
(add 
000) 


*25,634 

3,011 

16,093 

2,902 

3,628 


Aver- 
age 
value 


(f.342 
.329 
.239 
.243 


July  1949 


Pounds 
(add 
000) 


62,445 

7,187 
36,369 

6,994 
1L,895 


Value 
(add 
000) 


*19,137 

2,497 

12,064 

1,663 

2,913 


Aver- 
age 
value 


$.347 
.332 
.238 
.245 


7  months 


3455,000 


395,566 

305,629 
32,269 
57,668 


39,768 

89,469 

41,158 
48,311 

10,262 


4,199 
6,063 

121,281 

110,212 
5,764 
5,305 

13,322 

3,321 

10,001 


5.111 

6,118 

2,862 

17,436 

14,040 

3,3?6 


Pounds   (add  000) 


Value  (add  OOO) 


1950 


1949 


716,292     670,688 

67,101  I  68,634 
419,354  1  395,033 

91,327  86,018 
138,510     121,003 


Per- 
cent 
change 
1950 
frcci 
1949 


1950 


+7 


5226,175 


-2  27.880 

+6  I  140,023 

+6  22.660 

+  14  35,612 


1949 


3226,739 

28,305 

142,720 

21,822 

33,892 


Per- 
cent 
change 
1950 
from 
1949 


i/ 

-2 

-2 

+  4 
+  5 


1/  Manufacturers  who  keep  poundage  records.     The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the  entire 

industry, 
2/  Establisnments  are  classified  by  principal  type  of  goods.    "General  line"  includes  establishncnts  with  no  one  tj^pe  of  product  accounting 

for  more  than  50  percent  of  total  sales.     "Bar  goods"  includes  5  and  10  cent   specialties,      "Bulk  goods"  includes  penny  goods. 
2/  Change  of  less  than  0.5  percent. 
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CONFECTIONERY 
(Including  chocolate  products). 

AUGUST    1950 

Sales  of  confectionery  and  chocolate  products  are  estimated  at  $80  million  for  August,  59  per- 
cent above  July  and  35  percent  above  August  of  last  year,  according  to  the  Bureau  of  the  Census, 
Department  of  Commerce.  Manufacturer-wholesalers  reported  sales  53  percent  above  the  July 
level  and  32  percent  higher  than  last  year.  Sales  of  manufacturer- retailers,  7  percent  higher  than 
last  year,  were  up  10  percent  from  July.  Chocolate  products  sales  increased  bv  131  percent  over 
the  previous  month  and  by  62  percent  over  August  1949,  but  for  the  year  to  date  were  still  some- 
what below  last  year's  8  months  total. 

Average  prices  per  pound,  reported  by  a  group  of  large  manufacturers,  were  slightly  higher 
than  last  year,  except  that  general-line  houses  reported  a  decrease.  Dollar  sales  of  bulk  goods 
were  up  52  percent  compared  to  August  1949,    while  poundage  increased  by  30  percent. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sarriple  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolatebars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  401  establishments  reporting  for 
August  accounted,  in  1947,  for  86  percent  of  the  total  sales  of  the  specified  products  reported  in 
the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone  out  of 
business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for 
each  type  of  blisiness  and  for  manufacturer- wholesalers  by  geographic  location.  These  "coverage" 
percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-  to-month  percent  change 
figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  estimated 
sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  nnonth's  "coverage"  per- 
centage and  the  percentage  change  from  previous  periods. 
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Table  1.— CONFECTIONERY  AND  CHOCOLATE  HtODUCTS:     DOLLAR  SALiS  BY  KIND  OF  BUSINESS  AND  LOCATION,  AUGUST  1950 


Item 


Number 
of 
establish- 
ments! 


Sales,  current  month 


Percent  change 


August  19S0 

from 
August  1949 


August  1950 

from 

July  1950 


August 

1950 

(add  000) 


Estiioated 

percent  of 

coverage^ 


Sales,  year  to  date 


Percent 
change 

fron 
8  months 

1949 


8  months 

1950 
(add  000) 


Confectionery  and  chocolate  products  sales, 
estimated  total 


EEPORIH)  SALES,  BY  KIND  OF  BUSIMESS 
Reported  sales 


llanuf  act  urer-whole  saler  s  ■ 
llanufacturer-retailers. . . 
Chocolate  manufacturers.. 


SALiS  OF  UAlJUFACTUMK-WHOLESALERS,  15Y  STATE 
New  England 


lliddle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

IJaryland,  Delaware,  District  of  Golunbia, 
Virginia,  ItVest  Virginia,  North  Carolina,  and 
South  Carolina 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  .fi.sconsin. 


k.est  North  Central 

lonnesota,  Kansas,  Worth  Dakota,  South  Dakota, 

and  Nebraska >. 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

\iest   South  Central 

Arkansas,  Louisiana,  OlcLahoma,  and  Texas 


1  Mountain 

Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


31,600 


401 

325 
64 
12 


28 

85 
41 
44 


22 
11 

76 
49 
14 
13 


10 
17 


11 


15 


41 
28 
13 


♦35 

+7 
+62 


+  55 

+28 
+30 
+26 

+14 


+23 
+9 

+33 
♦33 
+36 
+51 

+33 

+76 
+25 


+14 
+13 

+22 

+11 

+9 

♦  24 


♦  59 

+53 
+10 

+131 


+91 

+40 
+24 

+58 

+39 


+28 
+48 

♦  50 
+51 
+55 
+33 

+77 

♦66 
+80 


+61 


♦34 


♦62 
♦65 
♦  61 


$60,000 


69,990 

52,666 

4,018 

13,306 


7,477 

15,381 
7,140 
8,241 

1,574 


650 
924 

21,220 

19,697 

877 

646 

E,314 

481 
1,833 


930 


656 


414 

2,700 

2,176 

524 


86 

85 
72 

100 


32 
71 
95 


86 
91 

90 

90 
71 
97 

85 

80 
87 


91 


57 


96 

50 
46 
SB 


♦  6 

+8 
♦6 
-3 


+14 

+7 
+9 
+7 

(*) 


♦2 

-2 

+10 

+10 

+8 

+7 

+6 

+1S 
+4 


-2 

-9 

-2 
-4 
+8 


$535,000 


465,707 

358,403 
36,291 
71,015 


47,245 

104,920 
48,298 
56,622 

U.840 


4,853 

6,987 

142,501 

129,909 

6,641 

5,951 

15,636 

3,802 
11,834 


6.041 


6,774 


3,276 

20,170 

16,244 

3,926 


lln  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 
^Percentage  of  total  sales  volume  in  1947  accounted  for  by  raanufactuj*ers  reporting  for  current  month. 
SApproxiinate  number  for  which  sales  are  estimated. 
■iChan^e  of  less  than  0.5  percent. 


Table   2.— POUNDAGE  AND  DOLIAR  SALES   OF  SELECTED   IJAUUFACTURER-ifflOLESALHiS  AND   CHOCOLATE  UANUFaCTUREHS,!   AUGUST   1950 


Type  of  establishments 


Number 
of 

estab- 
lish- 
ments 


August  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


August  1949 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


8  months 


Pounds  (add  000) 


1950 


1949 


Peiv- 
cent 
change 
1950 
from 
1949 


Value  (add  000) 


1950 


1949 


Per- 
cent 
change 
1950 
froa 
1949 


TOTAL  REPORTED  BY  SELECT- 
ED ESTABLISHLiHTS 


Package  goods. 

Ear  goods 

Bu1j<  goods ... . 
General  line,. 


118 

27 
36 
41 
14 


136,773 

10,319 
81,648 
17,094 
27,712 


£43,010 

3,739 

28,205 

4,528 

6,538 


.362 
.345 
.265 
.236 


101,378 

8,613 
61,072 
13,184 
18,509 


$31,433 

3,047 

20,687 

2,982 

4,717 


,354 
.339 
.226 
.255 


853,065 

77,420 
501,002 
108,421 
166,222 


772,066 

77,247 
456,105 

99,202 
139,512 


+10 

(») 

♦10 

♦9 

♦19 


$269,185  $258,172 


SI, 619 
168,228 

27,188 
42,150 


31,352 

163,407 
24,804 
38,609 


+4 

♦1 

♦3 

♦10 

♦9 


manufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the 
entire  industry, 

^Establishments  are  classified  by  principal  type  of  goods,  "General  line"  includes  establishmaits  with  no  one  type  of  product  account- 
ing for  more  than  50  percent  of  total  sales,  "Bar  goods"  includes  5  and  10  cent  specialties,  "Bulk  goods"  includes  penny  goods. 

^Change  of  less  than  0.5  percent. 
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SERIES;    M16C-9Q 


CONFECTIONERY 
(Including  chocolate  procJucts) 

SEPTEMBER    1950 

Sales  of  confectionery  and  chocolate  products  are  estimated  at  $109  million  for  September,  re- 
ported figures  running  34  percent  above  August  and  11  percent  above  September  of  last  year ,  accord- 
ing to  the  Bureau  of  the  Census,  Department  of  Commerce.  Manufacturer  -  wholesalers  reported 
sales  30  percent  above  the  August  level  and  10  percent  higher  than  last  year.  Sales  of  manufacturer- 
retailers,  5  percent  higher  than  last  year,  were  up  18  percent  from  August.  Chocolate  products 
sales  increased  by  54  percent  over  the  previous  month  and  by  15  percent  over  September  1949.  For 
the  year  to  date,    dollar  sales  were  7  percent  above  last  year's  nine  months  total. 

Average   prices   per  pound,    reported   by   a  group   of  large   manufacturers,    were  higher  than  last 
year,    except   that   package-goods   houses    reported    a  decrease.      Dollar    sales    of  bulk   goods  for  the 
nine-month  period  were  up   10  percent  compared  to   1949,    while  poundage  increased  by  7  percent. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based  on 
reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total  but   only   the  sales  actually 
reported  are    broken   down  by    kind  of   business  or  for  States.     The  406  establishments    reporting  for 
September  accounted,    in   1947,    for  86  percent  of  the  total  sales  of  the  specified  products  reported  in 
the    Census    of  Manufactures   in   that   year    (allowance    is   made    for    firms    known   to  have  gone  out  of 
business  since    1947).    Similar  percentages,  all  based  on  1947  records,  are  shown  in  table   1  for  each 
type  of  business  and  for  manufacturer  -  wholesalers  by  geographic  location.    These  "coverage"  per- 
centages may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-monthpercent  change  figures 
shown  in  table   1  are  reliable  indicators  of  trends  in  total  confectionery  sales.      The    estimated    sales 
figure  in  table   1  is  an  average  calculated  by  use  of  both  the  current  month's  "coverage"  percentage 
and  the  percentage  change  from  previous  periods. 
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NOTE:     The   1949  and  1950  data  plotted  on  this  chart  are  preliminary  and  subject  to  revision. 
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Table  1.— CONFECTIOHHIY  AND  CHOCOLATE  PRQDUCTSi     DOLIAR  SALES  BY  KIND  (F  UUSIlffiSS  UID  LXATION,  SEPTHffiER  195C 


Iteia 


Number 
of 
establish- 
ments! 


Sales,  current  month 


Percent  chanre 


September  1950 

from 
September  1949 


September  1950 

from 

August  1950 


September 

1950 
(add  000) 


EstinBted 
percent  of 
coverages 


Sales,  ye^r  to  date 


Percent 
change 

from 
9  months 

1949 


9  months 

1950 
(add  000) 


Confectionery  and  chocolate  products  sales,  esti- 
mated total 

REPORTED  Sales,  BY  KIMD  OF  BUSIMliSS 

Repo;  ted  sales 


31,600 


405 


ilanuf  actxirer-wholesalers . 
Uanuf acturer-retailers . . , 
Chocolate  manufacturers.. 


Sales  of  ilAllUFAOTURER-MtOLESALhUS,   BY  STATE 
New  ^igland 


Uiddla  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


South  Atlantic 

Uaryland,  Delaware,  District  of  Columbia,  Virginia, 
■.Vest  Virginia,  North  Carolina,  and  South  Carolina.. 
Georf^ia  and  Florida 


Sast  North  Central 

Illinois 

Ohio  and  Indiana 

^chiran  and  Wisconsin. 


'.ft  st  North  Central 

ilinnesota,  Kansas,  North  Dakota,  South  Dakota,  and 

Nebraska 

Iowa  and  Missouri 


^st  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi, 

'.('est  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


liountain 

Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

Ifeshington  and  Ore^jon. 


329 
65 

12 


16 


45 
50 

13 


+11 

♦10 

+5 

♦15 


♦9 

♦8 

♦L! 
♦4 

♦4 

+5 
♦S 

♦12 
♦13 

+17 


+23 
♦  2 


+a 

+28 
-3 


+34 

+30 
+18 
+54 


♦  26 


♦22 

+22 


$109,000 


94,291 

69,131 

4,732 

20,428 


9,548 


+26 

19,264 

+32 

9,432 

♦a 

9,352 

+12 

1,852 

♦10 

801 

♦14 

1,051 

+35 

28,824 

♦32 

26,531 

+95 

1,4a 

+66 

1,072 

+46 

3,399 

+73 

869 

♦38 

2,530 

♦40 

1,300 

♦48 

1,017 

587 

3,540 

2,902 
638 


86 

85 

72 

IDO 


95 

82 
71 
95 


87 
91 


9C 


71 
97 


85 


80 
87 


91 


50 
46 

58 


+8 
+6 
(♦) 


*12 

♦e 

+9 

+6 

(♦) 

♦2 

-1 

♦10 

♦U 

+9 


♦6 


♦15 
+3 


+1 


♦1 
(♦) 
+7 


$644,000 


560,570 

428,090 

41,039 
91,441 


56,593 

124,215 
57,749 

60,465 

13,692 

5,654 

8,038 

171,606 

156,5a 

S,062 

-,y23 

19,035 

4,671 
14,364 


7,341 


7,822 


3,863 

23,923 

19,359 
4,554 


iln  a  few  cases,  two  or  inore  factories  in  the  same  State  under   the  same  ownership  are  counted  as  one  establishment. 
^Percentage  .,f  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 
SApprorijiBte  nuTiber  for  which  sales  are  estimated. 
^Change  of  less  than  0.5  percent. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTiB  llANUFACTURER-mOLESALERS  AND  CHOCOLATE  IteNUTACTURERS,!  SEPIrllBEH  1950 


Type  of  establishments 


Number 

of 
estab- 
lish- 
ments 


September  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


September  1949 


Pounds 
(add 
000) 


Value 
(add 
000) 


Avei^ 

ago 
value 


Pounds  (add  000) 


1950 


1949 


Pei^ 

cent 
change 
1950 
from 
1949 


Value  (add  000) 


1950 


1949 


Per- 
■  cent 
I  change 
'    1950 

1949 


TOTnL  REPQRTiil  Bi   SELECT- 
ED ESTnBLISHl'JWS 


Package  goods. 

Bar  goods 

BuUc  goods.... 
General  line, . 


U9 

27 
36 
41 
15 


170,030 

14,289 
94,500 
20,082 
41,159 


$57,786 

5,422 
34,920 

5,328 
12,116 


.379 
.370 
.265 
,294 


164,636 

13,925 
93,274 
a, 356 
36,081 


852,760 

6,334 
32,535 

4,700 
10,191 


.383 
.349 
.220 
.282 


1,023,095 

91,709 
595,502 
128,505 
207,381 


936,702 

91,172 
549,379 
120,558 
175, 593 


♦1 

♦8 

+7 

+18 


5526,971 

37,041 

205,148 

32,516 

54,266 


3310,932 

56,686 

195,942 

29,^-4 

48,800 


+5 


+10 
♦11 


lUanufacturers  who  keep  poundage  records.     The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the  entire 
industry. 

SEstahlishjments  are  classified  by  principal  type  of  goods.      "General  line"  includes  establishments  with  no  one  type  of  products  accounting 
for  more  than  50  percent  of  total  sales.      "Bar  goods"  includes  5  and  10  cent  specialties.     "Bulk  goods"  includes  penny  goods. 


«■»■»»/ 


U.  S.  DEPARTMENT  OF  COMMERCE 

CHARLES  SAWYER,  Ucntarr 


im®w 


BUREAU  OF  JHE  CENSUS—, 

ROY  V.  PE^L,0/«<:((,r  'l     ' 


Dtc;:v  1950 

DEWEY  LIBRARY 


FOR  RELEASE:    December   14,    1950 


SERIES:    M16C-100 


CONFECTIONERY 
(Including  chocolate  products) 

OCTOBER    1950 

Manufacturers'  sales  of  confectionery  and  chocolate  products  are  estimated  at  $115  million 
for  October,  according  to  the  Bureau  of  the  Census,  Department  of  Commerce.  Manufacturer- 
wholesalers  reported  sales  11  percent  above  the  September  level  and  12  percent  higher  than  last 
year.  Sales  of  manufacturer- retailers,  8  percent  higher  than  last  year,  were  up  10  percent  from 
September.  Chocolate  products  sales  declined  fronn  the  September  level  but  were  still  5  percent 
over  October  1949.  For  the  year  to  date,  dollar  sales  were  7  percent  above  last  year's  10  months 
total. 

Although  October  average  prices  per  pound,  reported  by  a  group  of  large  manufacturers,  were 
higher  than  last  year,  average  prices  per  pound  for  the  10  months  period  were  slightly  lower  than 
last  year  with  the  exceptions  of  package  goods  and  bulk  goods. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocol&.te  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  totalbut  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  394  establishments  reporting  for 
October  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products  reported  in 
the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone  out  of 
business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for 
each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These  "cover- 
age" percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent 
change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The 
estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's 
'coverage  percentage"  and  the  percentage  change  from  previous  periods. 


CONFECTIONERY  (Including  Chocolate  Products) 
/ivoex  Manufacturers'  Dollar  Sales 
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Table  1.— CgJFSCTICHEP.Y  AND  CHOCOLATE  PRODUCTS:     DOIIAR  SALES  BY  KIND  OF   BUSDrESS  AND  LOCATION,   OCTOBER  1950 


Item 


Number 
of 
establish- 
ments \J 


Sales,  current  month 


Percent  change 


October  1950 

from 
October  1949 


October  1950 

from 

September  1950 


October 

1950 
(add  000) 


EstijEated 

percent  of 

coverage 

2/ 


Sales,  year  to  date 


Percent 
change 

from 
10  months 

1949 


10  nonths 

1950 
(add  000) 


Confectionery  and  chocolate  products  sales, 
estimated  total 


REPORTED  SALI3,   BY  KBTO  OF  BUSINESS 
Reported  sales 


Uanuf  acturer-wholesalers . 
Manufacturer- retailers . . • 
Chocolate  manufacturers . . 


SALES  OF  HANUFACTURER-VraoLESALERS ,  3Y  STATE 
New  England 


L'iddle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Marj'land,  Delaivare,  District  of  Columbia,  Virginia, 
V/est  Virginia,North  Carolina,  and  South    Carolina. 
Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  V/isconsin. 


West  North  Central ••••• 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  lti.3souri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

'.<est  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


fountain 

Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

iVashington  and  Oregon, 


2/1,600 


394 

318 
64 
12 


27 

85 
41 
44 

32 

22 
10 

71 
46 
13 
12 

26 

9 

17 


U 


16 


+10 

+12 
+8 
+5 


+11 

+13 
+16 
+10 

+14 

+14 
+14 

+10 

+8 

+24 

+24 

+11 

+16 
+10 


+30 


+19 


+11 

+10 
+10 
+U 


+5 

+U 
+10 
-17 


-1 


+44 


+50 


+30 

+13 

+8 

+32 


$115,000 


98,525 

76,291 

5,239 

16,995 


9,118 


+14 

21,790 

+7 

9,940 

+20 

U,850 

+  5 

1,922 

+18 

910 

-4 

1,012 

+8 

31,239 

+4 

27,435 

+34 

2,141 

+56 

1,663 

+25 

4,165 

+26 

1,018 

+24 

3,147 

1,847 


1,472 


763 

3,975 

3,146 

829 


85 

85 

71 

100 


86 
90 

90 
90 

70 
97 

85 

80 
87 


91 


57 


98 

49 
45 
57 


+13 


+5 


3759,000 


659,157 

504,432 

46,289 

106,436 


65,743 


+8 

+10 

+7 

146,020 
67,689 
78,331 

+2 

15,614 

+4 

y 

6,564 
9,050 

+10 

+10 

+12 

+8 

202,845 

183,956 

10,303 

8,686 

+7 

23,200 

+15 
+4 

5,689 
17, 5U 

9,1B8 


9,296 


4,626 

27,900 

22,505 

5,395 


1/  In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  i 
2/  Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current 
2/  Approximate  number  for  which  sales  are  estimated. 
y  Change  of  less  than  0.5  percent. 


IS  one  establishment, 
month. 


Table  2.— POUNDAOE  AtlD  DOLLAR  SALES  OF  SELECTED  HANUFACTURER-IVHOLESALERS   AND  CHOCOL^TE  llANUFACTURERS,  1/  OCTOBER  1950 


Type  of  establishment  2/ 


TOTAL  REPORTED  BY  SELECT- 
ED SSTAHLISraca.'TS 


Package  goods. 

Bar  goods 

Bulk  goods. . . . 
CSeneral  line. . 


Number 

of 
estab- 
lish 
ments 


118 

27 
36 
U 
14 


October  1950 


October  1949 


10  months 


Pounds 
(add 
000) 


168,528 

15,650 
85,444 
21,610 
45,824 


Value 
(add 
000) 


557,996 

6,799 
31,877 

5,388 
13,432 


Aver- 
age 
value 


.434 
.373 
.272 
.293 


Pounds 
(add 
000) 


165,876 

15,871 
85,937 
22,241 

U,827 


Value 
(add 
000) 


S53,635 

6,211 
29,777 

5,398 
12,049 


Avei^ 

age 
value 


.391 
.349 
.243 
.288 


Pounds  (add  000) 


1950 


1,191,623 

107,359 
680,946 
150,113 
253,205 


1949 


1,102,578 

107,043 
635,316 
142,799 
217,420 


Per- 
cent 
change 
1950 
from 
1949 


+8 

y 

♦7 

+5 

+16 


Value  (add  000) 


1950 


5384,967 

43,840 
235,025 
38,4C4 


1949 


5364,567 

42,?97 

225,919 

34,902 

60,849 


reiv 
cent 
change 
1950 
from 
1949 


+2 

+4 

+10 

+U 


1/  Manufacturers  who  keep  poundage  records.  The  figures  In  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the  entire 

Industry, 
2/  E  t-ablishments  are  -alaasified  by  principal  type  of  goods.  "General  line"  includes  establishments  with  no  one  type  of  products  accounting 

for  more  than  50  percent  of  total  sales.  "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  includes  penny  goods. 
^  Change  of  less  than  0.5  percent. 
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CONFECTIONERY 
(Including  chocolate  products) 

NOVEMBER    1950 


^rj-n 


.■-i/v' 


^/ 


<6'    /; 


Manufacturers'  sales  of  confectionery  and  chocolate  products  for  the  month  of  November  are 
estimated  at  $103  million,  according  to  the  Bureau  of  the  Census,  Department  of  Commerce. 
Reported  sales  of  manufacturer-wholesalers,  though  6  percent  higher  than  in  November  of  last 
year,  were  5  percent  lower  than  in  October.  Sales  of  chocolate  products  showed  a  sharp  decline, 
reported  figures  running  36  percent  below  October  and  10  percent  below  November  of  last  year. 
Manufacturer- retailers  reported  sales  5  percent  higher  than  last  year  and  13  percent  above 
October.     For  the  year  to  date,  dollar  sales  continued  7  percent  above  last  year's   11  months  total. 

Although  November  average  prices  per  pound,  reported  by  a  group  of  larger  manufacturers, 
were  higher  than  last  year,  average  prices  per  pound  for  the  11  months  period  were  slightly  lower 
than  last  year  with  the  exceptions  of  package  goods  and  bulk  goods. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  allmanufacturers  are  published  in  totalbut  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  402  establishments  reporting  for 
November  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products  reported 
in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone  out  of 
business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for 
each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These  "coverage" 
percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  percent  change 
figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  esti- 
mated sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "cover- 
age" percentage  and  the  percentage  change  from  previous  periods. 
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Table  1. — CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION,  NOVEMBER  1950^ 


Nujnber 

of 

establlah- 

ments^ 


Sales,  current  month 


Percent  change 


November  1950 

from 
November  1949 


November  1950 
from 
October  1950 


November 

1950 
(add  000) 


percent  of 
coverage-' 


Sales,  year  to  date 


Percent 
change 

from 
11  months 

1949 


11  monthB 

1950 
<add  000) 


Confectionery  and  chocolate  products  sales, 
estimated  total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
Reported  sales 


Manufacturer-wholesalers . 
Manufacturer -retailers. . . 
Chocolate  manufacturers.. 


SALJES  OF  MANUFACTURER-WHOLESALERS,  BY  STATE 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central . . 
Minnesota,  Kansas, 

and  Nebraska 

Iowa  and  Missouri. 


North  Dakota,  South  Dakota, 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


■'1,600 


402 

324 
66 
12 


-Hi 

+6 

+5 
-10 


+9 

+12 

+6 

+5 

+4 
+5 

+3 
+2 

+14 
+12 

+11 

+20 
+3 


+14 

+6 

+3 

+17 


-10 

-5 

+13 
-36 


-10 


+43 


+30 

+12 

+9 

+26 


$103,000 


39,103 

72,347 

5,947 

10,814 


9,462 


-6 

20,517 

-2 

9,778 

-10 

10,739 

+44 

2,770 

+3 

988 

+76 

1,782 

-16 

26,209 

-16 

22,979 

-18 

1,760 

-12 

1,470 

+1 

4,140 

+16 

1,099 

-3 

3,041 

2,100 


993 

4,489 
3,421 
1,068 


85 

85 

71 

100 


57 


+7 

+8 
+6 

C) 


+3 


$864,000 


748;  460 

576,927 

52,283 

119,250 


75,246 


+8 

+10 

+7 

166;604 
77,467 
89; 137 

+2 

18; 384 

+4 
+1 

7,552 
10,832 

+9 

+9 

+12 

+9 

229,073 

206,944 

11,964 

10,170 

+7 

27,340 

+16 

+5 

6,788 
20.552 

10,855 


11,396 


5,619 

32,405 
25,926 

6,479 


^Manufactxirers  report  sales  each  month  for  both  the  current  and  previous  periods.  Because  of  changes  in  the  con5>osition  of  the  re- 
porting panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown  here. 
^In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  sajne  ownership  are  counted  as  one  establishment. 
■'Percentage  of  total  sales  volxime  in  1947  accounted  for  by  manufacturers  reporting  for  cxirrent  Bcnth. 
^Approximate  number  for  which  sales  are  estimated. 
'Change  of  less  than  0.5  percent. 


Table  2 POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS ,  ^  NOVEMBER  1950 


Type  of  establishment^ 


Number 
of 

estab- 
lish- 
ments 


November  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


November  1949 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


Pounds  (add  000) 


Percent 

change 
1950 
from 
1949 


Value  ( add  iK)0 ) 


1950 


1949 


Peivant 

change 
1950 

fWMB 
1949 


TOTAL  REPORTED  BY 
SELECTED  ESTABLISH- 
MENTS  


Package  goods . 

Bar  goods 

Bulk  goods . . . . 
General  line.. 


140,243 

13,335 
63,375 
13,9';i 
39,582 


$48,653 

3,243 
23,246 

5,379 
11,785 


.450 
.367 
.284 
.298 


150,736 

18,626 
71,347 
21,316 
39,447 


$48,661 

7,627 
24,706 

5,462 
10,366 


.409 
.346 
.256 
.275 


1,331,366 

125,694 
744,321 
169,064 
292,787 


1,253,314 

125 ,  669 
706,663 
164,115 
256,867 


+6 

(') 
+5 
+3 

+14 


$433,620 

52,083 
258,271 

43,783 
79,483 


$413,228 

50,524 

250.625 

40.364 
71,715 


+5 

+3 

+3 

+8 

+11 


^Manufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  coo^ianies,  rather  than  in  the  en- 
tire indxistry. 

^Establishments  are  classified  by  principal  type  of  goods.  "General  line"  includes  establishments  with  no  one  tj-pe  of  products 
accounting  for  more  than  50  percent  of  total  sales.  "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  includes  penny  goods. 

■'change  of  less  than  0.5  percent. 
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CONFECTIONERY 
(Including  chocolate  products 
DECEMBER    1950 


Manufacturers'  sales  of  confectionery  and  chocolate  products  are  estimated  at  $91  million  for 
the  month  of  December,  reported  figures  running  9  percent  below  November  but  8  percent  above 
December  of  last  year.  Manufacturer-wholesalers  reported  sales  23  percent  below  the  November 
level  but  7  percent  above  December  1949.  Sales  of  manufacturer- retailers,  though  only  6  percent 
above  December  of  last  year,  were  up  158  percent  from  November.  This  represents  the  heaviest 
November-December  increase  reported  in  recent  years  by  manufacturer-retailers.  Chocolate 
products  sales  declined  from  the  November  level  but  were  still  20  percent  above  December  of  last 
year. 

For  the  year  1950,  reported  dollar  sales  were  7  percent  above  last  year's  12  months  total. 
Revised  1950  total  sales  figures,  based  on  an  annual  survey  of  all  known  confectioners,  will  be 
published  in  a  later  release  in  this  series. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  ect.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  totalbut  only  the  sales  actually 
reported  are  broken  down  by  kind  of  business  or  for  States.  The  407  establishments  reporting  for 
December  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products  reported 
in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone  out  of 
business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1  for 
each  type  of  business  and  for  manufacturer-wholesalers  by  geographic  location.  These  "coverage" 
percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month- to- month  percent  change 
figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales.  The  esti- 
mated sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's  "cover- 
age percentage"  and  the  percentage  change  from  previous  periods. 
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Table  1. —CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIKD  OF  BUSINESS  AND  LOCATION,  DECHIBEH  1950  ^ 


Item 


Number 
of 
establish- 
ments^ 


Sales,  current  month 


Percent  change 


December  1950 

from 
December  1949 


December  1950 

from 
November  1950 


December 

1950 
(add  000) 


Estimated 
percent  of 
coverage-' 


Sales,  year  to  date 


Percent 

change 

from 

12  months 

19£9 


12  BonthB 

1950 
(add  000) 


Confectionery  and  chocolate  products  sales, 
estimated  total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
Reported  sales 


Manuf  acturer-iAolesalers . 
Manuf  actxirer-retailers . . , 
Chocolate  manufacturers.. 


SALES  OF  MANUFACTURER-VfflOLESALERS,  BY  STATE 


New  England. 


Middle  Atlantic 

Nev  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginie^, 

West  Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  North  Central 

lUlnois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central  ._ 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah, 


Pacific 

California 

Washington  and  Oregon. 


*1,600 


407 

327 
68 
12 


27 


42 
46 

32 

22 

10 

74 
47 
14 
13 

27 

10 
17 


11 


16 


43 
30 
13 


+8 

+7 

+6 

+20 


+9 

+19 

+29 
+13 

+5 

+1 
+7 


-2 

+6 

+17 


+9 

+3 


-9 


-2 

-6 

+13 


-23 
+158 

-4 


-20 


-35 

-25 
-25 

-24 


$91,000 


81,106 

55,310 
15,452 
10,344 


7,575 


-27 
+16 

19,552 

7,055 
12,497 

-29 

1,951 

-18 
-36 

802 
1,U9 

-32 
-32 
-37 
-18 

17,878 

15,556 

1,113 

1,209 

-iS 

2,179 

-38 
-51 

690 
1,489 

-48 

663 

-39 

1,275 

641 

3,396 

2,574 

822 


85 

84 

72 

100 


94 

a 

69 
95 

86 

80 
90 

90 
90 
71 
97 

85 

80 
87 


86 


57 


98 

50 
46 
58 


+12 


$955,000 


829,626 

632,275 

67,757 

129,594 


82,8U 


+9 

+12 

+8 

186,156 

84,522 

101,634 

+2 

20,335 

+4 

+1 

8,354 
11,981 

+9 

+« 

+12 

+9 

246,953 

222,500 

13,074 

11,379 

+7 

29,543 

+15 
+5 

7,478 
22,065 

+4 

11,718 

+2 

12,671 

6,260 

35,825 

28,513 

7,312 


^Manufacturers  repoirt  sales  each  month  for, both  the  current  and  previous  periods.  Because  of  changes  in  the  coaiiposition  of  the  re- 
porting panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  ccanparable  to  the  figures  shown  here. 
^In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishaent . 
■^Percentage  of  total  sales  volume  in  19-^7  accounted  for  by  manufacturers  reporting  for  current  month. 
■^Approximate  number  for  which  sales  are  estimated, 
'change  of  less  than  0.5  percent. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,^  DECEMBER  1950 


Number 
of 

estab- 
lish- 
ments 

December  1950 

December  1949 

12  mnths 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds  (edd  000) 

Value  (add  000) 

Type  of  establish- 
ment^ 

1950 

1949 

Percent 

change 

1950 

from 

1949 

1950 

1949 

Percent 

change 

1950 

fr<s 

1949 

TOTAL  REPORTED  BY 
SELECTED  ESTABLISH- 
MENTS  

118 

27 
36 
41 
14 

105,921 

17,879 
52,706 
14,890 
20,446 

$41,460 

10,801 

20,021 

4,588 

6,050 

.604 
.380 
.308 
.296 

107,103 

16,751 
54,813 
15,032 
20,507 

$37,965 

9,342 

18,882 

3,979 

5,762 

.558 
.344 
.265 
.281 

1,437,787 

U3,573 
797,027 
183,954 
313,233 

1,360,417 

142,420 
761,476 
179,147 
277,374 

+6 

+1 
+5 

+3 
+13 

$475,080 

62,884 

278,292 

48,371 

85,533 

$451,193 

59,866 
269,507 

44,343 
77,477 

+5 

Package  goods 

Bar  goods 

Bulk  goods 

+5 

+3 

+9 

+10 



^Manufacturers  who  keep  poundage  records.  The  figures  in  this  table  r^^flect  trends  anong  the  larger  ecspanies,  rather  than  In  the  en- 
tire industry. 

^EBtablishments  are  classified  by  principal  type  of  goods,  "General  line"  Includes  establiahaents  vith  no  one  type  of  products 
accounting  for  more  than  50  percent  of  total  sales.  "Bar  goods"  Includes  5  and  10  cent  specialties.  "Bull  goods"  includes  penny  goods. 
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CONFECTIONERY 
(InclucJing  chocolate   products) 

1950 


Manufacturers'  sales  of  confectionery  and  competitive  chocolate  products  totaled  $960 
million  during  1950,  compared  with  the  1949  figure  (revised)  of  $900  million,  according  to  the 
Bureau  of  the  Census,  Department  of  Commerce. 

Chocolate  manufacturers'  dollar  sales  of  confectionery  items  showed  little  change  from 
the  preceding  year,  whereas  sales  of  other  manufacturers  were  up  8  percent.  Dollar  sales  for  the 
first  four  months  of  1950  lagged  behind  the  same  period  of  the  previous  year.  Beginning  with  May, 
however,  sales  were  ahead  of- the  corresponding  periods  of  1949. 

The  average  wholesale  price  per  pound  of  confectionery  and  competitive  chocolate  products 
in  1950  was  $.320,  as  indicated  by  reports  from  898  manufacturer-wholesalers  who  keep  sales  records 
in  terms  of  both  pounds  and  dollars.  The  average  price  per  pound  reported  by  161  manufacturer- 
retailers  was  $.9K.  In  terms  of  dollar  value  of  confectionery  sales,  "bar  goods"  houses  accounted 
for  nearly  50  percent  of  the  total  confectionery  sales  of  the  manufacturer-wholesaling  group.  Next 
in  dollar  volume  were  "general  line"  houses,  followed  closely  by  "package  goods"  and  "hniv  goods" 
houses  in  that  order. 

This  bulletin  is  based  on  the  first  annual  survey  in  this  Facts  for  Industry  series.  The 
survey  covered  all  known  confectionery  manufacturers,  and  chocolate  manufacturers  making  consumer- 
type  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  candy 
bits,  etc.  The  figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of 
manufactTirers.  For  purposes  of  this  report,  confectionery  may  be  defined  by  the  less  generic  term 
"candy"  and  includes  items  such  as  candy  bars  (including  solid  chocolate),  hard  candies,  caramels 
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and  chewing  candies,  g\im  work,  pan  work,  mijits,  marshnwllows,  lozenges,  sweet-Kioated  nuts  and  sweet- 
coated  popcorn;  but  it  does  not  Include  such  Items  as  popcorn  (unsweetened),  roasted  or  salted  nuts, 
cough  drops,  cake  decorations,  and  specialty  items  sometimes  sold  at  confectioneiry  counters,  such 
as  cellophane  wrapped  cookies. 

The  1950  annual  survey  totals  indicated  that  there  was  an  error  of  only  one  percent  in 
the  1950  monthly  estimates  as  previously  published  in  Facts  for  Industry,  Series  M-16C.  Hoirever 
the  number  of  establishments  in  existence  in  1950  was  found  to  be  1,365  rather  than  the  1,600  lAlch 
was  the  previously  estimated  total  number  of  establishments.  This  is  due  largely  to  the  fact  that 
a  substantial  number  of  firms  went  out  of  business  in  19-4^8  and  1949. 

Estimates,  based  largely  upon  1947  Census  of  Manufactures  reports  and  employment  records 
of  the  Bureau  of  Old  Age  and  Survivor's  Ins\irance,  were  made  for  a  number  of  snail  firms  whose  re- 
ports were  not  received  in  time  for  this  tabiilation.  Such  estimates  in  the  aggregate  amounted  to 
approximately  one  percent  of  total  confectionery  sales. 

This  publication  was  prepared  in  the  Industry  Division  under  the  supervision  of 
A.  I.  Jacobs,  Chief  of  the  Food  Section,  by  Emerson  L.  Jones. 

Table  1. —SUMMARY  OF  CONFECTIONERY  SALES,  BY  KIND  OF  BUSINESS:   1950  AND  1949 


1950 


Number  of 
establishments 


Value 
(000  omitted) 


1949* 


Value 
(000  omitted) 


TOTAL 

Manufacturer  -  wholesalers 
Manufacturer  -  retailers.. 
Chocolate  manufacturers... 


1,365 

1,165 

188 

12 


$959,602 

740,532 

93,510 

125,560 


$900,000 

688,000 

87,000' 

125,000 


^Revised . 


Table  2. —TOTAL  CONFECTIONERY  AJ©  CHOCOLATE  PRODUCTS  SALES,  BY  MONTH:  1949*  AND  1950* 
(in  millions  of  dollars) 


1950 


1949 


Percent 
change 


TOTAL 

January . . 
February. 
March.. . . 

April. . . . 

May 

June 

July 

August  o . . 
September 

October . . 
November . 
December. 


$960 

76 
73 

78 

65 

61 
57 

51 

80 

107 

113 

103 

96 


$900 

80 
77 
80 

68 
55 
54 

39 
60 
95 

103 

100 

89 


+7 

-5 
-5 
-2 

-4 

+11 

+6 

+31 
+33 
+13 

+10 
+3 
+8 


*Re vised. 


2?*/ 
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Tatle  3.— DOLLAR  VALUE  OF  CONFfiCTIONERY  SALES  OF  MANDFACTURER-WHOLESALiSSi, 

BY  REGION  AND  STATE:  1950 


Region  and  State 


UNITED  STATES,  TOTAL. 

New  England 

Middle  Atlantic 


New  York 

New  Jersey. . . 
Pennsylvania . 


East  North  Central. 


Ohio 

Indiana.. . 
Illinois. . 
Michigan. . 
Wisconsin. 


Vest  North  Central. 


Minnesota 

Iowa,  South  Dakota,  Nebraska  and  Kansas. 
Missoiiri 


South  Atlantic. 


Maryland  and  District  of  Columhia. 

Virginia  and  West  Virginia 

North  Carolina  and  South  Carolina. 

Georgia 

Florida 


East  South  Central. 


Kentucky. . . . 
Tennessee. . , 

Alabama 

Mississippi. 


West  South  Central. 


Arkansas . . 
Louisiana. 
Oklahoma . . 
Texas 


Mountain. 


Idaho  and  Colorado 

New  Mexico,  Arizona  and  Utah. 


Pacific. 


Washington. 

Oregon 

California. 


Number  of 
establishments 


^Does  not  Include  Chocolate  Manxif acturers '  Sales. 


1,165 

90 

329 

141 

42 

146 

222 

62 

11 

100 

19 

30 

74 

26 
23 
25 

118 

25 
21 
23 
28 
16 

53 

13 
18 
12 
10 

117 

7 
13 
16 
81 

25 


17 

137 

21 

12 

104 


Value 
(000  omitted) 


221,101 


286,271 

9,406 

13,189 

250,348 

1,693 
11,635 

37,853 

8,877 

5,770 

23,206 

25,721 

4,350 

2,685 

5,165 

12,561 

960 

13,956 

4,385 
7,780 
1,367 

25,001 

772 

4,172 

3,037 

17,020 

6,765 

1,347 
5,418 

45,095 

7,657 

684 

36,754 
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Table  4.— RETAIL  DOLLAR  VALUE  OF  CONFECTIONERY  SALES  OF  MANDFACTURER-RETAILERS, 

BY  REGION  AND  STATE:   1950 


Region  and  State 


Number  of 
a  stablishments 


Value 
(OOP  omitted) 


UNITED  STATES,  TOTAL. 
New  England 


Massachusetts 

Maine,  New  Hampshire  and  Connecticut. 


Middle  Atlantic. 


New  York 

New  Jersey  and  Pennsylvania. 


North  Central. 


Ohio  and  Indiana. 

Illinois 

Michigan  and  Wisconsin 

Minnesota,  Iowa,  Missouri,  Nebraska  and  Kansas. 


South  Atlantic. 


Maryland  and  District  of  Columbia 

Virginia,  West  Virginia  and  South  Carolina. 
Georgia  and  Florida 


South  Central 

Kentucky,  Tennessee,  Alabama,  Louisiana  and  Texas. 
Mountain  and  Pacific 


Colorado,  New  Mexico,  Arizona,  Utah  and  Nevada. 

Washington  and  Oregon 

California 


188 

29 

23 
6 

44 


93,510 

5,406 

4,885 
521 

35,775 


23 

21 

29,343 
6,432 

43 

31,544 

12 

12 

8 

11 

3,082 
TO, 568 

7,604 
10,290 

19 

2,649 

6 
4 
9 

937 

164 

1,548 

•• 

... 

11 

1,088 

42 

17,048 

11 

8 

23 

1,798 

1,145 

14,105 
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Table  5 CONFECTIONERY  SALES,  BY  TYPE  OF  HOUSE^:  1950 


TYPE  OF  HOUSE^ 

Manuf  acturer-Trtioleealers-' . 


Quantity  and  Value  reported. 
Quantity  not  reported 


Package  goods. 


Quantity  and  Value  reported. 
Quantity  not  reported 


Bar  goods • 


Quantity  and  Value  imported. 
Quantity  not  reported 


Buli  goods. 


Quantity  and  Value  reported. 
Quantity  not  reported 


General  line . 


Quantity  and  Value  reported. 
Quantity  not  reported 


Unclassified . 


Quantity  and  Value  reported. 
QuEintlty  not  reported 


Manufacturer-retailers . 


Quantity  and  Value  reported. 
Quantity  not  reported 


Number  of 
establishments 


1,177 

898 
279 

320 

270 
50 

237 

173 
64- 

32^; 

256 
68 

257 

176 
81 

39 

23 

16 

188 

161 
27 


Pounds 
(000  omitted) 


2,2'i8,536 


317,751 


996,569 


336,104 


577,319 


5,352 


90,530 


Dollar 

value 

(000  omitte-^"! 


866,092 

719,278 
l';6,8U 

157,598 

131,4.10 
26,188 

423,178 

347,834 
75,344 

94,099 

82,155 
11,944 

183,678 

156,231 
27,447 

7,539 

1,648 
5,891 

93,510 

82,737 
10,773 


Average  prlC'- 
report  e"!^ 

( j..-  cen-1  r-  ^ 


32.0 


41.4 


34.9 


24.4 


27.1 


30.8 


91.4 


^Establishments  are  classified  by  principal  type  of  goods.  The  figures  shown  represent  total 
confectionery  sales  of  the  reporting  establishments,  not  their  sales  of  the  specified  products. 

2"Bar  goods"  includes  5  and  10  cent  specialties,  "Bulk  goods"  includes  penny  goods.  "General 
line"  includes  establishments  with  no  one  t.ype  of  product  accounting  for  more  than  50  percent  of  total 
sales. 

^Includes  chocolate  manuf actvirers . 
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CONFECTIONERY  ^ 

(Including  chocolate  products) 
JANUARY  1951 

Manufacturers'  sales  of   confectionery  and  chocolate  products    are  estimated  at  $92  million  for 
the  month  of   January   1951,    reported  figures    running  21  percent  above    January  of  last  year.       Re- 
ported sales  of  manufacturer-wholesalers    and  chocolate  manufacturers  were    up  14  percent  and  33 
percent,    respectively,  from  December,    increases  being  reflected  in  the  sales  of  all  types  of  houses. 
However,    in  total,  these  increases  were  offset  by  the  usual  seasonal  drop  in  sales  of  manufacturer- 
retailers  . 

Average  prices  per  pound  of  confectionery  and  chocolate  products  in  January  were  somewhat 
higher  than  in  January  of  last  year,  as  indicated  by  the  sales  of  119  manufacturers  reporting  quan- 
tity and  value  of  sales  for  both  years.  Dollar  sales  of  these  manufacturers  increased  21  percent 
over  last  year,    compared  with  a  lesser  increase  of  1 1  percent  in  poundage  sales. 

DESCRIPTION  OF  THE  SURVEY  --  The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  rfianufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  407  establishments  re- 
porting for  January  accounted,  in  1947,  for  85  percent  of  the  total  sales  of  the  specified  products 
reported  in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have 
gone  out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in 
table  1  for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month 
percent  change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery 
sales.  The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current 
month's  "'coverage"  percentage  and  the  percentage  change  from  previous  periods. 
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Table  1 . —CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION,  JANUARY  1951^ 


Item 


Number 

of 

establish- 

2 

ments 


Sales,  current  month 


Percent  change 


January  1951 

from 
January  1950 


January  1951 

from 
December  1950 


January 

1951 

(add  000) 


Estimated 
percent  of 
coverage-' 


Confectionery  and  chocolate  products  sales, 
estimated  total 


*1,600 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
Reported  sales 


Manufacturer-wholesalers . 
Manufacturer-retailers. . . 
Chocolate  manufacturers.. 


SALES  OF  MANUFACTURER-WHOLESALERS,  BY  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota,  and 

Nebraska 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas.  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


407 

329 
66 
12 


25 

88 

41 
47 

33 

22 
11 

74 
47 
14 
13 

28 

11 
17 

12 

18 


42 
30 
12 


+21 

+21 
+1 

+27 


+22 

+31 
+33 
+29 

+25 

+23 
+26 

+16 
+14 
+16 
+36 

+7 

+9 
+6 


+33 


+16 


+24 

+21 
+19 
+30 


(5) 

+14 
-74 

+33 


+18 


$92,000 


79,872 

62,175 

3,932 

13,765 


7,578 


+1 

+16 
-8 

19,640 

8,119 

11,521 

+6 

2,180 

-5 

+14 

769 
1,411 

+32 

+35 

+9 

+13 

23,987 

21,419 

1,202 

1,366 

+10 

2,446 

+4 
+12 

772 
1,674 

+17 

1,017 

+12 

1,457 

-6 

603 

-4 
(5) 
-18 

3,267 

2,578 

689 

85 

85 

72 
100 


95 

81 
69 
94 

89 

87 
91 

90 
90 
71 
97 

87 

88 
87 


91 


59 


98 

49 
46 
57 


^Manufacturers  report  sales  each  month  for  both  the  current  and  previous  periods.  Because  of  changes  in  the  composition 
of  the  reporting  panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the 
figures  shown  here. 

^In  a  few  oases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 

■'Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 

^Approximate  number  for  which  sales  are  estimated. 

'Change  of  less  than  0.5  percent. 

Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER^WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,^  JANUARY  1951 


Number 
of 

estab- 
lish 
ments 

January  1951 

January  1950 

Percent  c 

January 

from 

January 

hange 
1951 

1950 

Type  of  establishment^ 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 

value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 

Value 

TOTAL  REPORTED  BY  SELECTED  ESTABLISH- 
MENTS  

119 

27 
36 
42 

14 

134,590 

14,761 
73,413 
17,063 
29,353 

$48,919 

7,563 

28,208 

4,567 

8,581 

.512 
.384 
.268 
.292 

121,072 

12,874 
68,981 
14,576 
24,641 

$40,275 

6,271 

23,602 

3,644 

6,758 

.487 
.342 
.250 
.274 

+U 

+15 

+6 

+17 

+19 

+21 

Package  goods 

+21 

Bar  goods 

Bulk  goode 

+20 
+25 

General  line 

+27 

^Manufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather 
than  in  the  entire  industry. 

^Establishments  are  classified  by  principal  type  of  goods.  "General  line"  includes  establishments  with  no  one  type  of 
products  accounting  for  more  than  50  percent  of  total  sales.  "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods" 
includes  penny  goods. 
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FEBRUARY   1951 
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A 


Manufacturers'  sales  of  confectionery  and  chocolate  products  are  estiinatred^t'i|B4  ihiiiiOn 
for  the  month  of  February  1951.  Reported  figures,  although  15  percent  above  February  of  last 
year,  were  9  percent  lower  than  in  January.  Sales  of  manufacturer- wholesalers  and  chocolate 
manufacturers  declined  12  percent  and  10  percent,  respectively,  from  the  previous  month,  in 
contrast  with  the  seasonal  increase  reported  by  manufacturer- retailer  s. 

Average  prices  per  pound  of  confectionery  and  chocolate  products  for  the  first  two  months 
of  1951  were  somewhat  higher  than  last  year,  as  indicated  by  the  sales  of  118  manufacturers  re- 
porting quantity  and  value  of  sales  for  both  years.  Dollar  sales  of  these  manufacturers  increased 
20  percent  over  last  year,    compared  with  a  lesser  increase  of  9  percent  in  poundage  sales. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers 
making  products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The 
figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  405  establishments  re- 
porting for  February  accounted,  in  1947,  for  86  percent  of  the  total  sales  of  the  specified  products 
reported  in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firnns  known  to  have 
gone  out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in 
table  1  for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month 
percent  change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery 
sales.  The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current 
month's  "coverage"  percentage  and  the  percentage  change  from  previous  periods. 
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Table  1.— CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION,  FEBRUARY  1951' 


N'unber 
of 
establish- 
ments ^ 


Sales,  current  month 


Percent  change 


February  1951 

from 
February  1950 


February  1951 

from 
January  1951 


February 

1951 
(add  000) 


Estimated 

percent 

of 

coverage'' 


Sales,  year  to  date 


Percent 
change 

from 
2  months 

1950 


2  months 

1951 
(add  000) 


Confectionery  and  chocolate  products  sales, 
estimated  total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 

Reported  sales 

Manufacturer-wholesalers 


Manufacturer-retailers . . 
Chocolate  manufacturers. 


SALES  OF  MANUFACTURER-WHOLESALERS,  BY  STATE 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South  Carolina.. 
Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 


and  Nebraska 

Iowa  and  Missouri. 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  and  Utah 

Pacific •j_-jj  •  •  • 

California .'  W. 

Washington  and  Oregon 


'1,600 


405 

327 
66 
12 


25 

88 
42 
46 


23 

10 

75 
48 
14 
13 

28 

11 
17 


17 


41 
29 
12 


+15 

+15 

-3 

+24 


+4 

+24 
+20 
+26 

+30 


+14 
+43 

+10 

+9 

+16 

+10 

+9 

+11 
+8 


+16 


+38 


+3 

+18 
+17 
+20 


-9 


-17 

-5 
-4 
-7 


$84,000 


73,057 


-12 

55,196 

+41 

5,587 

-10 

12,274 

-26 

5,611 

-14 

16,894 

-11 

7,211 

-16 

9,683 

-19 

1,776 

-13 

686 

-22 

1,090 

-8 

22,228 

-7 

20,087 

-12 

1,051 

-20 

1,090 

(') 

2,505 

-5 

752 

+2 

1,753 

898 


500 

3,107 
2,466 

641 


86 

85 

72 
100 


82 
71 
94 

89 

87 
90 

90 
90 
71 
97 

87 

88 
87 


91 


98 

49 
46 

57 


$176,000 


+18 

153,664 

+18 

-1 

+26 

118,106 

9,519 

26,039 

+13 

13,199 

+27 
+27 
+28 

36,531 
15,330 
21,201 

+27 

3,956 

+18 
+33 

1,455 
2,501 

+13 
+12 
+16 
+23 

46,212 

41,506 
2,250 
2,456 

+8 

4,990 

+10 
+8 

1,524 
3,466 

+25 

1,915 

+31 

3,824 

+16 

1,103 

+20 
+18 
+25 

6,376 

5,034 
1,342 

^Manufacturers  report  sales  each  month  for  both  the  ciirrent  and  previous  periods.  Because  of  changes  in  the  composition  of  T,he  report- 
ing panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  coinparable  to  the  figures  shown  here. 
^In  a  few  cases,  two  or  more  factories  in  the  sajne  State  under  the  same  ownership  are  counted  as  one  establishment. 
^Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 
^Approximate  number  for  which  sales  are  estimated. 
^Change  of  less  than  0.5  percent. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  PWNUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,^  FEBRUARY  1951 


Number 
of 

estab- 
lish- 
ments 

February  1951 

February  1950 

2  months 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 

value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  establishment^ 

1951 

1950 

Percent 

change 

1951 

from 

1950 

1951 

1950 

Percent 

change 

1951 

from 

1950 

TOTAL  REPORTED  BY 
SELECTED  ESTABLISHMENTS 

118 

27 
36 
41 
14 

122,292 

12,600 
68,967 
14,280 
26,445 

$43,230 

5,372 

26,039 

4,033 

7,786 

$.426 
.378 
.282 
.294 

114,400 

10,805 
63,488 
14,317 
25,790 

$36,198 

4,091 

21,575 

3,601 

6,931 

$.379 
.340 
.252 
.269 

256,882 

27,361 

142,380 

31,343 

55,798 

235,472 

23,679 

132,469 

28,893 

50,431 

+9 

+16 
+7 
+8 

+11 

$92,149 

12,935 

54,247 

8,600 

16,367 

$76,473 

10,362 

45,177 

7,245 

13,689 

+20 
+25 

+20 

+19 

+20 

.  ~- 

'Manufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  con^anies,  rather  than  in  the  en- 
tire industry. 

^Establishments  are  classified  by  principal  type  of  goods.  "General  line"  includes  establishments  with  no  one  type  of  products 
accoiinting  for  more  than  50  percent  of  total  sales.  "Bar  goods"  Includes  5  and  10  cent  specialties.  "Bulk  goods"  includes  penny  goods. 
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CONFECTIONERY 
(Including  chocolate  products) 

MARCH    1951 

Manufacturers'  sales  of  confectionery  ana  chocolate  products  are  estimated  at  $80  million  for 
the  month  of  March  1951.  Reported  figures,  although  slightly  above  March  of  last  year,  were  4 
percent  lower  than  in  February.  Sales  of  manufacturer-wholesalers  and  chocolate  manufacturers 
declined  5  percent  and  9  percent,  respectively,  from  the  previous  month,  in  contrast  with  the  20 
percent  increase  reported  by  manufacturer- retailers. 

Average  prices  per  pound  of  confectionery  and  chocolate  products  for  the  first  3  months  of 
1951  were  somewhat  higher  than  last  year,  as  indicated  by  the  sales  of  117  manufacturers  report- 
ing quantity  and  value  of  sales  for  both  years.  Dollar  sales  of  these  manufacturers  increased  13 
percent  over  last  year,    compared  with  a  lesser  increase  of  2  percent  in  poundage  sales. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all\;hocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  405  establishments  re- 
porting for  March  accounted,  in  1947  for  86  percent  of  the  total  sales  of  the  specified  products 
reported  in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have 
gone  out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records  are  shown  in 
table  1  for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  per- 
cent change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales. 
The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  both  the  current  month's 
"coverage"  percentage  and  the  percentage  change  from  previous  periods. 
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Table  1.— CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS  AJvT)  LOCATION,  liARCH  1951 


Itam 


Number 

of 

eetablish- 

menLS 


Sales,  current  month 


Percent  change 


March  1951 

from 
March  1950 


March  1951 

from 

February  1951 


March 

1951 

(add  000) 


Estimated 

percent 

of 

coverage  ^ 


Sales  J  year  to  date 


Percent 

change 

from 

2  months 

1950 


3  months 

1951 
(add  000) 


Confectionery  and  chocolate  products  sales,  esti- 
mated toi^l 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 


Reported  sales. 


Manufacturer-wholesalers . 
Manufacturer-retailers . . . 
Chocolate  manufacturers.. 


SALES  OF  MANUFACTURER-VraOLESALERS,  BY  STATE 


New  ihgland. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South  Carolina.. 
Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 


and  Nebraska. 
Iowa  and  Missouri. 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah, 


Pacific 

California 

Washington  and  Oregon, 


'1,600 


405 

323 
70 
12 


25 

«9 
43 
46 

32 

22 
10 

72 
47 
13 
12 

Zi 

11 
17 


11 


17 


+1 

-3 

+4« 

+1 


(') 
(') 
(=) 

(5) 

+  3 
-3 


+10 
+2 

+1 

+34 
-9 


-15 

+12 


-4 

-5 

+20 

-9 


*6 


-10 

-1 
+2 

-14 


i.«0,000 


70,450 
52,135 

7,167 
11,14« 


5,953 


-6 
-5 
-6 

15,975 
6,«S19 
9,0«6 

+4 

1,«37 

+13 
-1 

759 
l,07g 

-10 

-10 

-4 

^16 

19,«27 

17,956 

9^5 

-4 

2,420 

+2 

-7 

792 
1,62S 

-7 

«31 

+7 

1,791 

451 

3,050 
2,511 

539 


«5 

73 
100 


95 

«2 
71 
94 

is 

in 
90 

«9 

90 
70 
94 

«7 

a 

S7 


+12 

+11 
+15 
+17 


+« 

+i« 
+17 
*ii 

+17 

+13 
+19 

+6 

+5 

+Llf 
+17 

+6 

+17 
+2 


+9 

+24 

+9 

+13 
+13 

+13 


#256,000 


224,351 

170,472 
16,692 
37,1«7 


19,152 

52,622 
22,2«1 
30,341 

5,794 

2,215 

3,579 

66,153 

59,5« 

3,22« 

3,342 

7,410 

2,316 
5,094 


2,746 


5,615 


1,554 

9,426 
7,545 

i.sa 


Hjanufactiirers  report  sales  each  month  for  both  the  current  and  previous  periods.     Because  of  changes  in  the  ccanposition 
ing  panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown 
^In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 
Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 
^Approximate  number  for  which  sales  are  estimated. 
'Change  of  less  than  0,5  percent. 
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Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTliRBig,     MARCH  1951 


Type  of  establishment^ 


March  1951 


Number 
of 

estab- 
lish- 
ments 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


March  1950 


3  months 


Pounds 
(add 
000) 


Value 
(add 
000) 


Pounds   (add  000) 


Avei- 
age 


1951 


1950 


Percent 

change 

1951 

from 

1950 


Value   (add  000) 


1951 


1950 


Percent 

change 

1951 

from 

1950 


TOTAL  REPCBTED  BY 
SELECTED  ESTABLISHMENTS 


Package  goods. 

Bar  goods 

Bulk  goods.... 
General  line.. 


117 

27 
35 
41 
14 


111,317 

12,299 
65,129 
12,«53 
21,036 


«40,332 

5,665 

25,105 

3,6«2 

5,««0 


4461 
Hi 
z&b 

2g0 


126,662 

13,556 
71,429 
13,995 
27,682 


*40,77« 

5,700 

24,346 

3,4«1 

7,251 


$420 
3U 
249 
262 


368,199 

39,660 

207,509 

44,196 

76,834 


362,134 

37,235 

203,898 

42,888 

78,113 


+2 

+7 

+2 
+3 
-2 


kl32,4ai 

18,600 
79,352 
12,282 
22,247 


*117,251 

16,062 
69,523 
10,726 
20,940 


+13 

+16 

+14 

+15 

+6 


~n:^ 


Manufacturers  who  keep  poundage  records.     The  figures  in  this  table  reflect  trends  among  the  larger  ooi!^>anies,  rather  than  in  the  en- 
tire industry. 

Establishments  are  classified  by  principal  type  of  goods.      "General  line"  includes  establishments  with  no  one  type  of  products 
accounting  for  more  than  50  percent  of  total  sales.     "Bar  goods"  includes  5  and  10  cent  specialties.     "Bulk  goods"  includes  penny  goods. 
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SERfeacwMl^/n^l 


CONFECTIONERY 

(Including  chocolate  products) 

APRIL   1951 


ry    and  chocolate  products  are    estimated  at  $68  million  for 
rting  firms,     although  14  percent   below  March   wer^  still  7 


Manufacturers'  sales  of  confectionery 

the  month   of  April  1951.     Sales   of  reporting _,     j,..  .-  ^ ■ 

percent  above  April  1950.     For  the  year  to  date,  estimated  sales  were  up  1 1  percent  from  the  first 
4  months  of  last  year. 


Poundage  sales  as  reported  by  a  group  of  117  establishments  in  April  were  about  the  same  as 
in  April  of  last  year  whereas  dollar  sales  of  this  group  were  up  11  percent.  This  indication  of 
higher  average  prices  per  pound  was  in  line  with  the  4  months'  trend  established.  For  the  first  4 
months  of  1951,  these  117  establishments  reported  increases  over  the  same  period  last  year  of 
only  1  percent  in  poundage  sales  compared  with   13  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chucolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  402  establishments  re- 
porting for  April  accounted,  in  1947  for  86  percent  of  the  total  sales  of  the  specified  products  re- 
ported in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone 
out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table 
1  for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month -to -month  per- 
cent change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales. 
The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  the  percentage  change  from 
previous  periods. 


CONFECTIONERY  (Including  Chocolate  Products) 
/A>D£^  Manufacturers'  Dollar  Sales 
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Table  1.— CONFKTlOfKRI  JXD   CHOCOLATI  PROEDCTSi  DOLLAH  SALES  BY  KIND  OP  BQSIMKSS  AMD  LOCATION,  APRIL  1951^ 


It«a 


Nimlber 

of 

establlsb- 

ments 


Sales,  aurrant  nanth 


Percent  change 


AprU  1951 
frcB 

ifTil  1950 


April  1951 

frcB 
March  1951 


April 

1951 

(add  000) 


Estiiiated 
percent 

of 
coverage^ 


Sales,  year  to  data 


Percent 

change 

from 

.4  iDonths 

1950 


4  monthfl 

1951 
(add  000) 


Confectionery  and  chocolate  products  sales,  esti- 
mated total • 

REPORTED  SAUSS,  BY  CUD  OF  BUSINESS 


Reported  sales. 


Manufacturer-wholesalers . 
Manufacturer-retailers. . . 
Chocolate  nanufaoturars.. 


SALES  OF  MANUFACTDBIB-VHaLESALERS,  BY  STATE 


New  England. 


Middle  Atlantic 

New  York  and  New  Jeratf. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 

Vest  Virginia,  North  Carolina,  and  South  Carolina. 

Georgia  and  Florida 


East  North  Central....... 

lUiaols 

Qhio  and  Indiana....... 

Michigan  and  Wisconsin. 


West  North  Central 

Hinnasots,  Kansu,  North  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  Mlaiourl 


bat  South  Central 
Kentucky,  Tennaisea,  Alabama,  and  MlanlBilppl . 

Wast  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


*1,600 


402 

321 
69 
12 


25 

87 

41 
46 

32 

22 

10 

72 
47 
13 

12 

28 

U 
17 


U 

17 

9 

40 
29 
U 


♦7 

-18 

+15 


+11 

+17 
+23 
+12 

+8 

+U 
+5 

+5 

+3 

+26 

+11 

+16 

+34 
+10 


4« 

-1 

■h; 

+16 

+19 

+5 


-14 

-12 
-21 
-21 


-22 


$68,000 


60,228 

45,830 
5,543 
8,855 


4,639 


-11 

-9 

-13 

14,156 
6,252 
7,904 

{>) 

1,782 

-9 
+6 

677 
1,105 

-11 

-10 

-5 

-22 

17,594 

15,965 

935 

694 

-n 

2,U9 

-16 
-9 

662 
1,487 

(») 

831 

-19 

1,463 

-4 

433 

-9 

-8 

-14 

2,783 

2,320 

463 

S6 

85 

73 

100 


91 


59 


98 

49 
46 
57 


+11 

+11 

+5 

+17 


+9 


+18 


+7 

+13 

+14 
+11 


$324,000 


284,579 

216,302 
22,235 

46,042 


23,791 


+17 
+18 

66,778 
28,533 

+17 

38,245 

+15 

7,576 

+13 

2,892 

+16 

4,684 

+6 

+5 
+17 
+16 

83,747 

75,54* 

4,163 

4,036 

+8 

9,aS9 

+21 
+3 

2,978 

6,sai 

3,577 


7,078 


1,987 

12,209 
9,865 
2,344 


^Manufacturers  report  sales  each  acnth  for  both  the  current  and  previous  periods.  Because  of  chants  in  the  ccnposltlon 
ing  panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown 
In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  ona  eatablisfanent. 
Percentage  of  total  sales  volume  in  1947  accounted  for  by  manufacturers  reportiiig  for  current  month, 
^^jproximate  number  for  idiich  sales  ore  estimated, 
'Change  of  less  than  0.5  percent. 


of  the  report- 
here. 


Table  2.— POUNDA 

GE  AND  DOLLAR  SALES  OF  .SEI.KCTED  MANUFACTUB 

t£R-4aaLE£ 

iT.n.q  i 

kND  CHOCOLAIE  MANUFACTURERS,^  AFBH.  1951 

KuBber 
of 

estab- 
llah- 
aenta 

April  1951 

i^il  1950 

4  KDthS 

FoomU 

(•dd 

000) 

Value 
(add 
000) 

Aver- 
age 

value 

(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  eetahllafaaent' 

1951 

1950 

Percent 

change 

1951 

fnm 

1950 

1951 

1956 

Percent 

change 

1951 

frca 

1950 

TOTAL  REPORTED  BY 
.■m.KCTED  ESTABLISHMENTS 

Package  goods 

Bar  goods 

Bulk  goods... 

General  line 

U7 

41 

U 

100,550 

12,073 
57,938 
U,442 
19,097 

$35,453 

5,739 

21,417 

3,179 

5,118 

$.475 
.370 
.278 
.268 

99,885 

12,U9 
57,671 
11,657 
18,408 

$31,848 

5,337 

18,973 

3,008 

4,530 

$.439 
.329 
.258 
.246 

468,749 

51,733 

265,447 

55,638 

95,931 

$462,019 

49,384 

261,569 

54,545 

96,521 

+1 

+5 
+1 
+2 

-1 

$167,934 

24,339 

100,769 

15,461 

27,365 

$149,099 

21,399 
88,496 
13,734 

25,470 

+13 

+14 

+U 

+13 

♦7 

^Manufacturers  who  keep  poundage  records, 
tire  industry. 


The  figures  in  this  table  reflect  trends  aaong  the  larger  co^ianles,  rather  than  in  the  es- 


'Eatabllahnents  are  classified  by  principal  type  of  goods.  "General  line"  includes  establistaamta  vith  no  one  type  of  products 
accounting  for  more  than  50  percent  of  total  salea.  'Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  Ijicludes  penny  goods. 
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CONFECTIONERY 
(InclucJing  chocolate   products) 
MAY   1951 


The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of  con- 
fectionery and  competitive  chocolate  products  at  $65  million  for  the  month  of  May  1951.  Sales  of 
reporting  firms,  although  4  percent  below  April,  were  still  considerably  above  May  of  last  year. 
For  the  year-to-date,  reported  sales  were  up  1  1  percent  from  the  corresponding  period  of  last 
year. 

Poundage  sales  as  reported  by  a  group  of  118  establishments  in  May  1951,  showed  little  change 
from  May  of  last  year.  Dollar  value  of  sales  of  this  group,  however,  were  up  12  percent  from 
May  of  last  year,  indicating  a  continuing  trend  towards  higher  average  prices  per  pounds  of  con- 
fectionery. For  the  first  5  months  of  1951  these  118  establishments  reported  increases  over  the 
same  period  last  year  of  less  than  1  percent  in  poundage  sales,  compared  with  12  percent  in  dol- 
lar value. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series"  of  monthly  bulletins  is  based 
on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers  making 
products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The  figures 
do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total,  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  398  establishments  re- 
porting for  May  accounted,  in  1947  for  86  percent  of  the  total  sales  of  the  specified  products  re- 
ported in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone 
out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table 
1  for  each  type  of  business  and  for  manufacturer- wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  per- 
cent change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales. 
The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  the  percentage  change  from 
previous  periods. 
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Table  1 — CONFECTIONERI  AMD  CHOCOUTE  PRODUCTS:  DOLLAR  SALES  Bl  KIMD  OF  BDSIWESS  A*D  LOCATIOK,  MAlf  1951^ 


Item 


Humber 

of 

establish- 

ments 


Sales,  current  i&onth 


Percent  change 


Hay  1951 

from 
May  1950 


Uay  1951 
from 
April  1951 


May 

1951 
(add  000) 


Sales,  year  to  date 


Estimated 

percent 

of 

coverage  •* 


Percent 

change 

from 

5  months 
1950 


5  oonths 

1951 
(add  000; 


Confectionery  and  chocolate  products  sales,  esti- 
mated total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
Reported  sales 


Uanufacturer-wholesalera. 
lianufacturer-retailers. . . 
Chocolate  manxif acturers . . 


SALES  OF  ILUJUFACTURER-VfflOLESALEKS,  BY  STATE 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 

■Vest  Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas.  Louisiana,  Oklahoma,  and  Tescas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah. 


Pacific 

California 

V/ashington  and  Oregon. 


^1.600 


39i 

315 
71 
12 


25 

ib 

45 

31 

21 
10 

70 
45 
13 
12 

27 

11 
16 


11 


16 


+9 

■Ht 
+17 


+15 
+17 
+13 

+15 

*L9 
+13 

■»5 

■15 
+7 

.»4 

■kl3 
■125 


+22 


■fS 

■flO 

■flO 

+6 


■■A 

-4 
-7 
-7 


-12 


-31 


-9 

-4 
-4 
-3 


»5,ogo 


57,««2 

44,3M 
5,265 
i,229 


4,090 


(') 

U,254 

+9 

6,«05 

-7 

7,449 

-li 

1,467 

-5 

645 

-26 

&2 

-1 

17,555 

(*) 

16,02« 

-i 

«57 

-3 

670 

-^l 

2,162 

-5 

631 

*U 

1.531 

SL6 


1,003 


392 

2,649 

2,204 
445 


«6 

«5 

73 

100 


95 

£L 
70 
94 

(!9 

«7 
90 

«9 
90 
70 
94 

«7 

a 


91 


57 


»3«9,000 


■HI        342,443 


■HO 

+lt 

+17 


+17 
+1(S 
+16 

+15 

+14 
+15 

+5 
■►15 
+L4 

+9 

+21 

+4 


+U 


+15  1 


+7 

+13 
+14 
+10 


260,672 
27,500 
54,271 


27,««1 

«1,032 
35,33* 
45,694 

9,043 

3,537 
5,506 

1C1,299 

91,576 

5,017 

4,706 

11,721 

3,609 
«,112 


4,393 

«,oa 

2,379 

14,«43 

12,054 

2,7«9 


Manufacturers  report  sales  each  month  for  both  the  current  and  previous  periods.  Because  of  changes  in  the  composition  of  the  re- 
'r+lng  panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown  here. 
In  a  few  cases,  two  or  more  factories  in  the  same  State  xinder  the  same  ownership  are  counted  as  one  establishment. 
Percentage  of  total  sales  volume  in  1947  accounted  for  by  njanufacturers  reporting  for  current  month. 
Approximate  nuriber  for  which  sales  are  estimated. 
Ch?Jig'3  of  less  than  0,5  percent. 


Table  2 POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURE-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,^  MAI  I95I 


Type  of  establishment 


Number 
of 

estab- 
lish- 
ments 


May  1951 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
-value 


May  1950 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


5  months 


Pounds  (add  000) 


Value  (add  000) 


1951 


1950 


Percent 

change 

1951 

from 

1950 


1951 


1950 


Percent 
change 

1951 

froB 

1950 


TOTAL  REPORTED  BY 
SELBCTQ)  ESTABLISHMENTS 


Package  goods. 

Bar  goods 

Bulk  goods . . . . 
General  line.. 


Hi 

27 
35 
41 
15 


9«,«19 

10,918 
58,924 
10,806 

18,171 


*33,573 

4,285  *.392 

21,717  .369 

2,847  .263 

4,724  .260 


98,505 

11,070 
55,534 
12,099 

19,802 


$30,082 

3,918 

18,548 

2,860 

4,756 


«.354 
.334 
.236 

.240 


567,568 

62,651 
324,371 

66,444 
114,102 


560,524 

60,454 
317,103 

66,6U 
U6,323 


■►2 

(') 

-2 


|201,S07 

28,624 

122,4^ 

18,308 

32,089 


»179,l8a. 

25,317 

107,044 

16,594 

30,226 


*12 

+13 

•►14 

+10 

+« 


'^Manufacturers  who  keep  poundage  records.     The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  thai,  in  the  en- 
tire industry. 

Establishments  are  classified  by  principal  type  of  goods. 
accounting  for  more  than  JO  percent  of  total  sales.     "Bar  goods" 

■'change  of  less  than  O.5  percent. 


"General  line"  Includes  establishments  with  no  one  type  of  products 
includes  5  and  10  cent  specialties.     "Bulk  goods"  includes  penny  goods. 
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CONFECTIONERY 

(Including  chocolate   products) 

JUNE    1951 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $59  million  for  the  month  of  June,  1951.  Sales 
of  reporting  firms  although  9  percent  below  May  were  8  percent  above  June  of  last  year.  For  the 
year-to-date,    reported  sales  were  up  10  percent  from  the  corresponding  period  of  last  year. 

Poundage  sales  as  reported  by  a  group  of  117  establishments  in  June   1951  were  down  4  per- 
cent from  June  of  last  year.     Dollar  value  of  sales  of  this  group,   however,    were  up  9  percent  from 
June  of  last  year,     indicating  a   continuing  trend   towards  higher    average  prices   per   pound  of   c$r>n- 
fectionery.     For  the   first  6  months    of  1951    these   1 17  establishments    reported   increases   over  the 
same  period  last  year  of  only  1  percent  in  poundage  sales,    compared  with  12  percent  in  dollar  value 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers 
making  products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The 
figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates  of  sales  of  all  manufacturers  are  published  in  total  but  only  the  sales 
actually  reported  are  broken  down  by  kind  of  business  or  for  States.  The  395  establishments  re- 
porting for  June  accounted,  in  1947  for  85  percent  of  the  total  sales  of  the  specified  products  re- 
ported in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone 
out  of  business  since  1947).  Similar  percentages,  all  based  on  1947  records,  are  shown  in  table  1 
for  each  type  of  business  and  for  manufacturer-wholesalers  by  geographic  location.  These 
"coverage"  percentages  may  be  used  to  gauge  roughly  the  extent  to  which  the  month-to-month  per- 
cent change  figures  shown  in  table  1  are  reliable  indicators  of  trends  in  total  confectionery  sales. 
The  estimated  sales  figure  in  table  1  is  an  average  calculated  by  use  of  the  percentage  change  from 
previous  periods. 


CONFECTIONERY  (Including  Chocolate  Products) 
>Moe^  Manufacturers'  Dollar  Sales 
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Table  1.-- CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATIDN,  JUNE  1951' 


Item 


Number 
of 
establish- 
ments^ 


Sales,  current  month 


Percent  change 


June  1951 

from 
June  1950 


June  1951 

from 
May  1951 


June 

1951 

(add  000) 


Estimated 

percent 

of 

coverage^ 


Sales,  year  to  date 


Percent  ] 

change  ;  6  months 

from  I   1951 

6  months  I  (add  000) 
1950 


Confectionery  and  chocolate  products  sales,  estimated 
total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
F.eported  sales 


Manufacturer-wholesalers . 
Manufacturer-retailers . , . 
Chocolate  manufacturers.. 


SALES  OF  MANUFACTURER -WHOLESALERS,  BY  STATE 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  North  Dakota,  South  Dakota, 

and  Nebraska , , 

Iowa  and  Missouri 


*1,600 


395 

313 
70 
12 


25 

82 
36 
46 


21 
10 

72 
47 
13 
12 

27 

11 
16 


East  South  Central,,., 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


+8 

+6 

+8 

+20 


+8 

+12 
+4 

+16 

+30 
+3 

+4 
+5 
+9 
-3 

+10 

+20 
+6 


+7 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah, 


Pacific 

California 

Washington  and  Oregon. 


40 
29 

11 


+8 

+10 

-7 


+15 
-13 


-10 


-19 


-27 


-7 

-2 
+1 

-17 


59,000 


52,769 

41,636 
4,564 
6,569 


4,042 

13,685 
6,801 
6,884 

1,456 

742 
7L4 

16,091 

14,821 

725 

545 

1,922 

595 
1,327 


658 


734 


364 

2,684 

2,312 

372 


~r 


85 

84 

73 

100 1 


811 
70l 
94 

89 

87 
90 

89 
90 

70 
94 

i 

85  j 

881 
84 


57 


+10 


449,000 


395,212 


+10 

+5 

+14 

302,308 
32,064 
60,840 

+7 

31,923 

+15 
+17 
+U 

94,717 
42,139 
52,578 

+15 

10,499 

+17 
+14 

4,279 
6,220 

+6 

+5 

+14 

+12 

117,390 

106,397 

5,742 

5,251 

+9 

13,643 

+21 
+5 

4,204 
9,439 

+10 

5,051 

+12 

8,815 

+6 

2,743 

+12 

+13 

+8 

17,527 

14,366 

3,161 

'Manufacturers  report  sales  each  month  for  both  the  current  and  previous  periods.  Because  of  changes  in  the  composition  of  the  re- 
porting panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown  here. 
^In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 
^Percentage  of  total  sales  volxime  in  1947  accounted  for  by  manufacturers  reporting  for  current  month. 
^Approximate  number  for  which  sales  are  estimated. 


Table  2,— KlUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,'  JUNE  1951 


Type  of  testablishment' 


Number 
of 

estab- 
lish- 
ments 


June  1951 


Poxmds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


June  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


Pounds  (add  000) 


I  Percent 
j  change 
1950   I   1951 
I   from 
1950 


Value  (add  000) 


1951 


Percent 
change 

1950  '  1951 
froB 
1950 


TOTAL  REPORTED  BY 
SELECTED  ESTABLISHMENTS. 


1171   89,08C|  $30,348 


i-ackage  goods. 

Bar  goods 

Sulk  goods.,,, 
general  line. . 


11,736 

52,336 

9,716 

15,292 


4,244 

19,607 

2,508 

3,989 


$.362 
.375 
.258 
.261 


92,373 

11,395 
52,108 
11,063 
17,807 


$27,887 

3,771 

17,273 

2,588 

4,255 


$.331 
.331 
,234 
.239 


656,648 

74,387 
376,707 

76,160 
129,394 


652,897 

71,849 
369,211 

77,707 
134,130 


+1  f 231, 855 


+4 
+2 

-2 


32,868 

142,093 

20,816 

36,078 


$207,068 

29,088 

124,317 

19,182 

34,481 


+12 

+13 

+14 

+9 

+5 


'Manufacturers  who  keep  poundage  records.  The  figures  in  this  table*  reflect  trends  among  the  larger  companies,  rather  than  in  the  en- 
tire industry. 

Establishments  are  classified  by  principal  type  of  goodsi  "General  line"  includes  establishments  with  no  one  type  of  products 
accounting  for  more  than  50  percent  of  total  sales,  "Bar  goods"  Includes  5  and  10  cent  specialties,  "Bulk  goods"  includes  pennj'  goods. 
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CONFECTIONERY 

(Including  chocolate  products) 

JULY    1951 

The  Bureau  of  the  Census^  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $54  million  for  the  month  of  July,  1951. 
Sales  of  reporting  firms,  although  9  percent  below  June,  were  8  percent  above  July  of  last  year. 
For  the  year-to-date,     reported  sales    were  up    12  percent  from  the    corresponding   period    of  last 

year. 

■ 

Poundage  sales  as  reported  by  a  group  of  116  establishments  for  the  first  7  months  of 
1951  were  up  4  percent  from  the  corresponding  period  of  last  year,  compared  with  a  sharper  in- 
crease of  15  percent  in  dollar  value.  Average  prices  per  pound  of  confectionery  as  indicated  by 
reports  from  these  116  establishments  in  July  1951  ranged  from  2  to  4  cents  higher  than  in  July 
of  last  year. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  a  sample  of  confectionery  manufacturers,  and  all  chocolate  manufacturers 
nnaking  products  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits,  etc.  The 
figures  do  not  include  sales  of  choco.late  coatings  or  cocoa  by  the  latter  group  of  manufacturers. 

Monthly  estimates    of  sales    of  all   manufacturers    are  published   in  total  but   only  the  sales 
actually  reported  are  broken  down  by  kind  of  business    or  for  States.     The  395    establishments  re- 
porting for  July  accounted,     in  1947  for  85    percent  of  the   total  sales  of  the  specified    products  re- 
ported in  the  Census  of  Manufactures  in  that  year  (allowance  is  made  for  firms  known  to  have  gone 
out  of  business  since   1947).     Similar   percentages,    all  based   on  1947    records,    are    shown  in  table 
1     for    each   type    of  business    and   for   manufacturer-wholesalers   by    geographic    location.      These 
"coverage"    percentages   may   be    used   to    gauge    roughly   the    extent   to   which   the   month-to-month 
percent  change    figures    shown    in    table    1    are    reliable    indicators    of    trends    in   total    confectionery 
sales.     The    estimated    sales    figure    in   table    i    is    aii    average  calculated    by    use  of  the    percentage 
change  from  previous  periods. 
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Table  1 . —CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS  AHD  LOCATION,  JULY  19511 


Confectionery  and  chocolate  products  sales,  estimated 
total 


REPORTED  SALES,  BY  KIND  OF  BUSINESS 
Reported  sales • , 


Manuf  a::turer-wholesalers , 
Manufacturer-retailers, . . 
Chocolate  manufacturers.. 


SALES  OF  MANUFACTURER-WHOLESALERS,  BY  STATE 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


South  Atlantic 

Maryland,  Delaware,  District  of  Columhia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  Ncrth  Central 

Minnesota,  Kansas,  Nori-h  Dakota,  South  Dakota, 

and  Nebraska 

Iowa  and  Missouri 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  and  Utah, 


Pacific 

California 

Washington  and  Oregon, 


Number 
of 
establish- 
ments^ 


''i.eoo 


395 

313 
70 
12 


11 


16 


Sales,  current  month 


Percent  change 


July  1951 

from 
July  1950 


+8 

+9 

-1 

+11 


+16 
+14 
+17 

+13 

+13 
+13 

+9 

+9 

+12 

+2 

-.6 

+21 

+1 


-21 


-3 

+12 

+16 

-6 


July  1951 

from 
June  1951 


-9 

-7 
-17 
-10 


-26 

-6 

+2 
-12 


-16 

-3 

-2 

-1 

-14 

-12 

-26 

-33 
-23 


-5 


-27 


-24 
-23 


July 

1951 

(add  000) 


Estimated 

percent 

of 

coverage  ^ 


54,000 


47,507 

37,825 
3,757  I 
5,925 


3,009 

12,636 
6,567 
6,069 

1,269 

565 

704 

15,975 

14,873 

623 

479 

1,425 

401 
1,024 


625 
623 

267 

1,996 

1,707 

289 


Sales,  year  to  date 


Percent 

change 

from 

7  months 

1950 


85i 

84 

73 

100 


91 


98 

49 
46 

57 


7  months 

1951 
(add  000) 


503,000 


+12 :  443,026 

+11 1  340,133 

+11  35,821 

+16  67,072 


-15 1   34,932 


+20 
+18 
+21 

107,353 
48,706 
58,647 

+15 

11,768 

+15 
+14 

4,844 
6,924 

+10 

+10 

+10 

+8 

133,365 

121,270 

6,365 

5,730 

+11 

15,070 

+31 
+5 

4,605 
10,463 

+11 

5,676 

+54 

9,438 

+5 

3,010 

+11 
+14 

+1 

19,523 

16,073 

3,450 

Manufacturers  report  sales  each  month  for  both  the  current  and  previous  periods.  Because  of  changes  in  the  composition  of  the  re- 
porting panel,  the  dollar  figures  published  in  previous  bulletins  in  this  series  are  not  directly  comparable  to  the  figures  shown  here. 
In  a  few  cases,  two  or  more  factories  in  the  same  State  under  the  same  ownership  are  counted  as  one  establishment. 
^Percentage  of  total  sales  volume  in  IS-i?  accounted  for  by  manufacturers  reporting  for  current  month, 
^Approxiiuate  number  for  which  sales  are  estimated. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,^  JULY  1951 


Number 
of 

estab- 
lish- 
ments 

July  1951 

July  1950 

7  months 

Poiinds 
(add 
000) 

i 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds  (add  000) 

Value  (add  000) 

Type  of  establishment^ 

Value 
(add 
000) 

Aver- 
age 
value 

li<51 

1950 

Percent 

change 

1951 

from 

1950 

1951 

1950 

percent 

change 

1951 

fna 

1950 

TOTAL  REPORTED  BY 
SELECTED  ESTABLISHMENTS. 

Package  goods 

116 

?7 
35 
39 
15 

85,072 

11,727 

48,056 

9,321 

15,968 

29,145 
4,359 

*_175 

84,752 

8,814 
48,848 
12,150 
14,940 

$25,634 
3,011 

.*  _  14? 

741,720 

86,114 
424,763 

85,481 
145,362 

716,292 

67,101 
419,354 

91,327 
138,510 

+4 

+28 
+1 
-6 
+5 

261,000 

37,227 

160,200 

23,384 

40,189 

$226,17: 

■    1 

Bar  goods 

18,107     ".377 
2,568       ,276 
4,111        -?57 

16,0931    "   329 

140,0231           +3 
22,660               M 

Bulk  goods. 

2,902 
3,628 

.239 
,243 

35,612              *M 

-^ 

^Manufacturers  who  keep  poundage  records.  The  figures  in  this  table  reflect  trends  among  the  larger  companies,  rather  than  in  the  ^i-H 
tire  industry, 

^Establishments  are  classified  by  principal  type  of  goods.   "General  line"  includes  establishments  with  no  one  tyije  of  products 
accounting  for  more  than  50  percent  of  total  sales,   "Bar  goods"  includes  5  and  10  cent  specialties.   "Bulk  goods"  includes  penny  goods. 


Department  of  Conmerce 
Bureau  of  the  Census 


Facts  f-:r  Industry 
Series  M16C-71 


ERRATA  SHEET 


Confectionery 
(including  Chocolate  Products) 

July  1951 


Table  2  of  Facts  for  Industry,  Series  M16C,  for  July  1951, 
and  that  portion  of  Table  1  showing  percentage  change  figures,  7  months 
1951  from  7  months  1950,  through  error,  were  based  on  unrevised  data 
for  1950.  The  revised  data  are  as  follows: 


MASS.  mST.  TECH. 

OCT  ^t  1951 


Table  1.— CONFECTIONERY  AND  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS  AND  LOCATION 


Item 

Percentage 

change — 

7  mos.  1951 

from 
7  mos.  1950 

Item 

Percentage 

change — 
7  mos.  1951 

from 
7  mos.  1950 

RRPnRTFD  .<^AT.F.S,  RY  KIND  OF  RIIKTNF.S.S 

+10 
+10 

+17 

+6 

+16 
+17 
+15 

+15 

.rl6 

+1A 
+6 

+5 

Ohio  and  Indiana 

+1^^ 

Michigan  and  Wisconsin 

+11 

Manufacturer-wholesalers, 

West  North  Central 

+9 

Minnesota,  Kansas,  North  Dakota, 
South  Dakota,  and  Nebraska 

Chocolate  manufacturers 

+21 

+4 

SALES  OF  MANUFACTURER-WHOLESALERS, 
BY  STATE 

New  England. 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and 
Mississippi 

+10 

Middle  Atlantic 

New  YorK  and  New  Jersey 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and 
Texas 

+9 

South  Atlantic 

Mountain 
Arizona,  Colorado,  Idaho  and  Utah 

Pacific 

Maryland,  Delaware,  District  of  Col- 
umbia, Virginia,  Weet  Virginia,  North 

+5 

+12 

Georgia  and  Florida, 

California 

+13 

East  North  Central 

Washington  and  Oregon 

+7 

Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS 


Type  of 
establishment 


TOTAL 

Package  goods 

Bar  goods 

Bulk  goods 

General  line 

^Less  than  0.5  percent  change 
2  'i  I  in   ' 


July  1950 


Pounds 
(add 
000) 


85,650 

10,641 
48,496 
11,171 
15,342 


Value 

(add 

000) 


$26,121 

3,581 

16,071 

2,755 

3,714 


Average 
value 


$.336 
.331 
.247 
.242 


7  months 


Pounds  (add  000) 


1950 


738,547 

82,490 
417,707 

88,878 
149,472 


Percent 
change 

1951 

from 

1950 


(^) 

+4 
+2 
-4 
-3 


Value  (add  000) 


1950 


$233,189 

32,669 

140,388 

21,937 

38,195 


Percent 
change 

1951 

from 

1950 


+12 

+14 

+14 

+7 

+5 


U.  S.  DEPARTMENT  OF  COMMERCE 

Charles  Sawyer,  Sscrefary 


BUREAU  OF  THE  tSmSS 

Roy  V.  Pe«l,  Dinior 


IF^©!*^  l?( 


l/WS.  WST.  TECH. 


NOV    1:    1951 


FOR  RELEASE:    October  29,    1951 


SERIES:     M16C-81 


CONFECTIONERY 
(Including   chocolate   products) 

AUGUST    1951 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $72  million  for  the  month  of  August  1951, 
Although  33  percent  above  July,  sales  in  August  1951  were  10  percent  lower  than  sales  in  August 
of  last  year.  Manufacturer- wholesalers  and  chocolate  manufacturers  showed  declines  of  1 1  per- 
cent and  14  percent  respectively  frona  August  of  last  year  in  contrast  to  a  14  percent  increase  re- 
flected in  manufacturer- retailers'   sales. 

The  average  wholesale  price  of  confectionery  and  competitive  chocolate  products  continued 
above  last  year,  as  indicated  by  reports  from  115  manufacturers  reporting  poundage  and  dollar 
value  for  August  of  both  years.  Dollar  value  of  sales  of  these  115  establishments  were  down  11 
percent  from  August  of  last  year  compared  with  a  sharper  decline  of  19  percent  in  poundage.  For 
the  year  to  date  these  same  establishments  reported  a  decrease  of  3  percent  in  poundage  sales 
compared  with  a  rise  of  8  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  a  sample  of  confectionery  manufacturers,  and  chocolate  manufacturers 
making  consumer  type  of  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars  with 
nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate  coat- 
ings or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location. 

In  previous  bulletins  in  this  series,  monthly  estimates  of  sales  of  all  manufacturers  of 
confectionery  and  competitive  chocolate  products  were  published  in  total,  but  only  the  sales 
actually  reported  were  broken  down  by  kind  of  business  or  for  states.  Beginning  with  the  month  of 
August,  estimates  will  be  published  in  total  and  by  kind  of  business,  and,  for  manufacturer- whole- 
salers, by  divisions  and  states.  This  was  made  possible  by  an  annual  survey  for  1950,  covering 
all  confectionery  manufacturers.  The  392  establishments  reporting  for  the  month  of  August,  1951, 
accounted  in  1950  for  87  percent  of  the  total  sales  of  confectionery  and  competitive  chocolate 
products  in  that  year. 

The  quantity  and  value  figures  shown  in  Table  II  are  based  on  reports  from  a  selected  group 
of  manufacturers  (chiefly  large  firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds. 
Table  II  does  not,    therefore,    purport  to  represent  changes  within  the  entire  industry. 


CONFECTIONERY  (Including  Chocolate  Products) 
Manufacturers'  Dollar    Sales 
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Table   l.—COHFECTIONERY  AND  COMPETITrvE  CHOCOLATE  PROD'JCrS:     HOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
e stablishnents ^ 


Sales  current  montb  and  con^jarlsona 


Item 


Total 2 


Report- 
ing 


August 
1951 
(add 
000) 


July 

1951 
(add 
000) 


I  Percent  cfaange 


August  I  August 
1950   I  1951 


(add 
000) 


from 
July 
1951 


August 

1951 

from 

August 

1950 


Sales  year  to  date 


8   DKTDtfaS 

1951 
(add 
000) 


Percent 

change 

from 

6  acnths 

1950 
(add  000) 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers*. . 
Chocolate  manufacturers.. 


TOTAL  ESriMAIED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISIONS  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Vir- 
ginia, North  Carolina,  and  South  Carolina. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pac  ific 

California 

Washington  and  Oregon 


1,365 


1,165 

188 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 
41 


117 


137 

104 

33 


392 


310 
71 
11 


26 

84 
'40 
44 

69 
44 
13 
12 

25 
10 

15 


21 
10 


39 
28 
11 


72,408 


55,007 

6,344 

11,057 


5,649 

18,048 
9,157 
8,891 

20,638 

18,579 

1,490 

569 

2,752 

680 

2,072 

1,932 

1,029 
903 


894 
1,383 

370 

3,341 

2,819 

522 


54,385 


43,040 
5,302 
6,043 


3,440 

14,541 
7,702 
6,839 

17,134 

15,472 

1,082 

580 

1,796 

520 

1,276 

1,648 

855 
793 


742 

871 

289 

2,579 

2,234 

345 


80,245 


61,783 

5,546 

12,911 


7,062 

18,070 
8,819 
9,251 

25,157 

22,943 

1,456 

758 

2,907 

668 

2,239 

2,080 

1,039 
1,041 

1,095 

1,325 

451 

3,641 

3,044 

597 


+33 


+28 
+20 
+83 


+64 

+24 
+19 
+30 

+20 

+20 

+38 

-2 

+53 
+31 
+62 

+17 

+20 
+14 


+59 


+28 

+30 
+26 
+51 


-10   575,223 


-11 
+14 
-U 


-20 

(') 
+4 

-4 

-18 

-19 

+2 

-25 

-5 
+2 
-7 


442,442 
55,953 
76,828 


45,777 

140,300 
65,452 
74,848 

164,341 

144,332 

12,498 

7,511 

21,517 

6,649 

14,868 

16,785 

8,083 
8,702 


7,631 


13,583 


3,628 

28,880 
24,253 
4,627 


+6 


+5 
+10 
*12 


+2 

+11 
+10 
+13 

-1 

-2 

+15 

+6 

+7 

+23 

+1 


+15 
+10 


+6 


+3 

+12 

+14 

+2 


In  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 
^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate 

products  in  1950,  except  retail  confectioners  with  a  single  business  location. 
Less  than  0.5  percent  change. 
Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-manufacturlilg 

outlets. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS' 


Number 

of 
estab- 
lish- 
ments 

8  months 

Pounds  (add  000) 

Value  (add  000) 

Type  of  Establishment  ^ 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 

(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

1951 

1950 

Percent 
change 

1951 

from 

1950 

1951 

1950 

Percent 
change 
1951 
from 
1950 

TOTAL  REPORTED  BY  SE- 
LEUTKD  ESTABLISHMENTS... 

115 

27 
34 

39 

15 

112,715 

12,894 
65,180 
11,675 
22,966 

*38,672 

4,845 

24,981 

2,922 

5,924 

$.376 
.382 
.250 
.258 

US, 477 

12,928 
82,404 
15,036 
28,109 

$43,259 

4,547 

28,363 

3,639 

6,710 

$.352 
.344 
.242 
.239 

854,435 

99,008 
489,943 

97,156 
168,328 

877,024 

95,418 
500,111 
103,914 
177,581 

-3 

+4 

-2 
-7 

-5 

$299,672 

42,072 

185,181 
26,306 
46,113 

$276,448 

37,216 

168,751 
25,576 
44,905 

+8 

+13 

+10 

+3 

+3 

Bar  Goods 

Bulk  Goods 

Tfenxifacturers  who  keep  poiindage  records.  The  figures  in  the  table  reflect  trends  among  the  larger  conqjanies  rather  than  in  the  en- 
tire industry, 

Establishments  are  classified  by  principal  type  of  goods  "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  includes  penny 
goods.  Figures  shown  represent  total  confectionery  sales  of  the  companies  included,  rather  than  their  sales  of  the  specified  pro- 
ducts . 


U.  S.  DEPARTMENT  OF  COMMERCE 

Charles  Sawyer,  Secretary 


BUREAU  OF  THE  CENSUS 

Roy  V.  P«cl,  Director 


IF^(g^i  IF®ia  aM©iUi1P3B^ 


^.  INST.  TECH. 

"f''  ''  9  1951 


FOR  RELEASE:     November  15,    1951 


SERIES:     r4l6C-91 


JBRARY 


CONFECTIONERY 
(Including  chocolate   products) 

SEPTEMBER    1951 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $100  million  for  the  month  of  September  1951. 
Although  39  percent  above  August,  sales  in  September  1951  were  6  percent  lower  than  sales  in 
September  of  last  year.  Manufacturer- wholesalers  and  chocolate  manufacturers  showed  declines 
of  6  percent  and  8  percent  respectively  from  September  of  last  year  in  contrast  to  a  2  percent  in- 
crease reflected  in  manufacturer-retailers'   sales. 

The  average  wholesale  price  of  confectionery  and  competitive  chocolate  products  continued 
above  last  year,  as  indicated  by  reports  from  115  manufacturers  reporting  poundage  and  dollar 
value  for  September  of  both  years.  Dollar  value  of  sales  of  these  115  establishments  were  down  5 
percent  from  September  of  last  year  compared  with  a  sharper  decline  of  1  1  percent  in  poundage. 
For  the  year  to  date  these  same  establishments  reported  a  decrease  of  4  percent  in  poundage  sales 
compared  with  a  rise  of  6  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufac- 
turers making  consumer  type  of  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars 
with  nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location.  The  reporting  companies  accounted  in  1950  for  87  per- 
cent of  the  total  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  quantity  and  value  figures  shown  in  Table  II  are  based  on  reports  from  a  selected  group 
of  manufacturers  (chiefly  large  firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds. 
Table   II  does  not,    therefore,    purport  to  represent  changes  within  the  entire  industry. 
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Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
establlBh- 

ments 
for  which 
sales  are 
estimated-^ 


Estimated  sales,  current 
month  and  comparisons 


Sep- 
tember 
1951 
(add 
000) 


August 
1951 
(add 
000) 


Sep- 
tember 
1950 
(add 
000) 


Percent  change 


Sep- 
tember 

1951 

from 
August 

1951 


Sep- 
tember 
1951 
from 
Sep- 
tember 
1950 


Estimated  sales, 
year  to  date 


9  months 
1951 
(add 
000) 


Percent 

change 

from 

9  months 

1950 
(add  000) 


Confectionery  and  competitive  chocolate  products,  estimated 
total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ , . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISIONS  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin , 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 

Pacific 

California 

Washington  and  Oregon 


1,365 


1,165 
188 

12 


90 

329 
183 
146 

222 

100 
73 
49 

74 
33 
41 

118 

74 
44 


53 
117 

25 

137 

104 

33 


100,170 


75,290 

6,661 

18,219 


8,684 

22,122 
11,446 
10,676 

30,514 

26,615 

2,586 

1,313 

3,761 
1,019 
2,742 

2,358 

1,147 
1,211 

1,196 

1,706 


686 

4,263 

3,552 

711 


71,824 


54,674 

6,093 

11,057 


5,649 

18,048 
9,157 
8,891 

20,638 

18,579 

1,490 

569 

2,752 

680 

2,072 

1,932 

1,029 
903 


894 


1,050 


370 

3>341 

2,819 

522 


106,754 


80,328 

6,544 

19,882 


8,899 

22,598 
11,606 
10,992 

33,680 

29,582 

2,839 

1,259 

4,245 
1,157 
3,088 

2,330 

1,143 
1,187 


1,533 


1,960 


640 

4,443 

3,715 

728 


+39 


+38 

+9 

+65 


+54 

+23 
+25 
+20 

+48 

+43 

+74 

+131 

+37 
+50 
+32 

+22 

+U 
+34 


+34 


+62 


+85 

+28 
+26 
+36 


-6 
+2 
-8 


-2 

-2 

-1 
-3 

-9 

-10 

-9 

+4 

-11 
-12 
-11 


+2 
-22 
-13 

+7 
-4 


674,809 


517,399 
62,363 
95,047 


54,461 

162,422 
76,898 
85,524 

194,855 

170,947 

15,084 

8,824 

25,278 

7,668 

17,610 

19,143 

9,230 
9,913 


8,827 
14,956 

4,314 

33,143 

27,805 

5,338 


+3 
+9 
+8 


+2 

+9 
+8 

+ia 

-2 

-4 

+10 

+7 

+4 

+17 

-1 

+11 

+13 
+9 


+1 
-2 


+10 

+11 

+2 


^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State, 
under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-manufacturing 
outlets. 

■^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS'- 


Number 

of 
estab- 
lish- 
ments 

September  1951 

September  1950 

9  months 

Pounds  (add  000) 

Value  (add  000) 

Type   of  establishment^ 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

1951 

1950 

Percent 

change 

1951 

from 

1950 

1951 

1950 

Percent 

change 

1951 

from 

1950 

TOTAL  REPORTED  BY  SE- 
LECTED ESTABLISHMENTS... 

Package  goods 

Bar  goods 

Bulk  goods 

General  line •.,.. 

115 

27 
34 
39 

15 

152,448 

16,422 
81,687 
16,404 
37,935 

$55,085 

6,548 
32,915 

4,053 
11,569 

.399 
.403 
.247 
.305 

171,569 

16,665 
94,329 
18,481 
42; 094 

$57,789 

6,142 
34,912 

4,428 
12,307 

.369 
.370 
.240 
.?92 

1,006,883 

115,430 
571,630 
113,560 
206,263 

1,048,593 

112,083 
594,440 
122,395 
219,675 

-4 

+3 

-i, 
-1 
-6 

354,757 

48,620 

218,096 

30,359 

57,682 

334,237 

43,358 

203,663 

30,004 

57,212 

+6 

+12 
+7 
+1 
+1 

^Manufacturers  who  keep  poundage  records.  The  figures  in  the  table  reflect  trends  among  the  larger  companies  rather  than  in  the  en- 
tire industry, 

^Establishments  are  classified  by  principal  type  of  goods  "Bar  goods"  includes  5  and  10  cent  specialties,  "Buli:  goods"  includes  penny 
goods.  Figures  shown  represent  total  confectionery  sales  of  the  companies  included,  rather  than  their  sales  of  the  specified  products. 
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CONFECTIONERY 
(Including  chocolate  products) 
OCTOBER    1951 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales 
of  confectionery  and  competitive  chocolate  products  at  $114  million  for  the  month  of  October  195L 
Although  14  percent  above  September,  sales  in  October  were  just  slightly  higher  than  October  of 
last  year.  Manufacturer- wholesalers  reported  virtually  no  change  in  dollar  value  of  sales  from 
October  of  last  year  in  contrast  to  an  increase  of  13  percent  in  manufacturer-retailers'  sales,  and 
a  decrease  of  2  percent  in  chocolate  manufacturers'  sales. 

The  average  wholesale  price  per  pound  of  confectionery  and  competitive  chocolate  products 
continued  above  last  year  as  indicated  'uy  reports  from  115  manufacturer-wholesalers,  reporting 
poundage  and  dollar  value  of  sales  for  both  years.  For  the  year  to  date  these  115  establishments 
reported  a  decrease  from  the  corresponding  period  of  last  year  of  4  percent  in  terms  of  poundage, 
in  contrast  to  a  rise  of  5  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufac- 
turers making  consumer  type  of  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars 
with  nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location.  The  reporting  companies  accounted  in  1950  for  87  per- 
cent of  the  total  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  quantity  and  value  figures  shown  in  table  2  are  based  on  reports  from  a  selected  group 
of  manufacturers  (chiefly  large  firnns)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds. 
Table  2  does  not,   therefore,    purport  to  represent  changes  within  the  entire  industry. 
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Table  1.— CONFECTIOMERY  AND  COHPETIirVE  CHOCOUTE  PRODUCTS:  DOLLiH  SALES  BY  KIND  OF  BUSINESS 


Itcn 


Number  of 
establish- 
ments 
for  which 
sales  are 
estljnated^ 


Estimated  sales,  current 
month  and  comparisons 


October 
1951 
(add 
000) 


Sep- 
tember 

1951 
(edd 
000) 


October 
1950 
(add 
000) 


Percent  change 


October 
1951 
from 
Sep- 
tember 
1951 


October 

1951 
from 
Oct- 
ober 
1950 


10  months 
1951 
(add 
000) 


Estimated  sales, 
year  to  date 


Percent 

change 

froB 

10  mcTnths 

1950 


ConfectianeT7  and  conpetltiTQ  chocolate  products,  estimated 
total 


BT  KIND  OK  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ , . 
Chocolate  manufacturers,. 


TOItt  ESIDUIED  HtT.TK  OF  MANDFACTURER-WHQLESALERS 
BI  DIVISIONS  AND  STATES 


New  Knglwral 

HUdle  AtlanUe 

Hfv  lark  and  Nev  Jersey 

nmoylTanla 

East  North  Central 

XLUnois.. 

Ohio  azid  Indiana. ............................. 

Michigan  and  Vlscansln. ....................... 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida. 

East  South  Central 
Kentucky,  Temessee,  Alabama,  and  Mississippi 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 
Arizona,  Colorado,  Idaho,  Nev  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


1,365 


1,165 

188 

12 


90 

329 
183 

U6 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


53 


117 


25 

137 

104 

33 


113,945 


89,660 

8,110 

16,175 


9,727 

27,461 
12,652 
U,809 

32,530 

27,386 

3,377 

1,767 

5,460 
1,646 
3,814 

2,792 

1,515 
1,277 

2,507 

2,729 

778 

5,676 

4,722 

954 


100,170 


75,290 

6,661 

18,219 


8,684 

22,122 
11,446 
10,676 

30,514 

26,615 

2,586 

1,313 

3,761 
1,019 
2,742 

2,358 

1,147 
1,211 

1,196 

1,706 

686 

4,263 
3,552 

7U 


112,862 


89,161 

7,199 

16,502 


8,810 

25,583 
12,397 
13,186 

36,015 

30,247 

3,805 

1,963 

5,306 
1,457 
3,849 

2,446 

1,307 
1,139 


2,208 


2,941 


832 

5,020 

4;  059 

961 


+U 


+19 
+22 
-11 


+12 

+24 
+11 
+39 

+7 

+3 

+31 

+35 

+45 
+62 
+39 

+18 


+32 
+5 


+110 


+60 


+13 

+33 
+33 
+34 


+1 

+13 
-2 


+10 

+7 

+2 

+12 

-10 

-9 

-U 

-10 

+3 

+13 

-1 

+14 

+16 
+12 


+14 


+13 

+16 

-1 


788,754 


607,059 

70,473 

111,222 


64,188 

189,883 

89,550 

100,333 

227,385 

198,333 

18,461 

10,591 

30,738 

9,314 

21,424 

21,935 

10,745 
11,190 

11,334 

17,685 

5,092 

38,819 

32,527 

6,292 


+3 
+9 
*6 


+9 

+7 

+U 


+5 
+4 

+3 

+16 

-1 


+14 
+9 


+10 

+12 

+1 


^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  ccopetitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State, 
under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  non-manufacturing 
outlets. 


Table 

2.— PODNDAQE  AND  DOUJH  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLAIE  MANUFACTURERS ' 

Number 

of 
estab- 
lish- 
ments 

October  1951 

October  1950 

10  months 

Pounds  (add  000) 

Value   (add  000) 

Tfpe  of  ecrtablistaaent^ 

Pounds 
(add 
000) 

Value 

(add 

000) 

ATer- 

age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

1951 

1950 

Percent 

nhnngp 

1951 
from 
1950 

1951 

1950 

Percent 

change 

1951 

from 

1950 

TOTAL  EEFCKIED  BI  SE- 
LEOTJilJ  ESTABLISBMENTS. , 

Package  grxxln ,.,,,,,,    ,  i 

115 

27 
34 
39 
15 

162,916 

19,076 
84,308 
18,933 
40,599 

$58,327 

8,284 
33,137 

4,846 
12,060 

.434 
,393 
.256 
.297 

168,994 

17,189 
84,916 
19,807 
47,082 

$57,910 

7,273 
31,840 

4,991 
13,806 

.423 
.375 
.252 
.293 

1,168,799 

134,506 
654,938 
132,493 
246,862 

V17»587 

129,272 
679,356 
142,202 
266,757 

-; 

+4 

-i 
-7 
-7 

413,084 

56,904 

251,233 

35,205 

69,742 

392,U7 

50,631 

235,503 

34,?95 

71,018 

+5 
+12 

Bar  goods.. 

+7 

Bui k  goods 

+1 

CfflTwral   Tine, 

-2 

Htenufactupers  vbo  keep  poundage  records.  The  figures  In  the  table  reflect  trends  among  the  larger  conipanles  rather  than  in  the  en- 
tire Industry, 

^Establishments  are  claasifled  by  principal  type  of  goods  "Bar  goods"  Includes  5  and  10  cent  specialties,  "Bulk  goods'*  includes  penny 
goods.  Figures  shovn  represent  total  confectionery  sales  of  the  companies  Included,  rather  than  their  sales  of  the  specified  products. 
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CONFECTIONERY 
(Including  chocolate   products) 

NOVEMBER    1951 


The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  con- 
fectionery manufacturers'  sales  at  $114  million  for  the  month  of  November,  1951.  Total  sales  in 
November,  although  11  percent  higher  than  in  November  of  last  year,  showed  virtually  no  change 
frono  the  levels  in  October.  All  segments  of  the  industry  reported  increased  sales  in  November 
1951  as  compared  with  the  same  month  of  last  year,  ranging  from  39  percent  for  chocolate  manu- 
facturers to  7  percent  for  manufacturer- wholesalers. 

The  average  wholesale  price  per  pound  of  confectionery  and  competitive  chocolate  products 
continued  above  last  year  as  indicated  by  reports  from  115  manufacturer- wholesaler  s,  reporting 
poundage  and  dollar  value  of  sales  for  both  years.  For  the  year  to  date  these  115  establishments 
reported  a  decrease  from  the  corresponding  period  of  last  year  of  2  percent  in  terms  of  poundage, 
in  contrast  to  a  rise  of  7  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY- -The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufac- 
turers making  consumer  type  of  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars 
with  nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location.  The  reporting  companies  accounted  in  1950  for  87  per- 
cent of  the  total  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  quantity  and  value  figures  shown  in  Table  Hare  based  on  reports  from  a  selected  group 
of  manufacturers  (chiefly  large  firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds. 
Table  II  does  not,    therefore,    purport  to  represent  changes  within  the  entire  industry. 


CONFECTIONERY  (Including  Chocolate  Products) 
Manufacturers'  Dollar    Sales 
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Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Number  oi' 
establish- 
ments 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current 
month  and  comparisons 


November 
1951 
(add 
000) 


October 
1951 
(add 
000) 


November 
1950 
(add 
000) 


Percent  change 


November 

1951 

from 

October 

1951 


November 

1951 

from 

November 

1950 


Estimated  sales, 
year  to  date 


11  Months 
1951 
(add 
000) 


Percent 
change 
from 
11-Months 
1950 


Confectionery  and  competitive  chocolate  products, 
mated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^. . 
Chocolate  manxif  acturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISIONS  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin.. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia) 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 
Arkansas,  Louisiana, 

Mountain 
Arizona 


1,365 


1,165 

188 
12 


90 

329 
183 
146 

222 

100 

73 

49 

74 
33 

41 

118 

74 
44 


Oklahoma,  and  Texas. 


Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


25 

137 

104 

33 


$113,842 


89,723 

9,393 

14,726 


10,097 

24,519 
11,644 
12,875 

32,956 

27,083 

3,808 

2,065 

5,622 

1,483 
4,139 

3,885 

1,652 
2,233 


2,364 
3,393 

975 

5,912 
4,653 
1,259 


$113,945 


89,660 

8,110 

16,175 


9,727 

27,461 
12,652 
14,809 

32,530 

27,386 

3,377 

1,767 

5,460 
1,646 
3,814 

2,792 

1,515 
1,277 


2,729 


778 

5,676 

4,722 

954 


$102,452 


83,755 

8,135 

10,562 


9,074 

23,941 
12,104 
11,837 

29,912 

25,064 

3,120 

1,728 

4,973 
1,304 
3,669 

3,522 

1,517 
2,005 


1,987 
3,642 

1,082 

5,622 
4,412 
1,210 


(') 


(3) 

+16 

-9 


-11 

-8 

-13 

+1 

-1 

+13 

+17 

+3 

-10 
+9 

+39 

+9 

+75 


+24 


+25 

+4 

-1 

+32 


+7 
+15 
+39 


$902,596 


696,732 

79,866 

125,948 


74,285 


+2 
-4 
+9 

214,402 
101,194 
113,208 

+10 

+S 

+22 

+20 

260,341 

225,416 

22,269 

12,656 

+13 
+14 
+13 

36,360 

10,797 
25,563 

+10 

25,820 

+9 
+11 

12,397 
13,423 

+19 

13,693 

-7 

21,078 

-10 

6,067 

+5 
+5 
+4 

44,731 

37,180 

7.551 

+5 


+3 

+10 

+9 


+4 

+3 

+6 

+11 

-2 
-3 
+3 
+6 

+5 

+16 

+1 

+11 

+13 
+10 


(^) 

+9 

+U 
+2 


Total  nximber  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State, 
under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-manufacturing 
outlets . 

-'Less  than  0,5  percent. 
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Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS^ 


Type  of  establishment^ 


TOTAL  REPORTED  BY  SE- 
LECTED ESTABLISHMENTS. 

Package  goods 

Bar  goods 

Bulk  goods 

General  line 


Number 

of 
estab- 
lish- 
ments 


115 

27 
34 
39 

15 


November  1951 


Pounds 
(add 
000) 


158,518 

21,110 
77,859 
16,985 
42,564 


Value 

(add 

000) 


$57,928 

9,346 
31,086 

4,528 
12,968 


Aver- 
age 
value 


.443 
.399 
.267 
.305 


November  1950 


Pounds 
(add 
000) 


140,245 

19,565 
62,972 
16,604 
41,104 


Value 

(add 

000) 


$48,273 

8,593 
23,222 

4,283 
12,175 


Aver- 
age 
value 


.439 
.369 
•  258 
.296 


11  months 


Pounds  (add  000) 


1,327,317 

155,616 
732,797 
149,478 
289,426 


1,357,832 

148,837 
742,328 
158,806 
307,861 


Percent 

change 

1951 

from 

1950 


Value  (add  000) 


$471,012 

66,250 

282.319 

39,733 

82,710 


1950 


$440,420 

59,224 

258,725 

39,278 

83,193 


Percent 

change 

1951 

frc= 

195C 


+7 

+12 
+9 
+1 
-1 


The  figures  in  the  table  reflect  trends  among  the  larger  con^ianies  rather  than  in  the  en- 


^Manufacturers  who  keep  poundage  records, 
tire  industry. 

Establishments  are  classified  by  principal  type  of  goods, "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  includes 
penny  goods.  Figures  shown  represent  total  confectionery  sales  of  the  coii5)anies  Included,  rather  than  thelx  sales  of  the  specified  prod- 
ucts. 
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CONFECTIONERY 
(Including  chocolate  products) 

DECEMBER    1951 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  con- 
fectionery manufacturers'  sales  in  December,  1951,  at  $97,  030  thousand,  Z  percent  above  Decem- 
ber of  the  preceding  year.  Preliminary  figures  indicate  that  manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  during  the  year  1951  almost  reached  one  billion  dollars,  an  in- 
crease of  4  percent  over  the   1950  level. 

The  average  wholesale  price  per  pound  of  confectionery  and  competitive  chocolate  products 
during  1951  was  considerably  higher  than  in  1950,  as  indicated  by  reports  from  115  manufacturer 
wholesalers  reporting  poundage  and  dollar  value  of  sales  for  both  years.  For  1951  these  115  estab- 
lishments reported  a  decrease  from  the  previous  year  of  2  percent  in  terms  of  poundage  in  con- 
trast to  an  increase  of  7  percent  in  dollar  value. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufac- 
turers making  consumer  type  of  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars 
with  nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location.  The  reporting  companies  accounted  in  1950  for  87  per- 
cent of  the  total  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  quantity  and  value  figures  shown  in  Table  2  are  based  on  reports  from  a  selected  group 
of  manufacturers  (chiefly  large  firms)  who  keep  records  of  sales  in  terms  of  dollars  and  pounds. 
Table  2  does  not,    therefore,    purport  to  represent  changes  within  the  entire  industry. 


CONFECTIONERY  (Including  Chocolate  Products) 
Manufacturers'  Dollar    Sales 
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Prepared  by  Bureau  of  the  Census,    Industry  Division,    Apparel,    Textile,    and  Food  Section 


Table  1.-- C0^CreCTI0^1ERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAP.  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  coii5)etitive  chocolate  prod- 
ucts, estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufacturer-retailers^. . 
Chocolate  manxif acturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER- 
WHOLESALERS  BY  DIVISIONS  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illijiois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and 

Nebraska 

Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South 
Carolina 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Missis- 
sippi   


West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas.. 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah 


Pacific 

California 

Washington  and  Oregon. 


Number  of 
establish- 
ments 
for  which 
sales  are 
estimated^ 


1,365 


1,165 

188 

12 


90 

329 

133 
146 

222 

100 

73 

49 

74 

33 
41 


74 
44 


117 


25 

137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


December 

1951 
(add  000) 


97,030 


66,089 

21,405 

9,536 


7,184 

22,839 

8,U0 

14,729 

21,554 

17,955 

2,059 

1,540 

3,144 

969 
2,175 

2,593 


1,275 

1,318 


1,260 
2,387 

714 

4,414 

3,514 

900 


November 

1951 
(add  000) 


113,842 


89,723 

9,393 

14,726 


10,097 

24,519 
11,644 
12,875 

32,956 

27,083 

3,808 

2,065 

5,622 

1,483 
4,139 

3,885 


1,652 
2,233 


2,364 
3,393 

975 

5,912 
4,653 
1,259 


December 

1950 
(add  000) 


95,523 


64,993 

20,988 

9,542 


7,259 

23,072 

8,992 

14,080 

21,084 

17,701 

1,966 

1,417 

2,506 

767 
1,739 

2,554 


1,218 
1,336 


1,033 
2,565 

703 

4,217 

3,297 

920 


Percent  change 


December 
1951 
from 

November 
1951 


-15 


-26 

+128 

-35 


-29 

-7 
-30 
+14 

-35 
-34 

-25 
-44 

-35 
-33 


-23 

^1 


-i7 


-30 


December 
1951 
from 

December 

1950 


+2 
+2 
(^) 


-1 

-10 

+5 

+2 
+1 
+5 
+9 


+26 
+25 

+2 


+5 
-1 


+22 


-7 


+2 

+5 
+7 
-2 


Estimated  sales, 
year  to  date 


12  months 
1951 
(add 
000) 


999,626 


762,871 
101,271 
135,484 


81,469 

237,241 

109,304 
127,937 

281,895 

243,371 

24,328 

14,196 

39,504 

U,766 
27,738 

28,413 


13,672 
14,741 


14,958 
23,465 

6,781 

49,145 

40,694 

8,451 


Percent 

change 

12  months 

1951 

from 

12  months 

1950 


+3 
+8 

4« 


+3 

+7 

+4 

+10 

-2 
-3 
+8 
+7 

+6 

+17 
+2 

+10 


+12 
+9 


+7 

-4 

(') 
+9 

+11 
+1 


"Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  oonqjetitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State, 
xinder  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-nanufactuplng 
outlets . 

Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS^ 


Type  of  establishment^ 


Number 

of 

estab. 

lish- 

ments 


December  1951 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
Value 


December  1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
Value 


12  months 


Pounds  (add  000) 


Percent 

change 

1951 

from 

1950 


Value  (add  000) 


1951 


1950 


Percent 

change 

1951 

from 

1950 


TOTAL  REPORTED  BY 
SELECTED  ESTABLISH- 
MENTS  


Package  goods. 

Bar  goods 

Bulk  goods . . . . 
General  line . . 


110,744 

19,922 
55,950 
10,204 
24,668 


$44,225 

12,162 

21,760 

2,755 

7,548 


.610 
.389 
.270 
.306 


104,662 

18,941 
52,506 
11,678 
21,537 


$40,504 

11,139 

20,015 

3,043 

6,307 


.588 
.381 
.261 
.293 


1,438,061 

175,538 
788,747 
159,682 
314,094 


1,462,494 

167,778 
794,834 
170,484 
329,398 


$515,37 

78,412 

304,079 

42,488 

90,258 


$480,924 

70,363 

278,740 

42,321 

89,500 


+7 

+U 
+9 
{') 

+1 


The  figures  in  the  table  reflect  trends  among  the  larger  companies  rather  than  in  the  en- 


Hlanufacturere  ^o  keep  poundage  records, 
tire  industry. 

Establishments  are  classified  by  principal  type  of  goods  "Bar  goods"  includes  5  and  10  cent  specialties.  "Bulk  goods"  includes  penny 
goods.  Figures  shown  represent  total  ccmfectionery  sales  of  the  conpanies  included,  rather  than  their  sales  of  the  specified  products. 

Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  chocolate  products) 

SUMMARY    FOR   1951 


Manufacturers'  sales  of  confectionery  and  competitive  chocolate  products  totaled 
$965  million  during  1951,  according  to  the  Bureau  of  the  Census,  Department  of  Commerce.  This 
compares  with  a  1950  sales  figure  of  $92'4  million  (revised)^. 

The  total  increase  in  dollar  value  of  sales  over  1950  was  4^  percent.  Manufacturer- 
retailers  and  chocolate  manxifacturers  reported  increases  over  1950  of  9  percent  and  7  percent_y 
respectively,  in  terms  of  dollar  value.  Manufacturer-wholesalers'  sales  showed  a  lesser  in- 
crease of  3  percent. 

^A  review  of  the  products  reported  to  the  Bureau  of  the  Census  in  its  monthly  con- 
fectionery survey  revealed  the  Inclusion  of  a  considerable  amount  of  products  other  than  con- 
fectionery in  manufacturers'  reports  for  1950  and  1951.  This  review  resulted  in  a  revision  of 
the  1950  total  from  $960  million  to  $924  million.  Similarly,  the  preliminary  1951  estimate  of 
$999  million  was  revised  to  $965  million. 


CONFECTIONERY  (Including  Choco  ate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  50  cents 


Sales  of  247  manxifacturer-wholesalers  and  chocolate  manxifacturers  classified  ac- 
cording to  major  line  indicated  that  the  average  price  per  pound  of  confectionery  was  slightly 
higher  than  in  the  preceding  year.  These  manufacturers  reported  an  increase  of  5  percent  in 
dollar  value  of  sales,  compared  with  a  one  percent  decrease  in  poxmdage  sales,  (see  detail  in 
table  4.) 

The  figures  in  tahles  1,  2  and  3  of  this  bulletin  are  based  on  reports  from  a  sample 
of  manxifacturers  accounting  for  approxljnately  87  percent  of  the  total  dollar  value  of  sales  of 
confectionery  and  competitive  chocolate  products.  They  have  been  inflated  to  represent  total 
sales  of  all  known  manufacturers  of  confectioneiy  and  competitive  chocolate  products,  except 
retail  confectioners  with  a  single  business  location.  They  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  chocolate  manufacturers. 

Since  January,  1952,  the  Bureau  of  the  Census  has  obtained  monthly  reports  by  type 
of  product  from  a  selected  group  of  large  manufacturers.  These  companies  presently  comprise 
table  2  of  the  Bureau's  monthly  Facts  for  Industry  series  on  confectionery  sales.  For  com- 
parison purposes,  the  Bxireau  also  collected  similar  data  from  these  establishments  for  1951. 
These  1951  data  are  shown  in  Table  5  of  this  release,  for  comparison  with  future  releases  in 
the  monthly  series. 

Inquiries  concerning  these  data  should  be  addressed  to  the  Bureau  of  the  Census, 
Industry  Division,  Washington  25,  D.  C. 

This  publication  was  prepared  under  the  supervision  of  Willis  K.  Jordan,  Chief  of 
the  Food  Section,  by  Emerson  L.  Jones. 

Table  1. —SUMMARY  OF  CONFECTIONERY  SALES,  BY  KIND  OF  BUSINESS:  1951  AND  1950 


1951* 

1950* 

Value 
(000  omitted) 

Value 
(000  omitted) 

TOTAX 

964,979 

729,045 
100,951 
134,983 

924,000 

Manxifacturer-wholesalers. ..., 

705,000 

Manufacturer-retailers 

93,000 

Chocolate  manufacturers .............................. 

126.000 

*Re vised. 


Table  2.— TOTAL  CONFECTIONERY  AND  CHOCOLATE  PRODUCTS  SALES,  BY  MONTH:  1947-1951* 

(in  millions  of  dollars) 


1947 


1948 


1949 


1950* 


1951* 


TOTAL 

January 

February 

March 

April , 

M^y 

June 

July 

August 

September 

October 

November 

December 

*Revlsed , 


$956 

78 
74 
81 

77 
71 
60 

50 
58 
87 

115 
104 
101 


$981 

84 
88 
92 

76 
63 
62 

47 
67 
92 

110 

108 

92 


$870 

78 
74 
79 

63 
50 
52 

37 
60 
98 

103 
98 
78 


$924 

75 
71 
77 

62 
58 
54 

49 

78 

104 

109 
98 
89 


$965 

87 
80 
77 

66 
63 
58 

'52 
70 
97 

111 
111 

93 
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Table  3. —DOLLAR  VALUE  OF  CONFECTIONERY  SALES  OF  MANUFACTURER-WHOLESALERS^, 
BY  REGION  AND  STATE:   1951  AND  1950 


Region  and  State 


1951 
(add  000) 


1950 
(add  000) 


Confeotionery  and  conipetitlve  chocolate  products,  estimated 
total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers, 
Manufacturer-retailer, . . . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISIONS  AND  STATES 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missoviri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina , 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  and  Oregon. 


964,979 


729,045 
100,951 
134,983 


79,737 


14,837 


24,523 


6,777 

49, 101 

40,660 

8,441 


923,771 


704,701 

93,510 
125,560 


78,769 


206,638 

111,506 

95,132 

198,330 
104,851 
«93,479 

282,192 

242,332 

25,735 

14,125 

273,211 

♦237,288 

22,595 

13,322 

37,546 

10,941 
26,605 

37,853 
10,737 
27,116 

27,694 

25,721 

13,146 
14,548 

12,200 
13,521 

13,956 


25,001 


6,765 

45,095 

36,754 

8,341 


•■■Does  not  include  chocolate  manufacturers'  sales. 
♦Revised. 
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Table  4. —POUNDAGE  AND  DOLLAR  VALUE  OF  SALES  OF  2<i7  MANUFAGTURZK-'.fflOLESALERS 
AND  CHOCOLATE  MANl'FACTURERS  BY  TYPE  OF  HOUSE:  1951  AND  1950 


Type  of  establishment^ 


1951 


Pounds 
(add  000) 


Value 
(add 
000) 


A-verage 
value 


1950 


Pounds 
(add 
000) 


Value 
(add 
000) 


Average 
value 


Percent 

of  change 

1951  from  1950 


Poiuids 


Value 


Total  reported  by  identical 
establishments 

Package  goods 

Bar  goods 

Bulk  goods 

General  line , , 


1,920,4-86 

251,163 
869,179 
266,036 
534,108 


646,-;  86 

108,188 

327,729 

68,091 

142,478 


$.337 

.431 
.377 
.256 
.267 


1,935,770 

240,581 
886,124 
266,606 
542,459 


614,083 

98,581 
305,530 

65,563 
144,404 


$.317 

.410 
.345 
.246 
.266 


-1 

+4 
-2 

-2 


+10 
+7 
+4 
-1 


^In  this  table,  establishments  are  classified  by  principal  type  of  goods  ("old  basis"  of  classi- 
fication, revised  January  1952).  Figures  shovm,  therefore,  represent  total  sales  of  all  products  by 
the  establishments  included,  classified  as  to  major  line,  not  sales  of  the  specified  product. 

^Change  of  less  than  0.5  percent. 
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Table  5. —POUNDAGE  AND  DOLLAR  VALUE  OF  SALES  OF  SELECTED  MANUFACTUHER-WHOLESALEHS,^ 
BY  TYPE  OF  PRODUCT,  BY  MONTHS:   1951 

(All  figures  in  thousands) 


Month 


Packaged  goods  made  to  retail  at  the  prices  per  pound  indicated- 


$1.00  or  more 


Poundage 


Dollar 
value 


.50  to  $0.99 


Poundage 


Dollar 
value 


Less  than  $0.50 


Poundage 


Dollar 
value 


TOTAL, 

January. . , 
February. , 

March 

April 

May 

June 

July 

August.. ., 
September, 
October. . . 
November . . 
December. . 


<12,862 

-4,590 
2,860 
3,161 
3,U6 
1,553 
1,270 
1,059 
1,534 
3,20A 
5,000 
6,455 
9,030 


$40,064 

4,875 
2,647 
2,957 
3,131 
1,480 
1,137 
985 
1,333 
2,694 
4,287 
5,416 
9,122 


92,342 

6,454 

5,563 

5,075 

4,467 

3,692 

3,445 

4,414 

5,698 

12,924 

14,015 

16,695 

8,899 


$44,542 

3,270 
3,415 
2,498 
2,144 
1,760 
1,668 
2,069 
2,759 
6,196 
6,635 
7,864 
4,264 


166,108 

10,956 
11,654 
9,648 
11,590 
12,573 
13,020 
11,516 
12,942 
16,726 
20,588 
22,266 
12,629 


$43,119 

2,981 
3,105 
2,664 
3,055 
3,271 
3,146 
2,960 
3,284 
4,329 
5,305 
5,693 
3,326 


Bar  goods 


Bulk  goods ^ 


5  and  10 
cent  specialties 


Poundage 


Dollar 
value 


Poundage 


Dollar 
value 


Poundage 


Dollar 
value 


TOTAL. 


January. . 

February. 
March.. . . 
April. . . . 
May 


June 

July 

August.. . . 
September. 
October. . . 
November, . 
December. . 


557,661 

56,554 
52,703 
50,342 
40,371 
41,002 
35,830 
34,318 
46,786 
60,463 
53,162 
48,439 
37,691 


$224,725 

22,482 
20,390 
19,939 
16,083 
16,018 
14,142 
13,253 
18,904 
25,419 
22,395 
20,361 
15,339 


220,722 

20,341 
16,512 
15,211 
15,785 
13,528 
12,086 
11,894 
18,497 
26,009 
27,084 
25,929 
17,846 


$57,287 

5,006 
4,251 
3,870 
4,462 
3,685 
2,835 
3,073 
4,535 
7,169 
7,021 
6,612 
4,768 


117,688 

11,844 

10,446 

9,743 

9,057 

9,717 

9,698 

8,942 

10,873 

10,551 

11,213 

8,919 

6,685 


$40,063 

3,972 
3,501 
3,323 
3,048 
3,331 
3,284 
3,081 
3,640 
3,534 
3,933 
3,153 
2,263 


■"•In  this  table,  sales  of  principal  products  are  reported  by  type  ("new  basis"  of  classification,  initiated  January 
1952).  The  reporting  establishments  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  the 
manufacturer-wholesale  group.  The  figures  in  this  table  are  comparable  to  those  in  table  2  of  the  Bureau's  monthly 
Facts  for  Industry  series  on  confectionery  sales,  beginning  with  January  1952. 

^Includes  penny  goods. 
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CONFECTIONERY 
(Including  chocolate  products) 

JANUARY    1952 


ES:_.MJ.6C    U 


MAR  ::-  '■■■''^'- 

DEWEV  U8RARY 


The  Bureau  of  the  Census,  Department  of  Comnnerce,  estimates  the  dollar  value  of  confectionery 
manufacturers'  sales  in  January  1952,  at  $89,  249  thousand,  one  percent  below  January  of  last  year. 
Manufacturer-wholesalers  reported  virtually  no  change  from  January  of  last  year,  in  contrast  to  a  rise 
of  7  percent  in  manufacturer- retailers'  sales,  and  a  decrease  of  7  percent  in  sales  of  chocolate  manu- 
facturers. 

The  average  wholesale  price  per  pound  of  confectionery  was  just  slightly  above  January  of  last 
year  as  indicated  by  reports  from  a  selected  group  of  large  companies  reporting  poundage  and  dollar 
value  of  sales  for  both  periods.  These  companies  reported  a  decrease  from  last  January  of  3  percent  in 
terms  of  poundage  compared  with  2  percent  in  dollar  value.  All  types  of  confectionery  showed  slight 
price  increases  over  January  of  last  year,  except  package  goods  retailing  at  less  than  $1.00  per  pound. 
Increases  in  poundage  sales  of  26  percent  and  12  percent  respectively  were  reported  for  package  goods 
made  to  retail  at  50  cents  to  99  cents  per  pound,  and  at  less  than  50  cents  per  pound,  compared  with  in- 
creases of  22  percent  and  9  percent  respectively  in  terms  of  dollar  value. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is  based  on 
reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufacturers  making  con- 
sumer type  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits 
(confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter 
group  of  manufacturers,  and  also  do  not  include  sales  of  retail  confectioners  with  a  single  business  lo- 
cation. The  reporting  companies  accounted  in  1950  for  87  percent  of  the  total  sales  of  confectionery  and 
competitive  chocolate  products  in  that  year. 

The  figures  shown  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  poundage  and  dollar  value  of  sales  by  type  of  confectionery.  The  companies  included  in  this 
tabulation  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer  whole- 
salers and  chocolate  manufacturers.  The  figures  in  table  2,  therefore,  reflect  trends  among  the  larger 
companies  and  do  not  purport  to. indicate  changes  within  the  entire  industry.  It  should  be  noted  that  the 
figures  as  now  presented  in  this  table  represent  sales  of  the  specific  types  of  confectionery  shown;  in 
previous  releases  in  this  series,  the  figures  shown  in  table  2  represented  the  total  sales  of  a  selected 
group  of  establishments  classified  on  the  basis  of  the  principal  type  of  confectionery  made. 
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Table  1.-- CONFECTIOHERY  AND  CO-iPSIlTIVE  CHOCOLASE  PRODOCIS:     DOUJR  SALES  BY  KIND  OF  BUSINESS 


Item 


I^Amber  of 
eEtaJblisli- 

ments 
for  which 
BsJes  fire 
estimated-'' 


Estimated  sales,  current 
month  and  comparlsonB 


January 
1952 
(add 
000) 


December 
1951 
(add 
000) 


January 
1951 
(add 
000) 


Percent  change 


January 

1952 

from 

December 

1951 


January 

1952 

fron 
January 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total „ 


BY  KIND  OF  BUSINESS 


Manuf ac  turer-whole  saler  s , 
Manufacturer-retailers^. . 
Chocolate  manufacturers.. 


TCfTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic ; 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  In(!iana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina.. 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,365 


1,165 

188 

12 


90 

329 
183 
146 

222 

100 

73 

A9 

7i 
33 

a 

U8 

74- 


53 


117 


25 

137 

10/ 

33 


89,2*9 


70,932 

5,80A 

12,513 


8,075 

21,960 

9,370 

12,590 

25,367 

21.740 

2,110 

1,517 

3,872 
1,269 
2,603 

2,784 

1,251 
1,533 

1,300 

2,365 

578 

4,631 

3,867 

764 


97,030 


66,089 

21,405 

9,536 


7,184 

22,839 

8,110 

U,729 

21,554 

17,955 

2,059 

1,540 

3,144 
969 

2,175 

2,593 

1,275 
1,318 


1,260 

2,387 

714 

4,414 

3,514 

900 


89,912 


71,025 

5,423 

13,464 


8,710 

22,426 

9,452 

12,974 

25,967 

22,242 

2,069 

1,656 

3,045 
1,001 
2,044 

2,703 

1,114 
1,589 

1,206 

2,032 

653 

4,283 

3,460 

823 


+7 
-73 
+31 


+12 

-4 
+16 
-15 

+18 

+21 

+2 

-1 

+23 
+31 
+20 

+7 

-2 
+16 


-19 

+5 
+10 
-15 


-1 

(') 
+7 
-7 


-7 

-2 
-1 
-3 

-2 

-2 
+2 
-8 

+27 
+27 
+27 


+12 


+8 


+16 


-12 

+8 
+12 

-7 


of  confectionery  and  conipetltive 
a  few  cases  two  or  more  factories 


^Total  number  for  which  sales  are  estinated  based  upon  reports  from  all  known  producers 
chocolate  products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in 
in  the  same  State,  under  the  same  ownership  are  co\inted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  n'miher  of  factories,  and  does  not  Include  non- 
manufacturing  outlets. 

■'Less  than  0,5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SUES  OF  SEIECT5D  WiNUFACTUPJS -WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


Total  sales  of  selected  establishments 

Packaged  goods  made  to  retail  at: 

$1.00  or  more  per  pound, ,.., 

$0,50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 

Bar  goods 

Bulk  goods^ 

Five  and  ten  cent  specialties , , 


January  1952 


Pounds 
(add 
000) 


109,484 

4,389 
8,698 

13,105 

51,920 

21,386 

9,986 


Value 
(add 
000) 


Average 

price 

per  pound 


42,896 

4,970 
4,274 
3,534 

21,045 
5,424 
3,649 


$1.132  1 
0,491 

0.270  I 

0.405' 

0.254 

0.365 


Jantiary  1951 


Pounds 
(add 
000) 


Percent  change 
January  1952 

frcan 
January  1951 


Value 
(add 
000) 


112,914    43,567 


4,533 

6,887 

U,679 

56,000 
22,693 

11,122 


4,919 
3,498 
3,250 

22,358 
5,502 
4,040 


Average 

price 
per  pound 


Pounds 


$1,085 
0,508 
0,278 

0.399 
0.242 
0.363 


-3 
+26 
+12 

-7 
-6 

-10 


Value 


+1 

+22 

+9 

-6 

-1 
-10 


•■^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufactijrers  report  sales  each  month  by  type  of  product. 
Companies  reporting  such  detail  account   for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer- 
wholesalers  and  chocolate  manufactures. 

^Includes  penny  goods. 
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CONFECTIONERY 

(Including  chocolate   products) 

FEBRUARY    1952 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  confectionery 
manufacturers'  sales  in  February  1952  at  $84,067  thousand,  4  percent  above  February  of  last  year. 
Chocolate  manufacturers'  sales  were  dov/n  3  percent  from  last  February,  in  contrast  to  increases  of  5 
percent  and  13  percent  in  sales  of  manufacturer-wholesalers  and  nnanuiacturer  retailers  respectively. 

Reports  from  a  selected  group  of  large  companies,  leporting  poundage  and  dollar  value  of  sales 
by  type  of  confectionery  indicate  that  for  the  first  2  months  of  1952  significant  increases  over  the  corre- 
sponding period  of  last  year  were  made  in  the  sales  of  packaged  goods  made  to  retail  at  less  than  $  i .  00 
per  pound.  These  companies  reported  increases  in  terms  of  poundage  over  the  first  two  months  of  1951 
of  24  percent  and  14  percent  respectively  in  sales  of  packaged  goods  retailing  at  50  to  99  cents  per  pound 
and  packaged  goods  retailing  at  less  "^han  50  cents  par  pound,  compared  with  lesser  increases  of  20  per- 
cent and  10  percent  respectively  in  terms  of  dollar  value.  Changes  in  sales  of  other  types  of  confectionery 
however,  were  of  smaller  magnitude.  In  total,  these  companies  reported  virtually  no  change  from  the 
preceding  year  in  terms  of  poundage  and  an  increase  of  oniy  1  percent  in  dollar  value  of  sales. 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is  based  on 
reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufacturers  making  con- 
sumer type  confectionery  items  such  as  milk  chocolate  bars,  chocolate  bars  with  nuts,  chocolate  bits 
(confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate  coatings  or  cocoa  by  the  latter 
group  of  manufacturers,  and  also  do  not  include  sales  of  retail  confectioners  with  a  single  business  lo- 
cation. The  reporting  companies  accounted  in  1950  for  87  percent  of  the  total  sales  of  confectionery  and 
competitive  chocolate  products  in  that  year. 

The  figures  shown  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  poundage  and  dollar  value  of  sales  by  type  of  confectionery.  The  companies  included  in  this 
tabulation  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer  whole- 
salers and  chocolate  manufacturers.  The  figures  in  table  2,  therefore,  reflect  trends  among  the  larger 
companies  and  do  not  purport  to  indicate  changes  within  the  entire  industry.  It  should  be  noted  that  the 
figures  as  now  presented  in  this  table  represent  reported  sales  of  the  specific  types  of  confectionery 
shown. 
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Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
establish- 
ments 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current  month  and  carparlaoia 


February 
1952 
(add 
000) 


January 
1952 
(add 
000) 


February 
1951 
(add 
000) 


Percent  change 


Feburary  February 

1952   I  1952 

from  I  from 

January  February 

1952  1951 


Estioated  sales 
year  to  date 


2  laonths 
1952 
(add 
000) 


Percent 
change 

froD 
2  laonths 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufactur er -retailers^, . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTirRER-VfflOLESALERS 
BY  DIVISION  AND  STATES 
New  England 


Middle  Atlantic 

New  York  and  New  J6rsey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  DaJcota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida , 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Moxmtain 

Arizona,  Colorado,  Idaho, 

pacific 

California 

Washington  and  Oregon, . . , 


New  Mexico,  and  Utah, 


1,365 


1,165 

188 

12 


90 

329 
183 
146 

222 

100 
73 
49 

74 
33 
41 


53 


117 


25 

137 
104 

33 


84,067 


63,671 

8,725 

11,671 


6,738 

18,358 
9,232 
9,126 

24,999 

21,913 

1,818 

1,268 

3,600 
1,098 
2,502 

2,301 

1,159 
1,142 

1,197 

1,958 

498 

4,022 

3,301 

721 


89,249 


70,932 

5,804 

12,513 


8,075  I 

21,960  ! 

9,370 
12,590  I 

25,367  ! 
21,740  I 

2,110  ! 

1,517  I 

3,872  1 
1,269  I 
2,603  [ 

2,784  i 

1,251 
1,533 


1,300 


2,365 


578 

4,631 

3,867 

764 


0,544 


60,825 

7,705 

12,014 


6,449 

17,030 
8,395 
8,635 

23,989 

20,859 

1,809 

1,321 

3,115 

975 

2,140 

2,221 

994 

1,227  1 

1,065  ! 
2,339 

541 

4,076 

3,310 

766 


-6 


-10 
+50 


-17 


-13  1 

-15  I 

-6 


+4 


+5 

+13 

-3 


+8 
+10  i 

+6 

+4  i 
+5  ! 

+16 : 

+13 

+17 


+17 
-7 


173,316 


134,603 
14,529 
24,184 


14,813 

40,318 
18,602 
21,716 

50,366 

43,653 

3,938 

2,785 

7,472 
2,367 
5,105 

5,085 

2,410 
2,675 


2,497 


4,323 


1,076 

8,653 
7,168 
1,485 


+2 


+2 

+11 

-5 


+2 
+4 
(^) 

+1 
+1 
+1 
-6 

+21 
+20 
+22 

+3 
+14 


-10 

+4 
+6 


from  all  known  producers  of  confectionery  and  competitive  chocolate 
location;  in  a  few  cases  two  or  oore  factories  in  the  same  State, 


-^Total  number  for  which  sales  are  estimated  based  upon  reports 
products  in  1950,  except  retail  confectioners  with  a  single  business 
under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets,   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  out- 
lets , 

^Lesa  than  0,5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-vniOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  -roods 

Bulk  goods^ 

Tive   and  ten  cent  specialties. 


February  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


107,367  $39,953 


2,390 

8,329 

14,698 

50,673 
21,065 
10,212 


2,481 
4,168 
3,859 

20,514 
5,223 
3,718 


Aver- 
age 


February  1951 


Pounds  (add  000] 


Pounds 
(add 
000) 


103,298 


$1,038  2,625 
0.500  6,831 
0.263   12,680 


0.405 
0.248 
0.364 


52,295 

18,736 
10,131 


Value 

(add 

000) 


$38,184 


2,525 
3,550 
3,433 

20,302 
4,750 
3,624 


I 


Value  (add  000) 


Aver- 
age 


1952  I  1951 


Percent 
change 

1952     1952 

from 

1951 


I  Percent 

change 

1951    1952 

from 

1951 


-r- 


216,851^  216,782      (')  $82,859  $ei,8"5 


$0,962  6,779 
0.520  17,027 
0.271   27,803  i 


0.388 
0.254 
0.358 

1  ___  


102,593 
42,451 

20,1981 


7,140 
13,692  1 
24,4101 

108,451 
41,85" 
21,232 


-5  ■ 
+34  ' 

+14  I 

-5  I 
+1  I 
-5  I 


7,451 
8,442 
7,393 

41,559 

10,647 

7,367 


7,405 
7,029 
5,70? 

42,703 

10,375 

7,655 


+1 
+20 

+10 


+3 
-4 


^A  selected  group  of  large  manufactxirer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Coopanies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
nanuf  ac  turers . 

^Includes  penny  goods. 

^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  chocolate   procJucts 
MARCH    1952 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  "con  - 
fectionery  manufacturers'  sales  in  March  1952  at  $78,050  thousand,  7  percent  below  February, 
but  virtually  unchanged  from  March  of  last  year.  Manufacturer- wholesalers  reported  an  increase 
in  sales  of  6  percent  over  March  of  last  year;  in  total,  however,  this  increase  was  offset  by  a  sea- 
sonal drop  of  41  percent  in  manufacturer- retailers'  dollar  volume.  Sales  of  confectionery  products 
by  chocolate  manufacturers  showed  no  change  from  March  of  1951. 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  report  poundage  and  dollar  value  of  sales  by  type  of  product,  indicate  that  the  most 
significant  gains  over  the  first  3  months  of  1951  were  reflected  in  the  sales  of  packaged  goods  made 
to  retail  at  less  than  $1.00  per  pound.  In  terms  of  poundap'e  these  companies  reported  increases 
over  the  first  3  months  of  1951  of  28  percent  and  17  ^nprcent,  rtspectivcly,  in  sales  of  packaged 
goods  made  to  retail  at  50  to  99  cents  per  pound  and  packaged  goods  made  to  retail  at  lcsi=  than  50 
cents  per  pound,  compared  with  slightly  lesser  increases  of  24  percent  and  16  percent,  respectively, 
in  ternns  of  dollar  value  of  sales, 

DESCRIPTION  OF  THE  SURVEY--The  information  in  this  series  of  monthly  bulletins  is 
based  on  reports  from  approximately  400  confectionery  manufacturers,  and  chocolate  manufac- 
turers making  consumer  typf  'ronfectionery  items  such  as  milk  chocolate  bars,  chocolate  bars 
with  nuts,  chocolate  bits  (confectionery  type)  etc.  The  figures  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  the  latter  group  of  manufacturers,  and  also  do  not  include  sales  of  retail  con- 
fectioners with  a  single  business  location.  The  reporting  companies  accounted  in  1950  for  87  per- 
cent of  the  tot^l  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  shown  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufac- 
turers reporting  poundage  and  dollar  value  of  sales  by  type  of  confectionery.  The  companies  in- 
cluded in  this  tabulation  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of 
manufacturer  wholesalers  and  chocolate  manufacturers.  The  figures  in  table  2,  therefore,  reflect 
trends  among  the  larger  companies  and  do  not  purport  to  indicate  changes  within  the  entire  industry. 
It  should  be  noted  that  the  figures  as  now  presented  in  this  table  represent  reported  sales  of  the 
specific  types  of  confectionery  shown. 
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BUREAU    OF    THE   CENSUS 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
establish- 
ments 
for  which 
sales  are 
estimated 


Estimated  sales,  current 
month  and  comparisons 


Estimated  sales 
year  to  date 


Confectionery  and  competitive  chocolate  products, 
estimated  total. 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ , , 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MA.WFAOTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina. . 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

Vest  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


March 
1952 
(add 
000) 


Percent  change 


1,365 


1,165 

188 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 

41 

118 

74 
44 


53 


25 

137 

104 

33 


February  , 
1952   I 
(add 
000) 


March 

1951 
(add 
000) 


78,050 


61,286 

5,857 

10,907  I 


6,689  I 

19,304  j 
10,552 
8,752 1 

21,739 

19,170 

1,481 

1,088 

2,905 

746 

2,159 

2,614 

1,219 
1,395 

1,142 j 

2,135 

487 

4,271 

3,615 

656 


March 

1952 

frcm 

] February 

1952 


84,067 


63,671 

8,725 

11,671 


6,738 

18,358 
9,232 
9,126 

24,999 

21,913 

1,818 

1,268 

3,600 

1,098; 

2,502 

2,301 

1,159 
1,142 

1,197 

1,958 


498 

4,022 

3,301 

721 


78,311 


57,568 

9,884 

10,859 


6,842 

15,996 
8,020 
7,976 

21,415 1 
18,646' 

1,695 i 
1,074 j 

3,015 1 
1,0271 
1,988 

2,3141 

1,100 
1,214 

,      986 

2,498 

488 

4,0U| 
3,370i 

644| 


March 
1952 
frcm 

March 
1951 


3  nontba 
1952 
(add 
000) 


+5 

+u! 

-J. 

-13 
-13 

-19 
-14 

-191 
-32 
-14 

+14 

+5 
+22 


+9 


+6 

+10 

-9 


(3)  1   251,376 


+6 
-41 
(') 


+21 
+32 
+10 

+2 
+3 

-13 
+1 
-4 

-27 
+9 

+13 

+11 
+15 


+16 
-15. 

(') 

+« 
+7 

+2 


Percent 
change 

from 
3  months 

1951 


195,899 
20,386 
35,091 


21,502 

59,622 1 
29,154 
30,468 

72,115i 

62,823 

5,419 

3,873 

10,377 
3,113 
7,264 

7,699 

3,629 

4,070 


3,639 j 
6,4581 

1,563 

12,9241 
10,783  I 


+3 

-U 

-3 


+8 

+13 

+3 

+1 
+2 

-3 

-4 

+13 

+4 

+18 


+13 
+1 

+12 

-6 

-7 
+4 
+£ 


2,141 i 


^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  In  the  saoe  State, 
under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non manufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


3  montha 

March  1952 

March  1951 

Po\mdB  (add  000)            |              Value  (add  000) 

lype  of  product 

Pounds 
(add 
000) 

Value 
(add 
000) 

Average 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Average 
value 

1952 

1951 

Percent 

change 

1952 

from 

1951 

1952 

1951 

Percent 

1952 
frcB 
1951 

Total  sales  of  selected 

98,560 

3,659 
6,983 

12,909 

46,903 
17.992 

$38,154 

3,697 
3,380 
3,514 

19,431 
4,575 

$1,010 
0.484 
0.272 

0.414 
0.254 
0.352 

94,757 

3,161 

5,094 

10,304 

50,236 

16,205 

9,757 

$35,622 

2,957 
2,506 

;2,8U 

19,941 
4,079 

$0,935 
0,492 
0.273 

0.397 
0.252 

316,357 

11,191 
23,250 
-.0,623 

150,313 
60,082 
30,898 

313,312 

10,615 
18,160 
34,734 

159,229 
58,442 

32,132 

+1 

+5 

+28 
+17 

-6 

+3 

$121,075 

11,588 

11,446 
10,884 

61,261 
15,030 

♦U7,3n 

10,482 
9,211 
9,355 

62,819 
14,461 

+3 

Packaged  goods  made  to 
retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound.... 
Less  than  $0.50  per  pound... 

Bar  goods 

Pm}  V  g'~'OdP'^ , 

+11 
+24 
+16 

-2 

+4 

Five  and  ten  cent  specialties. 

10,  lU 

3,557 

3,328 

0.341 

-; 

10,866 

10,983 

-1 

^A  selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Caspanles 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  naznifacturer-wholesalers  and  chocolate 
manufac  turer s , 

^Includes  penny  goodB. 
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CONFECTIONERY 
(Including  chocolate  products) 
APRIl    1952 


The  Bureau   of  the    Census,    Department  oJ  Commerce,     estimates   the  dollar   value  of   con- 
fectionery  manufacturers'    sales  in   April  19S2,     at  $75,  000   thousand,     4  percent  below  March,    bat 
12  percent  above  April  of  last  year.     Chocolate  manufacturers'  sales  showed  a  slight  decrease  from 
the  preceding   year,    in  contrast  to  increases  of  10   percent  and  39  percent    reflected  in  the  sales  of 
manufacturer- wholesalers,    and  manufacturer- retailers  respectively. 

Reports  from  a  selected  group  of  large  manufacturers  indicate  that  during  the  first  4  months 
of  1952,  sales  of  packaged  goods  made  to  retail  at  $1.00  or  more  per  pound  showed  slight  increases 
in  average  prices  per  pound  over  the  corresponding  period  of  la^t  year,  while  slight  decreases  in 
average  prices  per  pound  were  reflected  in  sales  of  the  lower  priced  packaged  goods.  In  sales  of 
packaged  goods  made  to  retail  at  $1.  00  or  more  per  pound,  these  companies  reported  an  increase 
of  7  percent  in  poundage  over  the  first  4  months  of  1951,  compared  with  a  sharper  increase  of  12 
percent  in  dollar  value  of  sales.  However,  in  sales  of  packaged  goods  made  to  retail  at  $.30  to 
$.99  per  pound  and  packaged  goods  made  to  retail  at  less  than  $.50  per  pound,  these  companies 
reported  increases  of  27  percent  and  15  percent  respectively  in  terms  of  poundage,  compared  with 
slightly  smaller  increases  of  22  percent  and   14  percent  respectively  in  terms  of  dollar  value. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sales  of  the  specific  types  of  confectionery  shown. 
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Prepared  by  Bureau  of  the  Census,    Industry  Division,    Apparel,    Textile,    and  Foods  Section 


For  sale  by  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1. — CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  Br  KM)  IX   BUSIMBSS 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales,  cuirent 
month  and  coniparlsons 


April 
1952 
(add 
000) 


March 
1952 
(add 
000) 


April 
1951 
(add 
000) 


Percent  change 


April 
1952 
froc 

f-terch 
1952 


Estimated  sales 
year  to  date 


April 
1952 
from 

April 
1951 


4  months 

1952 

(add 

000) 


Percent 
change 

from 
4  months 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total, , .  .* 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers, 
Manufacturer-retailers  *^. , 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania , , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida 


East  South  Central 

Kentucl^y,  Tennessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific 

California 

Washington  arid  Oregon. 


1,365 


1,165 

138 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


137 

104 

33 


74,637 


55,476 

10,613 

8,548 


6,062 

16,161 
8,750 
7,411 

20,636 

18,096 

1,589 

951 

2,652 

824 

1,828 

2,452 

1,139 
1,313 


1,121 
2,097 

473 

3,822 

3,239 

583 


78,125 


60,767 
6,451 
10,' 


)|907 


6,689 

18,785 

10,033 

8,752 

21,739 

19,170 

1,481 

1,088 

2,905 

746 
2,159 

2,614 

1,219 
1,395 


2,135 


437 

4,271 

3,615 

656 


66,541 

50,377 
7,644 
8,620 


5,332 

13,955 
7,278 
6,677 

19,023 

16,578 

1,609 

841 

2,675 

859 

1,816 

2,225 

981 
1,244 


2,040 


469 

3,667 

3,U4 

553 


-9 
+65 
-22 


+7 
-13 

-9 
+10 
-15 


+10 

+39 

-1 


+14 

+16 

+20 
+11 

+8 

+9 

-1 

+13 


+10 
+16 


326,078 


250,846 
31,593 
43,639 


27,564 

75,264 
37,385 
37,879 

92,751 

80,919 

7,008 

4,824 

13,029 
3,937 
9,092 

10,151 

4,768 
5,383 


4,760 
8,555 

2,036 

16,746 

14,022 

2,724 


+5 
+3 
-3 


+8 

+13 

+4 

+3 
+3 
-2 

-1 

+10 

+2 

+14 

+7 

+14 
+2 


+12 
-4 

-5 

+4 
+6 
-2 


^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate 
products  in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  sane  State, 
under  the  same  ownership  are  counted  as  one  establishment, 

^Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 


fable  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURHiS .  BY  TYPE  OF  CONFECTICKERY' 

4  -BOnths 


Type  of  product 


April  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 


April  1951 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 

value 


Pounds  (add  000) 


Percent 

change 
1952 
from 
1951 


Value  (add  000) 


Percent 

cnange  " 
1952 
frOB 
1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods  ,\ 

5/  and  10^  specialties. 


3,560 
5,402 

13,531 

41,478 

18,554 

9,782 


$34,343 


3,595 
2,434 

3,532 

16,771 
4,606 
3,405 


$1,010 
0.451 

0.261 

0.404 
0.248 
0.348 


85,915 


3,146 
4,481 

12,484 

40,279 

16,453 

9,062 


$31,919 


3,131 
2,150 

3,252 

16,039 
4,237 
3,050 


$0,995 
0.480 

0.261 

0.399 

0.257 
0.337 


14,751 
28,652 

54,154 

191,791 
78,636 
40,680 


399,227 


13,761 
22,641 

47,218 

199,508 

74,905 
41,194 


+7 
+27 


+15 

-4 
+5 


$155,418 


15,183 
13,880 

14,416 

78,032 
19,636 
14,271 


$149,230 


13,613 
11,361 

12,617 

78,903 
18,698 
14,033 


+12 
+22 

+1* 

-1 
+5 

+2 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Companies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer -wholesalers  and  chocolate 
mai.-facturers. 

^Includes  penny  goods. 
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The  Bureau  of  the  Census,    Department    of   Commerce,     estimates    the    dollar  value    of  con- 
fectionery manufacturers'    sales    in  May    1952,    at    $60,  000  thousand,      20    percent   below   April  and 
5  percent  below  May  of  last  year.     Manufacturer- wholesalers  and  chocolate  manufacturers    showed 
declines  from  the  preceding  year  of  3  percent  and  28  percent  respectively,  in  contrast  to  a  seasonal 
increase  of  8  percent  reflected  in  the  value  of  sales  of  manufacturer-retailers. 

Reports  from  a  selected  group  of  large  manufacturer- wholesaler s  and  chocolate  manu- 
facturers indicate  that  for  the  first  5  months  of  1952,  sales  of  packaged  goods  continued  con- 
siderably above  the  corresponding  period  of  last  year.  Sales  of  packaged  goods  made  to  retail  at 
$1.00  or  more  per  pound  were  up  8  percent  from  the  first  5  months  of  1952  in  terms  of  poundage 
sales,  compared  with  a  sharper  increase  of  12  percent  in  dollar  value  of  sales.  However,  the 
poundage  increases  of  27  percent  and  16  percent  respectively  in  sales  of  packaged  goods  made  to 
retail  at  50  to  99  cents  per  pound,  and  packaged  goods  made  to  retail  at  less  than  50  cents  per 
pound  were  accompanied  by  lesser  increases  of  22  percent  and  15  percent  respectively  in  terms  of 
dollar  value. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sales  of  the  specific  types  of  confectionery  shown. 
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i^repared  by  Bureau  of  the  Census,    Industry  Division,   Apparel.    Textile,    and  Food  Section 

For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SOXS   BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total .,.,., , 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^, . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

Nev  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 


Iowa  and  Missouri, 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,,, 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Termessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific 

California 

Washington  arid  Oregon, 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,365 


1,165 

188 

12 


90 

329 
183 
146 

222 

IDO 

73 

49 

74 
33 
41 

118 

74 
A4- 


53 


117 


25 

137 

104 

33 


Estimated  sales,  current 
month  and  comparisonB 


May 
1952 
(Add 
000) 


60,411 


47,045 
7,549 
5,817 


4,460 

14,614 
8,903 
5,711 

17,684 

15,136 

1,656 

882 

2,531 

708 

1,823 

2,079 

984 
1,095 


1,062 


391 

3,313 

2,789 

524 


April 
1952 
(Add 
000) 


74,423 


55,262 

10,613 

8,548 


5,987 

15,044 
8,763 
7,281 

20,589 

18,010 

1,727 

952 

2,613 

819 

1,794 

2,392 

1,091 
1,301 


1,112 


2,092 


473 

3,850 

3,275 

584 


May 
1951 
(Add 
000) 


63,491 


48,462 
7,002 
8,027 


4,594 

U,355 
8,131 
6,234 

19,041 

15,811 

1,417 

813 

2,549 

758 

1,791 

1,808 

879 
929 


1,240 


427 

3,477 

2,936 

541 


Percent  change 


May 

1952 

from 

April 

1952 


-15 
-29 
-32 


-9 

+2 

-22 

-15 

-16 

-4 

-7 

-3 

-U 

+2 

-13 

-10 
-16 


-17 

-14 
-15 
-10 


May 
1952 
from 

May 
1951 


-3 
-28 


-5 
-5 
-3 


Estimated  sales 
year  to  date 


5  Mentha 
1952 
(Add 
000) 


383,412 


295,408 
38,548 
49,456 


32,306 


+2 
+9 
t8 

87,221 
46,918 
40,303 

-7 
-10 
+18 

110,658 

95,670 

9,273 

5,715 

-1 
-7 
+2 

15,363 

4,621 

10,742 

+15 

11,983 

+12 
+18 

5,555 
6,428 

-5 

5,631 

-14 

9,596 

2,427 

20,223 

16,971 

3,252 


Percent 

change 

from 

5  iBorct^B 

1951 


+4 
+2 
-7 


+« 

+11 

+4 

+1 
(') 
+13 

+2 

+11 

+5 

+U 


+17 
+5 


+5 
■>€ 
-2 


rTotal  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  can5>etitive  chocolate  prod- 
ucts in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the 
same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonnanufacturing  outlets. 

^Less  than  0.5  percent  change* 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY-^ 


May  1952 


T^pe  of  product 


Pounds 
(add 
000) 


Value 
(add 
000) 


age 
value 


May  1951 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


5  -nonths 


Pounds  (add  000) 


1951 


Percent 

change 

1952 

from 

1951 


value  (add  000) 


1952 


Percent 
I  change 
1951    I   1952 
I   from 
1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1,00  or  more  per  pound 

$0,50  to  $0,99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goods^ 

5^   and  10^  specialties. 


76,597 


1,844 
4,741 

11,546 

34,755 

14,282 

9,428 


$27,421 


1,721 
2,127 

2,983 

13,726 
3,574 
3,290 


$0,933 
0.449 

0.258 

0.395 
0.250 
0.349 


32,064 


1,553 
3,692 

12,573 

41,001 

13,528 

9,717 


$29,545 


1,480 
1,760 

3,271 

16,018 
3,685 
3,331 


$0,953 
0.477 

0.250 

0.391 
0.272 
0.343 


485,261 


15,595 
33,393 

65,700 

225,547 
92,918 
50,108 


471,138 


15,310 
26,252 

56,421 

240,971 
81,377 
50,807 


+8 
+27 

+16 

-6 

+U 

-1 


$182,839 


16,904 
15,007 

17,399 

91,758 
23,210 
17,561 


$176,613 


15,090 
13,088 

15,075 

94,911 
21,274 
17,175 


+12 
+22 


+15 

-3 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Caiq>anie 
reporting  such  detail  account  for  anproximately  50  percent  of  the  total  dollar  value  of  sales  of  "nanufacturer-*rtlolesaleps  and  chocolate 
manufacturers. 

^Inclxides  penny  goods. 
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CONFECTIONERY 

(Including  chocolate  products) 

JUNE   1952 

The  Bureau   of  the    Census,    Department   of  Commerce,     estirnates   the  dollar   value    of  con- 
fectionery  manufacturers'  sales    in  June    1952  at    $54,000  thousand,     10   percent   below  May    and   6 
percent  below  June  of  last  year.     Manufacturer- wholesalers    and    chocolate  manufacturers  reported 
decreases    from    the    preceding    year    of    3   percent   and   11    percent  respectively.      Manufacturer- 
retailers'  sales  showed  a  seasonal  decline  of  21  percent  from  June  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers indicate  that  for  the  first  6  months  of  1952,  sales  of  packaged  goods  continued  above  the 
corresponding  period  of  last  year.  Sales  of  bar  goods,  however,  were  down  from  the  correspond- 
ing period  of  last  year  by  6  percent  in  ternis  of  poundage  compared  with  a  lesser  decline  of  4  per- 
cent in  terms  of  dollar  value. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sciles  of  the  specific  types  of  confectionery  shown. 
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Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1.-- COMFECTIOMHW  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KCND  OF   BaSMESS 


W 


Item 


Nximber  of 
estab- 
llshoents 
for  which 
sales  are 
estimated^ 


Estimated  eales,  current 
month  acd  ccmparlsons 


June 
.1952 
(Add 
000) 


May 
1952 

(Add 
000) 


tiune 
1951» 
(Add 
000) 


Percent  change 


June 
1952 
from 
May 
1952 


June 
1952 
frcan 
June 
1951 


EstiiDBted  sales 
year  to  date 


6  months 
1952 
(Add 
000) 


fraa 

6  ninths 
1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total, *..... 


BY  KIND  OF  BUSINESS 


Manuf  ac  turer-wholesalera . 
Manufacturer-retailers'' . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMAIED  SALES  OF  MANUFACTUHZR-MJOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  end  New  Jersey. 
Pennsylvania. ^...••..... 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Vfisconsin*. 


Vest  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraskfi.. 
Iowa  and  Missouri.. • 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina.... 
Georgia  and  Florida. 

East  South  Central 

KentucJcy,  Tennessee,  Alabama,  and  MisBlssippi.... 

West  South  Central 

Arlcsnaas,  Louisiana,  Oklahoma,  and  Texas......... 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Otab. 


Pacific 

Callfomla 

Vaahlngton  and  Qre^m. 


1,365 


1,165 

188 
12 


90 

329 
183 
146 

222 

100 
73 
49 

74 
33 
41 

118 

74 
44 


117 


25 

137 

104 

33 


43,559 
4,843 
5,933 


4,293 

12,877 
8,314 
4,563 

16,553 

14,511 

1,299 

7<.3 

2,351 

779 

1,572 

1,734 

889 
845 


760 
983 

361 

3,647 

3,141 

506 


•60,318 


»46,375 

7,549 

»6,394 


4,460 

»13,944 

»8,233 

5,711 

17,684 

15,:J6 

1,666 

882 

2,531 

708 

1,823 

2,079 

984 
1,095 


1,062 


391 

3,313 

2,789 

524 


57,796 


44,972 
6,162 
6,662 


4,548 

13,459 
7,724 
5,735 

17,344 
15,466 

1,219 
659 

2,306 

712 

1,594 

1,820 

1,011 
809 


778 
905 

397 

3,415 

2,966 

449 


-22 

-16 

-7 
+10 
-14 

-17 

-10 
-23 


-17 

-7 


-8 

+10 
+13 

-3 


437,654 


338,297 
43,391 
55,966 


36,599 

99,428 
54,562 
44,866 

127,211 

110,181 

10,572 

6,458 

17,714 

5,400 

12,314 

13,717 

6,444 
7,273 


6,391 
10,579 

2,788 

23,870 

20,112 

3,758 


+3 

-1 
-6 


+6 
+9 

+1 

+1 

-1 

+12 

+3 

+10 

+5 

+12 

+8 

+12 

+5 


+8 


+5 
+6 

J2L 


•Revised. 

Total  number  for  which  sales  are  estijnated  based  upon  reports  from  all  known  producers  of  confectionery  and  cco^ietltive  chocolate  prod- 
ucts in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the 
same  ownership  are  counted  as  one  establishment. 

Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 

Less  than  0.5  percent  change. 


Table  2.— FOONDAGE  AND  DOLLAR  SALES  OF  SELECTZD  MAHnFACTORER-WHOLESALERS  AND  CHOCOLATE  MAlTOFACTDRHiS .  BT  TYPE  OF , CONfTCTIONEHP 


T^pe  of  product 


June  1952 


Pounda 
(add 
000) 


Value 
(add 
000) 


Ayer- 
age 

TBlue 


June  1951 


Pounds 
(add 
000) 


value 

(add 

000) 


Aver- 
age 
value 


(3  ^ofrthfl 


Founds  (add  000) 


1952 


Percent 

change 

1952 

from 

1951 


Value  (add  000) 


1952 


Percent 

change 
1952 
from 
1951 


TOTAL  SA1£S  OF  SELECUD 
ESTABLISBHEmS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  aore  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods? 

3^  and  10^  specialties.. 


74,468 


1,059 
4,616 

11,538 

33,928 
13,246 
10,081 


$25,911 


985 
2,153 

2,906 

13,285 
3,126 
3,456 


$0,930 
0.466 

0.252 

0.392 
0.236 
0.343 


75,349 


1,270 
3,445 

13,020 

35,830 

12,086 

9,698 


$26,212 


1,137 
1,668 

3,146 

14,142 
2,835 
3,284 


$0,895 
0.484 

0.242 

0.395 
0.235 
0.339 


559,729 


17,654 
38,009 

77,238 

260,475 

106, 164 

60.189 


546,489 


16,530 
29,697 

69,441 

276,802 
93,464 
60.505 


+6 
+28 


$208,750 


17,889 
18,160 

20,305 

105,043 
26,336 
21.017 


$202,825 


16,227 
14,755 

18,221 

109,054 
24,109 
2<?.4?? 


+3 


+10 
+23 

♦11 

+9 
__t2. 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Co!i5>anies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manuf ac  turers . 

Includes  penny  goods. 
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CONFECTIONERY 
(Including  chocolate  product^) 
JULY    1952 

The  Bureau  of  the  Census,  Department  of  Comnnerce,  estimates  the  dollar  value  of  con- 
fectionery manufacturers'  sales  in  July  1952  at  $47,  200  thousand,  13  percent  below  June  and  10 
percent  below  July  1951.  All  segments  of  the  industry  were  down  considerably  both  from  the 
preceding  month  and  from  July  of  1951.  Manufacturer- wholesalers  reported  a  decrease  of  9  per- 
cent from  July  of  1951,  compared  with  decreases  of  1  1  percent  and  14  percent  reported  by  manu- 
facturer-retailers, and  chocolate  manufacturers  respectively.  For  the  ye3'--to-date,  there  was 
virtually  no  change  in  manufacturers'  dollar  value  of  sales  from  the  corresponding  period  of  last 
year.        (See  reverse  for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers indicate  that  whereas  sales  of  packaged  goods  and  bulk  goods  for  the  first  7  months  of  1952 
were  considerably  higher  than  in  the  same  period  of  last  year,  in  total,  this  increase  was  largely 
offset  by  a  decrease  in  the  sale  of  bar  goods. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  tablt  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sales  of  the  specific  types  of  confectionery  shown. 
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For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -   Annual  subscription  rate  50  cents 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BDSINESS 


Item 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated 


Estimated  sales,  current 
month  and  comparisons 


Julj 

1952 

(add  000) 


June 

1952 

(add  000) 


July 

1951» 

(add  000) 


Percent  change 


July 
1952 
from 
June 
1952 


July 
1952 
from 
July 
1951 


Estimated  sales 
year  to  date 


7  months 

1952 
(add  COG) 


Percent 
change 

from 
7  months 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  . . 
Chocolate  manufacturers , . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania. ; 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  ajnd  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.... 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Teimessee,  Alabama,  and  Misalsaippl.... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Moxmtain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregon, 


1,165 

188 

12 


329 
183 
U6 

222 
100 

73 
49 

74 
33 
41 


74 
44 


25 

137 

104 

33 


47,200 


37,494 

4,571 
5,135 


2,760 

11,815 
7,896 
3,919 

14,409 

12,751 

1,075 

583 

1,735 

522 

1,213 

1,687 

868 
819 


298 

3,194 

2,797 

397 


54,335 


43,559 
4,843 
5,933 


4,293 

12,877 
8,314 
4,563 

16,553 

14,511 

1,299 

743 

2,351 

779 

1,572 

1,734 

889 
845 


983 


361 

3,647 

3,141 

506 


52,239 


41,128 
5,114 
5,997 


3,365 

12,925 
7,878 
5,047 

17,110 

15,312 

1,218 

580 

1,705 

477 

1,228 

1,634 

850 
784 


739 
760 

290 

2,600 

2,254 

346 


-14 

-6 
-14 


-a 

-5 
-14 

-13 
-12 

-17 
-22 

-26 
-33 
-23 


-18 

-13 
-11 
-22 


-9 
-11 

-14 


-18 


+J3 
+24 
+15 


484,854 


375,791 
4-, 962 
61,101 


39,359 


-9 

111,243 

(-■) 

62,458 

-22 

48,785 

-16 

141,620 

-17 

122,932 

-12 

11,647 

(^) 

7,041 

+2 

19,449 

+9 

5,922 

-1 

13,527 

+3 

15,404 

+2 

7,312 

+4 

8,092 

+6 

7,173 

+7 

11,393 

3,086 

27,064 

22,909 

4,155 


(.') 


+2 
-2 

-7 


(') 

+4 

+8 
-1 

-1 

-3 

+10 

+3 

+9 

+6 

+10 

*? 

+10 
+5 


+7 
+8 
+1 


•Revised. 

^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate  prod- 
ucts in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the 
same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 

^Lesa  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


July  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 


July  1951 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


7  vontha 


Pounds  (add  000) 


1952 


Percent 

change 

1952 

from 

1951 


Value  (add  000) 


Percent 
1  change 
1951   j  1952 
from 
1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at : 

^1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties.. 


64,758 


887 
4,295 

10,506 

28,928 

11,244 

8,898 


$22,586 


854 
1,918 

2,631 

11,286 
2,788 
3,109 


$0,963 
0.447 

0.250 

0.390 
0.248 
0.349 


72,143 


1,059 
4,414 

11,516 

34,318 

11,894 

8,942 


$25,420 


985 
2,069 

2,960 

13,252 
3,073 
3,081 


$0,930 
0.469 

0.257 

0.386 
0.258 
0.345 


624,487 


18, 541 
42,304 

87,744 

289,403 

117,408 

69,087 


618,631 


17,638 
34,111 

80,957 

311,120 

105,358 

69,447 


+5 
+24 


+11 
-1 


$231,336 


18,743 
20,078 

22,936 

116,329 
29,124 
24,126 


$228,245 


17,212 
16,825 

21,181 

122,306 
27,181 
23,540 


+9 
+19 

+8 

-5 
+7 
+2 


^A  selected  group  of  large,  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Companies 
reporting  such  detail  account  f jr  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers . 

^Includes  penny  goods. 
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FOR  RELEASE:    October  2,   1952 


SERIES:    M16C-82 


CONFECTIONERY 

(Including  chocolate  products) 
AUGUST    1952 


The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  con- 
fectionery manufacturers'  sales  in  August  1952  at  $61  thousand,  29  percent  above  July  but  12  per- 
cent below  August  of  last  year.  Sales  of  manufacturer-wholesalers  and  manufacturer- retailers 
were  down  11  percent  and  4  percent  respectively  from  August  of  last  year.  Chocolate  manufac- 
turers' sales  were  down  22  percent.  For  the  year-to-date  total  sales  were  1  percent  under  the 
corresponding  period  of  last  year. 

Sales  of  all  types  of  confectionery  in  August  were  below  the  levels  of  August  of  last  year  in 
terms  of  both  poundage  and  dollar  value,  as  indicated  by  reports  from  a  selected  group  of  large 
manufacturers  reporting  poundage  and  dollar  value  of  confectionery  sales  by  type  of  product.  For 
the  first  8  months  of  1952,  however,  dollar  value  of  sales  of  all  types  of  confectionery  except  bar 
goods  remained  above  the  corresponding  period  of  last  year.  It  was  the  6  percent  decline  in  dollar 
value  of  bar  goods'  sales  which  in  total  offset  the  increases  reflected  in  the  sales  of  all  other  types 
of  confectionery. 

These  data  are   based   on  reports   from    approximately   400   manufacturers    of   confectionery 
and  competitive  chocolate   products,    accounting  in    1950   for    approximately  87   percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sales  of  the  specific  types  of  confectionery  shown. 


CONFECTIONERY   (Including  Chocolate  Products) 
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BUREAU    OF    THE   CENSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  Bureau  of  the    Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BDSDJESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-Wholesalers , 
Manufacturer-retailers  ^, . 
Chocolate  manufacturers , . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania  ..• 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central,, 
h^innesota,  Kansas, 
Iowa  and  Missouri, 


South  Dakota,  and  Nebraska, 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina, , 

Georgia  and  Florida , 


East  South  Central 

Kentucky,  Teimessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas.,,,,, 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  arid  Oregon, 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated 


1,365 


1,165 

188 

12 


90 

329 
183 
U6 

222 

100 
73 

74 
33 

41 

118 

74 
44 


137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


Augiist 

1952 

(add  000) 


60,948 


46,535 
5,887 
8,526 


4,537 

13,392 
8,603 
4,789 

18,492 

16,538 

1,325 

629 

2,546 

635 
1,911 

1,964 

980 
984 


380 

3,452 

2,956 
496 


July 

1952 

(add  000) 


47,200 


37,494 
4,571 
5,135 


2,760 

11,815 
7,896 
3,919 

14,409 

12,751 

1,075 

583 

1.735 

522 

1,213 

1,587 


782 


814 


298 

3,194 

2,797 

397 


August 

1951 

(add  000) 


69,547 


52,436 

6,137 
10,974 


5,519 

15,938 
9,376 
6,562 

20,623 

18,373 

1,682 

568 

2,614 

625 

1,989 

1,913 

1,019 
894 


887 


1,209 


371 

3,362 

2,840 

522 


Percent  change 


August 
1952 

from 
July 
1952 


+29 


+24 

+29 
+66 


+64 

+13 

+9 

+22 

+28 
+30 
+23 


+47 
+22 
+58 

+16 

+13 
+20 


+28 

+8 

+6 

+25 


August 
1952 
from 

August 
1951 


-U 

-4 

-22 


-18 

-16 

-8 

-27 

-10 

-10 
-21 
+11 

-3 
+2 

-4 


-4 
+10 


-21 


Estimated  sales 
year  to  date 


8  months 

1952 
(add  000) 


545,302 


422,326 
53,849 

69,527 


43,896 

124,635 
71,061 
53, 574 

160,112 

139,470 

12,972 

7,670 

21,995 

6,557 

15,438 

17,368 

8,292 
9,076 


7,989 


12,349 


3,466 

30,516 

25,865 
4,651 


Percent 
change 

froB 
8  months 

1951 


(*) 
-2 
-9 


+1 
+6 

-4 

-3 

-4 
+5 
+3 

+7 
+5 
+8 


+9 
+6 


+6 
+8 
(^) 


^Total  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  competitive  chocolate  prod- 
ucts in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  sane  State,  under  the 
same  ownership  are  counted  as  one  establishment. 

^Less  than  0.5  percent  change, 

^Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


August  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


August  1951 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


Pounds  (a. 1  000) 


Percent 
change 

1952 

from 

1951 


Value  (add  000) 


Percent 
change 

1952 

fnia 

1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1,00  or  more  per  pound 
$0,50  to  $0,99  per  pound 
Less  than  $0,50  per 
pound 


Bar  goods 

Bulk  goods  \ 

5^  and  10^  specialties,. 


85,492 


1,194 
4,964 

11,869 

39,642 
17,393 
10,430 


$30,167 


'1,011 
2,411 

2,984 

15,929 
4,254 
3,578 


$0,847 
0,486 

0,251 

0,402 
0,245 
0,343 


96,330 


1,534 
5,698 

12,942 

46,786 
18,497 
10,873 


$34,456 


1,333 
2,759 

3,284 

18,904 
4,536 
3,640 


$0,869 
0,484 

0,254 

0,404 
0,245 
0,335 


709,979 


19,735 
47,268 

99,613 

329,045 

134,801 

79,517 


714,961 


19,173 
39,809 

93,899 

357,905 

123,855 

80,320 


+3 
+19 


$261,503 


19,754 
22,489 

25,920 

132,258 
33,378 
27,704 


$262,701 


18,545 
19,584 

24,465 

141,210 
31,717 
27,180 


(») 


+7 
+15 


-6 
+5 
+2 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value 
mami  f ac  turers , 

^Lese  than  0,5  percent  change, 

^Includes  penny  goods. 


report  sales  each  month  by  type  of  product.  Companies 
of  sales  of  manufacturer-wholesalers  and  chocolate 
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CONFECTIONERY 
(Including  chocolate  products) 

SEPTEMBER    1952 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  con- 
fectionery manufacturers'  sales  in  September  at  $99,443  thousand.  Seasonally,  sales  in 
September  were  63  percent  above  sales  in  August;  however  this  represented  an  increase  of  only  2 
percent  over  September  of  last  year.  In  contrast  to  an  increase  in  sales  of  3  percent  over 
September  of  last  year  reported  by  manufacturer- wholesalers,  chocolate  manufacturers  and 
manufacturer- retailers  each  registered  a  decrease  in  sales  of  1  percent  from  September  1951.  For 
the  year-to-date,  the  total  dollar  value  of  manufacturers'  sales  of  confectionery  and  competitive 
chocolate  products  was   1  percent  below  the  corresponding  period  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers indicate  that  for  the  first  nine  months  of  1952,  the  decreases  in  bar  goods'  sales  of  7  per- 
cent and  5  percent  in  terms  of  poundage  and  dollar  value  respectively,  offset  the  increases  re- 
ported in  sales  of  all  other  types  of  confectionery  products.  In  total,  these  establishments  re- 
ported no  change  in  poundage  sales  compared  with  an  increase  of  only  1  percent  in  terms  of  dollar 
value. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of 
the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers.  These 
figures  represent  reported  sales  of  the  specific  types  of  confectionery  shown. 


CONFECTIONERY    (Including  Chocolate  Products) 
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Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Sectic 

For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  l.—CONFECTIONHtY  AND  CQWETITIVK  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KDID  OF  BOSINESS 


Number  of 
efftab- 
llaluDexitB 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current 
toonth  and  comparisons 


Septemhar 
1952 
(add  000) 


August 

1952 

(add  000) 


September 

1951» 
(add  000) 


Percent  change 


Sep- 
tember 

1952 

frcHn 
August 

1952 


Sep- 
tember 
1952 
from 
September 
1951 


Estijaated  sales 
year  to  date 


9  aontbs 

1952 
(add  000) 


Percent 
change 

froo 

9  months 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BDSINESS 


Manufacturer-retailers 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTUHER-WHOIZSALHiS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania , .- 


East  North  Central 

Illinois 

Ohio  and  Indiana ^, 

Michigan  and  Wisconsin.- 


Vest  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina..  •• 
Georgia  and  Florida 

East  South  Central 

Kentuclty,  Tennessee,  Alabama,  and  Mississliq)!.... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas.. .■.■••... 


.Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific. , 

California 

Washington  and  Oregon. 


1,365 


1,165 

188 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 

41 

118 

74 
44 


53 


25 

137 

lo; 

33 


$99,443 


74,840 

6,651 

17,952 


9,288 

20,341 

12,067 

8,274 

30,379 

26,701 

2,485 

1,193 

3,630 
1,054 
2,576 

2,530 

1,170 
1,360 


1,510 
1,837 

670 

4,655 

3,881 

774 


$60,948 


46,535 
5,887 
8,526 


4,537 

13,392 
8,603 
4,789 

18,492 

16,538 

1,325 

629 

2,546 

635 

1,9U 

1,964 

980 
984 


816 


956 


380 

3,452 

2,956 

496 


$97,417 


72,620 

6,689 

16,108 


8,500 

19,594 

11,720 

7,874 

30,513 

26,274 

2,926 

1,313 

3,563 

938 

2,625 

2,330 

1,132 
1,198 


1,188 
1,958 

686 

4,288 

3,578 

710 


+63 


+61 

+13 

+U1 


+105 

+52 
*W 
+73 

+64 
+61 
+83 
+90 

+43 
+66 
+35 

+29 

+19 
+38 


+2 


+3 

-1 
-1 


$645,245 


497,166 
60,500 

87,579 


53,184 


+4 
+3 

+5 

]A;,976 
83,128 

61,848 

(') 
+2 

-15 
-9 

190,491 

166,171 

15,457 

8,863 

+2 

+12 

-2 

25,625 

7,611 

18,014 

+9 

19,898 

+3 
+U 

9,462 
10,436 

+27 

9,499 

-6 

U,186 

+35 
+31 
+56 


+9 
+8 
+9 


4,136 

35,171 

29,746 

5,425 


-1 


+1 
-2 

-8 


(') 

+2 

+5 
-3 

-2 
-3 
+1 
+2 

+7 
+6 
+7 

+7 

+8 
+7 


+9 

-4 


+7 

+8 
+2 


•Revised. 

^otal  number  for  which  sales  are  estimated  based  upon  reports  from  all  known  producers  of  confectionery  and  cco5>etltive  chocolate  prod- 
ucts in  1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  In  the  same  State,  under  the 
same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  nuuber  of  factories,  and  does  not  include  connanufacturing  outlets. 

^Less  than  0.5  percent  change. 


Table  2.— PODHDAGE  AND  DOLLAR  SALBS  OF  SgJCTIP  l1»MlftCWRtR-Vr«XiU.WI>S   AND  CBOCOLAIE  MAMDFACTORHiS .  BY  TTPE  OF   COHFBCTICWZHI  ^ 

9  -Moths 


T^e  of  product 


September  1952 


Pounds 
(add 
000) 


Value 
(Slid 

ooa) 


age 
value 


September  1951 


Pounds 
(add 
000) 


value 

(add 

000) 


Aver- 
age 


Founds  (add  000) 


Percent 

change 
1952 
from 
1951 


Value  (add  000) 


P«^:«nt 

change 
1952 
from 
1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods. ^ 

5^  and  10^  specialties. 


135,538 


3,427 
13,899 

18,372 

61,143 
27,023 
11,674 


$52,176 


3,078 
6,752 

5,000 

25,632 
7,734 
3,990 


$0,898 
0.486 

0.272 

0.419 
0.236 
0.342 


129,877 


3,204 
12,924 

16,726 

60,463 
26,009 
10,551 


$49,343 


2,694 
6,196 

4,329 

25,420 
7,170 
3,534 


$0,841 
0.479 

0.259 

0.420 
0.276 
0.335 


845,517 


23,162 
61,167 

U7,985 

390,188 

161,824 

91,191 


844,838 


22,377 
52,733 

110,625 

418,368 

149,864 

90,871 


(') 


+4 

+16 

+7 

-7 
+8 

ALL 


$313,679 


22,832 
29,241 

30,920 

157,890 
41,102 
31.694  I 


$312,044 


21,239 
25,780 

28,794 

166,630 
38,887 
30.714 


♦7 
+13 


-5 

+6 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  prodiMt.  Cogq>anies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-iAolesalers  and  chocolate 
manufacturers . 

^Less  than  0,5  percent  ohange. 

^Includes  penny  goods. 
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SERIES:     M16C-102 


CONFECTIONERY 
(Including  chocolate  products) 
OCTOBER    1952 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  October  at  $113,374.  thousand. 
Sales  in  October  were  U  percent  above  the  preceding  month,  and  3  percent  above  October  of  last  year. 
By  contrast,  chocolate  manufacturers'  sales  were  12  percent  below  September  and  2  percent  below 
October,  1951.  For  the  year-to-date,  total  confectionery  sales  remained  virtually  unchanged  from  the 
corresponding  period  of  last  year. 

A  selected  group  of  large  manufacturer-wholesalers  and  chDColate  manufacturers,  reporting 
poundage  and  dollar  value  of  sales  by  type  of  product,  indicate  that  for  the  first  10  months  of  1952, 
sales  of  all  types  of  confectionery  except  bar  goods  were  somewhat  higher  than  the  corresponding 
period  of  last  year,  the  greatest  percentage  increase  being  in  the  sale  of  packaged  goods  made  to 
retail  at  50  to  99  cents  per  pound.  Bar  goods  sales  for  the  first  10  months  of  1952,  however,  were 
down  6  percent  in  terms  of  poundage,  and  A  percent  in  terms  of  dollar  value  from  the  corresponding 
period  of  1951. 


These  data  are  based 
competitive  chocolate  products, 
value  of  sales  of  confectionery 

The  figures  in  table 
reporting  pounds  and  dollars  by 
total  dollar  value  of  sales  of 
represent  reported  sales  of  the 


on  reports  from  approximately  400  manufacturers  of  confectionery  and 
accounting  in  1950  for  approximately  87  percent  of  the  total  dollar 
and  competitive  chocolate  products  in  that  year. 

2  are  based  on  reports  from  a  selected  group  of  large  manufacturers 
type  of  confectionery,  accounting  for  approximately  50  percent  of  the 
manufacturer-wholesalers  and  chocolate  manufacturers.  These  figures 
specific  types  of  confectionery  shown. 


CONFECTIONERY  (Including  Chocolate  Products) 
MANUFACTURERS'  DOLLAR  SALES 
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1951  1952 

BUREAU    OF    THE   CENSUS 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 

For  sale  by  the  Bureau  of  the  CeneuB 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1.-- CONFECTIONHiy  AND  COMPETITIW;  CHOCOLATE  PRODUCTS:  DOLUR  SALES  BY  KIND  OF  BDSmESS 


Number  of 
estab- 
lishments 
for  which 
sales  a'^e 
estimated' 


Estimated  sales,  current 
month  and  comparisona 


October 
1952 
(Add  000) 


September 

1952 
(Add  COO) 


October 

1951 
(Add  0001 


Percent  change 


October 

1952 

from 

September 

1952 


October 

1952 

from 
October 

1951 


Estimated  sales 
year  to  date 


10  months 

1952 
(Add  000) 


Percent 
change 

from 
10  months 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers  ^. , 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WIOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
lova  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina,, 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Moxintain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  arid  Oregon. 


1,165 

188 

12 


90 

329 
183 
1^6 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


53 
117 

25 

137 

104 
33 


$113,374 


I 


89,249 

8,275 
15,850 


9,706 

24, 847 

13,102 
11,745 

34,217 

28,361 

3,894 

1,962 

5,360 
1,607 
4,253 

3,054 

1,660 
1,394 


2,869 


764 

5,3tO 

4,449 

911 


$99,443   $110,449 


74,840 
6,651 


9,288 

20,341 

12,067 

8,274 

30,379 

26,701 

2,485 

1,193 

3,630 
1,054 
2,576 

2,530 

1,170 
1,360 


1,837 


670 

4,655 

3,881 
774 


86, 173 

8,161 

16,115 


9,520 

23,953 
13,010 
10,943 

32,666 

27,0-^^1 

3,833 

1,772 

5,167 
1,519 
3,648 

2,752 

1,494 
1,258 


3,133 


-775 

5,711 

4,759 

952 


+19 
+24 
-12 


+5 

+22 

+9 

+42 

+13 

+6 

+57 

+64 

+61 
+52 
+65 

+21 

+42 
+3 


+70 
+  56 

+14 

+  15 
+  15 
+  18 


+4 
+1 
-2 


+11 


♦  11 
+11 


+3 


$758,619 


586,415 

68,775 

103,429 


62,890 


+4 

169,823 

+1 

96,230 

+7 

73,593 

+5 

224,708 

+  5 

194,532 

+2 

19,351 

11 

10,825 

13 

31,485 

+6 

9,218 

17 

22,267 

22,952 

11,122 
11,830 


12,071 
17,055 

4,900 

40,531 

34,195 

6,336 


I') 


(  =  ) 

+2 
+5 
-2 

-1 
-2 
+2 
♦3 


+6 
+9 


^Total  number  for  which  sales  are  estimated  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1950, 
except  retail  confectioners  with  s  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  owner- 
ship are  counted  as  one  establishment, 

^Less  than  0.5  percent  change, 

^Retailers  with  2  or  more  outlets,   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 


Fable  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER^fflOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


October  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


October  1951 


Pounds 
(add 
000) 


Value  Aver- 
(add  age 
000)      value 


10  -nonths 


Pounds  (add  000) 


1952 


Percent 
change 

1952 

from 

1951 


Value  (add  000) 


Percent 

change 
1952 
from 
1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1,00  or  more  per  pound 
$0,50  to  $0,99  per  pound 
Less  than  $0,50  per 
pound 


Bar  goods 

Bulk  goods^. 

5^  and  10^  apecialtles... 


5,320 
16,949 

21,755 

54,563 
29,073 
11,704 


$53,936 


4,842 
8,016 

6,050 

22,947 
7,870 
4,211 


$0,910 
0.473 

0.278 

0.421 
0.271 
0.360 


131,062 


5,000 
14,015 

20,589 

53,162 
27,084 
11,212 


$49,576 


4,287 
6,635 

5,305 

22,395 
7,021 
3,933 


$0,857 
0,473 

0,258 

0,421 
0.259 
0.351 


98^,881 


28,482 
78,116 

139,740 

444,751 
190,897 
102,895 


975,900 


27,377 
66,748 

131,213 

471,530 
176,948 
102.084 


+4 

+17 


$367,615 


27,674 

37,257 

36,970 

180,837 
48,972 

35,905 


$361,621 


25,526 
32,414 

34,100 

189,026 
45,908 
34,647 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  tj-pe  of  product.  Con?>aBies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers. 

^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Charles  Sawyer,  Secrttary 
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FOR  RELEASE:   January  8,  1953 


SERIES:  ^a6C-112 


CONFECTIONERY 

(Including  chocolate  products) 

NOVEMBER    !952 


The  Biireau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  November  at  $101,012  thou- 
sand, 9  percent  below  sales  in  November  of  last  year.  Manufacturer-retailers'  sales  were  11  percent 
higher  than  the  previous  month,  but  3  percent  below  the  level  of  last  November.  Sales  of  manu- 
facturer-wholesalers and  chocolate  manufacturers  were  down  9  percent  and  11  percent  respectively  from 
the  levels  of  last  November.  For  the  year-to-date,  total  sales  were  1  percent  under  the  total  for 
the  first  11  months  of  1951. 

A  selected  group  of  Itirge  manufacturer-wholesalers  and  chocolate  manufacturers,  reporting 
poundage  and  dollar  value  of  sales  by  type  of  product  indicate  that  the  decrease  in  sales  of  bar 
goods  for  the  first  11  months  of  1952  offset  the  increases  registered  in  sales  of  all  other  types  of 
confectionery.  These  establishments  reported  a  decrease  in  bar  goods  sales  of  6  percent  in  terms  of 
poundage-  and  5  percent  in  terms  of  dollar  value  for  the  first  11  months  of  1952,  contrasted  with 
reported  increases  in  the  sale  of  all  other  types  of  confectionery. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery  and 
conjietitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total  dollar 
value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 

The  figures  in  table  2  are  based  on  rpports  from  a  selected  group  of  large  manufacturers 
reporting  pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the 
total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers.  These  figures 
represent  reported  sales  of  the  specific  types  of  confectionery  shown. 


CONFECTIONERY   (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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1951  1952 

BUREAU    OF    THE  CENSUS 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  CF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current 
month  and  comparisons 


November 

1952 
(Add  000) 


October 

1952 
(Add  000) 


November 

1951 
(Add  000) 


Percent  change 


November 

1952 

from 

October 

1952 


November 
1952 
from 

November 
1951 


11  months 

1952 
(Add  000) 


Estimated  sales 
year  to  date 


Percent 
change 

from 
11  months 

1951 


Confectionery  and  competitive  chocolate  products, 
estimated  total. •..•..,,. 


BY  KIND  OF  BUSINESS 


Hanuf  ac  i-urer-uholesalers  . 
Manufacturer-retailers^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  end  New  Jersey. 
Pennsylvania ............ 


East  North  Central 

Illinois 

Ohio  and  Indiana....... 

Michigan  and  Visconsln. 


Vest  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
lava  and  Missouri.. ....••..•. 


South  Atlant  ic 

Maryland,  District  of  Colmnbla,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina.... 
Georgls  and  Florida. 

East  South  Central 

Kentucky,  Tennessee,  fllahama,  eod  Klsslssippl.... 

West  South  Central 

Arkansas,  Loulsiaziay  ojclahoma,  aul  Texas.... ..... 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  Bn<i  Utah... 


Pacific 

California 

Washington  and  Oregozt. 


1,365 


1,165 

188 

12 


90 

329 
183 

i<;6 

222 

100 

73 

<t9 

IK 
33 


117 


25 

137 

10-; 

33 


$101,012 


78,846 

9,167 

12,999 


9,548 

21,081 

11,898 

9,183 

28,343 

23,035 

3,359 

1,949 

4,347 
1,207 
3,140 

3,901 

1,607 
2,294 


2,041 
3,311 

835 

5,439 
4,297 
1,142 


$113,374 


89,249 

8,275 

15,850 


9,706 

24,847 
13,102 
11, 745 

34,217 

28,361 

3,894 

1,962 

5,860 
1,607 
4,253 

3,054 

1,660 
1,394 


2,869 


764 

5,360 

4,449 

911 


$110,673 


86,541 

9,467 

14,665 


9,900 

21,101 

11,579 

9,522 

33,196 

26, 791 

4,332 

2,073 

5,344 
1,367 
3,977 

3,832 

1,629 
2,203 


2,346 


969 

5,968 
4,711 
1,257 


-12 
+11 
-18 


-17 

-19 

-14 

-1 

-26 
-25 
-26 

*2& 

-3 
+65 


+1 

-3 

4-25 


$859, 631 

665,261 
T7,9A2 


72,438 


(=) 

190,904 

+3 

108,128 

-4 

82,776 

-15 

253,051 

-14 

217,567 

-22 

22,710 

-6 

12,774 

-19 

35,832 

-12 

10,425 

-21 

25,407 

+2 

26,853 

-1 

12,729 

t4 

14,124 

-13 

14,112 

-15 

20,366 

-14 

5,735 

-9 

45,970 

-9 

38,492 

-9 

7,478 

(^) 

-2 
-7 


(') 

+2 
+5 
-2 

-3 
-3 
-3 
+2 

*4 
+4 
+4 


+7 
+7 


-7 


+3 
+4 
-1 


'Total  number  for  which  sales  are  estimated  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1950, 
except  retail  confectioners  with  a  single  business  location;  in  a  few  oases  two  or  more  factories  in  the  same  State,  under  the  same  ownership 
are  counted  as  one  establishment, 

^Less  than  0.5  percent  change. 
Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturir^  outlets. 


Table  2.— FOUWDAGE  AND  DOLLAK  SALES  OF  SELECTED  MAKPFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY'^ 

^l-aonths 


Type  of  product 


November  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 

value 


November  1951 


Pounds 
(add 
COO) 


Value 

(add 

000) 


Aver- 
age 


Founds  (add  000) 


1952 


1951 


Percent 

change 
1952 
from 
1951 


Value  (add  000) 


1951 


Percent 

change 
1952 
from 
1951 


TOTAL  SALES  OP  SELECTED 
ESTABLISHKEKIS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  poiod 

$0.50  to  $0.99  per  pound 

Less  than  $O.S0  per 

pound 


Bar  goods 

Bulk  goods^. 

a  aiKl  10^  specialties. 


115,308 


6,323 
15,608 

18,896 

43,466 

22,237 

8,778 


$45,687 


5,590 
7,336 

5,191 

18,450 
6,058 
3,062 


$0,884 
0,470 

0.275 

0.424 
0.272 
0,349 


128,703 


6,455 
16,695 

22,266 

48,439 

25,929 

8,919 


$49,098 


5,416 
7,864 

5,692 

20,361 
6,612 
3,153 


$0,839 
0,471 

0,256 

0,420 
0.255 
0.354 


1,100,189 


34,805 
93,724 

158,636 

488,217 
213,134 
111,673 


1,104,603 


33,832 
83,443 

153,479 

519, 969 
202,877 
111,003 


(^) 


+3 
+12 


$413,  X2 


33,264 

44,593 

42,161 

199,287 
55, OX 
38,967 


$410,719 


30,942 
40,278 

39,792 

209,387 
52,520 
37,800 


+1 


+8 
+11 


+6 
-5 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  nonth  by  type  of  product,  Co3;>anles 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manuf ac  turers , 

^Less  than  0.5  percent  change. 

^Includes  penny  goods. 


•/ 
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CONFECTIONERY 
(Including  chocolate  products) 

DECEMBER   1952  i  dewft  imrary 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  ^dollar vfliup  _fy  manu- 
facturers'  sales  of  confectionery  and  competitive  chocolate  products  In  December  at  $101, 394-  thousand, 
9  percent  higher  than  sales  in  December  1951.  Preliminary  totals  indicate  that  manufacturers'  sales 
of  confectionery  and  competitive  chocolate  products  in  1952  reached  a  total  of  $961  million,  less 
than  one  percent  lower  than  sales  the  preceding  year. 

Manufacturer-retailers '  dollar  sales  in  December  were  more  than  double  their  November 
volume,  and  were  2  percent  higher  than  in  December  of  last  year.  Do3_lar  value  of  sales  of  manufac- 
turer-wholesalers and  chocolate  manufacturers  in  December  registered  increases  of  10  percent  and  14- 
percent  respectively  over  the  levels  of  December  1951. 

A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reporting 
poundage  and  dollar  value  of  sales  by  type  of  product  Indicate  that  for  1952,  sales  of  bar  goods  were 
down  5  percent  in  terms  of  poundage,  and  4  percent  in  terms  of  dollar  value,  contrasted  with  reported 
increases  in  the  sales  of  all  other  types  of  confectionery.  In  total,  these  establishments  reported 
virtually  no  change  from  the  preceding  year  in  poundage  sales,  and  an  increase  of  only  1  percent  in 
terms  of  dollar  value  of  sales. 


These  data  are  based  on  reports  from  approximately  4-00  manufacturers  of  confectionery  and 
competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total  dollar 
value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures  in 
table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and  dollars 
by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value  of  sales 
of  manufacturer-wholesalers  and  chocolate  manufacturers.  These  figures  represent  reported  sales  of 
the  specific  types  of  confectionery  shown. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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BUREAU    OF    THE   CENSUS 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 

For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1 .  — CONFECTIONERy  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  CF  BUSINESS 


Item 


NuDber  of 
estab- 
lishments 
for  which 
sales  are 
estimated  ^ 


Estimated  sales,  current 
month  and  comparisons 


December 

1952 
(Add  000) 


November 

1952 
(Add  000) 


December 

1951 
(Add  000) 


Percent  change 


December 
1952 
frcm 

November 
1952 


December 
1952 
from 

December 
1951 


Estimated  sales 
year  to  date 


12  months 

1952 
(Add  000) 


Percent 
change 

from 
12  months 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BOSINESS 


Manufacturer-wholesalers . 
Manuf acturer-retailers3 . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISICM  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana....... 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 
Virginia,  North  Carolina,  and  South  Carolina,. 
Georgia  and  Florida. 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  N€W  Mexico,  and  Utah. 


Pacific 

California 

Washington  arid  Oregon, 


1,365 


1,165 

188 

12 


90 

329 
183 
146 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


137 

104 

33 


$101,394 


68,445 
22,085 
10,864 


8,301 

22,253 

8,641 

13,612 

22,796 

18,107 

2,873 

1,816 

3,223 

1,054 
2,169 

2,643 

1,322 
1,321 


1,352 


2,214 


735 

4,928 
3,836 
1,092 


$101,012 


78,846 

9,167 

12,999 


9,548 

21,081 

U,898 

9,183 

28,343 

23,035 

3,359 

1,949 

4,347 
1,207 
3,140 

3,901 

1,607 
2,294 


2,041 


3,311 


335 

5,439 
4,297 
1,142 


$93,375 


62,258 

21,585 

9,532 


7,029 

18,960 

8,105 

10,855 

21,576 

17,682 

2,339 

1,555 

2,996 

888 

2,108 

2,554 

1,254 
1,300 

1,244 

2,720 

707 

4,472 

3,580 

892 


(^) 


-13 

+141 

-16 


-13 

+6 
-27 
448 

-20 

-21 
-14 

-7 

-26 
-13 
-31 

-32 

-18 
^2 


-34 
-33 

-12 

-9 

-11 

■J, 


+10 

+2 

+14 


+10 

+7 

+22 


$961,025 


733,706 
100,027 
127,292 


80,739 


+17 

+7 

+25 

213,157 

116,769 

96,388 

+6 

+2 

+23 

+17 

275,847 

235,674 

25,583 

14,590 

+8 

+19 

+3 

39,055 
11,479 
27,576 

+3 

29,496 

+5 
+2 

14,051 
15,445 

+9 

15,464 

-19 

22,580 

6,470 

50,898 
42,328 

8,570 


(^) 


+1 
-1 
-6 


+3 
+5 
+1 

-2 
-3 
-1 
+3 

+4 
+5 
+4 

+7 

+7 
+6 


•1* 
+4 
+2 


^Total  number  for  which  sales  are  estimated  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1950^ 
except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  owner- 
ship are  counted  as  one  establishment. 

^Less  than  0.5  percent  change. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  manufacturing  outlets. 


Table  2.~P0nNDACE  AND  DOLLAR  SALES  OF  SELECTED  MANDFACTDHER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


December  1952 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 


December  1951 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 

value 


months 


Pounds  (add  000) 


Percent 

change 
1952 
from 
1951 


value  (add  000) 


1952 


Percent 

1  change 

1951   j   1952 

from 

1951 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0,50  tD  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods *  . . . 

Bulk  goods ^ 

5^  and  10^  specialties. 


99,045 


10,027 
9,638 

12,057 

40,375 

19,450 

7,498 


$43,088 


10,103 
4,634 

3,311 

17,072 
5,266 
2,702 


$1,008 
0.481 

0.275 

0.423 
0,271 
0.360 


92,779 


9,030 
8,899 

12,628 

37,691 

17,846 

6,685 


$39,081 


9,122 
4,264 

3,326 

15,338 
4,768 
2,263 


$1,010 
0.479 

0.263 

0.407 
0.267 
0.339 


1,199,234 


44,832 
103,362 

170,693 

528,592  , 
232,584 
119,171  I 


1,197,382 


42,862 
92,342 

166,107 

557,660 
220,723 
117,688 


(^) 


+5 
+12 

+3 

-5 
+5 
+1 


$456,390 


43,367 
49,227 

45,472 

216,359 
60,296 
41,669 


$449,800 


40,064 
44,542 

43,116  t 

224,725  , 
57,288  ■ 
40,063  , 


+« 
+11 

+5 

-4 
+5 
+4 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Coii^>anies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-iAolesalers  and  chocolate 
manufacturers , 

Less  than  0.5  percent  change. 

Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


MASS.  INST.  TECH. 

JUL    2    1953 
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TObert  W.    Burgess,    Director 
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CONFECTIONERY 
(Including  chocolate  products) 

SUMMARY  FOR   1952 


Maniif acturers '  sales  of  confectionery  and  competitive  chocolate  products  totaled 
$967  million  in  1952,  just  $2  million  above  the  previous  year's  total  of  $965  million,  accord- 
ing to  the  Bureau  of  the  Census,  Department  of  Commerce. 

Manufacturer-wholesalers'  sales  in  1952  were  virtually  unchanged  from  the  preceding 
year.  Chocolate  manufacturers'  sales  were  down  5  percent  from  last  year,  in  contrast  to  an 
increase  of  5  percent  in  manufacturer-retailers'  sales. 

Sales  of  bar  goods  were  down  about  4  percent  from  last  year  according  'to  reports 
from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reporting 
sales  by  type  of  product.  These  establishments,  however,  reported  increased  sales  of  all 
other  types  of  confectionery.  In  total,  these  establishments  reported  no  change  in  poundage 
sales,  and  an  increase  of  only  1  percent  in  total  dollar  volume. 

The  figures  in  tables  1,  2,  and  3  of  this  bulletin  are  based  on  reports  from  a 
sample  of  manufacturers  accounting  for  about  90  percent  of  the  total  dollar  value  of  sales  of 
confectionery  and  competitive  chocolate  products.  They  have  been  inflated  to  represent  total 
sales  of  all  known  manufacturers  of  confectionery  and  competitive  chocolate  products,  except 
retail  confectioners  with  a  single  business  location.  They  do  not  include  sales  of  chocolate 
coatings  or  cocoa  by  chocolate  manufacturers. 

The  figures  in  tables  4A  and  A-B  are  not  inflated.  They  represent  the  reported 
sales  of  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  who 
maintain  records  of  sales  in  terms  of  both  quantity  and  value. 

Inquiries  concerning  these  data  should  be  addressed  to  the  Bureau  of  the  Census, 
Industry  Division,  Washington  25,  D.  C. 

This  publication  was  prepared  under  the  supervision  of  Willis  K.  Jordan,  Chief  of 
the  Food  Section,  by  Emerson  L.  Jones. 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  $1.00 


Table  1.-- NUMMARY  OF  CONFECTIONERY  SALES, 

BY  KIND  OF  BUSINESS: 

1952  AND  1951 

1952* 

1951 

Value 
(000  omitted) 

Value 
(000  omitted) 

TOTAL 

967,226 

733,166 
105,905 
128  ,.155 

964,979 

Manufacturer-wholesalers 

729,045 

MamifacfcirreT*— retailers • 

100,951 

Cliocola'te  maiiiLf actiirers 

134,983 

^Revised . 


Table  2.— TOTAL  CONFECTIONERY  AND  CHOCOLATE  PRODUCTS  SALES,  BY  MONTH:  1952  AND  1951 

(In  millions  of  dollars) 


TOTAL 

January 

February 

March 

April 

May 

June 

July 

August 

September 

October 

November 

December 

^Revised , 


1951 


$965 


88 

87 

85 

80 

79 

77 

74 

66 

60 

63 

54 

58 

47 

52 

61 

70 

101 

97 

114 

111 

102 

111 

102 

93 

Facts  for  Industry  Series  M16C-02 
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Table  3.— TOTAL  DOLLAR  VALUE  OF  CONFECTIONERY  SALES  BY  KIND  OF  BUSINESS  AND  MANUFAGTUHER- 
WHOLESALERS'  SALES  BY  REGION  AND  STATE:   1952  AND  1951 


Region  and  State 


Confectionery  and  coii?)etitive  chocolate  products,  estimated  total 
BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers. . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISIONS  AND  STATES^ 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic , 

Maryland,  Dlsta-ict  of  Colwirisia,  Virginia,  West  Virginia, 

Nca-th  eaiK^ina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


1952* 
(add  000) 


967,226 


733,166 
105,905 
128,155 


81,580 

214,668 

118,616 

96,052 

277,217 

238, 73-4 

23,891 

U,  592 

38,576 
12,385 
26,191 

29,516 

U,062 
15.454 


15,481 
22,098 

6,508 

47,522 

38,929 

8,593 


1951 
(add  000) 


964.979 


729,045 
100,951 
134,983 


79,737 

206,638 

111,506 
95,132 

282,192 

242,332 

25,735 

14,125 

37,546 
10,941 
26,605 

27, 694 

13,146 
14,548 


14,837 


24,523 


6,777 

49,101 

40,660 

8,441 


♦Revised. 

■'■Does  not  include  chocolate  manufacturers'  sales. 
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Table  4A.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTUHER  WHOLESALERS^  BY  TYPE  OF  PROLUCT:  1952  AND  1951^ 


Type  of  product 


1952 


Pounds 


Value 


Average 
value 


1951 


Percent  change 
from  1951 


Pounds 


Value 


Average 
value 


Pounds 


Value 


(In  thousands) 


(In  thousands) 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS.. 

Package  goods  made  to  retail  at: 

$1 . 00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 

Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties 


1,198,288   $A56,328 


■^,079 
10^,122 
170,782 

527,775 
232,9-45 
118,585 


^2,927 
49,603 
45,495 

216,088 
60,488 
41,727 


1,197,382   $449,800 


$.974 
.476 
.266 

.409 
•260 
•  352 


42,862 

92,342 

166,107 

557,660 
220,723 
117,688 


40,064 
44,542 
43,118 

224,725 
57,288 
40,063 


$.935 
.482 
■260 

•403 
•260 
•340 


(^) 


+2.8 

+12.8 

+2.8 

-5.4 
+5.5 
+1.0 


+1.4 


+7.1 

+11.4 

+5.5 

-3.8 
+5.6 
+4.2 


Table  4B. —POUNDAGE  AND  DOLLAR  VALUE  OF  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS,^ 
BY  TYPE  OF  PRODUCT,  BY  MONTHS:   1952^ 

(All  figures  in  thousands) 


Month 


Package  goods  made  to  retail  at  the  prices  per  pound  indicated- 


$1.00  or  more 


Poundage 


Dollar 
value 


$0.50  to  $0.99 


Poundage 


Dollar 
value 


Less  than  $0.50 


Poundage 


Dollar 
value 


TOTAL. 

January. . . 
February. . 

March 

April 

May 

June 

July 

August.. . . 
September. 
October, . . 
November. . 
December. . 


44,079 

,389 
,390 

659 
,560 
,844 

059 

887 
,194 
,427 

320 
,323 
,027 


$42,927 

4,970 

2,481 

3,697 

3,595 

1,721 

985 

854 

1,011 

3,078 

4,842 

5,590 

10,103 


104,122 

8,698 

8,329 

6,983 

5,402 

4,741 

4,616 

4,295 

4,964 

13,899 

16,949 

15,608 

9,638 


$49,603 

4,274 
4,168 
3,380 
2,434 
2,127 
2,153 
1,918 
2,411 
6,752 
8,016 
7,336 
4,634 


170,782 

13,105 
14,698 
12,909 
13,531 
11,546 
11,538 
10,506 
11,869 
18,372 
21,755 
18,896 
12,057 


$45,495 

3,534 
3,859 
3,514 
3,532 
2,983 
2,906 
2,631 
2,984 
5,000 
6,050 
5,191 
3,311 


Bar  goods 


Bulk  goods'^ 


5  and  10 

cent  specialties 


Poiindage 


TOTAL. 

January. . . 
February. . 

March 

April 

May 

June 

July 

August, . . . 
September. 
October. . . 
November. . 
December. . 


527,775 

51,920 
50,673 
46,903 
41,478 
34,756 
33,928 
28,928 
39,642 
61,143 
54, 563 
43,466 
40,375 


Dollar 
value 


Poundage 


$216,088 

21,045 
20,514 
19,431 
16,771 
13,726 
13,285 
11,286 
15,929 
25,632 
22,947 
18,450 
17,072 


232,945 

21,386 
21,065 
17,992 
18,554 
14,282 
13,246 
11,244 
17,393 
27,023 
29,073 
22,237 
19,450 


Dollar 
value 


Poundage 


Dollar 

value 


$60,488 

5,424 
5,223 
4,575 
4,606 
3,574 
3,126 
2,788 
4,254 
7,724 
7,870 
6,058 
5,266 


118,585 

9,986 

10,212 

10,114 

9,782 

9,428 

10,081 

8,898 

10,430 

11,674 

11,704 

8,778 

7,498 


$41,727 

3,649 
3,718 
3,557 
3,405 
3,290 
3,456 
3,109 
3,578 
3,990 
4,211 
3,062 
2,702 


^Includes  chocolate  manufacturers, 

A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product, 
Coii5)anies  reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-whole- 
aalers  and  chocolate  manufacturers, 

■'Less  than  0,5  percent  change, 

^Includes  penny  items. 
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luc  I'lf'  iikujifau- 


The  Bureau  of  the  Census,  Department  of  Commerce,  estiiiuioto  the  dollaa' 
turer&'  sales  of  confectiouery  andconpetltive  chocolate  products  in  January  1953  at  $86  547  thousand 
15  percent  lower  than  eaie^  in  December  and  1  percent  below  the  level  ot  January  of  last  year.  Mani 
uf acturer-retailers '  sales  were  up  10  percent  from  January  of  last  year,  contrasted  with  a  2  percent 
decrease  in  manufacturer-wholesalers'  sales.  Chocolate  manufacturers'  sales  were  virtually  unchanged 
from  last  Jsmuary.  ^  ^^' 

A  selected  gi-oup  of  large  mnufaoturer-wholesalers  and  chocolate  manufacturers  reportlni' 
poundage  and  dollar  value  of  sales  by  type  of  product  indicate  that  whereas  sales  of  most  product! 
were  above  the  level  of  last  January,  these  increases  were  offset  by  decreases  in  the  sale  of  pack- 
age goods  mde  to  retail  at  less  than  $0.50  per  pound  and  bar  goods.  In  total,  these  selected  es- 
tablishments reported  a  decrease  in  poundage  sales  from  January  of  1952  of  one  percent,  compared 
with  an  increase  of  3  percent  in  terms  of  dollar  value  of  sales.  ,    i  <=u 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery  and 
conipetitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total  dollar 
/alue  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures  in 
table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and  dollars 
by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value  of  sales 
of  manufacturer-wholesalers  and  chocolate  manufacturers.  These  figures  represent  reported  sales  of 
the  specific  types  of  confectionery  shown.  -•=  f  y       ^u   oaj.es  ui 
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BUREAU   OF   THE  CENSUS 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1.— CONFECTiaffiHir  AfO  OOMfETITIVE  CHOCOIATE  PRODUCTS:      DOIXAH  SALES  BY  KIND  CF  BHSMES 


Item 


Kumber  cf 

llefanenta 
for  which 
sales  are 

es'tiUcate:! 


Confectionery  and  coii5)etitive  chocolate  products 
estijnated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^, . 
Chocolate  manufacturers,. 


TOTAL  ESIII-IATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England, 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina, . 

Georgia  and  Florida 


East  South  Central 
Kentucky,  Tennessee,  Alabama,  and  Missisp^ppi, 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  and  Oregon, 


Estimated  sales,  current 
month  and  conmarlsons 


Jan'Jary 

1953 
(Md  000) 


1,365 


1,165 

188 

12 


90 

329 
183 
1A6 

222 

100 

73 
49 

74 
33 
41 

118 

74 
44 


53 


25 

137 

104 

33 


$86,3*7 


67,608 

6,404 

12,535 


8,102 

20,612  I 

9,889' 

10,723 

24,856 

20,927 

2,354 

1,575 

2,817 
1,065 
1,752 

2,697 

1,141 
1,556 


1,192 


2,533 


603 

4,196 

3,460 

736 


December 

1952 
(Add  OOO) 


$101,39- 


68,445 
22,085 

10,864 


8,301 

22,253  j 
8,641  I 
13,612 

22,795  ] 

18,107 

2,873 

1,816 

3,223 
1,054 
2,169 

2,643 

1,322 
1,321 


1,352 


735 

4,928 
3,836 
1,092 


January 

1952 
(Add  OOO) 


Percent  change 


January 
1953 
frc^ 

December 
1952 


$86,989 


63,672 

5,804 

12,513 


8,597 

19,136 
9,440 
9,746 

25,451 

21,637 

2,294 

1,520 

3,814 
1,261 
2,553 

2,721 

1,202 
1,519 


1,290 

2,359 

578 

4,676 
3,911 

765 


-1 
-71 
+15 


-2 

-7 
+14 

-21 

+9 
+16 
-18 
-13 

-13 
+1 
-19 


-14 
+18 


-12 


-18 

-15 
-10 
-33 


January 
1953 
from 

January 
1952 


-2 
+10 


+7 

+5 

+10 

-2 
-3 
+3 
+4 

-26 
-16 
-31 

-1 

-5 

+2 


-10 

-12 

-4 


^Total  number  for  which  sales  are  estimated  based  upon  all  known  producers  of  confectionery  and  coii5)etitive  chocolate  products  in  195Q 
except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  sane  owner- 
ship are  counted  as  one  establishment, 

^Retailers  with  2  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  nnnnwnuf acturing  outlets, 

^Less  than  0.5  percent  change. 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  CF   CONFECTIONERY"- 


Type  of  product 


January  1953 


January  1952 


Pounds 
(Add  000) 


Value 
(Add  000) 


Average 

value 


Pounds 
(Add  000) 


Value 
(Add  000) 


Percent  change 
January  1953 

from 
Januar>'  1952 


Average 
value 


~ 


Value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound ; 

$0,50  to  $0.99  per  pound 

Less  than  0,50  per  pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties. 


109,078 


5,141 
10, 337 
12,200 

49,463 
21,467 
10,470 


$44,246 


6,167 
5,253 
3,159 

20,466 
5,541 
3,660 


$1,200 
0,508 
0,259 

0,414 
0.258 
0.350 


109, 859 


4,874 

8,167 

13,099 

52,435 
21,050 
10,234 


$42,885 


5,264 
4,010 
3,533 

21,207 
5,270 
3,601 


$1,080 
0.491 
0,270 

0,404 
0,250 
0.352 


+6 

+27 

-7 

-6 
+2 

+2 


+17 
+31 
-11 

-4 
+5 
+2 


"a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manxifacturers  report  sales  each  month  by  type  of  product,  Coflpanies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  cf  manufacturer-wholesalers  and  chocolate 
manufacturers, 

^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


BUREAU  OF  THE  CENSUS 

Robert  W.    Burgess,   Director 
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FOR  RELEASE:      May   5,    1953 


SERIES:    M16C-33 


CONFECTIONERY 
(Including  chocolate  products) 

MARCH  1953 


The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  March  1953  at  $81,213 
thousand,  4  percent  above  sales  in  March  1952.  Manufacturer- wholesalers  and  chocolate  manu- 
facturers reported  virtually  no  change  from  the  levels  of  last  March.  Manufacturer- retailers' 
sales,  however,  were  48  percent  above  sales  in  March  of  last  year.  For  the  year-to-date,  total 
estimated  dollar  value  of  manufacturers'  sales  of  confectionery  and  competitive  chocolate  products 
were   1  percent  above  the  corresponding  period  of  last  year. 

Sales  of  package  goods  made  to  retail  at  $.50  or  more  per  pound  continued  somewhat 
above  last  year's  3  month  total  in  contrast  to  continued  decreases  in  sales  of  all  other  types  of 
confectionery  products,  as  evidenced  by  reports  from  a  selected  group  of  large  manufacturers 
reporting  sales  by  type  of  product  for  both  years.  In  total,  these  establishments  reported  a  de- 
crease from  the  first  three  months  of  1952  of  2  percent  in  terms  of  poundage,  whereas  their  dollar 
value  of  sales  was  virtually  unchanged. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures 
in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and 
dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value 
of  sales  of  manufacturer- wholesalers  and  chocolate  manufaclarers.  These  figures  represent  re- 
ported sales  of  the  specific  types  of  confectionery  shown. 
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BUREAU  OF  THE  CENSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  tne  Census 
Price  5  cents  -  Annual  subscription  rate  50  cents 


Table  1.— CONFECTICNHOf  AND  COVCITtVlt  CHOCOLATE  PRODUCTS:     DOLUB  StOS  tit  BKD  (ff  BOSISESS 


Item 


Number  of 
estab- 
llshmentQ 
for  vhlch 
aal«s  are 
eatlmated^ 


Estimated  fl&lea^  current 
month  tt'i  cocker Ifioofl 


rtarob 

1953 

(Add  000) 


February 

1953 
(Add  000) 


March 

1952 
(Add  000) 


Perceot  change 


March 

1953 

froo 

February 

1953 


Mar«h 
1953 
froa 

Hareh 
1952 


Zatlmated  aales 
year  to  Sate 


3  montha 

1953 
(Add  000) 


Percent 

change 

frcB 

3  mcstha 

1952 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  '. , 
Chocolate  oanufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WOLESALntS 
BY  DIVISION  AND  STATES 

Nev  Digland 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania ,  ,■ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska.. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Miasisslppl.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific 

California 

Washington  and  Oregon. 


1,365 


1,165 

13a 

12 


90 

329 

183 
W6 

222 

100 
73 
*9 

74 
33 

41 

118 

74 
44 


53 

117 

25 

137 

104 

33 


$81,213 


61,565 

8,695 

10,953 


6,886 

18,772 
9,404 
9,368 

22,905 

19,898 

1,890 

1,117 

2,491 

882 

1,609 

2,613 

1,252 
1,361 


1,195 
2,040 

484 

4,179 

3,457 

722 


$83,063 


61,283 
10,583 
U,197 


6,S2t 

18,969 

10,097 

8,872 

23,476 

20,161 

1,879 

1,«36 

2,797 

961 

1,836 

2,229 

1,084 
1,U5 


1,174 


1,711 


465 

3,938 

3,283 

655 


♦7^,787 


61,023 

5,857 

10,907 


6,607 

19,165 

10,567 

8,598 

21,779 

19,079 

1,610 

1,090 

2,859 

741 
2,118 

2,550 

1,168 
1,382 


1,132 
2,130 

487 

4,3U 

3,656 

658 


(') 

-18 
-2 


-1 
-7 

46 

-2 

-1 

+1 

-22 

-11 
-8 

-12 


+15 
+19 


+2 
+19 


+6 

+5 

+10 


+1 
+48 
(') 


-3 
-5 

+10 


$251,336 


190,456 
26,195 
34,685 


21,512 


-2 

-11 
+9 

58,353 
29,390 
28,963 

+5 

+4 

+17 

+2 

71,237 

60,986 

6,123 

4,128 

-13 
+19 
-24 

8,105 
2,908 
5,197 

+2 

7,539 

+7 
-2 

3,477 
4,062 

3,561 


6,284 


1,552 

12,313 

10,200 
2,113 


-1 

+28 

.1 


+3 
(') 
+6 

-1 
-2 

44 

+6 

-21 
-6 

-27 

(.') 

I') 
+1 


-6 
-6 

-1 


4?otal  number  for  which  sales  are  estimated,  based  upon  all  Icnown  producers  of  confectionary  and  CGii5>etitive  chocolate  products 
1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the 
ownership  are  counted  as  one  establishment. 

^Less  than  0.5  percent  change. 

'Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  ncnaanufacturlng 


In 


Table  2.— POONDACE  AND  DOLLAR  SALES  OF  SKLECTED  MAMUFACTURBR-WHOLESALERS  AND  CHOCOLATE  KAMnFACTURHlS .  BY  TtPI  Of  COHFECTIOWERI ' 


T^pe  of  product 


March  1953 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 


March  1952 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


oths 


Founds  (add  000) 


1953 


1952 


Percent 

change 

1953 

frco 

1952 


Value  (add  000) 


1953 


1952 


Percent 

change 

1953 

frcn 

1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods  ? 

3^  and  10^  specialties.., 


100,178 


4,275 
7,457 

U,814 

50,846 

16,323 

9,463 


$38,858 


4,040 
3,626 

3,118 

20,439 
4,270 
3,365 


$0,945 
0.486 

0.264 

0.402 
0.262 
0.356 


98,561 


3,659 
6,984 

12,909 

46,903 

17,992 
10,  lU 


$38,154 


3,697 
3,380 

3,514 

19,431 
4,575 
3,557 


$1,010 
0.484 

0.272 

0.414 
0.254 
0.352 


308,560 


12,214 
26,824 

37,093 

146,838 
56,252 
29,339 


316,358 


U,191 
23,251 

40,623 

150,313 
60,082 
30,898 


-2 


+9 
+15 


-2 
-6 
-5 


$121,062 


U,028 
13,281 

9,669 

60,029 
14,622 
10,433 


$121,076 


11,588 
U,446 

10,383 

61,262 

15,031 
10,866 


{') 


+12 
+16 


-2 
-3 

-4 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Coe^ianies 
reporting  such  detail  account  for  approxinBtelj  50  percent  of  the  total  dollar  value  of  sales  of  nanufacturer-wholesalers  and  chocolate 
manufacturers . 

^Lees  than  0.5  percent  change. 

'includes  penny  goods. 
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CONFECTIONERY 
(Including  chocolate  products) 

MAY  1953 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  May,  1953,  at  $63,522 
thousand,  18  percent  below  sales  in  April,  but  5  percent  higher  than  sales  in  May  of  last  year. 
Sales  of  manufacturer-wholesalers  and  chocolate  manufacturers  were  up  7  percent  over  May  of 
last  year.  Manufacturer- retailers'  sales  were  down  8  percent  from  last  May.  For  the  year-to- 
date,  total  sales  of  confectionery  and  competitive  chocolate  products  were  2  percent  above  sales 
for  the  first  five  months  of  1952. 

Slight  gains  over  the  first  five  months  of  last  year  were  registered  in  the  sale  of  bar  goods 
and  package  goods  made  to  retail  at  more  than  $0.50  per  pound,  as  indicated  by  reports  from  a 
selected  group  of  large  establishments  reporting  poundage  and  dollar  value  of  sales  by  type  of  con- 
fectionery product.  Sales  of  bulk  goods  and  package  goods  made  to  retail  at  less  than  $0.50  per 
pound  were  down  somewhat  from  the  first  five  months  of  last  year,  while  there  was  no  change  in 
the  sale  of  five  and  ten  cent  specialties.  In  total,  these  establishments  reported  an  increase  over 
the  first  five  months  of  1952  of  3  percent  in  dollar  value  of  sales,  compared  with  a  lesser  increase 
of  1  percent  in  ternns  of  poundage. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures 
in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and 
dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value 
of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These  figures  represent  re- 
ported sales  of  the  specific  types  of  confectionery  shown. 
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BUREAU   OF   THE   CENSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price   10  cents  -  Annual  subscription  rate   $1.00 


Table  1. — CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Confectionery  and  competitive  chocolate  products, 
estimated  total , 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufacturer-retailers  \ . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER^WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania, ^ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 

Virginia,  North  Carolina,  and  South  Carolina,, 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Teraiesaee,  Alabama,  and  MlS8lS84.ppl, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah., 


Pacific 

California 

Washington  arid  Oregon. 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimateii 


1,365 


1,165 
188 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 
41 


74 
44 


53 


25 

137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


May 

1953 

(Add  000) 


$63,522 


49,781 
6,931 
6,810 


4,658 

15,097 
9,115 
5,982 

19,894 

17,509 

1,567 

818 

2,295 

775 

1,520 

2,050 

958 
1,092 


873 


1,013 


414 

3,487 

2,975 

512 


April 

1953 

(Add  000) 


$77,096 


56,779 
10,210 
10,107 


6,389 

16,663 
8,910 
7,753 

21,731 

18,999 

1,324 

908 

2,444 

851 

1,593 

2,388 

1,046 
1,342 


1,024 


1,813 


502 

3,825 

3,168 

657 


May 

1952 

(Add  000) 


3,318 


46,375 
7,549 
6,394 


4,460 

13,944 
8,233 
5,711 

17,684 

15,136 

1,666 

862 

2,531 

708 

1,823 

2,079 

984 
1,095 


1,062 


391 

3,313 

2,789 

524 


Percent  change 


May 
1953 
from 
April 
1953 


-12 
-32 
-33 


-9 

+2 

-23 

-8 

-8 

-14 

-10 

-6 
-9 
-5 


-8 
-19 


-9 

-6 

-22 


May 
1953 
from 

May 
1952 


+7 
-8 
+7 


+5 
+7 
-2 


Estimated  sales 
year  to  date 


5  Months 

1953 
(Add  000) 


$391,954 


297,016 
43,336 
51,602 


32,559 


+11 

+5 

90,113 
47,415 
42,698 

+12 

+16 

-6 

-7 

112,862 

97,494 

9,514 

5,854 

-9 

+9 

-17 

12,844 
4,534 
8,310 

-1 

11,977 

-3 

5,481 
6,496 

-i. 

5,458 

-5 

9,110 

2,468 

19,625 

16,343 

3,282 


Percent 

change 

from 

5  nonths 
1952 


+1 

+12 

+3 


+4 
+3 

+6 

+2 
+2 
+3 
+2 

-16 

-2 

-23 

(') 

-1 
+1 


-3 


^otal  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  In 
1950,  except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same 
ownership  are  counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTUEER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY  ^ 


May  1953 


May  1952 


Type  of  product 


Pounds 
(add 
000) 


value 
(add 
000), 


Aver- 
age 


Pounds 

(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


5  -Bomths 


Pounds  (add  000) 


1953 


1952 


Percent 

change 

1953 

from 

1952 


Value  (add  000) 


1953 


Percent 
change 

1953 
froffi 
1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to 

retail  at : 

$1,00  or  more  per  poxind 

$0,50  to  $0.99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goodsS 

5^  and  10^  specialties. 


84,205 


1,328 
6,182 

13,456 

39,468 

13,661 
10,110 


$30,016 


1,329 
2,868 

3,421 

15,464 
3,443 
3,491 


$1,001 
0.464 

0.254 

0.392 
0.252 
0.345 


76,597 


1,844 
4,741 

11,546 

34,756 

14,282 

9,428 


$27,421 


1,721 
2,127 

2,983 

13,726 
3,574 
3,290 


$0,933 
0.449 

0.258 

0.395 
0.250 
0.349 


490,437 


17,296 
38,570 

63,928 

234,297 
86,478 
49,868 


485,262 


16,595 
33,394 

65,701 

226,546 
92,918 
50,108 


+4 
+15 


+3 
-7 


$188,365 


18,190 
18,864 

16,506 

94,990 
22,294 
17.521 


$182,840 


16,903 
16,007 

17,398 

91,760 
23,211 

17.561 


+fi 
.^18 


-ilL 


'•A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Conpanies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers . 

^Includes  penny  goods. 
Less  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


MASS.  INST.  TECH.  I 

AUG  li^  1^'       BUREAU  OF  THE  aNSUS 

DEWEY  LIBRAR^Rj,bert  W.   Burgess,   Director 
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FOR  RELEASE:     August  6,   1953 


SERIES:    fifltfeC-62 


CONFECTJONERY 
(Including  chocolate  products) 

JUNE  19S3 


The  Bureau  of  the  Census,  .Department  of  Commerce,  estimates  the  dollar  value  of  mair> 
ufacturers'  sales  of  confectionery  and  competitive  chocolate  products  in  June,  1953,  at  $56,04.1 
thousand,  12  percent  below  sales  the  previous  mon.th,  but  3  percent  higher  than  sales  in  June  of 
1952.  Chocolate  manufacturers'  sales  were  down  9  percent  from  June  of  last  year,  \s'hile  manu- 
facturer-wholesalers' sales  were  up  5  percent  from  the  level  of  last  June.  For  the  yeai:  to-datt, 
total  sales  of  confectionery  and  competitive  chocolate  products  were  2  percent  higher  than  sa.les 
for  the  first  half  of  last  year. 

Sales  of  bar  goods  and  package  goods  made  to  retail  at  more  than  .$6.50  per  pound  con- 
tinued slightly  above  the  total  for  the  first  six  month.s  of  last  yeur,  as  indicated  by  reports  from  a 
selected  group  of  large  establishments  reporting  poundage  and  dollar  value  of  sales  by  type  of 
confectionery  product.  Sales  of  bulk  goods  and  package  goods  marie  to  retail  at  less  than  $0.  5P 
per  pound  were  down  somewhat  from  the  first  six  mbnths  of  last  year,  while  there  was  no  change 
in  the  sale  of  five  and  ten  cent  specialties.  In  total,  these  establishments  reported  an  increase 
over  the  first  six  months  of  1952  of  3  percent  in  terms  of  dollar  value  of  sales,  compared  with  a 
lesser  increase  of  1  percent  in  terms  of  poundage. 

These  data  are  based  on  reports  from  app-;  oximately  400  manufacturers  of  confectionery 
and  competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  tot-^l 
dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures 
in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and 
dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value 
of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These  figures  represent  re- 
ported sales  of  the  specific  types  of  confectionery  shown. 
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BUREAU  OF  THE  C.NSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price   10  cents  -  Annual  subscription  rate   $1.00 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers, 
Manufacturer-retailers^ . . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  HANUFACTUHER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England,,,, 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania,.- 


East  North  Central 

Illinois 

Ohio  and  Indiana,,,,,.. 
Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska,,. 
Iowa  and  Missouri 


South  Atlantic , 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas,,,,,, 


Mountain  "~ —  --  - 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. . , 


Pacific 

California 

Washington  and  Oregon. 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,365 


1,165 

188 

12 


90 

329 
183 

146 

222 

100 
73 
49 

74 
33 

41 

118 

74 
44 


117 


25 

137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


June 

1953 

(add  000) 


$56,041 


45,585 
5,020 
5,436 


4,302 

14,800 
9,315 
5,485 

16,913 

14,876 

1,383 

654 

2,062 

750 

1,312 

2,104 

1,208 
896 


754 


775 


365 

3,510 

2,989 

521 


May 
1953 

[add  000) 


$63,522 


49,781 
6,931 
6,810 


4,658 

15,097 
9,115 
5,982 

19,894 

17,509 

1,567 

818 

2,295 

775 
1,520 

2,050 

958 
1,092 


1,013 


414 

3,487 

2,975 

512 


June 

1952 

(add  000) 


$54,645 


43,546 
5,126 
5,973 


4,340 

12,989 
8,446 
4,543 

16,665 

14,708 

1,214 

743 

2,334 

841 

1,493 

1,735 

890 
845 


761 


961 


364 

3,397 

2,889 

508 


Percent  change 


June  1953 

from 
May  1953 


-12 


-8 
-28 
-20 


-15 
-15 
-12 
-20 

-10 

-3 

-14 

+3 

+26 
-18 


-24 


-12 
+1 

+2 


June  1953 

from 
June  1952 


+5 
-2 
-9 


+14 
+10 
+20 

+1 

+1 

+14 

-12 

-12 
-11 
-12 

+21 

+36 
+6 


-19 


(') 

+3 
+3 
+3 


Estimated  sales 
year  to  date 


6  months 

1953 
(add  000) 


$447,995 


342,601 
48,356 
57,038 


36,861 

104,913 
56,730 
48,183 

129,775 

112,370 

10,897 

6,508 

14,906 
5,284 
9,622 

14,081 

6,689 
7,392 


9,885 


2,833 

23,135 
19,332 
3,803 


Percent 
change 

froa 
6  itocths 

1952 


+5 

+1 


+5 

^^ 

+8 

+1 

+1 

+10 

+1 

-15 

-9 

-18 


+4 
+2 


+4 
+5 
+1 


Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  coo^tltlve  chocolate  oroducts  in  1950 
except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  saiM  State,  under  the  same  ownershli 
are  counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturlng  outlets. 

Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANPFACTDHER-WHOLESALERS  AMD  CHOCOLATE  MAMPFACTORHiS .  BY  TYPE  OF  CONFECTIONEHYl 


Type  of  product 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 

value 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


6  »cmthfl 


Pounds  (add  000) 


1953 


1952 


Percent 
change 

1953 

from 

1952 


Value  (add  000) 


1953 


Percent 
Change 

1953 

froa 

1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retoil  at: 

$1,00  or  more  per  pound 

$0,50  to  $0,99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goods! 

5^  and  10^  specialties. 


72,977 


1,126 
4,635 

11,938 

33,173 

12,125 

9,980 


$25,611 


1,161 
2,084 

2,952 

12,868 
3,022 
3,524 


$1,031 
0.450 

0.247 

0.388 
0,249 
0,353 


74,468 


1,059 
4,616 

11,538 

33,928 
13,246 
10,081 


$25,911 


985 
2,153 

2,906 

13,285 
3,126 
3,456 


$0,930 
0,466 

0.252 

0.392 
0.236 
0,343 


563,414 


18,422 
43,205 

75,866 

267,470 
98,603 
59,848 


558,783 


16,901 
38,769 

77,327 

259,658 

106,525 

59.603 


+9 

+11 


+3 
-7 


$213,976. 


19,351 
20,948 

19,458 

107,858 
25,316 
21.045 


$208,688 


17,449 
18,536 

20,328 

104,772 
26,528 
21,075 


+11 
+13 


+3 

-5 
-ill. 


U  selected  group  of  large  manufaeturer-wbolesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Companies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 

nanuf  act'orers . 

^Includes  penny  goods. 

^I^ss  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


BUREAU  OF  THE 

Robert  W.   Burgess 


Mass  i 


MASS    IN 

ENSUS 


:jst.  tech. 


1953  i 


jF^^'m  w©m 


i^IBl' 


*^^^WBT?)n?Y 


FOR  RELEASE:       August   11,   1953 


SERIES:  ,Ml6C-73 


CONFECTIONERY 
(Including  chocolate  products) 

jyiY  1953 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  July  1953,  at  $48,  895 
thousand,  13  percent  below  sales  the  previous  month,  but  3  percent  higher  than  sales  in  July  of 
1952.  Chocolate  manufacturers'  sales  were  down  4  percent  from  July  of  last  year,  while  manufac- 
turer-wholesalers' sales  were  up  4  percent  from  the  level  of  last  July.  For  the  year-to-date,  total 
sales  of  confectionery  and  competitive  chocolate  products  were  2  percent  higher  than  sales  for  the 
first  7  months  of  last  year.     (See  reverse  for  detailed  statistics.  ) 

Dollar  value  of  sales  of  bar  goods  and  package  goods  made  to  retail  at  more  than  $0.  50  per 
pound  continued  at  5  percent  above  the  total  for  the  first  7  months  of  last  year,  as  indicated  by  re- 
ports from  a  selected  group  of  large  establishments  reporting  poundage  and  dollar  value  of  sales 
by  type  of  confectionery  product.  Dollar  sales  of  bulk  goods  and  package  goods  made  to  retail  at 
less  than  $0.  50  per  pound  were  4  percent  less  than  the  first  7  months  of  last  year,  while  there  was 
practically  no  change  in  the  sale  of  5  and  10  cent  specialties.  In  total,  these  establishments  reported 
an  increase  over  the  first  7  months  of  1952  of  3  percent  in  terms  of  dollar  value  of  sales,  compared 
with  a  lesser  increase  of  1  percent  in  terms  of  poundage. 

These  data  are  based  on  reports  from  approximately  400  manufacturers  of  confectionery  and 
competitive  chocolate  products,  accounting  in  1950  for  approximately  87  percent  of  the  total  dollar 
value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The  figures  in 
table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting  pounds  and 
dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total  dollar  value  of 
sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These  figures  represent  reported 
sales  of  the  specific  types  of  confectionery  shown. 
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BUREAU  OF  THE  CENSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 

For  sale  by  the  Bureau  of  the  Census 
Price    10  cents  -   Annual  subscription  rate   $1.00 


Table  1.— COKFECTIONERy  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOliAR  SALES  BY  KIND  (ff  BDSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total , 


BY  KIND  OF  BUSINESS 


Manuisctu^er-wholeaalers. 
Manufacturer-retailers^, . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  KANUFACTURER-WOLESAIERS 
BY  DIVISION  AMD  STATES 

New  ai'land 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 

Virginia,  North  Carolina,  and  South  Carolina, , 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,,, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah,,. 


Pacific 

California 

Washington  arid  Oregon. 


Number  of 

eetah- 
lishmente 
for  which 
sales  are 
eetinatedi 


1,365 


1,165 
188 

12 


329 
183 
146 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


117 


25 

137 
104 
33 


Estimated  sales,  current 
month  and  coniparisons 


July 

1953 

(add  000) 


♦48,895 


38, 997 
4,914 
4,984 


3,137 

12,526 
8,452 
4,074 

15,258 

13,589 

1,088 

531 

1,771 

563 

1,208 

1,922 

1,077 
845 


June 
1953 

(add  000) 


238 

2,543 

2,091 

452 


$56,041 


45,585 
5,020 
5,436 


4,302 

14,300 
9,315 
5,485 

16,913 

14,876 

1,383 

654 

2,062 

750 

1,312 

2,104 

1,208 
896 


365 

3,510 

2,989 

521 


July 

1952 

(add  000) 


*47,431 


37,475 
4,840 
5,166 


2,790 

11,928 
8,019 
3,909 

14,503 

12,917 

1,003 

583 

1,716 

564 

1,152 

1,687 

868 
819 

783 


301 

2,971 

2,573 

398 


Percent  change 


July  1953 

from 
June  1953 


-14 
-2 
-8 


-27 

-15 

-9 

-26 

-lU 

-9 

-21 

-11 

-14 
-25 

-S 


-11 
-6 


-35 

-28 
-30 
-13 


July  1953 

from 
July  1952 


•►4 
+2 


+12 


Estimated  sales 
year  to  date 


7  months 

1953 
(add  000) 


-21 

-14 
-19 
+14 


$496,890 


331,598 
53,270 
62,022 


39,998 


+5 
+5 
+4 

117,439 
65,182 
52,257 

+5 
+5 
+8 

145,033 

125,959 

11,985 

7,089 

*3 
+5 

16,677 

5,847 

10,830 

+14 

16,003 

+24 
+3 

7,766 

8,237 

+8 

7,056 

-5 

10,643 

3,071 

25,678 

21,423 

4,255 


Percent 
change 

from 
7  months 

1952 


■^2 
+5 
+1 


+5 
+3 
+7 

+2 

+1 

+10 

+1 

-13 

-9 

-16 


+6 

+2 


except^?e?ail'^Se=?loners\??i'»  mL?'*i^*:?'  ''"f  *"  T"  ^''  "^"^  Producers  of  confectionery  and  coi^tltive  chocolate  products 
^L^sfthan  S^s'percLTch^e''*"     "'"*"  °'  establishments.,  means  number  of  factories,  and  does  not  include  nc 


*2 

+2 


In  1950, 
are 


nonnanufacturlng  outlets. 


Table  2.— POUNDAGE  AND  DOLL-Ui  SALES  OF  SELECTED  MANUFACTTOER-WHOLESALERS  AND  CHOCOLATE  MANUFACTUBERS ,  BY  TYPE  OF  CONTSCTIOKERY 


Type   of  product 


July  1953 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


July  1952 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


First 


■■onths 


Founds  (add  000) 


Percent 
change 

1953 

from 

1952 


Value  (add  000) 


I  Percent 
I  change  ' 
1952   I  1953 
frciB 

1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at; 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties. 


66,486 


867 
»4,518 

10,370 

31,351 

•11,080 

8,300 


$23,370 


872 
»2,124 

2,606 

12,085 

♦2,706 

2,977 


$0,101 
0.470 

0,252 

0.385 
0.244 
0.359 


64,758 


887 
4,295 

10,506 

28,928 

11,2.W 
8,898 


$22,566 


854 
1,918 

2,631 

U,286 
2,788 
3,109 


$0,963 
0,447 

0.250 

0,390 
0,243 

0.349 


629,900 


19,289 

47,723 

86,236 

298,821 

109,683 

68,148 


623,541 


17,788 
43,064 

87,833 

286,586 

117,769 

68,501 


+8 

+U 


$237,346 


20,223 
23,072 

22,064 

119,943 
28,022 
24,022 


$231,274 


18,303 
20,454  I 

I 
22,959 

U6,058 
29,316 
24,184 


+10 
+13 


-4 
+3 


•Revised  after  publication  of  the  July  press  release. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product,  Coopanles 
reporting  such  detail  account  for  approxijiately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manuf  ac  turers  , 

^Includes  penny  goods. 
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BUREAU  OF  THE  CENSUS 
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^y  UBRARY 


FOR  RELEASE:       October  6,   1953 


SERIES:    M1&C-8  3 


CONFECTIONERY 
(Including  chocolate  products) 

AUGUST  1953 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of  manu- 
facturers' sales  of  confectionery  and  competitive  chocolate  products  in  August  1953,  at  $63,779 
thousand.  30  percent  above  sales  the  previous  month,  and  4  percent  higher  than  sales  in  August  of 
1952.  Chocolate  manufacturers'sales  were  up  5  percent  from  August  of  last  year,  while  manufac- 
turer-wholesalers' sales  were  up  6  percent  from  the  level  of  last  August.  For  the  year-to-date, 
total  sales  of  confectionery  and  competitive  chocolate  products  were  2  percent  higher  than  sales 
for  the  first  8  months  of  last  year.     (See  reverse  for  detailed  statistics.  ) 

Dollar  sales  of  package  goods  made  to  retail  at  more  than  $0.  50  per  pound  were  12  percent 
above  the  total  for  the  first  8  months  of  last  year,  as  indicated  by  reports  from  a  selected  group 
of  large  establishments  reporting  by  type  of  confectionery  product.  Dollar  sales  of  bulk  goods  and 
packagie  goods  made  to  retail  at  less  than  $0.50  per  pound  were  4  percent  less  than  the  first  8 
months  of  last  year.  In  total,  these  establishments  reported  an  increase  over  the  first  8  months 
of  1952  of  3  percent  in  terms  of  dollar  value  of  sades,  compared  with  a  lesser  increase  of  1  per- 
cent in  terms  of  poundage. 

The  data  in  table  1  are  estimated  totals  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of 
the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  The 
figures  in  table  2  are  based  on  reports  from  a  selected  group  of  large  manufacturers  reporting 
pounds  and  dollars  by  type  of  confectionery,  accounting  for  approximately  50  percent  of  the  total 
dollar  value  of  sales  of  manufacturer- wholesalers  and  chocolate  manufacturers.  These  figures 
represent  reported  sales  of  the  specific  types  of  confectionery  shown,   not  estimated  total  sales. 
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BUREAU  OF  THE  CEKSUS 


Prepared  by  Bureau  of  the  Census.   Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  $1.00 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current 
month  and  comparisons 


August 

1953 
(add  000) 


July 

1953 

(add  000) 


August 
1952 
(add  000 


Percent  change 


August 

1953 

from 

July  1953 


August 

1953 

from 

August  1952 


Estiioated  sales 
year  to  date 


8  months 

1953 
(add  000) 


Percent 

change 

from 

8  months 

1952 


Confectionery  and  conipetitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manuf ac  turer-wholesalers , 
Manufacturer-retailers  ^, . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania ., 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina.. 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


1,365 


1,165 

188 

12 


329 
183 
146 

222 
100 

73 
49 

74 
33 
41 


25 

137 

104 

33 


$63,779 


49,121 
5,627 
9,031 


5,032 

14,870 
9,720 
5,150 

19,260 

17,361 

1,307 

592 

2,215 

660 

1,555 

2,334 

1,231 
1,103 


214 

3,255 

2,702 

553 


$43,895 

38,997 
4,914 
4,984 


12,526 
8,452 
4,074 

15,258 

13,589 

1,088 

581 

1,771 

563 

1,208 

1,922 

1,077 
845 


758 


238 

2,543 

2,091 

452 


$61,370 


46,545 
6,238 
8,587 


4,585 

13,517 
8,743 
4,774 

18,628 

16,761 

1,238 

629 

2,500 

685 

1,815 

1,965 

981 
984 


3,215 

2,717 

498 


+26 
+15 
+81 


+60 

+19 
+15 
+26 

+26 
+28 

+20 
+2 

+25 
+17 
+29 

+21 

+14 
+31 


-10 

+28 
+29 
+22 


+10 

+10 

+11 

+8 

+3 
+4 
+6 
-6 

-11 

-4 

-14 

+19 

+25 
+12 


+1 
-1 

+11 


$560,669 

430,719 
58,897 
71,053 


45,030 

132,309 
74,902 
57,407 

164,293 

143,320 

13,292 

7,681 

13,892 

6,507 

12,385 

18,337 

8,997 
9,340 


11,666 


3,285 

28,933 

24,125 

4,808 


+2 
+3 
+1 


+5 
+4 
+« 

+2 

+1 

+10 

(') 

-13 

-8 

-16 

+6 

+8 
+3 


(') 


+2 

+1 
+5 


^Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  conpetitive  chocolate  products  in 
1950,  except  retail  confectioners  with  a  single  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership 
are  counted  as  one  establishment, 

^Retailers  with  2  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 

■'Less  than  0.5  percent  change. 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER^WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIOMER?' 


Type  of  product 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at; 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties. 


August  1953 


Pounds 
(add 
000) 


1,453 
5,473 

12,720 

42,582 

16,138 

9,185 


Value 
(add 
000) 


$31,375 


1,365 
2,692 

3,215 

16,779 
4,011 
3,313 


age 
value 


$0,939 
0.492 

0.253 

0.395 
0.249 
0.361 


Augunt  1952 


Pounds 
(add 
000) 


1,194 
4,964 

11,869 

39,642 
17,393 
10,430 


Value 

(add 

000) 


$30,167 


1,011 
2,411 

2,984 

15,929 
4,254 
3,578 


Aver- 
age 

value 


$0,847 
0.486 

0.251 

0.402 
0.245 
0.343 


First  3  wonths 


Pounds  (add  000) 


717,351 


20,742 
53,196 

98,956 

341,303 

125,821 

77,333 


709,033 


18,982 
48,028 

99,702 

328,228 

135,162 

78,931 


Percent 

change 

1953 

from 

1952 


+9 
+11 


+4 
-7 
-2 


Value  (add  000) 


$268,721 


21,588 
25,764 

25,279 

136,722 
32,033 
27,335 


$261,441 


19,314 
22,865 

25,943 

131,987 
33,570 
27,762 


Percent 

change 

1953 

from 

1952 


+3 


+12 
+13 


+4 
-5 

-2 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Conqjanies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manuf ae  turers . 

^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Siaclair  Weeks,  Secretary 


BUREAU  OF  THE  Ce|5jS  'Wt.  teghT' 

Robert  W.   Burgess,   d^h^^^r^^  ^gg^  | 


i?^(eiri  i?®ia  as!3S)»^ia^ 


_PgWEY  tieRflfiV 


FOR  RELEASE:     November  9,   1953 


SERIES:    M16C-93 


CONFECTIONERY 
(Including  chocolate  products) 

SEPTEMBER  1953 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  the  dollar  value  of 
manufacturers'  sales  of  confectionery  and  competitive  chocolate  products  in  September  1953, 
at  $104,  376  thousand,  63  percent  above  sales  the  previous  month,  and  4  percent  higher  than 
sales  in  September  of  1952.  Chocolate  manufacturers'  sales  were  down  5  percent  from 
September  of  last  year,  while  manufacturer- wholesalers'  sales  were  up  8  percent.  For  the 
year-to-date,  total  sales  of  confectionery  and  competitive  chocolate  products  were  2  percent 
higher  than  sales  for  the  first  9  months  of  last  year.     (See  reverse  for  detailed  statistics.) 

Dollar  sales  of  package  goods  made  to  retail  at  more  than  $0.50  per  pound  were  13 
percent  above  the  total  for  the  first  9  months  of  last  year,  as  indicated  by  reports  from  a 
selected  group  of  large  establishments  reporting  by  type  of  confectionery  product.  Other 
confectionery  lines  showed  little  change  compared  with  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400  man- 
ufacturers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87 
percent  of  the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products 
in  that  year. 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  September     131,1) 


Prepared  by  Bureau  of  the  Census,   Industry  Division,   Food  Section 

For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  $1.00 


Table  1.— CONFECTIWJERY  AND  COMPITITIVE  CHOCOLATE  PROIWCTS:  DOLLAR  SALES  BY  MUD  OF  BTJSUffiSS 


Number  of 
estab- 
llabments 
for  which 
sales  are 
estimated 


Estimated  sales,  current 
month  and  comparisons 


September 

1953 
(Add  000) 


AugTiSt 

♦1953 

(Add  000) 


September 

1952 
(Add  000) 


Percent  change 


September 

1953 

from 

August 

1953 


September 

1953 

frcm 
September 

1952 


Estimated  sales 
year  to  date 


9   Tnrtn+.hH 

»1953 
(Add  000) 


Percent 
change 

from 
9  months 

1952 


Confectionery  and  competitive  chocolate  products, 
estimated  total , 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufacturer-retailer^  . . 
Chocolate  manufacturers , . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTUKER^WOLESALEHS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania. ^ ..,,....,. 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  DaJcota,  and  Nebraska.,.. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  AJabama,  and  Mississippi.... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  azid  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific 

California 

Washington  arid  Oregon, 


1,365 


1,165 

188 

12 


329 

183 
U6 

222 
100 
73 
A9 

74 
33 


25 

121 

104 

33 


$104,376 


80,626 

6,548 

17,202 


9,562 

25,049 
14,567 
10,482 

30,971 

26,932 

2,827 

1,212 

3,764 
1,219 
2,545 

2,988 

1,485 
1,503 


1,384 


1,791 


626 

4,491 

3,677 

814 


»$63,932 


•49,274 
5,627 
9,031 


5,032 

14,870 
9,720 
5,150 

19,260 

17,361 

1,307 

592 

2,215 

660 

1,555 

2,334 

1,231 
1,103 


1,023 


•367 

3,255 

2,702 

553 


$100,000 


74,886 

7,043 

18,071 


9,382 

20,495 

12,254 

8,241 

30,564 

27,051 

2,320 

1,193 

3,583 
1,137 
2,446 

2,532 

1,171 
1,361 


1,512 


1,799 


673 

4,346 

3,570 
776 


+64 
+16 
+90 


+90 

+68 

+50 

+104 

+61 

+55 

+116 

+105 

+70 
+S5 
+64 


+21 
+36 


+38 
+36 
+47 


+22 

+19 
+27 

+1 
(') 
+22 

+2 

+5 
+7 
+4 


+27 
+10 


-8 
(*) 

-7 

+3 

+3 
+5 


($665,198 


•511,498 
65,445 
88,255 


54,592 

157,358 
89,469 
67,889 

195,264 

170,252 

16,  U9 

8,893 

22,656 

7,726 

14,930 

21,325 

10,482 
10,843 


9,358 


•4,064 

33,424 

27,802 
5,622 


-12 


+3 
+2 


42 

+« 

+6 
+10 

+2 

+1 

+12 

(') 

-U 

-6 

-13 


+11 
+4 


42 
+2 

+5 


•Revised. 

T'otal  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  coiipetitive  chocolate  products  in 
1950,  except  retail  confectioners  with  a  single  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership 
are  counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 

•^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  HANDFACTDRER-WHOLESALERS  AND  CHOCOLATE  MANUFACTORERS .  BY  TYPE  OF  CONFECTIONERY 


T^e  of  product 


September  1953 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


September  1952 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


First  9  -Bonths 


Pounds  (add  000) 


Percent 

change 

1953 

from 

1952 


Value  (add  000) 


Percent 

change 

1953 

fT<M 
1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at : 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Leas  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^ 

S^  and  10^  specialties. 


134,002 


4,883 
U,498 

18,643 

60,672 

25,580 

9,726 


$53,007 


4,770 
7,151 

5,208 

24,904 
7,399 
3,575 


$0,977 
0.493 

0.279 

0.410 
0.289 
0.363 


135,538 


3,427 
13,899 

18,372 
61,143 
27,023 
11,674 


$52,176 


3,078 
6,752 

5,000 

25,632 
7,724 
3,990 


$0,898 
0.486 

0.272 
0.419 
0.286 
0.342 


851,353 


25,625 
67,694 

117,599 

401,975 

151,401 

87,0J9 


844,571 


22,409 
61,927 

113,074 

389,371 

162,185 

90,605 


+14 
+9 

(^) 
+3 

-7 

-4 


$321,728 


26,358 
32,915 

30,487 
161,626 
39,432 
30.910 


$313,617 


22,392 
29,617 

30,943 
157,619 
41,294 

31,752 


418 

+11 
-1 

+3 
-5 

-3 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Ccij^janies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers.  This  table  shows  the  actual  sales  reported  by  the  selected  coiijjanies,  not  estiniated  total  sales. 

Less  than  0.5  percent  change. 

Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


BUREAU  OF  THE  CENSUS- 

Robert  W.  Bursesi,  Dirttt^^^,  TECH. 


UEC  16  1953) 

UBRARY 


FOR  RELEASE:      December  8,    1953 


SERIES:    M16C-103 


CONFECTIONERY 
(Including  Chocolate  Products) 

OCTOBER  1953 


The  Bureau  of  the  Census,    Department  of  Commerce,    estimates  the  dollar  value  of  man- 
CMnlor.i,''^     ^      .''°"     ^^'""^""y    ^"^     competitive     chocolate    products    in   October     1953,     at 
oitnh.rnf   IQ^r^^^       ^V"".*    ^^""^    "^^"    ''^^  previous   month,    but  3  percent  less  than  sales  in 
October  of  1952       The  sales  of  all  types  of  manufacturers    were  down  from  October    of  last  year 
However,    for  the  year-to-date,     total  sales    of  confectionery    and  competitive    chocolate  products 

rj     t    P"""*   '^^g^"  *^^"  ^^1««  f°>-  the  first    10  months  of  last  year.       (See  reverse  for  detailed 
sxati sties,  ) 


ce 


Dollar  sales  of  package  goods  made  to  retail  at  more  than  $0.50  per  pound  were  9  per- 
nt  above  the  total  for  the  first  10  months  of  last  year,  as  indicated  by  re^rfs  from  a  selected 
°re'^u?2L%':.:fft'"';T.r,!!,r^P°.f.*V"S^^  of  confectionery    product.      Sales    of  bar    goods 


were  up  2  percent  from  last  year,    but  bulk  goods  and  5^'  and   10^  specialties   sales  declined 


turers  of  ro5Vj  ^^*^  ^",  ^"^^^  release  are  based  on  reports  from  approximately  400  manufac- 
the  totafdol^nr  ,  ^  ,  Competitive  chocolate  products,  accounting  in  1950  for  87  percent  of 
the  total  dollar    value  of  sales    of  confectionery    and  competitive    chocolate  products    in  that  year 

percintTha'n.es'fro""  '"'"^  '°'  "'"."'  ^^"^°"^'  '^^""S"  ^"  compiling  these  monthly  totall  and 
percent  changes  from  previous  months. 
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BUREAU  OF   THE   CENSUS 


(Index  Number  for  October   139) 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census 
Price   10  cents  -   Annual  subscription  rate   $1.00 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  cf 

este'j- 
llshtnents 
for  vhich 
sales  are 
estimated! 


Estimated  sales ^  current 
month  and  comparisons 


On'vober 
1953 
(add  000) 


September 

!Q53» 
(add  000) 


October 

1952 
(add  000) 


Percent  change 


October 

1953 

from 

September 

1953 


October 

1953 

from 
October 

1952 


Estimated  sales 
year  to  date 


10  months 

1953» 
(add  000) 


Percent 
change 

from 
LO  months 

1952 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^  .. 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-VmOLESALEHS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania. 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  arid  Oregon, 


1.365 


1,165 

1S8 

12 


329 
183 
1.46 

222 

jlOO 

73 

49 

7* 
33 
41 

118 

74 
44 


25 

137 

104 

33 


$110,496 


8S.395 
7.787 
14,314 


10,275 

23.015 
13.286 
9.729 

34.390 

28,456 

3.996 

1.938 

5.921 

1.436 
4,485 

3,293 

1,833 
1.460 


2,403 


844 

5.664 
4,601 
1.063 


($104,262 


»  80, 628 
«6,432 
17,202 


•25,055 

14,567 

•10.488 

•30,967 

♦26, 928 

2,827 

1,212 

3,764 
1,219 
2,545 

2,988 

1.485 

1.503 


1.384 


4.491 

3.677 

814 


$113,845 


89.131 

8.758 

15  956 


9  807 

25,020 
13,311 
11,709 

34.322 

28,722 

3,637 

1.963 

5.772 
1.734 
4,038 

3.056 

1.661 
1,395 


768 

5,005 

4,092 

913 


+10 
+21 
-17 


-8 
-9 
-7 

+11 

+6 

+41 

+60 

+57 
+18 
+76 

+10 

+23 
-3 


+26 
+25 

+31 


-8 
{') 
-17 

(') 
-1 

+10 

-1 

+3 
-17 
+11 


+10 
+5 


+13 
+12 
+16 


•$775,580 


•599,895 
•73,116 
102.569 


64,867 

•180,379 
102.755 
•77,624 

•229,650 

•198,704 

20,115 

10,831 

28,577 

9,162 

19,415 

24,618 

12.315 

12,303 


11,761 


39,088 

32.403 

6,685 


+2 
-2 


+5 
+5 
+6 

+2 

+1 

+11 

(') 


-8 
-8 


+11 
+4 


(') 

+4 
+3 
+6 


•Revised. 
Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1950, 
except  retail  confectioners  with  a  single  location!  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are 
counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nomjanufacturlng  outlets. 
^Less  than  0,5  percent  chai.,^e. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY  ■ 


Type  of  product 


October  1953 


Pounds 
(add 
000) 


value 
(add 
000) 


Aver- 
age 
value 


October  1952 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 

value 


First  10  -oonths 


Pounds  (add  000) 


Percent 

change 

1953 

from 

1952 


value  (add  000) 


Percent 

change 
1953 
from 
1952 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^, 

5^  and  10^  specialties,. 


133,553 


4,393 
16,256 

22,349 

54,501 
26,043 
10,011 


$51,203 


3,794 
7,576 

6,500 

22,23i 
7,322 
3.780 


$0,864 
0.466 

0.291 

0.408 
0.281 
0.378 


5,320 
16,949 

21,755 

54,563 
29,073 

11,704 


$53,936 


4,842 
8,016 

6.050 

22,947 
7,870 
4.211 


$0,910 
0.473 

0.278 

0.421 
0.271 
0.360 


984,906 


30.018 
83,950 

139,948 

456.476 

177.444 

97.070 


983.935 


27,729 
78,876 

139,829 

443,934 

191,258 
102,309 


+8 
+6 

(') 
+3 

-7 
-5 


$372,931 


30,152 
40,491 

36,987 

183,857 
46,754 
34.690 


$367,553 


27,234 
37.633 

36,993 

180,566 
49,164 
35,963 


+11 

+8 


(') 

+2 

-5 


A  selected  group  of  large  manufacturer-wholesalers  and  c:.jcolate  manufacturers  report  sales  each  month  by  type  of  product.  Con5>anies 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers.  This  table  shows  the  actual  sales  reported  by  the  selected  companies,  not  estimated  total  sales. 

^Includes  penny  goods. 

■^Less  than  0.5  percent  change. 


LJ.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secrttary 


BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  DiVecfor 


MASS.  INST.  TECH. 

N  11  1954 

DuWEy  LIBRARY 


FOR  aZLEASE:       Januaiy  7,   1954- 


SERIES:     MloC-113 


CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1953 

The  Bureau  of  the  Census,  Department  of  Conmerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $109,988,000  in  November  1953.  This  was  only 
slightly  below  the  October  figure  and  8  percent  above  last  year's  November  total.  The  largest 
gain  over  last  year  was  recorded  by  manufacturer-wholesalers,  whose  sales  were  estii^^ated  at 
$87,557,000  for  the  month.  Sales  of  mamifacturer-retailers  dipped  5  percent  below  the  level  of 
November  1952. 

November  sales  of  higher  priced  package  goods  continued  at  a  high  level,  bringing  sales 
for  the  first  11  months  of  1953  to  22  percent  above  last  year. 

Other  lines  either  declined  or  rose  to  a  much  lesser  extent,  as  indicated  by  reports 
from  a  selected  group  of  large  establishments  shown  in  Table  2  of  this  release. 

NOTE — The  data  in  this  release  are  based  on  reports  from  approximately  400  manufacturers 
of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of  the 
total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year.  No 
allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 
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BUREAU  Of=   THE   CENSUS 


(Index  Number  for  November  138) 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  $1.00 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufacturer-retallers2 . . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER^WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania .w 


East  North  Central 

Illinois 

Ohio  and  Indiana....... 

Michigan  and  Wisconsin. 


West  North  Central,. 
Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 
Virginia,  North  Carolina,  and  gouth  Carolina.. 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Termessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific 

California 

Washington  and  Oregon. 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,365 


1,165 

188 

12 


90 

329 

183 
146 

222 

100 

73 

49 

74 
33 
41 

118 

74 
44 


137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


November 

1953 
(Add  000) 


$109,988 


87,557 

9,247 

13,184 


10,294 

26,136 
12,993 
13, W3 

29,324 

23,648 

3,592 

2,034 

5,242 
1,423 
3,819 

4,444 

1,939 
2,505 


2,273 


3,521 


875 

5,448 
4,201 
1,247 


October 

1953 
(Add  000) 


$110,496 


88,395 

7,787 

14,314 


10,275 

23,015 
13,286 
9,729 

34,390 

28,456 

3,996 

1,938 

5,921 
1,436 
4,485 

3,293 

1,833 
1,460 


2,403 


2,590 


844 

5,664 
4,601 
1,063 


November 

1952 
(Add  000) 


$101,501 


78,714 

9,701 

13,086 


9,651 

21,242 

12,088 

9,154 

28,414 

23,326 

3,138 

1,950 

4,285 
1,302 
2,983 

3,903 

1,608 
2,295 


2,043 


3,241 


839 

5,096 
3,952 
1,144 


Percent  change 


November 

November 

1953 

1953 

from 

from 

October 

November 

1953 

1952 

(') 


-1 

+19 
-8 


{') 

+14 

-2 

+35 

-15 
-17 
-10 

+s 

-11 
-1 

-15 

+35 

+6 
+72 


■J. 

-9 

+17 


+11 
-5 
+1 


+7 

+23 

+7 
+44 

+3 

+1 

+14 

+7 

+22 

+9 

+28 

+14 

+21 
+9 


+7 
+6 
+9 


Estimated  sales 
year  to  date 


11  Months 

1953 
(Add  000) 


$885,568 


687,452 

82,363 

115,753 


75,161 

206,515 

115,748 

90,767 

258,974 

222,352 

23,707 

12,915 

33,819 
10,585 
23,234 

25,062 

14,254 
14,808 


14,034 


19,568 


5,783 

44,536 

36,604 

7,932 


Percent 

change 

from 

11  Months 

1952 


+3 

(') 
-1 


+3 

+7 

+5 

+10 

*Z 

+1 

+12 

+1 

-4 
-6 

-4 

+« 

+12 

+5 


(') 

+4 
+3 

+7 


^Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and 
competitive  chocolate  products  in  1950,  except  retail  confectioners  with  a  single  location;  in  a  few  cases  two 
or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not 
include  nonmanuf acturing  outlets, 

^Lees  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONlai^ 


November  1953 

November  1952 

First 

ll-wnths 

Pounds  (add  OGG) 

value  (add  000) 

Type  of  product 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

(add 
000) 

Value 

(add 

000) 

Aver- 
age 
value 

1953 

1952 

Percent 

change 

1953 

from 

1952 

1953 

1952 

Percent 

change 
1953 

frcffl 

1952 

TOTAL  SAI.F.S  OF  SELECTED 
ESTABLISHMENTS 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 

121,133 

9,666 
16,284 

19,131 

47,241 

20,382 

8,429 

$50,998 

9,789 
7,708 

5,304 

19,412 
5,622 
3,163 

$1,013 
0.473 

0.277 

0.411 
0.276 
0.375 

115,308 

6,323 
15,608 

13,896 

43,466 

22,237 

3,778 

$45,687 

5,590 
7,336 

5,191 

18,450 
6,058 
3,062 

$0,884 
0.470 

0.275 

0.424 
0.272 
0.349 

1 
1,106,039 

39,684 
100,234 

.  159,079 

503,717 
197,826 
105,499 

'  1,099,243 

34,052 
94,484 

158,725 

487,400 
213,495 
111,087 

+1 

+17 
+6 

(') 

+3 
-7 
-5 

$423,929 

39,941 
48,199 

42,291 

203,269 
52,376 
37,853 

$413,240 

32,824 
44,969 

42,184 

199,016 
55,222 
39,025 

*3 
+7 

+2 

-5 

5^  and  10^  specialties... 

-3 

^A  selected  group  of  large  niar^'factiirer-vhclesalers  and  chocolate  manufacturers  report  sales  each 
tBonth  by  type  of  piodunt,  Congjanit-"!-  reportiiig  such  detail  account  for  approximately  50  percent  of  the  total 
dollar  value  of  sales  of  manufacturer -wholesalers  and  chocolate  manufacturers.  This  table  shoiirp  the  actual 
sales  reported  by  the  selected  companies,  net  estimated  total  sales. 

^Includes  penny  goods. 

^Less  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secrttary 
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Robert  W.  Buraeu,  D/recfor       354 


FOR  RELEASE:    March  11,    195-; 


SERIES:     M16C-i4 


CONFECTIONERY 

(Including  Chocolate  Products) 
JANUARY  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales 
of  confectionery  and  competitive  chocolate  products  at  $85,  ZbZ,  000  in  January  1954.  This  was  8 
percent  under  the  December  1953  figure  and  2  percent  below  last  year's  January  total.  Sales  of 
manufacturer- wholesalers  were  estimated  at  $67,417,000  for  the  month,  an  increase  of  8  per- 
cent over  December  1953.  Manufacturer- retailers'  estimated  sales  declined  71  percent  and  lo 
percent  from  the  levels  of  December   1953  and  January   1953,    respectively. 

January  sales  of  packaged  goods  made  to  sell  at  $1.  00  or  more  per  pound  increased  5 
percent  over  a  year  ago,  as  indicated  by  reports  from  a  selected  group  of  large  establishments 
reporting  by  type  of  confectionery  product.  Sales  of  bulk  goods  and  5  cent  and  10  cent  specialties 
declined  from  the  January   1953  level. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of 
the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 
No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and 
percent  changes  fronn  previou*  months. 
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BUREAU  OF  THE  CENSUS 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price   10  cents  -  Annual  subscription  rate   $1.00 


Table  l.~CONFECTIOHERY  AND  COMPETrrlVK  CHOCOLiTE  PRODUCTS:     DOLLAR  SAI£S  K  KIMD  OF  BUSEfESS 


=f= 


Number  of 
j  estab- 
I  llshments 
for  which 
sales  are 
estijnated^ 


Estimated  salee^  current 
month  and  couqiarlsoas 


January 

1954 
(aaa  ooo) 


December 

1953» 
(add  000) 


January 

1953 
(add  000) 


Percent  change 


January 
1954 
from 

DecODber 
1953 


January 
195* 
from 

January 
1953 


Confectionery  and  oonqwtltlve  chocolate  products,  estimated  total. 
Bi  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  KSIIMATKD  SALBS  OF  MANOFACTDKEH -WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana. 

Michigan  and  Wisconsin. 


Vest  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic , 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  CarolloA 

Georgia  and  Florida 


East  South  Central 
Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas.. •... 


.Mountain 

Arizona,  Colorado,  Idaho,  Newltexlco,  and  Utah. 


Pacific 

California 

^Washington  aod  Oregon. 


1,365    $85,262 


1,165 
183 

12 


90 

329 
183 
1A6 

222 

100 

73 

7.! 
33. 
-ill 

118 

7«| 


117 


25 

137 

10* 

33 


67,*17 

5,800 
12,0*5 


I 


8,196  j 

20,241  I 

9,303 ' 

10,438  ' 


24,574  I 

20,624' 

2,316 ' 

1,634 

3,544 
1,105  I 
2,439  I 

2,729  I 

1,178 ; 

1,551 


1,2X4 


2,603 


515 

3,801 

3,045 
756 


»|92,911 


•62,372 
19,921 
10,618 


8,566 

16,218 
8,652  , 
7,556 

22,621 

18,199 

2,622 

1,800 

3,581 j 

1,202 

2,379 

2,750  I 

1,440 
1,310 


1,322 
2,055 

691 

•4,568 

3,449 

•1,119 


^,060 


67,608 

6,917 

12,535 


8,102 

20,612 

9,389 

10,723 

24,856 

20,927 

2,354 

1,575 

2,817 
1,065 
1,752 

2,697  j 

1,U1 
1,556 


1,192 


2,533 


603 

4,196 

3,460 

736 


+8 
-71 
+13 


•125 
+13 

+38 

+9 
+13 
-02 

-9 

-1 
-8 

+3 

-1 

-18  i 
+181 


-17  • 
-12. 
-32. 


(') 

-16 


-2 
-1 
-3 

-1 
-1 
-2 


+26 

+* 

+39 

+1 

+3 
(') 


-15 

-9 

-12 

*3 


»ReTlsed. 

^Total  nuab«r  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  coiqwtitlTe  chocolate  products  In 
1950,  except  retail  confectioners  with  a  single  location;  tn  s  few  cases  two  or  more  factories  in  the  same  State,  under  the  saae  ownership 
are  counted  as  one  eatabllshm£nt. 

^Less  than  0.5  percent  change. 

Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  ncmnanufacturlng  outlets 


Table  2.— POUNDAOE  AND  DOLLAR  SALES  OF  SELEC:nED  MANUFACTURER-WHOLKSAIZRS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFZCTIQNERX'' 


Typo  of  product 


TOTAL  SAIiS  OF  SELECTED  SSTABLISHMEKIS. 

Packaged  goods  made  to  reatil  at: 

^1.00  or  more  per  pound 

10.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

BuUc  goods^ 

5/  and  10/  specialties. 


January  1954 


Pounds 
(add 
000) 


105,395 


5,283 
9,506 

13,587 

50,044 

18,185 

8,785 


VUus 
(add 
000) 


T" 


Aver- 
age 


January  1953 


♦43,047 


6,486 
4,722 
3,396 

20,231 
4,971 
3,241 


Pounds 
(add 
000) 


»1,227 
0.497 
0.250 

0.404 
0.273 
0.369 


^09,078 


5,W1 

10,337 
12,200 

49,463 
21,467 

10,470 


Value 
(add 
000) 


$44,246 


6,167 
5,253 

3,159 

20,466 
5,541 
3,660 


Aver- 
age 
value 


$1,200 
0.506 

0.259 

0.414 
0.25S 
0.350 


Percent  change 

January  1954  froi 

January  1953 


Pounds   I   Value 


+3 


+1 
-15 
-16  I 


-3 


♦5 

-10 
+8 

-1 
-10 

-n 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  each  month  by  type  of  product.  Ccopanlae 
reporting  such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholeaalere  and  chocolate 
manufacturers. 

2 Includes  penny  goods. 


I, 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secrttary 


BUREAU  OF  n 

Robert  W.  Burgc 


CENSUS 


Dewey 


I954i 


'-IBRARy 


FOR  RELEASE:     April  7,   195-4 


SERIES:    M16C-24 


CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers* 
sales  of  confectionery  and  competitive  chocolate  products  at  $78,876,000  in  February 
1954.  This  was  8  percent  under  January  1954  and  5  percent  below  last  year's  February 
total.  Sales  of  manufacturer-wholesalers  at  $59,  255,  000  were  12  percent  Below  January 
1954  and  3  percent  under  the  level  of  February  1953.  Manufacturer- retailers'  esti- 
mated sales  in  February  increased  44  percent  over  January  1954  but  declined  21  percent 
from  February   1953. 

For  the  first  two  months  of  1954,  sales  of  packaged  goods  made  to  sell  at  50^  or 
more  a  pound  were  slightly  below  last  year's  level.  Sales  of  bulk  goods  and  5/i  and  10«f 
specialties  also  declined. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1950 
for  87  percent  of  the  total  dollar  value  of  sales  of  confectionery  and  competitive  choco- 
late products  in  that  year. 


CONFECTIONERY  (Including  Chocolate  Products) 


INDEX 
200 


MANUFACTURERS'  DOLLAR  SALES 


I  50 


I  00 


1939    47      51      52     53 


1947  MONTHLY   AVERAGE  =100 

\P 

nT 

Kf] 

V 

V 

v 

V 

-^ 

1  1  1  1  1  1  1  1  1  1  1 

'''''!''''' 

1   1  1  1  1   1  1  M  1  1 

1  1  1   1  1   1  1  1   1   1   1 

|,NOEX 
200 


I  50 


I  00 


50 


1951 


1952 


1953  1954 

BUREAU  OF  THE  CENSUS 


Index  Number  for  February:    99 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Sectic 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents,    $1.00  per  year 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BDSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total , 


BY  KIND  OF  BDSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers , . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  DaJcota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina..., 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Miselssippi. ... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arizona,  Colorado,  Idaho,  New  Mexioo,  and  Utah. 


Pacific 

California 

Washington  arid  Oregon. 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,165 
188 

12 


329 

183 
146 

222 

100 
73 
49 

74 
33 

41 


lie 


137 

104 

33 


Estimated  sales,   current 
month  and  comparisons 


February 

1954 
(add  000) 


$78, 876 


59,255 

8,342 

11,279 


6,716 

17,873 
9,778 
8,095 

23,547 

20,188 

2,025 

1,334 

1,702 
946 
756 

2,331 

1,171 
1,160 


1,257 
1,492 

404 

3,933 

3,162 
771 


January 

1954 

(add  000) 


$85,262 


67,417 

5,800 

12,045 


8,196 

20,241 

9,803 

10,438 

24,574 

20,624 

2,316 

1,634 

3,544 
1,105 
2,439 

2,729 

1,178 
1,551 


2,603 


515 

3,801 

3,045 

756 


February 

1953 
(add  000) 


$83,063 


61,283 
10,583 
11,197 


6,524 

18,969 

10,097 

8,872 

23,476 

20,161 

1,879 

1,436 

2,797 

961 

1,836 

2,229 

1,084 

1,145 


1,174 
1,711 

465 

3,938 

3,283 

655 


Percent  change 


February 
1954 
from 

January 
1954 


-12 
-6 


-12 
(^) 
-22 

-4 

-2 

-U 

-18 

-52 
-14 
-69 


-1 
-25 


+3 
+2 


February 
1954 
from 

February 
1953 


-3 

-21 
+1 


-6 

-3 
-9 

(^) 
(') 
+8 

-7 

-39 

-2 

-59 


-13 

(') 

-i. 
+18 


Estimated  sales 
year  to  date 


;  months 

1954 
(add  000) 


$164,138 


126,672 
14,142 
23,324 


14,912 

38,114 
19,581 
18,533 

48,121 

40,812 

4,341 

2,968 

5,246 
2,051 
3,195 

5,060 

2,349 

2,711 


2,471 


4,095 


919 

7,734 
6,207 
1.527 


Percent 
change 
frran 
2  months 
1953 


-2 

-19 

-2 


+2 

-4 
-2 
-6 

-1 
-1 
+3 
-2 

-7 

■fl 
-11 


<-6 
(') 


-14 

-5 

-S 
*10 


Total  number  for  which  sales  are  estljnated,  based  upon  all  known  producers  of  confectionery  and  con^etltive  chocolate  products  in  1950, 
except  retail  confectioners  with  a  single  location;  in  a  few  oases  two  or  more  factories  in  the  same  State,  under  ihe  same  ownership  are 
counted  as  one  establishment. 

^Retailers  with  2  or  ncre  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  non-manufacturing  outlets, 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAOE  , 


tn»  of  pvduct 


February  1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 


February  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


First  2  months 


Pounds  (add  000) 


Percent 

change 

1954 

from 
1953 


Value  (add  000) 


1954 


Percent 

'  change  " 
■     1954 
j     from 
.     1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Leas  than  $0.50  per 
pound 


Bar  goods. ^ 

Bulk  goods ^ 

5^  and  10^  spec ialt lea. 


2,107 
9,167 


46,369 
17,415 
9,075 


$37,775 


2,158 
4,836 

3,841 

19,046 
4,526 
3,368' 


$1,024 
0.528 


0.411 
0.260 
0.371 


2,798 
9,030 

13,079 

46,529 
18,462 
9,406 


$37,958 


2,821 
4,402 

3,392 

19,124 
4,811 
3,408 


$1,008 
0.487 


0.411 
0.261 
0.362 


7,395 
18,673 

28,890 

96,4U 
35,600 

17,860 


208,382 


7,939 
19,367 

25,273 

95,992 
39,929 
19,876 


(») 
-11 
-10 


$80,822 


8,644 
9,558 

7,237 

39,277 
9,497 
6,609 


$82,204 


8,988 
9,655 

6,551 

39,590 
10,352 
7,068 


-1 
-8 

-7 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Con^ianies  reporting 
such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 
'Leas  than  0.5  percent  change. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Sttrttary 


BUREAU  OF  THE  CENSUS 

Robert  W.  BurgcM,  Ointlor 


FOR  RELEASE:  May  6,  195^; 


SERIES:  M16C-3'4 


CONFECTIONERY 

(Including  Chocolate  Products) 

MARCH  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of  con- 
fectionery and  competitive  chocolate  products  at  $83,931,000  in  March  195^.  This  was  5  percent 
above  February  1954-  and  3  percent  above  last  year's  March  total.  Sales  of  manufacturer-wholesalers 
at  $66,669,000  were  11  percent  above  February  1954  and  8  percent  above  the  level  of  March  1953. 
Manufacturer-retailers'  estimated  sales  in  March  declined  25  percent  and  28  percent,  respectively, 
from  February  1954-  and  March  1953. 

For  the  first  three  months  of  1954,  sales  of  packaged  goods  made  to  sell  at  $0.50  .  or 
more  per  pound  were  slightly  above  last  year's  level.  Sales  of  bulk  goods  emd  5  cent  and  10  cent 
specialties  declined  7  percent  and  6  percent,  respectively. 

NOTE-The  data  in  the  release  are  based  on  reports  from  approximately  400  manufacturers 
of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of  the 
total  dollar  value  of  sales  of  confectionery  and  competive  chocolate  products  in  that  year. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


Index  Number  for  March  105 


Prepared  by  Bureau  of  the  Census,  Industry  Division,  Food  Section 


For  sale  by  the  Bureau  of  the  Census 
Price  10  cents  -  Annual  subscription  rate  $1.00 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OT  BDSDffiSS 


Number  of 

estab- 
lishmenta 
fop  which 
sales  are 
estimated^ 


Estimated  sales,  current 
month  and  comparisons 


M^rch 

1954 
(add  000) 


February 

195^1  • 
(add  000) 


'  irch 

1953 
(add  000) 


Percent  change 


March 
195A 
from 
February 
195-1 


March 

1954 

frcan 

March 

1953 


Estimated  sales 
year  to  date 


{add  OOCj 


Percent 


s   acntns 
1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer -wholesalers. 
Manufacturer-retailers^ . , 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  Yorfe  and  New  Jersey. 
Pennsylvania, 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,, 

Georgia  and  Florida 


East  South  Central 

Ker.tuc)^,  Teimessee,  Alabama,  and  Mississippi, 


West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas. 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah,. 


Pacific. 

California 

Washington  and  Oregon. 


I,lb5 

183 

12 


329 
183 

146 

222 

100 
73 
49 


118 


74 
44 


137 

104 

33 


$83,931 


66,669 
6,280 
10,982 


7,389 

21.225 

12,009 

9,216 

24,834 
21,855 

1,956 
1,023 

1,863 

1,064 

799 

2,823 

1,359 
1,464 


1,276 


2,204 


492 

4,563 
3,778 

785 


•$79,619 


♦59,998 

8,342 

11,279 


6,716 

»17,991 

♦9,896 

8,095 

♦24,172 

♦20,813 

2,025 

1.334 

1,702 
946 
756 

2,331 

1,171 
1,160 


1,257 
1,492 

404 

3,933 
3,162 

771 


J81,213 


61,565 

8,695 

10,953 


6,886 

13,772 
9,404 
9,368 

22,905 

19,898 

1,890 

1,117 

2,491 

882 

1,609 

2,613 

1,252 
1,361 


484 

4,179 

3,457 

722 


+11 

-25 

-3 


*18 
+21 

+14 

+3 

+5 

-3 

-23 


+12 
+6 


+16 
+26 


+16 

+19 

+2 


+8 
-28 
(5) 


♦*248,812 


♦194,084 
20,422 
34,306 


+13 

♦59,457 

+28 

♦31,708 

-2 

27,749 

+8 

♦73,580 

+10 

♦63,292 

+3 

5,297 

-8 

3,991 

-25 

7,109 

+21 

3,115 

-50 

3,994 

+8 

7,883 

+9 

3,708 

+8 

4,175 

12,297 
9.985 


+9 


+2 
-22 

-1 


+2 
+« 


+3 
+4 
+3 
-3 

-12 
+7 
-23 


+7 
+3 


(') 


(') 
-2 
+9 


♦Revised. 
Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  producxs  in  " 
except  retail  confectioners  with  a  single  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  sane  ownership  are 
counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.   "Number  cf  establishments"  means  number  of  factories,  and  does  not  include  non-manufacturing 
outlets. 

^Less  than  0.5  percent  change. 


950, 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTID  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIOKBIY ^ 


Type  of  product 


Pounds 
(add 
000) 


Value 
(add 
000) 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


First  3  -ncmths 


Pounds  (add  000) 


Percent 

change 
1954 
from 
1953 


Value  (add  000) 


Percent 

cha.nge 
1954 
froa 
1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at : 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^. 

5^  and  10^  specialties,. 


3,539 
8,682 

14,222 

50,006 
16,543 
9,838 


$40,883 


3,775 
4,650 

3,690 

20,715 
4,365 
3,693 


$1,067 
0.536 


0.414 
0.264 
0.375 


4,275 
7,457 

11,814 

50,846 
16,323 
9,463 


$38,858 


4,040 
3,626 

3,118 

20,439 
4,270 
3,365 


$0,945 
$  ,486 


0.402 
0.262 
0.356 


10,934 
27,355 

43,112 

146,419 
52,143 
27,698 


12,214 
26,824 

37,093 

146,838 
56,252 
29,339 


(=) 


-10 
+2 


(  =  ) 
-7 
-6 


$121,710 


12,419 
14,203 

10,927 
59  992 
13is62 
10,302 


$121,062 


U,023 

13,281 

9,669 

60,029  ( 
14,622  I 
10,433 


-5 
+7 


-5 
-1 


_1_ 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  50  percent  of  the  total  dollar  value  of  sales  of  manufacturer-wholesalers  and  chocolate  menafactxirers. 
j^i-f iLess  than  0.5  percent  change. 

^It  includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


^^i^^^J^!  THE  cflsgSJ^^^^T-T;;^ 

Robert  W.  Burgcn,  Direcfer 

JUN   11  195^ 


DEWEY  LIBRARY 


FOR  RELEASE:      June   8,    1954 


SERIES:     M16C-44 


CONFECTIONERY 
(Including  Chocolate  Products) 

APRIL  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales 
of  confectionery  and  competitive  chocolate  products  at  $74,  768,  000  in  April  1954.  This  was  11 
percent  below  March  1954  and  3  percent  below  last  year's  April  total.  Sales  of  manufacturer- 
wholesalers  at  $55,  320,  000  were  17  percent  below  March  1954  and  3  percent  below  the  level  of 
April  1953.  Manufacturer-retailers'  estimated  sales  in  March  increased  75  percent  and  8  per- 
cent,   respectively,    from  March   1954  and  April  1953. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage  sales  of 
bar  goods  for  the  first  four  months  of  1954  were  about  3  percent  below  last  year's  level. 
Poundage  sales  of  bulk  goods  were  down  8  percent,  and  sales  of  package  goods  retailing  below 
50  cents  per  lb.    were  up  12  percent,    compared  with  last  year. 

NOTE--The  data   in  the  release    are  based   on  reports  from    approximately  400  manufac- 
turers of  confectionery  and  competitive    chocolate  products,    accounting  in  1950  for  87  percent  of 
the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  April:    94) 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents   -    $  1.  00  per  year 


Table  1.-- CONFECTIONERY  A'lD  COMPiriTIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SAIiS  BY  KIND  OF  BDSMESS 


Number  of 
eetab- 
llshments 
for  vhlch 
salee  are 
estimated  ^ 


Estimated  sales,  current 
month  and  comparisons 


April 

1954 

(Add  000) 


March 

1954 

(Add  000) 


April 

1953 

(Add  000) 


Percent  change 


April 
1954 
from 

March 
1954 


>.Dril 
1954 
from 

April 
1953 


EstiiLated  sales 
year  to  date 


4  months 

1954 
(Add  000) 


Percent 
change 

from 
4  noirths 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total, 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers, 
Ma  lufacturer-retallers  K . 
Cht folate  manufacturers,. 


TO  Al  ESTIMATED  SALES  OF  MAHUFACTURER-VHOIiSALERS 
BY  DIVISION  AND  STATES 

New  Sngland 


Kid  .le  Atlantic 

Mew  York  and  New  Jersey, 
Pennsylvania , 


East  North  Central 

Illinois ,,.., 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dalcota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,,,. 
Georgia  and  Florida 

East  Sout)i  Central 

KentuCif;',  Tennessee,  Alabama,  and  MlssisBlppl,... 

West  So-  Tn  Central 

ArkE-.as,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arizona,  Colorado,  Idaho,  New  Mexico,  and  Dtata... 


Iiclflc 

California 

Washington  snd  Oregon. 


1,365 


1,165 

188 

12 


329 
183 
146 

222 
100 
73 
49 

74 
33 
41 


74 
44 


53 

117 


137 

104 

33 


$74,768 


55,320 

10,996 

8,452 


6,218 

16,518 
9,350 
7,168 

21,383 

18,606 

1,869 

908 

1,573 
813 
760 

2,476 

1,086 
1,390 


445 

3,905 

3,105 

800 


$83,931 


66,669 

6,280 

10,982 


7,389 

21,225 

12,009 

9,216 

24,834 

21,855 

1,956 

1,023 

1,863 

1,064 

799 

2,823 

1,359 
1,464 


1,276 


492 

4,563 

3,778 
785 


$77,096 


56,779 
10,210 
10,107 


6,389 

16,663 
8,910 
7,753 

21,731 

18,999 

1,624 

908 

2,444 

851 

1,593 

2,388 

1,046 
1,342 


1,024 
1,813 

502 

3,825 

3,168 

657 


-17 
+75 
-23 


-IS 
+2 


-3 
+8 

-16 


$323,580 


249,404 
31,418 
42,758 


28,519 


-1 

+5 

-8 

75,975 
41,058 
34,917 

-2 
-2 
+2 

94,963 

81,898 

8,166 

4,899 

-36 

-4 
-52 

8,682 
3,923 
4,754 

44 

10,359 

+4 
+4 

4,794 
5,555 

-5 

4,722 

+1 

8,126 

-11 

1,656 

*2 
-2 

h22 

It, 2:2 

13,090 

3,112 

+1 

-14 

-5 


+1 
+7 
-5 

+2 
+2 
+3 
-3 

-18 

+4 

-30 


+3 


(') 

-10 

+12 


^Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  produ^t'^  in  1950, 
c-cept  retail  confectioners  with  a  single  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownershir  are 
counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-oanufacturlng 
outlets . 

^Less  than  0.5  percent  change. 


Table  2,— PODNDAGE  AND  DOLLAR  SALES  OF  SELECTED  HAHDFACTDRER-WHOLESALERS  AND  CHOCOLATE  MAWJFACTgHERS .  BY  TYPE  OF  COMFECTIOHERY' 


Type  of  product 


April  1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


April  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 
value 


rst  -  -aonths 


Pounds  (add  000) 


Percent 

change 
1954 
from 

1053 


Value  (add  000) 


Percent 

change' 
1954 
froE 
1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1,00  or  more  per  pound 

$0,50  to  $0,99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods/ 

5^  and  10^  speolalties... 


88,015 


3,221 

5,673 

13,457 

42,399 

14,673 

8,592 


$34,372 


3,408 
3,030 

3,379 

17,335 
4,026 
3,194 


$1,058 
0.534 

0.251 

0.409 
0.274 
0,372 


3,754 
6,118 

12,825 

47,991 
16,565 
10,419 


$37,287 


3,833 
2,850 


19,497 
4,229 
3,597 


$1,021 
0.466 

0.256 

0.406 
0.255 
0,345 


395,676 


14,155 
33,028 

56,569 

188,318 
66,816 
36,290 


406,232 


15,968 
32,388 

50,472 
194,329 
72,817 
39,758 


$156,082 


15,827 
17,238 

14,306 

77,327 
17,388 
13,496 


$158,349 


16,861 
15,996 

13,085 

79,526 
18,851 
14,030 


-6 
+8 


-3 
-5 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product- 
Companies  reporting  such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  cbooolate  manu- 
facturers , 

Includes  penny  goods. 
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FOR  RELEASE:    July  B,    195^ 


SERIES:     M16C-54 


CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $59,  275,  000  in  May  1954.  This  was  21  per- 
cent below  April  1954  and  7  percent  below  last  year's  May  total.  Sales  of  manufacturer- 
wholesalers  at  $46,  268,  000  were  16  percent  below  April  1954  and  7  percent  below  the  level  of 
May  1953.  Manufacturer- retailers'  estimated  sales  in  May  decreased  39  percent  and  4  percent,  ' 
respectively,    from  April  1954  and  May   1953.     (See  reverse  for  Retailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage  Seiles  for 
the  first  5  months  of  1954  were  about  4  percent  below  last  year's  level,  and  dollar  sales  down  2 
percent.  Poundage  sales  of  bulk  goods  were  down  9  percent,  and  sales  of  package  goods  retailing 
below  50  cents  per  pound  were  up  10  percent,    compared  with  last  year. 

NOTE- -The  data  in  the  release  are  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of 
the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 
No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and 
percent  chanses  from  previous  months. 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  May:     74  ) 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $  1.  00  per  year 


Table  1.-- CONFKTIONHiY  A'©  COMPSTITIVE  CHOCOLATE  PHODUCTS:     DOLLAR  SALES  BY  KIMD  OF  BUSINESS 


Item 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  am  OF  BOSIKESS 


Maiufacturer-wholesalers . 
Ma  '.ufacturer-retailers  K . 
Cht  folate  manufacturers, , 


TO  AL  ESTIMATED  SALES  OF  MAHUFACTUHER-WHOUSALERS 
BY  DIVISi™  AND  STATES 

New  England 


Ml.le  Atlantic 

Hew  York  and  New  Jersey, 
Pennsylvania. ^ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Micbigen  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri.,,.. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,.. 
Georgia  and  Florida 


East  South  Central 

Kentucjt;',  Tennessee,  Alabama,  and  Mississippi.... 

West  So  tn  Central 

Ark£-.as,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


I  iciflc 

California 

Washington  and  Oregon. 


Number  of 
estab- 
lishments 
for  which 
salee  are 
estimated  ^ 


1,365 


1,165 

188 

12 


329 
183 
146 

222 

100 
73 

49 

74 
33 
41 


74 

44 


137 

104 

33 


Estimated  sales,  current 
month  and  comparisons 


April 

1954 

(Add  000) 


$74,768 


55,320 

10,996 

8,452 


6,218 

16,518 
9,350 
7,168 

21,383 

18,606 

1,869 

908 

1,573 
813 
760 

2,476 

1,086 
1,390 


1,827 


3,905 

3,105 

800 


March 

1954 

(Add  000) 


$83,?31 


66,659 

6,280 

10,982 


7,389 

21,225 

12,009 

9,216 

24,834 

21,855 

1,956 

1,023 

1,863 

1,064 

799 

2,823 

1,359 
1,464 


2,204 


492 

4,563 

3,778 
785 


April 

1953 

(Add  000) 


$77,096 


56,779 
10,210 
10,107 


6,389 

16,663 
8,910 
7,753 

21,731 

18,999 

1,824 

908 

2,444 

851 

1,593 

2,388 

1,0^6 
1,342 


1,024 
1,813 

502 

3,825 
3,168 

657 


Percent  change 


April 
1954 
from 

March 
1954 


-17 
+75 
-23 


--T>ril 
1954 
from 

April 
1953 


-3 

+s 

-16 


-1 
+5 
-8 

-2 
-2 
+2 


-36 

-i 
-52 

+4 

44 

44 


-2 
4-22 


Estimated  sales 
year  to  date 


4  months 

1954 
{Add  000) 


$323,580 


249,404 
31,418 
42,758 


75,975 
41,053 
34,917 

94,963 

81,898 

8,166 

4,899 

8,632 
3,923 
4,754 

10,359 

4,794 
5,565 


4,722 


1,856 


13, 0» 
3,1U 


Percent 

change 

from 

4  3ont"n3 

1953 


+1 
-14 


+1 
4-7 
-5 


+2 
4-3 
-3 


44 

-30 


+6 
4-3 


(') 
-10 

4-12 


^otal  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1950, 
e-  cept  retail  confectioners  with  a  single  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  sanse  ownersbaT^  are 
counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-manufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANnFACTORgJ-WHOLESALERS  AND  CHOCOLATE  MANnFACTHRERS .  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


April  1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


April  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 
value 


first  -  -Bonths 


Pounds  (add  000) 


Percent 

change 
1954 
from 
1°53 


Value  (add  000) 


Percent 

change' 
1954 
froc 
1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


?ackaged  goods  made  to 

retail  at; 

$1,00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0,50  per 

pound , 


Bar  goods 

Bulk  goods,^ 

5fi   and  10^  specialties. 


88,015 


3,221 
5,673 

13,457 

42,399 

14,673 

8,592 


$34,372 


3,408 
3,030 

3,379 

17,335 
4,026 
3,194 


$1,058 
0.534 

0.251 

0.409 
0.274 
0.372 


3,754 
6,118 

12,825 

47,991 
16,565 
10,419 


$37,287 


3,833 
2,850 

3,231 

19,497 
4,229 
3,597 


$1,021 
0.466 

0.256 

0.406 
0.255 

0.345 


395,676 


14,155 
33,028 

56,569 

188,318 
65,816 
36,290 


406,232 


15,968 
32,338 

50,472 

194,829 
72,817 
39,758 


$155,082 


15,327 
17,238 

14,305 

77,327 
17,388 
13,496 


$158,349 


16,861 
15,996 

13,085 

79,526 
18,851 

14,030 


-6 

+8 


-3 
-5 

-4 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product. 
Conpanies  reporting  such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manu- 
facturers. 

^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $59,  275,000  in  May  1954.  This  was  21  per- 
cent below  April  1954  and  7  percent  below  last  year's  May  total.  Sales  of  manufacturer- 
wholesalers  at  $46,  268,  000  were  16  percent  below  April  1954  and  7  percent  below  the  level  of 
May  1953.  Manufacturer-retailers'  estimated  sales  in  May  decreased  39  percent  and  4  percent, 
respectively,    from  April  1954  and  May  1953.     (See  reverse  for  Retailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage  Scdes  for 
the  first  5  months  of  1954  were  about  4  percent  below  last  year's  level,  and  dollar  sales  down  2 
percent.  Poundage  sales  of  bulk  goods  were  down  9  percent,  and  sales  of  package  goods  retailing 
below  50  cents  per  pound  were  up  10  percent,    compared  with  last  year. 

NOTE- -The  data  in  the  release  are  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87  percent  of 
the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate  products  in  that  year. 
No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and 
percent  changes  from  previous  months. 
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Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  HND  OF  BUSINESS 


Number  of 
estab- 
lishmente 
for  which 
salea  are 
estimated^ 


Eetlmated  ealea,  current 
month  and  comparisons 


May 

1954 

(Add  000) 


April 

1954 

(Add  000) 


May 

1953 

(Add  000) 


Percent  change 


May 
1954 
from 
April 
1954 


May 

1954 
from 
Kay 

1953 


Estimated  sales 
year  to  date 


5  months 

1954 
(add  000) 


Percent 
change 

from 
5  months 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  CM)  OF  BUSINESS 


Manufacturer-wholesalers, 
Manufacture  --retailera^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMAIED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DmSION  AND  STATES 

New  England .,. 


Middle  Atlantic ..,.. 

New  York  and  New  Jersey, 
Penn5yl\rania  .•.•.••.,,,, 


East  North  Central. •.•••.. 
Illinois 

Ohio  and  IndianA.. ...... 

Michigan  and  Wlscoosliu. 


Vest  North  Central, ,,,..... 

Minnesota,  Kansas,  Santh  Dairota,  and  Nebraska. 
Iowa  and  Kisscori. ......... •....•....• 


South  Atlantic... •••......•.....•...•... ......... 

Maryland,  District  of  Oslmbia,  Tirclnia,  West 

Tlrglnia,  North  Camliia,  end  Sooth  CarolIoB.. 

Georgia  and  Florida...... 


East  South  Central 
Kentnclfy,  Tenocfis 


e,  Alabsna ,  and  Riaffisalppl .  .  .  . 


West  South  Central 

Artensas,  LooislaaA,  Q&iahoma,  and  Texas. 


Mountain 

Ariscoa,  Colorado, 


Idaho,  Hew  Nerleo,  and  Utah... 


Pacific 

Callforaia 

Washln^tcsx  azid  Orcgcn*. 


1,365 


1,165 

188 
12 


329 

183 
146 

222 

100 
73 
49 

74 
33 
41 


74 
44 


53 

117 


137 

104 

33 


♦59,275 


46,268 
6,653 
6,354 


4,579 

14,507 
8,754 
5,753 

18,346 

16,047 

1,486 

813 

1,415 
687 
728 

2,063 

1,039 
1,024 


897 


362 

3,125 

2,587 

538 


$74,768 


55,320 

10,996 

8,452 


6,218 

16,518 
9,350 
7,168 

21,383 

18,606 

1,869 

908 

1,573 
813 
760 

2,476 

1,086 
1,390 


1,827 


445 

3,905 

3,105 

800 


$63,522 


49,781 
6,931 
6,810 


4,658 

15,097 
9,115 
5,982 

19,894 

17,509 

1,567 

818 

2,295 

775 

1,520 

2,050 

958 
1,092 


1,013 


414 

3,487 

2,975 

512 


-12 

-6 

-20 

-14 
-14 

-20 
-10 

-10 

-15 

-4 

-17 


-26 

-8 
-47 

-19 

-20 
-17 
-33 


-8 
-5 

-1 

-38 
-11 
-52 


-6 


-10 

-13 

+5 


$382,855 


295,672 
38,071 
48,112 


33,098 

90,482 
49,812 
40,670 

113,309 

97,945 

9,652 

5,712 

10,097 
4,615 
5,482 

12,422 

5,833 
6,539 


5,619 


9,100 


2,218 

19,327 

15,677 

3,650 


-12 
-5 


+5 
-5 

<P 
(») 

+1 

-2 

-21 

*2 

-34 


*6 

+1 


-10 

-2 

-4 

-11 


chocolate  products  in  1950, 
under  the  sane  owr.erihip 


^Total  number  for  yhlch  sales  are  estimated,   based  upon  all  known  producers  of  confectionery  and     competitive 
except  retail  confectioners  with  a  single  business  location;   in  a  few  cases  two  or  more  factories  in  the  same  State 
are  counted  as  one  establishment. 

^Less  than  0.5  percent   change. 

■'Retailers  with  2  or  iiDre  outlets.     "Number  of  establishments*  moans  number  of  factories,   and  does  not  include  nonsanufacturlng  outlets 


Table  2 PCCTOMea  AICD  DOLLAR  SALES  OF  SBJCTED  MMIDFACTnRm-WHOLESAIlBS  AND  CHOCOLATE  MANUFACTimBiS .  BT  TTPI  OF  COKFECTIOMBg' 


Type  of  product 


Hay  1954 


f^noods 

(add 
000) 


value 
(add 
000) 


age 
value 


Hay  ISB 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 

value 


First  5  -aonths 


Pounds   (add  000) 


Percent 

change 
1954 
from 
1953 


Value  (add  000) 


Percent 

cih:ir.ge 
l-'54 
from 
l'^53 


TOTAL  SALES  GF  ■'.njirtwi 
ESTABLISfflBITS 


Packaged  goods  mde  to 
retail  at: 
$1.00  or  more  per  pood 
$0.50  to  $0.99  per 
Less  than  $0.50  pel- 
pound ,.,,. 


Bar  goods .,,..... 

Bulk  gooda^ .,.,,.,,,,•.. 
3^  and  10^  specialties.. 


1,628 
4,617 

13,890 

36,025 
11,992 

8,389 


$28,054 


1,639 
2,416 

3,275 

14,466 
3,129 
3,U9 


$1,007 
0.523 


0.402 
0.261 
0.374 


84,205 


1,338 
6,182 

13,456 

39,468 
13,661 

10,110 


$30,016 


1,329 
2,868 

.  3,421 

15,464 
3,443 
3,491 


$1,001 
0.464 


0.392 
0.252 
0.345 


15,783 
37,645 

70,459 

224,843 
78,808 
44,679 


490,437 


17,296 
38,570 

63,928 

234,297 
86,478 
49,868 


-4 

-9 

-10 


$134,146 


17,466 
19,654 

17,581 

91,793 
21,017 
16,635 


$1SS,365 


18,190 
18,864 

16,506 

94,990 
22,294 
1~,521 


t4 
♦7 
-3 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  Bales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufaoturei^wholeealera  and  chocolate  manufacturers. 
^Indludofl  penny  goods. 
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SERIES 


CONFECTIONERY 
(Including  Chocolate  Products) 
JUNE  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales 
of  confectionery  and  competitive  chocolate  products  at  $60,780,000  in  June  1954.  This  was 
2  percent  above  May  igS-i  and  8  percent  above  l^st  year's  June  total.  Sales  of  manufac- 
turer-wholesalers at  $48,860,000  were  6  percent  above  May  1954  and  8  percent  above  the 
level  of  June  1953.  Manufacturer-retailers'  estimated  sales  in  June  decreased  27  percent 
and  11  percent,  respectively,  from  May  1954  and  June  1953.  (See  reverse  for  detailed 
statistics. ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  chat  poundage 
sales  for  the  first  6  months  of  1954  were  about  2  percent  below  last  year's  level,  but 
dollar  sales  were  unchanged.  Poundage  sales  of  bulk  goods  were  down  7  percent,  and  sales 
of  package  goods  retailing  below  50  cents  per  pound  were  up  11  percent,  compared  with  last 
year. 

NOTE — The  data  in  this  release  are  based  on  reports  from  approximately  400  man- 
ufacturers of  confectionery  and  competitive  chocolate  products,  accounting  in  1950  for  87 
percent  of  the  total  dollar  value  of  sales  of  confectionery  and  competitive  chocolate 
products  in  that  year.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling 
these  monthly  totals  and  percent  changes  from  previous  months. 
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BUREAU  OF  THE  CENSUS 


(index  Number  for  June:   76) 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Food  Sectic 

For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Tatle  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BDSMESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated 


Estimated  sales,  current 
month  and  comparisons 


June 

1954 

(add  000) 


May 
1954* 
{add  000) 


June 

1953 

(add  000) 


Percent  change 


June 

195i 

from 

May 

1954 


June 
1954 
from 
Jiine 
1953 


Estimated  sales 
year  to  date 


6  months 

1954* 
(add  000) 


Percent 
change 

from 
6  months 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total .••  •  > 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania .  ^ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
low.  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,, 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  and  Oregon. 


1,165 

188 

12 


329 
183 
146 

222 

100 
73 
49 

74 
33 
41 


137 
104 
33 


$60,780 


48,860 
4,951 
6,969 


4,821 

15,666 

10,006 

5,660 

18,697 

16,587 

1,300 

810 

1,538 
743 
795 

2,092 

1,012 

1,080 


394 

3,845 

3,225 

620 


$59,390 


46,268 
6,768 
6,354 


4,579 

14,507 
8,754 
5,753 

13,346 

16,047 

1,486 

813 

1,415 
687 
728 

2,063 

1,039 
1,024 


362 

3,125 

2,587 

538 


$56,474 


45,446 
5,586 
5,442 


4,512 

14,458 
8,981 
5,477 

17,025 

14,739 

1,680 

606 

1,858 
668 

1,190 

2,281 

1,271 
1,010 


3,364 

2,865 

499 


+14 
-2 

+2 

+3 
-13 
(') 

+9 
+8 
+9 


+23 
+25 
+15 


-II 
+28 


-20 
+7 


+10 

+14 
+13 
+24 


$4^3,750 


344,532 
43,137 
56,081 


37,919 


+8 

106,148 

+11 

59,818 

+3 

46, 330 

+10 

132,006 

+  13 

114,532 

-23 

10,952 

+34 

6,522 

-17 

11,635 

+11 

5,358 

-33 

6,277 

6,845 
7,669 


6,534 


23,172 
18,902 
4,270 


-1 

-15 

-2 


+2 
+7 
-3 

-1 
+1 
-20 
+7 

-21 

+8 

-35 


(') 


+4. 

+2 

+17 


♦Revised, 
Total  number  for  which  sales  are  estimated,  based  upon  all  known  producers  of  confectionery  and  con^jetitive  chocolate  products  in  1950, 
except  retail  confectioners  with  a  single  business  locationjin  a  few  cases  twoormore  factories  in  the  same  Stat^under  the  same  ownership  are 
counted  as  one  establishment. 

Retailers  with  2  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 
^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties. 


Pounds 
(add 
000) 


1,284 
4,386 

13,427 

37,707 
12,602 
10,040 


Value 
(add 
000) 


$29,195 


1,269 
2,298 

3,391 

15,232 
3,300 
3,705 


Aver- 
age 
value 


$0,988 
0.524 

0.253 

0.404 
0.262 
0.369 


Pounds 
(add 
000) 


72,977 


1,126 
4,635 

11,938 

33,173 
12,125 
9,980 


Value 

(add 

000) 


$25,611 


1,161 
2,084 

2,952 

12,868 
3,022 
3,524 


Aver- 
age 

value 


$1,031 
0.450 


0.388 
0.249 
0.353 


First  6  -oonths 


Pounds  (add  000) 


17,067 
42,031 

83,886 

262,550 
91,410 
54,719 


18,422 
43,205 

75,866 

267,470 
98,603 
59,848 


Percent 

change 

1954 

from 

1953 


Value  (add  000) 


$213,341 


18,735 
21,952 

20,972 

107,025 
24,317 
20,340 


$213,976 


19,351 
20,948 

19,458 

107,858 
25,316 

21,045 


Percent 

change 

1954 

from 

1953 


(^) 


-3 
+5 


+« 

-1 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 
^Less  than  0.5  percent  change. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Induding  Chocolate  Products) 
JULY  1954 

The  Bureau  of  the  Census,  Department  of  Cominerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  chocolate  products  at  $49,784,000  in  July  1954.  This  was  19 
percent  below  June  1954  but  about  the  same  as  last  year's  July  total.  Sales  of  manufacturer- 
wholesalers  at  $39,418,000  were  19  percent  below  June  1954,  but  slightly  above  the  level  of 
July  1953.  Manufacturer- retailers'  estimated  sales  in  July  decreased  5  percent  from  June  1954 
and  July   1953.      (See  reverse  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage  sales  for 
the  first  7  months  of  1954  were  about  2  percent  below  last  year's  level,  but  dollar  sales  were 
unchanged.  Poundage  sales  of  bar  goods  weredown  3  percent,  and  poundage  sales  of  package  goods 
retailing  above  50  cents  per  pound  were  down  2  percent  compared  with  last  year, 

NOTE--A11  1954  cumulative  and  monthly  data  in  this  release  are  based  on  reports  from 
approximately  400  manufacturers  of  confectionery  and  competitive  chocolate  products,  account- 
ing in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products  in  that  year.  No 
allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and 
percent  changes  from  previous  months. 


CONFECTIONERY  {Including  Chocolate  Products) 


MANUFACTURERS'  DOLLAR  SALES 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  July:     63) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


T>ble  l.—CONFKTIONHff  iWD  COHPiaClTIVE  CHOCOLATS  PRODUCTS:     DOLLAR  SALES  BY  KDID  OF  BUSINESS 


Number  of 

eetab- 
llahmenta 
for  which 
^aloB  are 
estimated^ 


EstitEflted  sales,  current 
iDonth  and  comparisons 


July 

1954 

(add  000) 


June 

1954* 

(add  COO) 


July 

1953 

(add  000) 


Percent  change 


July 
1954 
from 
Jur.e 
1954 


July 
1954 
from 
July 
1953 


Eatimated  sales 
year  to  date 


7  months 

1954« 

(add  OCu; 


Percent 

change 

from 
'  months 

1953 


Confectionery  and  competitive  chocolate  productf3, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers  \. 
Chocolate  tnanuf  acturere , . 


TOTAL  ESTIMATED  SALES  OF  MMUFACniKEfi-WIIO'-ESALERS 
BY  DIVISION  AND  STATES 

Kew  England 


Middle  Atlantic 

New  Yorlc  and  New  Jersey. 
Pennsylvania , 


East  North  Central 

Illln-;l3 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraajca, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Cai*ollna.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  end  MlsGlssippi. 

West  South  Central 

AJ'kanaas,  Louisiana,  OklPhoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 


Pacific 

California 

Washington  and  Oregon. 


911 
218 

12 


252 
133 

119 

164 
76 
52 
36 

61 
33 
28 


60 
37 


100 
75 
25 


$49,784 


39,418 
5,197 
5,169 


4,214 

13,397 
9,620 
3,777 

14,898 

13,331 

1,118 

449 

816 
349 
467 


951 
1,05^ 


744 
610 

253 

2,481 

2,049 

432 


*61,415 


48,943 
5,496 
6,976 


5,100 

15,303 
9.689 
5)614 

18.371 
16.542 

1,571 
758 

1,387 
662 
725 

2,273 

1.065 
1.203 


1,007 
930 

392 

3,680 

3,085 

595 


$49,802 


39,358 
5.455 
4,989 


3,715 

12,263 
8,253 
4,010 

15.407 

13,531 

1,325 

551 

1,588 

495 

1,093 

2,077 

1,139 
958 


917 
735 

240 

2,416 

1,986 

430 


-19 

-5 

-26 


-12 

-1 

-33 

-21 
-19 
-29 
-41 

-41 
-47 
-36 


-33 

-34 
-27 


{2} 
-5 
*4 


+9 

+17 

-5 

-3 
-1 

-16 
-19 

-49 
-29 

-57 


+3 
+3 
(^) 


$499,257 


384,362 
53,086 
61.303 


44,323 

117,154 
67,427 
49,727 

147,834 

126,926 

14.353 

6.550 

11,309 
5,118 
6,191 

17,786 

8.160 
9.626 


7,936 


2,852 

24,635 

20,131 

4,50; 


-5 
-2 


+5 
-4 


-4 
-1 

-30 

-6 

-42 


(^) 
t4 


(^! 
-2 

-flO 


♦Revised. 
Total  number  for  which  sales  are  estimated,  based  upon  all  iaiown  producers  of  confectionery  and  competitive  chocolate  products  in  1953, 
except  retail  confectioners  with  a  single  business  location;  in  a  few  cases  two  or  more  factories  in  the  sa.Me  State,  under  the  same  ownership  are 
counted  as  one  establishment. 

^Less  than  0.5  percent  change. 
Retailers  with  2  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 


Table  2.— POUNDAGE 

A.SD  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY 

TYPE  OF  CONFECTIONERY' 

,Tuly  1954 

July   1953 

First  7  -months 

Pounds  (add  000) 

Value  (add  000) 

Type  of  product 

Pounde 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 

(add 

000) 

Aver- 
age 

value 

1954 

1953 

Percent 

change 

1954 

from 

1953 

1954 

Percent 

change 
1953       1      1954 
from 
'      1953 

TOTAL  SALES  OF  SELECTED 
ESTAELICHMENTS 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
SC.50  to  $0.^9  per  pound 
Less  than  $0.50  per 

t4.9o3 

849 
5,431 

11,638 

28,5«o 
10,545 
7,914 

$23.S6C 

en 

2,960 

2,963 

11,325 
2.878 
2,913 

$0,967 
0.545 

0.255 

0.396 
0.273 
0.368 

66.486 

867 
4,518 

10,370 

31,351 
il.080 
8,300 

$23,370 

872 
2,124 

2,606 

12.085 
2,706 
2,977 

$1,001 
0.470 

0.252 

0.385 
0.244 
0.359 

616,626 

17,916 
47.462 

95,524 

291,136 

101,955 

62,633 

629,900 

19,289 
47,723 

86,236 

298.821 

109, t S3 

68,i^8 

-2 

-7 

-1 

+11 

-3 
-7 
-8 

$237,201 

19,556 
24,912 

23.935 

118,350 
27,195 
23,253 

$237,346 

20,223 
23,072 

22.064 

119,943 
23,022 
24,022 

(^) 

-3 

+3 

+S 

-1 

S  ilk  gcDds? 

W  and  iOi  specialties... 

-3 

-3 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  raanufecxurers  repoi t  sales  by  type  of  product.     Coaipanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufactiirer-wholesalers  and  chocolate  manufacturers. 
^r^sB  than  0.5  percent  change. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


BUREAU  OF  THE  ICENSUS  ' 

Robert  W.  BurseuJl  ''JtStV    ^  -i     1  ge^ 

DEWEY  LIBRARY 


FOR  RELEASE:    October  7,    1954 


SERIES:    M16C-84 


CONFECTIONERY 

(Including  Chocolate  Products) 

AUGUST  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  chocolate  products  at  $65,  541,000  in  August  1954. 
This  was  an  increase  of  35  percent  over  July  1954  but  only  1  percent  over  last  year's 
August  total.  Sales  of  manufacturer- wholesalers  at  $  50,  1 15,  000  were  31  percent  above 
July  1954,  but  only  1  percent  above  the  level  of  August  1953.  Manufacturer- retailer  s' 
estimated  sales  in  August  increased  17  percent  from  July  1954  but  were  down  Z  percent 
from  August  1953.      (See  reverse  for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage 
sales  for  the  first  8  months  of  1954  were  about  2  percent  below  last  year's  level,  but 
dollar  sales  were  up  1  percent.  Poundage  sales  of  bar  goods  were  down  3  percent,  and 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  slightly  less 
than  1  percent  compared  with  last  year. 

NOTE--A11  1954  cumulative  and  monthly  data  in  this  release  are  based  on  re- 
ports from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products  in  that  year.  No  allowance  has  been  made  for  usual  seasonal  changes  in  com- 
piling these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  August:     82) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


Tatle  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
estab- 
llshnentB 
for  which 
sales  are 
estimated^ 


Estimated  sales,  current 
month  and  comparisons 


August 

195A 
(add  000) 


July 

195<i» 

(add  000) 


August 

1953 
(add  000) 


Percent  change 


August 
195-1 
from 
July 
1954 


August 
1954 
from 

August 
1953 


Estimated  sales 
year  to  date 


8  months 

1954» 

(add  000) 


Percent 

change 

from 

8  months 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-re tallera^, , 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTUHER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania . ,- 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and   Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,, 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mlsslaeippl, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado, 


Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

'  Washington  and  Oregon. 


1,W1 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


$65,541 


50,115 
6,098 
9,328 


5,612 

15,768 
10,511 
5,257 

19,669 

17,608 

1,482 

579 

1,048 
484 
564 


1,137 
1,240 


3,488 

2,889 

599 


$48,719 


38,353 
5,197 
5,169 


3,149 

13,397 
9,620 

3,777 

14,898 

13,331 

1,118 

449 

816 
349 
467 


951 
1,054 


2,481 

2,049 

432 


$64,692 


49,415 
6,236 
9,041 


14,551 
9,466 

5, 085 

19,531 

17,397 

1,583 

551 

2,001 

592 

1,409 

2,531 

1,3(K 
1,227 


1,019 


3,132 

2,598 

534 


*31 
+17 
+80 


+18 

+9 

+39 

+32 
+32 
+33 
+29 

+28 
+39 
+21 


+20 
+18 


+41 
+41 
+39 


+8 

+11 

+3 

+1 
+1 
-6 
+5 

-48 
-18 
-60 


-13 

+1 


(^) 

+11 
+11 
+12 


$563,733 


433,912 
59.184 
70,637 


48,875 

132,922 
77,938 
54,984 

167,503 

144,534 

15,840 

7,129 

12,357 
5,602 
6,755 

20,163 

9,297 
10,866 


28,123 
23,020 

5,103 


+2 
+6 


-32 

-8 

-45 


-2 

+4 


^Revised. 
Total  number  for  which  sales  are  estimated,   based  upon  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953. 
except  retail  confectioners  with  a  single  business  location;    in  a  few  cases  two  or  more  factories  In  the  same  State,   under  the  same  ownership 
are  counted  as  one  establlshjnent. 

^Retailers  with  2  or  more  outlets.      "Number  of  establishments"  means  number  of  factories, 

■'Less   than  0.5  percent  change. 


and  does  not  include  nonmanufacturing  outlets. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MAMUFACTDRER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURBiS .  BY  TYPE  OF  CONFECTI0MMg_ 


T^pe  of  product 


August   1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


August  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 

value 


First  S-«onths 


Pounds  (add  000) 


Percent 
change 

1954 
from 
1953 


Value  (add  000) 


Percent 

change 
1953      1954 
I  from 
1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods^, 

5^  and  10^  specialties. 


1,502 
7,479 

14,546 

39,653 

16,699 

9,868 


$33,322 


1,441 
4,169 

3,593 

16,36S 
4,176 
3,575 


$0,959 
0.557 


0.413 
0.250 
0.362 


1,453 

5,473 

12,720 

42,482 
16,138 
9,185 


$31,375 


1,365 
2,692 

3,215 

16,779 
4,011 
3,313 


$0,939 
0^492 


0.395 
0.249 
0.361 


19,418 
54,941 


330,789 

118,654 

72,501 


717,351 


20,742 
53,196 


341,303 

125,821 

77,333 


$270,523 


20,997 
29,081 

27,528 

134,718 
31,371 
26,828 


$268,721 


21,588 
25,764 

25,279 

U6,722 
32,033 

27,335 


-3 
+13 


-1 
-2 

-2 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Coinpanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weclcs,  Sccrefary 


J  •<*«»   IfKT^TFTf 

BUREAU  OF  THE  CENSUS 

Robert  W.  Buisos,  Dir«c(AIOV    8      IQSA 


'^WT 


Ut>t 


*^  tLtHh.-- 


FOR  RELEASE:      November  3,   1954 


SERIES:    M16C-94 


CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers 
sales  of  confectionery  and  competitive  chocolate  products  at  $102,863,000  in  September 
1954.  This  was  an  increase  of  57  percent  over  August  1954  but  a  decrease  of  2  percent 
from  last  year's  September  total.  Sales  of  manufacturer-wholesalers  at  $80,234,000 
were  60  percent  above  August  1954  but  1  percent  below  September  1953.  Manufacturer- 
retailers'  estimated  sales  in  September  1954  increased  16  percent  from  August  1954, 
but  were  down  1  percent  from  September   1953.      (See  reverse  for  detailed  statistics). 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  poundage 
sales  for  the  first  9  months  of  1954  were  2  percent  below  last  year's  level  but  dollar 
sales  remained  practically  unchanged.  Poundage  sales  of  bar  goods  were  down  4  per- 
cent and  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up 
about  2  percent  compared  to  last  year. 

NOTE--A11  1954  cumulative  and  monthly  data  in  this  release  are  based  on  re- 
ports from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products  in  that  year.  No  allowance  has  been  made  for  usual  seasonal  changes  in  com- 
piling these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  September:     129) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Number  of 

estab- 
lishmente 
for  which 
sales  are 
eetlmatedi 


Estimated  sales,  current 
month  and  cjisparlsons 


September 

igsi 

(add  000) 


August 

1954 
(add  000) 


September 

1953 
(add  000) 


Percent  change 


September 

1954 

from 

August 

195^ 


September 

1954 

from 
September 

1953 


Estimated  sales 
year  to  date 


9  months 

1954 
(add  000) 


Percent 
change 

frcaa 
9  months 

1953 


Confectionery  and  competitive  chocolate  products, 
estimated  total , 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ , . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania,  i 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific 

California 

Washington  and  Oregon. 


1,141 


911 

218 

12 


252 
133 
119 

154 
76 
52 
36 

61 
33 
28 


100 
75 
25 


$102,863 


80,234 

7,088 

15,541 


10,669 

23,504 
13,803 
9,701 

33,482 

28,672 

3,587 

1,223 

1,773 
885 
888 

2,933 

1,323 
1,610 


1,457 


606 

4,431 

3,559 

872 


$65,541 


50,115 
6,098 
9,328 


5,612 

15,768 

10,511 

5,257 

19,669 

17,608 

1,482 

579 

1,048 
484 
564 

2,377 

1,137 
1,240 


^,488 

2,889 

599 


$105,125 


80,766 

7,140 

17,219 


10,085 

24,444 
14,078 
10,366 

31,342 

26,8i0 

3,393 

1,129 

3,420 
1,088 
2,332 

3,245 

1,568 
1,677 


1,528 
1,774 

630 

4,298 

3,515 

783 


+57 


+60 
+16 

+67 


+90 

+49 
+31 
+85 

+70 

+63 

+142 

+111 

+69 
+83 
+57 

+23 

+16 
+30 


+27 
+23 
+46 


-4 
-2 
^ 

+7 
+7 
+6 
+8 

-^8 
-19 
-62 


-16 
-4 


+3 

+1 
+11 


$666,596 


514,146 
66,272 
86,178 


59,544. 

156,426 
91,741 
64,685 

200,985 

173,206 

19,427 

8,352 

U,130 
6,487 
7,643 

23,096 

10,620 
12,476 


13,317 


3,805 

32,554 

26,579 

5,975 


-1 
-4 
-3 


+1 

+5 

+1 
+1 
-3 
(') 

-35 
-9 

-47 

{^) 


(') 


+2 

(') 

+11 


^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners^wlth  a  single 
business  location;  in  a  few  or  more  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establish- 
ment. 

^Retailers  with  2  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturlng 
outlets. 

^Less  than  0.5  percent  change. 


fable  2.— POUMDAOE  AND  DOLLAR  SALES  OF  SELECTED  MANnFACTUHER-WHOLESALERS  AND  CHOCOLATE  MAMPFACTURERS .  BT  TYPE  OF  CONFECTIONERY » 


September  1954 


September  1953 


First  9 -Bonths 


Pounds  (add  000) 


Type  of  product 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


Percent 

change 

1954 

from 

1953 


Value  (add  000) 


Percent 

change 

1954 

from 

1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods'. 

S^  and  10^  specialties.. 


4,601 
16,061 

19,996 

53,959 
24,685 
10,754 


$52,537 


4,527 
8,880 

4,892 

22,863 
7,450 
3,925 


$0,984 
0.553 

0.245 

0.424 
0.302 
0.365 


134,002 


4,883 
14,498 

18,643 

60,672 

25,580 

9,726 


$53,007 


4,770 
7,151 

5,208 

24,904 
7,399 
3,575 


$0,977 
0.493 

0.279 

0.410 
0.289 
0.368 


836,429 


24,019 
71,002 

130,066 

384,748 

143,339 

83,255 


851,353 


25,625 
67,694 

117,599 

401,975 

151,401 

87,059 


-6 

+5 


-4 

-5 
-4 


$323,060 


25,524 
37,961 

32,420 

157,581 
38,821 
30,753 


$321,728 


26,358 
32,915 

30,487 

161,626 
39,432 
30,910 


(') 


-3 

+15 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Congjanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 
^Less  than  0.5  percent  change. 
Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


BUREAU  OF  THE  CENSUS      ^^  ^' 

Robert  W.  Bvrgen,  Dirtc§fQ    -tn    -^ 


iF^(e^i  iF®ia  as!3®iiii'ia^ 


'-IHIiAh  r 


FOR  RELEASE: 


December  S,    1954. 


SERIES:     IVI16C-104 


CONFECTIONERY 
(Including  Chocolate  Products) 
OCTOBER  1954 

The  Bureau  of  the  Census,  Department  of  Comnnerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $102,  139,000  in  October  1954.  This 
was  a  decrease  of  1  percent  from  Septemiber  1954  and  a  decrease  of  8  percent  from  last 
year's  October  total.  Sales  of  manufacturer-wholesalers  at  $80,995,000  were  1  per- 
cent above  September  1954  but  9  percent  below  October  1953,  Manufacturer- retailers' 
estimated  sales  in  October  1954  increased  17  percent  from  September  1954  but  were 
down  4  percent  from  October  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  10  months  of  1954  poundage  sales  were  3  percent  and  dollar  sales  1  percent  below 
last  year's  level.  Poundage  sales  of  bar  goods  were  down  6  percent  and  poundage  sales 
of  package  goods  retailing  above  50  cents  per  pound  were  virtually  unchanged  compared 
to  last  year. 

NOTE- -All  1954  cumulative  and  monthly  data  in  this  release  are  based  on  re- 
ports from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products  in  that  year.  No  allowance  has  been  made  for  usual  seasonal  changes  in  com- 
piling these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  October:     128) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $  1.  00  per  year 


Table  1.— CONFKTlONERr  AND  COMPrTITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BT  END  OT  BDSDIESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailePB^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 

BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania,  i 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Daiota,  and  Nebraska... 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.... 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific 

California 

Washington  and  Oregon. 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estlwted'^ 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


48 
95 

21 

100 
75 
25 


Estimated  sales,  current 
month  and  comparisons 


October 

1954 
(ada  doo) 


»102,139 


80,995 
8^91 
12,853 


9,659 

21,399 
12,310 
9,089 

33,760 

27,539 

4,509 

1,712 

1,870 

859 

1,011 

3,536 

1,700 
1,836 


1,082 

4,592 

3,643 
949 


September 

•1954 
(add  000) 


$103,120 


80,491 
7,088 
15,541 


23,504 
13,803 
9,701 

33,739 

28,929 

3,587 

1,223 

1,773 
885 
888 

2,933 

1,323 
1,610 


1,379 
1,457 

606 

4,431 

3,559 

872 


October 

1953 
(add  000) 


$111,570 


88,612 
8,629 
14,329 


10,792 

22,547 
12,865 
9,682 

35,175 

28,512 

4,846 

1,817 

5,387 
1,282 
4,105 

3,573 

1,932 
1,641 


2,699 
2,574 

725 

5,140 

4,202 

938 


Percent  change 


October 

1954 

from 

September 

1954 


+1 
+17 
-17 


-9 

-11 

-6 

(') 

-5 

+26 

■140 

+5 
-3 

+14 


+28 

+14 


+92 
+*8 


October 

1954 

from 
October 

1953 


-11 

-5 

-4 
-6 

-4 
-3 
-7 
-6 

-65 
-33 
-75 


-5 

+49 

-11 
-13 
+1 


Estimated  sales 
year  to  date 


10  months 

•  1954 
(add  000) 


$768,992 


595,398 

74,563 
99,031 


69,203 

177,825 
104,051 
73,774 

235, oce 

201,002 

23,936 

10,064 

16,000 
7,346 
8,654 

26,632 

12,320 
U,312 


12,932 
15,771 

4,887 

37,146 

30,222 

6,924 


Percent 
change 

from 
10  months 

1953 


-2 

-4 

-4 


{') 

(') 
+4 

-4 

(') 
+1 

-; 

-1' 

-41 

-13 
-53 

(^) 

-5 
+4 


-1 
-2 

+3 

(M 
-2 

,-9 


^Reprezents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  1  single 
business  location;  in  a  few  or  more  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 
^Retailers  with  2  Or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets, 
■'Less  than  0.5  percent  change. 


Table  2.— POONDAGE 

AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  (lANUFACTHRElS .   BY 

October  1954 

October  1953 

First  10  nonths 

Founds  (add  000) 

Value  (add  000 

\ 

Type  of  product 

Pounds 
(add 
000) 

value 
(add 
000) 

Aver- 
age 
value 

(add 
000) 

Value 

(add 

000) 

Aver- 
age 

value 

1954 

1953 

Percent 
change 

1954 

from 

1953 

1954 

1953 

Percent 
change 

1954 
from 
1953 

TOTAJ.  SALES  OF  SELECTED 
ESTABLISHMENTS 

Pickoged  goods  made  to 
retail  at: 

$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 

116,667 

3,550 
15,983 

18,088 

45,829 

23,404 

9,813 

$47,L?1 

3,461 
8,491 

5,053 

19,760 
6,644 
3,712 

$0,975 
0.531 

0.279 

0.431 
0.284 
0.378 

133,553 

4,393 
16,256 

22,349 

54,501 
26,043 
10,011 

$51,203 

3,794 
7,576 

6,500 

22,231 
7,322 
3,780 

$0,864 
0.466 

0.291 

0.4O8 
0.281 
0.378 

953,096 

27,569 
86,985 

148,154 

430,577 
166,743 
93,068 

984,9.06 

30, o:  8 
83,950 

139,948 

456,476 

177,444 

97,070 

-3 

-8 
+4 

+4 

-6 
-6 

-i 

$370,181 

28,985 
46,452 

37,473 

177,341 
45,46  ■: 
34,465 

$372,931 

30,152 
40,491 

36,987 

183,857 
46,75'. 
34,690 

-1 

-15 
>1 

-4 

-J 

Si  and  10^  specialties... 

-1 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Conpaoies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  iaanufacturers. 

^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $115,156,000  in  November  1954. 
This  was  an  increase  of  1 3  percent  over  October  1954  and  an  increase  of  3  percent  over 
last  year's  November  total.  Sales  of  manufacturer- wholesalers  at  $91,267,000  were 
13  percent  above  October  1954  but  only  4  percent  above  November  1953.  Manufac- 
turer-retailers' estimated  sales  in  November  1954  increased  26  percent  from  October 
1954  but  were  up  only  2  percent  from  November  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  11  months  of  1954  poundage  sales  were  3  percent  below  last  year's  level  while 
dollar  sales  remained  virtually  unchanged.  Poundage  sales  of  bar  goods  were  down  5 
percent  and  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were 
approximately  the  same  as  last  year. 

NOTE--A11  1954  cumulative  and  monthly  data  in  this  release  are  based  on  re- 
ports from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products  in  that  year.  No  allowance  has  been  made  for  usual  seasonal  changes  in  com- 
piling these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  November:     145) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -   $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  coinpetltive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  ^ . . 
Chocolate  manufactur.ers, . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  iiigland 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania, .- 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  and  Oregon, 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


911 

218 

12 


252 

133 
119 

16A- 
76 
52 
36 

61 
33 

28 


100 
75 
25 


Estimated  sales,  current 
month  and  comparisons 


November 

1954 
(add  000) 


$115,156 


91,267 
10,479 
13,410 


12,080 

24,938 
13,238 
11,700 

34,628 

28,266 

4,649 

1,713 

1,912 

856 

1,056 

5,038 

2,059 
2,979 


895 

5,353 
4,117 
1,236 


October 

1954 
(add  000) 


>$101,740 


«80,596 

8,291 

12,853 


9,659 

21,399 
12,310 
9,089 

33,760 

27,539 

4,509 

1,712 

1,870 
859 

1,011 


1,700 
1,836 


2,643 


♦683 

4,592 

3,643 

949 


November 

1953 

(add  000) 


$111,392 


87,930 
10,265 
13,197 


10,792 

25,508 
12,501 
13,007 

29,964 

23,679 

4,330 

1,955 

4,768 
1,271 
3,497 

4,843 

2,047 
2,796 


2,496 


3,482 


870 

5,207 
4,011 
1,196 


Percent  change 


November 

1954 

from 

Oc  tober 

1954 


*13 
+26 

+4. 


+25 

+17 

+8 

+29 

+3 
+3 
+3 
(') 

+2 
(') 
+4 


+21 
+62 


+  17 
+13 
+30 


November 
1954 
from 

November 
1953 


-2 

+6 

-10 

+16 

+19 

+7 

-12 

-60 
-33 
-70 


Estimated  sales 
year  to  date 


11  months 

1954 
(add  000) 


Percent 
change 

from 
11  months 

1953 


$883,749 


686,266 
85,042 

112,441 


81,283 

202,763 

117,289 

85,474 

269,630 

229,268 

28,585 

11,777 

17,912 
8,202 
9,710 

31,670 

14,379 

17.291 


5,383 

42,499 

34,339 

8,160 


-1 
-4 
-3 


(^) 
+4 
-5 

+2 
+3 
-2 
-3 

-44 
-15 
-55 

(^) 


(?) 
-2 

+8 


♦Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment, 

^Retailers  with  2  or  more  outlets.   "Niimber  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets, 

■^Less  than  0,5  percent  change. 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYFE  OF  CONFECTIOKERY- 


T^e  of  product 


November  1954 


Poxmda 
(add 
000) 


Value 
(add 
000) 


November  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


First  11  -months 


Pounds  (add  000) 


Value  (add  000) 


Percent 

change 

1954     1954 

from 

1953 


Percent 

change 

1954 

froca 

1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at : 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties,. 


8,432 
16,689 

22,058 

45,768 

21,173 

9,460 


$53,935 


9,264 
8,837 

5,765 

20,415 
6,009 
3,646 


$1,099 
0.530 

0.261 

0.446 
0.284 
0.385 


121,  U3 


9,666 
16,284 

19,131 

47,241 

20,382 

8,429 


$50,998 


9,789 
7,708 

5,304 

19,412 
5,622 
3,163 


$1,013 
0.473 

0.277 

0.411 
0.276 
0.375 


1,076,676 


36,001 
103,674 

170,212 

476,345 
187,916 
10?, 528 


1,106,039 


39,684 
100,234 

159,079 

503,717 
197,826 
105,499 


$424,117 


38,249 
55,289 

43,238 

197,756 
51,474 
38, 111 


$423,929 


39,941 
48,199 

42,291 

203,269 
52,376 
37,853 


I') 


-4 
+15 


-3 
-2 

+1 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 
^Less  than  0.5  percent  change. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

DECEMBER  1954 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $99,814,000  in  December  1954. 
This  was  a  decrease  of  1 3  percent  from  November  1954  and  an  increase  of  3  percent 
over  last  year's  December  total.  Sales  of  manufacturer- wholesalers  at  $63,685,000 
were  30  percent  below  November  1954  but  2  percent  above  December  1953.  Manufac- 
turer-retailers' estimated  sales  in  December  1954  increased  145  percent  from 
November   1954  but  were  up  only  7  percent  from  December  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  12 
months  of  1954  poundage  sales  were  3  percent  below  last  year's  level  while  dollar  sales 
remained  virtually  unchanged.  Poundage  sales  of  bar  goods  were  down  6  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  approximately 
the  same  as  last  year. 

NOTE--A11  1954  cumulative  and  monthly  data  in  this  release  are  based  on  re- 
ports from  approximately  400  manufacturers  of  confectionery  arid  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products  in  that  year.  No  allowances  has  been  made  for  usual  seasonal  changes  in  com- 
piling these  monthly  totals  and  percent  changes  from  previous  months. 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  December:     125) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price   10  cents  -    $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOIiAH  SALES  BY  KIND  OF  BOSDIESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 

BY  KIND  OF  BUSIHESS 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England , 

Middle  Atlantic , 

New  York  and  New  Jersey ..., 

Pennsylvania. , 

East  North  Central , 

Illinois , 

Ohio  and  Indiana , 

Michigan  and  Wisconsin , 

West  North  Central , 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska..., 
Iowa  and  Missouri , 

South  Atlantic , 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,.,. 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi..., 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 

Pacific 

California 

Washington  and  Oregon 


Number  of 

estab- 
lishments 
for  which 
sales  ere 
estimated ■ 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


60 
37 


100 
75 
25 


Estimated  sales,  current 
month  and  comparisons 


December 
195-; 

(add  000) 


$99,814 


63,685 
25,912 

10.217 


9.332 

16.634 
9,420 
7.214 

24.550 

16,676 

3,570 

1,304 

1,467 
848 
619 

3,038 

1,355 
1,683 


2,118 


727 

4,191 

3,205 

986 


November 
»1954 
(add  000) 


$115,330 


91,350 
10,570 
13.410 


12,080 

25,029 
13,329 
11.700 

34.620 

28.270 

4.637 

1,713 

1,912 

856 

1,056 

5,038 

2,059 
2,979 


2,830 


895 

5,365 
4,129 
1,236 


December 

1953 
(add  000) 


$97,362 


62,557 
24,176 
10,629 


8,669 

16,100 
8.374 
7,726 

22,968 

13,122 
3,166 
1,680 

3,252 
1,066 
2,186 

2,980 

1,519 
1,461 


1,477 
2,033 

687 

4,391 
3,324 
1,067 


Percent  change 


December 

December 

1954 

1954 

from 

from 

November 

December 

1954 

1953 

-30 

+145 

-24 


-34 
-29 
-38 

-29 
-41 
-23 
-24 

-23 

-1 

-;i 


-34 


-22 
-22 

-20 


+2 

+7 
-4 


+3 

+12 
-7 

+7 

-8 

+13 

-22 

-55 
-20 
-72 


-11 
+15 


-5 

-4 


Estimated  sales 
year  to  date 


12  months 

1954 
(add  000) 


$983,737 


750,034 

111,045 
122,658 


90,615 

219.488 
126.800 
92,688 

294,172 
248,948 

32,143 
13,081 

19,379 

9,050 

10,329 

34,708 

15,734 
18,974 


21,470 


6,110 

46,702 
37,556 

9,146 


Percent 

change 

from 

12  months 

1953 


-1 
-1 
-3 


(^) 
+4 
-5 

+2 
+3 

-1 
-5 

-45 

-16 
-57 

-5 
+5 


(^) 
-2 
+6 


^Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  In  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  2  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing  outlets. 
^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MAMUFACTURERS .  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


December  1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


December  1953 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 

value 


12  -Bonths 


Pounds  (add  000) 


Percent 
change 

1954 

from 

1953 


Value  (add  000) 


Percent 
I  change 
!  1954 
'  from 
1953 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at : 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods-^ 

5i  and  10^  specialties. 


5,148 
8,890 

12,070 

38,660 
18,307 
7,202 


$38,217 


5,336 
4,856 

3,189 

17,067 
5,083 
2,686 


$1,037 
0.546 

0.264 

0.441 
0.278 
0.373 


5,398 
9,063 


42,111 

16,402 

6,850 


$36,607 


4,877 
4,247 

3,151 

17,248 
4,574 
2,510 


$0,903 
0.469 

0.279 

0.410 
0.279 
0.366 


41,149 
112,564 

182,232 

515,005 
206,223 
109,730 


45,082 
109,297 

170,392 

545,828 
214,228 
112,349 


-9 

+3 


-4 
-2 


$462,334 


43,585 
60,145 

46,427 

214,823 
56,557 
40,797 


$460,536 


44,818 
52,446 

45,442 

220,517 
56,950 
40,363 


(') 


-3 

+15 


-3 
-1 
+1 


'a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sfeles  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturer-wholesalers  and  chocolate  manufacturers. 

^Less  than  0.5  percent  change. 

^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

JANUARY  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers'  sales  of 
confectionery  and  competitive  products  at  $84,542,000  in  January  1955.  ■  This  was  a  decrease 
of  15  percent  from  December  1954  and  a  decrease  of  2  percent  from  last  year's  January  total. 
Sales  of  manufacturer-wholesalers  at  $66,  574,  000  were  5  percent  above  December  1954  but  2 
percent  below  January  1954.  Manufacturer- retailer  s'  estimated  sales  in  January  1955  decreased 
74  percent  from  December   1954  but  were  up  5  percent  from  January  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  January  1955 
poundage  sales  were  5  percent  below  last  year's  level  while  dollar  sales  remained  virtually  un- 
changed. Poundage  sales  of  bar  goods  were  down  11  percent  but  poundage  sales  of  package 
goods  retailing  above  50  cents  per  pound  were  down  only   1   percent  compared  to  January   1954. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1953  for  85  percent  of 
the  total  dollar  value  of  sales  of  these  products.  No  allowances  has  been  made  for  usual 
seasonal  changes  in  compiling  these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  {Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  January:     106) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $  1 .  00  per  year 


Table  1 — CONFECTIONERY  AND  C0I1PET1TIVE  CHOCOUTE 

PRODUCTS:      DOLLAR  SALES 

BY  KIND  OF  BUSINESS 

Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 

Estimated  sales,   current 
tflonth  and  comparisons 

Percent  change 

Item 

January 

1955 

(add  000) 

1 

Dece:iiber         January 

1954                 1954 
(add  000)        (add  000) 

January      \     January 
1955        ;         1955 
froa        ;         from 

December         Janxiary 
1954        ,         1954 

Confectionery  and  competitive  chocolate  products. 

1  141 

$84,542 

$99,814 

$86,289  ]                 -15                       -2 

BY  KIND  OF  BUSINESS 

Manufacturer-wholesalers, 
.■lanufacturer-retailers^, . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England , 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlai.tic 

Maryland,  District  of  Colujnbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  ^d  Utah. 

Pacific 

California -. 

Washington  and  Oregon 


911, 

218 

12 


73 

252 
133 
119 

I 

164  I 

76! 

52  j 

36 

61 
33 
28 

97 

60 
37 

48 


95 


21 

100 
75 
25 


66,574 

6,766 

11,202 


8,922 

19,793 

10,823 

8,975 

24,876 

20,884 

2,683 

1,309 

1,527 
854 
673 

3,165 

1,255 
1,910 

1,390 

2,618 

523 

3,755 

3,021 
734 


63,685 

67,791 

25,9L2 

6,440 

10,217 

12,058 

9,332 

8,671 

16,634 

19,845 

9,420 

9,492 

7,214 

10,353 

-74 
+10 


+19 
+15 

+24 

+1 
+6 
-25 


-2 
+5 
-7 


+3 

(') 

+U 
-13 

(^! 
+2 


1,304 

1,529 

(^) 

-14 

1,467 

3,207 

+4 

-52 

848 

983 

+1 

-13 

619 

2,224 

+9 

-70 

3,038 

2,973 

■f-i 

+6 

1,355 

1,240 

-7 

+1 

1,683 

1,733 

+13 

+10 

1,628 

1,336 

-15 

+4 

2,118 

2,713 

+24 

-4 

727 

512 

-28 

+2 

4,191 

3,637 

-10 

+3 

3,205 

2,913 

-6 

+4 

986 

724 

-26 

+1 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  In  1953,   except  retail  confectioners 
with  a  single  business  location;   in  a  few  oases  two  or  more  factories  in  the  same  State,   under  the  same  ownership  are  counted 

as  one  establishment. 

^Retailers  with  2  or  more  outlets.      "Number  of  establishments"  means  number  of  factories,    and  does  not  include  noninanu- 
facturing  outlets. 

^Less  than  CI. 5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTLTIERS, 

BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 

January  1955 

Percent  char.ge 
January  1954                               January  1955  from 

January  1954 

Pounds 
(add  000) 

Value 
(add  000) 

Average 
value 

Pounds 
(add  000) 

Value 
(add  000) 

Average 
Value 

Pounds             Value 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

100,433 

4,615 
10,012 
13,752 

44,310 

18,798 

8,946 

$42,931 

6,202 
5,590 
3,399 

19,352 
4,863 
3,525 

$1,344 
0,558 
0,247 

0,437 
0.259 
0,394 

105,395 

5,288 

9,506 

13,587 

50,044 

18,185 

8,785 

$43,047 

6,486 

4,722 
3,396 

20,231 
4,971 
3,241 

$1,227 
0.497 
0.250 

0.404 
0.273 
0.369 

-5 

-13 
+5 

+1 

-11 
+3 
+2 

(  =  ) 

-4 
+18 
C~) 
-4 
-2 
+9 

Packaged  goods  made  to 
retail  at: 

$1.00  or  more  per  pound,... 
$0.50  to  $0.99  per  pound... 
Less   than  $0,50  per  pound.. 

Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product. 
Companies  reporting  such  detail  account   for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Less  than  0.5  percent  change. 
^Includes  penny  goods, 
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CONFECTIONERY 

(Including  Chocolate  Products) 

.  EBRUARY  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $85,  256,  000  in  February  1955.  This 
was  an  increase  of  1  percent  from  January  1955  and  7  percent  from  last  year's 
February  total.  Sales  of  manufacturer- wholesalers  at  $63,450,000  were  5  percent 
below  January  1955  but  6  percent  above  February  1954.  Manufacturer- retailers' 
estimated  sales  in  February  1955  increased  58  percent  from  January  1955  but  only  24 
percent  from  February  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  2  months  of  1955  poundage  sales  were  2  percent  below  last  year's  level  while 
dollar  sales  were  3  percent  higher.  Poundage  sales  of  bar  goods  were  down  7  percent 
but  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  2  per- 
cent compared  to  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowances  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 
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(Index  Number  for  February:     107) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price   10  cents-    $1. 00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLilTE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BOSINESS 


Manufacturer-wholesalers . 
Manufacturer-re tailers^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania,  .■ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Miasouri 


South  Atlantic 

Maryland,  District  of  Oolunbla,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina,,,, 
Oeorgla  and  Florida 

East  South  Central 

Kentuclcy,  Tennessee,  Alabama,  and  Mississippi,,,, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 


Pacific 

California 

Washington  and  Oregon, 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
2S 


100 
75 
25 


Estimated  sales,  current 
month  and  comparisons 


February 

1955 
(add  000) 


$85,256 


63,450 
10,329 
11,477 


18, 860 

11,456 

7,404 

25,616 

21,919 

2,398 

1,299 

1,400 
750 
650 

2,721 

1,223 
1,498 


1,481 
1,633 

447 

3,862 

3,186 
676 


January 

1955* 
(add  000) 


»$84,645 


66,563 

»6,547 

•11,535 


•8,874 

19,798 

10,823 

8,975 

•24,913 

•20, 895 

•2,709 

1,309 

1,527 
854 
673 

3,165 

1,255 
1,910 


2,618 


523 

3,755 
3,021 

734 


February 

1954^ 
(add  000) 


$79,619 


59,998 
8,342 

11,279 


6,716 

17,991 
9,896 
8,095 

24,172 

20,813 

2,025 

1,334 

1,702 
946 
756 

2,331 

1,171 
1,160 


1,492 


404 

3,933 
3,162 

771 


Percent  change 


February 
1955 
from 

January 
1955 


-5 
+6 

-18 

+3 

+5 

-11 

-1 


-12 
-3 


-3 
-22 


+3 

+5 


February 
1955 
from 

February 
1954 


+6 

+24 

+2 


+5 

+16 

-9 

+6 

+5 

+18 

-3 

-18 
-21 
-14 


+4 

+29 


Eetimated  sales 
year  to  date 


2  mcnths 

1955 
(add  000) 


130,013 
16,876 
23,012 


16,304 

38,658 
22,279 
16,379 

50,529 

42,814 

5,107 

2,608 

2,927 
1,604 
1,323 

5,886 

2,478 
3,408 


4,251 


970 

7,617 
6,207 
1,410 


Percent 
change 

froD 
2  months 

1954 


+2 
+7 
-1 


*4 
+18 

-11 


+5 
-3 
-6 

-38 
-L2 
-55 


+12 


(') 


+3 
+5 


•Revised. 

'Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufaoturing  out- 


lets. 


Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


February  1955 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


February  1954 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 


First  2  -BOllths 


Pounds  (add  000) 


Percent 

change 
1955 
from 
1954 


Value  (add  000) 


Percent 

change 

1955 

from 

1954 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  spec lalt lea. . 


2,046 
10,009 

15,120 

45,724 

13,854 

9,217 


$39,935 


2,026 
5,738 

4,054 

19,838 
4,578 
3,701 


$0,990 
0.573 

0,268 

0,434 
0.243 
0.402 


2,107 
9,167 

15,303 

46,369 

17,415 

9,075 


$37,775 


2,158 
4,836 

3,841 

19,046 
4,526 
3,368 


$1,024 
0.528 


0.411 
0.260 
0.371 


6,661 
20,021 

28,872 

90,034 
37,652 
18,163 


204,831 


7,395 
18,673 

28,890 

96, 4U 
35,600 
17,860 


-10 
+7 

(2) 

-7 
+6 
+2 


$82,666 


8,228 
11,328 

7,453 

39,190 

9,441 
7.226 


$80,822 


8,644 
9,558 

7,237 

39,277 

9,497 
6.609 


-5 
+19 

+3 

(=) 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Less  than  0.5  percent  change, 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

MARCH  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $83,611,000  in  March  1955.  This 
was  a  decrease  of  2  percent  from  February  1955  but  virtually  the  same  as  last  year's 
March  total.  Sales  of  manufacturer- wholesalers  at  $64,377,000  were  1  percent  above 
February  1955  but  3  percent  below  March  1954.  Manufacturer- retailers'  estimated 
sales  in  March  1955  decreased  Z7  percent  from  February  1955  but  increased  21  percent 
over  March  last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  3  months  of  1955  poundage  sales  were  2  percent  below  last  year's  level  while  dollar 
sales  were  1  percent  higher.  Poundage  sales  of  bar  goods  were  down  6  percent  but 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  virtually  un- 
changed compared  to  last  year. 

NOTE--The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowances  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 


CONFECTIONERY  (including  Chocolate  Products) 
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BUREAU   OF  THE  CENSUS 


(Index  Number  for  March:     105) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -    $1.00  per  year 


Table  1.— COMFECTIONERT  ANC  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BOSINESS 


Manufacturer-wholesalers, 
Manufacturer-retailers  2.. 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  M«HOFACTURER^(HOIjeSALEBS 
BY  DIVISION  AMD  STATES 

New  England , , 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania ,..,......,. 


East  North  Central....... 

Illinois, , 

Ohio  and  Indiana....... 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  Scuth  Dakota,  and  Nebraska. 
Iowa  and  Missouri. 


SoilUl  Atlantic 

Maryland,  District  of  Cdltnbia,  Virginia,  West 

Virginia,  North  Carolina,  arad  South  Carolina... 
Georgia  and  Florida.............. 


East  South  Central 

Kentucky,  Tennessee,  Alabuai,  and  Mississippi.. 

Vest  South  Central 

Arkansas,  Louisiana,  OklabDma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaln, 


r  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregoa. 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


911 

218 

12 


252 
U3 
119 

1(A 
76 
52 
36 

61 
33 
28 


60 

37 


100 
75 
25 


Estimated  sales,  current 
month  and  comparisons 


March 

1955 

(add  000) 


$83,611 


64,377 

7,586 

11,648 


7,896 

19,525 

11,433 

8,092 

24,293 

21,184 

1,998 

1,111 

1,-408 

772 

.  636 

3,085 

1,371 
1,714 


2,117 


486 

4,261 

3,461 

800 


February 

1955 
(add  000) 


♦$85,277 


•63,439 
•10,358 

•11,480 


7,430 

18,860 

11,456 

7,404 

•25,605 

•21,908 

2,398 

1,299 

1,400 
750 
650 

2,721 

1,223 
1,498 


1,481 


1,633 


3,862 

3,186 

676 


March 

1954 

(add  000) 


$83,931 


66,669 

6,280 

10,982 


7,389 

21)225 

12,009 

9,216 

24,834 

21,855 

1,956 

i,oa 

1,863 

1,064 

799 

2,823 

1,359 
1,464 


492 

4,563 

3,778 

785 


Percent  change 


March 
1955 
from 
Febriiary 
1955 


+10 

+9 

4-18 


March 

1955 
from 
March 
1954 


(') 


-3 

+21 

+6 


+4 

-8 

58 

183 

(') 

-5 

33 

712 

+9 

-12 

24,471 

-5 

-2 

74 

811 

-3 

-3 

63 

987 

-17 

+2 

7 

105 

-14 

+9 

3 

719 

+1 

-24 

4,335 

+3 

-27 

2 

376 

-2 

-20 

1 

959 

+13 

+9 

8 

971 

+12 

+1 

3 

849 

+14 

+17 

5 

122 

-1 

-7 
-8 
+2 


Estimated  sales 
year  to  date 


3  months 

1955 
(add  000) 


Percent 
change 

from 
3  months 

1954 


$253,533 


194,379 
24,491 
34,663 


U,878 
9,668 
2  .gig 


+8 

+1 


(^) 
+10 
-11 

+1 
+2 
-7 
(^) 

-32 
-14 
-46 


-1 
+10 


+1 
+1 

J2X 


•Revised. 

h„o,-„!=?^r!?^°  ^^^  '"'T  P''°'*"=^''=  "f  confectionery  and  competitive  chocolate  products  In  1953,  except  retail  confectioners  with  a  single 
busui|ss  location,  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 
Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories. 

lets.  ' 

■'Less  than  0.5  percent  change. 


and  does  not  include  nonmanxifacturing  out- 


Table  2.— POOMIMCB  AWD  DOLLAR  SALES  OF  SELECTED  mWDFACTORER-WHOLESALERS  AND  CHOCOLATE  MAMUFACTDRERS ,  BY  TYPE  OF  COKFECTIONZRY ^ 


Type  of  product 


Pounds 

Cadd 

000) 


value 
(add 

000) 


age 
value 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 

value 


First  3  -months 


Pounds  (add  000) 


Percent 

change 
1955 
from 
1954 


value  (add  000) 


Percent 

change 
1955 
from 
1954 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1,00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goods? 

5i  and  10^  specialties.. 


3,242 
8,538 

14,321 

47,995 

15,790 

9,460 


$40,633 


1,bXb 
4,932 

3,943 

20,496 
4,001 
3,645 


$1,115 
0,578 

0.266 

0.427 
0.253 
0,385 


102,830 


3,539 
8,682 

14,222 

50,006 

16,543 

9,838 


$40,888 


3,775 
4,650 

3,690 

20,715 
4,365 
3,693 


$1,067 
0.536 

0,259 

0,414 
0.264 
0.375 


301,249 


9,903 
28,559 

43,693 

138,029 
53,442 
27,623 


307,661 


10,934 
27,355 

43,112 

146,419 
52,143 
27,698 


-6 
+2 
(^) 


$123,499 


11,844 
16,260 

11,396 

59,686 
13,442 
10,871 


$121,710 


12,419 
14,208 

10,927 

59,992 
13,862 
10,302 


-5 
+14 


-1 
-3 
+6 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 


Companies  reporting 


r. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


MASS.  INST.  TECH. 
BURdAiJ%&tHe96BNlsUS 

Robert  W.  Burjest,  Direct  >r 

Y  LIBRARY 


IFa(giri  1?®IB    WiW^. 


FOR  RELEASE: 


June   6,   1955 


SERIES:    M16C-45 


CONFECTIONERY 

(Including  Chocolate  Products) 

APRIL  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $77,022,000  in  April  1955.  This  was 
a  decrease  of  8  percent  from  March  1955  but  an  increase  of  3  percent  from  last  year's 
April  total.  Sales  of  manufacturer-wholesalers  at  $55,770,000  were  13  percent  below 
March  1955  but  1  percent  above  April  1954.  Manufacturer- retailers'  estimated  sales 
in  April  1955  increased  69  percent  from  March  1955  but  only  17  percent  from  April 
last  year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  first 
4  months  of  1955  poundage  sales  were  2  percent  below  last  year's  level  while  dollar 
sales  were  2  percent  higher.  Poundage  sales  of  bar  goods  were  down  5  percent  but 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  2  percent 
compared  to  last  year. 

NOTE- -The    data  in  this    release    are    based    on  reports    from  approximately    400 

manufacturers  of  confectionery    and  competitive    chocolate    products,  accounting   in  1953 

for    85    percent    of  the    total   dollar    value    of  sales    of  these    products.  No    allowance    has 

been   made    for    usual    seasonal    changes    in    compiling   these   monthly  totals    and    percent 
changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  April:    97) 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    G 
Price   10  cents  -    $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODDCTS:  DOLLAR  SALES  BY  KDID  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  ^, . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania , , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  DaJcota,  and  Nebraska..,, 
Iowa  and  Miaaouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, .  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida 


East  South  Central 

Kentuclty,  Tennessee,  Alabama,  and  Mlselaalppl, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texaa,,..,, 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific. ...i 

California 

Washington  and  Oregon. 


Nximber  of 

estab- 
lishments 
for  which 
salea  are 
estimated 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


Estimated  sales,  current 
month  and  coinparlsona 


April 

1955 

(add  000) 


$77,022 


55,770 

12,898 

8,354 


6,410 

16,834 

10,279 

6,555 

22,135 

18,870 

2,066 

1,199 

1,115 
565 
550 

2,751 

1,135 
1,616 


1,664 


475 

3,340 

2,742 

598 


March 

1955 

add  000) 


$83,64/; 

•64,386 
•7,610 
11,648 


•19,526 
11,433 
•8,093 

•24,294 

♦21,185 

1,998 

1,111 

1,408 
772 
636 


1,371 
1,714 


April 

1954 

(add  000) 


*74,768 

55,320 

10,996 

8,452 


6,218 

16,518 
9,350 
7,168 

21,383 

18,606 

1,869 

908 

1,573 
813 
760 

2,476 

1,066 
1,390 


445 

3,905 

3,105 

800 


Percent  change 


April 
1955 
from 

March 
1955 


-13 
+69 
-28 


April 
1955 
from 

April 
1954 


+2 
+10 

-9 

+4 

+1 
+11 
+32 

-29 
-31 
-28 


+5 
+16 


-14 

-12 
-25 


Estimated  salea 
year  to  date 


months 
1955 
(add 
000) 


330,588 


250,158 
37,413 
43,017 


30,510 

75,018 
43,991 
31,027 

96,947 
82,858 

9,171 
4,918 

5,450 
2,941 
2,509 

11,722 

4,984 
6,738 


8,032 


1,931 

15,225 

12,417 
2,806 


Percent 
change 

4  months 
1954 


(^) 
+7 


+1 
+11 
-10 

+2 
+2 
-7 
+7 

-30 
-16 
-42 


-1 
+8 


^') 


-2 

-1 
-5 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MAMnFACTUBER-WHnT.ESAl gljS  AND  CHOCOLATE  MANUFACTURERS.  BY  TYPE  OF  CONFECTIONERY  ' 


Type  of  product 


April  1955 


Pounds 
(add 
000) 


Value 
(add 
000) 


age 
value 


April  1954 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 

value 


Foimds  (add  000) 


Percent 

change 

lis  5 
from 
195^ 


Value  (add  000) 


Percent 

change 
1555 
from 
1954 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  Id  $0.99  per  pound 

Less  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods  ^ 

5^  and  10^  specialties,. 


3,475 


2,922 
6,567 

14,374 

42,248 
13,821 
8,543 


$35,053 


3,250 
3,629 

3,643 
17,786 
3,522 
3,223 


$1,112 
0.553 

0,253 
0.421 
0.255 
0.377 


3,221 
5,673 

13,457 

42,399 

14,673 

8,592 


$34,372 


3,408 
3,030 

3,379 
17,335 
4,026 

3,194 


$1,058 
0.534 

0.251 
0.409 
0.274 
0.372 


389,724 


12,825 
35,126 

58,067 

180,277 
67,263 
36,166 


14,155 
33,028 

56,569 

188,618 

66,816 

36,290 


-5 

+1 
C^) 


$158,552 


15,094 
19,889 

15,039 

77,472 
16,964 
14,094 


$156,082 


15,827 
17,238 

14,306 
77,327 
17,888 
13,496 


-5 

+15 

+5 
(=) 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Less  than  0.5  percent  change. 
^Includes  penny  goods. 

COMM-DC 


/.r. 


U.  S,  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeki,  Secretory 


iF^(e^s 


:he  census  . 

'(-W/"Pfr«fff5T.  TECH. 

JOL   7   1955 

DEWEY  LIBRARY 


FOR  RELEASE:     July  5,    1955 


SERIES:    M16C-55 


CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  inanufacturers' 
sales  of  confectionery  and  competitive  products  at  $62,409,  000  in  May  1955,  This  was 
a  decrease  of  19  percent  from  April  1955  but  an  increase  of  5  percent  from  last  year's 
May  total.  Sales  of  manufacturer-wholesalers  at  $48,340,000  were  13  percent  below 
April  1955  but  4  percent  above  May  1954.  Manufacturer- retailers'  estimated  sales  in 
May  1955  decreased  43  percent  from  April  1955  but  increased  6  percent  from  May  last 
year. 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  first 
5  months  of  1955  poundage  sales  were  1  percent  below  last  year's  level  while  dollar 
sales  were  2  percent  higher.  Poundage  sales  of  bar  goods  were  down  4  percent  but 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  4  percent 
compared  to  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLUR  SALES 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  May:       78) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -    $1.00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PROIXJCTS:     DOLLAR  SALES  BY  nHT  OF  BBSDffiSS 


Item 


Confectionery  and  competitive  chocolate  products, 
eatioated  total ,,, 


BY  KIND  OF  BUSINESS 


Manuf acturer-wholeedlers , . 
Manufacturer-retailers*. . . 
Chocolate  manufacturers , . . 


TOTAL  E3TIMAIED  SALES  OF  MAUUFACTUEER^WHOLESALERS 

BY  DIVISION  AND  STATES 

New  ^land 


Middle  Atlantic 

New  Yori  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana....... 

Michigan  and  Wisconsin. 


Nuaber  of 
estab- 
lleliments 
for  which 
sales  are 
estimated' 


West  North  Central , 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska.. 
Iowa  and  Missouri..... t 


South  Atlantic 

Maryland,  District  of  Coluitbla,  Virginia,  Vest 

Virginia,  North  Carolina,  and  South  Carolina.., 
Georgia  and  Florida..., 


East  South  Central 

Kentucky,  Tennessee,  Alabann,  and  Mlsalaslppl.... 

Vest  South  Central 

Arkusas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 
Arlsona,  Colorado,  Idaho,  New  Mexloo,  and  Utah. 


Peoirio 

California.... 

Washington  atid  Oregon. 


1,M1 


911 

218 
12 


252 
133 

119 

1« 

52 

36 

61 
33 


60 
37 


100 
75 
25 


Estlnated  sales,  current 
loonth  and  comparisons 


Kay 
1955 

(add  000) 


962,409 


•43, 340 
7,312 
6,75- 


5,233 

15,811 
10, 193 
5,616 

18,366 

16,016 

1,636 

71-; 

1,083 

536 

2,323 

9o2 
1,361 


967 

910 

363 

3,284 

2,755 
529 


April 
1955 

(add  000) 


•^■'6, 950 


•55,769 
12,898 
•8,283 


6,410 

16,834 
10,279 
6,555 

iZ, 135 

16, 870 

2,066 

1, 199 

1,115 
565 
550 

•2,750 

♦1,D4 
1,616 


:,046 
1,664 

475 

3,340 

2,742 

598 


May 
1954 

(add  000) 


$59,390 


46,263 
6,768 
6,354 


4,579 

14,507 
8,754 
5,753 

18,346 

16,047 
1,486 

313 

1,415 
687 
728 

2,063 

1,039 
1,024 


362 

3,125 

2,587 

538 


Percent  change 


May  1955 

from 

April  1955 


-6 

-1 

-14 

-17 
-15 

-21 

-40 

-3 
-4 
-2 


-15 
-16 


-2 

(') 
-12 


May  1955 

from 
Moy  1954 


Estimated  eales 
year  to  date 


^  oontne 

1955 
(add  000) 


+9 

+16 

-2 

(') 
(') 

+10 
-12 

-24 
-21 
-26 


-7 
+33 


+8 


I.') 

+5 
+6 
-2 


5392,925 


298,497 
44,725 

49,703 


35,843 

90,829 
54,184 
36,645 

115,313 

98,874 

10,807 

5,632 

6,533 
3,486 
3,047 

14,044 

5,945 
8,099 


8,942 


2,294 

13,509 
15,172 
3,337 


Percent 

change 

from 

5  months 

1954 


+1 

+6 
+1 


+3 

+13 
-9 

♦1 
+2 


-28 
-15 
-39 


-3 

+10 


(') 


C) 
♦1 


•Revised. 
Represents  all  taovm  p-oducers  of  confectionery  and  oompetltlve  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  locatlor.;  in  a-fe.-  cases  two  or  more  factories  in  the  aame  State,  under  the  same  ownership  ore  counted  as  one  establishnent. 

Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturlns 
outlets.  ^ 

^Less  than  C.5  percent  change. 


Table  2.— POOMDACE  AND  DOLLAR  SALES  OF  SELECTED  MAWDFACTURER -WHOLESALERS  AND  CHOCOLATE  MANDFACTOHglS . 


Type  of  product 


Mny  1955 


Pounds 
(add 
000) 


value 
(add 
000) 


Aver- 
age 
value 


May  1954 


Founds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 

value 


First  S-Bontha 


Pound*  (odd  000) 


Percent 

change 
1955 
from 
1954 


value  (odd  000) 


PorcoBt 

change 
1955 
from 
1954 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packeged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goodai 

9^  and  10^  specialties.., 


13,412 

35,649 

12,434 

8,329 


$29,091 


1,507 
3,267 

3,402 

14,636 
3,071 
3,208 


$1,019 
0.546 

0.254 

0.411 
0.247 
C.3S5 


1,623 
4,617 

13,890 

36,025 

11,992 

8,389 


$28,064 


1,639 
2,416 

3,275 

14,466 
3,129 
3,U9 


J:.007 
0.523 

0.236 

0.402 
0.261 
0.374 


467,006 


14,304 
41,105 

71,479 

215,926 
79,697 
44.495 


472,217 


15,733 
37,645 

70,459 

224,343 
78, 808 
44,679 


+1 

(') 


$167,643 


16,C01 
23,156 

18,441 

92,108 
20,035 
17,302 


$184,146 


17,466 
19,654 

17,581 

91,793 
21,017 
16,635 


+5 
(') 


^A  selected  group  of  lari^e  manufActurer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
sucn  detail  account  for  approximately  half  of  the   total  dollar  sales  of  manufacturers. 
^Lese  than  0,5  percent  change, 
?T-iCliides  penn;    gcods,  ' 


Companies  repci-ting 


COt-f-1-DC 


v,t. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


RIIPFAII  9p  THF  rFN]«:il«;^ 
Robert  'Wvip^ge^N6***6eH. 


aMlDHJiM'f. 


8  1955 


!_  :.,J'^'^  LIBRARY 


FOR  RELEASE:     August  <1,    1955 


SERIES:     M16C-65 


CONFECTIONERY 

(Including  Chocolate  Products) 

JUNE  1955 


The  Bureau  of  the  Census,    Department  of  Commerce,    estimates  manufacturers'   sales  of 
confectionery  and  competitive  products  at    $65,418,000    in  June   1955.      This  was  an  increase  of  5 
percent  from  May   1955  and  an  increase  of    7  percent  from  last  year's  June  total.     Sales  ofrnanu- 
facturer- wholesalers     at     $52,119,000    were     8    percent   above   May     1955     and     6    percent     above 
June   1954.      Manufacturer- retailers'    estimated    sales    in    June    1955   decreased     14    percent   from 
May   1955  but  increased   14  percent  from  June  last  year.      (See  reverse  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manutacturers  indicated  that  for  the  first  6  months 
of  1955  poundage  sales  were  virtually  the  same  as  last  year's  level  while  dollar  sales  were  3 
percent  higher.  Poundage  sales  of  bar  goods  were  down  Z  percent  but  poundage  sales  of  package 
goods  retailing  above  50  cents  per  pound  were  up  7  percent  compared  to  last  year. 

NOTE--The  data  in  this  release  are  based  on  reports  from  approximately  400  manufac- 
turers of  confectionery  and  competitive  chocolate  products,  accounting  in  1953  for  85  percent  of 
the  total  dollar  value  of  sales  of  these  products.  No  allowance  has  been  made  for  usual  seasonal 
changes  in  compiling  these  monthly  totals  and  percent  changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  June  82) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price  10  cents  -    $1.  00    per  year 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KM)  OF  BOSINESS 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated'" 


Estimated  sales,  cuxrent 
month  and  comparisons 


June 

1955 

(add  000) 


May 

1955 

(add  000) 


June 

1954 

(add  000) 


Percent  change 


June 

1955 
from 
May 
1955 


June 
1955 
from 
June 
1954 


Estiiaated  sales 
year  to  date 


6  months 

1955 
(add  000) 


Percent 
change 

from 
6  months 

1954 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  ^ . , 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WIOLESALEHS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania, , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska.. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina., 

Georgia  and  Florida ,. 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

Vest  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific 

California 

Washington  and  Oregon. 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


$65,418 


52,119 
6,252 
7,047 


5,106 

17,034 

11,283 

5,751 

20,399 

18,121 

1,615 

553 

1,189 
624 
565 

2,317 

1,069 
1,248 


1,093 


384 

3,606 

3,010 

596 


♦$62,435 


»43,366 
7,312 
6,757 


»5,208 

15,822 
10,193 
»5,629 

»ie,403 

»16,053 

1,636 

714 

1,083 
545 
538 

2,323 

962 

1,361 


363 

♦3,287 

»2,757 

♦530 


$61,415 


48,943 
5,4% 
5,975 


5,100 

15,303 
9,589 
5,614 

18,871 

15,542 

1,571 

758 

1,387 
562 
725 

2,273 

1,055 
1,208 


1,007 


392 

3,580 

3,085 

595 


•f8 

+11 

+2 

+11 
+13 

-1 


+10 

+14 

+5 

(') 

+11 
-8 


+10 

+9 

+12 


+6 

+K 
+1 


(') 

+11 

+16 

+2 

+8 

+10 
+3 

-13 

-14 

-6 

-22 


(') 

+3 


-2 
-2 
(^) 


458,369 


350,642 
50,977 
56,750 


40,924 

107,874 
65,467 
42,407 

135,749 

117,032 

12,422 

6,295 

7,722 
4,110 
3,512 

16,361 

7,014 
9,347 


7,283 


9,933 


2,678 

22.118 

18,184 
3,934 


+2 
+6 
+1 


+-i 

+13 

-8 

*2 
+3 
-6 
+3 

-26 
-W 

-37 


-3 
+9 


(^) 

+1 
-3 


♦Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2,— POnNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MAlTOFACTDRHi-WHOLESALERS  AND  CHOCOLATE  MANDFACTORHiS .  BY  TYPE  OF  COHFECTIONCRT^ 


T^e  of  product 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 
value 


First  6  months 


Pounds  (add  000) 


Percent 

change 
1955 
from 
1954 


Value  (add  000) 


Percent 

change 
1955 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 
retail  at: 
$1,00  or  more  per  potmd 
$0.50  to  $0.99  per  povmd 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods  ^ 

5^  and  10^  specialties... 


85,592 


1,278 
6,541 

14,346 

40,428 
13,207 
9,792 


$32,091 


1,373 
3,550 

3,553 

16,604 
3,290 
3,721 


$1,074 
0.543 

0.248 

0.411 
0.249 
0.380 


1,284 
4,386 

13,427 

37,707 
12,502 
10,040 


$29,195 


1,269 
2,298 

3,391 

15,232 
3,300 
3,705 


$0,988 
0.524 

0.253 

0.404 
0.262 
0.369 


15,582 
47,645 

85,825 

•256,445 
92,904 
54,287 


17,067 
42,031 

83,886 

262,550 
91,410 
54,719 


(2) 

_9 

+13 

+2 

-2 
+2 
-1 


$219,775 


17,974 
25,706 


21,994 

♦108,753 
23,325 
21,023 


$213,341 


18,735 
21,952 

20,972 

107,025 
24,317 
20.340 


-4 
+i2 


+5 
+2 


♦Revised . 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Less  than  0.5  percent  change. 
^Includes  penny  goods. 


Companies  reporting 


can-DC 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


I?^(g^ 


Robert  W. 


BUREAU  qF^Pi  ^^§1^ 


FOR  RELEASE:    September  6,    1955 


SERIES:    M16C-75 


CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $47,  134,000  in  July  1955.  This  was 
a  decline  of  28  percent  from  June  1955  and  3  percent  from  last  year's  July  total.  Salt's 
of  manufacturer-wholesalers  at  $37,798,000  were  also  28  percent  below  June  1955  but 
only  1  percent  below  July  1954.  Manufacturer- retailers'  estimated  sales  in  July  1955 
decreased  37  percent  from  June  1955  and  12  percent  from  July  last  year.  (See  reverse 
for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  7  months  of  1955  poundage  sales  were  virtually  the  same  as  last  year's  level  while 
dollar  sales  were  2  percent  higher.  Poundage  sales  of  bar  goods  were  down  2  percent 
but  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  4  per- 
cent compared  to  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has  been 
made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent  changes 
from  nrevious  months. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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BUREAU   OF  THE  CENSUS 


(Index  Number  for  July:     59.  2) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


Table  1.— CONFECTIOIIERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated  ^ 


Estimated  sales,  current 
month  and  comparisons 


July 

1955 

(add  000) 


June 

1955 

(add  000) 


July 

1954 

(add  000) 


Percent  change 


Jaly 
1955 
from 
June 
1955 


J'oly 
1955 
from 
July 
195* 


Estimated  aales 
year  to  date 


7  months 

1955 
(add  000) 


Percent 
change 
free 
7  nonxhs 

1954 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailer^  . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania. , 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wesi 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 


East  South  Central 

KentuclQr,  Tennessee,  Alabama,  and  Hleaisslppi.. 

West  South  Central 

Arkansas ,  Louisiana,  Oklahoma ,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregon. 


1,141 


911 

218 

12 


133 
119 

164 
76 
52 
36 

61 
33 
23 


60 
37 


100 
75 
25 


447,134 


37,79S 
4,77<! 
4.556 


3,118 

12,021 
8,529 
3,4^2 

15,169 
13,553 

1,193 
423 

875 
582 
493 

2,234 

918 
1,316 


2,598 

2,141 

457 


•$65,623 


52,148 

6,251 

•7,224 


5,106 

♦17,039 

♦11,284 

♦5,755 

20,-25 

•16,123 

•1,639 

663 

•1,176 

624 

♦552 


♦1,080 
1,248 


1,093 


3,606 

3,010 

596 


$48,719 


38,353 
5,197 
5,169 


3,149 

13,397 
9,620 
3,777 

14,898 

13,331 

1,118 

4i9 

816 
349 
467 


951 
1,054 


2,481 

2,049 

432 


-28 
-24 
-37 


-29 
-24 

-39 

-26 
-25 
-27 
-36 

-26 
-39 

-11 


-15 
+5 


-28 
-20 


-3 
+25 


+6 


$505,708 


383,469 
55,754 
61,435 


44,042 

119,900 
73,997 
45,903 

150,94* 

130,587 

13,639 

6,718 

3,534 
4,492 
4,092 

18,606 

7,943 
10,663 


tC,646 


2,943 

24.,  716 
20,325 

4,391 


+1 
+5 


+10 

-S 

+2 
+3 
-5 

+3 

-24 
-12 
-34 


-3 
♦11 


(') 

+1 
-3 


•Revised. 

^Represents  all  known  producers  of  coiifectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  ncnmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MAHDFACTDBHI-WHOLESALHIS  AND  CHOCOLATE  MANUFACTORHiS .  BY  TTFI  OF  CONFECTIOKBil 


T^e  of  product 


July  19^5 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


July  1954 


Pounds 
(add 
000) 


Value 

(add 

000) 


Aver- 
age 
value 


Pounds  (add  000) 


Percent 

change 


Value  (add  000) 


:>£ng6 
1955 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0,50  per 

pound 


Bar  goods 

Bulk  goods^ 

3^  and  10^  specialties. 


902 
3,958 


28,625 
9,955 

7,049 


$22 ,395 


935 
2,211 


11,296 
2,483 
2,665 


01.037 
0.559 

0.256 

0.395 
0.249 

0.378 


849 
5,431 

11,636 

28,586 

10,545 

7,914 


$23,860 


821 
2,960 


11,325 
2,878 
2,913 


p.  967 
0.545 


0.396 
0.273 
0.368 


16,484 
51,604 

96,770 

285,070 
102,859 
61,336 


616,626 


17,916 
47,462 

95,524 

291,136 

101,955 

62,633 


(') 


$242,170 


18,909 
28,917 

24,799 

120,049 
25,808 
23,688 


$237,201 


19,556 

24,912 

23,935 

118,350 
2", 195 
23,253 


•nevisea. 

^A  selected  e^Toup  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product. 

cetail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 

^LesS  than  0.5  percent  change. 

^Includes  penny  goods. 


Coc5>anies  reporting 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretary 


FOR  RELEASE:     October   5,     1955 


BUREAU  OF  iHi  ^^SirS  i 

Robert  W.  Burgess,  Director 

'    ^   ---J  LitiKARY 


SERIES:     M16C-85 


CONFECTIONERY 
(Including  Chocolate  Products) 

AUGUST  1955 


The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $60,  894,  000  in  August  1955.  This 
was  an  increase  of  29  percent  from  July  1955  but  a  decrease  of  7  percent  from  last 
year's  August  total.  Sales  of  manufacturer- wholesalers  at  $48,304,000  were  28  per- 
cent above  July  1955  but  4  percent  below  August  1954.  Manufacturer- retailers'  esti- 
mated sales  in  August  1955  increased  14  percent  compared  to  July  1955  but  decreased 
1  1  percent  compared  to  August  last  year.      (See  reverse  for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the 
first  8  months  of  1955  dollar  sales  were  virtually  the  same  as  last  year's  level  while 
poundage  sales  were  1  percent  lower.  Poundage  sales  of  bar  goods  were  down  3  percent 
but  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  1  per- 
cent compared  to  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has 
been  nnade  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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1952 


1953 


1954  1955 

BUREAU   OF  THE  CENSUS 


(Index  Number  for  August  1955:     76.4) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.C. 
Price    10  cents  -    $1.00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manuf ac  turer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  I-IANUFAC TURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. . 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mounta  in 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


Number  of 

estab- 
lishments 
for  which  " 
sales  are 
estimated^ 


1,141 


911 

21S 

12 


252 
133 
119 

164 
76 
52 
35 

61 
33 
28 


100 
75 
25 


Estimated  sales,  current  month  and  comparisons 


August 

1955 
(add  000) 


$60,894 


48,304 
5,427 
7,163 


5,131 

14,845 
10,205 
4,640 

18,832 

16,799 

1,479 

554 

1,282 
558 
714 

2,492 

963 
1,529 


370 

3,512 

2,907 

605 


July 

1955 

(add  000) 


•$47,198 


37,852 

4,778 
•4,568 


3,118 

12,021 
6,529 
3,492 

•15,168 

•13,552 

1,193 

423 

875 
382 
493 


918 
•1,371 


265 

2,598 

2,141 

457 


August 

1954 
(add  000) 


$65,541 


50,115 
6,098 
9,32S 


5,612 

15,768 

10,511 

5,257 

19,669 

17,608 

1,482 

579 

1,048 
484 
564 

2,377 

1,137 
1,240 


974 
832 

347 

3,488 

2,889 

599 


Percent  change 


iiUgUSt 

1955 
from 
July 
1955 


+28 
+14 
+57 


+23 
+20 
+33 

+24 
+24 
+24 

+31 

♦47 
+49 
+45 


+35 
+36 
+32 


August 
1955 
from 

August 
1954 


-4 
-11 
-23 


Estimated  sales 
year  to  date 


8  months 

1955» 

(add  000) 


$557,000 


437,161 
61,181 
68,658 


-6 

-3 

-12 

134,745 
84,202 
50,543 

-4 

-5 
(') 

-4 

169,775 

147,385 

15,118 

7,272 

+22 

+17 
+27 

9,866 

5,060 
4,806 

+5 

21,487 

-15 
+23 

8,906 
12,581 

-5 

9,010 

+10 

11,564 

+7 

3,313 

+1 

+1 

28,228 
23,232 

4,996 

Percent 
change 
frooj 
8  months 

1954 


+1 
+3 
-3 


+1 
+8 
-8 

+1 
+2 
-5 

+2 

-20 
-10 
-29 


-4 
+16 

+1 

-2 

+4 


♦Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishroent. 

Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  noncanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHXOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


First  6  months 

August  1955 

August   1954 

Poui^.ds    ('add  000) 

Value    (add  DOC) 

Type  of  product 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

1955 

1954 

Percent 
change 

1955 

from 

1954 

1955 

1954 

Percent 
char.ge 

1955 

from 

1954 

TOTAL  Z.XLSS  OF  SELECTED 
ESTABLISHMENTS 

81,837 

1,199 

5,791 

12,960 

36,160 
16,625 

Q,101 

$29,466 

1,166 
3,209 
3,351 

14,302 
4,004 
3,434 

$0,972 
0.554 
0.259 

0.396 

0.241 
0.377 

89,747 

1,502 

7,479 

14,545 

39,653 

16,699 

9,668 

$33,322 

1,441 
4,169 
3,593 

16,368 

4,175 
3,575 

$0,959 
0.557 
0.247 

0.413 

0.250 
0.362 

•695,975 

17,683 

57,395 

109,730 

•321,245 
119,485 

70,437 

706,373 

19,418 
54,941 

110,070 

330,789 
118,654 

72,501 

-1 

-9 

(^1 

-3 

+1 
-3 

•$271,645 

20,075 
32,126 

28,150 

♦134,360 
29,812 
27,122 

$270,523 

20,997 
29,081 
27,528 

134,718 
31,371 

26,826 

l^) 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

-4 

+10 

+2 

_*; 

5(^  and  lOii'  specialties 

- 

^Revised. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  accoimt  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Less  than  0.5  percent  change. 
^Includes  peni^r  goods. 


CCMM-DC 


MASS.  \fiS\ 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Stcrtfary 


FOR  RELEASE:    November  2,    1955 


SERIES:    M16C-95 


CONFECTIONERY 
(jincluding  Chocolate  Products) 


SEPTEMBER  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $106,237,000  in  September  1955. 
This  was  an  increase  of  74  percent  from  August  1955  and  3  percent  from  last  year's 
September  total.  Sales  of  manufacturer- wholesalers  at  $82,703,000  were  71  percent 
above  August  1955  and  3  percent  above  September  1954.  Manufacturer- retailers' 
estimated  sales  in  September  1955  increased  35  percent  compared  to  August  1955  and 
4  percent  compared  to  September  last  year.      (See  reverse  for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  first 
9  months  of  1955  poundage  sales  were  virtually  the  Scime  as  last  year's  level  while 
dollar  sales  were  1  percent  higher.  Poundage  sales  of  bar  goods  were  down  1  percent 
but  poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  2  percent 
compared  to  last  year. 

NOTE--The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has  been 
made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent  changes 
from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 


MANUFACTURERS'  DOLLAR  SALES 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  September  1955:     133) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 
For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.    C. 


Table  1.— CONFECTIONERY  AND  COMPlTniVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  END  OF  BDSINESS 


Confectionery  and  coopetitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers, 
Manufacturer-retailers  ^. . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALIS  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic, 

New  York  and  New  Jersey, 
Pennsylvania .^ 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin, 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska,, 
Iowa  and  Missouri ,, 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina,,., 
Georgia  and  Florida 

East  South  Central 

Kentucliy,  Tennessee,  Alabama,  and  Nlsaissippl..., 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 


Pacific 

California 

Washington  and  Oregon, 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated  ^ 


1,1A1 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


60 

37 


100 
75 
25 


Estimated  sales,  current 
month  and  compariBons 


September 

1955 
(add  000) 


$106,237 


82,703 

7,379 

16,155 


10,953 

24,378 

14,759 

9,619 

34,635 

30,121 

3,177 

1,337 

1,724 
857 
867 

3,275 

1,220 
2,055 


1,661 


608 

4,057 
3,238 

819 


August 

1955 
(add  000) 


•$60,941 


"48,308 

•5,470 

7,163 


•5,135 

14,845 
10,205 
4,640 

18,832 

16,799 

1,479 

554 

1,282 
568 

714 


963 
1,529 


370 

3,512 

2,907 
605 


September 

1954 
(add  000) 


$103,120 


80,491 

7,088 

15,541 


10,669 

23,504 

13,803 

9,701 

33,739 

28,929 

3,587 

1,223 

1,773 
885 


1,323 

1,610 


1,379 
1,457 

606 

4,431 

3,559 

872 


Percent  change 


September 

1955 

from 

August 

1-55 


+71 

+35 

+126 


+113 

■t«4 

+45 

+107 

+84 

+79 

+115 

+141 

+34 
+51 
+21 


+27 
+34 


+16 

+11 
+35 


September 

1955 

from 
September 

1954 


-8 
+28 


Estimated  sales 
year  to  date 


9  months 

1955* 
(add  OCC) 


$673,284 


519,368 
68,603 
84,813 


60,130 

159,123 
98,961 
60,162 

204,410 

177,506 

18,295 

8,609 

11,590 
5,917 
5,673 

24,762 

10,126 
14,636 


10,422 


13,225 


3,921 

32,285 

26,470 

5,815 


Percent 
change 
froB 
9  months 

1954 


+1 

-2 


+2 
+€ 

-7 

+2 

+2 
-6 
+3 

-IS 

-9 

-26 


-5 

+17 


•Revised, 

Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
bxisiness  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  nonmanufacturing 
outlets, 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANDFACTUHER-WHOLESALERS  AND ■  CHOCOLATE  MANUFACTOREHS .  BY  TYPE  OF  CONFECTIONERY 


Type  of  product 


September  1955 


Pounds 
(add 
000) 


value 
(add 
OOC) 


Aver- 
age 
value 


September  1954 


Pounds 
(add 
000) 


Value 

(add 

000) 


age 
vnlue 


Pounds  (add  000) 


Percent 

change 
1955 
from 
1954 


Value  (add  000) 


Percent 

change 
1955 
froE 
1954 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made  to 

retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Lees  than  $0.50  per 

pound 


Bar  goods 

Bulk  goods? 

5^  and  10^  specialties. 


138,456 


4,637 
16,976 
22,071 

61,044 
23,517 
10,211 


$54,747 


4,624 
8,805 
5,621 

25,330 
6,474 
3,893 


$0,997 
0.519 
0.255 

0.415 
0.275 
0.381 


130,056 


4,601 
16,061 
19,996 


53,959 
24,685 
10,754 


$52,537 


4,527 
8,880 
4,892 

22,863 
7,450 
3,925 


10.984 
0.553 
0.245 

0.424 
0.302 
0.365 


834,431 


22,320 

74,371 

131,801 

382,289 

143,002 

80,548 


836,429 


24,019 

71,002 

130,066 

384,748 

143,339 

83,255 


-7 
+5 
+1 


326,392 


24,699 
40,931 
33,771 


159,690 
36,286 
31,015 


$323,060 


25,524 
37,961 
32,420 

157^581 
38,821 
30,753 


-3 

+8 
+4 

+1 
-7 

+1 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product   Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
'Less  than  0,5  percent  change. 
^Includes  penny  goods. 
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FOR  RELEASE:     December  6,    1955 


SERIES:    M16C-105 


CONFECTIONERY 
(Including  Chocolate  Products) 

OCTOBER  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $106,872,000  in  October  1955.  This 
was  virtually  the  same  as  sales  for  September  1955  but  5  percent  higher  than  last  year's 
October  total.  Sales  of  manufacturer-wholesalers  at  $84,  292,  000  were  2  percent  above 
September  1955  and  5  percent  above  October  1954.  Manufacturer- retailers'  estimated 
sales  in  October  1955  increased  16  percent  compared  to  September  1955  and  4  percent 
compared  to  October  last  year.      (See  reverse  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  first 
10  months  of  1955  poundage  sales  were  1  percent  higher  than  last  year's  level  while 
dollar  sales  were  2  percent  higher.  Poundage  sales  of  bar  goods  were  up  1  percent  but 
poundage  sales  of  package  goods  retailing  above  50  cents  per  pound  were  up  3  percent 
compared  to  last  year. 

NOTE- -The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  October  1955:     134) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $  1 .  00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manuf acturer-wholeaalere . 
Manufacturer-retailers  ^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOIiSALEHS 
BY  DIVISION  AND  STATES 

New  Qlgland 


Middle  Atlantic 

New  York  and  Nevf  Jersey. 
Pennsylvania . w 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wiioonain. 


Wast  North  Ctntral 

Minnesota,  Kansas,  South  Dalcota,  and  Nsbrtsks... 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Vsst 
Virginia,  North  Carolina,  and  South  Carollst.. 
Qsorgla  and  Florida 


East  South  Csntrtl 
Xentucl^,  Ttmsssts,  Alabama,  and  Mississippi . 

West  South  Csntrtl 
Arlonsas,  Louisiana,  Oklthoot,  and  Tsxas 


Mountain 
ArlBoni,  Colorado,  Utho,  Nw  Mxloo,  tnd  VUh, 


Paolflo 

Oallfomla 

Washington  and  Ortgos. 


Number  of 

eetab- 
llahments 
for  which 
sales  are 
estimated^ 


911 

218 

12 


252 
133 
119 

IM 
76 
52 
36 

61 
33 
2S 


9S 

21 

100 
75 
25 


T?3tlmated  aales,   current 
month  and  comparisons 


October 

1955 
(add  000) 


$106, 872 


84,292 
8,595 

13,985 


9,897 

22,567 

13,835 

8,732 

35,360 

23,93i 

i,917 

1,509 

2,047 

1,061 

986 

3,811 

1,690 
2,121 


2,725 
2,530 

626 

4,729 

3,768 

961 


September 

1955 
(add  000) 


'$106,860 


82,857 

7,379 

•16,624 


10,953 

24,378 

14,759 

9,619 

•34, 542 

•30, 115 

3,177 

•1,250 

1,724 
857 
867 

3,275 

1,220 
2,055 


1,412 
1,661 

608 

•4,304 
•3,485 

819 


October 

1954 
(add  000) 


$101,740 


80,596 
8,291 

12,853 


9,659 

21,399 
12,310 
9,089 

33,760 

27,539 

4,509 

1,712 

1,870 
859 

1,011 

3,536 

1,700 
1,836 


2,643 

2,454 

683 

4,592 
3,643 

949 


Percent  change 


Octo'ber 

October 

1955 

1955 

from 

from 

September 

October 

1955 

195^ 

(') 


♦2 

+16 
-16 


+55 

+21 

+19 
+24 
+14 

+16 

+39 
+3 


+93 
+52 

+3 

+10 

+8 

+17 


+5 

+12 

.4 

+5 
+5 
+9 

-12 

♦9 

+24 

-2 


Estimated  sales 
year  to  date 


10  months 

1955 
(add  000) 


780,063 


604,067 
77,198 
98,798 


70,027 

181,690 

112,796 

68,394 

239,677 

206,434 

23,212 

10,031 

13,637 
6,978 
6,659 

28,573 

11,816 
16,757 


13,  M7 

15,755 

4,547 

37,014 
30,238 


Percent 

change 

frcn 

10  months 

1954 


+2 

+4 
(') 


+2 
+8 
-7 

+2 
♦3 
-3 

(') 

-15 

-5 

-23 


-4 
+17 


{') 


(') 

•2 


•Revised. 

'Represents  all  known  produoeri  of  oonfeotlonery  and  competitive  chocolate  products  in  1953,  except  retail  oonfeotlonera  with  a  single 
business  location;   in  a  few  casea  two  or  more  factsrlei  In  the  same  State,  under  the  same  ownership  are  counted  as  one  •stablishaent. 

'Retailers  with  two  or  more  outlets.     "Number  of  establlehsients"  means  number  of  factories,  and  does  not  include  nonatnufaoturlng 
outletu. 

'Less  than  0.5  percent  ohftnge. 


7^tH  i—fomtat  tm  collar  flAua  of  bejotto  MMHTAOTimm-WHOuafaw  amp  OHOooun  MiiiiiTAnTBiiwa.  w  ww  ar  flOMFMTWMiig' 

First  10  WBlhl 


Type  sf  preduat 


TOTAL  8ALI8  OT  SBlOnD 
laTABLiaHMDm 


Packaged  goods  ludt  to 
retail  sti 
fl.OO  or  mors  per  pound 
(0.50 19  to. 99  per  pouad 
Less  than  (0.90  psr 
pound 

Bar  goods.^ 

Bulk  goods 

9^  and  10^  speolaltlss. 


QatsbiJ"  19JS 


PeuBda 

(add 
000) 


U?,B23 


3,525 
17,818 

20,095 

53,118 

23,154 

9,313 


V«lu* 
000) 


ISO, 182 


3,440 
8,874 

5,599 

22,572 
6,041 
3,656 


A»er- 

valvM 


$0,976 
0.498 

0.279 

0.425 
0.261 
0.393 


eetrter  1954 


fenoAa 
{Hi 
000) 


ili,li? 


3,9SO 
15,983 

18,088 

45,829 

23,404 

9,813 


VBlue 

(Hi 

000) 


$47,131 


3,461 

8,491 

5,053 

19,760 
6,644 

3,712 


Av«r- 

TUue 


$0,979 
0.531 

0.279 

0,431 
0.2B4 
0.378 


Pevmai  (tdd  000) 

Ptrent 

change 

1^55  1954  19J5 

ffem 
1194 


961,494 


29,849 
92,189 

•190,789 

439,407 

•167,267 

89,961 


993,096 


27,969 
86,985 

148,154 

430,577 

166,743 

93,068 


*1 


Vilu*  (add  000] 


1995 


$376,974 


28,139 

49,809 

•39,174 

132,262 
•42,923 

34,671 


1994 


$370,181 


28,989 
46,492 

37,473 

177,341 
45,465 
34,465 


Parent 

ohuigs 

1999 

froB 
1994 


'A'selected  group  of  larse  jnanufacturer-wholesalers  and  chocolate  manufacturers  report  gales  by  type  of  product.     Companies  reporting 
»uoh  detail  account  for  approximiitely  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  gooda. 
'Less  than  0.5  percent  change. 
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FOR  RELEASE:      January  9,    1956 


SERIES:    M16C-115 


CONFECTIONERY 
(Including  Chocolate  Products) 
NOVEMBER  1955 

The  Bureau  of  the  Census,  Department  of  Cimmerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $115,316,000  in  November  1955. 
This  was  8  percent  higher  than  sales  for  October  1955  but  virtually  the  same  as  last 
year's  November  total.  Sales  of  manufacturer- wholesalers  at  $90,  121,  000  were  7  per- 
cent above  October  1955  but  1  percent  below  November  1954.  Manufacture  r- retailers' 
estimated  sales  in  November  1955  increased  31  percent  compared  to  October  1955  and 
7  percent  compared  to  November  last  year.      (See  reverse  for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  first 
11  months  of  1955  both  poundage  and  dollar  sales  were  1  percent  higher  thaq  last  year's 
level.  Poundage  sales  of  bar  goods  however  were  up  2  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  per  pound  were  up  4  percent  compared  to  last  year. 

NOTE--The  data  in  this  release  are  based  on  reports  from  approximately  400 
manufacturers  of  confectionery  and  corrjpetitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  November:     145) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  attD   OF  BUSINESS 


Number  of 

estab- 

lisbments 

for  which 

sales  are 

estljnated^ 


Estljuated  sales,  current  nonth  and  comparisons 


Estimated  sales 
year  to  date 


November 

1955 
(add  000) 


October 

1955 
(add  000) 


November 

1954 
(add  000) 


Percent  change 


November 

1955 

from 
October 

1955 


November 

1955 

from 
November 

1954 


11  months 

1955 
(add  000) 


Percent 

change 

frCE 

11  months 

1954 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manuf  ac  turers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


73 

252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


$115,316 


90,121 
11,274 
13,921 


12,163 

24,855 
13,820 
11,035 

33,104 

27,176 

4,384 

1,544 

2,099 

1,M1 

958 

5,380 

2,254 
3,126 


2,788 


909 

5,311 
4,075 
1,236 


•$106,842 


•84,262 

8,595 

13,985 


9,897 

22,567 

13,835 

8,732 

•35,266 

•28,840 

4,917 

1,509 

2,047 

1,061 

986 

3,811 

1,690 
2,121 


2,725 
2,530 

•690 

4,729 

3,768 

961 


$115,330 


91,350 
10,570 
13,410 


12,080 

25,029 
13,329 

U,700 

34,620 

28,270 

4,637 

1,713 

1,912 

856 

1,056 

5,038 

2,059 
2,979 


2,830 


S95 

5,365 
4,129 
1,236 


+7 
+31 

-1 


tlO 
(^) 
+26 

-6 

-6 
-11 
+2 


-3 
-h41 


+33 
+47 


+32 

+12 

+8 

+29 


i') 


-1 
+4 
-6 

-4 

-4 

-5 

-10 

+10 
+33 

-9 


-1 

-1 


694,158 

88,472 

112,719 


82,190 

206,545 

126,616 

79,929 

272,587 

233,516 

27,596 

11,575 

15,736 
8,119 
7,617 

33,953 

14,070 
19,833 

15,935 

19,267 

5,520 

42,325 

34,313 

6,012 


+4 


+2 
+8 
-6 

+1 
+2 
-3 
-2 

-12 

-1 

-22 


-2 

+15 

+1 
(.') 

+3 

(') 
(^) 
-2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTUHERS ,  BY  TYPE  OF  CONFECTIONERY' 


First  11  months 

Pounds  (add  000) 

Value  (add  000) 

Type  of  product 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

Pounds 
(add 
000) 

Value 
(add 
000) 

Aver- 
age 
value 

1955 

1954 

Percent 

change 

1955 

from 

1954 

1955 

1954 

Percent 

change 

1955 

froB 

1954 

TOTAL  SATW  OF  SELECTED 
ESTABLISHMENTS 

127,477 

8,258 
18,727 

21,263 

50,642 
20,571 

8,016 

$53,676 

8,539 

9,340 

5,892 

21,280 
5,442 
3,183 

$1,034 
0.499 

0.277 

0.420 
0.265 
0.397 

123,580 

8,432 
16,689 

22,058 

45,768 

21,173 

9,460 

$53,936 

9,264 
8,837 

5,765 

20,415 
6,009 
3,646 

$1,099 
0.530 

0.261 

0.446 
0.284 
0.385 

1,088,931 

34,103 
110,916 

172,048 

486,049 

187,838 

97,977 

1,076,676 

36,001 
103,674 

170,212 

476,345 
187,916 
102,528 

+1 

-5 

+7 

+1 
+2 

-i 

$430,250 

36,678 
59,145 

45,066 

203,542 
47,965 
3",  854 

$424,117 

38,249 
55,289 

43,233 

197,756 
51,474 
38,111 

+1 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  poimd. 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 

-4 

+7 

+t 

+3 

Bulk  goods^ 

_'7 

5^  and  10^  specialties 

-1 

»Revlsed. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reportijig 
such  detail  account  for  approoclmately  half  of  the  total  dollar  sales  of  manufacturers. 

^Includes  penny  goods. 

■'LesB  than  0.5  percent  change. 
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FOR  RELEASE:      February  h,    1956 


SERIES:    M16C-125 


CONFECTIONERY 

(Including  Chocolate  Products) 

DECEMBER  1955 

The  Bureau  of  the  Census,  Department  of  Commerce,  estimates  manufacturers' 
sales  of  confectionery  and  competitive  products  at  $99,065,000  in  December  1955.  This 
was  14  percent  below  the  sales  for  November  1955  but  only  1  percent  below  last  year's 
December  total.  Sales  of  manufacturer- wholesalers  at  $62,  393,  000  were  31  percent 
below  November  1955  and  2  percent  below  December  1954.  Manufacturer- retailers 
estimated  sales  in  December  1955  increased  130  percent  compared  to  November  1955 
but  decreased  1  percent  compared  to  December  last  year.  (See  reverse  for  detailed 
statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturers  indicated  that  for  the  12 
months  of  1955  both  poundage  and  dollar  sales  were  1  percent  higher  than  last  year's 
level.  Poundage  sales  of  bar  goods  wer.e  up  2  percent  but  poundage  sales  of  package 
goods  retailing  above  50  cents  per  pound  were  up  5  percent  compared  to  last  year. 

NOTE  --  The  data  in  this  release  are  based  on  reports  from  approximately  400 
nnanufacturers  of  confectionery  and  competitive  chocolate  products,  accounting  in  1953 
for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  No  allowance  has 
been  made  for  usual  seasonal  changes  in  compiling  these  monthly  totals  and  percent 
changes  from  previous  months. 


CONFECTIONERY  (including  Chocolate  Products) 
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BUREAU  OF  THE  CENSUS 


(Index  Number  for  December  1955:     124) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.  00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLME  PRODUCTS:  DOIiAR  SALES  BY  KIliD  OF  BUSINESS 


Confectionery  ajid  coi:ijretitive  chocola-te  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


MaiiuTacturer -wholesalers. 
Manufacturer -retailers^ . . 
Chocolate  nianuf  acturers . . 


TOTAL  ESTIMATED  SALES  OF  MAHUFAOTURER-'<WOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota, 
Iowa  and  Missouri 


and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexicc,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


Estimated  sales,  current  month  and  comparisons 


Number  of 

estab-   j 
lishments 
for  which 
sales  are 
■estimated 


911 

218 

12 


252 
133 

119 

164 
75 
52 
36 

61 
33 
28 


100 
75 
25 


December 

1955 
(add  000) 


1,U1   $99,065 


62,393 
25,964 
10,708 


9,026 

17,196 
9,445 
7,751 

22,919 

18,139 

3,632 

1,148 

1,324 
800 
524 

3,196 

1,419 
1,777 


l,6q7 
2,051 

711 

4,363 
3,168 
1,195 


Percent  change 


Novewber   December 

1955      1954 
(add  000)  (add  000) 


»$115,327i     $100,215 


'      Estiioated  sales 
'        year  to  date 

-| 1 


December     12  raonths 
1955      I      1955 
from       i  (add  OX) 

December  - 
1954 


»90,114 

«11,292 

13,921 


12,163 

24,855 
13,820 
11,035 

•33,097 

•27,169 

4,384 

1,544 

2,099 

1,141 

958 


2,254 
3,126 


2,788 


909 

5,311 
4,075 
1,236 


53,685 
26,313 

10,217 


9,332 

16,634 
9,420 
7,214 

24,550 

19,676 

3,570 

1,304 

1,467 
848 
619 

3,038 

1,355 
1,683 

1,628 


727 

4,191 

3,205 

986 


-31 

+130 

-23 


-31 
-32 
-30 

-31 
-33 

-17 
-26 

-37 
-30 
-45 


-37 


-42 
-A2 


-18 

-22 

-3 


S 994,425 


-2  J  755,544 
-1  114,454 
+5   123,427 


+3 

223,741 

(3) 

136,061 

+7 

87,680 

-7 

295,599 

-8 

251,648 

+2 

31,228 

-12 

12,723 

-10 

17,060 

-6 

8,919 

-15 

8,141 

+5 

37,149 

+5 

15,489 

+6 

21,660 

_1 

17,542 

-3 

21,318 

-2 

6,231 

44 

46,688 

-1 

37,481 

+21 

9,207 

Percent 

change 

from 

12  months 

1954 


+1 
+3 
+1 


+2 
+7 
-5 

(3) 
+1 
-3 
-3 

-12 

-1 
-21 


-2 
+14 


(3) 

(3) 

+1 


^Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  -two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIOKERY^ 


Type  of  product 


December  1955 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


December  1954 


Pounds 
(add 
000) 


Value 
(add 
000) 


Aver- 
age 
value 


Pounds   (add  000) 


Percent 
change 

1955 

from 

1954 


Value   (add  000) 


Percent 
change 

1955 

from 

1954 


TOTAL  SALES  OF  SELECTED 
ESIABUSHMENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  pre  pound. 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 

Bar  goods 

Bulk  goods'* 

5/  and  10/  specialties.... 


5,241 
11,521 

10,966 

39,154 

17,153 

6,181 


$37,623 


5,516 
5,847 

3,004 

15,433 
4,385 

2,437 


$1,053 
0.503 

0.274 

0.420 
0.256 
0.394 


90,277 


5,148 

8,890 

12,070 

38,660 

18,307 

7,202 


$38,217 


5,336  i  $1,037 

4,856  I  0.546 

3,189  1  0.264 

17,067  I  0.441 

5,083  I  0.278 

2,586  0.373 


1,179,257 


39,344 
122,537 

183,014 

525,203 
205,001 
104,158 


1,166,953 


41,149 
112,564 

182,282 

515,005 
206,223 
109,730 


-I. 
+9 

(3) 

+2 
-1 
-5 


iibi.srii 


42,194 
64,992 

48,070 

219,975 
52,351 
40,291 


$462,334 


43,585 
60,145 

214,823 
56,557 
40,797 


-3 

+8 


+2 

-7 

-1 


•Revised. 

A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Cc<i;>anies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
Includes  penny  goods. 
Less  than  0.5  percent  change. 
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FOR  RELEASE:      March  7,    1956  SERIES:    M16C-16 

CONFECTIONERY 
(Including  Chocolate  Products) 

JANUARY  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were 
estimated  at  $91,240,000  in  January,  1956.  This  was  8  percent  below  the  sales  for 
December,  1955,  but  8  percent  above  last  year's  January  total.  Sales  of  manufacturer- 
wholesalers  at  $71,671,000  were  15  percent  above  December  1955  and  8  percent  above 
January,  1955.  Manufacturer- retailers  estimated  sales  for  January  1956  were  72  per- 
cent below  December,  1955,  but  12  percent  above  January,  1955.  Sales  by  chocolate 
manufacturers  increased  14  percent  over  the  preceding  month  and  6  percent  over  January 
of  last  year.      (See  reverse  side.    Table   1,    for  detailed  statistics). 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate 
manufacturers  indicate  a  total  increase  in  poundage  sales  of  1 1  percent  over  January 
of  last  year.  Bar  goods,  with  an  increase  of  18  percent,  contributed  mainly  to  the  total 
increase.     (See  reverse  side.    Table  2,   for  detailed  statistics). 

NOTE--The  data  presented  in  Table  1  of  this  release  are  estimates  of  industry 
totals  based  on  reports  from  approximately  400  manufacturers  of  confectionery  and 
competitive  chocolate  products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value 
of  sales  of  these  products.  No  allowance  has  been  made  for  usual  seasonal  changes  in 
compiling  these  monthly  totals  and  percent  changes  from  previous  months.  The  data 
presented  in  Table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manufac- 
turer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  those  two  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 
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For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D,    C. 
Price   10  cents  -    $1.00  per  year 


Table   I.— CONFECTIONERY  AND  COMPETITIVE  CHOCOIJUI:  PRODUCTS:     DOLLAR  SALES  K  KDID  OF  BUSDffiSS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  current 
month  and  comparisons 


January 

1956 
(add  000) 


December 

1955  ■ 

(add  000) 


January 

1955 
(add  000) 


Percent  chax^e 


January 
1956 
from 

December 
1955 


Jairaary 
1956 
from 

January 
1955 


Confectionery  and  competitive  chocolate  products, 
estijnated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,   Idaho,  New  Mexicc^  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 
133 

119 

IM 
76 
52 
36 

61 
33 
28 


100 
75 
25 


$91,2/t0 


71,671 
7,353 
12,216 


9,336 

22,467 
11,408 
11,059 

26,311 

22,385 

2,747 

1,179 

1,655 

1,074 

581 

3,105 

1,174 
1,931 


1,506 


2,837 


506 

3,948 

3,156 

792 


»$99,362 


»62,54« 

♦26,106 

10,708 


♦9,142 

17,196 
9,445 
7,751 

22,919 

18,139 

3,632 

1,148 

1,324 
800 
524 

3,196 

1,419 
1,777 


1,607 
2,051 

711 

♦4,402 
♦3,207 

1,195 


$84,701 


66,619 

6,547 

11,535 


8,874 

19,798 

10,823 

8,975 

24,913 

20,895 

2,709 

1,309 

1,527 
854 
673 

3,221 

1,255 
1,966 


1,390 

2,618' 

523 
3,755 

734 


+15 
-72 

4-14 


+31 
+21 
+43 

+15 

+23 

-24 

+3 

+25 
+34 

+11 


-10 
-2 

-34 


+8 

+12 
+« 


+13 

+5 

+23 

+6 

+7 

+1 

-10 

+8 
+26 
-14 


-6 
-2 


+a 


+5 
+3 


♦Revised, 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  In  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonnanufacturlDg 
outlets . 


Table  2.— POUNDAQE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


Type  of  prcQuct 


January  1956 


Pounds 
(add  000) 


Value 
(add  'JOG 


Average 
value 


January  1955 


Pounds 
(add  000 


Value 
(add  000 


Average 
value 


Percent  change 

January  1956  from 

January  1955 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 
Packaged  goods  made  to  retail  at: 


$1.00  or  more  per  pound... 
$0.50  to  $0.99  per  pound.. 
Less  than  $0.50  per  pound. 


Bar  goods 

Bulk  goods^ 

5/  and  10^  specialties. 


5,317 
11,424 
14,029 

52,426 

19,279 

8,690 


$45,654 


6,811 
5,858 
3,423 

21,242 
4,77C 
3,550 


$1,281 
0.513 
0.244 

0.405 
0.247 
0.409 


100,433 


4,615 
10,012 
13,752 

44,310 

18,798 

8,946 


$42,931 


6,202 
5,590 
3,399 

19,352 
4,863 
3,525 


$1,344 
0.558 
0.247 

0.437 
0.259 
0.394 


+15 
+14 


+18 
+3 
-3 


+10 
+5 
+1 

+10 
-2 

+1 


'a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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FOR  RELEASE:      April  4,    1956 


SERIES:    M16C-26 


CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $91,  706,  000  in  February  1956.  This  was  1  percent  above  the  sales  for  January  1956,  and  7 
percent  above  last  year's  February  total.  However,  sales  of  manufacturer- wholesalers  at 
$68,  615,  000  were  4  percent  below  January  1956  but  8  percent  above  February  1955.  Manufac- 
turer-retailers' estimated  sales  for  February  1956  were  58  percent  above  January  1956,  but 
only  5  percent  above  February  1955.  Sales  by  chocolate  manufacturers  were  virtually  the  same 
as  the  preceding  month,  although  5  percent  higher  than  February  of  last  year.  (See  reverse 
side,    table   1,    for  detailed  statistics.) 

Reports  froin  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  2  months  of  1956  poundage  sales  were  9  percent  and  dollar 
sales  6  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  15  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  18  percent  compared  with  last 
year.     (See  reverse  side,   table  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive 
chocolate  products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregates 
of  the- figures  reported  by  a  group  of  large  manufacturer-wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two  classes 
of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 
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(Index  Number  for  February  -    1 15,  2) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.    C. 
Price   10  cents  -    $1.00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   rOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated- 


Estimated  sales  current 
month  and  comparisons 


February 

1956 
(add  000) 


January 

1956 
(add  000) 


February 
1955 

(add  000) 


Percent  change 


February 

1956 

from 
January 
1956 


February 

1956 

from 
February 

1955 


Estimated  sales 
Year  to  date 


2  months 
1956 

(add  OOO; 


Percent 
change 

from 
2  months 

1955 


Confectionery  and  competitive  chocolate  products 
estimated  total 


BY  KIND  OF  BUSINESS 


Manuf acturer-wholesalera , 
Manufacturer-retailers^ . . 
Chocolate  manufacturers,. 


TOTAL  ESTmATED  SALES  OF  MANUFACTDRER-WHOLESALEKS 
BY  DIVISION  AMD  STATES 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


Eaat  North  Central 

nilnoia 

Ohio  and  Indiana 

Michigan  and  WlsconBln. 


West  North  Central 

Minnesota,  Kansas,  South  DalEOta,  end  Nebraska. 
lova  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina, , 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  end  Utah, 

Pacific 

California 

Washington  and  Oregon , 


1,141 


911 

218 
12 


73 

252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


48 


21 

100 
73 
25 


$91,706 


68,615 
10,920 
12,171 


8,256 

21,478 

12,831 

8,647 

25,885 

22,237 

2,399 

1,249 

1,690 

1,060 

630 

2,903 

1,271 
1,632 


1,590 
1,917 

478 

4,418 

3,551 

867 


•$90,983 


»71,837 
»6,922 
•12,224 


•9,361 

22,467 
11,408 
11,059 

•26,476 

•22,405 

2,747 

•1,324 

1,655 

1,074 

581 

3,105 

1,174 
1,931 


1,506 
•2,817 

506 

•3,944 

•3,160 

•784 


$85,477 


63,494 
10,358 
11,625 


7,430 

18,860 

U,456 

7,404 

25,605 

21,908 

2,398 

1,299 

1,400 
750 
650 

2,776 

1,223 
1,553 

1,481 

1,633 

447 

3,862 

3,186 

676 


-4 
+58 
(') 


+12 
.22 

-2 

-1 

-13 

-6 

+2 
-1 
+8 


+8 

-15 


-32 


+12 
+12 
+11 


+8 
♦5 
+5 


+11 

+14 
+12 
+17 

+1 
+2 

(') 


+21 

+41 

-3 


+4 

+5 


+14 
+11 
+28 


$182,689 


140,452 
17,842 
24,395 


17,617 

43,945 
24,239 
19,706 

52,361 

44,642 

5,U6 

2,573 

3,345 
2,134 

1,211 

6,008 

2,445 
3,563 

3,096 

4,734 

934 

8,362 
6,711 
1,651 


+8 
+« 
+4 


+8 

+14 

♦9 

+20 

+4 
+4 
♦1 
-1 

+14 

+33 

-8 

(') 

-1 
+1 

+8 


+10 
+8 

+17 


•Revised, 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment, 

^Retailers  with  two  or  nore  outlets,  "Number  of  establishments"  means  nuaber  of  factories,  and  does  not  Include  nonmanufacturing 
outlets , 

^Less  than  0.5  percent  change. 


Table  2.— I-uumuaOE  AND  DOLLAR  SALES  OF  SELECTED, MANUFACTURIB-WHOLESALEHS  AND  CHOLOCATE  MANUFACTURiRS,  BY  TYPE  OF  CONFECTIONHtY^ 

February  1956 

February  1955 

First  2  months 

Pounds 
(add 
000) 

Value 
(add 
000) 

Average 
value 

Poundfl 
add 
(000) 

Value 
(add 
000) 

Average 
value 

Founds  (add  000) 

Value  (add  000) 

1956 

1955 

Percent 
change 

1956 

from 

1955 

1956 

1955 

Percent 
change 

1956 

from 

1955 

TOTAL  SALES  OF  SET.ECTED 
ESTABLISHMENTS 

Packaged  goods  made  to 
retail  at: 

$1.00  or  more  per  pound,, 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

109,142 

2,304 
11,823 
16,039 

51,550 

18,229 

8,697 

$42,231 

2,875 

6,012 
4,140 

21,001 
4,586 
3,617 

$1,025 
0,309 

0.258 

0,407 
0,252 
0.416 

100,970 

2,046 
10,009 
15,120 

45,724 

18,854 

9,217 

$39,935 

2,026 
5,738 
4,054 

19,838 
4,578 
3,701 

$0,990 
0,573 
0,268 

0,434 
0,243 
0,402 

220,307 

8,121 
23,247 
30,068 

103,976 
37,508 
17,387 

201,403 

6,661 
20,021 
23,372 

90,034 
37,652 
18,163 

+9 

+22 

+16 

+4 

+15 
(5) 

-4 

$87,885 

9,686 

11,870 

7,563 

42,243 
9,356 

7,167 

$82,866 

3,228 

11,328 

7,453 

39,190 
9,441 
7,226 

+6 

+18 
+5 

+1 

+8 

-1 

5^  and  10^  specialties,,,. 

-1 

■^A  selected  group  of  large  manufacturer-whole aal ere  and  chocolate  inanufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods, 
^LesB  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

MARCH  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $86,  181  thousand  in  March  1956.  This  was  7  percent  below  the  sales  for  February  1956,  but 
3  percent  above  last  year's  March  total.  Sales  of  manufacturer-wholesalers  at  $60,576  thousand 
were  12  percent  below  February  1956  and  6  percent  below  March  1955.  However,  manufacturer- 
retailers'  estimated  sales  for  March  1956  were  33  percent  above  February  1956,  and  90  percent 
above  March  1955.  Sales  by  chocolate  manufacturers  in  March  were  15  percent  lower  than  in 
the  preceding  month,and  10  percent  lower  than  in  March  of  last  year.  (See  reverse  side,  table  1, 
for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  3  months  of  1956  poundage  sales  were  5  jiercent  and  dollar 
sales  2  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were  each  up  12  percent  compared  with  last  year.  (See 
reverse  side,   table  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive 
chocolate  products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two  classes 
of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food   Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -   $  1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITira  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated 


Estimated  sales  current 
month  and  comparisons 


March 

1956 

(41,000) 


February 
1956» 

($1,000) 


March 
1955» 

($1,000) 


Percent  change 


March 
1956 
from 
February 
1956 


March 

1956 

from 

March 

1955 


Estimated  sales 
year  to  date 


3  month£ 

1956» 

($1,000) 


Percent 
change 

from 
3  months 

1955 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manvjfacturer-yholesalere. 
Manufacturer-retailers^. . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


1,141 


911 
218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


100 
75 
25 


86,181 


60,576 
15,219 
10,386 


17,918 
10,209 
7,709 

23,510 

20,299 

2,233 

978 

1,545 
954 
591 

2,878 

1,257 
1,621 


1,263 


2,047 


4,009 

3,272 

737 


92,710 


68,990 
11,479 
12,241 


8,145 

21,609 

13,000 

8,609 

26,069 

22,458 

2,399 

1,212 

1,896 

1,218 

678 

2,859 

1,269 
1,590 


1,590 
1,927 

478 

4,417 

3,550 

867 


84,025 


64,435 

8,024 

11,566 


7,654 

19,716 

11,696 

8,020 

24,227 

21,  U8 

1,998 

1,1U 

1,574 
891 
683 

3,072 

1,369 
1,703 

1,306 

2,122 

486 

4,278 

3,478 

800 


-12 
+33 
-15 


-6 
+90 

-10 


-9 

-13 
-4 

-3 

-4 
+12 

-12 

-2 

+7 
-13 


201,759 
33,588 
34,921 


24,303 

52,174 
34,829 
27,345 

76,344 
65,451 

7,379 
3,514 

5,279 
3,392 

1,887 

8,862 

3,724 

5,138 

4,359 
6,630 

1,424 

12,384 
9,996 
2,388 


+4 
+31 

(') 


+6 

+1 

+12 

+3 
+3 
+4 
-6 

+7 

+19 

-9 


+3 
+2 

+3 


^Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment, 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


First  3  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1956 

1955» 

Percent 
change 

1956 

from 

1955 

1956 

1955* 

Percent 
change 

1956 

from 

1955 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

96,304 

3,138 

8,517 

12,419 

49,901 

14,404 

7,925 

37,841 

3,485 
4,381 
3,262 

19,765 
3,640 
3,308 

$1,111 
0.514 
0.263 

0.396 
0.253 
0.417 

99,926 

3,242 

8,538 

14,821 

48,075 

15,790 

9,460 

40,641 

3,616 
4,932 
3,943 

20,504 
4,001 
3,645 

$1,115 
0.578 
0.266 

0.427 
0.253 
0.385 

316,611 

11,259 
31,764 
42,487 

153,877 
51,912 
25,312 

301,212 

9,903 
28,559 
43, 692 

137,992 
53,442 
27,624 

+5 

+14 

+11 

-3 

+12 
-3 
-8 

125,726 

13,171 
16,251 
10,825 

62,008 
12,996 

10,475 

123,594 

11,843 
16,260 
11,397 

59,781 
13,442 

10,871 

+2 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Lees  than  $0.50  per  pound.. 

Bar  goods 

+U 
(') 
-5 

+4 
-3 

ii  and  10;^  specialties 

-4 

"Revised 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includee  penny  goods, 
^Lese  than  0.^  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

APRIL  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $73,079  thousand  in  April  1956.  This  was  15  percent  below  the  sales  for  March  1956  and  7 
percent  below  last  year's  April  total.  Sales  of  manufacturer- wholesalers  at  $57,  527  thousand 
were  5  percent  below  March  1956  but  2  percent  above  April  1955.  However,  manufacturer- 
retailers'  estimated  sales  for  April  1956  were  57  percent  below  March  1956,  and  52  percent 
below  April  1955.  Sales  by  chocolate  manufacturers  in  April  were  14  percent  lower  than  in  the 
preceding  month,  but  8  percent  higher  than  in  April  of  last  year.  (See  reverse  side,  table  1,  for 
detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  4  months  of  1956  poundage  sales  were  5  percent  and  dollar 
sales  2  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  1 1  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  12  percent  compared  with  last 
year,     (See  reverse  side,   table  2,   for  detailed  statistics.  ) 

NOTE--The  .data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive 
chocolate  products,  accounting  in  1953  for  85- percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two 
classes  of  producers. 
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Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  current 
month  and  comparisons 


April 

1956 

($1,000) 


March 

1956 
($1,000) 


April 
1955» 

($1,000) 


Percent  change 


April 
1956 
from 

March 
1956 


April 
1956 
from 

April 
1955 


Estimated  sales 
year  to  date 


4  months 

1956 
($1,000) 


Percert 
chajige 

frco 
4  months 

1955 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina ,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


1,141 


911 

218 

12 


73 

252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


57,527 
6,601 
8,951 


6,554 

18,135 

11,102 

7,033 

21,988 

18,898 

2,123 

967 

1,406 
850 
556 

2,826 


•86,087 


•60,434 

•15,267 

10,386 


5,966 

•17,781 

•10,072 

7,709 

•23,505 

•20,294 

2,233 

978 

1,545 
954 
591 

•2,879 


1,161   •1,258 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


100 
75 
25 


1,665 
1,179 

1,687 

397 

3,355 

2,761 
594 


1,621 
1,263 

•2,046 

440 

4,009 

3,272 

737 


78,406 


56,394 

13,712 

8,300 


6,231 

16,933 

10,420 

6,513 

22,679 

19,414 

2,066 

1,199 

1,269 
663 
606 

2,723 

1,128 
1,595 


475 

3,379 

2,781 

598 


+2 

+10 

-9 

-6 
-7 
-5 
-1 

-9 

-11 
-6 


+7 

+7 
+8 

-3 
-3 

+3 
-19 

+11 
+28 


342,958 


256,849 
40,237 
43,872 


30,857 

79,877 
45,499 
34,378 

98,327 

84,344 

9,502 

4,481 

6,685 
4,242 
2,443 

11,689 


4,886 
6,803 


8,316 

1,821 

15,739 

12,757 
2,982 


+3 
+2 
+2 


+5 

+2 

+11 

+1 
+2 
+4 
-9 


-9 
(') 


-2 
+1 


+3 
+2 
+6 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


First  4  months 

April  1956 

April  1955» 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1956 

1955 

Percent 

change 

1956 

from 

1955 

1956 

1955 

Percent 

change 

1956 

from 

1955 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

Bar  goods 

92,511 

3,141 
7,750 
13,221 

46,975 

13,187 

8,237 

35,900 

3,523 
5,975 
3,497 

18,342 
3,347 
3,216 

$1,122 
0.513 
0.265 

0.390 
0.254 
0.390 

88,583 

2,922 

6,567 

14,375 

42,354 
13,822 
8,543 

35,056 

3,250 
3,629 
3,643 

17,789 
3,522 
3,223 

$1,112 
0.553 
0.253 

0.420 
0.255 
0.377 

•409,717 

14,400 
39,514 
55,708 

200,852 

65,099 

•34,144 

389,795 

12,825 
35,126 
58,067 

180,346 
67,264 
36,167 

+5 

+12 

+12 

-4 

+11 
-3 
-6 

•161,241 

16,694 
20,226 
14,322 

80,350 

16,343 

•13,306 

158,650 

15,093 
19,889 
15,040 

77,570 
16,964 
14,094 

+2 

+11 
+2 
-5 

+4 

-4 

5i  and  10^  specialties 

-6 

1 

♦Revised. 

^A  selected  group  of  large  manuTacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 
MAY  1956 

Manufacturers  sales  of  confectionery  ana  competitive  chocolate  products  were  estimated 
at  $72,383  thousand  in  May  1956.  This  was  1  percent  below  the  sales  for  April  1956  but  15 
percent  above  last  year's  May  total.  Sales  of  manufacturer-wholesalers  at  $56,394  thousand 
were  2  percent  below  April  1956  but  16  percent  above  May  1955.  However,  manufacturer- re- 
tailers' estimated  sales  for  May  1956  were  21  percent  above  April  1956,  and  8  percent  above 
May  1955.  Sales  by  chocolate  manufacturers  in  May  were  11  percent  lower  than  in  the  preceding 
month,  but  18  percent  higher  than  in  May  of  last  year.  (See  reverse  side,  table  1,  for  detailed 
statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  5  months  of  1956  poundage  sales  were  8  percent  and  dollar 
sales  4  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  14  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  15  percent  compared  with  last 
year.     (See   reverse  side,   table  2,   for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive 
chocolate  products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two 
classes  of  producers. 
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Table  1.— CONFECTIOMERT  AND  COMPETITIVE  CHOCOLATE  PRODnCTS:     DOLMR  SAI2S  BT  KD©  OF  BUSINESS 


Number  of 

eetab- 
llshments 
for  which 
gales  are 
estimated^ 


Eatlmated  sales  current 
month  and  cocq^arlsonB 


May 

1956 

($1,000) 


April 

1956 

($1,000) 


Hay 

1955* 
(*1,000) 


Percent  change 


May 
1956 
from 
April 
1956 


May 
1956 
froB 
May 
1955 


Estimated  sales 
year  to  date 


5  Dcnths 

1956 
($1,000) 


Percent 
change 

fron 
5  months 

1955 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTHHER-WHOLESALEBS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin.. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic ,. . . 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Cai'olina,  and  South  Carolina , 

Georgia  and  Florida , 


1,M1 


911 

218 

12 


252 
133 
119 

154 
76 
52 
35 

61 
33 
28 


50 
37 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


100 
75 
25 


72,383 


56,394 
8,029 
7,960 


5,593 

18,214 

12,179 

6,035 

22,436 

19,582 

2,172 

582 

1,431 
851 
570 

2,735 

1,119 
1,517 


1,206 
1,138 

373 

3,267 

2,710 
557 


»73,121 


»57,546 

•6,624 

8,951 


6,55A 

18,135 

U,102 

7,033 

•22,007 

•18,917 

2.123 

967 

1,405 
850 
556 

2,826 

1,15] 
1,555 


1,179 
1,687 

397 

3,355 

2,761 
594 


62,932 


48,733 
7,448 
6,751 


5,060 

15,767 

10,189 

5,578 

18,756 

16,405 

1,536 

71/ 

1,253 
559 
594 

2,317 

957 
1,350 


-2 
t21 
-11 


-15 

(') 
+10 
-14 

+2 

+2 
-29 

+2 

♦1 
+3 


3,273 

2,743 

530 


+16 

+8 

+18 


+16 

+20 

+8 

♦20 
+19 
+33 

-4 

+14 
+31 

-4 


+15 
+20 


♦25 

+16 


(') 
-1 
+5 


415,383 


315,262 
48,289 
51,832 


36,450 

98,091 
57,678 
40,413 

120,782 

103,945 

U,674 

5,163 

6,116 
5,103 
3,013 

U,425 

6,005 
8,420 

6,744 

9,454 

2,194 

19,006 
15,467 
3.539 


+5 
+3 
+4 


+7 

♦5 

+11 


-8 

♦9 

+22 

-8 

+3 

+1 
+4 


+2 
+1 
+6 


•Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  pjroducts  in  1953,  except  retail  confectioners  with  a  single 
buBlneae  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmflnufacturiag 
outlets . 

'Less  than  0.5  percent  change. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SEI£CTED  HANUFACTORER-WHDLESAI£RS  AND  CHOCOLATE  MANUFACTUSEHS ,  BY  TYPE  OF  CONFECTIGNERI^ 


Pounds 
(1,000) 

May  1956 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

May  1955» 

Value 
($1,000) 

Average 
value 

First  5  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

1956 

1955 

Percent 

change 

1956 

from 

1955 

1956 

1955 

Percent 

change 

1956 

from 

1955 

TOTAL  SALES  OF  SEI£CTED 
ESTABLISHMENTS 

93,255 

1,498 
8,447 
15,251 

45,357 

12,653 

9,049 

34,507 

1,561 
4,367 
4,040 

17,795 
3,197 
3,547 

tl,042 
0.517 
D.265 

0.384 
0.253 
0.392 

77,400 

1,479 

5,979 

13,412 

35,767 
12,434 
8,329 

29,146 

1,507 
3,267 
3,402 

14,691 
3,071 
3,208 

$1,019 
0.546 
0.254 

0.411 
0.247 
0.385 

502,982 

15,898 
47,961 
70,959 

247,219 
77,752 
43,193 

457,195 

14,3(K 
41,105 
71,479 

216,113 
79,698 
44,496 

+8 

+11 
+17 

-1 

+14 
-2 

195,748 

18,255 
24,593 
18,362 

98,145 
19,540 
16,853 

16,600 
23,156 
13,442 

92,261 

20.035 
17,302 

+4 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
less  than  $0.50  per  pound.. 

+10 
+5 

(') 
+6 

-2 

a   and  10»(  specialties 

-3 

•Revised. 

^A  selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Con^janies  reporting 
such  detail  account  for  p  ""roxi  ately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  Tood; 
'Less  than  0.5  percent  change 
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CONFECTIONERY 

(Including  Chocolate  Products) 

JUNE  ]956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $59,935  thousand  in  June  1956.  This  was  17  percent  below  the  sales  for  May  1956  and  9 
percent  below  last  year's  June  total.  Sales  of  manufacturer- wholesalers  at  $48,  188  thousand 
were  15  percent  below  May  1956  and  8  percent  below  June  1955.  Moreover,  manufacturer- re- 
tailers' estimated  sales  for  June  1956  were  27  percent  below  May  1956,  and  6  percent  below 
June  1955.  Sales  by  chocolate  manufacturers  in  June  were  26  percent  lower  than  in  the  pre- 
ceding month,  and  19  percent  lower  than  in  June  of  last  year.  (See  reverse  side,  table  1,  for 
detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  6  months  of  1956  poundage  sales  were  5  percent  and  dollar 
sales  2  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  11  percent  and 
poundage  sales  of. package  goods  retailing  above  50  cents  were  up  13  percent  compared  with  last 
year.     (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive 
chocolate  products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two 
classes  of  producers. 
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Table  1 . —CONFECTIONERY  AND  CCMPETITIVE  CHXOUTE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  current 
month  and  comparisons 


June 

1956 

($1,000) 


May 

1956 

($1,000) 


June 

1955* 

($1,000) 


Percent  change 


June 

1956 

from 

May 

1956 


June 
1956 
from 

June 
1955 


Estljnated  sales 
year  to  date 


6  months 

1956 
($1,000) 


Percent 
change 

from 
6  months 

1955 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^. . 
Chocolate  manufacturers, . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Oliio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina. . 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


59,935 


48,188 
5,880 
5,867 


4,470 

15,614 

10,367 

5,247 

18,865 

16,722 

1,566 

577 

1,219 
732 
487 

2,433 

997 
1,436 


100 
75 
25 


3,515 
2,984 

531 


♦72,415 


»56,426 
8,029 
7,960 


5,593 

•18,222 
12,179 
»6,043 

•22,445 

•19,591 

2,172 

682 

1,431 
861 
570 

•2,785 

1,119 
•1.666 


1,206 
1,138 

373 

•3,233 

•2,671 

•562 


52,499 
6,272 
7,232 


16,929 

11,213 

5,716 

20,750 

18,448 

1,639 

663 

1,341 

731 
610 

2,291 

1,067 
1,224 


1,093 
1,071 


384 

3,644 

3,048 

596 


363,678 
54,169 
57,699 


40,920 


-8 

113,713 

-8 

68,045 

-8 

45,668 

-9 

139,656 

-9 

120,676 

-4 

13,240 

-13 

5,740 

-9 

9,335 

(■■) 

5,835 

-20 

3,500 

+6 

17,103 

-7 

7,002 

+17 

10, 101 

-16 

7,658 

-22 

10,292 

22,487 
18,412 
4,075 


+3 
+2 
+1 


+5 
+3 
+8 

+2 
+2 
*6 
-9 

+6 
+19 

-10 


+8 
+5 
+3 


+1 
(') 


•Revised, 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  coiinted  as  one  establishment. 

^Retailers  with  two  or  more  outlets,  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmnnufacturing 
outlets. 

■'Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


Type  of  product 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  6  months 


Pounds  (1,000) 


Percent 
change 

1956 

from 

1955 


Value   ($1,000) 


Percent 

change 

1956 

from 
1955 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Packaged  goods  made   to 
retail  at: 
$1.00  or  more  per  pound... 
$0.50  to  $0.99  per  pound.. 
Less  than  $0.50  per  pound. 

Bar  goods 

Bulk  goods^ 

5^  and  lOj^  specialties 


1,206 

6,485 

13,452 

37,509 

11,680 

8,918 


1,298 
3,362 
3,497 

14,272 
2,802 
3,479 


$1,076 
0.518 
0.260 

0.380 
0.240 
0.390 


1,278 

6,541 

14,346 

40,497 
13,207 
9,792 


32,138 


1,373 
3,550 
3,553 

16,651 
3,290 
3,721 


$1,074 
0.543 
0.248 

0.411 
0.249 
0.380 


17,104 
54,446 
84,411 

284,728 
89,432 
52,111 


15,582 
47,646 
85,825 

256,610 
92,905 
54,288 


224,458 


19,553 
27,955 
21,859 

112,417 
22,342 
20,332 


219,934 


17,973 
26,706 
21,995 

108,912 
23,325 
21,023 


+9 
+5 

-1 

+3 

-4 
-3 


•Revised. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the   total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


Companies  reporting 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Wc«ks,  5«crt#aiy 


BUREAU 

ROMft 


]?^(ora  i?®ia  uMiDierg^ia' 


FOR  RELEASE:      September  10,    1956 


SERIES:    M16C-76 


CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $55,  168  thousand  in  July  1956.  This  was  8  percent  below  the  sales  for  June  1956,  but  17  per- 
cent above  last  year's  July  total.  Sales  of  manufacturer-wholesalers  at  $43,695  thousand  were 
9  percent  below  June  1956,  but  15  percent  above  July  1955.  Moreover,  manufacturer- retailers' 
estimated  sales  for  July  1956  were  4  percent  below  June  1956,  but  21  percent  above  July  1955. 
Sales  by  chocolate  manufacturers  in  July  were  1  percent  lower  than  in  the  preceding  month,  but 
29  percent  higher  than  in  July  of  last  year.     (See  reverse  side,   table   1,   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  7  months  of  1956  poundage  sales  were  7  percent  and  dollar 
sales  3  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  12  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  14  percent  compared  with  last 
year.     (See  reverse  side,   table  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimates  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  choco- 
late products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  compiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer-wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two 
classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF    THE    CENOiS 


(Index  Number  for  July  -  69.  3) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -    $1.00  per  year 


Table  2. —WHEAT  FLOUR  PRODUCTION,  BY  STATES^,  JULY  1956  AND  COMPARISONS 

(Thousand  sacks) 


State 


1956 


July 


June 


Monthly  averages 


1955 


i95<; 


1953 


TOTAL. 


California. 
Colorado. .. 
Illinois... 
Indiana.... 
Iowa 


Kansas 

Michigan 

Minnesota. .. . 

Missouri 

Montana 

Nebraska 

New  York 

North  Dakota. 

Ohio 

Oklahoma 

Oregon 

Texas 

Uta.^ 

Washington. . . 
Other  States. 


17,697 

<W0 
332 
1,153 
2-il 
391 

2,399 

366 

2,029 

1,6*1 

22i 

523 
2,216 
221 
711 
732 

559 

989 

418 

756 

1,356 


17,648 

439 
334 
1,031 
232 
391 

2,400 

460 

2,010 

1,534 

219 

521 
2,094 
227 
727 
778 

515 

1,018 

397 

798 

1,523 


18,804 

478 
338 
1,243 
262 
360 

2,503 

486 

2,176 

1,631 

281 

534 
2,137 
239 
882 
823 

536 

1,018 

401 

795 

1,681 


18,480 

448 
349 
1,190 
242 
318 

2,477 

472 

2,206 

1,488 

280 

522 
2,322 
242 
850 
779 

482 
939 
409 
812 
1,653 


18,514 

435 

338 
1,148 

2,558 

464 

2,312 

1,492 

252 

482 

2,346 

232 

837 

781 

452 

1,003 
403 
730 

1,657 


^Data  are  estimated,  based  on  reports  from  mills  with  a  daily  capacity  of  over  400  sacks.  Estimates  are  shown  only  for 
States  in  which  the  mills  reporting  each  month  accounted  for  more  than  90  percent  of  the  total  production  during  1950. 


Table  3. —RYE  FLOUR  MILLING  STATISTICS,  JULY  1956  AND  COMPARISONS^ 


Item 


1956 


July 


June 


May 


July 
1955 


July 
1954 


Monthly  averages 


1355 


1954 


1953 


Rye  ground  (thousand  bushels ) 

Rye  flour  produced  (thousand  sacks) 

Calendar  month  total 

Offal  produced  ( tons ) 

Daily  24-hour  capacity  rye  flour  (thousand  sacks) 

''Data  include  estimates  for  smaller  mills. 
COMM-DC 


380 

168 

2,048 

18.2 


396 

173 

2,286 

18.2 


419 

184 
2,295 

18.0 


407 

182 

2,132 

18.1 


407 

186 

1,966 

17.5 


425 

190 
2,249 


189 
2,123 


428 

189 
2,445 


U.  S.  DEPARTMENT  OF  COMMERCE 

SiKJdr  Wcciu,  &cr«tary 


BUREAU  OF  THE  CENSUS 


iF^(e^  ir®ja  M®i0i"ffiai^xi„, 


FOR  RELEASE:     October  9,    1956 


SERIES:    M16C-86 


CONFECTIONERY 

(including  Chocolate  Products) 

AUGUST  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $74,628  thousand  in  August  1956.  This  was  36  percent  above  the  sales  for  July  1956,  and  22 
percent  above  last  year's  August  total.  Sales  of  manufacturer-wholesalers  at  $58,426  thousand 
were  34  percent  above  July  1956,  and  20  percent  above  August  1955.  Moreover,  manufacturer- 
retailers'  estimated  sales  for  August  1956  were  16  percent  above  July  1956,  and  20  percent  above 
August  1955.  Sales  by  chocolate  manufacturers  in  August  were  65  percent  higher  than  in  the 
preceding  month,  and  33  percent  higher  than  in  August  of  last  year.  (See  reverse  side,  table  1, 
for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  8  months  of  1956  poundage  sales  were  8  percent  and  dollar 
sales  6  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  14  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  18  percent  compared  with  last 
year.     (See  reverse  side,   table  2,    for  detailed  statistics.) 

NOTE --The  data  presented  in  table  1  of  this  release  are  estimated  of  industry  totals 
based  on  reports  from  approximately  400  manufacturers  of  confectionery  and  connpetitive  choco- 
late products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these 
products.  No  allowance  has  been  made  for  usual  seasonal  changes  in  connpiling  these  monthly 
totals  and  percent  changes  from  previous  months.  The  data  presented  in  table  2  are  aggregate 
of  the  figures  reported  by  a  group  of  large  manufacturer- wholesalers  and  chocolate  manufac- 
turers which  in  1954  accounted  for  slightly  more  than  50  percent  of  the  sales  of  these  two 
classes  of  producers. 
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(Index  Number  for  August  -   93.  7) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents-   $1.00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS:  DOLUH  SALES  SI  KIND  OF  BUSINESS 


Number  of 

estab- 

Esttaal 
month 

ed  sales   current 
and  comparisons 

Es-.lnated 
year  to 

sales 
date 

August 

1956 
($1,000) 

July 

1955 

($l,000j 

August 
1955» 

($l,000i 

Percent  change 

8  months 

1956 
($1,000) 

Percent 

change 

frOB 

8  nonths 

1955 

for  which 
sales  are 
estimated^ 

August 
1955 
from 
July 
1956 

A'ugust 
1955 
from 

August 
1955 

1,141 

74,628 

54,951 

51,379 

+36 

+22 

605,154 

+6 

911 

218 

12 

58,426 
6,553 
9,649 

•43,496 

•5,631 
•5,834 

48,698 
5,448 
7,233 

+34 
+16 
+65 

+20 
+2C 
+33 

465,529 
66,353 
73,182 

♦6 
+5 
+6 

73 

6,183 

3,629 

5,092 

+70 

+21 

50,742 

+6 

252 
133 
119 

18,256 
11,654 
6,592 

14,319 
9,302 
5,017 

14,812 
10,152 
4,660 

+27 
+25 

+31 

+23 
+15 
+41 

89,011 
57,277 

+8 
+5 

+14 

164 
76 
52 
36 

23,753 

21,296 

1,692 

765 

•17,614 

•15,775 

•1,441 

398 

19,201 

17,168 

1,479 

554 

+35 
+35 

+17 
+92 

+24 
+24 
+14 
+38 

181,042 

157,766 

16,373 

6,903 

+6 
+6 
+8 
-5 

61 
33 
28 

1,570 
757 
813 

1,051 
592 
459 

1,395 
630 
765 

+48 
+28 
+73 

+13 

+20 

+6 

11,966 
7,184 
4,782 

+7 

+20 

-8 

97 

2,842 

2,259 

2,459 

+26 

+16 

22,204 

+5 

60 
37 

1,052 

1,790 

919 

1,340 

959 

1,500 

+14 
+34 

+10 
+19 

3,973 
13,231 

+1 
+9 

48 

1,078 

899 

922 

+20 

+17 

9,635 

+7 

95 

930 

•865 

1,013 

+8 

-8 

12,087 

♦2 

21 

397 

227 

370 

+75 

+7 

3,138 

-5 

100 
75 
25 

3,417 

2,826 

591 

2,523 

2,135 

487 

3,434 
2,829 

605 

+30 
+32 

+21 

-2 

28,527 

23,374 

5,153 

+1 
+1 
+3 

Confectionery  and  competitive  chocolate  products, 
estimated  total. . . .% 


BY  KIND  OF  BUSINESS 


Manuf ac  turer-who le  sa lers . 
Manufacturer-retailers^, . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


^Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 
^Retailers  with  two  or  more  outlets,   "Number  of  establishments"  means  niimber  of  factories,  and  does  not  include  nonmanufacturlng 

outlets. 

■'Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MAN"JTACr_rHER£ .    BY  TYPE  OF  CONFECTIONERY^ 


First  3  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1956 

1955 

Percent 

change 

1956 

from 

1955 

1956 

1955 

Percent 

change 

1956 

from 
1955 

TOTAL  SALES  OF  SELECTED 

101,794 

1,336 
9,256 
16,059 

49,504 

16,504 

9,135 

36,426 

1,271 
4,655 
4,103 

18,945 
3,985 
3,467 

$0,951 
0.503 
0.255 

0.383 
0.241 
0.330 

84,774 

1,205 

5,792 

12,960 

39,095 
16,621 
9,101 

29,472 

1,172 
3,210 
3,351 

14,302 
4,003 
3,434 

$0,973 
0.554 
0.259 

0.365 

0.241  - 
0.377 

756,523 

19,510 

68,976 

112,485 

369,407 

117,061 

59,089 

699,079 

17,689 

57,396 

109,730 

324,345 
119,481 
70,438 

+8 

+10 

+20 

+3 

+14 

286,965 

21,935 
35,392 
29,065 

144,517 
29,153 
26,902 

271,810 

20,080 
32,127 
28,151 

134,519 
29,811 
27,122 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

Bar  goods 

Bulk  goods^ 

5i  and   10^  specialties 

+9 

+10 

+3 

+7 
-2 

-1 

•Revised . 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
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U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Secretory 


BUREAU  OF  THE  CENSUS 

Ro(mi(  W.  B«rs«a,  Director  M.^ 


mwm^'^^ 


FOR  RELEASE:       November  2,    1956 


SERIES:     M16C-96 


CONFECTIONERY 

(Including  Chocolate  Products) 

SEPTEMBER  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $109,211,000  in  September  1956.  This  was  49  percent  above  August  1956,  and  1  percent 
above  last  year's  September  total.  Sales  of  manufacturer- wholesalers  at  $85,921,000  were  50 
percent  above  August  1956,  and  3  percent  above  September  1955.  Manufacturer- retailers'  sales 
were  12  percent  above  August  1956,  and  4  percent  below  September  1955.  Sales  by  chocolate 
manufacturers  in  September  were  65  percent  higher  than  in  the  preceding  month,  and  5  percent 
lower  than  in  September  of  last  year.      (See  reverse  side,    table   1  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  9  months  of  1956  poundage  sales  were  7  percent  and  dollar 
sales  5  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  12  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  17  percent  compared  with  last 
year.      (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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BUREAU    OF    THE    CENSUS 


(Index  Number  for  September  -    137.  1) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.00  per  year 


Table  1.-- CONFECIIONEHY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS:      DOLIAfi  SALES  BY  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^, . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  current 
month  and  comparisons 


September 

1956 

($1,000) 


1,141 


911 

218 

12 


252 
133 

119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


109,211 


85,921 

7,352 

15,938 


11,063 

26,160 

15,744 
10,416 

35,375 

30,757 

3,456 

1,162 

2,107 

1,326 

781 

3,308 

1,247 
2,061 


1,584 


4,147 

3,349 

798 


August 

1956 
($1,000) 


«57,169 

*6,544 

9,649 


6,183 

•17,285 

♦11,646 

•5,639 

•23,467 

•21,010 

1,692 

765 

1,570 
757 
813 

2,842 

1,052 
1,790 


1,078 


3,417 

2,826 

591 


September 
1955» 
($1,000) 


108,268 


83,775 

7,672 

16,821 


10,890 

24,979 

15,175 

9,804 

34,672 

30,245 

3,177 

1,250 

1,940 

1,016 

924 


1,259 
2,107 

1,4L2 

1,705 

608 

4,203 

3,384 

819 


Percent  change 


September 
1956 

from 

August 

1956 


+50 
+12 
+65 


+51 
+35 
+85 

+51 

+46 

+104 

+52 


+19 
+15 


+21 
+19 
+35 


September 
1956 

from 

September 

1955 


Estimated  sales 
year  to  date 


9  months 

1956 
($1,000) 


713,109 


550,293 
73,696 
89,120 


61,805 


Percent 
change 

from 
9  months 

1955 


+5 

171,477 

+4 

104,737 

+6 

66,740 

+2 

216,131 

+2 

188,237 

+9 

19,829 

-7 

8,065 

+9 

14,073 

+31 

8,510 

-15 

5,563 

-2 

25,512 

-1 

10,220 

-2 

15,292 

+12 

11,219 

-7 

13,679 

-A 

3,723 

-1 

32,674 

-1 

26,723 

-3 

5,951 

+5 
+4 
44 


+7 

+5 

+11 

+5 
+5 
+8 
-5 

+7 

+21 

-9 


+1 
+7 


+8 


+1 
+2 


•Revised. 

Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLIAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


September  1956 

First  9  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product 

Poimds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1956 

1955 

Percent 
change 

1956 

from 

1955 

1956 

1955 

Percent 
change 

1956 

from 

1955 

TOTAL  SALES  OF  SFTFCTED 
ESTABLISHMENTS 

137,019 

5,039 
19,551 
19,067 

52,567 

21,762 

9,033 

54,467 

4,881 
9,497 
5,285 

25,194 
6,075 
3,535 

$0,969 
0.486 
0.277 

0.403 
0.279 
0.391 

138,821 

4,637 
16,976 
20,960 

61,409 
24,628 

10,211 

54,746 

4,624 
8,805 
5,425 

25,329 
6,670 
3,893 

$0,997 
0,519 
0,259 

0,412 
0.271 
0.381 

893,547 

24,549 

88,527 

131,552 

431,974 
138.823 
78,122 

837,900 

22,326 

74,372 
130,690 

385,754 

144,109 

80,649 

+7 

+10 

+19 

+1 

+12 
-4 
-3 

341,432 

26,817 
44,889 
34,350 

169,711 
35,228 
30,437 

326,556 

24,704 
40,932 
33,576 

159,848 
36.481 
31,015 

Packagec  goods  made  to 
retail  at: 
$1.00  or  more  per  pound..., 
$0.50  to  $0.99  per  pound... 
Less  than  $0,50  per  pound,. 

+9 

+10 

+2 

RnlV    gnrtdp^ 

_3 

a  and  10^  specialties 

-2 

1 

^Revised. 

^A  selected  group  of  large  manuf a ctxirer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product. 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 
OCTOBER  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $  120,  591  ,  000  in  October  1956.  This  was  10  percent  above  September  1956,  and  11  percent 
above  last  year's  October  total.  Sales  of  manufacturer- wholesalers  at  $95,858,000  were  12 
percent  above  September  1956,  and  12  percent  above  October  1955.  Manufacturer- retailer s' 
sales  were  20  percent  above  September  1956,  and  were  approximately  the  same  as  October  1955. 
Sales  by  chocolate  manufacturers  in  October  were  approximately  the  same  as  in  the  preceding 
month,  but  12  percent  higher  than  in  October  of  last  year.  (See  reverse  side,  table  1  for  de- 
tailed statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  10  months  of  1956  poundage  sales  were  8  percent  and  dollar 
sales  6  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  13  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  19  percent  compared  with  last 
year.      (See   reverse   side,   table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers. 
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BUREAU    or    THE    CENSUS 


(Index  Number  for  October  -    151.4) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


iTor  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price    10  cents-    $1.  00  per  year 


Table  1.-- CONFECTIONERY  AND  COMPBTITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BDSDIEGS 


Number  of 

estab- 
lienraents 
for  uhlcn 
sales  are 
estimated^ 


Estimated  sales  current 
month  and  comparisons 


October 

1956 
($1,000) 


September 

1956 

($1,00) 


October 
1955* 
($1,000) 


Percent  change 


October 

1956 

from 

September 

1956 


October 
1956 
from 

October 
1955 


Estimateo  sales 
year  to  date 


10  months 
1956 
($1,000) 


Percent 
charige 

from 
10  months 

1955 


Confectionery  and  competitive  chocolate  products 
estimated  total 


BY  KIND  OF  BUSItJES 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


Eas '.  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon .^j_l.-s_._._l.  • 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


120,591 


95,858 

8,854 

15,879 


11,781 

26,178 
15,306 
10,372 

39,898 

33,281 

5,205 

1,412 

2,876 
1,821 
1,055 

3,969 

1,788 
2,181 

3,088 

2,597 

729 

4,742 

3,748 

994 


•109,212 


»85,922 

7,352 

15,938 


11,063 

»26,155 

15,744 

»10,411 

»35,381 

»30,763 

3,456 

1,162 

2,107 

1,326 

78l 

3,308 

1,247 

2,061 

1,584 
1,592 

585 

4,147 
3,349 

798 


108,830 


85,830 

8,884 

14,116 


10,003 

22,969 

14,128 

8,841 

35,939 

29,513 
4,917 
1,509 

2,311 
1,209 
1,102 

3,971 

1,800 
2,171 

2,725 

2,449 


4,773 

3,812 

961 


+12 
■1-20 
(') 


+6 

(') 
-3 
+4 


+51 
+22 

+36 
+37 
+35 


+43 
+6 


+12 
(^) 
+12 


+18 

+14 

+8 

+23 

+11 

+13 

+6 

-6 

+24 

+51 

-A 

(') 

-1 


+14 
+12 
+25 


833, 7U1 


646,152 

82,550 

104,999 


73,586 

197,650 

120,043 

77,607 

256,035 
221,524 

25,034 
9,477 

16,949 

10,331 

6,618 

29,481 

12,008 
17,473 


16,276 


4,452 

37,416 

30,471 

6,943 


+6 

+4 

+5 


+8 

+5 

+12 

+6 
+6 
+8 
-6 

+10 

+26 

-8 


+1 
+6 


+1 
+2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  lactorles  in  the  same  State,  under  the  same  ownersnip  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  Qoes  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONBY^ 


First  10  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
(J1,000) 

Average 
value 

1956 

1955 

Percent 
change 

1956 

from 

1955 

1956 

1955 

Percent 

change 

1956 

froi 
1955 

TOTAL  SALES  OF  SELECTED 

146,665 

4,298 
22,792 
21,772 

62,772 

25,197 

9,834 

56,600 

3,978 

10,929 

5,915 

25,147 
6,676 
3,955 

$0,926 
0.480 
0.272 

0.401 
0.265 
0.402 

126,982 

3,525 
17,818 
19,968 

53,193 
23,165 

9,313 

50,124 

3,440 
8,874 
5,534 

22,576 
6,044 
3,656 

$0.97t 
0.498 
0.277 

0.424 
0.261 
0.393 

1,040,212 

28,847 
111,319 
153,324 

494,746 

164,020 

87,956 

964,882 

25,851 

92,190 

150,658 

438,947 
16'-,2''4 
89,962 

+8 

+12 

+21 

+2 

+13 
-2 
-2 

398,032 

30,795 
55,818 
40,265 

194,858 
41,904 
34,392 

376,680 

28,144 
49,806 
39,110 

182,424 
42,525 

34,6-1 

+6 

Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound.. 
Lees  than  $0.50  per  pound. 

Bar  goods 

+9 
+12 

+3 

+7 
-1 

5^  and  10?!  specialties 

»Revlsed. 

■^A  selectea  group  of  large  manufacturer-wholesalers  and  chocolate  aanul'acturers  report  sales  by  type  oi"  product.  Companies  reporting 
auch  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 

(Including  Chocolate  Products) 

NOVEMBER  1956 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $  118,  243,  000  in  November  1956.  This  was  2  percent  below  October  1956,  and  1  percent 
above  last  year's  November  total.  Sales  of  manufacturer- wholesalers  at  $91,750,000  were  4 
percent  below  October  1^56,  and  1  percent  above  November  1955.  Manufacturer-retailers' 
sales  were  50  percent  above  October  1956,  and  were  12  percent  above  November  1955.  Sales 
by  chocolate  manufacturers  in  November  were  17  percent  below  the  preceding  month,  and  5  per- 
cent below  that  of  November  of  last  year.      (See   reverse  side,    table   1,    for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  11  months  of  1956  poundage  sales  were  7  percent  and  dollar 
sales  5  percent  above  last  year's  level.  Poundage  sales  of  bar  goods  were  up  11  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  16  percent  compared  with  last 
year.      (See   reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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Table  1,— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  H  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


November 

1956 
($1,000) 


October 
1956 
($1,000) 


November 
1955» 
($1,000) 


Percent  change 


November 
1956 
from 

October 
1956 


November 
1956 
from 

November 
1955 


Eetinates  sales 
year  to  date 


U  months 
1956 

i$i,aoo) 


Percent 

change 

frm 

11  months 

1955 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manul'acturers. . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska... 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina... 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah... 

Pacific 

California 

Washington  and  Oregon 


1,1A1 


911 

218 

12 


252 
133 
119 

16* 
76 
52 
36 

61 
33 
28 


100 
75 
25 


91,750 
13,266 
13,227 


12,300 

25,110 
13,033 
12,077 

34,352 

27,209 

5,460 

1,683 

2,467 

1,512 

955 

5,155 

2,070 
3,085 


927 

5,008 
3,781 
1,227 


•120,685 


•95,837 

•8,851 

•15,997 


•11,787 

26,178 
15,306 
10,872 

•39,893 

•33,276 

5,205 

1,412 

2,876 
1,821 
1,055 

•3,920 

1,788 
•2,132 

3,088 

•2,620 

•726 

•4,749 

♦3,755 

994 


116,567 


90,755 
11,860 
13,952 


12,049 

24,953 
13,954 
11,009 

33,045 

27,117 

4,384 

1,544 

2,706 
1,620 
1,086 

5,534 

2,392 
3,142 


2,788 
3,453 

909 

5,308 
4,072 
1,236 


-A 
+50 
-17 


-4 
-15 
+11 

-14 

-18 

+5 

+19 

-14 

-17 

-9 


+16 
+45 


+28 

+5 

+1 

+23 


+1 

+12 

-5 


737,881 

95,774 

118,383 


+2 

85,892 

+1 

222,760 

-7 

133,076 

+10 

89,684 

+4 

290,382 

!■•) 

246,728 

+25 

30,494 

+9 

11,160 

-9 

19,416 

-7 

U,843 

-12 

7,573 

-7 

34,587 

-13 

14,078 

-2 

20,509 

+6 

17,261 

+1 

19,776 

42,431 

34,259 

8,172 


+6 
+5 
+4 


+7 

+4 

+12 

+6 
+5 

+11 
-A 

+7 

+20 

-9 


-2 
+5 


+8 
+2 


(') 
-1 


•Revised. 

^Represents  all  known  producers  of  confectionery'and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishnent. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

■'Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


Type  of  product 


November  1956 


Pounds 

(i,ooo; 


Value 
($1,000) 


Average 
value 


November  195 5» 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  11  months 


Pounds  (1,000) 


Percent 

change 

1956 

from 

1955 


Value  ($1,000) 


Percent 

change 

1956 

from 
1955 


TOTAL  £AI£S  OF  SELECTED 
ESTABLISW'IENTS 


Packaged  goods  made  to 
retail  at: 
$1.00  or  more  per  pound. 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

a   and  10»f  specialties. 


129,310 


8,868 
19,366 

21,628 

51,029 

19,740 

8,679 


53,720 


9,241 
9,254 


6,121 

20,296 
5,270 
3,538 


$1,042 
0.478 


0.398 
0.267 
0.408 


8,258 
18,727 

21,263 

50,642 

20,571 

8,016 


53,490 


6,359 

9,340 

5,892 

21,274 
5,442 
3,183 


$1,012 
0.499 

0.277 

0.420 
0.265 
0.397 


37,715 
130,685 

174,952 

545,775 

183,760 

96,635 


1,092,359 


34,109 
110,917 

171,921 

489,589 

187,545 

97,978 


+11 
+18 


+11 
-2 
-1 


40,035 
65,072 

46,386 

215,154 
47,174 
37,930 


430,173 


36,503 
59,146 

45,002 

203,698 
47,967 
37,854 


+10 
+10 


+6 
-2 

.') 


^Revised, 

^A  selected  group  of  large  manufacturer  wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods, 
^Less  than  0,5  percent  change. 
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,7     xcrn:ierly  M16C 


CONFECTIONERY 
(Including  Chocolate  Products) 

JANUARY  1957 

Manufacturers  sales  of  confectione  ry  and  competitive  chocolate  products  were  esti- 
mated at  $96,650,000  in  January  1957,  This  was  approximately  the  same  as  December  1956, 
and  6  percent  above  last  year's  January  total.  Sales  of  manufacture  r- wholesaler  s  at 
$77,411,000  were  28  percent  above  December  1956,  and  7  percent  above  January  1956.  Manu- 
facturer-retailers' sales  were  74  percent  below  December  1956,  but  only  1  percent  below 
January  1956.  Sales  by  chocolate  manufacturers  in  January  were  25  percent  above  the  pre- 
ceding month,  and  1  percent  above  January  of  last  year,  (See  reverse  side,  table  1  for  de- 
tailed statistics.  ) 

Reports    from  a  selected    group  of  large    manufacturer- wholesalers    and  chocolate    manu- 
facturers    indicated    that  poundage     sales  were   5  percent    and  dollar    sales   7  percent    higher  than 
January    of  last   year.      Poundage    sales  of  bar    goods    were    up  7    percent    and    poundage     sales    of 
package    goods    retailing    above  50  cents    were  up  16    percent    compared    with    January    last  year. 
(See   reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  taole  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF     THE    CENSUS 


(Index  number  for   January    121.  3) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price    10  cents  -    $  1.  00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
^lishments 
for  which 
sales  are 
estinated^ 


Estimated  sales  of  current 
month  and  comparisons 


January 

1957 
($1,000) 


December 

1956 
($1,000) 


January 

1956 
($1,000) 


Percent  change 


January 

1957 

from 

December 

1956 


January 
1957 
fron 

January 
1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 


Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska... 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina... 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 
133 

119 

164 
76 
52 
36 

61 
33 
28 


100 

75 
25 


96,650 


77,411 

6,821 

12,418 


10,423 

25,347 

13,372 
11,975 

28,296 

24,359 

2,480 

1,457 

1,851 

1,281 

570 


1,362 
1,942 

1,395 


556 
3,483 

31' 


♦96,672 


»60,595 

26,131 

9,946 


8,478 

16,760 
9,687 

7,073 

23,054 

17,742 

4,040 

1,272 

1,408 
903 
505 

3,474 

1,765 
1,709 

1,331 


3,427 

2,356 

1,371 


91,27 


72,090 

6,890 

12,294 


22,495 
11,468 
11,027 

26,765 

22,694 

2,747 

1,324 

1,838 

1,220 

618 

3,174 

1,198 
1,976 


1,506 
2,656 

506 

3,958 

3,1-4 

"34 


+28 
-74 
+25 


+51 
+33 
+69 

+23 
+37 
-39 
+15 

+31 
+42 
+13 


-23 

+14 


+5 

+38 


+2 
-13 


+13 

+1'' 

+9 

+6 
+7 


+10 
-12 


^Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  produc 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of 
outlets , 

■'Less  than  0.5  percent  change. 


ts  in  1953,  except  retail  confectioners  with  a  single 
same  ownership  are  counted  as  one  establishment, 
factories,  and  does  not  include  nonmanufacturir.g 


Table  2._P0OTiDABE  AMD  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  C0!1FECTI0!;E?V- 


Type  of  product 

January  1957 

January  1956 

Percent  change 

January  1957  from 

January  1950 

Pounds 

(1,000) 

Value 
($1,000) 

Average 
value 

rounds 

i 1,000) 

Value 

($1,000) 

Average 
value 

Pounds 

Value 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 

Bar  goods 

117,142 

5,872 
13,579 

14,519 

56,003 

18,287 

8,332 

48,787 

7,462 
7,005 

3,819 

22,173 
4,720 
3,608 

$1,271 
O.Slf 

'•.263 

0.396 

0.258 
0.406 

111,342 

5,317 
11,424 

14,029 

52,426 

19,279 

8,867 

45,518 

6,811 
5,858 

3,423 

21,242 

4,770 

3,414 

$1,231 
C.513 

0.244 

0.405 
0.247 

0.385 

+5 

+10 
+19 

+3 

+7 
-5 

(" 

+10 
+20 
+12 

5(^  and  10^  specialties... 

-' 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Cooparies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
■'Less  than  0.5  percent  change. 
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FOR  RELEASE:    April  5,    1957 


SERIES:     M20C-27  (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $92,374,000  in  February  1957.  This  was  5  percent  below  the  sales  for  January  1957  and 
approximately  the  same  as  last  year's  February  total.  Sales  of  manufacturer- wholesalers  at 
$68,654,000  were  11  percent  below  January  1957,  and  approximately  the  same  as  February 
1956.  Manufacturer- retailers'  sales  were  69  percent  above  January  1957,  and  approximately 
the  same  as  February  1956.  Sales  by  chocolate  manufacturers  in  February  were  4  percent  be- 
low the  preceding  month,  and  approximately  the  same  as  February  of  last  year.  (See  reverse 
side,    table   1  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  two  months  of  1957  poundage  sales  were  4  percent  and 
dollar  sales  5  percent  higher  than  last  year's  level,  poundage  sales  of  bar  goods  were  up  8 
percent  and  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  6  percent  com- 
pared with  last  year,      (See   reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  aporoximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the   sales  of  these  two  classes  of  producers. 
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UREflU    OF     THE    CfVSuS 


(Index  number  for  January   115.9) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    'Washington  25,    D.    C. 
Price   10  cents-    $1.00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


February 

1957 
($1,000) 


January 

1957 
($1,000) 


February 

1956* 
($1,000) 


Percent  change 


February 

1957 

from 

January 

1957 


February 
1957 
from 

February 

1956 


Estimated  sales 
year  to  date 


2  months 

1957 
($1,000) 


Percent 

change 

fron 

2  noDths 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  kansas.  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 
Arkansas,  Louisiana, 


Oklahoma,  and  Texas. 


Mountain 

Arizona,  Colorado 

Pacific 

California 

Washington  and  Oregon 


Idaho,  New  Mexico,  and  Utah. 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

51 
33 
28 


100 
75 
25 


92,374 


68,654 
11,440 
12,280 


9,169 

21,056 

11,901 

9,155 

26,740 

23,051 

2,375 

1,314 

1,668 

1,121 

547 

2,660 

1,265 
1,395 


1,526 
1,817 

449 

3,569 

2,793 

776 


•77,391 

*6,783 

»12,796 


♦10,443 

»25,250 

»13,275 

11,975 

«28,429 

»24,492 

2,480 

1,457 

•1,843 

•1,273 

570 

3,304 

1,362 
1,942 


1,395 
•2,720 

556 

•3,451 
2,667 
•784 


92,616 


68,396 
11,479 
12,241 


8,145 

21,466 

12,857 
8,609 

26,069 

22,458 

2,399 

1,212 

1,896 

1,218 

678 

2,908 

1,269 
1,639 


1,590 
1,927 

478 

4,41' 

3,550 

867 


-11 
+69 


(') 


(^) 
(^) 
(') 


-15 


189,344 


146, C45 
18,223 
25,076 


19,612 

46,306 
25,176 
21,130 

55,169 

47,543 

4,855 

2,771 

3,511 
2,394 
1,117 

5,964 

2,627 
3,337 


4,537 


1,005 

7,020 
5,460 
1,550 


44 

-1 
+2 


+5 
+3 
+8 

+4 

+5 
-6 

+9 

-6 
-2 

-14 


+6 
-8 


-16 

-19 

-6 


•Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  ■-■ith  a  si: 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


First  ^  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1957* 

1956 

Percent 

change 

1957 

from 

1956 

1957* 

1956 

Percent 

change 

1957 

fron 

1956 

TOTAL  SALES  OF  SELECTED 

110,457 

11,449 
14,840 

55,408 
17,518 

8,800 

^2,324 

2,480 
5,777 
3,959 

21,921 
4,421 
3,766 

$1,016 
0.505 
0.267 

0.396 
0.252 

0.428 

109,347 

2,804 
11,823 
16,039 

51,550 
18,229 
8,902 

42,104 

2,875 
6,012 
4,140 

21,001 
4,586 
3,490 

$1,025 
0.509 
0.258 

0.407 
0.252 
0.392 

228,665 

8,330 
24,943 
29,572 

112,334 
35,448 
18,038 

220,689 

8,121 
23,247 
30,068 

103,976 
37,508 

17,769 

+4 

+3 
+7 

-2 

+8 
-5 

*2 

91,577 

9,959 

12,752 

7,881 

44,472 
9,022 
7,491 

87,622 

9,686 
11,870 
7,563 

42,243 
9,356 

+5 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound. . . . 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

+3 
+7 

44 

4-5 

-4 

5^  and  10/  specialties 

+9 

^Revised . 

^A  selected  group  of  large  manofacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product. 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 


Companies  reporting 
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FOR  RELEASE:    May  6,    1957 


SERIES:    M20C-37  (formerly  M16C) 


CONFECTiONERY 

(Including  Chocolate  Products) 

MARCH  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $90,  770,  000  in  March  1957.  This  was  1  percent  below  the  sales  for  February  1957  but  6  per- 
cent above  last  year's  March  total.  Sales  of  Manufacturer- wholesalers  at  $68,924,000  were  2 
percent  above  February  1957,  and  14  percent  above  March  1956.  Manufacturer- retailers'  sales 
were  36  percent  below  February  1957,  and  52  percent  below  March  1956,  However,  sales  by 
chocolate  manufacturers  in  March  were  18  percent  above  the  preceding  month,  and  40  percent 
above  March  of  last  year.      (See  reverse  side,    table   1  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  three  months  of  1957  poundage  sales  were  7  percent  and 
dollar  sales  8  percent  higher  than  last  year's  level.  Poundage  sales  of  bar  goods  were  up  9  per- 
cent and  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  10  percent  compared 
with  last  year.      (See   reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the   sales  of  these  two  classes  of  producers. 
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(Index  number  for  March   113.9) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D,    C. 
Price   10  cents  -    $1.00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSIiESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and   comparisons 


Estljiiated  sales 
year  to  date 


March 

1957 

($1,000) 


February 

1957 
($1,000) 


March 
1956* 

($1,000) 


March 

1957 

from 

February 

1957 


Percent  change 


March 
1957 
from 

March 
1956 


3  months 

1957 
($1,000) 


Percent 

change 

from 

3  nonths 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 

133 
119 

164 
76 

52 
36 

61 
33 
28 


100 
75 
25 


90,770 


68,924 
7,301 

14,545 


7,909 

22,818 
13,446 
9,372 

25,432 

22,168 

2,276 

988 

1,538 
986 
552 

3,130 

1,403 
1,727 


1,483 


2,148 


437 

4,029 
3,278 

751 


•67,627 
•11,415 
•  12,296 


•8,128 

•21,028 

•11,873 

9,155 

•26,767 

•23,078 

2,375 

1,314 

1,668 

1,121 
547 

2,660 

1,265 
1,395 


•1,816 


449 

•3,585 
•2,809 

776 


60,483 
15,113 
10,386 


6,966 

17,781 
10,072 
7,709 

23,505 

20,294 

2,233 

978 

1,545 
954 
591 

2,928 

1,258 
1,670 


1,263 
2,046 

440 

4,009 
3,272 

737 


+9 

+13 

+2 

-5 

-4 

-4 

-25 

-8 
-12 

+1 


+11 
+24 


-3 
+18 


+12 
+17 

-3 


+14 
-52 
+40 


+28 
+33 
+22 

+8 
+9 
+2 
+1 

(') 
+3 
-7 


+12 
+3 


(') 
(') 

+2 


279,078 


213,942 
25,499 
39,637 


26,480 

69,096 
38,594 
30,502 

80,628 

69,738 

7,131 

3,759 

5,049 
3,380 
1,669 

9,094 

4,030 
5,064 

4,404 

6,684 

1,442 

11,065 
8,754 
2,311 


+6 
-24 
+14 


+12 
+12 
+L2 

+6 
+7 
-3 
+7 

-4 
(3) 
-12 


+1 
+1 


-11 

-12 


•Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturijig 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES 

OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS 

,  BY  TYPE 

OF  CONFECTIONERY^ 

March  1957 

March  1956 

First  3 

months 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 

(1,000) 

Value 

($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 
change 

1957 
from 
1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

112,408 

3,389 
10,789 
16,088 

56,903 
16,837 
8,402 

44,212 

3,758 
5,506 
4,220 

23,008 
4,261 
3,459 

$1,109 
0.510 
0.262 

0.404 
0.253 
0.412 

96,561 

3,138 
8,561 
L2,419 

49,901 

14,404 

8,138 

37,719 

3,485 
4,381 
3,262 

19,765 
3,640 
3,186 

$1,111 
0.512 
0.263 

0.396 
0.253 
0.391 

340,285 

11,719 
35,732 
45,660 

168,449 
52,285 
26,440 

317,250 

11,259 
31,808 
42,487 

153,877 
51,912 
25,907 

+7 

+4 

+12 

+7 

+9 
+1 
+2 

135,434 

13,717 
18,258 
12,101 

67,125 
13,283 
10,950 

125,341 

13,171 
16,251 
10,825 

62,008 
12,996 
10,090 

+8 

Package  goods  made  to  retail 
at:    " 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound.... 
Less  than  $0.50  per  pound... 

+4 
+12 
+12 

+S 

+2 

it  and  10c  specialties 

'■J 

^k   selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
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FOR  RELEASE:     May  7,    1957 


SERIES:     M20C-47  (formerly  M16C) 


CONFECTIONERY 

(Including  Chocolate  Products) 

APRIL  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $84,  194,  000  in  April  1957.  This  was  7  percent  below  the  sales  for  March  1957  but  15  per- 
cent above  last  year's  April  total.  Sales  of  Manufacturer- wholesalers  at  $6  1 ,  523,  000  were  11 
percent  below  March  1957,  but  7  percent  above  April  1956.  Manufacturer- retailers'  sales  were 
111  percent  above  March  1957,  and  1 33  percent  above  April  1956.  However,  sales  by  chocolate 
manufacturers  in  April  were  50  percent  below  the  preceding  month,  and  19  percent  below  April 
of  last  year.      (See  reverse  side,    table   1   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  four  months  of  1957  both  poundage  and  dollar  sales  were  6 
percent  higher  than  last  year's  level.  Poundage  sales  of  bar  goods  were  up  7  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  9  percent  compared  with  last 
year.     (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesale'-s  and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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Prep-dred  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

yor  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -    $1.00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


E3tiina-,ed  sales 
year  to  dat« 


April 

1957 

($1,000) 


March 

1957 

($1,000) 


April 
1956* 
($1,000) 


Percent  change 


April 
1957 
from 

March 
1957 


April 
1957 
from 

April 

1956 


4  months 

1957 
($1,000) 


Percent 

change 

from 

4  oonths 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

Vest  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 
Arkansas,  Louisiana, 


Oklahoma ,  and  Texas . 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


84,194 


61,523 
15,381 
7,290 


6,950 

18,970 
11,159 
7,811 

23,915 

21,014 

2,090 

811 

1,538 
942 
596 

2,913 

1,227 
1,686 


1,339 
2,104 

430 

3,364 

2,668 

696 


»90,912 


»69,066 

7,301 

14,545 


•7,913 

22,818 
13,446 
9,372 

»25,570 

»22,306 

2,276 

988 

1,538 
986 
552 

3,130 

1,403 
1,727 

1,483 

2,148 

437 

4,029 
3,278 

751 


73,143 


57,595 
6,597 
8,951 


6,554 

18,135 

11,102 

7,033 

22,007 

18,917 

2,123 

967 

1,406 
850 
556 

2,875 

1,161 
1,714 


1,179 
1,687 

397 

3,355 
2,761 

594 


-11 

+111 

-50 


+7 

+133 

-19 


+5 

+1 

+11 

+9 
+11 

-2 
-16 

+9 
+11 

+7 


+14 
+25 


-3 
+17 


275,607 
40,880 
46,927 


33,434 

88,066 
49,753 
38,313 

104,681 

90,890 

9,221 

4,570 

6,587 
4,322 
2,265 

12,007 

5,257 
6,750 

5,743 

8,788 

1,872 

14,429 
11,422 
3,007 


+6 
+2 
+7 


+10 

+9 

+11 

+6 
+8 
-3 
+2 

-1 
+2 
-7 


+a 

-4 


-8 

-10 
+1 


^Revised.  ^ 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;   in  a  few  cases  two  or  more  factories  In  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.     "Number  of  establishments"  means  niimber  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAQE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY^ 


First  4  months 

Pounds  (1,000) 

Value  (Si, 000) 

Type  of  product 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 

1956 

TOTAL  SALES  OF  SFTKCTED 
ESTABLISHME>r:  ,           .      . 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

3,427 

7,800 

14,528 

47,125 

14,012 

8,248 

36,119 

3,767 
3,681 
3,733 

17,930 
3,570 
3,438 

$1,099 
0.472 
0.257 

0.380 
0.255 
0.417 

92,511 

3,141 

7,750 

13,221 

46,975 
13,187 
8,237 

35,900 

3,523 
3,975 
3,497 

18,342 
3,347 
3,216 

$1,122 
0.513 
0.265 

0.390 
0.254 
0.390 

435,425 

15,146 
43,532 
60,188 

215,574 
66,297 
34,688 

409,761 

14,400 
39,558 
55,708 

200,852 
65,099 
34,144 

+6 

+5 

+10 

+8 

+7 
+2 
+2 

171,553 

17,484 
21,939 
15,834 

85,055 
16,853 
14,388 

161,241 

16,694 
20,226 
14,322 

80,350 
16,343 
13,306 

+6 

+5 

+S 

+11 

+6 

+3 

5/  and  10/  specialties 

+6 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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SERIES:     M20C-67  (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 

JUNE  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $62,777,000  in  June  1957.  While  this  was  8  percent  below  the  sales  for  May  1957,  it  was  5 
percent  above  last  year's  June  total.  Sales  of  Manufacturer- wholesalers  at  $50,610,000  were 
6  percent  below  May  1957,  but  5  percent  above  June  1956.  Manufacturer- retailers'  sales  were 
29  percent  below  May  1957,  but  only  4  percent  below  June  1956.  Sales  by  chocolate  manufac- 
turers in  June  were  2  percent  above  the  preceding  month,  and  12  percent  above  June  of  last  year, 
(See  reverse  side,    table   1,   for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  six  months  of  1957  both  poundage  and  dollar  sales  were  4 
percent  higher  than  last  year's  level.  Poundage  sales  of  bar  goods  were  up  5  percent  and 
poundage  sales  of  package  goods  retailing  above  50  cents  were  up  5  percent  compared  with  last 
year.     (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers.- 
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For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price    10  cents  -    $1.00  per  year 


Table   1.— CONFECTIONERY  AJO  COMPETITIVE  CHOCOUTE  PRODUCTS:     DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  gales  of  current 
month  and  comparisons 


June 

1957 

($1,000) 


May 

1957 

($1,000) 


June 

1956* 

($1,000) 


Percent  change 


June 
1957 
from 
May 

1957 


June 

1957 
from 
June 
1956 


Estimated  sales 
year  to  date 


6  iDonths 

1957 
($1,000) 


Percent 
change 

from 
6  months 

1956 


Confectionery  and  competitive  chocolate  products, 
estijnated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota, 
Iowa  and  Missouri 


and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 

75 

25 


50,610 
5,578 
6,589 


16,297 

11,180 

5,117 

20,480 

18,163 

1,688 

629 

1,337 
813 
524 


1,042 
1,320 

984 

998 

355 

3,075 

2,568 

507 


•68,374 


•54,063 
7,832 
6,479 


5,210 

16,959 

11,002 

5,957 

•21,773 

•18,981 

•2,057 

735 

1,498 
906 
592 

2,593 

1,119 
1,474 

1,150 

1,297 

401 

3,182 

2,564 

618 


48,217 
5,829 
5,867 


4,480 

15, 6U 
10,367 
5,247 

18,884 

16,741 

1,566 

577 

1,219 
732 

487 

2,433 

997 

1,436 


320 

3,515 

2,934 

531 


-3 

(') 
-18 


494,743 


+5 

-4 

+12 

380,296 
54,452 
59,995 

+5 

43,366 

+4 
-2 

121,322 
71,935 
49,387 

+8 
+8 

+9 

146,950 

128,050 

12,966 

5,934 

+10 

+11 
+8 

9,422 
6,041 
3,381 

-3 

16,962 

+5 
-8 

7,418 
9,544 

+8 

7,877 

+19 

11,083 

+11 

2,628 

-13 

-14 

_5 

20,686 
16,554 

4,132 

+5 
+1 
+4 


+7 
+6 
+8 

+5 
+6 
-2 
+3 

+1 
+4 
-3 


+6 
-6 


-e 

-10 

+1 


•Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALESS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


First  6  months 

June  1957 

June  1956 

Pounds  (1,000) 

Value  ($1,000' 

Type  of  product 

Pounds 

(1,000) 

Value 

($1,000) 

Average 
value 

Pounds 

(1,000) 

Value 

($1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 

1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

85,436 

1,044 

7,327 

13,779 

41,638 

12,698 

8,950 

30,739 

1,026 
3,835 
3,556 

15,652 
3,035 
3,635 

$0,983 
0.523 
0.258 

0.376 
0.239 
0.406 

79,250 

1,206 

6,485 

13,452 

37,509 
11,680 
8,918 

28,710 

1,298 
3,362 

3,497 

14,272 
2,802 

3,479 

$1,076 
0.518 
0.260 

0.380 
0.240 
0.390 

608,231 

17,829 
58,141 
89,640 

298,304 
92,138 
52,179 

582,276 

17,10i 
54,490 
84,411 

284,728 
89,432 

52,111 

+4 

+4 
+7 

+6 

+5 
+3 

(3) 

233,881 

20,206 
29,447 
23,342 

116,152 
23,227 

21,507 

224,458 

19,553 

27,955 
21,859 

112,417 
22,342 

20,332 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound..., 

$0,50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

+3 
+5 
+7 
+3 

Bulk  goods^ 

+4 

5^  and  W  specialties 

-* 

^A  selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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FOR  RELEASE:    September   9,    1957 


SERIES:    M20C-77  (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $59,  992,  000  in  July  1957.  While  this  was  4  percent  below  the  sales  for  June  1957,  it  was  9 
percent  above  last  year's  July  total.  Sales  of  Manufacturer-wholesalers  at  $48,  245,  000  were  5 
percent  below  June  1957,  but  11  percent  above  July  1956.  Manufacturer- retailers'  sales  were  2 
percent  below  June  1957,  and  3  percent  below  July  1956.  Sales  by  chocolate  manufacturers  in 
July  were  4  percent  below  the  preceding  month,  but  were  8  percent  above  July  of  last  year.  (See 
reverse  side,   table   1,    for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  seven  months  of  1957  poundage  and  dollar  sales  were  up  6 
and  5  percent,  respectively,  over  last  year's  level.  Poundage  sales  of  bar  goods  were  up  6  per- 
cent and  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  9  percent  compared 
with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  nnanufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 


50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF    THE    CENSUS 


(Index  number  for  July  78.0) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -   $  1.  00  per  year 


Table   1 . —CONFECTIONERY  AND  COMPETITIVI  CHOCOLATE  PRODUCTS:     DOLLftR  SALES  BY  KIND  OF  BUSINESS 


Number  of  - 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  oi  curren 
month  and  comparisons 


July 

1957 

($1,000) 


June 

1957 

($1,000) 


July 

1956* 

($1,000  I 


Percent  change 


July 
1957 
from 
J'une 
1957 


July 
1957 
from 


Estimated  sales 
year  to  date 


7  months 
1957 

($1,000) 


Percent 
change 

from 
7  months 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manuf acturer-vholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOIAl  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AMD  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,    Idaho,   New  Mexico,   and  Utah. 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 
133 

119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


48,245 
5,446 
6,301 


4,094 

15,646 
11,136 
4,510 

20,125 
18,169 

1,470 
466 

1,214 
700 
514 


970 
1,297 

1,069 

943 

275 

2,612 

2,104 
508 


•62,783 


»50,616 
5,578 
6,589 


4,722 

16,297 

11,180 

5,117 

»20,486 

•18,169 

1,688 

629 

1,337 
813 
524 

2,362 


1,042 
1,320 

984 

998 

355 

3,075 
2,568 

507 


54,961 


43,496 
5,631 
5,834 


3,629 

14,319 
9,302 
5,017 

17,614 

15,775 

1,441 

398 

1,061 
592 
469 

2,259 

919 
1,340 

899 

865 


2,623 

2,136 
487 


-12 


+11 
-3 
+8 


428,547 
59,898 
66,296 


+9 

136,968 

♦20 

83,071 

-10 

53,897 

+14 

167,081 

+15 

146,225 

+2 

14,436 

+22 

6,420 

+14 

10,636 

+18 

6,741 

+10 

3,895 

(') 

19,229 

+6 

8,388 

-3 

10,841 

+19 

8,946 

+9 

12,026 

+21 

2,903 

(^) 

23,298 

-2 

18,658 

+4 

..,640 

+7 
+7 
+6 

+6 
+7 
-2 
+5 

+2 

+5 
-2 


+6 

-5 


+5 
+8 


-7 
-9 
+2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products   in  1953,   except  retail  confectioners  with  a  single 
business  location;   in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 
Retailers  with  two  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— P0UNDAC5E  AND  DOLLAR  SAI£S  OF  SEI£CTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY^ 


First  7  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 

1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENIS 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound... 

$0.50  to  $0.99  per  pound.. 

Less  than  $0.50  per  pound. 

Bar  goods 

Bul^  gooda^ 

83,870 

939 
7,785 
13,830 

40,794 
12,300 
8,222 

29,904 

916 
4,088 
3,434 

14,962 
3,103 
3,401 

$0,976 
0.525 
0.248 

0.367 
0.252 
0.414 

73,242 

1,070 

5,361 

12,015 

35,824 
11,129 

7,843 

26,297 

1,112 
2,766 
3,103 

13,387 

2,826 
3,103 

$1,039 
0.516 
0.258 

0.374 
0.254 
0.396 

692,101 

18,768 
65,926 

103,470 

339,098 

104,438 

60,401 

655,518 

18,174 
59,851 
96,426 

320,552 

100,561 
50,954 

+6 

+3 

+10 
+7 

+6 

+4 

+1 

263,785 

21,122 
33,535 
26,776 

131,114 
26,330 
24,908 

250,755 

20,665 
30,721 
24,962 

125,804 
25,168 
23,435 

+5 

+2 
+9 
+7 

+4 
+5 

5/  and  10^  specialties 

+6 

^A  selected  group  of  large  maimfacturer-wholesalers  and  chocolate  maniofacturers  report  sales  by  type  of  product, 
euch  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  gooda. 


Companies  reporting 
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BUREAU  OF  THE  CENSUS 
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FOR  RELEASE:  October   10,    1957 


SERIES:     M20C-87  (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 


AUGUST  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $74,  703,  000  in  August  1957.  This  was  25  percent  above  the  sales  for  July  1957,  and  2  per- 
cent above  last  year's  August  total.  Sales  of  Manufacturer- wholesalers  at  $58,  764,  000  were  22 
percent  above  July  1957,  and  3  percent  above  August  1956.  Manufacturer- retailers'  sales  were 
23  percent  above  July  1957,  and  2  percent  above  August  1956.  Sales  by  chocolate  manufacturers 
in  August  were  47  percent  above  the  preceding  month,  but  were  4  percent  below  August  of  last 
year.     (See  reverse  side,   table   1,    for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  eight  months  of  1957  both  poundage  and  dollar  sales  were  up 
5  percent  over  last  year's  level.  Poundage  sales  of  bar  goods  were  up  4  percent  and  poundage 
sales  of  package  goods  retailing  above  50  cents  were  up  8  percent  compared  with  last  year.  (See 
reverse  side,   table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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BUREAU    OF    THE    CENSUS 


Table  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  K  KIND  OF  BUSINESS 


Confectionery  and  competitive  chocolate  products, 
estijnated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 77 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi, 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,141 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


60 
37 


100 
75 

25 


Estljiiated  sales  of  current 
month  and  comparisons 


August 
1957 

($1,000) 


58,764 
6,698 
9,241 


6,814 

18,375 
12,291 
6,084 

23,796 

21,220 

1,844 

732 

1,651 
857 
794 

2,524 

1,130 
1,394 


1,126 


1,009 


399 

3,070 

2,448 

622 


July 
1957 

($1,000) 


»48,249 
5,446 
6,301 


4,094 

15,646 
11,136 
4,510 

»20,129 

»18,173 

1,470 

486 

1,214 
700 
5U 


970 
1,297 

1,069 


275 

2,612 

2,104 
508 


August 

1956* 

($1,000) 


73,362 


57,169 
6,544 
9,649 


5,183 

17,285 

11,646 

5,639 

23,467 

21,010 

1,692 

765 

1,570 
757 
813 


1,052 
1,790 

1,078 


3,417 

2,826 

591 


Percent  change 


August 
1957 
from 
July 
1957 


+22 
+23 
+47 


+17 

+10 
+35 

+18 
+17 
+25 
+51 

+36 
+22 
+54 


+16 
+7 


+18 
+16 
+22 


August 
1957 
from 

Aug-jst 
1956 


Estlaatec   sales 
year  to  date 


8  months 
1957 

($1,000) 


Percent 
change 

from 
8  iMntns 

1956 


487,315 
66,596 
75,537 


54,274 

155,343 
95,362 
59,981 

190,881 

167,449 

16,280 

7,152 

12,287 
7,598 
4,689 

21,753 

9,518 
12,235 


13,035 


3,302 

26,368 

21,106 

5,262 


+5 

+1 
+3 


+7 

+7 
+7 
+6 

+6 
+6 

-1 
+4 

+3 
+6 

-2 


+6 

-8 


-8 

-10 

+2 


♦Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;   in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishaent . 

^Retailers  with  two  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONKECTIOffiaY^ 


August  1956 

First  8  months 

Pounds    (1,000) 

Value  ($1,000! 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 
1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

102,135 

1,648 
9,293 
18,160 

47,085 
16,419 
9,530 

36,783 

1,549 
4,833 
4,406 

18,014 
4,157 
3,824 

$0,940 
0.520 
0.243 

0.383 
0.253 
0.401 

101,794 

1,336 
9,256 
16,059 

49,504 

16,504 

9,135 

36,426 

1,271 
4,555 
4,103 

18,945 
3,985 
3,467 

$0,951 
0.503 
0.255 

0.383 
0.241 
0.380 

794,236 

20,416 

75,219 

121,630 

386,183 
120,857 
69,931 

757,312 

19,510 

69,107 

112,485 

370,056 
117,065 
69,089 

+5 

+5 
+9 

+8 

+4 
+3 
+1 

300,568 

22,671 
38,368 

31,182 

149,128 
30,487 
28,732 

287,181 

21,936 
35,376 
29,065 

144,749 
29,153 
26,902 

+5 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound... 

$0.50  to  $0.99  per  pound.. 

Less  than  $0.50  per  pound. 

+3 
+8 
+7 
+3 

i^  and  10/(  specialties 

+7 

A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manuTacturers  report  sales  by  type  of  product.     Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 
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BUREAU  OF  THE  CENSUS 
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FOR  RELE-ASt:   November   8,    1957 


SERIES:     M20C-97  (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $117,610,000  in  September  1957.  This  was  57  percent  above  the  sales  for  August  1957,  and  8 
percent  above  last  year's  September  total.  Sales  of  Manufacture  r- wholesalers  at  $93,201,000 
were  58  percent  above  August  1957,  and  8  percent  above  September  1956.  Manufacturer- re- 
tailers' sales  were  9  percent  above  August  1957,  and  were  virtually  unchanged  from  September 
1956.  Sales  by  chocolate  manufacturers  in  September  were  85  percent  above  the  preceding 
month,  and  were  7  percent  above  September  of  last  year.  (See  reverse  side,  table  1,  for  de- 
tailed statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  nine  months  of  1957  both  poundage  and  dollar  sales  were  up 
5  percent  over  last  year's  level.  Poundage  sales  of  bar  goods  were  up  5  percent  and  poundage 
sales  of  package  goods  retailing  above  50  cents  were  up  6  percent  compared  with  last  year.  (See 
reverse  side,    ta,ble  2,    for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF    THE    CENSUS 


(Index  number  for  September   147.7) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food  Branch 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents   -    $1.00  per  vear 


Table  1.-- CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated 


Estimates  sales  of  current 
month  and  comparisons 


September 

1957 
($1,000) 


August 

1957 
($1,000) 


September 

1956* 
($1,000) 


Percent  change 


September 

1957 

from 

August 

1957 


September 

1957 

from 
September 

1956 


Estimated  sales 
year  to  date 


9  months 

1957 
($1,000) 


Percent 
change 

from 
9  months 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  .and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina,. 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi,. 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 

28 


100 
75 
25 


93,201 
7,334 

17,075 


12,660 

28,184 
16,642 

11,542 

38, 226 

33,237 

3,497 

1,492 

2,221 

1,337 

884 

3,375 

1,287 
2,088 


1,932 

1,952 

640 

4,011 

3,197 

814 


•58,826 

•6,745 

9,241 


6,814 

18,375 

12,291 

6,084 

•23,805 

•21,229 

1,844 

732 

1,651 
857 
794 

•2,577 

1,130 
•1,447 


1,126 

1,009 

399 

3,070 

2,448 

622 


109,209 


85,922 
7,349 
15,938 


11,063 

26,155 
15,744 
10,411 

35,381 

30,763 

3,456 

1,162 

2,107 

1,326 

781 

3,308 

1,247 
2,061 


1,584 


585 
4,147 
3,349 

798 


+58 

+9 
+85 


+53 
+35 
+90 

+61 

+57 

+90 

+104 

+35 
+56 

+11 


+14 
+44 


+31 
+31 
+31 


+8 
(') 
+7 


580,952 
73,977 
92,612 


+« 

183,527 

+6 

112,004 

+11 

71,523 

+8 

229,  U6 

+8 

200,695 

+1 

19,777 

+28 

8,644 

+5 

14,508 

+1 

8,935 

+13 

5,573 

+2 

25,555 

+3 

10,805 

+1 

14,750 

+22 

12,004 

+23 

14,987 

+9 

3,942 

-3 

30,379 

-5 

24,303 

+2 

6,076 

+6 
+1 
+4 


+7 
+7 
+7 

+6 
+7 
(') 
+7 

+3 
+5 
(') 
(^) 

+6 
-4 

+7 

+10 


-7 
-9 
+2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establislanent, 

^Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanuTacturing 
outlets, 

^Less  than  0,5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY ^ 


First  9  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Poxinds 
(1,000) 

Value 
($1,000) 

Average 
value 

1957 

1955 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 
1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

146,538 

5,438 
19,093 
20,996 

69,022 
21,925 
10,064 

58,872 

5,170 
9,550 
5,975 

27,602 
6,415 
4,160 

$0,951 
0.500 
0.285 

0.400 
0.293 
0.413 

137,019 

5,039 
19,551 
19,067 

62,567 

21,762 

9,033 

54,463 

4,881 
9,493 
5,285 

25,194 
6,075 
3,535 

$0,969 
0.486 
0.277 

0.403 
0.279 
0.391 

940,774 

25,854 

94,312 

142,626 

455,205 

142,782 

79,995 

894,331 

24,549 

86,658 

131,552 

432,623 

138,827 

78,122 

+5 

+5 
+6 
+8 

+5 
+3 
+2 

359,440 

27,841 
47,918 
37,157 

176,730 
36,902 
32,892 

341,644 

26,817 
44,869 
34,350 

169,943 
35,228 
30,437 

+5 

+4 
+7 
+8 
+^ 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound,. 

Bulk  goods^ 

+5 

ii  and  10^  specialties 

+8 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  ty  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
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MASS.  INST.  TECH. 
DEWY  LIBRARY 
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FOR  RELEASE:   January  13,    1958 


SERIES:  M20C-117  (formerly  M16C) 


CONFECTIONERY 

(Including  Chocolate  Products) 

NOVEMBER  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $117,280,000  in  November  1957.  This  was  8  percent  below  the  sales  for  October  1957,  and  1  per- 
cent below  last  year's  November  total.  Sales  of  Manufacturer -wholesalers  at  $92,759,000  were  8 
percent  below  October  1957,  but  were  1  percent  above  November  1956.  Manufacturer-retailers'  sales 
were  28  percent  above  October  1957,  but  were  11  percent  below  November  1956.  Sales  by  chocolate 
manufacturers  in  November  were  25  percent  below  the  preceding  month,  and  were  4  percent  below 
November  of  last  year.   (See  reverse  side,  table  1,  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufac- 
turers Indicated  that  for  the  first  eleven  months  of  1957  poundage  and  dollar  sales  were  up  4  per- 
cent and  5  percent,  respectively,  over  last  year's  level.  Poundage  sales  of  bar  goods  were  up  5 
percent  and  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  3  percent  compared 
with  last  year.   (See  reverse  side,  table  2,  for  detailed  statistics.) 

NOTE— The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts, accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products.  The 
data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than  50  percent 
of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU  OF    THE   CENSUS 


(Index  number  for  November  147.2) 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Food  Branch 

For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


November 

1957 
($1,000) 


October 

1957 
($1,000) 


November 
1956* 
($1,000) 


Percent  change 


November 

1957 

from 

October 

1957 


November 
1957 
from 

November 
1956 


Estimated  sales 
year  to  date 


11  months 
1957 
($1,000) 


Percent 

change 

from 

11  months 

1956 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers  . . 
Chocolate  manufacturers,. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  Yorlt  and  New  Jersey. 
Pennsylvania 


East  North  Central 

I  lllnols 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina. . 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 

Pacific 

California 

Washington  and  Oregon - 


1,141 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


92,759 
11,789 
12,732 


11,915 

27,549 
15,608 
11,941 

33,640 

27,310 

4,524 

1,806 

2,534 

1,655 

878 

5,674 

2,039 
3,635 


942 

4,435 
3,218 
1,217 


•125,988 


•100,805 

9,241 

16,942 


12,561 

27,295 
16,047 
11,248 

•42,144 

•35,430 

4,905 

1,809 

3,029 
1,869 
1,160 

4,513 

1,946 
2,567 


•2,750 

744 

4,511 

3,520 

991 


91,788 
13,249 
13,227 


12,397 

25,110 
13,033 
12,077 

34,337 

27, 194 

5,450 

1,683 

2,457 

1,512 

955 

5,204 

2,070 
3,134 


2,954 
3,476 

927 

4,916 
3,689 
1,227 


*2B 
-25 


+  1 
•^3 
<-6 

-20 
-23 
-8 
(^) 
-16 
-11 
-24 

+26 

+5 
♦42 


+10 

+20 

-1 

-2 
(') 
-17 

+7 

+3 

+10 

-8 

+9 

-1 
+  16 

-14 

+2 


-10 
-13 

-1 


991,938 


774,550 

95,002 

122,286 


91,410 

238,404 
143,692 

94,712 

304,999 

263,534 

29,206 

12,259 

20,071 

12,460 

7,611 

35,742 

14,790 
20,952 

17,780 

21,289 

5,628 

39,327 

31,043 
8,284 


+5 
(^) 
+3 


+7 
+8 
+6 

♦5 

+6 


+3 
+5 
♦1 


+5 
+2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  In  1953,  except  retail  confectioners  with  a  single 
business  location;  In  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLIAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONER!^ 


First  11  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 

(1,000) 

Value 
($1,000) 

Average 

value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1955 

Percent 

change 

1957 

from 

1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

124,847 

9,027 
16,504 
20,791 

51,836 

18,922 

7,767 

52,963 

9,355 
8,253 
6,042 

20,854 
5,194 
3,245 

$1,036 
0.501 
0.291 

0.403 
0.274 
0.418 

129,403 

8,950 
19,301 
21,628 

51,029 

19,735 

8,759 

53,803 

9,324 
9,217 
6,121 

20,297 
5,270 
3,574 

$1,042 
0.478 
0.283 

0.398 
0.257 
0.408 

1,218,068 

39,742 
133,162 
185,187 

575,564 
185,632 
97,781 

1,170,399 

37,797 
130,751 
174,952 

545,424 

183,760 

96,715 

+4 

+5 
+2 
+6 

+5 
+2 

+1 

472,626 

41,580 
67,097 
49,306 

225,271 
49,083 
40,289 

452,047 

40,119 
65,015 
46,386 

215,387 
47, 174 
37,966 

+5 

Package  goods  made  to  retail 
at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound... 

+4 
+3 
+6 

+5 

Bulk  goods' 

5^  and  10^  specialties 

+4 
♦6 

^A  selected  group  of  large  manufacturer-vholeealers  and  chocolate  manufacturers  report  sales  by  type  of  product. 
such  detail  account  for  approxlinately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


Companies  reporting 
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FOR  RET.TIASE:     February  7.    1958 


SERIES;     M20C-127   (formerly  M16C) 


CONFECTIONERY 
(Including  Chocolate  Products) 

DECEMBER  1957 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $105,962,000  in  December  1957.  This  was  10  percent  below  the  sales  for  November  1957,  but  was 
10  percent  above  last  year's  December  total.  Sales  of  manufacturer-wholesalers  at  $68,775,000 
were  26  percent  below  November  1957,  but  were  14-  percent  above  December  1956.  Manufacturer- 
retailers'  sales  were  126  percent  above  November  1957;  and  were  2  percent  above  December  1956. 
Sales  by  chocolate  manufacturers  in  December  were  18  percent  below  the  preceding  month,  but  were  5 
percent  above  December  of  last  year.   (See  reverse  side,  table  1,  for  detail  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufac- 
turers Indicated  that  for  the  year  1957  both  poundage  and  dollar  sales  were  up  5  percent  over  last 
year's  level.  Poundage  sales  of  bar  goods  were  up  6  percent  and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  3  percent  compared  wiih  last  year,  (See  reverse  side,  table  2, 
for  detailed  statistics.) 

NOTE — The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  AOO  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts, accounting  in  1953  for  85  percent  of  the  to ual dollar  value  of  sales  of  these  products.  The 
daxa  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  which  in  195"^  accounted  for  slightly  more  than  50  percent 
of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF    THE    CENSUS 


(Index  number  for  December  132.6) 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Food  Branch 

For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table   1.-- CONFBOTIQNiiRY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAH  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
llshmente 
for  which 
sales  are 
estimated-'- 


Estimated  sales  of  current 
month  and  comparisons 


December 

1957 
($1,000) 


November 

1957 
($1,000) 


December 

1956» 
($1,000) 


Percent  change 


December 
1957 
from 

November 
1957 


December 
1957 
from 

December 
1956 


Estimated  sales 
year  to  date 


12  months 

1957 

($1,000) 


Percent 
change 

from 

noccthfi 

1956 


Coufectlonfity  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMAIED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATE? 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina. . 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah, 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


60 
37 


48 


100 
75 
25 


105,962 


68,775 
26,699 
10,488 


9,820 

19,595 

11,826 

7,769 

25,767 

20,754 

3,638 

1,375 

1,622 

1,124 

498 

3,522 

1,686 
1,836 


1,640 
2,200 

713 

3,896 
2,813 
1,083 


»117,193 


»92,669 

«11,792 

12,732 


«11,912 

•27,512 

»L5,571 

11,941 

»33,616 

»27,285 

»4,525 

1,806 

2,534 

1,656 

878 

5,674 

2,039 
3,635 

2,528 

3,542 

«916 

4,435 
3,218 
1,217 


96,667 


50,590 

26,131 

9,946 


8,478 

16,760 
9,637 
7,073 

23,054 

17,742 

4,040 

1,272 

1,408 
903 

505 

3,474 

1,765 
1,709 


1,331 
1,992 

666 

3,427 
2,356 
1,071 


-26 

■fl26 

-18 


-18 

-29 
-24 
-35 

-23 
-24 

-20 
-24 

-36 
-32 
-43 

-38 

-17 
-49 


-12 
-U 
-11 


■fl4 
1-5 


•fl7 
■f22 
+10 

■►12 
■►17 

-10 
■f8 

■►15 

■►24 

-1 


-►7 
■►23 

■►10 


■►14 

•►19 

■►1 


1,097,813 


843,335 
121,704 
132,774 


101,227 

257,962 
155,481 
102,481 

330,742 

284,263 

32,845 

13,634 

21,693 

13,584 

8,109 

39,264 

16,476 
22,788 


19,420 
23,489 

6,315 

43,223 

33,856 
9,367 


*6 
(3) 
•f3 


■►« 
■►9 
^^ 

■►* 
■►7 
-5 

■►10 

■h4 
-►7 
(3) 

*3 

*i 
■►2 


+8 


-6 

-7 

■►1 


•Revised. 

■^Represents  all  know  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  In  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  -two  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturlng 
outlets . 

^Less  than  0.5  percent  change. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTORER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


12  months 

December  1957 

Decemner  1956 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 

value 

Pounds 

(1,000) 

Value 
$1,000) 

Average 
value 

1957 

1956 

Percent 

change 

1957 

from 

1956 

1957 

1956 

Percent 

change 

1957 

from 

1956 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

98,299 

5,213 

10,905 
13,300 

45,279 
16,356 

7,246 

39,869 

5,237 
5,511 
3,435 

18,243 
4,404 

3,039 

$1,005 
0.505 
0.258 

0.403 
0.269 

0.419 

85,932 

4,362 
11,120 
10,030 

40,212 
13,823 

6,385 

34,945 

4,466 
5,577 
2,647 

16,102 
3,596 

2,557 

$1,024 
0.502 
0.264 

0.400 
0.260 

0.400 

1,316,367 

44,955 
144,067 
198,487 

620,843 
202,988 

105,027 

1,256,331 

42,159 
141.871 
184,982 

586,636 
197,583 

103,100 

■►5 

■►7 
■►2 
■►7 

+6 
►3 

■►2 

512,495 

46,817 
72,608 
52,741 

243,514 
53,487 

43,328 

486,992 

44,585 
70,592 
49,033 

231,489 
50,770 

40,523 

+S 

Package  goods  made  to  retail 
at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

■►5 
■►3 
*8 

■►5 

■►5 

5  cents  and  10  cents 

■►7 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  inajiufacturers  report  salee  by  type  of  product.     Coopaxiies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
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FOR  FiELEASE:      November  17,    1958 


SERIES:     M20C-07 


CONFECTIONERY 

(Including  Chocolate  Products) 

SUMMARY  FOR  1957 


Manufacturers' sales  of  confectionery  and  competitive  chocolate  products  totaled  $1,062  million  in  1957,  up 
5  percent  from  the  previous  year's  figure  of  $1,005  million.  Manufacturer-wholesalers  dollar  sales  increased  5  per- 
cent, whereas  chocolate  manufacturers  sales  rose  4  percent.  Sales  of  manufacturer-retailers  remained  about  the  same. 

COVERAGE — The  figures  in  this  release  are  based  on  a  complete  canvass  of  confectionery  manufacturing  estab- 
lishments for  1957.  Retail  stores  making  confectionery  products  for  sale  on  the  same  premises  were  not  included. 

Limited  data  on  confectionery  sales  were  requested  of  establishments  known  to  have  had  less  than  50  em- 
ployees. More  detailed  data  on  sales  by  type  of  confectionery,  ingredients  used,  and  sales  by  class  of  customers 
were  collected  from  approximately  250  large  establishments  with  the  cooperation  of  the  Business  and  Defense  Services 
Administration,  Food  Industries  Division.  These  detailed  statistics  will  be  included  In  that  Agency's  publication, 
"Confectionery  Sales  and  Distribution  1957, "  to  be  released  shortly. 

The  1957  canvass  revealed  1,077  active  manufacturing  confectionery  establishments  of  which  887  were  classi- 
fied as  manufacturers-wholesalers  and  177  as  manufacturer-retailers,  (retailers  with  two  or  more  outlets  who  manu- 
factured their  own  candy).  The  values  reported  for  manufacturer-retailers  were  reported  at  f.o.b.  factory  level 
rather  than  retail  level.  Thus  the  dollar  sales  for  this  group  are  not  comparable  to  the  monthly  and  annual  data  pub- 
lished in  previous  releases  in  this  Facts  for  Industry  series,  since  in  these  latter  publications  retail  values  were 
reported.  The  1955  data  contained  in  this  release  were  collected  as  part  of  the  1957  survey  and  are  comparable  to  1957 
data.  Some  companies  classified  as  manufacturer-retailers  in  earlier  years  and  in  the  monthly  sample  had  modified 
their  operations  so  that  they  were  classified  as  manufacturer-wholesalers  in  this  annual  survey.  The  monthly  sample 
will  be  revised  in  the  near  future  to  reflect  changes  in  reporting  and  classification  revealed  by  the  1957  comprehen- 
sive annual  survey. 


This  release  was  prepared  in  the  Industry  Division  under  the  supervision 
Textiles  and  Apparel  by  Edward  A.  Robinson,  Chief,  Foods. 


of  Willis  K.  Jordan,  Chief  Foods, 


Table  1 .  — MANUFACTUHERS '  SALES  OF  CONFECTIONERY  PRODUCTS,  BY  KIND  OF  BUSINESS:   1957  AND  1956 


1957 

1956 

Kind  of  business 

Number  of 
establishments 

Pounds 
(1,000) 

Dollars 
($1,000) 

Pounds 
(1,000) 

Dollars 
($1,000) 

TOTAL 

^1,077 

887 

177 

13 

2,768,856 

2,408,243 

98,614 

261,999 

2l, 061, 634 

844,396 
281,361 
135,877 

2,625,280 

2,282,729 

97,342 

245,209 

2l, 005, 394 

793,942 

Manufacturer— retailers 

281,485 
129,967 

'includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except  retail  confectioners  with 
a  single  location.  Manufacturer-retailers  are  those  with  two  or  more  outlets.  The  number  of  establishments  means 
number  of  factories  and  does  not  include  non-manufacturing  outlets. 

^Dollar  sales  are  not  completely  comparable  to  estimates  shown  in  releases  for  previous  years  or  in  the  monthly 
Facts  for  Industry  series.  Manufacturer-retailer  sales  were  reported  at  f.o.b.  factory  value  in  this  release  but  were 
reported  at  retail  value  in  earlier  years  and  in  the  monthly  sample  survey. 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Foods 


For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  2. —MANUFACTURERS'   SALES  OF  CONFECTIONERY,   BY  MONTHS,    1957  AND  1956 


Month 


Value"^ 
(millions  of  dollars) 


1956 


TOTAL. 


January. . 
February. 
March. . . . 
April. . . . 

May 

June 


July 

August. . . . 
September , 
October. . . 
November . . 
December. . 


1,005. 

87 
89 
82 
70 
69 
58 

53 

70 

105 

116 

113 

93 


^The  revised  estimates  in  this  table  are  not  completely  comparable  to  the  totals  shovm  in  table  1  of  the  monthly  releases 
of  this  Facts  for  Industry  Series.  The  monthly  estimates,  are  based  on  a  sample  of  'iOO  manufacturers  who  accounted  for 
approximately  89  percent  of  total  sales  in  1953*  Manufacturer -retailer  report  monthly  sales  at  retail  level.   This  annual 
survey  values  such  sales  at  f.o.b.  factory  level. 


Table  3. —MANUFACTURER-WHOLESALER:   SALES  OF  CONFECTIONERY  PRODUCTS  BY  REGION  AND  STATE,  1957  AND  1956 


Region  and  State 


1957 


Nijmber  of 
establishments 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 

(*1,000) 


UNITED  STATES,  TOTAL 

New  England 

Middle  Atlantic i,  . 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska... 
Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South 
Carolina 

Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi... 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 

Pacific 

California 

Washington  and  Oregon 


887 

65 

261 
135 
126 

181 
87 
59 
35 

41 
20 
21 

89 


52 
37 

38 
38 

78 
78 

25 
25 

109 
21, 
85 


2,408,243 

235,944 

643,242 
413,420 
229,822 

1,051,794 

899,510 

118,851 

33,433 

87,018 
45,367 
41,651 

108,110 


47,397 
60,713 

63,779 
63,779 

50,777 
50,777 

16,944 
16,944 

150,635 

125,261 

25,374 


844,396 

95,618 

247,558 

149,450 

98,108 

328,162 

277,462 

36,705 

13,995 

31,977 
19,986 
11,991 

35,244 


12,915 
22,329 

17,077 
17,077 

23,870 
23,870 

9,629 
9,629 

55,261 
44,156 

11,105 


2,282,729 

220,419 

610,301 
387,815 
222,486 

991,450 

845,446 

114,700 

31,304 

80,770 
39,794 
40,976 

101,095 


41,868 
59,227 

65,889 
65,889 

47,088 
47,088 

16,525 
16,525 

149,192 

123,431 

25,761 


793,942 

89,536 

231,433 

137,215 

94,218 

308,125 

260,429 

35,064 

12,632 

29,505 
17,830 
11,675 

33,076 


11,532 
21,544 

17,685 
17,685 

22,448 
22,448 

8,586 
8,886 

53,248 
42,156 

11,092 


Facts  for  Industry  Series  M20C-07 


Table  i.— MANXIFACTUHER-RETAILERS:   SAIES  OF  CONFECTIONERY  PRODUCTS,  BY  REGION  AND  STATE,  1957  AND  1956 


Region  and  State 


OTJITED  STATES,  TOTAL. 
New  England 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  Nebraska, 
Iowa,  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and 

South  Carolina 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 


West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas. 


1957 


Number  of^ 
establ Ishments 


Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah.. 


Pacific 

California 

Washington  and  Oregon. 


177 

11 

5^ 
23 
31 

39 
11 
18 
10 

9 

9 

26 


12 


7 
7 

5 
5 

7 
7 

19 

13 

6 


Pounds 
(1,000) 


98,61"; 

2,329 

50,301 

40,812 

9,489 

19,457 
9,734 
3,154 
6,569 

6,039 

6,039 

2,781 


1,204 
1,577 

859 
859 

415 
415 

882 
882 

15,551 

14,373 

1,178 


Valued 
($1,000) 


^81,361 

2,077 

41,367 

34,838 

6,529 

15,289 
7,445 
2,738 
5,106 

6,031 

6,031 

2,653 


1,108 
1,545 

680 
680 

542 
542 

540 
540 

12,182 

11,028 

1,154 


Pounds 
(1,000) 


97,342 
2,327 

49,917 

40,967 
8,950 

18,630 
8,911 
3,059 
6,660 

6,808 

6,808 

2,700 


1,153 
1,547 

897 
897 

404 
404 

871 
871 

14,788 

13,483 

1,305 


Valued 
($1,000) 


181,485 

2,140 

41,959 

35,669 

6,290 

15,098 
7,497 
2,632 
4,969 

6,305 

6,305 

2,558 


1,031 
1,527 

702 
702 

537 
537 

612 

612 

11,574 

10,347 

1,227 


^"Number  of  establishments"  means  number  of  factories  and  does  not  Include  retail  outlets. 

^Dollar  sales  are  not  completely  comparable  to  data  published  in  earlier  years  and  monthly  In  this 
Series .  In  earlier  years  and  in  the  monthly  survey,  sales  of  manufacturer-retailers  were  reported  at 
annual  survey  they  were  reported  at  f.o.b.  factory  values. 

NOTE:  Manufacturer-retailers  include  only  those  with  two  or  more  outlets. 


Facts  for  Industry 
retail  value;  in  this 


Table  5.— POUNDAGE  AND  DOLLAR  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY, 

1957  AND  1956 


Type  of  product 


TOTAL  SALES  OF  ESTABLISHMENTS. 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

Bulk  goods^ 

5>^  and  10/  'specialties. 


Pounds 

(1,000) 


2,670,242 


105,019 
244,347 
584,107 

881,732 
642,624 
212,413 


Value 
($1,000) 


980,273 

102,809 
116,708 
15°,401 

339,467 

183,720 

78,168 


Average 
value 


D.367 


0.979 
0.478 
0.272 

0.385 
0.286 
0.368 


1956 


Pounds 
(1,000) 


2,527,938 


96,802 
234,589 
347,507 

829,858 
616,264 
202,918 


Value 
($1,000) 


923,909 


93,282 
108,101 
149,818 

327,794 

171,052 

73,862 


Average 
value 


$0,365 


0.964 
0.461 
0.273 

0.395 
0.277 
0.364 


^Small  establishments  reported  dollar  sales  only  for  each  type  of  product  and  their  poundage  sales  were  estimated  from 
average  values  reported  by  226  large  establishments  which  accounted  for  92  percent  of  total  dollar  sales  in  1957. 
^ Includes  penny  goods . 
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FOR  RELEASE:    March  17,    1958 


SERIES:    M20C-18 


CONFECTIONERY 
(Including  Chocolate  Products) 

JANUARY  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $100,  651,  000  in  January  1958.  This  was  5  percent  below  the  sales  for  December  1957,  but 
was  4  percent  above  lastyear's  January  total.  Sales  of  Manufacturer- wholesalers  at  $81,  048,  000 
were  18  percent  above  December  1957,  and  were  4  percent  above  January  1957.  Manufacturer- 
retailers'  sales  were  72  percent  below  December  1957,  but  were  11  percent  above  January  1957. 
Sales  by  chocolate  manufacturers  in  January  were  15  percent  above  the  preceding  month,  but 
were  6  percent  below  January  of  last  year.     (See  reverse  side,   table   1,   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  poundage  sales  were  down  1  percent  with  dollar  sales  unchanged  com- 
pared with  January  of  last  year.  Poundage  sales  of  bar  goods  were  unchanged  and  poundage 
sales  of  package  goods  retailing  above  50  cents  were  down  17  percent  compared  with  last  year. 
(See  reverse  side,   table  2,   for  detailed  statistics.  ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  or  producers. 
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Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price   10  cents  -    $1.00  per  year 


Tatle  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KIND  OF  BUSMESS 


Confectionery  and  competitive  chocolate  products,  estimated  total. 
BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


Nev  England 

Middle  Atlantic , 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

niinoia 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


1,M1 


911 

218 
12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


Estimated  sales  of  current 
month  and  comparisons 


January 

1958 
($1,000) 


100,651 


81,048 
7,529 
12,074 


11,020 

26,098 
12,989 
13,109 

29,165 

25,426 

2,201 

1,538 

2,019 

1,429 

590 

3,441 

1,346 
2,095 


1,732 
3,341 

541 

3,691 

2,843 

848 


December 

1957 
($1,000) 


» 105, 970 


•68,783 
26,699 
10,488 


9,820 

19,595 

11,826 

7,769 

25,767 

20,754 

3,638 

1,375 

1,622 

1,124 

498 

3,522 

1,686 
1,836 


•2,208 


713 

3,896 
2,813 

1,083 


January 

1957» 
($1,000) 


77,444 
6,783 
12,796 


10,443 

25,250 
13,275 
11,975 

28,429 

24,492 

2,480 

1,457 

1,843 

1,273 

570 

3,357 

1,362 
1,995 


1,395 
2,720 

556 

3,451 
2,667 

784 


Percent  change 


January 
1958 
from 

December 
1957 


+18 
-72 

+15 


+33 
+10 
+69 

+13 
+23 
-39 
+12 

+24 
+27 
+18 


-20 
+14 


January 
1958 
from 

January 
1957 


+5 

+11 

-6 


+3 

-2 
♦9 

+3 

+4 

-11 

+6 

♦ID 

+12 

+4 


-1 
+5 


+23 


+7 
+7 
+8 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOI£SALER£  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


January  1958 


Type  of  product 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  1957» 


Pounds 
(1,000) 


Value 

($1,000) 


Average 

value 


Percent  change 

January  1958  from 

January  1957 


Pounds 


Value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

Bulk  goods^ 

5  cents  and  10  cents  specialties. 


117,117 


6,376 

9,797 

15,018 

56,884 
19,608 
9,434 


(') 


8,142 
5,068 
4,018 

22,892 
5,032 
3,893 


$1,277 
0.517 
0.268 

0.402 
0.257 
0.413 


5,888 
13,494 
U,732 

56,926 

17,930 

9,238 


7,479 
6,975 
3,922 

22,551 
4,601 
3,725 


$1,270 
0.517 
0.266 

0.396 
0.257 
0.403 


+8 

+9 

-27 

-27 

+2 

+2 

(') 

+3 

+9 

+9 

+2 

+5 

»Revlfled . 

■^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
^Less  than  0.5  percent  change. 


Companies  reporting 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  Weeks,  Stcrttory 


BUREAU  OF 
RoImtiW. 


"iMW 


FOR  RELEASE: 


SERIES:     M20C-28 


CONFECTIONERY 

(Including  Chocolate  Products) 

FEBRUARY  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $97,  364,  000  in  February  1958.  This  was  3  percent  below  the  sales  for  January  1958,  but  was 
7  percent  above  last  year's  February  total.  Sales  of  manufacturer- wholesalers  at  $73,  035,  000 
were  9  percent  below  January  1958,  but  were  8  percent  above  February  1957.  Manufacturer- re- 
tailer's sales  were  65  percent  above  January  1958,  and  were  9  percent  above  February  1957, 
Sales  by  chocolate  manufacturers  in  February  were  2  percent  below  the  preceding  month,  and 
were  3  percent  below  February  of  last  year.      (See  reverse  side,   table   1,   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  two  months  of  1958,  poundage  sales  were  unchanged  while 
dollar  sales  were  up  2  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  down  1  percent  and  poundage  sales  of  package  goods  retailing  above  50  cents 
were  down  9  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics.  ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  inanufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 
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BUREAU    OF     THE    CENSUS 


(Index  number  for  February   122.3) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1,00  per  year 


Table  1 .  — CONFECTIONEHY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIMD  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


Estimated  sales 
year  to  date 


February 

1958 
wl,000) 


January 

1958 
($1,000) 


February 

1957» 
($1,000) 


Percent  change 


February 

1958 

from 

January 

1958 


February 

1953 

from 
February 

1957 


2  months 
1958 

($1,000) 


Percent 

change 

froE 

2  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSIMESS 


Manufacturer-wholesalers . 
Manul'acturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin.. 

W^st  North  Central 

Minnesota,  Kani^as, 
Iowa  and  Missouri. 


.'outh  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Viri^inia,  Nortli  Carolina,  and  South  Carolina. 
Georj^ia  and  Florida 

Kust  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 
Arkansas,  Louisiana, 


Oklahoma,  and  Texas. 


Colorado,  Idaho,  New  Mexico,  and  Utah. 


Mountain 
Arizona , 

Pacific 

California 

Wash.ington  and  Oregon. 


1,141 


911 

218 

12 


252 
133 
119 

164 
76 
52 
35 

61 
33 
28 


100 
75 
25 


97,3« 


73,035 
12,455 
11,874 


23,259 
13,255 
10,004 

28,276 

24,681 

2,242 

1,353 

1,919 

1,339 

580 

2,989 

1,321 
1,668 


1,565 
2,212 

439 

3,765 

2,962 

803 


<80,316 
»7,533 
12,074 


»25,075 
•12,068 
•13,007 

•29,171 

•25,432 

2,201 

1,538 

2,019 

1,429 

590 

•3,617 

•1,522 
2,095 


1,732 
•3,342 

541 

•3,633 

•2,785 

848 


67,680 
11,415 
12,296 


21,028 

11,873 

9,155 

26,767 

23,078 

2,375 

1,314 

1,668 

1,121 

547 

2,713 

1,265 

1,448 


1,526 


3,585 

2,809 

776 


-9 

*65 

-2 


-7 
+10 
..23 

-3 

-3 

t2 

-12 


-13 

-20 


-5 


+8 
+9 
-3 


197,287 


153,351 
19,988 
23,948 


19,797 


+11 

+L2 
+9 

48,334 
25,323 
23,011 

+6 
+7 
-6 
+3 

57,447 
50,113 
4,443 
2,891 

+15 
+19 

+6 

3,938 
2,768 
1,170 

+10 

5,606 

+4 

+15 

2,843 
3,763 

+3 

3,297 

+22 

5,554 

7,398 
5,747 
1,651 


+6 

+10 

-5 


+4 

+1 

+10 

+4 
+5 

-8 
+4 

+12 

+16 

+5 


+S 

+9 


+13 

♦22 


+5 
+5 
+6 


•Revised.  ^^ 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location:  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishsient. 

^Retailers  with  two  or  moi'e  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  non-sanufacturing 
outlets. 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


First  2  RXJnth^ 

Pounds    11,000) 

Value    u'1,000) 

Type  of  product 

Poimd.T 
(1,000) 

Value 
(51,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 

change 

from 

1957 

1958 

1957 

Percent 

change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

111,959 

3,216 
10,783 
17,885 

53,7(,2 

17,969 

8,339 

43,608 

3,394 

5,667 
4,495 

21,891 
4,697 
3,464 

$1,055 
0.525 
0.251 

0.407 
0.261 
0.415 

109,592 

2,442 
11,449 
14,840 

54, M3 
17,513 
8,300 

41,986 

2,480 
5,777 
3,959 

21,583 
4,421 
3,766 

$1,016 
0.505 
0.267 

0.395 
0.252 
0.428 

228,996 

9,592 

20,585 
32,903 

110,685 
37,458 
17,773 

227,900 

8,330 
24 ,943 
29,572 

111,569 
35,448 
18,038 

+15 
-17 
+11 

-1 

92,613 

11,536 
10,735 
8,513 

44,743 

91,239 

9,959 
12,752 
7,881 

.'.4,134 
9,022 

+2 

Package  goods  made  to  retail: 
■  1.00  or  more  per  pound.... 
$0.50  DO  $0.99  per  pound... 
Less  than  .;.0.50  per  pound.. 

+16 

-16 

+8 

+1 

+5       9,729 

+« 

5^  and   10/  specialties 

-1 

7,357 

7,491 

-.2 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  ol"  product.  Companies  reporting 
such  detail  account  for  approximatoly  half  of  ttie  total  dollar  sales  of  manul'acturers. 
^Include  penny  good:;. 
^Less  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  WmIu,  Stcrttarx 


BUREAU  OF  THE  CENSUS 
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FOR  RELEASE:    May  9,    1958 


SERIES:    M20C-38 


CONFECTIONERY 
(Including  Chocolate  Products) 
MARCH  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $89,301,000  in  March  1958.  This  was  8  percent  below  the  sales  for  February  1958,  and  was 
2  percent  below  last  year's  March  total.  Sales  of  manufacturer-wholesalers  at  $67,749,000 
were  7  percent  below  February  1958,  and  were  2  percent  below  March  1957.  Manufacturer-re- 
tailer's sales  were  22  percent  below  February  1958,  but  were  34  percent  above  March  1957. 
Sales  by  chocolate  manufacturers  in  March  were  1  percent  below  the  preceding  month,  and 
were  19  percent  below  March  of  last  year.     (See  reverse  side,  table  1,  for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  three  months  of  1958,  poundage  sales  were  down  3  percent 
and  dollar  sales  were  down  1  percent,  compared  with  the  same  period  last  year.  Poundage  sales 
of  bar  goods  were  down  3  percent  and  poundage  sales  of  package  goods  retailing  above  50  cents 
were  down  10  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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euREAU    OF    THE   CENSUS 


(Index  number  for  March    112.2) 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Food 


For  sale  by  the  Bureau  of  the  Census,   Washington  25,  D.  C. 
Price   10  cents  -    $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 
estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estljnated  sales  of  current 
month  and  comparisons 


March 

1958 

($1,000) 


February 
1958 

($1,000) 


March 
1957* 
($1,000) 


Percent  change 


March 

1958 

from 

February 

1958 


March 
1958 
from 

March 
1957 


Estimates   sale 
year  to  date 


3  months 

1958 
($1,000) 


Percent 
change 

from 
3  mbnths 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 

BY  KIND  OF  BUSINESS 

Manufacturer-wholesalers 

Manufacturer-retailers'^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTUR£R-WHOLESAI£RS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 

East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 


100 
75 
25 


89,301 


67,749 

9,770 

11,782 


8,205 

21,270 

12,699 

8,571 

25,026 

21,800 

2,244 

982 

1,937 

1,332 

605 

3,218 

1,423 
1,795 


1,475 
2,360 

428 

3,830 

3,086 

744 


»97,278 


»72,947 

*12,457 
11,874 


8,611 

«23,250 

«13,246 

10,004 

♦28,226 

•24,686 

2,242 

»1,298 

1,919 

1,339 

580 

2,989 

1,321 
1,668 

1,565 

2,2L2 

439 

•3,736 
•2,933 

803 


90,966 


69,120 

7,301 

14,545 


7,913 

22,818 

13,446 

9,372 

25,570 

22,306 

2,276 

988 

1,538 
986 
552 

3,184 

1,403 
1,781 


1,483 
2,148 

437 

4,029 

3,278 

751 


-9 

-4 
-14 

-11 
-12 
i') 
-24 

+1 

-1 


-2 
+34 
-19 


286,502 


221,012 
29,760 
35,730 


28,002 


-7 

69 

595 

-6 

38 

013 

-9 

31 

582 

-2 

82 

423 

-Z 

71,918 

-1 

6 

687 

-1 

3 

818 

+26 

5 

875 

+35 

4 

100 

+10 

1 

,775 

+1 

9 

824 

+1 

4 

266 

+1 

5 

558 

1,408 

11,199 

8,804 
2,395 


+3 
+17 
-10 


+1 
-2 
+4 

+2 
+3 
-6 
+2 

+16 

+21 

+6 


+6 
+6 


+8 
+18 


+1 

+1 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  In  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

''Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY' 


First  3  months 

Type  of  product 

Pounds  (1,000) 

Value  l$l,000) 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 

change 

from 

1957 

1958 

1957 

Percent 

change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

102,339 

3,456 

8,902 

14,128 

53,790 

14,158 

8,405 

41,001 

3,809 
4,687 
3,592 

21,672 
3,692 
3,549 

$1,102 
0.527 
0.254 

0.403 
0.261 
0.422 

112,726 

3,389 
10,789 
16,406 

56,903 

16,837 
8,402 

44,252 

3,758 
5,506 
4,260 

23,008 
4,261 
3,459 

$1,109 
0.510 
0.260 

0.404 
0.253 
0.412 

331,836 

13,048 
29,487 
47,031 

163,072 
51,616 

•27,582 

340,626 

11,719 
35,732 
45,978 

168,472 
52,285 
26,440 

-3 

+11 

-17 

+2 

-3 

-1 
+4 

133,615 

15,345 
15,422 
L2,105 

65,791 
13,421 
•11,531 

135,491 

13,717 
18,258 
12,141 

67,142 
13,283 
10,950 

Package  goods  made  to  retail: 
$1.00  or  more  per  pound.,.. 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

+L2 
-16 
(') 

5^  and  10^  specialties 

+5 

»Includes  revisions  to  January  and  February  data. 

'■A  selcted  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
^Less  than  0.5  percent  change. 
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BUREAU  OF  THE  CENSUS 

RoUft  W.  Bmfm,  Dintttr 


IF^(g^  IF®IE  UMlDTOf  IB 


FOR  RELEASE:    June   6,    1958 


SERI 


CONFECTIONERY 

(Including  Chocolate  Products) 

APRIL  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $88,687,000  in  April  1958.  This  was  1  percent  below  the  sales  for  March  1958,  but  was  5 
percent  above  last  year's  April  total.  Sales  of  manufacturer- wholesalers  at  $64,  128,  000  were  5 
percent  below  March  1958,  but  were  4  percent  above  April  1957.  Manufacturer- retailer's  sales 
were  40  percent  above  March  1958,  but  were  11  percent  below  April  1957.  Sales  by  chocolate 
manufacturers  in  April  were  8  percent  below  the  preceding  month,  but  were  48  percent  above 
April  of  last  year.      (See  reverse  side,    table   1,    for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  four  months  of  1958,  poundage  sales  _were  unchanged  while 
dollar  sales  were  up  2  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  unchanged  while  poundage  sales  of  package  goods  retailing  above  50  cents  were 
down  8  percent  compared  with  last  year.     (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 


MANUFACTURERS'   DOLLAR  SALES 
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BUREAU    OF    THE   CENSUS 


(Index  number  for  April  111.3) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
P  rice   10  cents  -    $1.00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIMD  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


April 

1958 

($1,000) 


March 

1958 

($1,000) 


April 
1957» 
($1,000) 


Percent  change 


April 
1958 
from 
March 
1953 


April 
1958 
from 
April 
1957 


Estijnates  sales 
year  to  date 


4  months 

1958 
($1,000) 


Percent 
change 

from 
4  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manuf  act'jrers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina, 
Georgia  and  Florida 


East  South  Central 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


.Mountain 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


64,128 
13,776 
10,783 


7,068 

19,740 

11,624 

8,116 

25,233 
22,333 

2,058 
842 

1,891 

1,155 

736 

2,955 

1,223 

1,732 


1,341 
2,018 

432 

3,450 

2,792 

658 


»67,773 
»9,817 
11,782 


8,205 

21,270 
12.699 

8,571 

»25,059 

»2 1,833 

2,244 

932 

1,937 
1,332 

605 

•3,216 

•1,421 
1,795 


1,475 
2,360 

428 

»3,823 
3,086 
•737 


84,426 


61,593 
15,543 
7,290 


6,950  ! 

18,970 
11,159 

7,811 

23,931  \ 

21,030 

2,090 

811 

1,533 
942 
596 


1,227 
1,740 

1,339 

2,104 

430 

3,364 

2,668 

696 


-5 

*40 

-8 


+1 
+2 


-2 
-13  ' 

-8 

-14 

-4 

-9 

-14! 


-10 
-10 

-11 


+4 
-11 
+48 


+4 
♦4 
+4 

+5 
+6 
-2 

+4 

+23 
+23 
+23 

{') 
(') 


(') 


+3 

+5 
-5 


375,170 


284,991 
43,666 
46,513 


35,070 

89,335 
49,637 
39,698 

107,659 

94,284 

8,745 

4,660 

7,766 
5,255 
2,511  I 

12,777, 

5,487  I 
7,290  I 


6,113 
9,770 

1,840 

14,631 

11,596 

3,035 


+3 
♦6 
-1 


+1 
(^) 
♦4 

+3 
+4 
-5 
+2 

+18 
+22 
+11 


+1 
+2 
♦1 


•Revised .  -_  _ 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  Include  nonmanufacturing 
outlets. 

^Less  than  0,5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


First  4  -Tionths 

April  1958 

April  1957 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

40,890 

3,750 
4,397 
4,057 

21,332 
3,496 
3,848 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

435,766 

15,146 
43,532 
60,506 

215,597 
66,297 
34,588 

Percent 

change 

from 

1957 

1958 

1957 

Percent 

change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

103,100 

3,458 

8,275 

16,220 

52,441 
13,502 
9,204 

$1,084 
0.531 
0,251 

0.407 
0.259 
0.418 

95,140 

3,427 

7,800 

14,528 

47,125 

14,012 

8,248 

36,119 

3,767 
3,681 
3,733 

17,930 
3,570 
3,438 

$1,099 
0.472 
0.257 

0.380 
0.255 
0.417 

4:4,936 

16,506 
37,762 
63,251 

215,513 
65,118 
36,786 

+9 

-13 

+5 

(') 
-2 
+6 

174,505 

19,095 
19,819 
16,172 

87,123 
16,917 
15,379 

171,610 

17,484 
21,939 
15,874 

85,072 
16,853 
14,388 

+2 

Package  goods  made  to  retail: 
$1.00  or  more  per  pound.,,, 
$0.50  to  $0.99  per  pound... 
Less  than  ;^.50  per  pound.. 

+9 

-10 

♦2 

+2 

(') 

5^   and  10(^  specialties 

+7 

^A  selected  group  of  large  manofacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
^Less  than  0.5  percent  change. 


Companies  reporting 


U.  S.  DEPARTMENT  OF  COMMERCE 

Sinclair  WmIc*,  Strttary 


BUREAU  OF  THE  CENSUS 

Rob«rt  W.  Bwa«a,  OVvcfar 
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FOR  RELEASE:    July  9,    1958 


SERIES:     M20C-58 


CONFECTIONERY 

(Including  Chocolate  Products) 

MAY  1958 


Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $74,  307,  000  in  May  1958.  This  was  16  percent  below  the  sales  for  April  1958,  but  was  9 
percent  above  last  year's  May  total.  Sales  of  manufacturer- wholesalers  at  $58,  181,000  were  9 
percent  below  April  1958,  but  were  8  percent  above  May  1957.  Manufacturer- retailer's  sales 
were  39  percent  below  April  1958,  but  were  7  percent  above  May  1957.  Sales  by  chocolate  man- 
ufacturers in  May  were  27  percent  below  the  preceding  month,  but  were  20  percent  above  May 
of  last  year.      (See  reverse  side,    table   1,    for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  five  months  of  1958,  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  3  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  up  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents  were 
down  7  percent  compared  with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers. 
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BUREAU     OF     THE    CENSUS 


(Index  number  for  May  93,  3) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price   10  cents  -    $  1.  00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KDJD  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


May 

1958 

($1,000) 


April 

1958 

($1,000) 


May 

1957» 

($1,000) 


Percent  change 


May 

1958 

from 

April 

1958 


May 

1958 
from 
Hay 
1957 


Estimated  sales 
year  to  date 


5  months 

1958 

($1,000) 


Percent 
change 

from 
5  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers , 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dalcota,  and  Nebrasjfa. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina, 
Georgia  and  Florida 

Ea«t  South  Central 
Kentucl^,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central 
Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain 

4riTOna,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


73 

252 

133 

119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


74,307 


58,181 
8,351 
7,775 


5,964 

18,255 

12,099 

6,156 

23,891 
21,035 

2,050 
806 

1,684 
984 

700 

2,724 

1,138 
1,586 


1,078 
1,399 

377 

2,809 

2,260 

549 


»88,618 


•64,121 
13,776 

•10,721 


7,068 

19,740 

11,624 

8,116 

•25,226 
•22,326 

2,058 
842 

1,891 

1,155 

736 

2,955 

1,223 
1,732 


1,341 
2,018 

432 

3,450 

2,792 

658 


68,428 


54,117 
7,832 
6,479 


5,210 

16,959 

11,002 
5,957 

21,773 

18,981 

2,057 

735 

1,498 
906 
592 

2,647 

1,119 
1,528 


1,150 


1,297 


401 

3,182 
2,564 

618 


-8 

*4 

-24 

-5 

-6 

(') 

-4 

-11 

-15 

-5 

-8 

-7 


+8 

+10 

+3 

♦10 
+11 
(') 
+10 

+12 
+9 

+18 


-12 
-12 

-11 


449,433 


343,190 
52,017 
54,226 


41,034 

107,590 
61,736 
45,854 

131,598 

115,337 

10,795 

5,466 

9,450 
6,239 
3,211 

15,501 

6,625 
8,876 


7,191 


11,169 
2,217 

rj,uo 

13,856 
3,584 


+4 
+6 
+2 


+2 
+2 
+4 

+4 
+3 
-4 
♦3 

+17 
+19 
+12 


+4 
+5 


-1 

-1 
-1 


•Revised. 

^Represents  all  know  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with     a  single 
business  location;     In  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturlng 
outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUHDACE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY^ 


First  5  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 

change 

from 

1957 

1958 

1957 

Percent 

change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

91,140 

1,651 

7,121 

16,303 

43,735 

12,561 

9,769 

34,550 

1,587 
3,838 
4,175 

17,684 
3,234 
4,032 

$0,961 
0.539 
0.256 

0.404 
0.257 
0.413 

87,370 

1,639 

7,282 

15,673 

41,092 

13,143 

8,541 

31,591 

1,696 
3,675 
3,952 

15,445 
3,339 
3,484 

$1,035 
0.505 
0.252 

0.376 
0.254 
0.408 

526,076 

18,157 
44,883 
79,554 

259,248 
77,679 
46,555 

523,136 

16,785 
50,814 
76,179 

256,689 
79,440 
43,229 

+1 

+8 

-12 

+4 

+1 
-2 
+8 

209,055 

20,682 
23,657 
20,347 

104,807 
20,151 
19,411 

203,055 

19,180 
25,614 
19,826 

100,517 
20,192 
17,872 

+3 

Package  goods  made  to  retail: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

+8 
-8 
+3 

+4 

Bulk  goods^ 

(') 

5^  and  10^  specialties 

+9 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
'Leas  than  0.5  percent  change. 


Companies  reporting 


U.  S.  DEPARTMENT  OF  COMMERCE 

SiiKlok  Wcdu,  SKfvtafy 


BUREAU  OF  THE  CENSUS 


IF^©^  iF(©ia  as«©TO^iai? 


FOR  RELEASE:    August  8,    1958 


SERIES:    M20C-68 


CONFECTIONERY 
(Including  Chocolate  Products) 

JUNE  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $69, 647,  000  in  June  1958.  This  was  6  percent  below  the  sales  for  May  1958,  but  was  11 
percent  above  last  year's  June  total.  Sales  of  manufacturer- wholesalers  at  $55,  363,  000  were  5 
percent  below  May  1958,  but  were  9  percent  above  June  1957.  Manufacturer- retailer's  sales 
were  20  percent  below  May  1958,  but  were  21  percent  above  June  1957.  Sales  by  chocolate 
manufacturers  in  June  were  3  percent  below  the  preceding  month,  but  were  14  percent  above 
June  of  last  year.     (See  reverse  side,   table   1,   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  six  months  of  1958,  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  up  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents  were 
down  5  percent  compared  with  last  year.     (See  reverse  side,   table  2,    for  detailed  statistics.  ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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(Index  number  for  June  87.5) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.    C. 
Price   10  cents  -   $  1.  00  per  year 


Table  1. —CONFECTIONERY  AND  COMPETmVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
listnjents 
for  which 
sales  are 
estimated 


Estimated  sales  of  current 
month  and  comparisons 


Estimated  sales 
year  to  date 


June 

1958 

($1,000) 


May 

1958 

($1,000) 


June 

1957* 

($1,000) 


Percent  change 


June 

1958 

from 

May 

1958 


June 
1958 
from 
June 
1957 


6  months 

1958 
($1,000) 


Percent 

change 

from 

6  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^. . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin.. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 


East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


73 

252 

133 

119 

164 

76 

52 

35 

51 
33 
28 


100 
75 
25 


69,647 


55,353 
6,772 
7,512 


5,876 

17,823 

12,134 

5,689 

22,087 

19,911 

1,481 

695 

1,653 

1,054 

599 

2,443 

1,139 
1,304 


1,016 
1,030 

373 

3,052 

2,577 

485 


•58,200 

•8,440 

7,775 


5,954 

18,255 

12,099 

6,156 

•23,910 

•21,054 

2,050 

806 

1,584 
984 
700 

2,724 

1,138 
1,586 


1,078 
1,399 

377 

2,809 

2,260 

549 


62,835 


50,559 
5,578 
6,589 


4,722 

16,297 
11,130 

5,117 
20,486 
18,169 

1,588 
629 

1,337 
813 
524 


1,042 
1,373 


355 

3,075 

2,568 

507 


-2 
(') 
-8 

-8 

-5 

-28 

-14 

-2 

+7 

-14 


(') 
-18 


+9 

+14 
-12 


t9 
+21 
+14 


+24 

+9 

+9 

+11 

+8 

+10 
-12 
+10 

+24 

+30 
+14 


(') 
(') 


519,188 


398,572 
58,878 
61,738 


46,910 

125,413 

73,870 

51^542 

153,704 

135,267 

12,276 

6,161 

11,103 
7,293 
3,810 

17,944 

7,764 
10,180 


8,207 


12,199 


2,590 

20,502 

16,433 

4,069 


+5 
+8 
+3 


+3 
+3 
*i 
+5 
+6 
-5 
*4 

+18 
+21 
+13 


+5 
+3 


+10 


-1 

-1 
-2 


•Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER— WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONEKY 


First  5  months 

June  1958 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 

change 

from 

1957 

1958 

1957 

Percent 
change 

fron 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to  retail: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound... 

90,009 

1,389 
7,607 
15,311 

42,572 

12, Ul 

9,999 

33,598 

1,348 
4,136 
4,088 

16,755 
3,210 
4,161 

$0,970 
0.544 
0.251 

0.394 
0.255 
0.416 

•84,898 

1,044 

7,327 

13,779 

41,638 

tl2,160 

8,950 

30,739 

1,026 
3,835 
3,556 

15,652 
3,035 
3,635 

$0,983 
0.523 
0.258 

0.376 
0.250 
0.406 

616,085 

19,546 
52,490 
95,855 

301,820 
89,810 
56,554 

•607,699 

17,829 
58,141 
89,958 

298,327 

•91,265 

52,179 

+1 

+10 

-10 

+7 

+1 
-2 
+8 

242,753 

22,030 
27,793 
24,435 

121,562 
23,361 
23,572 

233,940 

20,206 
29,449 
23,382 

116,169 
23,227 

21,507 

*4 

+9 
-6 
+5 

+5 

+1 

5^  and  10^  specialties 

+10 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Include  penny  goods. 
"Revised. 
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SERIES:    M20C-78 


CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $66,  105,  000  in  July  1958.  This  was  5  percent  below  the  sales  for  June  1958,  but  was  10  per- 
cent above  last  year's  July  total.  Sales  of  manufacturer- wholesalers  at  $51,913,000  were  6 
percent  below  June  1958,  but  were  7  percent  above  July  1957.  Manufacturer- retailer's  sales 
were  9  percent  below  June  1958,  but  were  13  percent  above  July  1957.  Sales  by  chocolate  man- 
ufacturers in  July  were  7  percent  above  the  preceding  month,  and  were  27  percent  above  July  of 
last  year.     (See  reverse  side,   table   1,   for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  seven  months  of  1958,  poundage  sales  were  up  2  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  up  2  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents  were 
down  6  percent  compared  with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE- -The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers. 
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BUREAU    OF    THE   CENSUS 


(Index  number  for  July  83.  0) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,   Foods 

For  sale  by  the  Bureau  of  the  Census,   Washington  25,   D.   C. 
Price   10  cents  -   $1.00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOIATE  PRODUCTS:  DOLUH  SA1£S  K  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


July 

1958 

($1,000) 


June 

1958 

($1,000) 


July 

1957» 

($1,000) 


Percent  change 


July 
1958 
from 
June 
1958 


July 
1958 
from 
July 
1957 


Estimated  sales 
year  to  date 


7  months 

1958 
($1,000) 


Percent 

change 

from 

7  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Vflsconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
lowB  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 


East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 
Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


911 

218 

12 


252 
133 
119 

164 
76 
52 
36 

61 
33 
28 

97 

60 

37 


100 
75 
25 


66,105 


51,913 
6,163 
8,029 


A,'1AB 

15,754 
11,036 
4,718 

22,717 

20,582 

1,538 

597 

1,562 
966 
596 

2,420 

1,007 
1,413 


1,050 
1,115 

312 

2,235 

1,750 

485 


»55,368 

♦6,773 

7,512 


5,876 

17,823 

12,134 

5,689 

•22,090 

•19,914 

1,481 

695 

1,653 

1,054 

599 

2,443 

1,139 
1,304 

1,016 

1,030 

373 

•3,064 

2,577 

•487 


48,302 
5,446 
6,301 


4,094 

15,646 
11,136 
4,510 

20,129 

18,173 

1,470 

486 

1,2U 
700 
514 

2,320 

970 
1,350 

1,069 


2,612 

2,104 

508 


-12 

-9 

-17 

+3 

+3 

*4 

+14 

-6 

-8 

-1 


-.27 
-32 
(') 


♦7 
+13 
+27 


+1 
-1 
+5 

+13 

+13 

+5 

+23 

+29 

+38 
+16 


-14 

-17 

-5 


585,774 


450,490 
65,517 
69,767 


51,658 

Ul,167 
84,906 
56,261 

176,424 

155,852 

13,814 

6,758 

12,665 
8,259 
4,406 

20,364 

8,771 
11,593 


9,257 
13,314 

2,902 

22,739 
18,183 
4,556 


+5 
+9 
+5 


+3 
+2 

+4 

♦6 
+7 
-4 
+5 

+19 

+23 

+13 


+5 
+3 


P) 

-2 
-3 
-2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;   in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establislment. 

Retailers  with  two  or  more  outlets.     "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Lese  than  0.5  percent  change. 


Table  2.~P0UNDAaE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTUHER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


July  1958 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


July  1957 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  7  months 


Pounds  (1,000) 


Percent 

change 

from 

1957 


Value  ($1,000) 


Percent 
change 

from 

1957 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to  retail: 
$1 . 00  or  more  per  pound .... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 


Bar  goods 

Bulk  goods^ 

5i  and  10^  specialties. 


915 

6,983 

14,583 

43,843 

13,704 

8,957 


873 
3,842 
3,632 

17,196 
3,496 
3,729 


$0,954 
0.550 
0.249 

0.392 
0.255 
0.416 


83,870 


939 

7,785 

13,830 

40,794 

12,300 

8,222 


29,904 


916 
4,088 
3,434 

14,962 
3,103 
3,401 


$0,976 
0.525 
0.248 

0.367 
0.252 
0.414 


705,070 


20,461 

59,473 

U0,448 

345,663 

103,514 

65,511 


691,569 


18,768 

65,926 

103,788 

339,121 

103,565 

60,401 


+9 

-10 

+6 

+2 
(') 
+8 


275,521 


22,903 
31,635 
28,067 

138,758 
26,857 
27,301 


263,844 


21,122 
33,537 
26,816 

131,131 
26,330 
24,908 


+8 
-6 

+5 

+6 

+2 

+10 


•Revised. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product,     Ccn^nnies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollAr  sales  of  manuf actxirers , 
^Include  penny  goods. 
^LesB  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 
AUGUST  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $74,937,000  in  August  1958.  This  was  13  percent  above  the  sales  for  July  1958,  and  at  prac- 
tically the  same  level  as  last  year's  August  total.  Sales  of  manufacturer-wholesalers  at 
$59,626,000  were  15  percent  above  July  1958,  and  were  1  percent  above  August  1957.  Manu- 
facturer-retailer's sales  were  6  percent  above  July  1958,  but  were  3  percent  below  August  1957. 
Sales  by  chocolate  manufacturers  in  August  were  9  percent  above  the  preceding  month,  but  were 
5  percent  below  August  of  last  year.     (See  reverse  side,   table   1,    for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  eight  months  of  1958,  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  up  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents  were 
down  3  percent  compared  with  last  year.      (See  reverse  side,    table  2,    for  detailed  statistics.) 


products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  thar 
50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 


MANUFACTURERS'  DOLLAR  SALES 
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Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -   $  1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPErriTTVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


August 

1958 
($1,000) 


Estimated  sales 
year  to  date 


July 

1958 

($1,000) 


August 

1957* 

(il,0OO) 


Percent  change 


August 
1958 
from 
July 
1958 


August 
1958 
from 

August 
:957 


8  Qionths 

1958 
(*1,000) 


Percent 
change 

from 
iDonths 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer -wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  Englsnd 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina. 

Georgia  and  Florida 


East  South  Central; 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 
12 


252 

133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


74,937 


59,626 
6,553 
8,758 


7,073 

19,862 

13,928 

5,934 

23,306 
20,931 

1,697 
678 

1,630 
923 
707 

2,724 

1,060 
1,664 

1,121 

1,012 

357 

2,541 

2,054 

487 


•66,167 


•51,976 

•6,162 

8,029 


15,754 
11,036 
4,718 

•22,718 

•20,583 

1,538 

597 

1,562 
966 
596 

•2,482 

1,007 
•1,475 

1,050 

1,115 

312 

2,235 

1,750 

485 


74,812 


58,826 
6,745 
9,241 


6,814 

18,375 

12,291 

6,084 

23,805 

21,229 

1,844 

732 

1,651 
857 
794 

2,577 

1,130 
1,447 

1,126 

1,009 

399 

3,070 

2,448 

622 


4.26 
+26 

♦26 

+3 
+2 

-.10 
+14 


+19 
+10 


+5 
+13 


+14 
+17 


(') 


660,773 


510,179 
72,069 
78,525 


58,731 


+8 

+13 

-2 

161,029 
98,834 
62,195 

-2 
-1 
-8 
-7 

199,731 

176,784 

15,511 

7,436 

-1 

+8 

-11 

14,295 
9,182 
5,113 

+6 

23,150 

-6 

+15 

9,831 
•13,319 

(') 

10,378 

(') 

14,326 

-11 

3,259 

-17 
-16 
-22 

25,280 

20,237 
5,043 

+5 

+8 
♦4 


*4 
+4 
*A, 

+5 
+6 
-5 
+4 

+16 

+21 

+9 


+3 
+5 


+10 

-1 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  In  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Lesa  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  8  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
($1,000) 

Pounds 
(1,000) 

Value 

($i,oop) 

Average 
($1,000) 

1958 

1957 

Percent 
change 

from 

1957 

1958 

1957 

Percent 
change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

97,604 

1,495 
11,003 
15,844 

43,815 

15,894 

9,553 

37,136 

1,436 
6,157 
3,951 

17,392 
4,306 
3,894 

$0,961 

0.560 
0.249 

0.397 
0.271 
0.408 

102,135 

1,648 
9,293 
18,160 

47,  085 

15,419 

9,530 

36,783 

1,549 
4,833 

4,406 

18,014 
4,157 
3,824 

$0,940 
0.520 
0.243 

0.383 
0.253 
0.401 

802,674 

21,956 

70,476 

126,292 

389,478 
119,408 
75,064 

793,704 

20,416 

75,219 

121,948 

386,206 

119,984 

69,931 

+1 

+8 
-6 

+4 

+1 
(') 
+7 

312,657 

24,339 
37,792 
32,018 

156,150 
31,163 
31,195 

300,627 

22,671 
38,370 
31,222 

149,145 
30,487 
28,732 

+4 

Package  goods  made  to  retail: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound... 
Leas  than  $0.50  per  pound.. 

+7 
-2 
+3 

+5 

+2 

5^  and  10^  specialties 

+9 

*Re vised. 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
Includes  penny  goods, 
^Leaa  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERa 

Sinclair  Weeks,  Sacrttary 


NOV  i<'  '^^"^ 


BUREAU  OF  THE  CENSUS 


iFSk(g^  iF®ia  nMiDTO^nai' 


FOR  RELEASE:     November   7,    1958 


SERIES:     M20C-98 


CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1958 


Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $128,092,000  in  September  1958.  This  was  71  percent  above  the  sales  for  August  1958,  and 
was  9  percent  above  last  year's  September  total.  Sales  of  manufacturer- wholesalers  at 
$102,113,000  were  71  percent  above  August  1958,  and  were  9  percent  above  September  1957. 
Manufacturer-retailer's  sales  were  19  percent  above  August  1958,  and  were  7  percent  above 
September  1957.  Sales  by  chocolate  manufacturers  in  September  were  107  percent  above  the 
preceding  month,  and  were  6  percent  above  September  of  last  year.  (See  reverse  side,  table  1, 
for  detailed  statistics.) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  nine  months  of  1958,  poundage  sales  were  up  2  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  approximately  the  same  while  poundage  sales  of  package  goods  retailing  above 
50  cents  were  down  3  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics. ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products^ 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more  than 
50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 


MANUFACTURERS'  DOLLAR  SALES 
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1958 


BUREAU    OF    THE   CENSUS 


(Index  number  for  September  160.9) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -   $  1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SAIZS  Bit  KIND  OF  BUSINESS 


Item 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


September 

1958 
($1,000) 


August 

1958 
($1,000) 


September 

1957* 
($1,000) 


September 

1958 

from 

August 

1958 


Percent  change 


September 
1958 
from 

September 
1957 


Estimated  sales 
year  to  date 


9  months 

1958 
($1,000) 


Percent 
change 

from 
9  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
Iowa  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon *j_.  ^  ._t^._. 


1,141 


911 

218 

12 


252 
133 

119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


128,092 


102,113 

7,818 

18,161 


14,243 

31,699 
19,135 
12,564 

40,872 

36,036 

3,451 

1,385 

2,845 

1,781 
1,054 

3,730 

1,488 
2,242 


2,000 
2,252 

598 

3,874 

2,956 

918 


»74,947 


»59,636 
6,553 
8,758 


7,073 

19,862 

13,928 

5,934 

»23,313 

»20,938 

1,697 

678 

1,630 
923 
707 

2,724 

1,060 
1,664 

1,121 

1,012 

357 

»2,544 

•2,053 

»491 


93,335 

7,329 

17,075 


12,660 

28,217 
16,675 
11,542 

38,325 

33,336 

3,497 

1,492 

2,221 

1,337 
884 


1,287 
2,088 

1,932 


4,013 

3,199 

814 


+71 

+19 
+107 


+101 

+60 

+37 

+112 

+75 

+72 

+103 

+104 

+75 
+93 
+50 


+40 
+35 


+52 
+44 
+87 


789,246 


612,673 
79,887 
96,686 


72,974 


+12 

+15 

+9 

192,728 

117,969 

74,759 

+7 
+8 

-1 
-7 

240,610 

212,827 

18,962 

8,821 

+28 
+33 
+20 

17,140 

10,963 

6,177 

+11 

27,251 

+16 
+7 

11,319 
•15,932 

+4 

12,378 

+15 

16,578 

-7 

3,857 

-3 
-8 
+13 

29,157 

23,192 

5,965 

+5 
+8 
+4 


+5 
+5 
+5 

+5 
+6 


+18 
+11 


+5 
+8 


+11 

-a 


-5 

-2 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.   "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanuf acturing 
outlets . 


Table  2. —POUNDAGE  AND  DOLLAR  SAI£S  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  9  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 

(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 
change 

from 

1957 

1958 

1957 

Percent 
change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

152,980 

5,789 
18,611 
27,282 

67,994 
22,117 
11,187 

63,000 

5,802 

10,188 

6,338 

29,122 
6,812 
4,738 

$1,002 
0.547 
0.232 

0.428 
0.308 
0.424 

146,538 

5,438 
19,093 
20,996 

69,022 
21,925 
10,064 

58,872 

5,170 
9,550 
5,975 

27,602 
6,415 
4,160 

$0,951 
0.500 
0.285 

0.400 
0.293 
0.413 

955,654 

27,745 

89,087 

153,574 

457,472 

141,525 

86,251 

940,242 

25,854 
94,312 
142,944 

455,228 

141,909 

79,995 

+2 

+7 
-6 
+7 

^V 
(M 
+« 

375,657 

30,141 
47,980 
38,356 

185,272 
37,975 
35,933 

359,499 

27,841 
47,920 
37,197 

176,747 
36,902 
32,892 

+4 

Package  goods  made  to  retail: 

$1 .  00  or  more  per  po-dnd 

$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

(') 

+3 

+5 

+3 

5t  and  10/  specialties 

+9 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Caigwnies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufa  vUrers. 
^Includes  penny  goods. 
^Leaa  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Lewis  L.  Strauss,  Secretary 


DEC  19  1^5;.  j 

DEWEYJJ3^MVj 


BUREAU  OF  THE  CENSUS 


IF^(01^  IF®IE  aM®i!?^^iaif 


FOR  RELEASE:        December   12,    1958 


SERIES:     IVI20C-108 


CONFECTIONERY 

(Including  Chocolate  Products) 

OCTOBER  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $129,  737,  000  in  October  1958.  This  was  1  percent  above  the  sales  for  September  1958,  and 
was  2  percent  above  last  year's  October  total.  Sales  of  manufacturer-wholesalers  at 
$103,818,000  were  2  percent  above  September  1958,  and  were  3  percent  above  October  1957, 
Manufacturer- retailer's  sales  were  30  percent  above  September  1958,  and  were  10  percent 
above  October  1957.  Sales  by  chocolate  manufacturers  in  October  were  13  percent  below  the 
preceding  month,  and  were  7  percent  below  October  of  last  year.  (See  reverse  side,  table  1, 
for  detailed  statistics.  ) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  ten  months  of  1958,  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  ssune  period  last  year.  Poundage  sales  of 
bar  goods  were  approximately  the  same  while  poundage  sales  of  package  goods  retailing  above 
50  cents  were  down  5  percent  compared  with  lait  year.  (See  reverse  side,  table  2,  for  detailed 
statistics.  ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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1958 

BUREAU    OF    THE    CENSUS 


(Index  number  for  October  162.9) 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.C. 
Price    10  cents  -    $1.00  per  year 


Table  1 CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


Estisatei  sales 
year  lc  date 


October 

1958 
($1,000) 


September 

1958 
($1,000) 


October 

1957* 
($1,000) 


Percent  change 


October 

1958 

from 

September 

1958 


October 

1958 

from 
October 

1957 


10  months 

1958 
($1,000) 


Percent 

change 

from 

10  months 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer-wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

Vest  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


73 

252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


60 

37 


48 
95 


100 
75 
25 


103,818 
10,16^ 
15,755 


12,789 

28,782 
16,935 

11,847 

42,773 

36,580 

4,637 

1,556 

3,133 
2,114 
1,019 

4,956 

1,968 
2,988 


3,352 

2,908 

735 

4,340 
3,266 

1,074 


«128,124 


•102,145 

7,818 

18,161 


14,243 

31,699 

19,135 
12,564 

•40,874 

•36,038 

3,451 

1,385 

2,845 
1,781 
1,064 

3,730 

1,488 
2,242 

2,000 

2,252 

598 

•3,904 

•2,989 

•915 


100,805 

9,241 

16,942 


12,561 

27,295 
16,047 
11,248 

42,144 

35,430 

4,905 

1,809 

3,029 
1,869 
1,160 

4,513 

1,946 
2,567 


744 

4,511 

3,520 

991 


+2 
+30 
-13 


-11 
-6 

+5 

+2 

+34 

+12 

+10 

+19 

-4 


+32 
+33 


+29 


+11 

+9 

+17 


+3 

+10 

-7 


+5 
+6 

+5 

+1 

+3 

-5 

-14 

+3 
+13 
-12 


+1 
+16 


716,523 

90,051 

112,441 


85,763 

221,510 

134,904 

86,606 

283,385 

249,409 

23,599 

10,377 

20,273 

13,077 

7,196 

32,207 

13,287 
18,920 


15,730 
19,486 

4,642 

33,527 

26,491 

7,036 


+5 
+8 
+3 


+5 
+5 
+5 

+4 
+6 

-4 
-1 

+16 

+21 

+7 


+4 
+9 


+3 
+10 

-1 

-4 
-5 
(') 


•Revised. 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets. 

^Less  than  0.5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  10  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 
change 

from 
1957 

1958 

1957 

Percent 
change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

145,076 

4,495 
18,461 
21,734 

66,406 
23,518 
10,462 

60,050 

4,279 

10,060 

6,252 

28,136 
6,832 

4,491 

$0,952 
0.545 
0.288 

0.424 
0.291 
0.429 

152,447 

4,861 
21,776 
22,340 

67,395 
24,928 

11,147 

60,193 

4,384 

10,785 

6,238 

27,141 
6,987 
4,658 

$0,902 
0.495 
0.279 

0.403 
0.280 
0.418 

1,100,730 

.32,240 
107,548 
175,308 

523,878 

165,043 

96,713 

1,092,689 

30,715 
116,088 
165,284 

522,623 

166,837 

91,142 

+1 

+5 
-7 
+6 

(^) 
-1 
+6 

435,707 

34,420 
58,040 
44,608 

213,408 
44,807 
40,424 

419,692 

32,225 

58,705 
43,435 

203,888 
43,889 
37,550 

+4 

Package  goods  made  to  retail: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

+7 

-1 
+3 

+5 

+2 

5^  and  10/?  Lrpeclalties 

+8 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Corqjanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE 

Lewis  L.  Strauss,  Secretory 


JAN  19  1959 


BUREAU  OF  THE  CENSUS 

Robert  W    Burgess,  Director 


!F^(ew  ir®iE^tiwsrg^naif 


FOR  RELEASE:     January  13,    1959 


SERIES:    M20C-118 


CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1958 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $118,554,000  in  November  1958.  This  was  9  percent  below  the  sales  for  October  1958,  and 
was  1  percent  above  last  year's  November  total.  Sales  of  manufacturer-wholesalers  ai. 
93,041,000  were  10  percent  below  October  1958,  but  about  the  same  as  November  1957.  Manu- 
facturer-retailer's sales  were  32  percent  above  October  1958,  13  percent  above  November  1957. 
Sales  by  chocolate  manufacturers  in  November  were  23  percent  below  the  preceding  month,  and 
were  5  percent  below  November  of  last  year.    (See  reverse  side,  table  1,  fior  detailed  statistics..) 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  eleven  months  of  1958,  poundage  sales  were  about  the  same 
and  dollar  sales  were  up  3  percent,  compared  with  the  same  period  last  year.  Poundage  sales 
of  bar  goods  were  approximately  the  same  while  poundage  sales  of  package  goods  retailing  above 
50  cents  were  down  4  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics. ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocolate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 


CONFECTIONERY  (Including  Chocolate  Products) 

MANUFACTURERS'  DOLLAR  SALES 


INDEX 

200  r- 


1947  MONTHLY  AVERAGE  =  IOO 

A                       A 

-^1^ 

xh 

^  ^ 

V 

V 

V 

V 

1  1  M  1  1  1  1  1  N. 

1  1   1   1   1   1   1   1  1   {   1 

1   1   1  M   1  1  1   M  1 

1    1    1    1    1    1    1    1    M    1 

INDEX 
200 


1939     '47     '55     '56     '57 


1955 


1958 


BUREAU    OF    THE    CENSUS 


(Index  number  for  November  148.9) 


Prepared  by  the  Bureau  of  the  Census,   Industry  Division,    Foods 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -   $1.00  per  year 


Table  1.— OONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated"- 

Estimated  sales  of  current 
month  and   comparisons 

Estimated  sales 
year  to  date 

November 

1958 
C$1,000) 

October 

1958 
($1,000) 

November 

1957» 
($1,000) 

Percent 

change 

11  months 

1958 
($1,000) 

Percent 

change 

from 

11  months 

1957 

November 

1958 

from 

October 

1958 

November 
1958 
from 

November 

1957 

1,141 

118,554 

»129,840 

117,193 

-9 

+1 

1,037,672 

+5 

911 

218 

L2 

93,041 
13,371 
12,142 

»103,921 
10,164 
15,755 

92,669 
11,792 
12,732 

-10 
+32 
-23 

(^) 

+13 

-5 

809,667 
103,422 
124,583 

+5 
+9 
+2 

73 

11,693 

«12,885 

11,912 

-9 

-2 

97,552 

+7 

252 

133 
119 

28,157 
16,406 
11,751 

28,782 
16,935 
11,847 

27,512 
15,571 
11,941 

-2 
-3 
(1 

+2 
+5 

-2 

249,667 

151,310 

98,357 

+5 
+5 
+4 

164 
76 
52 
36 

32,885 

27,275 

3,909 

1,701 

•42,775 

»36,582 

4,637 

1,556 

33,616 

27,285 

4,525 

1,806 

-23 

-25 

-16 

+9 

-2 
(^) 
-14 

-6 

316,272 

276,686 

27,508 

12,078 

+4 
+5 

-6 
-1 

61 
33 
28 

2,533 

1,660 

873 

3,133 
2,114 
1,019 

2,534 

1,656 

878 

-19 
-21 

-14 

(^) 
-1 

22,806 

14,737 
8,069 

+14 

+18 

+6 

97 

5,864 

4,956 

5,674 

+18 

+3 

38,071 

+7 

60 

37 

2,024 
3,840 

1,968 
2,988 

2,039 
3,635 

+3 
+29 

-1 
+6 

15,311 
22,760 

+4 
+9 

48 

2,505 

3,352 

2,528 

-25 

-1 

18,235 

+3 

95 

3,675 

2,908 

3,542 

+26 

+4 

23,161 

+9 

21 

908 

•790 

916 

+15 

-1 

5,555 

-1 

100 
75 
25 

4,821 
3,615 
1,206 

4,340 
3,266 
1,074 

4,435 
3,218 

1,217 

+11 
+11 
+12 

+9 

+L2 
-1 

38,348 

30,106 

8,242 

-2 
-3 
-1 

Confectionery  and  coii5)etitlve  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Hanuf acturer-wholesalers - 
Manufacturer-retailers^ . . 
Chocolate  manufacturers . . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota ,  and  Nebraska 

Iowa  and  Missouri 


Virginia, 

and  South,  Carolijia. 


South  Atlantic ■. 

Maryland,  District  of  Columbia 
West  Virginia,  North  Carolina 
Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 


<<TlevlBed. 

^Represents  all  known  producers  of  confectionery  and  coiiqjetitive  chocolate  products  in  1953,  except  retail  confectioners  with  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  11  months 

November  1957 

Pounds    (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 
change 

from 

1957 

1958 

1957 

Percent 
change 

from 

1957 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Loss  tbRn  $0.50  per  pound 

121,068 

8,386 
17,100 
21,836 

47,287 

17,979 

8,480 

53,044 

9,070 
9,212 
6,165 

19,902 
5,063 
3,631 

$1,082 
0.539 
0.282 

0.421 
0.282 
0.428 

124,847 

9,027 
16,504 
20,791 

51,061 

18,921 

8,543 

52,961 

9,353 
8,263 
6,042 

20,517 
5,194 
3,592 

$1,036 
0.501 
0.291 

0.402 
0.275 
0.420 

1,221,798 

40,626 
124,648 
197,144 

571,165 
183,022 
105,193 

1,217,536 

39,742 
132,592 
186,075 

573,684 

185,758 

99,685 

+2 
-6 
+6 

(') 

-1 
+6 

488,751 

43,490 
67,252 
50,774 

233,310 
49,870 
44,055 

472,653 

41,578 
66,968 
49,477 

224,405 
49,083 
41,142 

+3 

+5 
(') 
♦3 

+4 

+2 

5/  and  10^  specialties 

+7 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Con^ianles  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

DECEMBER  1958 


Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $111,396,000  in  December  1958.  This  was  6  percent  below  the  sales  for  November  1958, 
and  was  5  percent  above  last  year's  December  total.  Sales  of  manufacturer- wholesalers  at 
73,  380,  000  were  21  percent  below  November  1958,  but  7  percent  above  December  1957.  Manu- 
facturer-retailer's sales  were  109  percent  above  November  1958,  and  5  percent  above  December 
1957.  Sales  by  chocolate  manufacturers  in  December  were  17  percent  below  the  preceding 
month,  and  were  4  percent  below  December  of  last  year.  (See  reverse  side,  table  1,  for  de- 
tailed statistics.) 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  year  1958,  poundage  sales  were  about  the  same  and  dollar  sales 
were  up  4  percent,  compared  with  last  year.  Poundage  sales  of  bar  goods  were  approximately 
the  same  while  poundage  sales  of  package  goods  retailing  above  50  cents  were  down  4  percent 
compared  with  last  year.     (See  reverse  side,   table  2,    for  detailed  statistics.  ) 

NOTE--The  data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based 
on  reports  from  approximately  400  manufacturers  of  confectionery  and  competitive  chocdlate 
products,  accounting  in  1953  for  85  percent  of  the  total  dollar  value  of  sales  of  these  products. 
The  data  presented  in  table  2  are  aggregates  of  the  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1954  accounted  for  slightly  more 
than  50  percent  of  the  sales  of  these  two  classes  of  producers. 
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Table  1.— CONFECTlONlRy  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KDTO  OF  BUSINESS 


Number  of 

estab- 
lishments 
for  which 
sales  are 
estimated^ 


Estimated  sales  of  current 
month  and  comparisons 


Estimated  sales 
year  to  data 


December 

1958 
($1,000) 


November 

1958 
($1,000) 


December 

1957» 
($1,000) 


Percent  change 


December 
1958 
from 

November 
1958 


December 
1958 
from 

December 
1957 


12  months 

1958 
($1,000) 


Percent 

change 

from 

12  monthB 

1957 


Confectionery  and  competitive  chocolate  products, 
estimated  total 


BY  KIND  OF  BUSINESS 


Manufacturer -wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 
West  Virginia,  North  Carolina,  and  South  Carolina. 
Georgia  and  Florida 


East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi.. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon 


1,141 


911 

218 

12 


73 

252 
133 
119 

164 
76 
52 
36 

61 
33 
28 


100 
75 
25 


73,380 
27,973 

10,043 


11,679 

19,221 

10,530 
8,691 

27,738 

22,913 

3,241 

1,584 

2,057 

1,338 

719 

3,841 

1,591 
2,250 


1,986 
2,398 

729 

3,731 
2,631 
1,100 


•118,542 


»93,047 

»13,353 

12,142 


•11,752 

28,108 

16,406 

•11,702 

32,885 

27,275 
3,909 

1,701 

2,533 
1,560 

873 

5,864 

2,024 

3,840 


2,505 
•3,574 

908 

•4,818 
•3,542 
•1,276 


105,970 


58,783 
26,699 
10,488 


9,820 

19,595 

11,826 

7,759 

25,767 

20,754 

3,638 

1,375 

1,622 

1,L24 

498 

3,522 


1,686 
1,836 


2,208 

713 

3,896 

2,813 
1,083 


-21 
tl09 

-17 


-32 
-36 
-26 

-16 

-16 

-17 

-7 

-19 
-19 
-18 


-21 
-41 


-23 
-26 

-14 


-2 
-11 
+12 

+8 
+10 

-11 
+15 

+27 
+19 
+4.4 


-6 
+23 


1,149,150 


883,147 
131,377 
134,626 


109,384 

268,839 
161,840 
106,999 

344,010 

299,599 

30,749 

13,662 

24,863 

16,075 

8,788 

41,912 

16,902 
25,010 


25,558 


6,284 

42,076 

32,664 

9,412 


+5 
+8 

+1 


+8 

+4 
♦4 
+4 


+5 
-6 
(') 

+15 

+18 
+8 


+3 
+10 

♦4 

+9 

(') 

-3 

-4 
(') 


^Revised . 

^Represents  all  known  producers  of  confectionery  and  competitive  chocolate  products  in  1953,  except  retail  confectioners  vith  a  single 
business  location;  in  a  few  cases  two  or  more  factories  in  the  same  State,  under  the  same  ownership  are  counted  as  one  establishment. 

^Retailers  with  two  or  more  outlets.  "Number  of  establishments"  means  number  of  factories,  and  does  not  include  nonmanufacturing 
outlets . 

^Less  than  0.5  percent  change. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


12  months 

December  1958 

December  1957 

Pounds  (1,000) 

Value  ($1,000 : 

Type  of  product"- 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

PouTMis 
(1,000) 

Value 
($1,000) 

Average 
value 

1958 

1957 

Percent 
change 
from 

1957 

1958 

1957 

Percent 
change 

from 
195? 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

99,819 

6,330 

8,958 

14,242 

44,273 

17,342 

8,574 

42,653 

5,595 
4,852 
3,755 

18,850 
4,688 
3,792 

$1,058 
0.543 
0.264 

0.426 
0.270 
0.437 

98,299 

5,213 
10,905 
13,300 

44,845 

15,355 

7,679 

39,868 

5,237 
5,511 
3,435 

18,049 
4,404 
3,232 

$1,005 
0.505 
0.258 

0.402 
0.269 
0.421 

1,321,617 

46,955 
133,606 
211,386 

615,438 
200,354 
113,857 

1,315,835 

44,955 

143,497 
199,375 

518,530 
202,114 
107,364 

(^) 

+4 
-7 
+6 

{') 
-1 
+6 

531,404 

50,186 
72,114 
54,539 

252,160 

54,558 
47,847 

512,521 

46,815 
72,479 
52,912 

242,454 
53,487 
44,374 

+4 

+7 
-1 
+3 

+4 

+2 

5/  and  10|i  specialties 

+8 

^A  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Coii5)anies  reporting 
auch  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 


SUMMARY  FOR  1958 

Manufacturers'  sales  of  confectionery  and  competitive  chocolate  products  totaled  $1,120 
million  in  1958,  up  6  percent  from  the  previous  year's  figure  of  $1,060  million.  Increases  in 
sales  appeared  in  all  classifications:  manufacturer-wholesalers,  6  percent;  manufacturer- 
retailers,  h   percent;  chocolate  manufacturers,  5  percent. 

COVERAGE — Statistics  in  this  publication  are  estimated  indxistry  totals  based  on  monthly 
reports  from  approximately  ^h-^  manufacturers  of  confectionery  and  competitive  chocolate.  In  1957, 
these  respondents  accounted  for  approximately  90  percent  of  the  sales  of  manufacturer-wholesalers, 
87  percent  of  the  sales  of  manufacturer-retailers,-  and  100  percent  of  the  sales  of  chocolate  maierj». 
In  addition,  detailed  annual  reports  on  sales  by  type  of  confectionery,  ingredients  used,  and  sales 
by  class  of  elastomer  were  collected  on  an  annual  basis  from  large  establishments  which  accounted 
for  about  90  percent  of  total  confectionery  sales  in  1957 •  The  detailed  statistics  compiled  from 
these  reports  will  be  included  in  a  report  entitled  "Confectionery  Sales  and  Distribution,  I958" 
to  be  issued  shortly  by  Business  and  Defense  Services  Administration,  Food  Industries  Division, 
which  cooperated  in  the  survey. 

Other  detailed  statistics  of  this  industry,  including  complete  sales  and  employment 
figures  by  States,  will  be  available  from  the  I958  Census  of  Manufactures  reports  to  be  issued  in 
i960. 

This  report  was  prepared  in  the  Industry  Division  under  the  supervision  of  Willis  K.  Jordan, 
Chief,  Foods,  Textiles,  and  Apparel,  by  Edward  A.  Robinson,  Chief,  Foods,  and  Robert  T.  O'Reagan, 
Statistician. 

Table  1 . —CONFECTIONERY  PRODUCTS:  MANUFACTURERS'  SALES,  BY  KIND  OF  BUSINESS, 

1956-1958 

(in  millions) 


Kind  of  business 


1958 


Pounds    Value 


1957* 


Poimds    Value 


1956* 


Pounds    Value 


TOTAL 

Manufacturer-wholesalers 
Manuf  act\irer-retailers . . 
Chocolate  manufacturers. 


2,826 

2,1^83 

98 

2^5 


^1,120 

895 

81 

l4i^ 


2,765 

2,40if 

95 

266 


^1,060 


842 

^78 

li^O 


2,622 

2,279 

9^ 

2^9 


^1,011 

800 
I78 
133 


Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products, 
except  retail  confectioners  with  a  single  location.  Manufacturer-retailers  are  those  with  two  or 
more  outlets. 

♦Revised . 

■'•Dollar  sales  are  not  completely  comparable  to  estimates  shown  in  the  publications  for  years 
prior  to  I956  or  in  the  monthly  Facts  for  Industry  series  prior  to  January  1959 •  Manufacturer- 
retailer  sales  were  reported  at  f .o.b.  factory  value  in  this  publication  but  were  reported  at 
retail  value  in  earlier  years  and  in  the  monthly  sample  survey  through  December  1958. 
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For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D. 
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Table  2 .  — M/UniFACTURERS '    SALES  OF  CONFECTIONERY,   BY  MONTHS,   I956-I958 


Value ^   [millions  of  dollars) 


1958 


1957 


1956 


January. . 
February . 
Uarch. . . . 
April.... 

May 

June 


Ju^y 

August.... 
September. 
October.. . 
November. . 
December.. 


1,120 

99 
95 
87 
86 
75 
68 

65 
75 
126 
127 
116 
105 


1,060 

95 
88 

89 
80 
66 

60 

58 

75 

116 

124 

111* 

97 


1,011 


90 
Be 
70 
69 
58 

70 
106 
117 
Uh 

9't 


^The  revised  estimates  in  this  table  are  not  completely  comparable  to  the  totals  shown  in  table  1  of  the  monthly  publications 
of  this  Facts  for  Industry  Series.     The  monthly  estimates     were  based  on  a  saii5)le  of  400  manufactxirers  who  accounted  for 
approximately  89  percent  of  total  sales   in  1955.     Manufacturer-retailers  reported  monthly  sales  at  retail  level.     This  annual 
survey  values  such  sales  at  f .o.b.  factory  level. 


Table  5 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:      POUNDAGE  AND  DOLLAR  SALES,   BY  EMD  OF  BUSINESS,   I956-I958 


Item 


1958 


Pounds 
(1,000) 


Value -^ 
($1,000) 


1957 


Pounds 
(1,000) 


Value  ^ 
($1,000) 


1956 


Pounds 
(1,000) 


Value ^ 
($1,000) 


CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE 
PRODUCTS,   ESTIMATED  TOTAL 


By  kind  of  business: 

Manufacturer-wholesalers . 
Manufacturer-retailers . . . 
Chocolate  manufactxirers.. 


TOTAL  ESTIMATH)  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 

West  North  Central 

Minnesota,  Kansas, 
lova  and  Missouri. 


South  Dakota,  and  Nebraska. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia, 

West  Virginia,  North  Carolina,  and  South  Carolina 
Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama, 
and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Jfexico, 
and  Utah) ; 


Pacific 

California 

Washington  and  Oregon. 


2,826,119 


2,482,645 

98,477 

244,997 


249,514 

645,990 
441,168 
204,822 

1,081,741 

984,442 

62,600 

54,699 

95,775 
44,708 
51,067 

150,402 

62,426 
67,976 


64,682 

49,624 

15,782 

11*9,155 

126,550 

22,785 


1,119,859 


895,111 

81,084 

145,644 


102,512 
262,468 
159,1*59 
105,029 

545,084 

507,658 

21,042 

l4,404 

57,676 
21,571 
16,505 

43,429 

18,502 
24,927 

18,210 

24,987 

9,655 

55,110 
42,9'*7 
10,165 


2,765,677 


2,404,420 

94,949 

266,508 


250,944 

657,115 
416,580 
220,555 

1,052,480 

949,990 

69,057 

55, "+55 

90,685 
1*5,567 
1*5,516 

116,897 

56,184 
60,715 

65,778 

1*9,959 

16,91*1* 

l45,64o 

125,261 

20,579 


1,059,641 


841,841 

78,171 

159,629 


91*,  165 

244,047 

150,441 

95,606 

525,857 

289,417 

22,445 

15,995 

55,167 
19,986 
15,181 

59,556 

17,207 
22,529 

16,807 

22,786 

9,629 

55,849 

l*l*,156 

9,693 


2,621,545 


2,278,615 

95,667 

249,065 


215,1*19 
604,769 
590,815 
215,95"* 

995,51*1 

895,500 

68,757 

51,501* 

84,445 
59,79^ 
44,651 

109,227 

50,000 
59,227 


65,047 

46,234 

16,525 

143,408 

125,1*51 

19,977 


1,011,438 


800,071 

78,285 

135,082 


88,081 

228,512 

158,17'* 

90,538 

511*,  676 

279,917 

22,127 

12,632 

52,705 
17,850 
l'*,875 

56,776 

15,232 
21,5'*'* 


17,524 

21,262 

8,886 

51,649 

1*2,156 

9,'*» 


Note:     Manufactxirer-retailers  include  only  those  with  two  or  more  outlets. 

^Dollar  sales  are  not  completely  comparable  to  figures  published  for  years  prior  to  1956  and  monthly  in  this  Facts  for 
Industry  Series  prior  to  January  1959*     In  earlier  years  and  in  the  monthly  survey,  sales  of  manufacturer-retailers  were 
reported  at  retail  value;    in  this  annual  survey  they  were  reported  at  f.o.b.  factory  values. 


Facts  for  Industry  Series  ieOC-08 


Table  '♦.—CONFECTIONERY  AND  COMPETITIVE  CHOCOIATE  PRODUCTS:      POUNDAGE  AND  DOLLAR  SALES  OF  MANUFACTURER -WHOLESALERS  AND 

CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  PRODUCT,   1956-1958 


Type  of  product 


1958 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1957* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1956* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES  OF 
ESTABLISHMENTS. 


Package  goods  made   to 
retail  at: 
$1.00  or  more  per  pound. 
$0.50  to  $0.99  per  pound 
Less  than  $0,50  per 
pound 


Bar  goods 

Bulk  goods 

5^  and  10^  specialties.. 


2,727,61*2 


112,928 
215, '*62 

607,950 

908,155 
657,751 
2'*5,l«l8 


1,0}8,755 


111,715 
106,665 

173,767 

56l*,825 

185,551 

96,25^ 


0.581 


0.989 

0.495 

0.286 

0.1*02 
0.291 
0.392 


2,670,728 


105,019 
221,082 

581*,107 

882,218 
61*2,621* 
255,678 


981,1*70 


102,809 
105,165 

159,1*01 

31*0,661* 

183,720 

89,713 


0.568 


0.979 
0.1*76 

0.273 

0.386 
0.286 
0.381 


2,527,678 


96,802 
211*,  815 

51*7,507 

829,598 
616,261* 
222,692 


933,153 


93,282 
101,082 

11*9,818 

327,79^ 

177,296 

83,881 


0.369 


0.964 
0.1*71 

0.273 

0.395 
0.288 
0.577 


Note:  The  1958  figures,  partially  estimated, hased  on  reports  from  232  large  manufacturers  which  accoxinted  for  about  92  per- 
cent of  the  total  sales  in  1957*  Figures  for  1957  and  1956  compiled  from  a  complete  survey  of  all  known  confectionery  manu* 
facturers. 

♦Revised. 
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j)£VVEV  LlBRAirC 


Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $108.5  million  in  January  1959.  This  was  6  percent  above  the  sales  of  December  1958  and 
11  percent  above  sales  for  January  of  last  year.  Sales  of  manufacturer- wholesalers  at  $89.2 
million  were  21  percent  above  December  1958  and  11  above  January  1958.  Manufacturer- re- 
tailers sales  decreased  66  percent  from  December  1958  to  $6.  3  million  but  were  21  percent 
above  January  of  last  year.  Sales  of  chocolate  manufacturers  were  29  percent  above  December 
levels  and  7  percent  above  those  for  January  1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  January  1959,  poundage  sales  were  up  2  percent  and  dollar  sales 
were  up  7  percent,  compared  with  January  1958.  Poundage  sales  of  bar  goods  were  down  4  per- 
cent while  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  17  percent  com- 
pared with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE- -Data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based  on 
reports  from  approximately  343  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts. In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of  the  sales 
of  manufacturer- wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100 percent  of 
the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  data 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  data  for  1958 
included  in  this  release  are  based  on  f. o.b.    values. 

The  data  presented  in  table  2  are  aggregate  of  the  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price   10  cents  -   $1.00  per  year 


Table  1. --CONFECTIONERY  AND  COMPETITrVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BTJSINESS 


Estimated  eales  of  current 
month  and  comparlsona 


January 

1959 
($1,000) 


December 

1958* 
(»1,000) 


January 

1959f 
($1,000) 


Percent  ctaasge 


January 
1959 

from 
December 
1958 


January 
1959 
from 

January 
1958 


Confectionery  and  competitive  chocolate  products,  estimated  total 

BY  KIND  OF  BUSINESS 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  JerGey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Da]£ota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central: 

Kentuclcy,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon ' 

^Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0,5  percent  change. 


108,495 


89,160 

6,280 

13,055 


10,579 

29,724 
U,340 
15,384 

32,870 

29,482 

1,554 

1,834 

2,797 

1,855 

942 

3,538 

1,347 
2,191 

1,531 

3,185 

755 

4,181 
3,156 
1,025 


»102,278 


»73,426 
•18,700 
»10,152 


11,032 

18,441 

10,121 

8,320 

27,372 

23,627 

2,075 

1,670 

3,100 
2,000 
1,100 

3,514 

1,247 
2,267 


1,746 


2,463 


1,136 

4,622 
3,431 
1,191 


•97,830 


•80,453 

»5,vn 

•12,206 


10,566 

24,052 
11,600 
12,452 

29,254 

26,225 

1,408 

1,621 

3,039 

2,137 

902 

3,366 

1,193 
2,173 


1,523 
3,266 

843 

4,544 

3,632 

912 


+21 
-66 
+29 


+61 
+42 
+85 

+20 
+25 
-25 
+10 

-9 

-7 

-14 


+11 

+21 

+7 


(') 
+24 
+24 
+24 

+12 
+12 
+10 
+13 

-7 

-13 
+4 


+13 


-8 

-13 
+12 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


January  1959 


Type  of  product^ 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  1958 


Pounds 
(1,000) 


Value 
($1,000) 


Average 

value 


Percent  change 

January  1959  from 

January  1958 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS, 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound;, 

$0.50  to  $0.99  per  pound 

Leas  than  $0.50  per  pound 


Bar  goods 

Bulk  goods^ 

5^  and  10/  specialties. 


119,634 


6,268 
12,596 
16,668 

54,258 
19,283 
10,561 


52,628 


8,334 
7,058 
4,469 

22,905 
5,309 
4,553 


$1,330 
0,560 
0,268 

0.422 
0.275 
0.431 


117,038 


6,376 

9,797 

15,018 

56,316 
19,489 
10,042 


49,005 


8,142 
5,068 
4,018 

22,582 
5,032 
4,163 


$1,277 
0.517 
0.268 

0.401 
0.258 
0.415 


-2 
+29 
+11 


+2 
+39 

+U 

+1 
+6 
+9 


^A  seleqted  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^ Includes  penny  goods . 
^Less  than  0.5  percent  change. 


Companies  reporting 


USCOm-DC 


U.  S.  DEPARTMENT  OF  COMMERCE  BUREAU  OF  THE  CENSUS 

Lewis  L.  Strauss,  Secretory  Robert  W.  Burgess,  Director 
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CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $104.  3  million  in  February  1959.  This  was  4  percent  below  the  sales  of  January  1959  and  11 
percent  above  sales  for  February  of  last  year.  Sales  of  manufacturer-wholesalers  at  $81.4  mil- 
lion were  9  percent  below  January  1959  and  11  above  February  1958.  Manufacturer- retailers 
sales  increased  61  percent  from  January  1959  to  $10,0  million  and  were  19  percent  above 
February  of  last  year.  Sales  of  chocolate  manufacturers  were  1  percent  below  January  levels 
but  were  8  percent  above  those  for  February   1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  two  months  of  1959i  poundage  sales  were  up  3  percent  and 
dollar  sales  were  up  8  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  do'wn  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents 
were  up  12  percent  compared  with  last  year.    (See  reverse  side,  table  2,   for  detailed  statistics.) 

^JOTE--Data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based  on 
reports  from  approxinnately  343  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts. In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of  the  sales 
of  manufacturer- wholesale rs,  87  percent  of  sales  of  manufacturer- retailers  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer-retailers  (retailers  with  two  or  more  out- 
lets who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  data  pub- 
lished in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  However^ 
the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  data  for  1958  included  in 
this  release  are  based  on  f,  o.b.   values. 

The  data  presented  in  table  2  are  aggregate  of  the  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,   Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D,    C. 
Price   10  cents  -    $1,00  per  year 


Table  1 COMFECTIONERY  AND  COMPETITIVE  CHDCOIATE  PRODUCTS:  DOLLAR  SALES  HCf  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisons 


February 

1959 
($1,000) 


January 

1959 
($1,000) 


February 

1958» 
($1,000) 


Percent  change 


February 
1959 
from 

January 
1959 


February 

1959 

from 
February 

1958 


Estimated  sales 
year  to  date 


2  QCnths 

1959 
($1,000) 


Percent 
change 

froo 
2  months 

1958 


Confectionery  and  competitive  chocolate  products,  estimated 
total 

BY  KIND  OF  BUSINESS 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATES  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 

•Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0,5  percent  change. 


81,370 
10,047 
12,921 


8,792 

25,888 
14,416 
11,472 

31,562 

28,266 

1,928 

1,368 

2,967 

1,998 

969 

3,287 

1,504 
1,783 


1,424 
2,361 

867 

4,222 

3,468 

754 


»108,520 


»89,192 

*6,253 

»13,075 


»11,042 

»29,749 
»14,449 
»15,300 

»32,236 

•28,849 

1,553 

1,834 

2,797 

1,855 

942 

•3,542 

•1,350 
•2,192 


1,531 
•3,210 

•904 

4,181 
3,156 
1,025 


93,874 


73,439 

8,432 

12,003 


8,134 

22,309 

12,732 

9,577 

28,307 

25,502 

1,436 

1,369 

2,889 

2,001 

888 

2,779 

1,036 
1,743 


1,376 
2,272 

685 
4,688 
3,825 

863 


-9 

+61 
-1 


-13 
(') 
-25 

-2 

-2 
424 
-25 

+6 
4« 
+3 


+11 
-19 


+1 
+10 
-26 


+11 

+19 

+8 


+S 

+16 
+13 
+20 

+11 
+11 
+34 
(M 

+3 
(») 

+9 


+45 
+2 

+3 

+4 

+27 

-10 

-9 

-13 


212,858 


170,562 
16,300 
25,996 


19,834 

55,637 
28,865 
26,772 

63,798 

57,115 

3,481 

3,202 

5,764 
3,853 
1,911 

6,829 

2,854 
3,975 


2,955 

5,571 

1,771 

8,403 
6,624 
1,779 


+11 

+20 

+7 


+20 

+19 
+22 

+U 

+10 

+22 

+7 

-3 
-7 
+7 


+28 
+2 


+2 

+1 


-9 

-11 


Table  2 POUNDAGE  AND  DOLLMl  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  2  months 

February  1959 

February  1958 

Pounds  (1,000) 

Value  ($1,000) 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

Percent 
change 

from 

1958 

1959 

1958 

Percent 
change 

from 

1958 

TOTAL  SALES  OF  SELECTED 
ESIABLISHMENIB 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Leas  than  $0,50  per  pound 

115,441 

3,750 
11,324 
18,954 

54,054 
17,756 
9,603 

47,466 

4,182 
6,292 
4,903 

22,876 
4,958 
4,255 

$1,115 
0.556 
0,259 

0,423 
0,279 
0,443 

111,959 

3,216 
10,788 
17,885 

52,966 

17,969 

9,135 

43,609 

3,394 
5,667 
4,495 

21,537 
4,697 
3,819 

$1 ,055 
0,525 
0,251 

0,407 
0,261 
0,418 

235,075 

10,018 
23,920 
35,622 

108,312 
37,039 
20,164 

228,997 

9,592 
20,585 
32,903 

109,282 
37,458 
19,177 

+3 

+4 

+16 

+S 

-1 
-1 
+5 

100,094 

12,516 

13,350 
9,372 

45,781 

10,267 

8,808 

92,614 

11,536 

10,735 

8,513 

44, U9 
9,729 
7,982 

*8 

♦24 
+10 

+4 

+6 

5/  and  10/(  specialties 

+10 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Con^janies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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FOR  RELEASE:    May  11,    1959 


SERIES:    M20C-39 


CONFECTIONERY 

(Including  Chocolate  Products) 

MARCH  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $96.  1  million  in  March  1959.  This  was  8  percent  below  the  sales  of  February  1959  and  11 
percent  above  sales  for  March  of  last  year.  Sales  of  manufacturer- wholesalers  at  $71.  3  mil- 
lion were  12  percent  below  February  1959  and  5  above  March  1958.  Manufacturer- retailers 
sales  increased  29  percent  from  February  1959  to  $13.0  million  and  were  96  percent  above 
March  of  last  year.  Sales  of  chocolate  manufacturers  were  9  percent  below  February  levels  and 
1  percent  below  those  for  March  1958. 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  three  months  of  1959i  poundage  sales  were  up  2  percent  and 
dollar  sales  were  up  7  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  about  the  same  while  poundage  sales  of  package  goods  retailing  above  50  cents 
were  up  7  percent  compared  with  last  year.      (See  reverse  side,    table  2,    for  detailed  statistics.) 

NOTE--Data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based  on 
reports  from  approximately  343  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts. In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of  the  sales 
of  manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  I  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  data 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  19  58)  and  the  monthly  data  for  1958  in- 
cluded in  this   release  are  based  on  f.o.b.    values. 

The  data  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1957  accounted  for  about  50  percent 
of  the  sales  of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Foods 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $  1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisons 


March 

1959 

($1,000) 


February 

1959 
($1,000) 


March 

1958» 
($1,000) 


Percent  change 


March 

1959 

from 

February 

1959 


March 
1959 
from 

March 

1958 


Estimated  sales 
year  to  date 


3  months 

1959 
($1,000) 


Percent 

change 

from 

months 

1958 


Confectionery  and  competitive  chocolate  products,  estimated 
total 

BY  KIND  OF  BUSINESS 

Manuf ac  turer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manuf  ac  turers 

TOTAL  ESTIMATES  SALES  OF  MANUFACTURER -WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Hiddl;  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Olclahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 

•Revised. 

^Retailers  with  two  or  more  outlets.. 

^Less  than  0.5  percent  change. 


96,146 


71,324 
13,004 
11,818 


8,482 

20,718 

12,548 

8,170 

27,034 

24,264 

1,829 

941 

2,910 

1,935 

975 

3,248 

1,340 
1,908 


1,271 
2,496 

891 

4,274 

3,488 

786 


»104,287 

#81,279 

*10,087 

12,921 


8,792 

»25,691 
•14,431 
•11,260 

•31,538 

•28,242 

1,928 

1,368 

2,967 

1,998 

969 

3,287 

1,504 
1,783 


1,424 
2,361 

867 

•4,352 

•3,598 

754 


86,781 


68,243 

6,628 

11,910 


7,750 

20,411 

12,206 

8,205 

24,968 

22,495 

1,437 

1,036 

2,917 

1,991 

926 

2,985 

1,114 
1,871 


1,297 
2,424 

668 

4,823 

4,025 

798 


-12 

+29 

-9 


-19 
-13 
-27 

-14 

-14 

-5 

-31 

-2 
-3 

+1 


-11 
+7 


-2 
-3 
+4 


+2 
+3 
(') 

+8 

+8 

+27 

-9 

(  =  ) 
-3 
+5 


+20 
+2 


-11 

-13 

-2 


309,037 


241,879 
29,344 
37,814 


28,316 

76,126 
41,188 
34,938 

90,924 

81,471 

5,310 

4,143 

8,674 
5,788 
2,886 

10,077 

4,194 
5,883 


4,226 
8,067 

2,662 

12,807 

10,242 

2,565 


+9 

+45 

+5 


+14 
+13 
+16 

+10 

+10 

+24 

+3 

-2 
-6 
+6 


+25 
+2 


-9 

-11 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  3  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

Percent 
change 

from 

1958 

1959 

1958 

Percent 
change 

from 

1958 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1,00  or  more  per  pound... 
$0.50  to  $0.99  per  pound.. 
Less  than  $0.50  per  pound. 

Bar  goods 

102,397 

3,045 

8,374 

14,820 

53,969 

12,816 

9,373 

42,272 

3,558 
4,740 
3,939 

22,457 
3,563 
4,015 

$1,168 
0.566 
0.266 

0.416 
0.278 
0.428 

102,839 

3,456 

8,902 

14,128 

53,790 

14,158 

8,405 

41,001 

3,809 
4,687 
3,592 

21,672 
3,692 
3,549 

$1,102 
0.527 
0.254 

0.403 
0.261 
0.422 

337,472 

13,063 
32,294 
50,442 

162,281 
49,855 
29,537 

331,836 

13,048 
29,487 
47,031 

163,072 
51,616 
27,582 

+2 

0) 

+10 

+7 

C^) 
-3 

+7 

142,356 

16,074 
18,090 
13,311 

68,238 

13,830 
12,823 

133,615 

15,345 
15,422 
12,105 

65,791 

13,421 
11,531 

+7 

+5 
+17 
+10 

+4 
+3 

5^  and  10^  specialties 

+11 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Cooipanles  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 


U.  S.  DEPARTMENT  OF  COMMERCE  BUREAU  OF  THE  CENSUS 

Lewis  L.  Strauss,  Secretary  Robert  W.  Burges^.,  Director 

FOR  RELEASE:     June  8,    1959  SERIES:    M20C-49 

CONFECTIONERY 
(Including  Chocolate  Products) 

APRIL  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $88.4  million  in  April  1959.  This  was  8  percent  below  the  sales  of  March  1959  but  4  percent 
above  sales  for  April  of  last  year.  Sales  of  manufacturer-wholesalers  at  $69.8  million  were 
2  percent  below  March  1959  but  8  above  April  1958.  Manufacturer-retailers  sales  decreased  49 
percent  from  March  1959  to  $6.  6  million  and  were  29  percent  below  April  of  last  year.  Sales  of 
chocolate  manufacturers  were  1  percent  above  March  levels  and  11  percent  above  those  for 
April  1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  four  months  of  1959.  poundage  sales  were  up  2  percent  and 
dollar  sales  were  up  7  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  down  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents 
were  up  7  percent  compared  with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE--Data  presented  in  table  1  of  this  release  are  estimated  industry  totals  based  on 
reports  from  approximately  343  manufacturers  of  confectionery  and  competitive  chocolate  prod- 
ucts. In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of  the  sales 
of  manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer-retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  data 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  data  for  1958  in- 
cluded in  this  release  are  based  on  f. o.b.   values. 

The  data  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  in  1957  accounted  for  about  50  percent 
of  the  sales  of  these  classes  of  producers. 
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For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price   10  cents  -   $  1 .  00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  conparisons 


y^rll 

1959 

($1,000) 


March 

1959 

($1,000) 


^ril 

1958* 

($1,000) 


Percent  change 


J^ril 

1959  from 

March 

1959 


^ril 

19^  froE 

^ril 

1958 


Estimated  sale 
year  to  date 


4  months 

1959 
($1,000) 


Percent 
change 
from  4 
months 

1958 


Confectionery  and  aonpetltive  chocolate  products,  estimated 
total 

BY  KIND  OF  BUSINESS 

Manufac  turer -wholesalers 

Manufacturer-retailers^ 

Chocolate  manxif acturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AMD  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and   Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Jifountain: 

Arizona,   Colorado,    Idaho,   New  Mexico,    and  Utah 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

'■Retailers  with  two  or  more  outlets . 

^Less  than  0,5  percent  change. 


8,Ul8 


69,785 
6,565 

12, 070 


*9G,  135 


*71>271 
*12,9l6 

*11, 99B 


8U,S6l 


64,7^6 

9,277 

10,338 


7,432 

8,482 

6,676 

21,956 

13, 679 

8,277 

*so, 721 

*is,  551 

8,170 

l8,94e 

11,173 

7,769 

26,483 

23,977 

1,636 

870 

•27,036 

•24,266 

1,829 

941 

25,230 

23,023 

1,318 

889 

2,639 

1,650 

989 

♦2,912 

1,935 
♦977 

2,852 
1,726 
1,126 

3,221 

♦3,236 

2,767 

1,240 
1,981 

♦1,328 
1,908 

959 
1,80B 

1,250 

1,271 

1,179 

2,045 

2,496 

2,072 

873 

S9\ 

674 

3,886 
5,225 

661 

♦4,226 

♦3,442 
♦784 

4,554 

5,641 

715 

-2 
-49 
+1 


-12 
+6 
+9 
+1 

-2 

-1 

-11 

-s 

-9 

-15 
+1 

(=) 

-7 
+4 


-18 


-8 

-6 

-16 


+4 


+8 
-29 

♦11 


+30 

-11 

-U 


397,494 


311,609 
35,821 
50,064 


+11 

55,748 

+16 
+22 

+7 

98,085 
54,870 
'•3,215 

+5 

+4 

+24 

-2 

117,409 

105,450 

6,946 

5,013 

-7 

-4 

-12 

11,315 

7,438 
3,877 

+16 

13,286 

+29 
+10 

5,422 
7,864 

5, '•76 
10,110 

3,535 
16,645 
13,421 

3,224 


+9 


+9 

+21 

+7 


+« 

+11. 
+15 
+lli 

+9 

+8 

+24 

+2 

-3 

-5 
+1 


+26 

+4 


+23 

-10 

-11 

-2 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


IVpe  of  product^ 


t^-cVL   1959 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


April  1958 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  4  months 


Pounds  (1,000) 


1959 


I95S 


Percent 
change 

from 

1958 


Value  ($1,000) 


1959 


1958 


Percent 
change 

froa 

1958 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties 


106, 689 

3,256 
9,405 

17, 181 

51, 114 
15,172 
10,  561 


"•3,815 

5,7'^9 
5,297 

4,612 

21, 608 
4,083 
4,464 


$1,151 

0.563 

0.268 
0.423 
0.269 
0.423 


105,100 

3,458 
8,275 

16, 220 

52,441 

13,  502 

9,204 


40, S90 

3,750 
4,397 

4,067 

21,332 
3,496 
3,848 


$1,084 
0.531 

0.251 
0.407 
0.259 

0.4l8 


444, 704 

16, 407 

41,737 

67,735 

213, 422 

64,955 

40,448 


434,936 

16, 506 
37,762 

63,251 

215,513 
65,11s 
36,786 


-1 
+11 

+7 

-1 

+10 


186,761 


19,920 

23, '•79 

17,977 
89,87s 
17,923 
17,584 


174,505 

19,095 
19,819 
16,172 

87,123 
16,917 
15,379 


+7 

+* 

+18 

+11 

+5 

+* 

+14 


^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  maniifacturers  report  sales  by  type  of  product.     Cccipanles  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  nianuf acturers . 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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U.  S.  DEPARTMENT  OF  COMMERCE  BUREAU  OF  THE  CENsO'^^  ^''^H 

Frederick  H.   Mueller,    Acting  Secretary  Robert  W.  Burgess,jQ/(ypor j^^ 

FOR  RELEASE:    July  10,    1959  SERIES:     M20C-59 

CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1959 

lfanufactiu«rs  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $75.8  million  ±d.  Ifay  1959.  This  was  l6  percent  below  the  sales  of  .April  1959  but  2  percent 
above  sales  for  May  of  last  year.  Sales  of  manufacttirer-wholesalers  at  $6o.O  million  were  ik 
percent  below  .^)rll  1959  but  2  above  May  1958.  Manxifaoturer -retailers  sales  decreased  2  percent 
frCwl^rll  1999  to  $6.4  million  and  were  ll^  percent  above  May  of  last  year.  Sales  of  chocolate 
manufacturers  were  59  percent  above  April  levels  and  6  percent  below  those  for  May  1958. 

Reports  from  a  selected  group  of  large  manufjujturer-wholesalers  and  chocolate  manufac- 
turers indicated  that  for  the  first  five  months  of  195S^  poundage  sales  wei^  up  2  percent  and 
dollar  sales  were  up  6  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of  bar 
goods  were  down  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents  were  Tip 
g  percent  compared  with  last  year.  (See  reverse  side^  table  2,  for  detailed  statistics.) 

NOTE — ^Data  presented  In  table  1  of  this  release  are  estimated  industry  totals  based  on 
reports  from  approximately  5^5  manufacturers  of  confectionery  and  competitive  chocolate  products . 
In  1957.;  these  monthly  respondents  accounted  for  85)proxlmately  90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales  of  manufacturer-retailers  and  100  percent  of  the  sales 
of  chocolate  manufacturers. 

The  value  reported  In  table  1  for  manufacturer-retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  pandy)  are  reported  at  f .o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  compscrable  to  monthly  and  annual  data  pub- 
lished in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957-  However, 
the  annual  survey  for  I957  (published  November  I958)  and  the  monthly  data  for  I958  Included  In 
this  release  are  based  on  f .o.b.  values. 

The  data  presented  in  table  2  are  aggregate  f  igirres  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manufacturers  which  In  1957  accounted  for  about  50  percent  of 
the  sales  of  these  classes  of  producers. 
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Table  1 .  — CONFECTIOHEKt  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BDSINESS 


Estimated  sales  of  cuirent  inonth  and  ccngjarisons 


Estimated  sales 
year  to  date 


May 

1959 
($1,000) 


;*rll 

1959 

($1,000) 


Uay 

1958* 
($1,000) 


Percent  change 


Uay 
1959 

frcm 

1959 


Uay 

1959 
from 
May 

1958 


5  months 

1959 
($1,000) 


Percent 

change 

fron  5 

monthfl 

1958 


CoaCectionery  and  co^^)etitive  chocolate  products,  estljnated 
total _ 


H  KIND  OF  BUSINESS 


Manufacturer -wholesalers . 
Manufacturer-retailers^. . 
Chocolate  manufacturers. . 


TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

nitnois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Uaryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Uississlppi. . 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah. 

Pacific 

California 

Washington  and  Oregon .-^^  ^. 


73,852 


60,035 
6,ltl8 
7,579 


5,863 

17,9^*3 

11,  W5 

6,458 

2lt,76o 

22,Wtl 

1,556 

783 

2,186 

1,236 

950 

2,893 

1,130 
1,763 

1,028 


1,339 


717 
3,306 
2,705 

601 


♦88,1»15 


♦69,780 

6,565 

12,070 


7,1(32 

21,956 

13,679 

8,277 

*26,l480 

*23,97'» 

1,636 

870 

2,639 

1,650 

989 

3,221 
1,240 

1,981 


1,250 

2,0U3 

873 
3,886 
3,225 

661 


72,  ite 


58,640 
5,642 
7,860 


5,ei4 

17,523 
11,^0 

5,893 
23,874 
21,711 

1,313 
850 

2,541 
1,470 
1,071 

2,555 

892 
1,661 


948 
1,457 

588 
3,542 
2,947 

595 


-16 


-18 
-16 
-22 

-6 
-6 
-6 

-10 

-17 
-25 

-4 


-9 
-11 


-18 


-34 


+2 

+14 

-6 


+4 

+2 
-1 

+10 

+4 

+3 

+17 

-8 

-14 
-16 
-11 

+13 

+27 
+6 


+8 


-7 
-8 

+1 


'»71,323 


371,641 
42,239 
57,443 


41, 611 

116,028 
66,355 

49,673 

142,166 

127,888 

8,482 

5,796 

13,501 
8,674 
4,827 

16,179 

6,552 
9,627 

6,504 

11,449 

4,252 

13,951 

16,126 

3,825 


+8 


+8 

+20 

+5 


+12 

+12 

+13 

+8 

+8 

+23 

+1 

-6 

-7 

-2 

+12 

+26 
+4 

+3 

(^) 

+2} 

-9 

-11 

-1 


^Revised. 

^Retailers  with  two ,  or  more  outlets , 

^Less  than  0.5  percent  change. 

Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  COHFECinWHOt 


l^e  of  product^ 


Uay  1959 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


May  1958 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  5  montha 


Pounds  (1,000) 


1959 


1958 


Percent 

change 

frcm 

1958 


Value  ($1,000) 


1959 


1958 


Percoit 

Ci]BDg& 

Cram 

1958 


TOTAL  SALES  OF  SELEC- 
TED ESTABLISHMENTS. . 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties. 


90, 490 

1,586 

6,99"* 

17,132 

42,079 
12,248 

10,451 


34,698 


1,711 

3,800 

4,443 

16,754 

3,474 

4,516 


$1,079 
0.543 

0.259 

0.398 

0.284 
0.432 


91,140 

1,651 

7,121 

16,303 

'•5,735 

12,561 

9,769 


34,550 

1,587 
3,838 

17,684 
3,234 
4,032 


$0,961 

0.539 

0.256 

0.4o4 
0.257 
0.413 


535,194 

17,993 

48,731 

84,867 

255,501 
77,203 
50,899 


526, 076 

18,157 

44,865 

79,554 

259,248 
77,679 
'•6,555 


-1 
+9 

+7 

-1 

-1 
+9 


221,459 

21,^1 

27,279 

22,420 

106, 652 
21,397 
22,100 


209,055 

20,682 

23,657 
20,347 

104,807 
20,151 
19,411 


+6 


+5 

+15 

+10 

+2 

+6 

+14 


A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     CcDipanies  r^orting 
such  detail  account  for  approximately  hnlf  of  the  total  dollar -sales  of  manufacturers. 
^Includes  penny  goods . 
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CONFECTIONERY 
(Including  Chocolate  Products) 

JUNE  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $72.2  million  in  June  1959.  This  was  -3  percent  below  the  sales  of  May  1959  but  was  6  per- 
cent above  sales  for  June  of  last  year.  Sales  of  manufacturer- wholesalers  at  $59.9  million 
were  -1  percent  below  May  1959  but  were  Tpercent  above  June  1958.  Manufacturer- retailers 
sales  decreased  18  percent  from  May  1959  to  $5.  2  million  but  were  16  percent  above  June  of 
last  year.  Sales  of  chocolate  manufacturers  were  4  percent  below  May  leve],s  and  7  percent 
below  those  for  June   1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  six  months  of  1959,  poundage  sales  were  up  2  percent  and 
dollar  sales  were  up  5  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  down  1  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents 
were  up  5  percent  compared  with  last  year.     (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE--Statistics  presented  in  table  1  of  this  report  are  estinnated  industry  totals  based 
on  reports  fronn  approximately  343  manufacturers  of  confectionery  and  connpetitive  chocolate 
products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of  the 
sales  of  manufacturer- wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100  per- 
cent of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer-retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  connparable  to  monthly  and  annual  statis- 
tics published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957. 
However,  the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  statistics  for 
1958  included  in  this  report  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 

Prepared  by  the  Bureau  of  the  Census,   Industry  Division,    Foods 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -    $1.  00  per  year 


Table  l.~CONFECTIOKERY  AND  CCMPETITrVE  CHOCOLATE  PHOOTCTS:     DOLLAR  SALES  BY  KIND  OF  BDSISESS 


Estljnated  sales  of  cxirrent  month  and  ccn^arlsans 


June 

1959 

($1,000) 


Uay 

1959 
($1,000) 


June 

1958* 

($1,000) 


Percent  change 


June 
1959 
fratn 
Uay 

1959 


June 
1959 
from 
Jime 
1958 


Estlaiated  sales 
year  to  date 


6  noctbs 

1959 
($1,000) 


Percent 
change 
froB  6 
mon'Uis 

1958 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODOCTS, 
ESTIMATED  TOTAL 

BY  Euro  OF  BUSINESS: 

ManuTacturer-wholesalers 

Manufacturer-retailers  ^ ; 

Chocolate  manufacturers 

TOTAL  ESTBJAIED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

lUlnois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Daiota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columhia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah)  . . . . 

Pacific 

California 

Washington  and  Oregon 

♦Revised , 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


72,161 


59,854 
5,231 

7,076 


5,855 

17,313 
11,396 

5,917 

24,927 

22,838 

1,342 

747 

2,229 

1,314 

915 

2,824 

1,109 
1,715 


951 

1,279 

686 

3,790 

3,207 

583 


*74,019 

«6Q,222 

6,418 
7,379 


5,863 

17,943 

11,485 

6,458 

•24,761 

•22,442 

1,536 

783 

•2,184 

1,236 

•948 

•2,904 

*l,l4l 
1,763 

1,028 
1,339 

717 

•3,483 

•2,882 

601 


68,180 


56,058 
4,528 
7,594 


5,550 

17,109 

11,665 

5,446 

22,216 

20,535 

948 

733 

2,492 

1,575 

917 

2,270 

893 
1,377 


893 

1,058 

582 

3,888 

3,361 

527 


(^) 
-4 
-1 
-8 

+1 

+2 
-13 

-5 
+2 
+6 
-3 


+11 

-3 


+6 


+7 
+16 

-7 


+5 

+1 
-2 

+9 

+12 

+11 
+42 
+2 

-11 
-17 
(^) 
+24 

+24 
+25 

+6 

+21 
+18 

-3 

-5 
+11 


•544,32 


•432,545 
47,470 
64,519 


47,466 

133,541 
77,751 
55,590 

167,094 

150,727 

9,ae4 

6,543 

15,728 
9,988 

5,740 
19,014 

7,672 
11,542 

7,455 

12,728 

4,938 

•24,779 

20,371 

4,408 


+6 


+8 

+20 

+3 


+11 
+10 

+13 

+9 

+3 

+25 

+1 

-6 
-8 

-s 

+14 

+26 
+7 

+3 

+2 

+22 

J4 
-5 
(=0 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CCNFECTICBJEKY 


First    6  Tnrm+.hH 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

Percent 
change 

fron 
1958 

1959 

1958 

Percent 

cbnge 

froB 

1958 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

91,036 

1,280 

7,326 

16,392 

43,325 

12,137 

10, 576 

34,436 

1,297 
4,047 
4,385 

17,088 
3,029 
4,592 

$1,013 
0.552 
0.267 

0.394 
0.250 
0.434 

90,009 

1,389 

7,607 

16,311 

4a,  572 

12,131 

9,999 

}j,69e 

1,348 
4,156 
4,088 

16,755 
3,210 
4,161 

$0,970 
0.544 
0.251 

0.594 
0.265 
0.416 

626, 230 

19,273 

56,057 

101,259 

298,826 
89,340 
61,475 

616,085 

19,546 
52,490 
95,865 

301,820 
89,810 
"56,55^ 

+2 

-1 

+7 
+6 

-1 
-1 
+9 

255,895 

22,928 
31,326 
26,803 

123,720 
24,426 
26,692 

242,  7» 

22,030 
27,793 
24,435 

121,562 

23,361 
25,572 

+5 

+4 
+15 
+10 

+2 
+5 

+15 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound... 

$.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound. 

Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties 

A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  1^6  of  prodwst.     Ccapanles  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 

(Including  Chocolate  Products) 

JULY  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  67.5  million  in  July  1959.  This  was  6  percent  below  the  sales  of  June  1959  but4  percent 
above  sales  for  July  of  last  year.  Sales  of  manufacturer-wholesalers  at  $55.5  million  were 
7  percent  below  June  1959  but  6  above  July  1958.  Manufacturer- retailers  sales  decreased  6 
percent  from  June  1959  to  $4.9  million  and  were  20  percent  above  July  of  last  year.  Sales  of 
chocolate  manufacturers  were  1  percent  above  June  levels  and  12  percent  below  those  for 
July  1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  nnanu- 
facturers  indicated  that  for  the  first  seven  months  of  1959,  poundage  sales  were  up  Ipercent 
and  dollar  sales  were  up  5  percent,  compared  with  the  same  period  last  year.  Poundage  sales 
of  bar  goods  were  down  2  percent  while  poundage  sales  of  package  goods  retailing  above  50 
cents  were  up  6  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics. ) 

NOTE- -Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent 
of  the  sales  of  manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100 
percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for  1958  in- 
cluded in  this  publication  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer- wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  puoducers. 
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Table  l.~CONFECTIOKE30r  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY  KMD  OF  BOSMESS 


Estimated  sales  of  current  month  and  cco5>ari8cinB 


June 

1959 

($1,000) 


May 

1959 

($1,000) 


June 

1958* 

($1,000) 


Percent  change 


June 

1959 

from 

Uay 

1959 


June 
1959 
frcm 
June 
1956 


Efitljuated  aalee 
year  to  date 


6  months 
1959 

($1,000) 


Percent 
change 
f  ran  6 

1958 


CONFECTIONERY  AND  CQMPETmVE  CHOCOLATE  PRODUCTS, 
ESTIMAIED  TOTAL 

Bit  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manuf  actxirer-retailers  ^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Usxico,  and  Utah) .... 

Pacific 

California 

Washington  and  Oregon 

•Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


72,161 


59,854 
5,231 
7,076 


5,855 

17,313 
11,396 

5,917 
24,927 
22,858 

1,342 
747 

2,229 

1,514 

915 

2,824 

1,109 
1,715 


951 

1,279 

686 

5,790 

5,207 

585 


«74,019 

•60,222 
6,4l8 
7,579 


5,865 

17,945 

11,485 

6,458 

»24,76l 

♦22,442 

1,556 

785 

•2,184 

1,256 

•948 

•2,904 

*1,  l4i 
1,765 


1,028 

1,339 

717 

♦3,485 

•2,882 

601 


68,180 


56,056 
4,528 
7,594 


5,550 

17,109 

11,66a 

5,446 

22,216 

20,555 

948 

735 

2,492 

1,575 

917 

2,270 

895 
1,577 

895 

1,058 

582 

5,888 

5,361 

527 


(^) 
-4 
-1 
-8 

+1 

+2 

-15 

-5 

+2 

+6 
-5 


-5 
-5 

-7 
-4 
-4 

+9 

+11 

-5 


+7 

+16 

-7 


+1 
-2 
*9 

+12 
+11 
+42 
+2 

-11 
-17 
(^) 
+24 

+24 

+25 

+6 
+21 
+18 

-3 

-5 

+11 


♦544,32 


♦432, 543 
47,470 
64,519 


47,466 

135,541 
77,751 
55,590 

167,094 

150,727 

9,824 

6,543 

15,728 
9,988 
5,740 

19,014 

7,672 
11,542 

7,455 

12,728 

4,958 

♦24,779 

20,371 

4,408 


+8 


+8 

+20 

+3 


+U 
+10 

+13 

+9 

+e 
+25 

+1 

-6 

-a 

-2 
+14 

+26 
+7 

+3 

+2 

+22 

-5 


Table  2. —POUNDAGE  AMD  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CeMFELTiONEKI 


First  6  mcntha 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

PercMit 

froL 
1958 

1959 

1958 

Percait 

ch«nge 
froB 
1958 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

91,036 

1,280 

7,326 

16,592 

45,525 
12,157 
10, 576 

34,436 

1,297 
4,047 
4,383 

17,088 
3,029 
4,592 

$1,015 
0.552 
0.267 

0.594 
0.250 
0.454 

90,009 

1,589 

7,607 
16,511 

42, 572 

12,131 

9,999 

35,698 

1,348 
4,136 
4,088 

16,755 
5,210 
4,161 

$0,970 
0.544 
0.251 

0.594 
0.265 
0.416 

626,250 

19,273 

56,057 

101,259 

298,826 
89,540 
61,475 

616,035 

19,546 
52,490 
95,865 

501, 820 
39,810 
56,554 

+2 
-1 

+7 
+6 

-1 
-1 
+9 

255,895 

22,928 

51,526 
26,805 

125,720 
24,426 
26,692 

242,73 
22,<90 

27,795 

24,455 

121,562 
25,561 
25,572 

+5 

+4 
♦15 
+10 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound... 

$.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound. 

Bar  goods 

Bulk  goods^ 

+5 
+13 

5^  and  10^  specialties 

A  selected  group  of  large  manuTacturer-wholesalers  and  chocolate  manxifacturers  report  sales  by  tjpe  of  product.     C(^>anies  reporting 
such  detail  account  for  approxljnately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 

(Including  Chocolate  Products) 

JULY  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  67.5  million  in  July  1959.  This  was  6  percent  below  the  sales  of  June  1959  but4  percent 
above  sales  for  July  of  last  year.  Sales  of  manufacturer-wholesalers  at  $55.5  million  were 
7  percent  below  June  1959  but  6  above  July  1958.  Manufacturer- retailers  sales  decreased  6 
percent  from  June  1959  to  $4.9  million  and  were  20  percent  above  July  of  last  year.  Sales  of 
chocolate  manufacturers  were  1  percent  above  June  levels  and  12  percent  below  those  for 
July  1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  seven  months  of  1959f  poundage  sales  were  up  Ipercent 
and  dollar  sales  were  up  5  percent,  compared  with  the  same  period  last  year.  Poundage  sales 
of  bar  goods  were  down  2  percent  while  poundage  sales  of  package  goods  retailing  above  5.0 
cents  were  up  6  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics.  ) 

NOTE- -Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957,  these  monthly  respondents  accounted  for  approxinnately  90  percent 
of  the  sales  of  manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100 
percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer-retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for  1958  in- 
cluded in  this  publication  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 

Prepared  by  the  Bureau   of  the  Census,    Industry  Division,    Foods 


For  sale  by  the  Bureau  of  the  Census,   Washington  25,   D.   C. 
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Table  1 .  — CONFECTIOHERY  AND  CajPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  cco^tarlaons 


July 

1959 

($1,  000) 


June 

1959 

($1,000) 


July 

1958' 

($1,000) 


Percent  change 


July  1959 

from 
June  1959 


July  1959 

from 
July  1958 


Estimated  sales 
year  to  date 


7  monthfl 

1959 

($1,000) 


Percent 

change 

frco 

7  n>Qnt.hs 

1958 


Confectlanery  and  ccl^^)etitlve  chocolate  products, 
estimated  total ■ 

BJt  KIND  OF  BOSWESS: 

Manufacturer-wholesalers , 

Manufacturer-retailers^ ,. 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BT  DIVISION  AND  STATES 

New  England 

kiddle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

Eaat  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minneecta,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central: 

Kentucky,  Tennessee,  Alabama,  and  Mississippi 

West  South  Central: 

Arkansas,  Louisiana,  Oklahcna,  and  Texas 

Mountain: 

Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah 

Pacific 

California 

Washington  and  Oregon 

•Revised. 

Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change. 


67,51*0 


55,1*52 
l*,92l* 
7,161* 


5,1*20 

16,530 

U,751 

'*,779 

22,996 

21,081* 

1,551 

561 

1,875 

1,056 

819 

2,707 
1,01*1* 

1,665 
951* 

1,170 
592 

5,228 

2,671* 
551* 


*72,139 


»59,832 
5,231 
7,076 


5,855 

17,315 

11,396 

5,917 

♦21*,  950 

•22,81*1 

1,31*2 

71*7 

2,229 

1,311* 

915 

•2,799 

•1,081* 
1,715 


951 
1,279 

686 

3,790 

3,207 

583 


61*,  677 


52,1*1*1 
'*,119 
8,117 


1*,1*85 

15,125 

10,608 

1*,517 

22,81*0 

21,225 

985 

630 

2,355 

1,1*1.1 

912 

2,276 

789 
1,1*87 

923 

1,11*5 

I187 

2,807 

2,282 

525 


-5 
+3 
-19 
-8 
-8 
+1 
-25 
-16 
-20 
-10 


+6 
+20 
-12 


612,050 


52,591* 
71,685 


52,886 


+9 

+U 

+6 

11*9,  ffn. 

89,502 
60,569 

+1 

+37 
-U 

190,095 

171,811* 

11,175 

7,101* 

-20 

-27 
-10 

17,603 

11,01*1* 

6,559 

+19 

21,696 

+32 
+12 

8,691 
13,005 

+1 

8,389 

+2 

13,898 

+22 

5,530 

+15 

+17 
+6 

28,007 

25,01*5 
l*,962 

+« 


+7 
+20 
+8 


+s 

+u 
+10 
+12 

+8 

+7 
+26 
(^) 

-8 
-11 

-3 
+11* 

+26 
+7 

+3 

+2 


-2 
-5 
+1 


Table  2 .  — POUNDAQE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIOMERI 


First  7  months 

Pounds  (1,000) 

Value  ($1,000) 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

Percent 

change 
fron 
1958 

1959 

1558 

Percent 

change 

rrai 

1958 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

87,263 

971 

8,1*21 

15,525 

39,811 

12,723 

9,812 

52,51*6 

965 
l*,lnl* 
11,032 

15,616 
3,368 
'*,153 

$0,992 
O.52I* 
0.260 

0.392 
0.265 
0.1*25 

88,985 
915 

6,983 
11*,  5^ 

1*3,81*5 

13,701* 

8,957 

32,768 

1  873 
5,81*2 
3,652 

17,196 
5,1*96 
5,729 

$0,951* 
0.550 
0.21*9 

0.592 
0.255 
0.1*16 

713,1*93 
20, 2M* 

61*,  1*78 
116,781* 

358,657 
102,065 

71,287 

705,070 

20, 1*61 

59,1*73 

110,1*48 

345,665 

105,514 

65,511 

+1 

-1 
+8 
+6 

-2 
-1 

+9 

288,441 

25,691 
35, 71*0 
30,855 

139,336 

27,794 
50,845 

275,521 

22,9<S 
31,635 
28,067 

138,758 
26,85T 
27,501 

+5 

+4 
+13 

+10 

(') 

+5 

+15 

Package  goods  made  to 
retaU  atl 
$1.00  or  more  per'pound.. 
$0.50  to  $0.99  per  pound. 
Leas  than  $0.50  per  pound 

Bulk  goods^ 

5^  and  lOii  specialties 

A  selected  gra^  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Coipanles  reporting 
Buch  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods . 
^Lees  than  0.5  per&ent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 
AUGUST  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  75.2  million  in  August  1959.  This  was  12  percent  above  the  sales  of  July  1959  and  3  percent 
above  sales  for  August  of  last  year.  Sales  of  manufacturer- wholesalers  at  $59.  7  million  were 
9  percent  above  July  1959  but  relatively  unchanged  compared  to  August  1958.  Manufacturer- 
retailers  sales  decreased  1  percent  from  July  1959  to  $5,0  miillion  but  were  14  percent  above 
August  of  last  year.  Sales  of  chocolate  manufacturers  were  46  percent  above  July  levels  and  18 
percent  above  those  for  August  1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  eight  months  of  1959,  poundage  sales  were  up  1  percent 
and  dollar  sales  were  up  4  percent,  compared  with  the  saine  period  last  year.  Poundage  sales- 
of  bar  goods  were  down  1  percent  while  poundage  sales  of  packaging  goods  retailing  above  50 
cents  were  up  1  percent  compared  with  last  year.  (See  reverse  side,  table  2,  for  detailed 
statistics.  ) 

NOTE--Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  per- 
cent of  the  sales  of  manufacturer-wholesalers,  87  percent  of  sales  of  njanufacturer-retailers 
and  100  percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  nnanufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957. 
However,  the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for 
1958    included  in  this  publication  are  based  on  f.  o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate  manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 
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Table  1. --CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisons 


August 
1959 

($1,000) 


July 
1959 

($1,000) 


August 
1958* 

($1,000) 


Percent  change 


August 
1959  from 

July  1959 


August 

1959  frcm 

August 

1958 


Estimated  sales 
year  to  date 


6  mcmtbE 
1959 

($1,000) 


Percent 

change 

frco 

8  aatitiiB 

1958 


CONFECTIONERY  AND  CfflllPETmVE  CHOCOLATE  PRODUCTS, 
ESTIMAIED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTDSER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic .- 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi ) 

West  South  Central:  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Itountaln:  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


75,213 


59,719 

5,007 

10,1*87 


6,351 

17,063 

11,261 

5,802 

21*,  870 

22,21*7 

1,807 

816 

2,21*4 
1,11*2 
1,10a 

2,916 

1,111 
1,805 


1,007 

1,180 

662 

3, 1*26 
2,801* 

622 


♦66,868 


♦51*,  633 

♦5,071 

7,161* 


♦1*,1*90 

16,530 

11,751 
l*,779 

•23,396 

•21,083 

*1,752 

561 

1,875 

1,056 

819 

•2,708 

♦1,01*5 
1,66J 


93I* 

1,170 

♦588 

♦2,91*2 

♦2,387 

♦555 


73,138 


59,901* 
l*,38l 
8,853 


6,681 

19,069 

13,388 

5,681 

23,393 

21,591 

1,087 

715 

2,1*61 
1,379 
1,082 

2,508 

831 
1,677 


986 

1,039 

557 

3,210 

2,678 

532 


+1*1 

+3 

-I* 
+21 

+6 

+6 

+3 

+'*5 


+35 

+8 

+6 
+9 

+8 

+1 

+13 

+16 
+17 
+12 


+3 


(^) 
+1'* 
+18 


686,591 


5'*6,873 
57,5'*8 
8e,170 


58,307 


-11 
-16 

+2 

166,951* 

100,763 

66,171 

+6 

+3 
+66 
+11* 

215,363 

194,060 

13,383 

7,920 

-9 
-17 
+2 

19,847 

12,186 

7,661 

+16 

24,615 

+31* 
+8 

9,8® 
14, 810 

+2 

9,396 

+11* 

15,078 

+19 

6,188 

+7 

+5 

+17 

31,147 

25,562 

5,585 

*6 

+19 

+4 


+6 
+11 

+8 
+6 

+35 

+1 

-8 

-11 

-2 

+14 

+27 
+7 


+3 

+2 

+22 

-2 
-3 

+2 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  UANUFACTURER-WHQLESAI£RS  AND  CHOCOLAIE  UftNUFACTDRERS,  BY  TYPE  OF  OQNIEOTIONEHY 


First  8  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1959 

1958 

Percent 
change 

from 

1958 

1959 

1958 

Percent 
change 

fron 

1958 

TOrtAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
io.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

Bar  goods 

96,795 

1,1*95 

7,297 

17,026 

45,815 

15,471 

9,691 

36,949 

1,507 
4,046 
4,374 

18,963 
4,022 
4,037 

$1,008 
O.55I* 
0.257 

0.4l4 
0.260 

0.417 

97,6o4 

1,1*95 
U.,0Oi 
15,844 

45,815 

15,894 

9,555 

37,136 

1,436 
6,157 
5,951 

17,392 
4,306 
3,894 

f0.96l 
b.560 
J. 249 

0.397 
0.271 
0.408 

810,288 

21,739 

71,775 

133,810 

384,452 

117,53'* 

80,978 

802,674 

21,956 

70,476 

126,292 

389,478 

119,408 

75,064 

+1 

-1 

+2 
+6 

-1 

-2 
+8 

525,390 

25,398 
39,786 
35,209 

158,299 
31,816 
34,882 

512,657 

24,339 
37.792 
32,018 

156,150 
31,163 
31,195 

+4 

+4 

+5 

+10 

+1 

+2 
+12 

Bulk  goods^ 

5^  and  10^  specialties 

^A  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Conqjanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 

(Including  Chocolate  Products) 

OCTOBER  1959 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  $127.4  million  in  October  1959.  This  was  3  percent  below  the  sales  of  September  1959  and 
about  the  same  as  sales  for  October  of  last  year.  Sales  of  manufacturer-wholesalers  at  $103,  7 
million  were  about  the  same  as  sales  in  September  1959  and  October  1958.  Manufacturer- 
retailers  sales  increased  32  percent  over  September  1959  to  $7.  1  million  and  were  10  percent 
above  October  of  last  year.  Sales  of  chocolate  manufacturers  were  23  percent  below  September 
1959    levels  and  2  percent  below  those  for  October   1958. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  for  the  first  ten  months  of  1959,  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  4  percent,  compared  with  the  same  period  last  year.  Poundage  sales  of 
bar  goods  were  down  3  percent  while  poundage  sales  of  package  goods  retailing  above  50  cents 
were  up  5  percent  compared  with  last  year.    (See  reverse  side,   table  2,   for  detailed  statistics.) 

NOTE--Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive  choco- 
late products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of 
the  sales  of  manufacturer- wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100 
percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.  o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for  1958 
included  in  this  publication  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate-manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 
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Table  1 . —CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSIKESS 


Estimated  sales  of  current  month  and  ccc5)arisons 


October 
iyt59 

($1,000) 


September 
1959* 

($1,000) 


October 

1958* 

($i,ooo) 


Percent  change 


October 
1959  frcHD 
September 

1959 


October 

1959  frcsn 

October 

1958 


Estimated  sales 
year  to  date 


10  months 
1959 

($1,000) 


Percent 

change 

from 

10  mcKiths 

1958 


GONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma, 
and  Texaa ) 

Mountain:   (Arizcma,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change. 


127,358 


105,661. 
7,l't8 
16,51.6 


12,01.9 

27,021 
16,873 
10, 11.8 

1.1,791. 

36, 1.79 
3,781 
1,551. 

It,  299 
2,269 
2,030 

5,21.9 

2,230 
3,019 


2,959 

2,828 

1,028 

6,1.37 
5,368 
1,069 


131,666 


104,785 

5,1.00 

21,1.83 


12,219 

31,552 
20,1.92 

11,060 

1.2, 976 
37,975 

3,581. 

I,'tl7 

5,727 
1,859 
1,868 

4,205 

1,695 
2,512 


1,995 

2,231 

939 

4,959 
5,804 
1,155 


126, 917 


103,479 

6,520 

16,918 


11,977 

27,647 
16,607 

11, 04o 

42,223 

37,437 

3,146 

1,640 

3,702 
2,227 
1,475 

5,139 

2,182 
2,957 


3,321 

2,843 

1,222 

5,405 
4,259 
1,146 


+32 
-23 


-14 
-18 


-3 
-4 
+5 
+8 

+15 

+22 

*9 

+25 
+52 

+20 


+48 

+27 

+9 

+50 

+41 

-6 


n 


(^) 

+10 
-2 


926,500 


740,905 
65,991 

119, 604 


80,522 


-2 
+2 
-8 

222,182 

138,133 

84,049 

-1 

-3 

+20 

-6 

284,705 

254,756 

19,076 

10,871 

+16 

+2 

+38 

29,950 
16,558 
13,592 

+2 

56,772 

+2 
+2 

15,896 
20,876 

-11 

17,125 

-1 

20,119 

-16 

8,155 

+19 

+26 

-7 

41,577 

33,^5 

7,742 

+2 
+18 
(^) 


(=) 

+5 

+4 
+1 

+2 

+1 

+17 

-1 

+7 
+5 

+13 


+7 
+11 


-5 
+6 

+14 

-2 
-3 

+3 


Table  2.~P0UNDACa:  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONITCTIfflJERY 


First  10  mmths 

October  1959 

October  195e« 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1959 

1958 

Percent 
change 

frcm 

1958 

1959 

1958 

Percent 
change 

from 

1958 

TOTAL  SALES  OF  SKT.KCTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0,99  per  pound. 
Less  than  $0.50  per  pound 

144, 190 

4,804 
19,962 
24,849 

57,524 
25,686 
15,565 

60,271 

4,821 
10,517 
7,277 

24,472 
6,875 
6,309 

$1,004 
0.527 
0.295 

0.427 
0.290 
0.465 

145,  076 

4,510 
18,980 
21,200 

66,406 
25,315 
10,665 

60,050 

4,291 

10,380 

5,920 

28, 156 
6,723 
4,600 

$0,951 
0.547 
0.279 

0.424 
0.288 
0.431 

1,  111,  514 

52,252 
116,965 
183,224 

509,967 
165,559 
105,547 

1,100,727 

52,373 
110,315 
172, 405 

525,880 

162,502 

99,454 

+1 

(^) 
+6 
+6 

-5 
+1 
+6 

455,541 

36,016 
63,641 
49,561 

212, 594 
45,612 
45,917 

455,706 

54,551 
59,252 
4j,284 

215,408 
43,474 
41,757 

+4 

+Jt 

+7 

+15 

Bulk  eoods? 

+5 

5^  and  10#  specialties 

+10 

1 

televised 

H  selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product,     Ccii5>anies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manxif acturers . 
^Inclxides  penny  goods. 
^Less  than  0.5  percent  change. 
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Frederick  H.  Mueller,  Secretary  Robert  W.  Burgess,  Director 


FOR  RELEASJJ:    January  ik,    I96O  SERIES:     M20C-119 


CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  19.S0 

Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  122.5  million  in  November  1959.  This  was  4  percent  below  the  sales  of  October  1959  but  6 
percent  above  sales  for  November  of  last  year.  Sales  of  manufacturer-wholesalers  at  $101.5 
million  were  2  percent  below  sales  in  October  1959  but  6  percent  above  November  1958.  Manu- 
facturer-retailers sales  increased  13  percent  over  October  1959  to  $8.  1  million  and  were  li 
percent  above  November  of  last  year.  Sales  of  chocolate  manufacturers  were  22  percent  below 
October   1959  levels  and   1  percent  below  those  for  November   1958. 

Reports  from  a  selected    group  of  large    manufacturer-wholesalers  and    chocolate  manu- 
facturers   indicated  that  for  the  first  eleven    months  of  1959,     poundage     sales  were  up  2  percent 
and  dollar  sales  were  up  5  percent,    compared  with  the  same  period  last  year.   Poundage  sales  of 
bar  goods  were  down    1  percent  while  poundage     sales  of  package    goods  retailing  above  50  cents 
were  up  4  percent  compared  with  last  year.       (See  reverse  side,    table  2,    for  detailed     statistics) 

NOTE- -Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive  choco- 
late products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent  of 
the  sales  of  manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and  100 
percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.o.b.  factory  level  rather  thein  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  mo^nthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for  1958 
included  in  this  publication  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate-manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 
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l^ble  1. —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BY"  KIND  OF  BUSINESS 


Estimated  sales  of  current  month,  and  canparisons 


Estimated  sales 
year  to  date 


November 
1959 

($1,000) 


October 
1959 

($1,000) 


November 

1958* 

($1,000) 


Percent  change 


November 

1959  frcm 
October 

1959 


November 

1959  frcm 

November 

1958 


U  months 
1959* 

($1,000) 


Percent 

change 

fran 

11  mmths 

1958 


COHFECTIOMERY  AND  OCMPETITIVE  CHOCOLATE  PRODDCTE, 
ESTBJAIED  TOTAL 

Ef  KDttl  OF  BnSMESS: 

Uaziuf  ac  turer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALEBS 
m  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

lUlnois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central:  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain;  (Arizona,  Colorado,  Idaho,  New  Mexico  and 
Utah) 

Pacific 

California .>i 

Washington  and  Oregon 

•Revised . 

"^Retailers  with  two  or  more  outlets . 

^ss  than  0.5  percent  change. 


122,511 


101, 51*6 

8,111 
12,854 


12,094 
28, 110 

16, 056 
12,054 

35,  't91 

29,513 

't,233 

1,745 

5,829 
3,376 
2, 1*53 

6,s80 

2,308 
3,972 


2,532 

3,891 

1,463 

5,856 
4,427 
1,429 


«127, 496 


•103,602 
7,148 
16,546 


•12, 101 
27,021 

16,873 

10,148 

•41, 670 

•36, 454 

•3,68s 

1,534 

4,299 
2,269 
2,030 

•5,463 

2,230 
•3,233 


2,959 

•2,824 

1,028 

6,437 
5,368 
1,069 


115,771 


95,455 

7,333 

12,985 


10,919 

27, 51'' 
16, 165 
11,349 

32,228 

27,818 

2,617 

1,793 

4,826 
2,928 
1,898 

5,957 

2,117 
3,840 


2,651 

3,592 

1,391 

6,375 
5,002 
1,373 


-2 
+13 
-22 


(^) 

+4 

-5 

+19 

-15 
-19 
+15 
+14 

+36 
+49 
+21 

+15 

+3 

+23 


-14 
+38 
+42 

-9 

-18 
+3'' 


+6 

+u 
-1 


+2 
-1 
+6 

+10 

+6 

+62 

-3 

+21 

+15 

+29 

+5 

+9 
+3 


1,03,446 


846,886 

74,102 

132,458 


92,668 

250,292 

154,189 

96,103 

324,367 

288,541 

23,210 

12,616 

35,779 
19,954 
15,845 

43,266 

18,204 
25,062 


19,657 

24,006 

9,618 

47,235 

38,062 

9,171 


+3 

+17 

(=0 


+3 
+4 
+2 

+4 

+3 

+23 

-1 

+9 

+5 

+15 

+9 

+a 

+10 


-3 

+6 

+13 

-3 
-4 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


November  1959 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


November  1958* 


First  11  months 


Pounds  (1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1959 


1958 


Percent 

change 

from 

1958 


Value  ($1,000) 


1959 


1958 


Percent 

change 

from 

1958 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  ^ 


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per  pound 
Less  than  $0,50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10(^  specialties. 


124,797 


8,864 
18,120 

21,895 

47,553 
18,857 
9,508 


54,858 


9,580 
9,799 

6,102 

19,706 
5,4o4 
4,267 


$1,081 
0,541 

0,279 

0,4l4 
0,287 
0.449 


121, 067 


8,417 
17,577 

21,327 

47, 287 

17,782 

8,677 


55,045 


9,096 
9,486 

5,867 

19,902 
4,958 
3,736 


$1,081 
0.540 

0.275 
0.421 
0.279 
0.431 


1,247,770 


41,  U6 
135,085 

209, 161 

563,739 
183,293 
115,376 


1,221,794 


40,790 
127,890 

193,732 

571,167 
180,084 
108,131 


511,957 


45,596 
75,440 

57,072 

234,247 

51,300 

50,302 


4S8,751 


43,627 
68,758 

49,151 
S3, 310 

48,432 
45,493 


+5 


+5 
+7 

+16 

+6 
+11 


•Revised. 

^A  selected  group  of  large  manufacturer-  wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Conpanies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 

^Includes  penny  goods . 

^Less  than  0.5  percent  change. 
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DECEMBER  1959 


Manufacturers  sales  of  confectionery  and  competitive  chocolate  products  were  estimated 
at  112.7  million  in  December  1959.  This  was  8  percent  below  the  sales  of  November  1959  but  7 
percent  above  sales  for  December  of  last  year.  Sales  of  manufacturer-wholesalers  at  $80.2 
million  were  21  percent  below  sales  in  November  1959  but  4  percent  above  December  1958. 
Manufacturer- retailers  sales  increased  169  percent  over  November  1959  to  $21.8  million  and 
were  22  percent  above  December  of  last  year.  Sales  of  chocolate  manufacturers  were  17  per- 
cent below  November  1959  levels  but  were  at  the  same  level  as  those  for  December  1958, 

Reports  from  a  selected  group  of  large  manufacturer- wholesalers  and  chocolate  nnanu- 
facturers  indicated  that  for  the  year  1959i  poundage  sales  were  up  2  percent  and  dollar  sales 
were  up  4  percent,  compared  with  last  year.  Poundage  sales  of  bar  goods  were  down  1  percent 
while  poundage  sales  of  package  goods  retailing  above  50  cents  were  up  4  percent  compared  with 
last  year.     (See  reverside,   table  2,   for  detailed  statistics.) 

NOTE--Statistics  presented  in  table  1  of  this  publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343  manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957,  these  monthly  respondents  accounted  for  approximately  90  percent 
of  the  sales  of  manufacturer- wholesalers,  87  percent  of  sales  of  manufacturer- retailers  and 
100  percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  table  1  for  manufacturer- retailers  (retailers  with  two  or  more 
outlets  who  manufacture  their  own  candy)  are  reported  at  f.o.b.  factory  level  rather  than  retail 
level.  Thus  the  monthly  sales  for  this  group  are  not  comparable  to  monthly  and  annual  figures 
published  in  the  monthly  series  prior  to  January  1959  and  the  annual  series  prior  to  1957.  How- 
ever, the  annual  survey  for  1957  (published  November  1958)  and  the  monthly  figures  for  1958 
included  in  this  publication  are  based  on  f.o.b.   values. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by  a  group  of  large 
manufacturer-wholesalers  and  chocolate-manufacturers  which  in  1957  accounted  for  about  50 
percent  of  the  sales  of  these  classes  of  producers. 
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Table  1 . —CONFECTIONERY  AND  CCWPETITIVE  CHOCOLATE  PRODUCTS;  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Estimated  sales  of  current  month  and  comparisons 


December 
1959 

($1,000) 


November 

1959 

(ii;i,ooo) 


December 

1958* 

($1,000) 


Percent  change 


December 

1959  from 

November 

1959 


December 

1959  from 

December 

195S 


Estimated   sales 
year  to  cate 


12  month 
1959 

($1,000) 


Percent 

change 

frcn 

12  mODths 

1958 


CONFECTIONERY  AND  GCMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Majiuf  ac  turer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTD.IATEC  SALES  OF  WiNUFACTURER -WHOLESALERS 
3Y  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin 

West  North  Central 

Vtlnnesota,  Kansas,   South  Dakota,   and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,   District  of  Columbia,   Virginia,  West 

Virginia,  North  Carolina,   and  South  Carolina 

Georgia  and  Florida 

East  South  Central;      (Kentucky,   Tennessee,  Alabama,   and 
Mississippi) 

West  South  Central;      (Arkansas,   Louisiana,   Oklahoma, 
and  Texas ) 

Mountain;      (Arizona,   Colorado,   Idaho,   New  Mexico  and 
Utah) 

Pacific 

Calif  omai 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


112,72't 


80,186 
21,825 
10,715 


11,398 

19,9't9 

11,558 

8,591 

28, 810 

2ii,879 

2,667 

1,261. 

5, 1169 
2,811 
2,658 

4,021 

l,bl6 
2,205 


1,86} 

2,585 

1,'*07 

li,686 
3,l.l;8 

1,253 


•122,  509 


•101, 5'''> 
8,111 

12,851* 


12,09U 

28, 110 
16,056 
12,05l< 

35,''91 

29,513 

"•,233 

1,71*5 

5,829 
3,376 
2,1>53 

•6,278 

2,308 

*3,970 


2,532 

3,891 

1,1.63 

5,856 
11,1.27 
1,1.29 


105,395 


76,771 
17,906 

10,718 


11,012 

18,980 

10, 529 

8,1.51 

27,751 

23,928 

2,152 

1,671 

I.,  91.3 

2,1.26 
2,519 

3,833 

1,595 
2,238 


2,181 

2,31.5 

1,107 

I»,6l7 
3,350 
1,267 


-21 

+169 

-17 


-36 


-26 

-31. 


-20 
-22 

-13 


-.1. 
+22 
(=) 


1,166,168 


927,070 
95,925 
l'.3,173 


loi.,o66 


+5 
+8 
+2 

270, 2Ul 
l65,5i'7 
10U,69l. 

+h 
+h 

+21. 

-2k 

353,177 
313,1.20 

25,87? 

13,880 

+11 

+16 

+6 

1.1,21.8 
22,71*5 
18,503 

+5 

1.7,285 

+11. 

-1 

20,020 
27,265 

-15 

21,520 

+10 

26,589 

+27 

11,025 

+1 

+3 

-2 

51,919 
1*1, 510 
10,1.09 

+1. 
+18 
(=) 


+3 
+1. 
+2 

+1. 

+3 

+23 

-1. 

+9 

+6 

+13 

+9 

+8 
-+9 


-1. 

+6 

+11. 

-2 
-3 
+2 


Table  2.— POUNDAGE  AND  DOLUR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIQNHiY 


Type  of  product^ 


December  1959 


Pounds 
(1,000) 


Value 
(C.1,000) 


Average 
value 


December  1958» 


Pounds 
(1,000) 


Value 

($1,000) 


Average 
value 


12  months 


Pounds  (1,000) 


1959 


1958 


Percent 
change 

frcan 
1958 


Value  ($1,000) 


1959 


1958 


Percent 
change 

fron 

1958 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound. 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties.. 


100, 1*61. 


6,516 
8,602 

ll.,238 

1*3,607 
17,083 
10, Ui8 


Us, 750 


6,963 

l.,65l. 

3,796 

17,922 
I*,  682 
l*,733 


.t>1.069 
0.51*1 

0.267 

0.1*11 
O.271* 
0.1. 5I1 


99,818 


6,31.6 
9,207 

13,976 

1.11,273 

17,177 

8,359 


1*2,651. 


6,709 
l.,988 

3,627 

18,850 
l*,600 
3,880 


$1,057 
0.51*2 

0.260 

0.1.26 
0.268 
0.1.39 


l,3i*8,2jit 


1*7,632 
11*3,687 

223,399 

607,31.6 
200,376 
125,791* 


1,321,612 


1.7,156 
137,097 

207,708 

615, 1.1.0 
197,261 
116, 970 


+8 


551.,  707 


52,559 
78,091. 

60,868 

252,169 

55,982 

55,035 


531,1*05 


50,336 
75,726 

52,778 

252,160 
55,032 
1.9,573 


+1. 
+6 

+15 

{=>) 

+6 
+11 


•Revised . 

^Selected  group  of  large  manufacturer-wholt^salers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0,5  percent  chanr^e. 
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CURRENT  I NPUSTRI ALPORTS 


FDR  RELEASE:   May  24,  I96O 


SERIES:  M20C-09 


CONFECTIONERY 
(Including  Chocolate  Products) 
SUMMARY  FOR  1959 


Manufacturers '  sales  of  ocanfectionery 
and  competitive  chocolate  products  totaled 
$1,150  million  in  1959,  up  4  percent  from  the 
previous  year's  figure  of  $1,110  million.  In- 
creases in  sales  appeared  in  all  classifica- 
tions: manufacturer-wholesalers,  k  percent; 
manufacturer-retailers,  2  percent;  chocolate 
meinufacturers,  5  percent. 

COVERAGE—Statistics  in  this  publica- 
tion are  estimated  industry  totals  based  on 
monthly  reports  from  approximately  543  manu- 
facturers of  confectionery  and  competitive 
chocolate.  In  1957,  these  respondents  acocjunted 
for  approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of  the 
sales  of  manufacturer-retailers;  and  100  per- 
cent of  the  sales  of  chocolate  makers.  In  addi- 


tion, detailed  annual  reports  on  sales  by  type 
of  confectionery,  ingredients  used,  and  sales 
by  class  of  customer  were  collected  on  an 
annual  basis  from  large  establishments  which 
accounted  for  about  90  percent  of  total  con- 
fectionery sales  in  1957-  The  detailed  statis- 
tics compiled  fran  these  reports  will  be  In- 
cluded in  a  report  entitled  "Confectionery 
Sales  and  Distribution,  1958"  to  be  issued 
shortly  by  Business  and  Defense  Services 
Administration,  Food  Industries  Division,  which 
cocjperated  In  the  survey. 

This  publication  was  prepared  In  the 
Industry  Division  xmder  the  supervision  of 
Willis  K.  Jordan,  Chief,  Foods,  Textiles,  and 
Apparel,  by  Edward  A.  Robinson,  Chief,  Foods, 
and  Robert  T.  O'Reagan,  Statistician. 


Table  1 . —CONFECTIONERY  PRODUCTS:  MANUFACTURERS'  SALES,  BY  KIND  OF  BUSINESS, 

1957-1959 

(in  millions) 


Kind  of  business 

1959 

1958* 

1957* 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

TOTAL 

2,929 

2,594 

88 

247 

^1,150 

924 
^8 
148 

2,821 

2,485 

92 

246 

%  110 

890 
^76 
144 

2,760 

2,405 

89 

266 

^1,050 

857 

75 

l40 

Manufacturer-wholesalers 

Manufacturer-retailers 

Chocolate  manufacturers 

Note:  Includes  all  known  producers  of  confectionery  and  ccogjetltive  chocolate  products, 
except  retail  ccjnfectioners  with  a  single  location.  Manufacturer-retailers  are  those  with  two  or 
more  outlets . 

♦Revised . 

^Dollar  sales  are  not  canpletely  conparable  to  estimates  shown  in  the  publications  for  years 
prior  to  1956  or  in  the  monthly  Facts  for  Industry  series  prior  to  January  1959 .  Manufacturer- 
retailer  sales  were  reported  at  f .o.b.  factory  value  in  this  publication  but  were  reported  at 
retail  value  in  earlier  years  and  In  the  monthly  sanple  survey  through  December  I958. 


Prepared  by  the  Bureau  of  the  Census,  Industry  Divlsicjn,  Foods 


For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  2 . -JWlTOFACimERS '  SALES  OF  CONFECTIONERY  BY  MONTHS,    1957-1959 


Months 


Value   (Millions  of  dollars) 


1957* 


1958* 


1959 


TOTAL. 

January 

February. . .. 

March 

April 

May 

June 

July 

August 

September , . . 

Oc  tober 

November , . , . 
December. . . . 

♦Revised . 


1,050 

91* 
87 
88 
79 
65 
60 

58 

72 

115 

123 

113 
96 


1,110 

98 
94 
86 
85 
72 
68 

6U 
73 
125 
126 
115 
104 


1,150 
io6 

101 
92 
86 
71 
70 

65 

73 

131 

126 

121 
108 


Table  }. —CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:     POUNDAGE  AND  DOLLAR  SALES,    BY  KIND  OF  BUSINESS,    1957-1959 


Region  and  State 


1959 


1958* 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1, 000) 


■1957* 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,    TOTAL. 

Manufacturer-wholesalers . 
Manufacturer-retailers . . . 
Chocolate  manufacturers.. 


MANUFACTURERS  -WHOLESALERS 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina  and  South  Carolina... 
Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama 
and  Mississippi) 


West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,   and 
Utah) 


Pacific 

California 

Washington  and  Oregon. 


2,929,450 

2,  594,  453 

88,254 

246,765 


257,  000 

692,309 
462, 074 
250,255 

1,123,306 

1,017,637 

71,969 

33,700 

106, 540 
51, 439 
55, 101 

155, 519 

64,704 
70, 815 


85,994 
49, 242 

18,555 

145,988 

123, 547 

22, 441 


1,149,965 

924,508 

77,739 

147,718 


103,584 

265,806 
161, ll4 
102,692 

352,280 

313,795 

24,605 

13,880 

43,905 
25, 402 

18,503 

47,607 

20,020 
27,587 


22,553 
26,589 

11,025 

53,159 
42, 750 
10,409 


2,820,761 

2,482,645 

92,457 

245,659 


249, 514 

645,990 
441,168 

204,822 

1, 066, 642 

969,343 

62,600 

34,699 

95,775 
44,708 
51, 067 

130, 402 

62,426 
67,976 


79,781 
49,624 

15,782 

149, 135 

126,350 

22,785 


1,109,684 

889,465 

76,128 

144,091 


102,  512 

262,468 
159,439 
1(^,029 

553, 187 

297,741 

21, 042 

14,404 

37,676 
21,371 
16,305 

43,429 

18,502 
24,927 


22,461 
24, 9&? 

9,^5 

53,110 
42, 947 
10, 163 


2,759,873 

2, 404, 420 

89,145 

266,308 


230, 944 

637, 115 
416,580 
220,555 

1,055,754 

953,264 

69,057 

33,433 

90,6^ 
45,367 
45,316 

116,897 

56,184 
60,713 


80,504 
49,939 

16,944 

145, 640 

125, 261 

20,579 


1,049,8^ 

^6,841 

73,393 

139, 6e9 


94,163 

244,047 

150,441 

95,606 

316,300 

279,860 

22,445 

15,995 

35,167 
19,986 
15, 181 

39,536 

17,207 
22,329 


21,364 


22,786 


9,629 

53,849 

44,156 

9,693 


Note:     Manufacturer-Retailers   include  only  those  with  two  or  more  outlet, 
•Revised . 


Table  It .  — CONFECTIOMERy  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:      POUNDAGE  AND  DOLLAR  SALES  OF 
MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  PRODUCT,    1957-1959 


I^e  of  product 


TOTAL  SALES. 


Package  goods  made  to 
retail  at; 
$1.00  or  more  per  pound,. , 
$0.50  to  $0.99  per  pound.. 
Less  than  $0,50  per  pound. 

Bar  goods .- 

Bulk  goods 

5/  and  10^  spec  laities 


1959 


Pounds 
(1,000) 


2,841,216 


119,  583 
245,567 
658, 1*29 

908,  200 
632, 115 
277, 522 


Value 
($1,000) 


1,072,226 


118, 020 
118, 993 
176, 081 

370,1*51* 
180,911* 
107, 76I* 


Average 
value 


0.577 


0.987 
0.1*85 
0.267 

0.1*08 
0.286 
0.388 


1958* 


Pounds 
(1,000) 


2,728,301* 


112, 522 
226, 177 
611,  551 

901,771 
619, 605 
256, 698 


Value 
($1,000) 


1,033,556 


110, 822 
111,  859 
168,  967 

365,  111* 

179, 192 

99, 622 


Average 
value 


0,379 


0,985 
0,1*91* 
0,276 

0,1*03 
0,289 
0.388 


1957* 


Pounds 
(1,000) 


2, 670, 728 


105,019 
221,  082 
581*,  107 

882,218 
61*2,621* 
235, 678 


Value 
($1,000) 


976,1*70 


102,809 
105, 163 
15I*,  1*01 

31*0, 661* 

183,720 

89,713 


Average 
value 


0,366 


0,979 
0,1*76 
0.261* 

0,386 
0,286 
0,381 


Note:     The  I958  and  1959  figures  are  partially  estimated  and  based  on  reports  from  232  large  manufacturers  which  accounted 
for  about  92  percent  of  the  total  sales  in  1957.     Figures  for  1957  were  compiled  from  a  complete  survey  of  all  known  con- 
fectionery manufacturers. 

♦Revised , 
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CURRENT  INDUSTRIAL  REPORTS 


FOR  RELEASE:   March  ih,    196O 


SERIES:  M20C(60)-1 


CONFECTIONERY 

(Including  Chocolate  Products) 

JANUARY  1960 


NOTE:  Effective  immediately,  reports  prev- 
iously published  under  the  general  title  of 
"Facts  for  Industry"  will  carry  the  designa- 
tion "Current  Industrial  Reports." 


Manufaotxirers  sales  of  confectionery 
and  competitive  chocolate  products  were  esti- 
mated at  101.9  million  in  January  196O.  This 
was  10  percent  below  the  sales  of  December  1959 
and  k  percent  below  sales  for  January  of  last 
year.  Sales  of  manufacturer-wholesalers  at 
$85.2  million  were  k  percent  above  sales  in 
December  1959  but  6  percent  below  January  1959- 
Manufacturer-retailers  sales  decreased  75  per- 
cent from  December  1959  level  to  $5.6  million 
but  decreased  only  1  percent  belov;  the  level  of 
January  of  last  year.  Sales  of  chocolate  manu- 
facturers were  23  percent  above  December  1959 
levels  but  only  2  percent  above  January  1959. 

Reports  from  a  selected  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  January  196O 
poundage  and  dollar  sales  were  down  9  percent, 
compared  with  January  1959.  Poundage  sales  of 
bar  goods,  were  down  6  percent  while  poundage 
sales  of  package  goods  retailing  above  50  cents 
were  down  15  percent  compared  with  last  year. 
(See  reverse  side,  table  2,  for  detailed 
statistics.) 


NOTE — Statistics  presented  in  table  1 
of  this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately  J}k'^ 
manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  per- 
cent of  the  sales  of  manufacturer-wholesalers, 
87  percent  of  sales  of  manufacturer-retailers 
100  percent  of  the  sales  of  chocolate  manu- 
facturers , 

The  value  reported  in  tables  1  for 
manufacturer-retailers  (retailers  with  two  or 
more  outlets  who  manufacture  their  own  candy) 
are  reported  at  f.o.b.  factory  level  rather 
than  retail  level.  Thus  the  monthly  sales  for 
this  group  are  not  comparable  to  monthly  and 
annual  figures  published  in  the  monthly  series 
prior  to  January  1959  and  the  annual  series 
prior  to  1957 •  However,  the  annual  survey  for 
1957  (published  November  1958)  and  the  monthly 
figures  for  1958  included  in  this  publication 
are  based  on  f.o.b.  values. 


The  statistics  presented  In  table  2 
are  aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate- 
manufacturers  which  In  1957  accounted  for  about 
50  percent  of  the  sales  of  these  classes  of 
producers. 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Foods 


For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales   of  current  -ronth  and  cc-parisonc 


January 
i960 

($1,000) 


December 
1959 

($1,000) 


January 
1959* 

($1,000) 


Percer.t  chonjL- 


January 

i960 
Dece;--ber 

19^9 


January 
I960 

January 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Choc  olate  manuf ac  turers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Daiota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and 
Utah) 

Pacific 

California 

Washington  and  Oregon 

*Re vised . 

^Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change.' 


101,928 


85,153 

5,555 

15,220 


10,50lt 

25,667 
12,127 
15,5'tO 

29,038 

25,580 

2,179 

l,'t79 

3,739 
2,165 
1,57'* 

3,891 

1,65't 
2,257 


1,576 

3, 1*58 

936 

U,54U 

i,kko 

1,101* 


112, 72U 


80,186 
21, 823 
10,715 


11,598 

19,9't9 
11,358 
8,591 

28,810 

2k,  879 

2,667 

1,261* 

5,469 
2,811 
2,658 

1*,021 

1,816 
2,205 


1,863 
2,583 

l,'t07 

I*,  686 
3,1*1*8 
1,238 


106, 702 


88,081* 

5,637 

12, 981 


10,606 

29,1*35 
ll*,l*l6 
15,019 

50,967 

27,751 

1,382 

1,831* 

3,131* 
1,938 
1,196 

3,819 

1,559 
2,260 


1,832 

3,206 

901* 

l*,l8l 
3,165 

1,016 


+29 

+7 

+58 

+1 

+2 

-18 

+17 

-32 
-23 
-1.1 


-15 

+31* 

-33 

-3 
(^) 

-11 


-6 
-1 
+2 


-1} 
-16 
-10 

-6 

-9 

+56 

-19 

+19 
+12 

+32 

+2 
+6 

-1 


-lU 
+8 
+4 

+9 

+9 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-V/HOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


January  I960 


Pounds 

(1,000) 


Value 
($1,000) 


Average 
value 


January  1959* 


Pounds 
(1,000) 


Value 

($1,000) 


Average 
value 


Percent  change 

January  i960  frcen 

January  1959 


TOTAL  SALES  OF  SELECTED  ESTABLISH- 
MENTS  


Package  goods  made  to  retail  at: 

$1,00  or  Dore  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


110, 625 


6,812 

8,126 

lit,  650 

51, 599 
11,271* 
18,161* 


1*8, 91*9 


9,21*2 

I*,  3  59 
3,831* 

21,723 
5,091 
1*,700 


$1,357 
0.536 
0.262 

0.1*21 
0.1*52 

0.25^ 


122,123 


6,399 
12,785 
17, '•99 

55, 177 

10, 91*6 

19,319 


53,805 


8,1*67 
7,217 
1»,725 

23,181 
l*,862 
5,355 


$1,323 
0.565 
0.270 

0.1*20 
0.1*1*1. 

0.27T 


+9 
-ho 
-19 

-6 

+5 


•Revised . 

^Selected  group  of  large  manufactxirer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Ccmpanies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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BUREAU  OF  THE  CENSUS 
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SERIES:        M20C(60)-2 


CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1960 


Manufacturers  sales  of  confectionery 
and  connpetitive  chocolate  products  were  esti- 
mated at  $107.  3  million  in  February  I960. 
This  was  6  percent  above  the  sales  of  January 
I960  and  5  percent  above  sales  for  February 
of  last  year.  Sales  of  manufacturer  whole- 
salers at  $82.9  million  were  about  the  sanne 
as  sales  in  January  I960  but  3  percent  above 
February  1959.  Manufacturer- retailers  sales 
increased  72  percent  from  January  I960  level 
to  $9.  5  million  and  increased  2  percent  from 
the  level  of  February  of  last  year.  Sales  of 
chocolate  manufacturers  were  13  percent  above 
January  I960  levels  and  16  percent  above 
February  1959. 


Reports  from  a  selected  group  of  large 
manufacturer- wholesalers  and  chocolate 

manfacturers  indicated  that  for  the  first  two 
nnonths  of  I960  poundage  and  dollar  sales  were 
down  4  percent,  comparedwith  the  same  period 
last  year.  Poundage  sales  of  bar  goods,  were 
down  1  percent  while  poundage  sales  of  pack- 
age goods  retailing  above  50  cents  were  down 
12  percent  compared  with  last  year.  (See  re- 
verse side,   table  2,   for  detailed  statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  are  estinnated  industry 
totals  based  on  reports  fronn  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percentofthe  sales  of  manufacturer- 
wholesalers,  87  percent  of  sales  of  manu- 
facturer-retailers 100  percent  of  the  sales  of 
chocolate  manufacturers. 

The  value  reported  in  tables  1  for 
manufacturer- retailers  (retailers  with  two  or 
more  outlets  who  manufacture  their  own  candy) 
are  reported  at  f.o.b.  factory  level  rather 
than  retail  level.  Thus  the  monthly  sales  for 
this  group  are  not  comparable  to  monthly  and 
annual  figures  published  in  the  nnonthly  series 
prior  to  January  1959  and  the  annual  series 
prior  to   1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of  large 
manufacturer- wholesalers  and  chocolate- 
manufacturers  which  are  1957  accounted  for 
about  50  percent  of  the  sales  of  these  classes 
of  producers. 
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Table  1 .  — COHFECTIONijrf  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:     DOLLAR  SALES  BI  KDJD  OF  BUSINESS 


Estimated  sales  of  current  month  and  caraparisons 


February 
i960 


($1,000) 


■TflniiBr'y 
i960 


C$1,000) 


February 
1959 


($1,000) 


Percent  change 


February 
i960 
froK 

January 
i960 


February 

i960 

from 
February 

1959 


Estimated  sales 
year  to  date 


2  months 
i960 

($1,000) 


Percent 
change 

frcn 
2  months 

1959 


CONFECTIONERY  AND  CCWPETITIVE  CHOCOLATE  PRODUCTS,    ESTIMATED 
TOTAL 

BX  KIND  OF  BUSINESS: 

Manui'ac  turer-wholesalers 

Manufacturer-retailers} 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFAOTWiER -WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England * 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Ifountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change. 


107,297 


82,855 
9,551 

lit,  911 


9,0^ 

26,713 
lit,  675 
12,038 

31,lS3 

27,535 

2,291 

1,557 

3,3Bl 
1,99"* 
1,387 

3,352 

1,715 
1,637 

1,751* 

2,339 

837 

It,  213 

3, '•90 

723 


•101, 699 


•82,92lt 

5,555 

13,220 


10,304 

•25,896 
♦1£,351 
•13,5115 

•28,891 

•25,379 

•2,033 

l,lt79 

•3,382 
2,165 
•1,217 

•3,937 

•1,642 
•2,295 

1,576 

3, 458 

936 

l.,5ltlt 
3,ltltO 
l,10l( 


102,  U60 


8o,2lt9 

9,384 

12,827 


8,459 

25,515 
14,597 
10,918 

50, 242 

27, 146 

1,728 

1,568 

3,542 
2,027 

1,515 

5,579 

1,730 
1,849 

1,754 

2,558 

867 

4,573 

3,625 

748 


+6 


(^) 
+72 
+13 


+5 
+19 
-11 

+8 

+8 

+13 

-8 

(=) 

-8 

+14 

-15 


-29 

+11 
-32 
-11 

-7 
+1 
-35 


+3 

+2 

+16 


+8 

+6 

+2 

+10 

+3 

+1 

+33 

-1 

+1 

-2 
+5 


-5 


208,996 


165,779 
15,086 
28,151 


19,587 

52,609 
27,026 
25, 5S 

60,074 

52,914 

4,324 

2,^6 

6,7^ 
4,159 
2,604 

7,289 

3,357 
5,952 

5,350 
5,797 
1,773 

8,757 
6,950 
1,827 


(^) 


-2 
(=) 
+9 


-4 
-6 

-1 


+59 

-11 


+5 


+2 
-4 

-7 
+4 
(^) 

+2 
+2 
+4 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


February  i960 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


February  1959 


Pounds 
(.1, 000) 


Value 
($1,000) 


Average 
value 


First  2  months 


Pounds   (1,000) 


i960 


1959 


Percent 

change 

fran 

1959 


Value  ($1,000) 


i960 


1959 


Percent 
change 

fron 
1959 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

5  i  and  10^  spec  ialtles . 
Bulk  goods^ 


117, 105 

3,678 

9,154 

17,057 

57,005 
12,654 
17,599 


48,022 


5,839 

4,975 
4,493 

23,945 
5,855 
4,917 


$1,044 
0.545 
0.264 

0.420 
0.463 
0.279 


115, 511 


5,764 
11,509 
19,442 

54,852 
9,650 
16,514 


47,545 


4,194 
6,562 
5,063 

23,120 
4,268 
4,538 


$1,114 
0.555 
0.260 

0.422 
0.442 
0.278 


227,759 


10,490 
17,280 
31,687 

108, 611 
25,908 
55,763 


257,654 


10, 165 
24,292 
56,941 

110,009 
20,596 
55, 655 


97,169 


15,081 
9,554 
8,527 

45,666 

10,944 

9,817 


101,350 


12,661 

15,?79 
9,786 

46,301 
9,130 
9,895 


+3 
-51 

-15 

-1 

+20 

-1 


•Revised . 

Elected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Ccii?»anies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers . 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 
Frederick  H.  Mueller,  Socretary 


BUREAU  OF  THE  CENSUS 
Robert  W.  Burgess,  DireefoiL„__— 


CURRENT  INDUSTRIAL  REPORTS 
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FOR  RELEASE:    May  11,    I96O 


MAY  17  m 


SERIES:     JE0C(60)-3 


CONFECTIONERY 
(Including  Chocolate  Products) 

MARCH  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were  esti- 
mated at  $10i^.9  million  in  March  I960.  This 
was  1  percent  below  the  sales  of  February  I96O 
and  Ih  percent  above  sales  for  March  of  last 
year.  Sales  of  manufacturer  wholesalers  at 
$85.1  million  were  3  percent  above  sales  in 
February  I96O  and  22  percent  above  March  1959- 
Itonufaoturer-retailers  sales  decreased  25  per- 
cent from  February  I96O  level  to  $5.7  million 
and  decreased  h2  percent  from  the  level  of 
March  of  last  year.  Sales  of  chocolate  manufac- 
turers were  6  percent  below  February  i960  levels 
and  18  percent  above  March  1959. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  manufac- 
turers indicated  that  for  the  first  three  months 
of  i960  poundage  sales  were  up  1  percent  and 
dollar  sales  were  up  h  percent,  compared  with 
the  same  period  last  year.  Poundage  sales  of 
bar  goods,  were  down  1  percent  while  poundage 
sales  of  package  goods  retailing  above  50  cents 
were  up  5  percent  compared  with  last  year.  (See 
reverse  side, table  2,  for  detailed  statistics.) 


NOTE— Statistics  presented  in  table  1 
of  this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately  J'+J 
manufacturers  of  confectionery  and  competitive 
chocolate  products.  In  1957;  these  monthly  re- 
spondents accounted  for  approximately  90  percent 
of  the  sales  of  manufacturer -wholesalers,  87 
percent  of  sales  of  manufacturer-retailers  100 
percent  of  the  sales  of  chocolate  manufacturers. 

The  value  reported  in  tables  1  for 
manufacturer-retailers  (retailers  with  two  or 
more  outlets  who  manufacture  their  own  candy) 
are  reported  at  f.o.b. factory  level  rather  than 
retail  level.  Thus  the  monthly  sales  for  this 
group  are  not  comparable  to  monthly  and  annual 
figures  published  in  the  monthly  series  prior  to 
January  1959  and  the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2 
are  aggregate  figures  reported  by  a  group  of 
leirge  manufacturer-wholesalers  and  chocolate- 
manufacturers  which  in  1957  accounted  for  about 
50  percent  of  the  sales  of  these  classes  of 
producers . 
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Table  I.—COIFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KMC  OF  BUSINESS 


Estimated  sales  of  current  month  and  ccmparisons 


March 
i960 


($1,000) 


February 
1960* 


($1,000) 


March 
1959* 


($1,000) 


Percent  change 


March 

i960 

from 

February 

i960 


March 
i960 
from 

March 
1959 


Estimated  sales 
year  to  date 


3  months 
i960 

($1,000) 


Percent 
change 

from 
5  months 

1959 


CONFECTIONERY  AND  CCajPETITrVE  CHOCOLATE  PRODUCTS,   ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Itfanuf  acturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraslca 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Le^s  than  0.5  percent  change. 


loU, 890 


85,1* 

5,706 

11*,  080 


25,817 
11*,  028 
11,789 

31,796 

27,817 

2,891 

1,088 

3,595 
2,191 

IjltoU 

l»,030 

1,885 

2,11*5 

1,907 

2,917 
953 

5,201 

l*,270 

951 


105,1*95 


82,851 

7,61*7 

11*,  997 


9,083 

26,509 
11*,  603 
11,906 

31,167 

27,526 

2,231* 

1,357 

3,3W 
1,991* 
1,350 

5,503 

1,717 
1,786 

1,751* 

2,339 

837 

lt,315 
3,592 

723 


91,720 


70,027 

9,782 
11,911 


8,095 

19,801* 

12,150 

7,651. 

25,1*96 

23,023 

1,532 
91*1 

3,661* 
2,220 

1,W* 

3,51*6 
1,51*7 

1,999 

1,738 

2,1*95 

891 

'•,300 
3,522 

778 


+3 

-25 

-6 


-3 

-1* 
-1 

+2 

+1 

+27 

-20 

+8 

+10 

+1* 

+15 

+10 
+20 

+9 
+25 
+11* 

+21 
+19 
+29 


+1U 


+22 
-1*2 
+18 


+30 
+15 

+51* 

+25 
+21 
+89 
+16 

-2 
-1 
-3 

+11* 

+22 

+7 

+10 

+17 

+7 

+21 
+21 
+20 


311,521 


251,015 
18,126 
1*2,380 


28,275 

78,093 
1*0,858 
37,235 

91,851. 
80,722 

7,208 

3,921. 

10, 558 
6,567 
3,971 

11,1*70 

5,21*4 
6,226 

5,237 
8,711* 
2,726 

11.,  108 
11,350 
2,758 


+5 


+6 
-18 
+12 


+7 

+2 

+12 

+6 

+1. 

+6} 

-5 

(^) 
(^) 
(^) 


+8 
+1 

-5 
+8 
+2 

+8 
+8 
+8 


Table  2 .  —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product-"- 


March  i960 


Pounds 

(1,000) 


Value 
($1,000) 


Average 
value 


March  1959» 


Pounii'^   Value 
{l,0u0)  ($1,000) 


First  3  months 


Pounds  (1,000) 


Average 
value 


i960 


1959 


Percent 

change 

frcaa 

1959 


Value  ($1,000) 


i960 


1959 


Percent 

change 

fran 

1959 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

5  i  and  10^  specialties. 
Bulk  goods^ 


121,902 


l*,15l* 

9,368 

19,151 

58,358 
13,938 
16,933 


1*9, 909 


l*,792 
5,119 
I*,  982 

23,982 
6,269 

i*,765 


$1,151* 
0.51*6 
0.260 

0.1*11 
0.1*50 
0.281 


105,311 


2,992 

6,71.9 

111,91.9 

56,118 
11,579 
12,921* 


1*1,920 


3,511* 
3,691* 
3,955 

22,062 
5,097 
3,598 


$1,171* 
0.51*7 
0.265 

0.393 
0.1*1*0 
0.278 


31*9,901 


ll*,6l*U 
26,669 
50,810 

166,1*81 
38,601 
52,696 


31*5,729 


12,91*0 
26,591 
51,650 

168,596 
37,395 

1*8,557 


+13 
{=■) 

-2 

-1 
+3 
+9 


11*7,259 


17,873 
11.,  1.53 
13,298 

69,578 
17,1.55 
II*,  582 


11*1,723 


15,968 

11>,1*92 

13,669 

67,305 
16,798 

15,1*91 


+12 

-3 

+3 
+1* 
+8 


♦Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  loanufacturers  report  sales  by  type  of  product, 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods, 
^Less  than  0.5  percent  change. 


Companies  reporting  such 
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Frederick  H.  Mueller,  Secretary 
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^UN16    1960 
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u 
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Robert  W.  Burgess,  Director 
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FOR  RELEASE:  June  10,  I960 


SERIES:  M20C(60)-i)- 


CONFECTIONERY 
(Including  Chocolate  Products) 

APRIL  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were  esti- 
mated at  $87.3  million  in  April  I960.  This  was 
IT  percent  below  the  sales  of  March  I96O  and  2 
percent  above  sales  for  April  of  last  year. 
Sales  of  manufacturer  wholesalers  at  $67.14- 
million  were  21  percent  below  sales  in  March 
i960  and  2  percent  below  April  1959- 
Atanufacturer-retailers  sales  increased  88  per- 
cent from  March  i960  level  to  $10.1+  million  and 
increased  115  percent  from  the  level  of  April 
of  last  year.  Sales  of  chocolate  manufacturers 
were  3^  percent  below  March  I96O  levels  and  23 
percent  below  April  1959. 

Reports  from  a  selected  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first  four 
months  of  I96O  poundage  sales  were  down  1  per- 
cent and  dollar  sales  were  up  1  percent,  com- 
pared with  the  sajne  period  last  year.  Poundage 
sales  of  bar  goods,  were  down  5  percent  while 
poundage  sales  of  package  goods  retailing  above 
50  cents  were  up  6  percent  compared  with  last 
year.  (See  reverse  side,  table  2,  for  detailed 
statistics. ) 


NCyrE — Statistics  presented  in  table  1 
of  this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately 
514-3  manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957j  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of  manufacturer- 
wholesalers,  87  percent  of  sales  of  manufacturer- 
retailers  100  percent  of  the  sales  of  chocolate 
manufacturers. 

The  value  reported  in  table  1  for 
manufacturer-retailers  (retailers  with  two  or 
more  outlets  who  manufacture  their  own  candy) 
are  reported  at  f.o.b.  factory  level  rather 
than  retail  level.  Thus  the  monthly  sales  for 
this  group  are  not  comparable  to  monthly  and 
annual  figures  published  in  the  monthly  series 
prior  to  January  1959  and  the  annual  series 
prior  to  1957. 

The  statistics  presented  in  table  2 
are  aggregate  figures  reported  by  a  group  of 
large  manufacturer -wholesalers  and  chocolate- 
manufacturers  which  in  1957  accounted  for  about 
50  percent  of  the  sales  of  these  classes  of 
producers. 
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Table   1 . —CONFECTIONERY  AND  CCI.a=ETmVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estljnated  sales  of  current  month  and  ccmparisons 


April 
i960 


($1,000) 


March 
1960* 

($1,000) 


April 
1959* 

($1,000) 


Percent  change 


April 
i960 
from 
March 
i960 


April 
i960 
from 
April 
1959 


Estimated  sales 
year  to  date 


1*  months 
i960 

($1,000) 


Percent 

change 

from 

1*  months 
1959 


CONFECTIONERY  AND  CQMPBTniVE  CHOCOIATE  PRODUCTS,   ESTBAiTED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Kfenufactorer-retaiiers^ 

Chocolate  manufacturers 

TCTAL  ESTIMATED  SALES  OF  fWlUFACTURER-WHOLESALEES  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  N'ew  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  ana  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

'.Vest  South  Central;   (Arlcansas,  Louisiana,  Oklahoma,  and  Texa:i) 

Mountain:   (Arii-ona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

".Vashi  ngton  and  Oregon 

♦Revised, 

^Retailers  with  two  or  more  outlets, 

^Less  than  0.5  percent  change. 


87,325 


07,353 

10,1*12 

9,560 


6,91*1 

19,917 

11,838 

8,079 

21*,  511* 

21,1*32 

2,165 

867 

5,596 

2,209 
1,387 

3,652 

1,501 
2,151 

1,519 

2,1*00 

91*2 

5,366 
5,196 

670 


104,892 


8U,8l2 
5,555 

11*,  527 


8,887 

25,561* 
13,91*7 
11,1*17 

31,691 

27, 7U* 

2,891 

1,056 

3,81*6 
2,1*1*2 
1,1*01* 

1*,050 

1,885 
2,11*5 

1,907 

2,955 

955 

5,201 

1*,270 

951 


85,687 


68,1*81 

i*,8!*5 

12,565 


7,266 

21,026 

15,228 

7,798 

21*,  937 

22,722 

1,51*5 

870 

5,110 
1,886 
1,221* 

5,51*5 

1,1*69 
2,071* 

1,752 

2,01*1 

875 

5,955 

5,298 

655 


-21 
+88 
-51* 


-21 
-15 
-29 

-25 
-25 
-25 
-18 

-7 

-10 

-1 


-20 

(^) 

-20 
-18 

-1 

-26 
-25 

-28 


-2 

+115 

-25 


-5 

-11 
+1* 

-2 
-5 

+61 
(=) 

+16 
+17 
+15 

+5 

+2 
+1* 

-12 

+18 


599,1*75 


518,275 
27,915 
55,285 


55,21*5 

97,615 
52,1*96 
1*5,119 

116,212 

102,159 

9,573 

14,700 

11*,  550 
9,221 
5,529 

15,06U 

6,71*5 
8,519 

6,756 
11,191 
5,668 

17,971* 
11.,  51*6 

5,1*28 


+5 

+1* 

-£ 

+10 

+1* 

+1 

+62 

-6 

+6 
+9 
+5 


+7 
+1 

-7 

+11 

+1* 

+6 
+6 

+7 


Table  2.— POUNDAGE  AMD  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  /u'TD  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONTEOTIOMEPY 


First  1.  months 

Pounds  (1,000) 

Value   ($1,000) 

Type  of  product' 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
vulue 

i960 

1959 

Ptrcent 
change 

frcm 

1959 

i960 

1959 

Percent 
change 

1959 

TOTAL  SALES  OF  SELECTED 
ESTABLISH;.E;nS 

Package  goods  made  to  retail  at: 

$1,00  or  more  per  pound 

$C.50  to  $0.99  P*r  pound 

Less  than  $0.50  per  pound 

93,716 

5,71*8 
7,571 

17,3  V,' 

1*1*,  082 
11,71*1 
11*,  1*29 

39,056 
l*,21*5 

5,910 

I*,  1*75 

17,290 
5,252 
3,881* 

$1,135 
0.530 
0.258 

0.392 

0,1.1*7 
0.265 

109,755 

3,217 

7,21.1 

17,217 

55,21*8 

13,531 

15,279 

1*5,  ■*52 

5,719 
5,350 

l.,6c3 

21,201 
5,927 
l*,119 

$1,156 
0.553 
0.268 

0.598 

0.1*58 
0.270 

1*50,362 

10,208 
31*,  563 
68,898 

210,373 
50,618 

67, 702 

1*55,1*62 

16,157 
33,332 
68,867 

221,81*U 
50,926 
63,836 

-1 

+13 
+2 
(^) 

-5 
-1 
+6 

186,601* 

21,705 
18,710 
17,390 

86,666 
22,399 
13,736 

185,155 

19,637 
18,350 
18,277 

68,506. 
22,705 

17,610 

+1 

+10 
+2 
_2 

-2 

5  i  and  10  i  specialties 

+1 

^Revised. 

^Selected  group  of  large  manufacturer-wholesalers  arid  chocolate  maiiufacturers  report  sales  by  type  of  product.  Companies  reporting  such 
detail  account  for  apprcxlmatc-ly  half  of  the  total  dollar  sales  of  nianufacturers, 
^Includes  penny  goods. 
^Less  than  0,5  percent  change. 
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FOR  RELEASE:      July  6,    i960 


SERIES:    M20C(60)-5 


CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $72.8  million  in  May  I960. 
This  was  17  percent  below  the  sales  of 
April  i960  and  2  percent  above  sales  for 
May  of  last  year.  Sales  of  manufacturer 
wholesalers  at  $59.5  million  were  12  per- 
cent below  sales  in  April  I960  and  1  per- 
cent above  May  1959.  Manufacturer- 
retailers  sales  decreased  53  percent  from 
April  i960  level  to  $4.9  million  and  in- 
creased 2  percent  from  the  level  of  May 
of  last  year.  Sales  of  chocolate  manu- 
facturers were  12  percent  below  April 
i960  levels  and  12  percent  above  May 
1959. 


Reports  from  a  selected  group  of 
large  manufacturer-wholesalers  and  choc- 
olate manufacturers  indicated  that  for  the 
first  five  months  of  I960  poundage  sales 
were  down  1  percent  but  dollar  sales 
were  up  1  percent,  compared  with  the 
sanne  period  last  year.  Poundage  sales 
of  bar  goods  were  down  5  percent  while 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  7  percent  com- 
pared with  last  year.  (See  reverse  side, 
table  2,    for  detailed  statistics.) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  indus- 
try totals  based  on  reports  from  approx- 
imately 343  manufacturers  of  confec- 
tionery and  competitive  chocolate  prod- 
ucts. In  1957,  these  monthly  respondents 
accounted  for  approximately  90  percent 
of  the  sales  of  manufacturer-wholesalers, 
87  percent  of  sales  of  manufacturer- 
retailers,  and  100  percent  of  the  sales  of 
chocolate  manufacturers. 


The  value  reported  in  table  1  for 
manufacturer-retailers  (retailers  with 
two  or  more  outlets  who  manufacture 
their  own  candy)  are  reported  at  f.  o.b. 
factory  level  rather  than  retail  level. 
Thus  the  monthly  sales  for  this  group  are 
not  comparable  to  monthly  and  annual 
figures  published  in  the  monthly  series 
prior  to  January  1959  and  the  annual 
series  prior  to  1957. 

The  statistics  presented  in  table  2 
are  aggregate  figures  reported  by  a  group 
of  large  manufacturer-wholesalers  and 
chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the 
sales  of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


CONFECTIONERY  AND  CCMPETITrVE  CHOCOLATE  PRODUCTS,    ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufactiirer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  Yorll  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraslca 

Iowa  and  Missouri 

South  Atlantic 

hferyland.  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

•Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


Estimated  sales  of  current  month  and  comparisons 


May 
i960 


($1,000) 


72,81*9 


59, 1*92 
i>,902 
8,1*55 


5,258 
18,  Oil* 

11,695 
6,321 

25, 106 
20,520 

1,869 

717 

2,558 

1,1*70 
1,088 

5,201* 

1,1*11* 
1,790 

1,1*52 

1,671* 

711 

5,555 

2,900 

655 


April 
i960 


($1,000) 


♦87, 295 


♦67,502 

♦10, 1*33 

9,560 


♦6,91*2 

♦19,885 

♦11,806 

8,079 

♦21*,  507 

♦21,1*75 

2,165 


5,596 
2,209 
1,387 

♦3,638 

♦1, 1*87 
2,151 

1,519 

2,1*06 

91*2 

•3,867 

♦3, 197 
670 


May 
1959^ 


($1,000) 


71,11*2 


58,801 

i*,783 
7,558 


5,61*3 

17,005 

11,189 

5,816 

23,360 

21,319 

1,258 

783 

2,1*60 
1,355 
1,105 

3,377 

1,521 
1,856 

1,502 

1,537 

717 

3,1*00 

2,801* 

596 


Percent  change 


May 

i960 

from 

April 

i960 


-17 


-12 
-53 

-12 


Jfey 
i960 
from 
May 

1959 


+6 
+5 
+9 

-1 

-U 

+1*9 


-5 

-7 

-I* 

-5 

+25 

-1 

+5 

+5 

+10 


jLstirated  sales 
year  to  date 


5  months 
i960 

($1,000) 


1*71,320 


376,71*2 
32,^8 
61,71*0 


1*0,1*81* 

111*,  667 
63,227 
51,1*1*0 

139,267 

15?,6n8 

11,21*2 

5,1*17 

17,108 
10,691 
6,1*17 

18,251* 

8,1U5 
10, 109 

8,188 

12,865 

i*,579 

21,530 

17,1*1*7 
l*,083 


Percent 

change 

frcm 

5  months 

1959 


+U 


+3 
+1. 
+5 


+3 
S 

+10 

+3 
(^) 
+60 

-7 

+6 
+9 
+2 


+1. 

n 

-1 

+13 

+3 

+6 
+5 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product-"- 


May  i960 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


May  i960 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  5  months 


Pounds  (1,000) 


i960 


1959 


Percent 
change 

frcm 

1959 


Value   ($1,000) 


i960 


1959 


Percent 
change 

from 

1959 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0,50  per  pound 


Bar  goods 

5^  and  10^  specialties.. 
Bulk  goods^ 


91,265 


1,71*8 

6,561 

15,358 

1*1, 663 
12,357 
13,598 


51*,  619 


1,791* 
3,1*32 
3,961 

16,261 
5,1*75 
3,696 


$1,026 
0.523 
0.258 

0.390 

0.1*1*3 
0.272 


93,615 


1,659 

5,61*7 

17,262 

1*1*,  021 
12,670 
12,356 


31*,  1*73 


1,691 
2,905 
l*,l*86 

16,389 
5,1*95 
3,509 


$1,019 
0.511* 
0.260 

0.372 
0.1*31* 
O.281* 


51*1,627 


19,956 
1*1,121* 
8i»,256 

252, 036 
62,975 
81,300 


51*9, 077 


17,816 
39,1*79 
86,129 

265,865 
63,596 
76,192 


+12 
+1* 
-2 

-5 
-1 

+7 


23, ''97 
22,11*2 
21,851 

102,927 
28,371* 
22, 1*32 


219,628 


21,378 
21,255 
22,763 

101*,  895 
28,218 
21, 119 


+10 

+1. 
-!. 

-2 

+1 


♦Revised , 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  tj-pe  of  product.  Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
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SERIES:    M20Ci60)-7 


CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1960 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $60.9  nnillion  in  July  I960. 
This  was  20  percent  below  the  sales  of  June 
i960  and  7  percent  below  sales  for  July  of 
last  year.  Sales  of  manufacturer-whole- 
salers at  $49.8  million  were  21  percent 
below  sales  in  June  I960  and  8  percent 
below  July  1959.  Manufacturer-retailers 
sales  decreased  9  percent  from  June  I960 
level  to  $4.  0  million  but  increased  3  per- 
cent from  the  level  of  July  of  last  year. 
Sales  of  chocolate  manufacturers  were  21 
percent  below  June  I960  level  and  2  percent 
below  July  1959. 

Reports  fronn  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
nnanufacturer s  indicated  that  for  the  first 
seven  months  of  I960  poundage  sales  were 
up  1  percent  and  dollar  sales  were  up  1  per- 
cent, compared  with  the  same  period  last 
year.  Poundage  sales  of  bar  goods  re- 
mained unchanged  while  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  .up  6  percent  compared  with  last  year. 
(See  reverse  side,  table  2,  for  detailed 
statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocoalte  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers         and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -   $  1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOIATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estijuated  sales  of  current  month  and  comparisons 


July 
i960 


($1,000) 


June 
i960 


($1,000) 


July 
1959* 


($1,000) 


Percent  change 


July 
i960 

from 
June 

i960 


July 
i960 
frcm 
July 
1959 


Estinated  sales 
year  to  date 


7  months 
i960 

($1,000) 


Percent 
change 

from 
7  months 

1959 


CONFECTIONIHY  AND  CCWPETITIVE  CHOCOLATE  PRODUCTS,  ESTMAIED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri ( 

South  Atlantic 

Iteryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  ahd  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central;   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

liiountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


60,936 


1*9,761 
3,995 
7,180 


i*,279 

13,591 
9,300 
'*,291 

21, 110 

18,999 

1,550 

561 

2,088 

1,156 

932 

2,919 

1,167 

1,752 

1,227 

1,211* 

1*71 

2,862 

2,351 

551 


♦76,111 


»62, 6li* 
i*,1.0lt 
9,093 


5,610 

*19, 656 

♦15,1*02 

♦6,251* 

♦2l*,525 
♦21,801 

1,781 
71*3 

2,661. 

1,511* 
1,150 

3,070 

1,385 

1,685 

1,1*83 

1,351* 

675 

3,777 

3,150 

627 


65,215 


53,997 
3,880 
7,538 


5,016 

15,680 

.11,357 

'*,323 

21, 916 

19,915 

1,1*14-0 

561 

2,111 

1,171 

91*0 

3,056 

1,299 
1,757 

1,1*36 

1,168 

588 

3,026 

2,1*76 

550 


-21* 

-31 
-31 

-31 

-13 
-13 

-13 
-21* 

-22 
-21* 
-19 


-16 

+1* 

-17 
-10 
-30 

-21* 
-26 
-15 


-7 


-15 

-13 
-18 

-1 

-1* 
-5 
+8 


-1 
-1 
-1 

-1* 

-10 

(=) 

-15 
+1* 
-20 

-5 
-6 
-3 


608,113 


1*89,171 
1*0,929 
78,013 


50,373 

11*7,956 
85,929 
62,027 

181*,709 

163,1*15 

11*,  573 

6,721 

21,860 

13,561 

8,1.99 

2it,2i.e 

10,702 
15,51*6 

10,896 

15,1*53 
5,525 

28,169 

22,928 

5,241 


+3 


+3 
+1. 
+6 


(^) 

+3 

-1 

+10 

+2 
(=) 
+52 

-5 

+5 
+7 
+5 

(^) 

+1 
-1 

-6 
+11 
(^) 

+1) 
+3 
+7 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHC'OLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  7  months 

July  I9py 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

i960 

1959^ 

Percent 
change 

from 
1959 

i960 

1959* 

Percent 
change 

from 

1959 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

79,865 

988 

5,1*58 

12,698 

56,1*81* 
11,336 
12,901 

29,1*37 

918 
2,791 
3,552 

14, 015 
4,928 

3,435 

$0,929 
0.511 
0.264 

0.384 
0.434 
0.266 

86,766 

953 

6,391 

15,602 

38,255 
12,756 
12,851 

32,511 

950 
3,395 
4,056 

15,157 
5,549 
3,404 

$0,997 
0.551 
0.260 

0.396 
0.436 
0.265 

718,986 

22,315 

55,746 

113, 6ie 

330,786 

89,932 

108,517 

710,039 

20,025 

51,818 

118,255 

329,370 

89,505 

101,268 

+1 

+11 
+4 
-4 

C=) 
+1 

+7 

287,754 

25,742 
28,661 
29,503 

155,957 
40,285 
29,588 

286,270 

23,607 
27,785 
51,255 

136,697 
39,461 
27,487 

Package  goods  made  to  retail  at: 

$1 . 00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound... 

Bar  goods 

5^  and  10^  specialities 

Bulk  goods^ . , . .  , 

+9 
+3 
-6 

-a 
+2 
+8 

♦Revised. 

^Selected  group  of  large  manufactin'er-wholeealers  and  chocolate  manufactxirers  repcert  sales  by  type  of  product,  Ccmqpanies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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FOR  RELEASE:  October  13,    I96O 


SERIES:    M20C(60)-8 


CONFECTIONERY 
(Including  Chocolate  Products) 

AUGUST  1960 


Manufacturers     sales     of    confectionery" 
and   competitive     chocolate    products    were 
estimated  at  $83.  2  million  in  August  I960. 
This    was    37    percent   above    the    sales     of 
July  i960   and    14   percent   above    sales   for 
August  of  last  year„   Sales  of  manufacturer - 
wholesalers   at  $66.  0  million  were  33  per- 
cent above  sales  in  July  I960  and  13  percent 
above  August  1959.    Manufacturer-retailers 
sales    increased   7    percent    from   the    July 
i960  level  of  $4.  0  million  and  increased  12 
percent   from   the    level   of    August    of   last 
year.       Sales    of    chocolate    manufacturers 
were  81    percent   above   the  July    I960  level 
and  21  percent  above  August  1959. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
eight  months  of  I960  poundage  sales  were 
up  3  percent  and  dollar  sales  were  up  2 
percent,  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  1  percent  while  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  up  9  percent  compared  with  lastyear. 
(See  reverse  side,  table  2,  for  detailed 
statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f .  o. b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in 
the  monthly  series  prior  to  January  1959 
ant  the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents  -  $  1.  00  per  year 


Table  1.— CONfECTIONERY  AND  CCMPETmVE  CHOCOLATE  PRODUCTS:      DOLIAH  SllLES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and*  camparlsons 


August 
i960 


(*1,000) 


July 
i960 


($1,000) 


August 
1959* 


($1,000) 


Percent  change 


Auguet 
i960 
fron 
July 
i960 


August 
i960 
from 

August 
1959 


Estimated  sales 
year  to  date 


8  months 
i960 

($1,000) 


Percent 
change 

frcm 
8  months 

1959 


CONFECTIONERY  ADD  CCMPETITrVE  CHOOQIATE  PRODUCTS,  ESTIMATED 
TOIAX 

BY  KOTO  OF  BUSINESS: 

Uanufacturer-Tholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTUHEH-WHOLESAIERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

Nev  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska t , , , . 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pac  if ic 

California 

Washington  and  Oregon 

♦Revised. 

^Retailers  with  two  or  more  outlets, 

*T^as  than  0,5  percent  change. 


83,285 


66,01*5 

'*,279 

12,961 


7, 31*1 

19,891* 

13, 51*7 

6,3't7 

21*,  783 

22,152 

1,798 

833 

2,890 
1,561* 
1,326 

5,510 

1,1*00 
2,110 

1,511* 

1,396 

623 

l*,09li 

3,208 

886 


«6o,661* 


»1*9, 1*89 
3,995 
7,180 


l*,279 

«13,583 
9,300 

♦l*,283 

«20,912 

•18,801 

1,550 

561 

2,088 

1,156 

932 

2,919 

1,167 
1,752 

1,227 
»l,ll*8 

'*71 

2,862 

2,331 

551 


72,9'*9 


58,371 

3,837 

10,7'*! 


6,01*7 

16,257 

10,959 

5,298 

23,515 

21,21*9 

1,''50 

816 

2,1*78 
1,266 
1,212 

3,281 

1,386 
1,895 

1,1*51 

1,179 

662 

3,501 

2,881* 

617 


+37 


+33 

+7 

+81 


+72 

+1*6 
+1*6 
+1*8 

+19 
+18 
+16 
+1.8 

+38 
+35 
+1*2 

+20 

+20 

+20 

+23 
+22 
+32 

+1*3 

+38 
+67 


+11* 


+13 

+12 

+21 


+21 

+22 
+21* 
+20 

+5 

+1* 

+21* 

+2 

+17 

+2I* 

+9 


+1 
+11 

+1* 

+18 

-6 

+17 
+11 


691,595 


555,'»13 
1*5,208 
90,971* 


57,71"* 

167,81*2 
99,1*76 
68,366 

209,763 

185,858 

16,371 

7,551* 

24,750 

11*,  925 

9,825 

27,758 

12,102 
15,656 

12,1*12 

16,763 

6,11.8 

32,263 

26,156 

6,127 


+4 


+1* 
+4 
+8 


+2 

+5 

+2 

+11 

+J 

+1 

+1)8 

-5 

+7 
+9 
+3 


+1 
+1 

-5 

+11 

-1 

+5 
+4 

+n 


Table  2.— POUNDAGE  AND  DOLLAR  SAI£S  OF  SELECTED  MANUFACTUHER-WHOLESALESS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY 


First  8  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

i960 

1959* 

Percent 
change 

frcm 

1959 

i960 

1959* 

Percent 
change 

fran 

1959 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

107, 922 

1,859 

8,5'*0 

15,906 

1*7,393 
14,887 
19,337 

41,547 

1,768 
4,316 
4,265 

19,218 
6,556 

5,424 

$.951 

.406 

.440 
.280 

96,554 

1,446 

6,001 

17,285 

44,544 
11,700 
15,578 

36,796 

1,467 
3,230 
4,460 

18,614 
4,967 
4,058 

$1,010 
.538 
.258 

.418 
.425 
.260 

826,882 

24,146 

62,286 

129,598 

378,179 
104,819 
127,854 

806,593 

21,471 

57,819 

135,558 

373,914 
101, 005 
U6,846 

+3 

+12 
+8 
-4 

+1 

+4 
+9 

329,278 

27,510 
32,977 
33,768 

153,172 
46,839 
35,012 

323,066 

25,074 
31,015 
35, 6» 

155,311 
44,428 
31,545 

+2 

Package  goods  made  to  retail 
at: 

$1.00  or  more  per  pound 

$0,50  to  $0,99  per  pound.... 
Less  than  $0.50  per  pound... 

Bar  goods 

5^  and  10^  specialties 

Bulk  goods^ 

+10 
+6 

-5 

-1 

+5 

+11 

»Revlaed. 

■"■Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  CcsnpaxileB  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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FOR  RELEASE:  November  9,    I960 


SERIES:    M20C(60)-9 


CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1960 


Manufacturers  sales  of  confectionery 
and  comt)etitive  chocolate  products  were 
estimated  at  $132.6  million  in  September 
i960.  This  was  59  percent  above  the  sales 
of  August  I960  and  2  percent  above  sales 
for  September  of  last  year.  Sales  of  man- 
ufacturer-wholesalers at  $106.2  million 
were  4  percent  above  sales  in  August  I960 
and  2  percent  above  September  1959. 
Manufacturer-retailers  sales  increased  13 
percent  from  the  August  I960  level  of  $4,  3 
nnillion  and  increased  9  percent  from  the 
level  of  September  of  last  year.  Sales  of 
chocolate  manufacturers  were  66  percent 
above  the  August  I960  level  but  were  3  per- 
cent below  September  1959. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
nine  nnonths  of  I960  both  poundage  and 
dollar  sales  were  up  2  percent,  compared 
with  the  same  period  last  year.  Poundage 
sales  of  bar  goods  were  up  2  percent  while 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  8  percent  compared 
with  last  year.  (See  reverse  side,  table  2, 
for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f .  o. b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in 
the  monthly  series  prior  to  January  1959 
ant  the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price  10  cents  -   $  1.  00  per  year 


Table   l.--CONFECTIOMERy  AND  CQMPETniVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KIMD  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisor.s 


Sept. 
i960 


($1,000) 


Aug. 
i960 


($1,000) 


Sept. 
i960 


($1,000) 


Percent  change 


Sept. 
i960 
from 
Aug. 
i960 


Sept. 
i960 
fran 
Sept. 
1959 


Estimated  sales 
year  to  date 


9  months 
i960 

($1,000) 


Percent 
change 

from 
9  mcsiths 

1959 


CONFECTIONERY  AND  OCMPETITIVE  CHOCOLATE  PRODUCTS,   ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers'^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


132,600 


106,222 

U,81t7 

21,531 


13, 500 

31,627 
20,039 
11,588 

1*2,208 

36,176 

2,795 
1,257 

3,833 
2,221 
1,612 

'•,337 

1,783 
2,55'* 

2,257 

2,361 

96I. 

5,135 
3,885 
1,250 


♦83, 1*02 


<66,l62 

^,279 

12,961 


7,3'H 

19,69't 

15,51(7 

6,3't7 

•2  It,  900 

•22,269 

1,798 

833 

2,890 
1,561* 
1,326 

3,510 

1,1*00 
2,U0 

1,511* 

1,396 

625 

I*,  091* 
3,208 


150,591* 


103,991 

i*,i*38 

22, 165 


12,063 

30,667 
19,808 

10, 859 

1*2,826 

38,01(0 
3,369 
1,1*17 

3,862 
1,991* 
1,868 

1*,228 

1,693 
2,535 

2,109 

2,231 

939 

5,066 
3,931 
1,155 


+  59 


+81* 


+70 
+71 
+55 

+1*8 

+33 
+1*2 
+22 

+24 

+27 

+21 

+1*9 
+69 
+55 

+25 

+21 

+1(1 


+3 

+1 
+7 

-1 
(=) 
-17 
-15 

-1 
+11 
-11* 


eel*,  512 


661,752 

50,055 

112,505 


71,21U 

199,1(69 

U9,515 

79,95i( 

252,088 

22l(,131 

19,166 
8,791 

28,583 
17,11(6 
11,1(37 

32,095 

13,885 
18,210 

II*,  669 

7,112 

57,398 
30,oei 

7,377 


+3 
+5 
+6 


+5 

+2 
+10 

+2 

+1 

+35 

-6 

+6 
+9 
+1 


+2 
+1 

-3 

+11 

+5 
+5 
•*ii 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTUPER-WHOLESALERS  AND  CHOCOLATE  MANUFACTUHERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


September  I96O 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


September  1959* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  9  months 


Pounds  (1,000) 


i960 


1959* 


Percent 

change 

from 

1959 


Value   ($1,000) 


i960 


1959* 


Percent 
change 

frcm 

1959 


TOTAL  SALES  OF  SELECTED 
ESPABLISHMENTS 


Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound.... 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


160,661 


6,132 
20,126 
25,1(57 

69,172 
15,528 

24,21(6 


66,938 


6,107 

10,123 
7,318 

28,82l( 
6,978 
7,588 


$0,996 
0.503 
0.287 

0.1(17 
0.1*1*9 
0.313 


157,229 


5,1*1(5 
19,1(11* 
28,163 

66,522 
15,1(60 
22,225 


66,751 


5,569 

10,255 

7,867 

29,220 
6,919 
6,921 


$1,023 
0.528 
0.279 

0.1(39 
0.1(1*8 
0.311 


987,571 


30,278 
82,1(12 

155,083 

1(1(7,351 
120,347 
152, 100 


963,822 


26, 916 

77,233 
163,701 

1*1(0,1(36 
U6,l*65 
139,071 


+12 

+7 
-5 

+2 
+3 

+9 


396,225 


33,617 
1*3,100 
1*1,089 

182,002 

53,817 
1*2,600 


389,817 


50,61*3 
1*1,270 
43,560 

184,531 
51,347 
33,466 


+10 
+4 
-6 

-1 

+5 

+11 


•Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  nanufaoturere  report  sales  by  type  of  product.     Ccanpanies  reporting  sufih 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

OCTOBER  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $127.6  million  in  October 
1960.  This  was  5  percent  below  the  sales 
of  September  I96  0  and  1  percent  above 
sales  for  October  of  last  year.  Sales  of 
manufacturer-wholesalers  at  $103.1  mil- 
lion wrere  4  percent  below  sales  in  September 
I960  but  were  approximately  the  same  as 
October  1959.  Manufacturer-retailers 
sales  increased  24  percent  from  the 
September  I960  level  of  $4.8  million  but 
decreased  1  percent  from  the  level  of 
October  of  last  year.  Sales  of  chocolate 
manufacturers  were  14  percent  below  the 
September  I960  level  but  were  8  percent 
above  October  1959. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
ten  months  of  I960  poundage  sales  were  up 
2  percent  and  dollar  sales  were  up  1  per- 
cent compared  with  the  same  period  last 
year.  Poundage  sales  of  bar  goods  w^ere 
up  2  percent  while  poundage  sales  of  pack- 
age goods  retailing  above  50  cents  were  up 
8  percent  compared  with  last  year.  (See 
reverse  side,  table  2,  for  detailed 
statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in 
the  monthly  series  prior  to  January  1959 
and  the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large         manufacturer -wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
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Table  1.— CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


EatinBted  sales  of  current  month  and  comparisons 


Oct. 
i960 


($1,000) 


Sept. 
i960 


($1,000) 


Oct. 
1959* 


($1,000) 


Percent  change 


Oct. 

i960 

from 

Sept. 

i960 


Oct. 
i960 
frcm 
Oct. 
1959 


Estijiiated  sales 
year  to  date 


10  mcsiths 
i960 

($1,000) 


Percent 
change 

from 
10  iDcnths 

1959 


CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS,  ESTBftTED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers'^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain;   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0,5  percent  change. 


127,576 


103,097 

6,003 

18,I'76 


12,256 

2e,7''0 

17, 7^ 
10,992 

1*0,00'' 

3't,'t97 

It,  097 

l,ltl0 

'',276 
2,1*00 
1,876 

5,733 

2,3''2 
3,391 

2,607 
2,995 

980 

5,506 
14,1*07 
1,099 


♦133,680 


♦107,302 

I*,  81*7 

21,551 


13,500 

♦32,675 

20,039 

♦12,636 

♦1*2,  240 
♦38,208 

2,795 
1,237 

3,835 

2,221 
1,612 

'',337 

1,783 

2,55'' 
2,257 

2,561 
961* 

5,155 
3,885 
1,250 


126, 538 


103,390 

6,077 

17,071 


11,962 

26, ''47 

16,585 

9,862 

''1,565 

36, ''72 

3,559 

1,55'' 

i',i'85 
2, ''55 
2,050 

5,1'92 

2,230 
3,262 

2,959 
2,82'' 

i,oe8 

6,650 
5,561 
1,069 


-h 
+21* 
-11* 


-12 
-11 
-15 

-5 

-10 
+''7 
+1'' 

+12 

+8 

+16 

+52 

+51 

+53 

+16 

+27 

+2 

+7 

+15 

-12 


-1 


952,968 


765,929 

56,058 

150,981 


85, ''70 


+9 
+7 
11 

229,257 

157,265 

91,99'' 

-1* 
-5 
►15 
-8 

292,121' 

258,660 

25,265 

10,201 

-5 
-2 

-8 

52,859 
19,51*6 
15,515 

+1' 

57,eE8 

+5 

+1' 

16,227 
21,601 

-12 
+6 
-5 

17,276 

22,119 

8,092 

-17 

ltf,90U 

5'i,l>28 

8,476 

+5 
*6 


+6 

+2 

+12 

+1 
(^) 
+29 


+2 
+1 

-5 
+10 

-1 
+1 

+9 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTORERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


October  i960 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
Value 


October  1959^ 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
Value 


First  10  months 


Founds  (1,000) 


i960 


1959* 


Percent 

change 

from 

1959 


Value  (51,000) 


i960 


1959* 


Percent 
change 
from 
1959 


TOTAL  SALES  OF  SELEC- 
TED ESTABLISHMENTS. . . 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound. 
$0.50  to  $0.99  per  pound 
Less  than  $0.50  per 
pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


11(1*,  859 


5,61*3 
19,1*1*7 

21,357 

59,566 
l'*,657 
2l*,l*29 


59,558 


5,565 
9,955 

5,921* 

2't,755 
6,628 
6,955 


$0,950 
0.511 

0.278 

O.UlT 
0.1*55 
0.285 


l'*'t,277 


it.esi 
19,568 

2lt,7l'l' 

56,965 

ll',665 
23,686 


60,059 


l*,692 
10, 165 

7,2''l 

2'',392 
6,69'' 
6,875 


$1,009 
0.519 

0.295 

0.1*28 
0.1*57 
0.290 


1,152,1*50 


35,921 
101,859 

176, 1*20 

506,717 
13'',98l' 
176,529 


1,108,099 


31,567 
96,801 

188,1*1*5 

1*97,1*01 
151,128 
162,757 


+11* 
+5 


1*55,812 


38,980 
55,055 

''7,050 

206,766 

60,1*1*6 
''9,555 


1*49,876 


35,335 
51,435 

50,801 

208,925 
58,041 
45,541 


+10 
+5 


-1 

+4 


♦Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
detail  account  for  approxijnately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


Companies  reporting  such 
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JAN  16  1961 


FOR  RELEASE:    January  10,    I96I 


SERIES:    M20C(60)-11 


CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $126.6  million  in  November 
1960.  This  was  1  percent  below  the  sales 
of  October  I960  and  4  percent  above  sales  for 
November  of  last  year.  Sales  of  manufac- 
turer-wholesalers at  $105.2  million  were 
2  percent  above  sales  in  October  1960  and 
4  percent  above  November  1959-  Manufac- 
turer-retailers sales  increased  22  percent 
from  the  October  1960  level  of  $6.  0  mil- 
lion and  increased  8  percent  from  the  level 
of  November  of  last  year.  Sales  of  choco- 
late manufacturers  were  24  percent  below 
the  October  I960  level  but  were  6  percent 
above  November  1959. 


Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
eleven  months  of  1960  poundage  sales  were 
up  3  percent  and  dollar  sales  were  up  2 
percent  compared  with  the  same  period 
last  year.  Poxindage  sales  of  bar  goods 
were  up  2  percent  while  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  up  6  percent  compared  with  last 
year.  (See  reverse  side,  table  2,  for  de- 
tailed statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approxinnately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer -retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in 
the  monthly  series  prior  to  January  1959 
and  the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large         manufacturer-wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price  10  c^nts  -   $1.  00  per  year 


Table   1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  K  KIND  OF  BUSINESS 


Estimated  sales  of  ciirrent  month  and  canparisons 


Nov. 
i960 


($1,000) 


Oct. 

i960 


($1,000) 


Nov. 
1959* 


($1,000) 


Percent  change 


Nov. 
i960 
from 
Oct. 
i960 


Nov. 
i960 
from 
Nov. 
1959 


Estiza-ed  sales 
year  to  date 


11  mODtbs 
i960 

($1,000) 


Percent 
change 

from 
11  months 

1959 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers  ^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central:   (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 
West  South  Central:   (Arkansas,  Louisiana,  Oklahoma,  and  Texas).. 
Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

^Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


126,  589 


105,  IBs 

7,291* 

ll*,  115 


11,928 

29,650 
16,268 
15,382 

36,355 

31,086 

5,707 

1,  Sto 

6,557 
3,729 
2,628 

6,688 

2,571 
U,11T 

2,595 
l*,0lt5 
1,527 

6,061 

U,526 
1,535 


•127,  ^iS 


'IO3, 010 

6,005 

18,476 


12,256 

28, 7lto 
17,71*8 
10,992 

♦39,915 

♦3U,  lto8 

l*,097 

l,lilO 

l.,276 
2,400 
1,876 

*5,755 

*2,3l>5 
*5,590 

2,607 

2,995 

980 

5,506 
4,1*07 
1,099 


121,  285 


101, 268 

6,755 

15,262 


11,868 

27,  l(2l* 
15,  567 
11,857 

35,561* 

29,521 

l*,098 

1,745 

6,577 
5,924 
2,453 

6,315 

2,503 
4,007 

2,552 

3,891 

1,465 

6,034 
4,605 
1,429 


+2 
+22 

-24 


-3 

+3 
-8 

+22 

-9 

-10 
-10 

+9 

+49 
+55 
+40 

+17 

+10 
+21 

-1 
+55 
+56 

+10 
+3 

+40 


+8 

+5 

+13 

+3 
+5 
-10 
-12 

(^) 
-5 

+7 


+11 
+3 

+2 
+4 
+4 

(=) 

-2 

+7 


1,079,470 


871,  024 

^,352 

145,  094 


95,598 

258,907 
155,551 
105,376 

328,368 

289,657 

26,970 

11,741 

39,216 
23,275 
15,941 

44,518 

18,801 
25,717 

19,869 

26,164 

9,619 

48,965 
58,951* 

10,011 


+5 
+5 
+6 


+6 

+2 

+12 

+1 
(^) 
+22 

-7 

+5 

+5 

+1 


+5 
+1 


+9 

+1 

-1 
+9 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


T^e  of  product^ 


November  I960 


Pounds 

(1,000) 


Value 
($1,000) 


Average 
value 


November  1959* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  11  months 


Pounds  (1,000) 


1959* 


Percent 
change 

from 

1959 


Value  ($1,00C) 


i960 


1959* 


Percent 

change 

frcEC 

:?59 


TOTAL  SALES  OF  SELEC- 
TED ESTABLISHMENTS.. 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


152,218 


9,705 

17,205 

25,952 
49,229 

12, 186 
19,943 


57,559 

10, 436 

8,831 

6,752 

20, 079 

5,565 

5,676 


$1,076 
0.515 
0.282 

o.4o8 
0.457 
0.285 


124, 258 

8,618 
17,681 

21,790 

47,250 
10,062 
18, 857 


54,560 

9,371 
9,411 
6,065 

19,655 

4,456 
5,404 


$1,087 
0.552 

0.278 

0.416 
0.443 

0.287 


1,264,648 

45,624 
119,064 

200,572 

555,946 
11-7,170 
196, 472 


1,232,357 


40, 185 
114,482 

210,255 

544, 651 
l4l, 190 
181, 6l4 


+14 
+4 


513,123 

49, 4l6 
61,866 

55,776 

226,824 
66,010 
55,231 


504,256 

44,706 
60,846 

56,866 

228,576 
62,497 

50.-45 


+11 
+2 

-5 

-1 
+6 

+9 


'Revised . 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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SERIES:    M20C(60)-12 


CONFECTIONERY 
(Including  Chocolate  Producfs) 

DECEMBER  1960 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $109.2  million  in  December 
1960,  This  was  14  percent  below  the  sales 
of  November  I960  and  1  percent  above 
sales  for  December  of  last  year.  Sales  of 
manufacturer-wholesalers  at  $80»2  million 
were  23  percent  below  sales  in  November 
I960  and  were  approximately  the  same  as 
December  1959.  Manufacturer -retailers 
sales  increased  129  percent  from  the 
November  I960  level  of  $7.  3  million  but 
decreased  3  percent  from  the  level  of 
December  of  last  year.  Sales  of  chocolate 
manufacturers  were  13  percent  below  the 
November  I960  level  but  were  12  percent 
above  December  1959. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  twelve 
months  of  I960  poundage  sales  were  up  3 
percent  and  dollar  sales  were  up  2  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  up  2 
percent  while  povindage  sales  of  package 
goods  retailing  above  50  cents  were  up  7 
percent  compared  with  last  year.  (See 
reverse  side,  table  2,  for  detailed 
statistics.  ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manvifac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers         and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D,    C. 
Price  10  cents  -   $1.  00  per  year 


Table  1.- -CONFECTIONERY  AND  COMPETmVE  CHOCOIATE  PRODUCTS:      DOLIAR  SALES  BY  KIND  OF  BUSINESS 


CONFECTIONERY  ADD  OCMPETITrVE  CHOCOLATE  PRODUCTS,   ESTBftTED 
TOTAL 


BY  KIND  OF  BUSINESS: 

Manuf ac  turer-wholesalers . 
Manufacturer-retailers^, . 
Chocolate  manufacturers,. 


TOTAL  ESTIkfeTED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebrasl(a. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

Noith  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central:  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 
West  South  Central:  {Arkansas,  Louisiana,  Oklahoma,  and  Texas).... 
Mountain:   (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 


Pacific 

California 

Washington  and  Oregon, 


Estijmited  sales  of  current  mcsitb  and  comparisons 


Dec. 
i960 


($1,000) 


109,201 


80,192 
16,679 
12,330 


11,297 

19, 81  It 

11, 165 

8,651 

28, 93't 

23,901 

5,715 

1,318 

't,636 
2,679 
1,957 

3,8U5 

1,797 
2,048 

1,793 
2,569 
1,659 

5,665 
l.,U8U 
1,181 


Nov. 
i960 


($1,000) 


»126,67'* 


•105,266 

7,295 

14,113 


♦11,986 

•29,656 

16,268 

♦13,588 

56,272 

31,025 

5,707 

1,540 

6,557 
5,729 
2,628 

6,688 

2,571 

4,117 

2,595 
4,046 
1,625 

6,045 
4,511 
1,554 


Dec. 
1959^ 


($1,000) 


108,439 


80,235 
17,151 
11,055 


11,158 

19,706 

11,248 

8,458 

28,689 

24,885 

2,542 

1,264 

5,965 
5,507 
2,658 

4,050 

1,816 
2,254 

1,865 
2,585 
1,407 

4,812 
5,574 
1,238 


Percent  change 


Dec. 
i960 
from 
Nov, 
i960 


-14 


-25 

+129 

-13 


-33 

-31 
-35 

-20 
-23 
(=) 

-14 

-27 

-28 
-26 

-45 

-30 
-50 

-51 

-57 
+1 

-6 

-1 

-23 


Dec. 
i960 
from 
Dec. 
1959 


(^) 
-3 

+12 


+1 

-1 
+2 

+1 

-4 

+46 

+4 

-22 

-19 
-26 

-5 
-1 


Estiioated  sales 
year  to  date 


12  months 
i960 

($1,000) 


1,188,771 


951,515 
80,052 

157,424 


106,755 

278,727 
164,694 
U4,053 

557,256 

515,512 

50,685 

15,059 

43,852 
25,954 
17,898 

48,563 

20,598 
27,765 

21,662 
28,734 
11,554 

54,614 

43,423 
11,191 


Percent 
change 

from 
12  months 

1959 


+3 

+3 
+7 


+6 

+2 
+11 

+1 

n 
+25 

-6 

(^) 

+2 
-3 


+5 
+1 

-4 

+8 

.+3 

+5 

+2 
+8 


♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHXOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


December  i960 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


December  1959* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


12  months 


Pounds  (1,000) 


i960 


1959» 


Percent 
change 
from 
1959 


Value  ($1,000) 


i960 


1959* 


Percent 
change 
froo 
1959 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound... 
$0.50  to  $0,99  per  pound.. 
Less  than  $0.50  per  pound. 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods  ^ 


106, 104 


6,566 

9,790 

15,247 

45,324 
11,766 
17,391 


44,798 


7,130 
5,045 
4,054 

18, 497 
5,509 
'*,783 


$1,086 
0,515 
0.265 

0,408 
0,450 
0,275 


100,396 


6,298 

8,545 

14,098 

45,557 
11,035 
17,083 


42,572 


6,741 
4,569 
3,759 

17, 876 
4,945 
4,682 


$1,070 
0,535 
0.267 

0,412 
0,448 
0,274 


1,570,752 


52,190 
128,854 
215,619 

601,270 
158,956 
213,863 


1,532,753 


46,483 
123,027 
224,555 

587,988 
152,225 
198,697 


+12 
+5 
-4 

+2 
+4 
+8 


557,921 


56,546 
66,911 
57,810 

245,521 
71,519 
60,  014 


546,808 


51,447 
65,415 
60,625 

246,452 
67,442 
55,427 


+10 
+2 
-5 

-1 
+6 


♦Revised, 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting  such 
detail  account  for  approxljnately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 
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FOR  RELEASE:  May  51,  I961 


SERIES:   1VE0C(60)-15 


CONFECTIONERY 
(Including  Chocolate  Products) 

SUMMARY  FOR  1960 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  totaled 
$1,20'+  million  in  I96O,  up  5  percent  from  the 
previous  year's  figure  of  $1,150  million.  In- 
creases in  sales  appeared  in  all  classifica- 
tions: Manufacturer-wholesalers,  k  percent; 
manufacturer-retailers,  k  percent;  chocolate 
manufacturers,  8  percent. 

COVERAGE — Statistics  in  this  publica- 
tion are  estimated  industry  totals  based  on 
monthly  reports  from  approximately  5'+5  manu- 
facturers of  confectionery  and  competitive 
chocolate.  In  1957,  these  respondents  accounted 
for  approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of  the 
sales  of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  makers.  In  addition, 
detailed  annual  reports  on  sales  by  type  of 
confectionery,  ingredients  used,  and  sales  by 


class  of  customer  were  collected  on  an  annual 
basis  from  large  establishments  which  accounted 
for  about  90  percent  of  total  confectionery 
sales  in  1957.  The  detailed  statistics  compiled 
from  these  reports  will  be  included  in  a  report 
entitled  "Confectionery  Sales  and  Distribution, 
I96O"  to  be  issued  shortly  by  Business  and 
Defense  Services  Administration,  Food  Industries 
Division,  which  cooperated  in  the  survey. 

Any  inquiries  concerning  these  sta- 
tistics should  be  addressed  tothe  U.  S.  Depart- 
ment of  Commerce,  Bureau  of  the  Census,  Indus- 
try Division,  Washington  25,  D.  C. 

This  publication  was  prepared  in  the 
Industry  Division  under  the  supervision  of 
Willis  K.  Jordan,  Chief,  Foods,  Textiles,  and 
Apparel,  by  Edward  A.  Robinson,  Chief,  Foods, 
and  Robert  T.  O'Reagan,  Statistician. 


Table  1 . —CONFECTIONERY  PRODUCTS:  MANUFACTURERS'  SALES,  BY  KIND  OF  BUSINESS, 

1958-1960 

(In  millions) 


Kind  of  business 

i960 

1959* 

1958 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

TOTAL 

Manufacturer-wholesalers 

^fenufacturer-retailers 

3,005 

2,65i+ 

89 

280 

1,201+ 

961+ 

81 

159 

2,929 

2,59*+ 
88 

2 1+7 

1,150 

921+ 
178 
11+8 

2,821 

2,1+85 

92 

2I+6 

1,110 

890 
^76 

Chocolate  manufacturers 

11+1+ 

Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products, 
except  retail  confectioners  with  a  single  location.  Jfenufacturer -retailers  are  those  with  2  or 
more  outlets. 

♦Revised. 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Foods 


For  sale  by  the  Bureau  of  the  Census,  Washlngtcn  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  2 . —MANUFACTURERS '   SALES  OF  CONFECTIOJERY  BY  MONTH,     I958-I960 


Value    (millions  of  dollars) 


i960 


1959 


1958 


TOTAL. 

January 

February. . . . 

March 

April 

May 

June 

July 

August 

September . . . 

October 

November , . . . 
December. . . . 


1,204 

102 

107 

107 

89 

71* 
77 

62 

84 
155 
129 
128 

110 


1,150 

106 
101 
92 
86 
71 
70 

65 

75 
151 
325 

121 
108 


1,110 

96 
9U 
86 
85 

72 
68 

6k 

75 

125 

126 

115 

1* 


Table  J.— CONFECTIO^rERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:      POUNDAGE  AND  DOLLAR  SALES,    BY  KIND  OF  BUSINESS,    I958-I96O 


Division    and  State 


i960 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


1958 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,   TOTAL. 

Manufacturer-wholesalers. 
Jfenufacturer-retailers. . . 
Chocolate  manufacturers,. 


MANUFACTURER-WHOLESALERS 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina . . . 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama, 
and  Mississippi) 


West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific 

California 

Washington  and  Oregon 


5, 005, 488 

2,653,876 

89,475 

280,137 


251,535 

706, 490 
456,355 
250,135 

1,142,884 

1,024,295 

87,677 

50,912 

104,451 
50,555 
55,896 

126,802 

53,262 
75,540 


85,757 


49, 485 


18,566 

148,128 

124, 484 

25,644 


1,203,564 

963,897 

80,783 

158,884 


104, 644 

285, 405 
166, 189 
117,214 

564, 506 

521, 519 

29,928 

15,059 

45,856 
26,985 
18,875 

49,272 

20,598 
28,674 


21, 444 


28,727 


11,554 

54,691 
'♦5,797 
10,894 


2,929,247 

2,59^250 

88,254 

246,763 


236,797 

692,509 
462, 074 
230,255 

1,125,506 

1,017,637 

71,969 

55,700 

106, 540 
51,459 
55, 101 

155,519 

64,704 
70,815 


85,994 
49,242 

18,555 

145,988 

123,547 

22,441 


1,149,867 

924, 410 

77,739 

147,718 


105,486 

265, 806 
161, 114 
102,692 

352,280 

313,795 

24,605 

15,880 

45,905 
25,402 
18,505 

47,607 

20,020 
27,587 


22,  553 
26,  589 

11,025 

55, 159 
42,750 
10, 409 


2,820,761 

2,482,645 

92,457 

245,659 


249,514 

645,990 
441,168 
204,822 

1,066,642 
969,543 

62, Coo 

54,699 

95,775 
44,708 
51,067 

130,402 

62,426 
67,976 


79,781 
49,624 

15,782 

149,135 

126,350 

22,785 


1,109,684 

889,465 

76,128 

144,091 


102,512 

262,468 
159, '•39 
103,029 

335,187 

297,741 

21,042 

14, 404 

57,676 
21,371 

16,505 

45,429 

18,502 
24,927 


22,461 
24,987 

9,655 

55,110 
42,947 
10, 165 


Note:      Manufacturer-retailers  include  only  those  with    2      or  more  outlets. 
♦Revised. 


Table  4.— CONFECTIONERY  AND  CGMPETmVE  CHOCOLATE  PRODUCTS:   POUNDAGE  AND  DOLLAR  SALES  OF 
MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  PRODUCT,  I958-I96O 


i960 

1959* 

1958 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

TOTAL  SALES 

Package  goods  made  to  retail 

at— 

$1 , 00  or  more  per  pound .... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

Bar  goods. 

Bulk  goods'*" 

2,914,015 

129, 460 
255,484 
658, 595 

940,9'*2 
677,278 
272,256 

1,122,781 

150, 625 
122,577 
172,420 

586,727 
199, 797 
110,855 

0.585 

1.009 
0.479 
0.270 

0.411 
0.295 
0.407 

2,841,015 

119,585 
245, 485 
656, 415 

908,090 
655,880 
277,562 

1,072,128 

118, 020 
118,995 
170,656 

570,454 
186,872 
107,115 

0.577 

0.987 
0.489 
0.268 

0.408 
0.285 
0.586 

2,728,504 

112,522 
226,177 
611,551 

901,771 
619,605 
256,698 

1,055,556 

110,822 
111,859 
168,967 

565,114 

179, 192 

99,622 

0.579 

0.985 
0.494 
0.276 

0.405 
0.289 
0.588 

5^  and  10^  specialties 

Note:  The  1958?  1959  and  i960  figures  are  partially  estimated  and  based  on  reports  from  232  large  manufactiH-ors  which 
accounted  for  about  92  percent  of  the  total  sales  in  1957. 

*Re vised. 

''^ Includes  penny  goods. 
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FOR  RELEASE:     March  1*+,    I96I 


SERIES:    M20C(61)-1 


CONFECTIONERY 
(Including  Chocolate  Products) 


JANUARY  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $106.1  million  in  January 
1961.  This  was  3  percent  below  the  sales 
of  Decennber  I960  but  4  percent  above 
sales  for  January  of  last  year.  Sales  of 
manufacturer-wholesalers  at  $86.6  million 
were  9  percent  above  sales  in  December 
I960  and  were  4  percent  above  sales  in 
January      I960.  Mantifacturer-retailers 

sales  decreased  74  percent  from  the 
December  I960  level  of  $16,  7  million  and 
decreased  3  percent  from  the  level  of 
January  of  last  year.  Sales  of  chocolate 
manufacturers  were  23  percent  above  the 
December  I960  level  and  were  10  percent 
above  January  I960. 


Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  that  for  January 
1961,  poundage  sales  were  up  9  percent 
and  dollar  sales  were  up  5  percent  com- 
pared with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  up  7 
percent  while  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  10 
percent  compared  with  last  year.  (See 
reverse,    table  2,    for  detailed  statistics.  ) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  mamofac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  o\vn 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  man\ifacturer-wholesalers         ajid 

chocolate -manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price  1  0  cents  -   $1.00  per  year 


Table  1 . —CCNFECTIONERY  AND  CCMPETITIVE  CHOCOIATE  PRODUCTS:  DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Item 


Estimated  sales  of  current  month  and  conjjarlsons 


January 
1961 

($1,000) 


December 
i960 

($1,000) 


January* 
i960 

(♦1,000) 


Percent  change 


January 
1961 
from 

December 
i960 


January 
1961 
rroQi 

January 
i960 


CONFECTIONERY  AND  CCMPETITIVE  CHOCOIATE  PRODUCTS,  ESTUATED  TOIAi. . . 

BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAl  aSTDATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England ^ 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  DsJcota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North  Carolina, 

and  South  Carolina 

Qeorgia  and  Florid* 

East  South  Central  (Kentuolty,  Tennsasse,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico  and  Vt&h) 

Pacific 

Calif  omit • ■  •  • 

Washington  and  Oregon • 

•Revised . 

^Retailers  with  two  or  mors  outlets. 

'Less  than  C?  percent  change. 


106,107 


86,655 
It,  51*0 
15,  U"* 


9,875 

28,025 
12,978 
15,ol»5 

29,739 

26,11*0 

2,170 

1,U29 

5,556 

2,055 
1,521 

1,661* 
2,1*61 

1,750 
5,975 

1,011 

i*,78l 

5,877 

901* 


•108,795 


•79,780 

•16,685 

12,550 


11,297 

•19,596 

•10,961 

♦8,655 

•28',  726 

•25,695 

5,715 

1,518 

'',656 
2,679 
1,957 

5,81*5 

2loU8 

1,795 
2,562 
1,659 

•5,686 

I*,l*Si* 
*i,2oe 


101,775 


^,590 

4,1*60 

15,725 


10,551* 

25,815 
12,256 
15,559 

29,522 
25,^8 

1,1*51 

5,570 
2,582 
1,188 

5,925 

1,61*2 

2,285 

1,576 

5,1*91* 
956 

i*,6l3 
5,51i» 
1,101* 


-15 

*45 
■fl8 
+71* 

•*4 
+10 
-1*2 

*6 

■28 
-2U 
-55 


-7 
♦21 

J* 
♦55 
-58 

-16 
-II. 
-25 


-5 
+10 


+9 

*6 

+11 

+1 
+1 
♦7 
-2 

-6 

-15 
+U 


♦1 
♦9 

♦10 

♦lU 
♦6 

*k 
♦10 
-18 


Table  2.— POUMDAOE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,  BY  TYPE  OF  CONnCTIOHERY 


Type  of  produot^ 


January  I961 


Pounds 
(1,000) 


Value 
(i>l,000) 


Average 

value 


January  I960* 


Pounds 
(1,000) 


Value 
01,000) 


Average 

value 


Percent  change 

January  1961  frcB 

January  i960 


Pounds 


Value 


TOTAL  SALES  OF  SELECTED  SSTABUSKMENTS . 

Package  goods  made  to  retail  at: 

11.00  or  more  per  pound 

$0.50  to  40,99  per  pound 

Leas  than  $0.50  per  pound 


125,297 


6,705 


'M 


Bar  goods 

5^  and  10^  ipso laities. 
Bulk  goods* 


16,098 

56,166 

15,555 
20,962 


52,1*91 


9,002 

22,555 

5,775 
5,794 


$1.51*3 
0.523 
0.261* 

0.1*01 
0.US6 

0.276 


112,651* 


6,737 

?''!* 

ll*,98l 

52,557 
11,775 
18,1*61 


1*9,875 

9,iae 

l*,l*69 
5,925 

21,980 
5,295 

5,oei. 


$1,565 
0.537 
o.e6e 

0.1*20 
0.1*50 
0.272 


•1 

+18 

+7 

♦7 

♦15 

♦l* 


♦5 

•e 

♦5 

♦9 
♦15 


•Revised. 

^Selected  group  <f  large  oanufacturer-wholesalers  and  chocolate  manufaoturera  report  sales  by  type  of  product, 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
'Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

FEBRUARY  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $106.2  million  in  February 
1961.  This  was  approximately  the  same  as 
sales  for  January  1961,  but  1  percent  below 
sales  for  February  of  last  year.  Sales  of 
manufacturer-wholesalers  at  $83.  4  million 
were  4  percent  below  sales  in  January  1961 
and  1  percent  below  sales  in  February  1960, 
Manufacturer-retailers  sales  increased  76 
percent  from  the  January  1961  level  of 
$4.  3  million  but  only  1  percent  from  the 
level  of  February  of  last  year.  Sales  of 
chocolate  manufacturers  were  1  percent 
above  the  January  1961  level  but  were  1 
percent  below  February  1960. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
two  months  of  1961,  poiindage  sales  were 
up  6  percent  and  dollar  sales  were  up  3 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  1  percent  while  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  up  14  percent  compared  with  last 
year.  (See  reverse,  table  2,  for  detailed 
statistics. ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this,  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers         and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  theCensus,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price  10  cents  -   $1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisons 


1961 
($1,000) 


Jan.* 
1961 


($1,000) 


Feb.* 
i960 


($1,000) 


Percent  change 


Feb. 
1961 

from 
Jan. 
1961 


Feb. 
1961 
from 
Feb. 
i960 


Estimated  sales 
year  to  date 


2  months 
1961 

($1,000) 


Percent 
change 

fram 
2  months 

i960 


CONFECTIONERY  AND  CCMPETmVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer -retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-IWOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon r 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


106,246 


83,565 

7,569 

15,514 


8,592 

27,154 
14,450 
12,724 

50,140 

26,241 

2,649 

1,250 

3,845 
2,298 
1,547 

3,458 

1,645 
1,813 

1,791 

2,550 

943 

4,890 

3,975 

915 


106,031 


86,606 

4,291 

15,134 


9,041 

28,001 
12,946 
15,055 

£9,891 

26,398 

2,064 

1,429 

3,906 
2,574 
1,532 

4,145 

1,664 
2,481 

1,734 
3,985 
1,122 

4,781 

3,877 

904 


106,933 


85,970 

7,490 

15,475 


9,085 

26,615 
14,551 
12,064 

51,889 

28,279 

2,284 

1,526 

5,558 
2,188 
1,550 

3,557 

1,717 
1,840 

1,754 

2,358 

837 

4,339 
3,616 

725 


(==) 


-5 
+11 
-15 

+1 
-1 

+28 
-15 

-2 
-5 
+1 


-1 
-27 

+5 
-56 
-16 


-4 
-1 

+2 

+8 
+15 

+15 
+10 

+27 


212,277 


169,969 
11,860 

50,'Jt8 


17,635 

55,155 
27,376 
27,779 

60,031 

52,639 

4,715 

2,679 

7,751 
4,67s 
3,079 

7,603 

3,509 

4,294 

3,525 
6,535 
2,065 

9,671 
7,852 
1,819 


+1 
-1 

+4 


-9 

+5 
+2 

+8 

-2 
-3 
+9 
-4 

+9 

+2 

+21 


-1 

+4 

+6 
+12 
+16 

+8 
+10 
(^) 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  2  months 

Pounds  (1,000) 

Value   ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Founds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

i960* 

Percent 
change 
from 
i960 

1961 

I960* 

Percent 
change 
from 
i960 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

123,592 

5,857 
11,550 
20,515 

55,015 
14,355 
18,522 

48,916 

4,078 
5,999 
5,517 

22,157 
6,210 
5,155 

$1.05-' 
0.520 
0.262 

0.403 
0.455 
0.278 

120,180 

3,648 

9,569 

18,095 

58,077 
15,102 
17,891 

49,027 

5,817 
5,118 
4,722 

24,510 
6,025 
5,037 

$1,046 
0.546 
0.261 

0.419 
0.460 
0.282 

246,904 
10,560 

21,550 
56,504 

111,181 

27,772 

59,557 

252,814 

10,585 
17,692 
33,074 

110,454 
24,877 
56,552 

+6 

+2 
+21 
+10 

+1 

+12 

+9 

101,378 

13,080 

11,126 

9,588 

44,692 
11,956 
10,956 

98,902 
12,^9 

9,587 

8,647 

46,290 
11,318 
10,061 

+3 

Package  goods  made  to  retail 
at: 

tl.OO  or  more  per  pound 

$0.50  to  $0.99  per  pound.... 
Less  than  $0.50  per  pound... 

+1 
+16 
+11 

-3 

5^  and  10^  specialties 

+5 

+9 

♦Revised . 

^Selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


U.  S.  DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 


BUREAU  OF  THE  CENSUS 


CURRENT  INDUSTRIAL  REPORTS 


MASS.  INST.  TECH. 
MAY  11  1961 


VVEY  LI3f 


FOR  RELEASE:     May  5,    I96I 


SERIES:     M20C(6l)-3 


CONFECTIONERY 
(Including  Chocolate  Products) 


MARCH  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $102.7  million  in  March 
1961.  This  was  3  percent  below  sales  for 
February  1961,  and  2  percent  below  sales 
for  March  of  last  year.  Sales  of  Manufac- 
turer-wholesalers at  $78.  2  million  were  6 
percent  below  sales  in  February  1961  and  8 
percent  below  sales  in  March  I960.  Manu- 
facturer-retailers sales  increased  36  per- 
cent from  the  February  1961  level  of  $7.4 
million  and  81  percent  from  the  level  of 
March  of  last  year.  Sales  of  chocolate 
manufacturers  were  5  percent  below  the 
February  1961  level  but  were  approxi- 
mately the  same  as  the  sales  for  March 
1960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
three  months  of  1961,  poundage  sales  were 
up  1  percent  but  dollar  sales  were  down  1 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  down  2  percent  while  poundage  sales 
of  package  goods  retailing  above  50  cents 
were  up  6  percent  compared  with  last  year. 
(See  reverse,  table  2,  for  detailed  sta- 
tistics. ) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
connpetitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this,  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers         ajid 

chocolate -manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  theCensus,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.   C. 
Price  10  cents  -   $1,  00  per  year 


Table  1 .  — CONFECTIONEHY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  K  KIND  OF  BDSDIESS 


Item 


Estijnated  sales  of  current  month  and  conparisons 


March 
1961 


($1,000) 


Feb.* 
1961 


($1,000) 


March* 
I960 


($1,000) 


Percent  change 


Uarch 

1961 
from 
Feb. 
1961 


March 

1961 

from 

March 

i960 


Estimated  sales 
year  to  date 


3  months 
1961 

($1,000) 


Percent 
change 

frcm 
3  mcmths 

i960 


CONFECTIOffEFff  AND  CajPETITIVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS! 

Manufacturer-wholesalers 

Manufacturer-retailers  ^ , 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

lova  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

*Revised . 

Retailers  with  two  or  more  outlets . 
^Less  than  0,5  percent  change. 


102,710 


78, 227 
10,026 
I4,lt57 


7,'*23 

2l*,698 
lit,  620 
10, 078 

27,578 

2k,  I'll 

2,3'»8 


"t.lSl 
2,367 
1,761* 

3,808 

1,674 
2,131* 

1,746 
2,955 
1,022 

5,066 
It,  119 

9lt7 


105,859 


85,198 

7,398 

15,263 


8,  Sits 

27,156 
llt,li30 
12,726 

50, 139 

26, 226 

2,663 

1,250 

3,8lit 
2,298 
1,516 

5,458 

1,645 
1,813 

1,791 

2,550 

943 

4,802 
5,887 

915 


104,719 


84,639 

5,555 

14, 527 


8,887 

24,358 
12, 921 
11,417 

52,451 

SB, 504 

2,891 

1,056 

3,846 
2,442 
1,404 

4,091 

1,885 
2,206 

1,907 

2,933 

953 

5,233 

4,302 

931 


-6 

+36 

-5 


-13 

-9 
+1 

-21 


-12 
-29 

+8 

+3 

+16 


+2 
+18 


-3 
+16 


+5 
+6 

+3 


-8 
+81 
(=) 


-16 


; 14, 201 


247,721 
21,715 
44,765 


24,963 


+1 
+13 

-12 

79,855 
41,996 
37, 859 

-16 
-15 
-19 

87,387 

76,736 

7,033 

3,568 

■1-7 

-3 

+26 

11,701 
7,C«9 
4,66e 

-7 

11,406 

-11 

-3 

4,978 
6,428 

-8 
+1 
+7 

5,271 
9,490 
3,087 

-3 
-it 
+2 

14,561 

11,795 

2,766 

(^) 


-2 

+24 

+2 


+4 
+6 
+2 

-7 
-7 
-2 


+7 
(=) 
+18 


-5 
+2 

+1 

+8 

+13 

*i 
+3 

(^) 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


March  1961 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


March  1960* 


Pounds 
(1,000) 


Value 
($1,  000: 


Average 
value 


First  ]?  months 


Pounds  (1,000) 


1961 


I960* 


Percent 

change 
from 
i960 


Value  ($1,000) 


19d1 


1960* 


Percent 

change 

fron 

i960 


TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 


Package  goods  made  to  retail 

at: 

$1.00  or  more  per  poxind.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


117,092 


3,609 

8,917 

17,  589 

55,551 
I4,l4l 
17,305 


47, 050 


3,968 
4,536 
4,610 

22, 401 
6,623 

4,912 


$1,100 

0.509 
0.262 

0.403 
0.468 
0.284 


123,879 


4,075 

9,540 

19,495 

59,448 
l4, 072 
17, 249 


50,352 


4,459 
5,236 
5,094 

24,310 
6,356 
4,897 


$1,094 
0.549 
0.261 

0.409 
0.452 
0.284 


360,715 


13,839 
30,299 
55,915 

166,  l4l 
39, 659 
56,862 


356, 695 


14, 460 
27,252 
52,569 

169,882 
58,949 
53,601 


147, 791 


16,961 
15,540 
14,136 

66,763 
18,529 

15,868 


149, 254 


17,458 
14,823 
13,741 

70,600 
17,674 
14,958 


-3 
+5 
+3 

-5 

+5 
+6 


*Revised . 

Selected  group  of  large  manufactxirer-i/holesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account  for  approxijnately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


USCOJM-DC 


U.  S.  DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 


CURRENT  INDUSTRIAL  REPORTS 


»fASS.  INST,  TECH.  I 

BUREAU  OF  THB1C6NSUS 
Richard  M.  S£oin;W&  '961 

^iDEWEYLIBRARy 


FOR  RELEASE:   June  7,    I961 


SERIES:      M20C(6l)-4 


CONFECTIONERY 
(Including  Chocolate  Products) 


APRIL  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $86.7  million  in  April  1961. 
This  was  16  percent  below  sales  for  March 
1961,  and  2  percent  below  sales  for  April 
of  last  year.  Sales  of  Manufacturer -whole- 
salers at  $68.  9  million  were  12  percent 
below  sales  in  March  1961  but  1  percent 
above  sales  in  April  I960.  Manufacturer- 
retailers  sales  decreased  46  percent  from 
the  March  1961  level  of  $10.  1  million  and 
47  percent  from  the  level  of  April  of  last 
year.  Sales  of  chocolate  manufacturers 
were  1  5  percent  below  the  March  1961  level 
but  were  25  percent  above  the  sales  for 
April  I960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
four  months  of  1961,  poundage  sales  were 
up  3  percent  and  dollar  sales  were  up  1 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  2  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  up  4  percent  compared  with  last  year. 
(See  reverse,  table  2,  for  detailed  statis- 
tics. ) 


NOTE --Statistic  8  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer -retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer -wholesalers  and 

chocolate -manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.     C. 
Price  10  cents  -   $1.  00  per  year 


Table  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Eatimated  sales  of  current  month  and  ccmparisons 


April 
1961 


($1,000) 


March* 
1961 


($1,000) 


April* 
i960 


($1,000) 


Percent  change 


April 

1961 

frcm 

March 

1961 


April 

1961 

from 

i960 


EstlsBted  sales 
year  to  date 


k  mcnthB 
1961 

($1,000) 


Percent 
change 
from 

k    IQQQthS 
i960 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTBIAIED  SALES  OF  MANUFACTURER-miOLESAIZRS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

•Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


86,656 


68,91*5 

5,1*62 

12,21*9 


6,751* 

20,827 

12,1*62 

8,365 

25,501 

22,1*10 

2,290 

801 

3,609 
2,011* 
1,595 

5,1*57 

1,1*20 
2,017 

1,511* 

2,561* 

916 

It,  025 

5,517 

706 


102,612 


78,056 
10,119 
111,1*57 


7,1*25 

2i*,627 
ll*,  51*9 
10, 078 

27,268 

2i*,oe9 
2,550 


l*,151 
2,567 
1,761* 

5,  Sou 

1,670 
2,151* 

1,71'6 
2,91*7 
1,022 

5,068 

1*,119 

91*9 


88,561* 


68,581* 

10,217 

9,765 


6,757 

20,197 

11,956 

8,261 

25,355 

22,359 

2,11*9 

867 

5,812 
2,21*6 
1,566 

5,699 

1,1*87 

2,212 

1,522 

2,1*06 

91*2 


.891* 
,221* 
670 


-16 


-15 
rll* 
-17 

-6 

-7 

-5 

-10 

-15 
-15 
-10 


-15 

-5 

-15 
-20 
-10 

-21 

-19 
-26 


+1 
-1*7 
+25 


(^) 


1*00,759 


516,1*75 
27,270 
57,011* 


51,717 


+3 

+1* 
+1 

100,611 
51*,  387 
1.6,221* 

+1 

+7 
-8 

112,778 
99,031* 

9,375 
i.,569 

-5 
-10 
+2 

15,310 
9,055 
6,257 

-7 

ll*,fe9 

-5 
-9 

6,591* 
8,1*1*5 

-1 

-2 

6,785 
11,81*6 

-3 

l*,0C9 

+3 
+3 
+5 

18,586 

15,112 

5,1*71* 

-2 
-2 
+6 


+1 

+3 

-5 
-6 

+5 
-7 

-2 

-9 

+10 


-5 
-1 

+1 
+6 
+9 

+4 
+3 
+6 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SEffiCTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONKECTIONHiY 


First  1*  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product' 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

1960* 

Percent 

change 

frcm 

i960 

1961 

i960* 

Percent 

change 

frail 

i960 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  nade  to  retail 
at: 
$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound 

Lees  than  $0.50  per  pound.. 

Bar  goods 

5(!  and  10^  specialties 

Bulk  goods^ 

108,112 

5,586 

7,979 

16,708 

51,561 
15,171* 
15,101* 

1*2,959 

3,811* 
5,989 
l*,l*92 

20,260 
6,095 

l*,291 

$1,061* 
0.500 
0.269 

0.595 
0.1*65 
0.281* 

100, 036 

3,936 

7,385 

17,979 

1*5,182 
11,661. 
15,892 

39,1*89 

l*,33l* 
5,857 
l*,751 

17,652 
5,276 
5,659 

$1,101 
0.520 
0.263 

0.391 

o.i*;e 
0.263 

1*68,662 

17,1*25 
58,278 
70,550 

218, 161 
52,1*57 
71,851 

1*56,089 

18,968 
3i*,5ei 
71,927 

211*,  675 
50,709 
65,291 

+3 

-8 
+11 

-2 

+2 

+5 

+10 

190,571 

20,775 
19,529 
18,607 

87,509 
21*,  551 
20,000 

188,567 

22,281* 
18,331* 
19,122 

87,975 
23,123 
17,529 

+1 

-7 
+7 
-5 

-1 

+5 

+11* 

^^e  vised. 

^^lected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  prcduct.  Ccn^Bnies  reporting  such 
detail  accoxmt  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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FOR  RELEASE:    July  10,   I96I 


SERIES:    M20C(6l)-5 


CONFECTIONERY 
(Including  Chocolate  Products) 


MAY  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $88.1  million  in  May  1961. 
This  was  2  percent  above  sales  for  April 
1961,  and  19  percent  above  sales  for  May 
of  last  year.  Sales  of  Manufacturer -whole- 
salers at  $70. 6  million  were  3  percent 
above  sales  in  April  1961  and  16  percent 
above  sales  in  May  I960.  Manufacturer- 
retailers  sales  decreased  3  percent  from 
the  April  1961  level  of  $5.5  million  and 
increased  8  percent  above  the  level  of  May 
of  last  year.  Sales  of  chocolate  manufac- 
turers were  approximately  the  same  as 
April  1961  and  41  percent  above  the  sales 
for  May  I960. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
five  months  of  1961,  poundage  sales  were 
up  6  percent  and  dollar  sales  were  up  5 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  5  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  7  percent  compared  with  last  year.  (See 
reverse,   table  2,   for  detailed  statistics. ) 


NOTE --Statistics  presented  in  table.  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer -retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  nnanu- 
facturer-retailers  (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annxial  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and 
chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,   D.   C. 
Price  10  cents  -  $1.  00  per  year 


Tatle  1.— CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRQDUCTS:   DOIIAR  SALES  BY  KIND  0?   BTJSINESS 


Item 


EstlnA'tecL  sales  of  curren't  month  and  ccoparlsons 


Uay 

1961 


(*1,000) 


April* 
1961 


($1,000) 


Percent  obange 


lia^ 
i960 


(*1,000) 


Bay 

1961 
frcm 
April 
1961 


May 

1961 
frott 

fcy 
i960 


Estimated  sales 
year  to  date 


5  monthfi 
1961 

(♦1,000) 


Percent 

cbange 

Cron 

5  BQDthS 
i960 


CONJECTIOffiRY  AND  CCMPETITIVE  CHOCOLATE  PRODDCTS,  ESTIMATED 
TOTAL J , 


BY  KIND  OF  BUSINESS: 
Uanufacturer -wholesalers . 
Manufacturer-retailers^ . . 
Chocolate  manufacturers,. 


TOTAL  ESriMftTED  SAIES  OF  MANUFACTDRER-WHOLESALEIIS  BY  DIVISION 
A«D  STATES 


New  fioglaod. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Uichigan  and  Wisconsin. 


West  North  Central. . 
Minnesota,  Kansas, 
leva  and  Uisso'jrl. 


South  Dakota,  and  Nehraslfi. 


South  Atlantic 

Maryland,  District  of  Colunhla,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahcma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico  and  Utah) 


Pacific 

California 

Washington  and  Oregon. 


88,086 


70,555 
5,286 

:i2,2i*5 


6,268 

21,811* 

Il*,3l8 

7,1*96 

26,519 
23,391 

2,264 

8611 

3,597 
1,957 
1,61*0 

3,587 

1,538 
2,01*9 

1,677 

1,975 

931* 

li,l8l* 

3,1*77 

707 


.86,526 


68,817 

5,1*60 

12,21*9 


6,751* 

20,799 

12,1.1*2 

8,357 

25,386 

22,295 

2,290 

801 

3,609 

2,011. 
1,595 

3,1.47 

1,1*20 
2,QE7 

1,511* 

2,569 

916 

l*,Q23 

5,517 

706 


74,186 


60,61*7 
l*,&r6 
8,663 


5,189 

18,31*1 

U,799 

6,5te 

25,^1* 

21,258 

1,859 

717 

2,639 

1,501* 
1,135 

3,261 

1,1*19 
1,81.2 

1,1125 

1,674 

711 

3,575 

2,918 

655 


■*3 
-3 
(») 


-7 

+5 
+15 
-10 

+4 
+5 
-1 
+8 

(») 
-5 

+3- 

+4 

+8 
+1 

+11 

-17 
+2 

+4 
+5 
(») 


+21 

+19 

+21 
+15 

+11 
+10 
+22 
+21 

+36 

+50 

+44 

+10 

+8 
+11 

+18 
+18 
+31 

+17 
+19 
+8 


488,901 


386,902 

52,740 
69,259 


57,985 

122,597 
68,685 

53,712 

139,182 

122,510 

11,^9 

5,255 

18,907 

11,010 

7,897 

18,456 

7,952 
10,504 

8,462 

13,826 

4,»7 

22,770 

18,589 

4,181 


+1 
(») 
+11 


+6 
+2 

-5 
-5 
+6 
-5 

+5 

-4 
+14 


-5 

+1 


+7 
+13 

+6 
+6 

+7 


*Re  vised. 

^Retailers  with  two  or  mare  outlets. 

*Less  than  0.5  percent  change. 


Table  2.— POUNDAGE  AND  DOIIAR  SAI£S  OF  SEUICTED  MANUFACTUHEH-WHOLESAI£RS  AND  CHOCOLATE  MUraFACIHREBS,    BY  TffS  OF  CONFECTIONERY 


First  5  months 

Miy  J.yDX 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

1960* 

Percent 

change 

frcm 

i960 

1961 

1960* 

Percent 

change 

fran 

i960 

TOTAL  SALES  OF  W.T.KCTED 
ESTABLISHMENTS 

110,132 

2,094 

8,840 

17,204 

51,245 
14,895 
15,854 

42,970 

2,078 
4,412 
4,641 

20, 547 
6,806 

4,486 

»0.992 
0.499 
0.270 

0.401 
0.457 
0.285 

92,005 

1,959 

6,578 

15,861 

42,056 
12,295 
13,256 

35,0&i' 

1,914 
3,361 
4,167 

16,624 
5,498 
5,525 

$0,977 
0.511 
0.265 

0.395 

0.447 
0.266 

578,836 

19,519 
47,121 
87,785 

269,406 
67,212 
87,795 

548,094 

20,927 
41,099 
87,788 

256,729 
65,004 

78,547 

+6 

-7 

(') 
+J 

+7 
+12 

255,528 

22,855 
25,953 
25,265 

107,856 
51,121 
24,480 

225,454 

24,198 
21,695 
23,289 

104,599 
28,621 
21,052 

+5 

Package  goods  made  to  retail 

at: 

41.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

-6 

+10 

(') 
+5 

5^  and  lojf  specialties 

+9 
+16 

•Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturerB  report  sales  by  type  of  product,     Conpajiles  reporting  such 
detail  account  for  apprcaclmately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
^Less  than  0,5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

JUNE  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $79.  2  million  in  June  1961. 
This  was  10  percent  below  sales  for  May 
1961,  and  3  percent  above  sales  for  June 
of  last  year.  Sales  of  Manufacturer -whole- 
salers at  $65.  1  million  were  8  percent 
below  sales  in  May  1961  and  3  percent  above 
sales  in  June  I960.  Manufacturer-retailers 
sales  decreased  24  percent  from  the  May 
1961  level  of  $5.2  million  and  decreased 
10  percent  below  the  level  of  June  of  last 
year.  Sales  of  chocolate  manufacturers 
were  17  percent  below  the  May  1961  level 
but  were  9  percent  above  the  sales  for  June 
1960. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
nnanufacturers  indicated  that  for  the  first 
six  months  of  1961,  poundage  sales  were 
up  5  percent  and  dollar  sales  were  up  4 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  5  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  8  percent  compared  with  last  year.  (See 
reverse,   table  2,    for  detailed  statistics.  ) 


NOTE--StatisticB  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
connpetitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer -wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 
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Table   1.— CONFECTIONERY  AND  OOMPETITrVE  CHOCOUTE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estijuated  sales  of  current  month  and  ccanperisons 


June 
1961 


($1,000) 


May* 
1961 


($1,000) 


June* 
i960 


($1,000) 


Percent  change 


June 

1961 

frcn 

May 

1961 


June 
1961 
from 
June 
i960 


EstioBted  sales 
year  to  date 


6  aaaXhs 
1961 

($1,000) 


Percent 
change 

from 
6  months 

i960 


CONFECTIONERY  AND  OCMPETITIVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFAOTUHER-VfflOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  Yorl£  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois . . . ; 

Ohio  and  Ind lana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

•Revised . 

^Retailers  with  two  or  more  outlets. 


79,250 


65,11*6 

l*,006 

10,098 


5,782 

20,266 

13,516 

6,750 

21*,  1*1*5 

21,752 

1,955 

738 

2,712 
1,509 
1,205 

3,383 

1,1*57 
1,9S6 

1,705 

1,571* 

733 

i*,5l*8 

3,965 

583 


88,20} 


70,671* 

5,291 

12,258 


6,268 

21,675 

lit,  179 

7,1.96 

26,1*67 

23,339 

2,261* 

861* 

5,597 
1,957 
1,61*0 

3,592 

l,5lt3 
2,01*9 

1,677 

1,975 

931. 

i*,l*89 

3,782 

707 


77,187 


63,1*71 
l*,lt57 
9,259 


5,551* 

19,919 

13,lt37 

6,1*82 

21*,  886 
22,593 

1,750 
71*3 

2,678 
1,553 
1,125 

3,129 

1,385 
l,7l*i* 

1,1*81 

1,351* 

675 

3,795 

3,168 

627 


-8 

-21. 
-17 


-7 

-5 

-10 

-8 

-7 

-11* 

-15 

-25 
-23 
-27 


-6 
-6 

+2 
-20 
-22 

+1 
+5 
-18 


+3 


+1* 

+2 
+1 

+U 

-2 
-3 

+  12 
-1 

+  1 

-3 

+7 


*5 
+10 

+15 

+16 

+9 

+20 
+25 

-7 


568,571* 


1.52,273 
J6,751 
79,350 


1.3,767 

11*1,6^ 
81,221 
60,1*62 

163,575 
11*1*,  010 

13,591. 

5,971 

21,619 

12,519 

9,100 

2l,8ei* 

9,391. 
12,1*50 

10,165 

15,1*00 

5,670 

28,570 

23,806 

I*,  761* 


+2 


+1 

-1 

+U 


-3 

+3 
+1. 
+2 

-2 
-3 
+7 
-3 

+3 

-1. 

+11* 

+1 

-1 
+2 

+6 

+8 

+12 

+13 
+15 

+5 


Table  2.— POUNDAQE  AND  DOLLAR  SALES  OF  SEI£CTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  6  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
C$1,000) 

Average 
value 

1961 

196o« 

Percent 

change 

from 

i960 

1961 

1960* 

Percent 

change 

from 

i960 

TOTAL  SALES  OF  SELECTED 

101, 1*51* 

1,51.0 

8,578 

17,509 

1.5,660 
13,1*62 
ll*,705 

38,51*2 

1,1*52 
1*,266 
1.,518 

17,91.6 
6,260 
3,920 

$0,930 
O.U97 
0.258 

0.393 
0.1*65 
0.267 

99, 1*09 

1,661 

7,092 

17,31.6 

1.3,903 
15,1*30 
13,977 

37,1.99 

1,505 
3,601* 
1*,520 

17,358 
6,966 
3,51.8 

$0,905 
0.508 
0.261 

0.395 
0.1.51 
0.251. 

680,669 

21,059 

55,699 

105,309 

515,066 

80, 919 

102,617 

61*7,505 

22,588 

1*8,191 

105,151. 

300,632 
78,1*31. 
92,521. 

+5 

-7 
+  16 
(=) 

+5 

+5 

+11 

271,988 

2l»,285 
28,219 
27,790 

125,802 
57,1.70 
28,1*22 

260,953 

25,701 
25,299 
27,809 

121,957 
35,587 
21.,  600 

+U 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0,99  per  pound... 

Less  than  $0.50  per  pound.. 

-6 
+12 
(^) 

+3 

5^  and  10«f  specialties 

+5 
+16 

•Revised, 

^Selected  group  of  Large  manufacturer -wholesalers  and  chocolate  niEinufaoturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Lesa  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 


JULY  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $65.6  million  in  July  1961. 
This  was  18  percent  below  sales  for  June 
1961,  and  6  percent  above  sales  for  July 
of  last  year.  Sales  of  Manufacturer -whole- 
salers at  $53.2  million  were  19  percent 
below  sales  in  June  1961  and  6  percent 
above  sales  in  July  1960.  Manufacturer- 
retailers  sales  were  approximately  the 
same  as  the  June  1961  level  of  $4.0  million 
and  decreased  1  percent  below  the  level  of 
July  of  last  year.  Sales  of  chocolate  manu- 
facturers were  17  percent  below  the  June 
1961  level  but  were  13  percent  above  the 
sales  for  July  1960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
seven  months  of  1961,  poundage  sales  were 
up  5  percent  and  dollar  sales  were  up  4 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
■were  up  5  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  8  percent  compared  with  last  year.  (See 
reverse,    table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  maniifacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  find  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  majiufacturer-v/holesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 
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Tatle  1.— CONFECTIONERY  AND  OQMPETmVE  CHOCOLATE  PRODUCTS:      DOLIAR  SALES  BY  KIND  OF  BDSINESS 


Estlnfitad  sales  of  current  month  and  comparisons 


July 
1961 


($1,000) 


June* 
1961 


($1,000) 


July* 
i960 


($1,000) 


Percent  change 


July 
1961 
from 
June 
1961 


July 
1961 
from 
July 
i960 


Eatijrated  sales 
year  to  date 


7  months 
1961 

($1,000) 


Percent 
change 

frcm 
7  months 

i960 


CONFECTIONERY  AND  CCMFETITrVE  CHOCOLATE  PRODUCTS,  ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers 

Kfenuf  acturer-retallers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania' 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  Nortn  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi' 
West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas).... 
Mountain  (Arizona,  Colorado,  Idaho,  Hew  Mexico,  and  Utah) 

Pacific 

California 

Washing*^ on  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


65,5514 


53,211 
14,006 
8,337 


14,31*1 

15,526 

10,756 

14,770 

20,908 

18,512 

1,751 

6I45 

2,715 
1,652 
1,083 

3,1147 

1,265 
l,88l4 

l,l40S 

1,325 
6140 

5,207 

2,700 

507 


8o,Ol48 


65,9"48 

14,002 

10,098 


5,7514 
20,303 

13,553 
6,750 

2l4,208 

21,515 

1,955 

738 

3,6714 
2,0714 
1,600 

5,383 

1,'457 
1,926 


14,5148 

3,965 

583 


61,733 


50,262 
14,053 
7,398 


14,233 

13,866 
9,l4l2 

14,14514 

21,14143 

19,350 

1,532 

561 

2,092 

i,i8e 

910 

2,980 

1,167 
1,813 

1,168 
1,1148 

1471 

2,881 

2,350 
531 


-18 


-19 
-17 


-25 

-2I4 
-21 
-29 

-II4 
-II4 
-10 
-13 

-26 
-21 
-32 


+6 


+12 

+II4 

+7 

-2 

-I4 
+II4 
+15 

+30 
+38 
+19 

+6 

+8 

+I4 

+20 
+15 
+56 

+11 

+15 

-5 


6314,726 


506,286 
140,753 
87,687 


148,080 

157,2146 
92,011* 
65,252 

1814,2146 

162,285 

15,3145 

6,616 

25,296 
ll*,"7l6 
10,580 

214,971 

10,657 
11*,  511* 

11,567 
16,730 
6,573 

31,777 

26,506 

5,271 


+2 

-1 

+U 


+1. 
+5 
+2 

-3 

-I4 
+8 

-2 

+10 

+1* 

+19 

+1 

+3 

+7 

+9 

+15 

+13 

+15 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  7  months 

July  1961 

July  1960* 

Pounds  (1,000) 

Value    ($1,000) 

Type  of  product 1 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

i960* 

Percent 
change 

from 

i960 

1961 

i960* 

Percent 
change 

from 

1960 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Leas  than  $0.50  per  pound.. 

Bar  goods 

■ii  and  10^  specialties 

614,075 

I,l8l4 

6,030 
II4,  II45 

38,767 
11,033 
12,896 

31,201 

1,071 
2,902 
3,876 

ll*,75l* 
5,066 
3,532 

$0,905 
O.I481 
O.27I4 

0.580 
O.I459 
O.27I4 

81,376 

1,168 

5,1459 

13,2014 

37,14914 
11,363 
12,670 

29,672 

1,051 
2,715 
3,526 

114,356 

14,9714 
3,250 

$0,885 
O.I497 
0.267 

0.385 
O.I438 
0.257 

7614,680 

22,2143 

61,736 

119,089 

353,933 

91,960 

115,919 

728,881 

23,776 

53,650 

118,338 

358,126 

89,79? 

105,191' 

+5 

-6 

+15 
+1 

+5 

+2 

+10 

303,236 

25,356 

31,1214 
31,623 

II4O.579 
142,552 
52,022 

290,  eE5 

26,752 
28,011* 
31,335 

136,313 
140,561 
27,850 

+I4 

-5 

+11 

+1 

+5 

+5 

+15 

*Re vised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account   for  approximately  half  of  the   total  dollar  sales  of  nfinufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

AUGUST  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $89.  7  million  in  August  1961. 
This  was  37  percent  above  sales  for  July 
1961,  and  5  percent  above  sales  for  August 
of  last  year.  Sales  of  Manufacturer -whole- 
salers at  $71.9  million  were  36  percent 
above  sales  in  July  1961  and  6  percent 
above  sales  in  August  1960.  Manufacturer- 
retailers  sales  were  9  percent  above  the 
July  1961  level  of  $4.  0  million  and  approx- 
imately the  same  as  July  of  last  year. 
Sales  of  chocolate  manufacturers  were  61 
percent  above  the  July  1961  level  and  3 
percent  above  the  sales  for  August  1960. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  fir^t 
eight  months  of  1961,  poundage  sales  were 
up  5  percent  and  dollar  sales  were  up  5 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  5  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  9  percent  compared  with  last  year.  (See 
reverse,    table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer -wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 
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Table   1. --CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:      DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estijnated  sales  of  current  month  and  comparisons 


August 
1961 


($1,000) 


July* 
1961 


($1,000) 


August" 
i960 


($1,000) 


Percent  change 


August 
1961 
from 
July 
1961 


August 
1961 
from 

August 

i960 


Estimated  sales 
year  to  date 


8  months 
1961 

($1,000) 


Percent 
change 

frcm 
8  months 

i960 


CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS,    ESTIMATED 
TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY  DIVISION 
AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Colujnbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

*Re vised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


89,71*6 


71,956 

'*,556 

15, '♦51* 


7,580 

22,655 
15,515 

7,122 

25,956 

25,51*8 

1,765 

825 

5,502 
1,561 
1,91*1 

5,611 

1,512 
2,099 


751* 
568 
909 


l*,l*6l 

5,700 

761 


65,596 


55,069 
5,979 
8,51*8 


'',51*9 

15,588 

10,618 
l*,770 

20,891* 

18, 510 

1,751 

655 

2,715 
1,652 
1,085 

5,11*7 

1,265 
1,881* 


1,1*02 

1,525 
659 

5,210 

2,700 

510 


85,509 


68,087 

'*,357 

15,085 


7,211* 

20,170 
15,552 
6,618 

25,i*8e 

22,866 

1,785 

855 

5,840 
2,117 
1,725 

5,570 

1,1*00 
2,170 

1,1*50 

1,596 

81*7 

I'.llS 
5,252 


+57 


+56 

+9 

+61 


+7I' 

+'*7 
+1*6 
+1*9 

+21* 
+26 

+1 
+50 

+29 

-1* 

+79 

+15 

+20 
+11 

+21* 
+18 
+kS 

+59 

+57 
+  1*9 


+6 

n 
+5 


-5 

+20 
+12 

+7 

+8 
+11* 

-11* 


721*,  511* 


578,080 

1*5,082 

101, 152 


55,668 

179,71*5 

107,589 

72,554 

210, 168 

185,651 

17,110 

7,i«7 

28,798 
16,277 
12,521 

28,582 

12,169 
16,1*15 

15,501 

18,298 

7,281 

56,21.1 

50,206 

6,035 


+2 

-1 

+10 


+5 
+6 
+5 

-2 
-5 
+7 
-2 

(^) 

-8 

+11* 

+1 

+1 
+2 

+9 
+9 
+5 

+12 
+15 

+  1 


Table  2. --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOIATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  8  months 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product"^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

1960* 

Percent 
change 

from 

i960 

1961 

1960* 

Percent 
change 

from 

i960 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to  retail 
at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound... 

Bar  goods 

5^  and  10^  specialties 

115,1*06 

2,218 

9,941 

16,55'' 

52,547 
16,062 
18, 104 

44,728 

2,111 
4,978 
4,455 

20,759 
7,288 
5,157 

... 

$0,951 
0.501 
0.269 

0.595 
0.454 
0.285 

109,220 

2,145 

8,422 

16,643 

48,427 
14,785 
18, 802 

41,.°'" 

1,957 
4,156 
4,552 

19,577 
6,547 
5,094 

$0,904 
0.495 
0.272 

0.1*04 
0.445 
0.271 

879,809 

24,048 

71,576 

155,680 

406,480 
107,992 
154, 055 

838,101 

25,919 

62,072 

154,981 

586,555 
104,580 
125,996 

+5 

-7 

+15 

+1 

+5 
+5 
+8 

547,857 

27,473 
56,212 

55,992 

161,517 
49,678 
57,185 

552,668 

28,689 
52,170 
55,867 

155,890 
47,108 
52,944 

+5 

-4 
+13 
(=) 

+5 

+5 

+15 

•Revised . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0,5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $138.3  million  in  September 
1961.  This  was  53  percent  above  sales  for 
August  1961,  and  2  percent  above  sales  for 
September  of  last  year.  Sales  of  Manu- 
facturer-wholesalers at  $109.9  million 
were  52  percent  above  sales  in  August  1961 
and  1  percent  above  sales  in  September 
I960.  Manufacturer-retailers  sales  were 
12  percent  above  the  August  1961  level  of 
$4.  4  million  and  1  percent  below  the  level 
of  August  of  last  year.  Sales  of  chocolate 
manufacturers  were  75  percent  above  the 
August  1961  level  and  10  percent  above  the 
sales  for  September  I960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
nine  months  of  1961,  poundage  sales  were 
up  6  percent  and  dollar  sales  were  up  5 
percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  7  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  7  percent  compared  with  last  year.  (See 
reverse,    table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer -wholesalers  and 

chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 
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Table   1 .  — CONTECTIONERY  AND  COJPETITIVE  CHOCOLATE  PRODUCTS!      DOLLAR  SALES  BY  KIND  OF  BDSDIESS 


EstLnated  sales  of  current  month  and  congjarisons 


September 
1961 


($1,000) 


August* 
1961 


($1,000) 


September* 
i960 


($1,000) 


Percent  change 


September 

1961 

from 

AuguBt 

1961 


September 
1961 
frcm 

September 
i960 


Estiinated  sales 
year  to  date 


9  months 
1961 

($1,000) 


Percent 

change 

froE 

9  months 

i960 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

"OTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wiscons  in 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraslia 

Iowa  and  Missoxiri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  riorida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Jfountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  w'lth  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


158,282 


109,907 

l*,892 

23,1*83 


12,239 

32,309 
19,567 
12,91(2 

1*1*,  962 

1*0, 1*91 

5,125 

1,31*6 
It,  551* 

2,250 

2,301* 

I*,6l9 

1,816 
2,803 


2,131 

2,1*30 
1,11*5 

5,518 
1*,1*06 

1,112 


90,125 


72,315 

1*,356 

13,1*51* 


7,580 

22,931 

15,809 
7,122 

26,012 

23,  l*2l* 

1,765 

823 

5,502 
1,561 
1,91*1 

5,611 

1,512 
2,099 


1,731* 

1,575 

909 

l*,l»6l 

5,700 

761 


135,616 


109, 2l(2 

U,9l*6 

21,1(28 


13,212 

33,130 
20, 105 
13,025 

1(2,877 

38,885 

2,755 

1,237 

l*,668 
2,730 
1,938 

1*,1*00 

1,783 
2,617 


2,256 
2,361 
1,172 

5,166 
3,916 
1,250 


+53 


+52 
+12 
+75 


+61 

+41 
+23 
+82 

+73 
+7? 
+77 
+61* 

+30 
+1*1* 
+19 

+28 

+20 
+31* 


+23 
+54 
+26 

+24 

+19 
+46 


+1 

-1 

+10 


862,975 


688,366 

49,974 

124,^5 


67,907 


-4 
-1 

212,348 

127,  o;e 

85,296 

+5 

+4 

+13 

255,206 

226,198 

20,235 

+9 

8,773 

-2 

-18 
+19 

33,552 
18,527 
14,825 

+5 

35,201 

+2 
+7 

13,985 

19,216 

-6 
+5 
-2 

15,432 

20,735 

8,426 

+7 
+13 
-11 

41,759 

34,612 
7,l47 

+2 

-1 

+10 


+4 
+5 
+2 

-1 
-2 
■(8 

(^) 

(^) 

-9 

+15 

+2 
+1 

+3 


+7 
+8 
+3 

+11 

+14 

-1 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTOHER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONMY 


, 

First  9  months 

Pounds   (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1961 

I960* 

Percent 
change 

from 

i960 

1961 

i960* 

Percait 
change 

from 

i960 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

176,355 

5,992 
20,943 
25,850 

81,735 
15,964 
25,871 

72,  560 

6,048 

10,338 

7,424 

33,437 
7,258 
8,075 

$1,009 
0.494 
0.287 

0.409 
0.455 
0.312 

161,378 

6,395 
19,830 
25,886 

70,363 
15, 420 
23,484 

67, 062 

6,255 
9,844 
7,586 

29,202 
6,979 
7,198 

$0,978 
0.496 
0.293 

0.415 
0.455 
0.307 

3,057,214 

50,043 

92,553 

161,821 

488,218 
124,224 

160,355 

999,479 

32,314 

81,902 

160,867 

456,916 
120, 000 
147,480 

+6 

-7 

+13 

+1 

+7 
+4 

+9 

420,  724 

33, 521 
46,562 
43,483 

194,761 
57,015 
45,382 

399,730 

34,94a 
42, 014 
43,453 

185,092 
54,087 
40, 142 

+5 

-4 
+11 
C^) 

+5 
+5 

+15 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

5^  and  10^  spec  ialties 

Bulk  gooda^ 

♦Revised . 

Selected  group  of  large  mamifacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Ccaipanies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods . 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

OCTOBER  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $l40.6  million  in  October 
1961.  This  was  2  percent  above  sales  for 
September  196I,  and  8  percent  above  sales 
for  October  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $llU.3  million  were 
k  percent  above  sales  in  September  I961  and 
9  percent  above  sales  in  October  i960. 
Manufacturer-retailers  sales  were  50  per- 
cent above  the  September  1961  level  of  $4.8 
million  and  3  percent  above  the  level  of 
October  of  last  year.  Sales  of  chocolate 
manufacturers  were  I5  percent  below  the 
September  1961  level  but  8  percent  above 
the  sales  for  October  196O. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
ten  months  of  I961,  poundage  sales  were  up 

7  percent  and  dollar  sales  were  up  6  per- 
cent compared  with  the  same  period  last 
year.   Poundage  sales  of  bar  goods  were  up 

8  percent  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  8 
percent  compared  with  last  year.  (See  re- 
verse, table  2,  for  detailed  statistics.) 


NOTE— Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
5^3  manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957; 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers . 

The  value  reported  in  table  1  for 
manufact\irer-retailers  (retailers  with  two 
or  more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.o.b.  factory  level 
I'ather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
the  annual  series  prior  to  1957* 

The.  statistics  presented  in-  table  2 
are  aggregate  figures  reported  by  a  group 
of  large  manufactiirer-wholesalers  and 
chocolate-manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,  Industry  Division,  Food 


For  sale  by  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
Price  10  cents  -  $1.00  per  year 


Table  1.— COMFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS:  DOLLAR  SALES  K  KIND  OF  BUSINESS 


Estimated  sales  of  ciirrent  month  acd  caEparison= 


October 
1961 


($1,000) 


September* 
1961 

($1,000) 


October* 
i960 


($1,000) 


Percent  change 


October 

1961 

frcaa 

September 

1961 


October 
1961 
frcm 

October 
i960 


Estmated  ealeE 
year  to  date 


10  monthE 
1961 

($1,000) 


Percent 

change 

from 

10  iKjnths 

i960 


CONFECTIONERY  AND  OCBJPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

M  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVflSION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) . . . . 

Pacific 

California 

Washington  and  Oregon 

*Re  vised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


lliO,  582 


lit, 293 
6,298 
19,991 


13,01*6 

50,131 
17, 1*61 
12,670 

l*it,82lt 

38,790 

i»,2B5 

1,751 

5,7''7 
3,0lt2 
2,705 

6,218 

2,769 
3,Mt9 


3,188 
3,507 
l,itOO 

6,252 
5,033 
1,199 


138,255 


109,8i>3 

1*,8I*7 

25,5115 


12,21(4 

32,278 
19,356 
12,91*2 

ltlt,969 

M3,li96 

3,125 

l,3lt8 

It,  554 
2,250 

2,301* 

It,  633 

1,830 
2,805 


2,131 

2,1*30 
1,150 

5,1*51* 

l*,3l*2 
1,112 


129,51*3 


10lt,885 

6,100 

18,558 


12,053 

28,659 
17,381 
11,278 

ltO,932 

35,938 

3,58it 

l,ltlO 

5,045 
2,777 
2,268 

5,901 

2,545 
5,556 


2,569 
2,995 

1,194 

5,557 
4,458 
1,099 


-7 

-10 
-2 

(=) 

-4 

+57 

+30 

+26 
+55 

+17 

+54 

+51 
+23 


+50 
+44 
+22 

+14 

+16 

+8 


+8 


+5 
{^) 

+12 
+10 

+8 

+20 
+24 

+14 
+10 
+19 

+5 

+18 
-3 


+24 

+17 
+17 

+12 

+13 

+9 


1,005,759 


802,595 

56,476 

144,688 


80,958 

242,448 
144,482 
97,966 

300,  («7 

264,995 

24,518 

10,526 

39,099 
21,569 
17,550 

59,433 

16,768 
22,665 


18,620 

24,242 

9,851 

47,927 

39,581 

8,346 


+9 


+4 
+4 
+3 

+1 

+10 
+3 

+2 

-7 
+16 


+3 

+2 


+9 

+10 

+5 

+11 
+14 
(=) 


Table  2.— PQUNDAQE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONHiY 


Type  of  product^ 


October  I961 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


October  I960* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  10  months 


Pounds  (1,000) 


1961 


i960* 


Percent 
change 

from 

i960 


Value  ($1,000) 


1961 


i960* 


Percent 

change 

frcE 
i960 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5^  and  100  specialties. 
Bulk  goods^ 


167,215 

6,091 

21, 872 

24,565 
75,646 
14, 579 
26,462 


68,299 

6,117 
10, 718 

7,059 

30,087 
6,663 
7,655 


$1,004 
0.490 

0.287 

0.409 
0.457 
0.289 


11*5,890 

5,846 

19,207 

22,  50"* 
6d,4^ 
14, 609 
25, 241 


60, 669 

5,te6 
9,590 

6,460 

26,152 
6,656 
6,405 


$0,928 
0.499 
0.287 

0.432 
0.456 
0.276 


1,225,280 

56,154 
114,593 

186,359 

560,970 
138,718 
186,506 


1,145,369 

38,160 
101, 109 

185,371 

517,599 
154,609 
170,721 


-5 
+15 

+2 

+8 
+3 
+9 


488,835 

39,^8 
57,318 
50,546 

224,713 
63,664 
52,944 


460,399 

40,368 

51,604 

49,915 

211,224 

60,743 

46,547 


+6 


+1 

+6 

+5 

+14 


*Revlsed . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product, 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 


Coo^ianies  reporting  such 


U.S.   DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Richard  M.  Scatnmon,  Director 


Current 
IndasfrUI 

Reports 


SERIES:     M20C(6l)-ll 


FOR  RELEASE: 

January  8,    I962 


CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1961 


■  Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $131.2  million  in  November 
1961.  This  was  7  percent  below  sales  for 
October  1961,  but  4  percent  above  sales 
for  November  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $109.5  million 
were  4  percent  below  sales  in  October  1961 
but  4  percent  above  sales  in  November 
1960.  Manufacturer-retailers  sales  were 
16  percent  above  the  October  1961  level  of 
$6.3  million  but  1  percent  below  the  level 
of  November  of  last  year.  Sales  of  choco- 
late manufacturers  were  28  percent  below 
the  October  1961  level  but  1  percent  above 
the  sales  for  November   1960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manxifacturers  indicated  that  for  the  first 
eleven  months  of  1961,  poundage  sales  were 
up  7  percent  and  dollar  sales  were  up  6 
percent  compared  -with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  8  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up9  percent  compared  with  last  year.  (See 
reverse,    table   2,    for  detailed  statistics.  ) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  2  5,    D.    C. 
Price   10  cents   -   $  1.  00  per  year 


Table  1.— CONFECTIONERY  AMD  COMPETITIVE  CHOCOLATE  PRODUCTS:      DOUAB  SALES  BY  fCIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  comparisons 


November 
1961 


($1,000) 


October* 
1961 


($1,000) 


November* 
1960 


($1,000) 


Percent  change 


November 

1961 

from 

October 

1961 


November 
1961 
fron 

November 
i960 


Estimated  sales 
year  to  date 


11  months 
1961 

($1,000) 


--ercer.t 

charge 

from 

11  months 

i960 


CONFECTIONERY  AND  COMPETITIVE  CHOCOIATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATES 

New  England.  .■ 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) .... 

Pacific 

California 

Washington  and  Oregon 

*Re  vised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


151,152 


109,  itSS 

7,327 

111,  570 


11,772 

52,660 
18,221 

lit,  1*39 

36,299 

50,859 

3,851 

1,589 

5,906 
2,973 
2,935 

7,1*21* 

2,91*0 
U,it8i4 


182 

TOP, 


6,518 
11,930 
1,588 


11(0,655 


111*,  285 

6,318 

20,  052 


13,01*7 

30, 11*0 
17, 1*70 
12,670 

1*1*,  806 

58,72 

i*,283 

1,751 

5,71*7 
3,01*2 
2,705 

6,2lS 

2,769 

3,1*1*9 


3,188 
3,507 
1,1*00 

6,232 
5,035 
1,199 


126,582 


101*,  71*9 

7,1*21* 
11*,  209 


11,671* 

30,115 
16,1*28 
15,685 

56,636 

31,371* 
3,722 

1,51*0 

5,396 
2,896 
2,500 

6,852 
2,571 

l*,28l 


2,579 
i*,0l*6 
1,511 

5,91*2 

i*,567 
1,375 


-7 


+16 
-28 


-6 
+19 
+22 

+5 

-2 

+52 


l,15i*,98l* 


912,0»*2 

65,823 

159,119 


92,751 


+8 

+11 

+6 

275,117 
162,712 
112,1*05 

-1 
-2 
+3 
+5 

356,518 

295,^1* 

28,569 

12,115 

+9 

+5 

+17 

1*5,005 

21*,  5+2 
20,1*63 

+8 

1*6,857 

+11* 
+5 

19,708 

27,11*9 

+16 

+5 

+15 

21,606 
28,1*21* 
11,559 

+10 

+8 
+15 

54,1*1*5 

1*1*,  511 
9,951* 

+5 
-1 
+9 


+4 

:l 

(^) 
(=) 
+9 
+5 

+5 

-6 
+16 


+5 

+2 


+10 
+9 
+6 

+U 
+15 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product* 


November  I961 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


November  I960* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  11  months 


Pounds  (1,000) 


1961 


1960* 


Percent 

change 

from 

i960 


Value  ($1,000) 


i960* 


Percent 
change 

froa 
i960 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5ff  and  10/  specialties.. 
Bulk  goods^ 


159,971 

9,61*2 
20,014 

25,061 

52,090 
12,029 

21,135 


60,265 

10,486 
10,043 

7,202 

21,074 
5,581 
5,879 


$1,088 
0.502 

0.287 

0.405 
0.464 
0.278 


132,747 

9,815 
17,355 
24,616 

50,547 
12,167 
18, 467 


57,419 

10,414 
8,699 

7,122 

20,521 
5,590 

5,075 


$1,061 
0.502 

0.289 

0.408 
0.459 

0.275 


1,363,386 

45,776 
154,607 
211, 420 

615,195 
150,747 
207,641 


1,278,116 

1*7,975 
118, 444 

207,987 
567,746 
146,776 
189,188 


-5 

+14 

+2 

+8 

+5 

+10 


549, 068 

50,124 
67,561 

57,743 

245,773 
69,244 
58,as5 


517,818 

50,786 
60,505 

57,055 

251,745 
66,555 
51,620 


+6 


-1 

+12 

+1 

+6 

+4 

+14 


♦Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

DECEMBER  1961 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $108.8  million  in  December 
1961.  This  was  17  percent  below  sales  for 
November  1961,  but  1  percent  above  sales 
for  December  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $77.6  million 
were  29  percent  below  sales  in  N'^vember 
1961  and  Z  percent  below  sales  in  December 
i960.  Manufacturer-retailers  sales  wrere 
33  percent  above  the  November  1961  level 
of  $8.  1  million  and  13  percent  above  the 
level  of  December  of  last  year.  Sales  of 
chocolate  manufacturers  were  14  percent 
below  the  November  1961  level  and  approx- 
imately the  same  as  November   I960. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  for  the  first 
twelve  months  of  1961,  poundage  sales 
were  up  5  percent  and  dollar  sales  were  up 
5  percent  compared  with  the  same  period 
last  year.  Poundage  sales  of  bar  goods 
were  up  6  percent  and  poundage  sales  of 
package  goods  retailing  above  50  cents 
were  up  9  percent  comparedwith  last  year. 
(See  reverse,  table  2,  for  detailed  sta- 
tistics. ) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer- wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,     D.    C. 
Price  10  cents  -    $1.  00  per  year 


Table  1 . —CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  SI   KIND  OF  BUSINESS 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER -WHOLESALERS  BY 
DIVISION  AND  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

MiEiryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) . . . 

Pac  if ic 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 
^Less  than  0.5  percent  change. 


Estimated  sales  of  current  month  and  co.Tiparison£ 


December 
1961 


($1,000) 


108, 816 


77, 591 
18, 802 
12,  tes 


10,6U2 

19,70l» 

10,814 

8,890 

27,950 
22,5't5 

't,l'i3 
1,2ft 

3,596 
1,981 
1,615 

't,155 

1,898 
2,257 


1,861 
2,596 
1,226 

5,861 
"•,633 
1,228 


November* 
1961 


($1,000) 


131,507 


109,081 
8,056 

l'*,370 


11,772 

32,653 
l8,21it 
l't,'t39 

35,899 

30,li87 

5,823 

1,589 

5,906 
2,973 
2,933 

7,352 

2,868 


2,986 
14,180 
1,815 

6,518 
4,930 
1,588 


December  * 
lafo 


($1,000) 


108,239 


79,131 
16,  628 
12,1(80 


10,975 

19, 901 

11,045 

8,856 

29,455 

24,287 

3,850 

1,318 

3,587 
2,136 
1,451 

3,907 

1,797 
2,110 


1,820 
2,562 
1,190 

5,734 
4,532 
1,202 


Percent  change 


December 
1961 
from 

November 
1961 


-17 


-29 

+133 

-14 


-40 
-41 
-38 

-22 
-26 
+8 
-20 

-39 
-33 
-45 


-54 

-50 


-38 
-38 
-32 

-10 

-6 

-23 


December 
1961 
from 

December 
i960 


-2 
+13 
(=J 


EstL-rated  sales 
year  to  date 


12  months 
1961 

($1,000) 


1,240,718 


985,434 

83,742 

171, 542 


105,373 


-1 

-2 
(^) 

294,814 
173,519 
121,295 

-5 
-7 
+8 
-4 

360,043 

314,180 

32,484 

13,379 

-7 
+11 

48,601 
26,523 
22,078 

+6 

50,9*0 

+6 

+7 

21,534 
29, 406 

+2 
+1 
+3 

23,467 
31,018 
12,872 

+2 
+2 
+2 

60,506 
49,144 
11,162 

Percent 
change 

from 
12  months 

i960 


+2 
+4 
+8 


-1 

+4 
+4 
+3 

-1 
-2 
+9 
+2 


-6 
+16 


+5 
+3 


+9 
+6 
+7 

+10 

+12 
+2 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MAMIFACTDEERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


December  I96I 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


December  i960* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Pounds  (1,000) 


1961 


I960* 


Percent 
change 

from 

i960 


Value  ($1,000) 


1961 


1960* 


Percent 
change 

from 
1963 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENT  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound 
$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


106,244 

7,667 

10, 540 

17,259 

42,896 

9,854 

18,028 


44,801 

7,882 

5,246 

4,780 

17,488 
4,504 
4,901 


$1,028 

0.498 

0.277 

0.4o8 
0.457 
0.272 


106, 662 

6,590 

9,825 

16, 031 

45,869 
11,835 
16, 512 


44,827 

7,024 
4,936 
4,567 

18,720 
5,572 
4,4o8 


$1,066 
0.502 
0.272 
0.408 

0.454 
0.267 


1,458,969 
55,443 

145, 146 

226, 205 

649, 156 
160,382 
224, 637 


1,384,778 

54,565 

128,269 

224, 018 

615,615 
158, 611 
205,700 


-2 

+15 

+1 

+6 
+1 
+9 


590,007 

58,006 

72,605 

61,520 

260,814 
75,668 
65,594 


562,645 

57,806 

65,259 

61,402 

250,465 
71,705 
56,028 


+5 

+11 
(=) 

+4 
+2 
+13 


♦Revised. 

Selected  group  of  large  manufacturer-wholosalei-s  and  chocolate  manufacturers  report  sales  by  type  of  product.     Con5)anies  reporting  such 
detail  account  for  approxijnately  half  of  the  total  dollar  sales  of  manxifacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

SUMMARY  FOR  1961 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  totaled 
$1,232  million  in  I961,  up  2  percent  from  the 
previous  year's  figure  of  $1, 204  million.  There 
was  an  increase  in  sales  of  5  percent  by  manu- 
facturer-wholesalers Eind  an  increase  of  8  per- 
cent by  chocolate  manufacturers .  Sales  of 
manufacturer-retailers  remained  unchanged. 

CO"VERAGE--Statistics  in  this  publica- 
tion are  estimated  industry  totals  based  on 
monthly  reports  from  approximately  343  manu- 
facturers of  confectionery  and  eoii5)etitive 
chocolate .  In  1957,  these  respondents  accounted 
for  approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of  the 
sales  of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  makers .  In  addition, 
detailed  annual  reports  on  sales  by  type  of 
confectionery,  ingredients  used,  and  sales  by 


class  of  customer  were  collected  on  an  annual 
basis  from  large  establishments  which  accounted 
for  about  90  percent  of  total  confectionery 
sales  in  1957-  The  detailed  statistics  compiled 
from  these  reports  will  be  included  in  a  report 
entitled  "Confectionery  Sales  and  Distribution, 
I96I"  to  be  issued  shortly  by  Business  and 
Defense  Services  Administration,  Food  Industries 
Division,  which  cooperated  in  the  survey. 

Any  inquiries  concerning  these  sta- 
tistics should  be  addressed  to  the  U.S.  Depart- 
ment of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington  25,  D.C. 

This  publication  was  prepared  in  the 
Industry  Division  under  the  supervision  of 
Milton  Eisen,  Chief,  Foods,  Textiles,  and 
Apparel  Branch,  by  Charles  H.  W.  Sedgewick, 
Chief,  Foods  Section,  and  Donna  MacPherson, 
Statistician. 


Table  1 . —MANUFACTURERS '  SALES  OF  CONFECTIONERy  PRODUCTS,  BY  KI^©  OF  BDSIKESS:   1959-1961 

(in  millions) 


1961 

i960 

1959* 

Kind  of  business 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

TOTAL 

Manufacturer-wholesalers 

Manufacturer-retailers 

Chocolate  manufacturers 

5,109 

2,692 

88 

329 

1,232 

979 

81 

172 

3,003 

2,634 

89 

280 

1,204 

964 
81 

159 

2,929 

2,59^ 

88 

247 

1,150 

924 

78 

148 

Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products, 
except  retail  confectioners  with  a  single  location.  Manufacturer-retsdlers  are  those  with  2  or 
more  outlets . 

♦Revised . 
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Table  2.— MANUFACTUEERS'  SALES  OF  CONFECTIONERT  BT  MONTH:  1959-1961 


Month 


Value  (millions  of  dollars) 


1961 


i960 


1959 


TOTAL, 

January 

February. ... 

March 

April 

Ifay 

June 

July 

August 

September . . . 

October 

November . . . . 
December . . . . 


1,232 

105 

105 

102 

86 

87 

79 

6k 
89 
158 
1I40 
131 
106 


l,20l» 

102 

107 

107 

89 

71* 

77 

62 

8U 
135 
129 
128 
110 


1,150 
106 

101 
92 
86 
71 
70 

65 
75 
331 
126 
121 
108 


Table  J.— POONDAGE  AND  DOLLAR  SALES  OF  CONFECTIONEICf  AND  CCaiPETITIVE  CHOCOLATE  PRdDUCTS,   BY  KIND  OF  BDSINESS:      1959-1961 


Division  and  State 


1961 


i960 


1959 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1,OOCO 


UNITED  STATES,  TOTAL. 

Ifcinuf  acturer-irtiolesalers . 
Manufacturer-retailers . . . 
Chocolate  manufacturers . . 


MANUFACTDEER-IHOLESALERS 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Visconsin. . 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 


Iowa  and  Missouri . 


South  Atlantic 

Maryland,   District  of  Colunfljia,   Virginia,   West 
Virginia,   North  Carolina,    and  South  Carolina . . 
Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama, 
and  Mississippi ) 


West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
ftnrt  Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Dtah) 


Pacific 

California 

Washington  and  Oregon. 


3,109,023 

2,692,'t75 

87,993 

328,555 


250,879 

721,710 
464,306 
257,40lt 

1,130,959 

1,011,501 

87,81*8 

31, 610 

114, 852 
51, 241 
63,611 

133,650 

56,907 
76,743 


94,951 
58,907 

20,500 

166,067 

139,769 

26,298 


1,231,859 

979,257 

80,426 

172,176 


103,794 

293,258 
173,455 
119,805 

555,791 

312, 476 

30,330 

12,985 

48,557 
26,315 

22,  242 

50,946 

21,540 
29,406 


23,467 


30,377 


12,872 

60,195 
49,307 
10,888 


♦3,003,697 

2,633,876 

89,475 

»28o,346 


251,333 

706, 490 
456,355 
250,135 

1,142,884 

1,024,295 

87,677 

30,912 

104,451 
50,555 
53,896 

126,802 

53,262 
73,540 


85,757 
49,485 

18,566 

148,128 

124,484 

23,644 


♦1,205,690 

♦966,126 

80,785 

♦158,781 


104,644 

283,403 
166, 189 
117,214 

364,506 

321,519 

29,928 

13,059 

♦47,382 
♦28,273 
*  19, 109 

49, 272 

20,598 
28,674 


21,444 
28,727 

♦12,057 

54,691 

43,797 
10, 894 


2, 929, 247 

2,594,250 

88,234 

246,763 


236,797 

692,309 
462, 074 
230, 235 

1,123,306 

1,017,637 

71,969 

35,700 

106,540 
51,439 
55, 101 

135,519 

64,704 
70,815 


85,994 
49, 242 

18,555 

145,988 

123,547 

22,441 


1,149,867 

924, 410 

77,739 

147,718 


103,486 

263,806 

161,114 
102,692 

352,280 

313,795 

24,605 

13,880 

43,905 
25,402 
18,503 

47,607 

20,020 

27,5er 


22,553 

26,589 

11,025 
53,159 

42,750 
10,409 


Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets, 
♦Revised . 
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Table  4. —POUNDAGE  AND  DOLLAR  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOWTE  MANUFACTURERS  OF  CONFECTIONERY  AND 
CCMPETITIVE  CHOCOLATE  PRODUCTS,  BY  TYPE  OF  PRODUCT:  1959-1961 


Type  of  product 


1961 


Ftounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1960* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1959 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES. 


Package  goods  made  to  retail 
at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 


Bar  goods 

Bulk  goods^ 

5^  and  10^  specialties . 


3,021,030 


115,392 
266,303 
695, 106 

1,033,997 
637,252 
272, 980 


1,151, 1*35 


116,11*5 
124, 018 
188,975 

420,997 
186,41*6 
ll4, 850 


$0,581 


1.006 
0.466 
0.272 

0.407 
0.293 
0.421 


2,  9l4,  222 


129,  460 
255,1*84 
638, 595 

94o,  942 
677,278 
272, 465 


1, 124, 907 


130,625 
122,377 
172, 420 

386,727 
199,797 
112,961 


$0,386 


1,009 
0.479 
0.270 

0.411 
0.295 
0.415 


2,841,013 


U9,583 
243,485 
636,413 

908,090 
655,880 
277,562 


1,072,128 


118, 020 
118,993 
170, 656 

370,454 
186,872 
107, 113 


$0,377 


0.987 
0.469 
0.268 

0.4o8 
0.285 
0.386 


Note:  The  1959,  i960  and  I96I  figures  are  partially  estimated  and  based  on  reports  from  232  large  manufacturers  which 
accounted  for  about  92  percent  of  the  total  sales  in  1957. 

♦Revised . 

^Includes  penny  goods . 
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CONFECTIONERY 
(Including  Chocolate  Products) 


JANUARY  1962 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $108.5  million  in  January 
1962,  This  was  Z  percent  above  sales  for 
December  1961  and  3  percent  above  sales 
for  January  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $86.8  million 
were  12  percent  above  sales  in  December 
1961  and  1  percent  above  sales  in  January 
1961.  Manufacturer-retailers  sales  were 
73  percent  below  the  December  1961  level 
of  $16.9  million  and  4  percent  above  the 
level  of  January  of  last  year.  Sales  of 
chocolate  manufacturers  were  38  percent 
above  the  December  1961  level  and  14  per- 
cent above  January  1961. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  January  1962, 
poundage  sales  were  up  5  percent  and 
dollar  sales  were  up  6  percent  compared 
with  the  same  period  last  year.  Poundage 
sales  of  bar  goods  were  up  6  percent  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  5  percent  com- 
pared with  last  year.  (See  reverse,  table 
2i  for  detailed  statistics.) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer -wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.    C. 
Price   10  cents    -   $  1 .  00  per  year 


Table  1 . —COMFECTIONERY  AND  CCMPETITIVE  CHOOOUVTE  PRODOCTS:   MLLAR  SALES  K  KIND  OF  BUSINESS 


Estlmatc-.J  sales  of  current  month  and  conparisons 


January 
1962 


($1,000) 


December* 
1961 

C*1,000) 


January* 
1961 


($1,000) 


Percent  change 


January 
1962 
from 

December 
1961 


January 
1962 
froB 

January 
1961 


CONFECTIONES't  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATES 

Nev  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Mlssoxiri 

South  Atlantic 

Maryland,  District  of  Coliimbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California 

Washington  and  Oregon 

*Revlsed . 

^Retailers  with  two  or  more  outlets. 
^Less  than  0.5  percent  change. 


108, 527 

86,791* 

^525 

17,208 


9,51*2 

27,995 
15,290 
lit,  705 

29,551* 

25,902 
2,029 
1,1.05 

5,956 

2,1*12 
1,51*1* 

l*,155 

1,705 
2,1*52 


1,806 
5,915 
1,296 

l*,997 
3,877 

1,120 


106,577 

77,206 
16,91*1 
12,1*50 


10,590 
19,620 

10,861* 
8,756 

27,916 

22, 505 

l*,ll*3 

1,268 

5,581* 
1,969 

1,615 

l*,l6l 

1,901* 
2,257 


1,861 
2,595 
1,226 

5,855 

l*,625 
1,228 


105,535 

85,958 

l*,550 

15,01*5 


8,995 

27,812 
12,757 
15,055 

29,1*88 

25,987 

2,072 

1,1*29 

5,756 
2,371* 
l,38e 

l*,ll*0 

1,659 

2,1*81 


1,731* 
5,985 
1,122 

1*,906 

1*,002 

90I* 


+12 
-73 
+58 


+1*3 
+22 

+68 

+5 
+15 
-51 
+11 

+10 
+22 


(^) 

-11 
+9 


-5 

+51 
+6 

-15 

-16 

-9 


+1 
+4 

+11* 


+1 
+1* 
-2 

-1 

s 
s 

+5 

+2 

+12 

(^) 

+5 

-1 


-2 
+16 

+2 
-3 

+2lt 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTTOER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


T^e  of  product^ 


January  196a 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  I96I* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Percent  change 

January  1962  from 

January  I96I 


Pounds 


Value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0. 50  per  pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


126,895 


7,01*9 
10, 252 
17,21*1 

58,908 
15,91*5 
19,520 


55,098 


9,700 
5,11*0 
1*,551 

2l*,301 

5,978 

5,1*28 


$1,576 
0.502 
0.261* 

0.1*15 

0.1*29 

0.278 


120,715 


6,595 

9,829 

15,872 

55,558 
12,158 
20,91*1 


51,778 


8,959 
5,071* 
1*,155 

22,207 
5,611. 
5,771 


$1,558 
0.516 
0.262 

0.1*01 
0.1*65 
0.276 


+7 

+1* 

+9 

+6 
+15 

-7 


+8 

+1 

+10 

+9 
+6 

-6 


*Reviaed . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Coigjanies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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April  2k,    1962 


CONFECTIONERY 
(Including  Chocolate  Products) 


FEBRUARY  1962 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $104.6  million  in  February 
1962.  This  was  4  percent  below  sales  for 
January  1962  and  1  percent  below  sales  for 
February  of  last  year.  Sales  of  manufac- 
turer-wholesalers at  $81.0  million  were 
8  percent  below  sales  in  January  1962  and 
2  percent  below  sales  in  February  1961. 
Manufacturer-retailers  sales  were  72  per- 
cent above  the  January  1962  level  of  $4.  5 
million  and  3  percent  above  the  level  of 
February  of  last  year.  Sales  of  chocolate 
manufacturers  were  7  percent  below  the 
January  1962  level  and  4  percent  above 
February  1961. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  two 
months  of  1962,  poundage  sales  were  up  3 
percent  and  dollar  sales  were  up  3  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  -were  up  6  per- 
cent and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  down  2  per- 
cent compared  with  last  year.  (See  reverse, 
table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer  -wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  the  Bureau  of  the  Census,    Industry  Division,    Food 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.  C. 


Table  1.— CONFECTIONERY  AND  CCMPETITIVE  CHOCOLftTE  PRODUCTS:      DOLLAR  SALES  BY  iOUD  OF  BUSINESS 


Item 


CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Mnnufacturer-wholeaalers 

Manufacturer-retailers^ 

Chocolate  manufacturere 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida , 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas). 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) .... . 

Pacific 

California , 

Washington  and  Oregon 

»Re vised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


Estimated  sales  of  current  month  and  con^tarisons 


1962 


Feb. 
($1,000) 


104,620 

80,981 
7,726 
15,915 


8,126 

25,772 
14,165 
11,609 

29,851 

26,617 

2,075 

1,159 

3,848 
2,171 

1,677 

3,594 

1,555 

2,059 


1,864 
2,255 


4,725 
5,856 


Jan.* 
($1,000) 


109,506 

87,677 

4,501 
17,128 


9,342 

28,857 
13,250 
15,627 

29,556 

25,945 

2,015 

1,378 

5,975 
2,419 
1,556 

4,179 

1,727 
2,452 


1,805 
3,904 
1,282 

"•,997 
3,877 
1,120 


Feb.* 
1961 


($1,000) 


105,621 

82,841 

7,517 

15,265 


8,545 

26,958 
14,232 
12,726 

29,757 

25,844 

2,665 

1,250 

3,814 
2,296 
1,516 

3,'»58 

1,645 
1,813 


1,791 

2,550 

945 

5,025 
4,U0 

915 


Percent  change 


Feb. 
1962 
from 
Jan. 
1962 


-8 

+72 

-7 


+3 
-43 

-24 

-5 

-1 

-22 


Feb. 
1962 
frcm 
Feb. 
1961 


-4 
(^) 
-9 

(=) 
+3 
-22 

-7 

-6 

+u 

+4 

-5 
+12 


Estimated  sales 
year  to  date 


2  months 
1962 

($1,000) 


213,926 

168,658 
12,227 
35,041 


17,468 

54,629 
27, 3» 
27,236 

59,187 
52,562 

4,088 
2,557 

7,823 

3,233 

7,773 

5,282 
4,491 


3,669 
6,137 
2,250 

9,722 
7,755 
1,989 


Percent 
change 

frco 
2  Bioaaths 

1961 


(^) 

+3 
+9 


+1 

-2 

(^) 

+1 
-14 


+3 

-2 

+12 


-1 

+5 


+4 
-6 
+9 

-2 
-5 
+9 


Table  2 .  —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY 


First  2  months 

Pounds   (1,000) 

Value  ($1,'MC) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 
change 

from 
IJcl 

1962 

1961* 

Percent 
change 

free 
1961 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

122,289 

3,096 
10,621 

17,907 

57,087 
14,702 
18,872 

48,264 

3,209 
5,39'' 

4,816 

22,849 
6,726 
5,270 

$1,036 
.508 
.269 

.400 

.1*57 
.279 

120,864 

3,559 
11,555 
19,972 

54,470 
12,881 
18,429 

48,279 

4,034 
5,9'*3 
5,190 

21,99't 
5,993 
5,125 

$1,133 
.514 
.259 

.404 
.465 
.278 

249,290 

10,145 
20,878 
35,148 

116,089 
28,634 
38,596 

241, 577 

10, 154 

21,582 
35,844 

109,808 
25, 019 

59,370 

+5 

(^) 
-2 
-2 

+6 
+14 

-2 

105,584 

12,909 

10,556 

9,367 

47,169 
12,685 

10,698 

100,057 

12,993 

11,017 

9,345 

44,201 
11,607 
10,896 

+3 

-1 

-4 
(^) 

+7 

Package  goods  made  to  retail 
at: 

$1.00  or  more  pound 

$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

Bar  goods 

5^  and  10^  specialties 

Bulk  goods^ 

+9 

-2 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.     Coo5>anies  reporting  such 
detail  account  for  approxlnBtely  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

MARCH  1962 


Manufacturers  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $108.  9  million  in  March  1962. 
This  was  4  percent  above  sales  for  February 
1962  and  7  percent  above  sales  for  March 
of  last  year.  Sales  of  manufacturer- 
wholesalers  at  88.  0  million  were  9  percent 
above  sales  in  February  1962  and  13  per- 
cent above  sales  in  March  1961.  Manufac- 
turers-retailers sales  were  36  percent 
below  the  February  1962  level  of  $7.7  mil- 
lion and  51  percent  below  the  level  of  March 
of  last  year.  Sales  of  chocolate  manufac- 
turers -were  1  percent  above  the  February 
1962  level  and  12  percent  above  March  1961. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  three 
months  of  1962,  poundage  sales  were  up  6 
percent  and  dollar  sales  were  up  6  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  up  6  per- 
cent and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  8  percent 
compared  with  last  year.  (See  reverse, 
table  2,    for  detailed  statistics.) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  andchoco- 
late- manufacturers  which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 
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Tatle  1.— CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS:   DOLLAR  SALES  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  ana  con^jariEcr.^ 


1962 


($1,000) 


Feb.* 
($1,000) 


ffexeh* 
196I 


($1,000) 


Percent  change 


March 
1962 
from 
Feb. 
1962 


March 
1962 
from 

March 
1961 


Estimated  sales 
year  to  date 


5  months 
1962 

($1,000) 


Percent 
change 

froE 
3  months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  n®  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas), 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


108, 967 


87,971 

't,915 

16, 083 


7,813 

29,586 
17,01*6 
12,51*0 

30, 122 

27,019 

2,070 

1,055 

'',517 
2,1*01 
1,916 

1*,082 

1,755 

2,51*7 


1,871 
2,951* 
1,U5 

6,153 
5,122 

1,011 


10l*,570 


80,769 

7,688 
15,915 


8,126 

25,595 
13,986 
11,609 

29,836 

26,602 

2,075 

1,159 

5,81.8 
2,171 

1,677 

5,591* 

1,555 
2,059 


1,861* 

2,215 

968 

l.,723 

5,851. 


101, 91s 


77,526 

10,021 
lit,  565 


7,1*76 

2l.,5l.6 
lit,  288 
10,258 

26,592 

23,552 

2,166 

871. 

l*,129 
2,550 
1,779 

5,801* 

1,670 
2,151* 


1,71*6 
2,896 
1,022 

5,315 

l.,389 

926 


+16 

+22 

+8 

+1 

+2 
(^) 
-11 

+12 
+11 
+11. 

+11. 

+12 
+15 


(^) 
+52 
+15 

+30 
+33 
+16 


+15 
-51 

+12 


+21 
+19 
+22 

+13 

+15 

-1. 

+18 

+5 
+2 
+8 


+1. 
+10 


+7 
+1 
+9 

+15 

+17 

+9 


322,1.77 


256,251. 
17,099 
1.9, 12I. 


25,281 

83,901 

1.1*,  125 
39,776 

89,294 

79,566 

6,158 

3,570 

12,ll«) 
6,991 

5,11*9 

11,855 

5,017 
6,838 


5,51*0 
9,039 
5,363 

15,841 

12,841 

5,000 


+4 
-21 
+10 


+6 

+7 
+5 

+5 
+^ 

-7 
+1 

+k 
(^) 
+9 


+1 
+6 


+5 
-3 
+9 

+4 
+5 

+11 


Table  2. --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


. 

First  5  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 
change 

from 

1961 

1962 

1901* 

Percent 

change 

from 

1961 

TOTAL  SALES  OF  RELECTJOl 
ESTABUSHMENTS 

Package  goods  made  to  retail 
at: 
$1.00  or  more  per  pound. . . ■ 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

Bar  goods 

5((  and  10^  specialties 

150,172 

5,981 
11,405 
21,952 

58,494 

16,405 
17,955 

51,975 

4,431 
5,842 
5,816 

25,274 
7,604 
5,006 

$1 .115 
0.512 
0.265 

0.598 
0.464 
0.279 

115,958 

5,159 

8,947 

17,459 

54,899 
14,184 
17,310 

46,551 

5,808 
4,551 
4,553 

22,167 
6,628 

4,844 

$1,213 
0.509 
0.261 

O.4o4 
0.467 
0.280 

579,011 

14,209 
32,283 
56,880 

174,579 
44, 710 
56,550 

557,711 

12,526 
50,415 
55,702 

164,707 
59, 205 

57,160 

+6 

+13 
+6 
+6 

+6 

+14 

-1 

155,222 

17,346 
16,398 
15,184 

70.439 
20,155 
15,700 

146,659 

16,489 
15,592 
14,006 

66,341 
18,256 
15,995 

+6 

+5 

+5 
+fi 

+6 

+11 
-2 

»Re vised. 

^Selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Cosspanles   reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers . 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

APRIL  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $94.  0  million  in  April  1962. 
This  was  14  percent  below  sales  for  March 
1962  and  10  percent  above  sales  for  April 
of  last  year.  Sales  of  manufacturer- 
wholesalers  at  70.3  million  were  21  percent 
below  sales  in  March  1962  and  3  percent 
above  sales  in  April  1961.  Manufacturer s- 
retailers  sales  were  121  percent  above  the 
March  1962  level  of  $5.  4  million  and  101 
percent  above  the  level  of  April  of  last 
year.  Sales  of  chocolate  manufacturers 
were  20  percent  below  the  March  1962  level 
and  6  percent  above  April  1961. 


Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  four 
months  of  1962,  poundage  sales  were  up  4 
percent  and  dollar  sales  were  up  4  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  up  4  per- 
cent and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  6  percent 
compared  with  last  year.  (See  reverse, 
table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  andchoco- 
late-manufacturers  which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 
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Table  1.— DOLLAR  SALES  OF  CONFECTIONERy  AM)  CMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Est'' mated  sales  of  current  month  and  coraparlscns 


1962 


April 

($1,000) 


March* 
($1,000) 


April* 
l'>6l 


($1,000) 


Percent  change 


April 
1962 
from 

March 
1962 


April 
1962 
from 

^ril 

1961 


Estimated  sales 
year  to  date 


4  months 
1962 

($1,000) 


Percent 

change 

from 

4  months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-Wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MAHUFACTUHER-WHOLESALERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Drkota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah)...., 

Pacific 

California 

Washington  and  Ctregon , 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  0,5  percent  change. 


94,032 


70,280 
10,835 
12,917 


6,463 

20,498 

11,271 

9,227 

25,045 

21,882 

2,311 

852 

4,627 
2,517 
2,110 

3,872 

1,595 
2,277 


1,789 
2,574 
1,101 

4,311 

3,576 

735 


109,588 


88,592 

4,910 

16,086 


7,777 

29,710 
17,170 
12,540 

30,718 

26,988 

2,697 

1,033 

4,322 
2,401 

1,921 
4,079 

1,735 

2,344 


1,858 
2,867 
1,128 

6,133 
5,122 

1,011 


85,574 


68,014 

5,403 

12,157 


6,807 

20,4o8 

12,196 

8,212 

24,721 

21,827 

2,107 

787 

3,605 

1,997 
1,608 

3,447 

1,420 
2,027 


1,514 

2,318 

916 

4,278 

3,595 

685 


-14 


-21 

+121 

-20 


-17 

-31 
-34 
-26 

-18 
-19 

-14 
-18 

+7 

+5 

+10 

-5 


-3 


-4 

-10 

-2 

-30 
-30 
-27 


+3 
+101 

+6 


(^) 

-8 
+12 

+1 
(^) 
+10 

+8 

+28 
+26 
+31 

+12 

+12 
+12 


+18 
+11 
+20 

+1 
-1 
+8 


417,156 


327,114 
27,992 
62,050 


31,682 

104,516 
55,513 
49,003 

114,937 

101, 419 

9,096 

4,422 

16,772 
9,508 
7,264 

15,745 

6,612 
9,133 


7,316 

11,524 

4,479 

20,143 

16,417 

3,726 


+4 

+3 

+10 


-1 

+5 

+4 
+7 


+5 
+4 
+3 

+10 
+6 

+15 


+3 
+8 


+8 

-1 

+12 

+3 

+2 

+10 


Table   2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLEBALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  4  months 

Pounds   (1,000) 

Value   ($1,:kX)) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 

value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 
change 

from 
1961 

1962 

1961* 

Percent 
change 

frcm 
1961 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMEOTS 

106,389 

3,750 

7,017 

18,824 

49,864 
12,627 
14,307 

41,769 

4,165 
3,456 
4,829 

19,723 
5,615 
3,981 

$1,111 
0.493 
0.257 

0.396 
0.445 
0,278 

107,115 

3,086 

7,925 

16,515 

50,931 
13,034 
15,624 

42,583 

3,651 
3,984 

4,417 

20,025 
6,049 
4,457 

$1,183 
0.503 
0,267 

0.393 
0.464 
0.285 

485,416 

17,959 
39,314 
75,704 

224,443 
57,337 
70,659 

464,826 

15,612 
58,338 
70,217 

215,658 
52,237 

72,784 

+4 

+15 
+3 

+8 

+4 

+10 

-3 

196,986 

21,502 
19,857 
20,013 

90,162 
25,770 
19,682 

189,242 
20,140 

19,576 

18,423 

86,366 

24,265 
20,452 

r'l 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound,... 

$0.50  to  $0,99  per  pound,.. 

Less  than  $0,50  per  pound,. 

Bar  goods 

+7 
+1 
+9 

+4 

5^  and  10^  specialties 

+6 

•Revised . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  report  sales  by  type  of  product.  Coii5)anies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

MAY  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $77.4  million  in  May  1962. 
This  was  18  percent  below  sales  for  April 
1962  and  11  percent  below  sales  for  May 
of  last  year.  Sales  of  manufacturers- 
wholesalers  at  62.  4  million  were  11  percent 
below  sales  in  April  1962  and  11  percent 
below  sales  in  May  1961.  Manufacturer s- 
retailers  sales  were  55  percent  below  the 
April  1962  level  of  $10.5  million  and  10 
percent  below  the  level  of  May  of  last  year. 
Sales  of  chocolate  manufacturers  were  20 
percent  below  the  April  1962  level  and  15 
percent  below  May  1961. 


Reports  from  a  selected  group  of  large 
maniifacturer -wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  five 
months  of  1962,  poundage  sales  were  up  1 
percent  and  dollar  sales  were  up  1  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  approxi- 
mately the  same  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  4  percent  compared  with  last  year,  (See 
reverse,    table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in' table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  are  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 
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Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  EY  IGNE  OF  BUSINESS 


Estimated  sales  of  current  month  and  ccmparisons 


1902 


IJay 
($1,000) 


April* 
($1,000) 


May* 
1961 


($1,000) 


Percent  change 


May 

1962 

from 

April 

1962 


May 

1962 

from 

May 

1961 


Estirated  sales 
year  to  date 


5  months 
1962 

($1,000) 


Percent 

change 

free 

5  months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS; 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 

DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

lova  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

teshington  and  Oregon 

•Revised . 

•"■Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change. 


77,362 


62,358 

4,676 

10,528 


5,217 

20,444 

13,348 

7,096 

£l,7fiO 

19, 020 

1,884 

876 

2,909 

1,484 
1,425 

3,654 

1,569 
2,085 

1,663 

1,541 

619 

4,331 

3,545 
78t' 


93,795 

70,417 
10,461 
12,917 


6,456 

20,496 

11,269 

9,227 

25,053 
21,882 

2,3-tl 


4,627 
2,517 
2,110 

3,872 

1,595 
2,277 

1,925 
2,576 
1,101 

4,3U 

3,576 
735 


87,184 


69,^0 

5,207 

12,147 


6,482 

21,525 

14,169 

7,356 

25,683 

22,864 

2,080 

739 

3,594 
1,941 
1,653 

3,592 

1,543 
2,o49 

1,677 

1,924 

954 

4,477 

3,795 
684 


-18 


-19 

(^) 
+18 
-23 

-13 
-13 

-16 

+2 

-37 
-41 
-32 


-14 
-40 
-26 

(  =  ) 

-1 

+7 


-6 

-4 

-15 

-17 

-9 

+19 

-19 

-24 
-14 


-1 
-20 

-12 


494, 281 


389,609 
32,294 
72,378 


36,892 

124,958 
68,859 
56,099 

136,725 

120,439 

10,980 

5,306 

19,681 

10,992 

8,689 

19,399 

8,181 
U,218 

9,115 

13,067 

5,298 

2i*,474 

19,962 

4,512 


+2 

+5 


+3 
+2 
+5 

+1 
(=) 
+2 
+5 

+4 
+1 
+9 


+3 
+7 

-1* 
+7 

+2 
(^) 
+11 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER- WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  5  months 

Pounds   (1,000) 

Value   ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 
change 

from 
1961 

1962 

1S61* 

Percent 

phnngA 

from 
1961 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to  retail 
at: 
$1.00  or  mare  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0 .50  per  pound . . 

Bar  goods 

5)!  and  10^  specialties 

94,750 

1,865 

8,155 

16,599 

40,251 
13,852 
14,032 

36,350 

1,851 
3,991 
4,356 

16,044 
6,165 
5,943 

$0.99'* 
0.490 
0.262 

0.399 

0.445 
0.281 

109,967 

1,945 

6,794 

16,960 

50,614 
15,120 
16, 514 

42,807 

2,020 
4,4o4 
4,557 

20,210 
6,867 
4,729 

$1,058 
0.501 
0.268 

0.599 
0.455 
0.286 

580,454 

19,822 
47,467 
92,303 

264,982 
71,189 
84,691 

575,486 

18,465 
47,132 
67,197 

266, 252 
67,357 
69,083 

+1 

+7 
+1 
+6 

(^) 

+6 

233,336 

23,353 
23,84S 
24,369 

106,206 
31,935 
23,625 

232,117 
22,318 

23,960 
22,960 

106,576 
51,172 

25,091 

+1 

+5 

-1 

(=) 
+2 
-6 

•Revised . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate 
detail  account  for  approximately  half  of  the  x.otal  dollar  sales  of 
^Includes  penny  goods . 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

JUNE  1962 


Manufacturers'    sales    of    confectionery 
and   competitive    chocolate    products     were 
estimated   at    $73.2    million   in    June    1962. 
This    was    7   percent   below    sales     for    May 
1962   and   7    percent   below    sales     for     June 
of  last  year.  Sales  of  manufacturer -whole- 
salers at  $59.9  millionwere    6  percent   be- 
low sales  in  May    1962  and  8  percent   below 
sales  in  June  1961.     Manufacturer -retailers 
sales    were   18   percent  below   the  May  1962 
level   of    $4.  7    million   and   2   percent  below 
the    level   of    June     of    last    year.     Sales     of 
chocolate     manufacturers    were     9    percent 
below  the    May    1962    level    and    6    percent 
below  June   1961. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  six 
months  of  1962,  poundage  sales  were  up  1 
percent  compared  with  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  was  less  than  1  percent.  Poundage 
sales  of  bar  goods  were  approximately  the 
same  and  poundage  sales  of  package  goods 
retailing  above  50  cents  ^vere  up  1  percent 
compared  with  last  year.  (See  reverse, 
table  2,    for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  andchoco- 
late-manufacturers  which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 
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Tatle  1. —DOLLAR  SALES  OF  CONFECTIONEm  AND  GCSffETITIVE  CHOCOLATE  PRODUCTS,    BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  arid  ccmparisong 


1^62 


June 
($1,000) 


May* 

($1,000) 


June 
1961 


($i,ooo; 


Percent  change 


June 
1962 
from 
May 

1962 


June 
1962 
from 
June 
1961 


Estimated  sales 
year  to  date 


6  months 
1962 

($1,000) 


Percent 

change 

frcE 

6  mnnt.hB 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS; 

Manufacturer-wholesalers 

Manufacturer-retailers  ^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


73,178 


59,905 
3,838 
9,435 


4,976 

18, 570 

12,981 

5,589 

21,770 

19,251 

1,811 

708 

3,075 
1,621 
1,454 

3,207 

1,404 
1,803 

1,471 

1,244 

756 

4,836 

4,125 

711 


78,625 


63,641 

4,656 

10,328 


5,233 

20, 465 
13,328 
7,137 

23,060 

20,300 

1,884 

876 

2,909 
1,484 
1,425 

3,645 

1,566 
2,079 

1,646 

1,533 

819 

4,331 

3,545 

7B6 


79,094 


65,182 
3,905 
10,007 


5,866 

20,157 

13,544 

6,613 

23,541 

21,047 

1,771 

723 

3,672 
2,058 
l,6l4 

3,385 

1,457 
1,926 

1,703 

1,528 

796 

4,536 

3,976 

560 


-6 

-18 

-9 


-10 

-13 

-11 
-19 

-8 

+12 
+16 
-10 


-15 


568,384 


450,459 
36,112 

81, 813 


41,884 


-8 

-4 

-15 

143,549 
8i,8eo 
61,729 

-8 
-9 
+2 
-2 

159,427 

l4o,  622 

12,791 

6,014 

-16 
-21 
-10 

22,756 
12,615 
10,143 

-5 

22,607 

-4 
-6 

9,582 

13,025 

-14 

-19 

-5 

10,569 

14,303 

6,054 

+7 

+4 

+27 

29,310 

24,087 

5,225 

(=) 
(=) 

+4 


+2 
+1 
+5 

(=) 
(=) 

+2 

+4 

+1 
-3 
+6 


+2 

+5 

+4 
-5 
+6 

+3 

+1 

+13 


Table  2.~P0UNnAta:  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  6  months 

Type  of  product^ 

Pounds  (1,000) 

Value   ($1,000) 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961' 

Percent 
change 

from 
1961 

1962 

1-61* 

Percent 
change 

frcm 

1961 

TOTAL  SALES  OF 
SELECTED 
ESTABLISHMENTS 

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0.50 
per  pound 

97,157 

1,372 

7,704 

17,882 

42,219 

14,431 
13,549 

35,746 

1,209 

3,769 

4,590 

16,554 

6,581 
5,445 

$0,881 

0.489 

0.257 

0.587 

0.442 
0.254 

100,799 

1,450 

8,532 

16,903 

45,110 

13,450 
15,374 

38,094 

1,390 

4,258 

4,584 

17,733 

6,248 
4,081 

$0,972 

0.499 

0.259 

0.595 

0.465 
0.265 

681,888 

21, 194 

55,171 

111,064 

510,249 

85,714 
98,496 

676,285 

19,895 

55,664 

104,100 

511,562 

80,807 
104, 457 

+1 

+7 

-1 

+7 

(^) 

+6 
-6 

269,976 

24,562 
27,617 
29,555 

125,442 

.^7,850 
27,150 

270,211 

25,708 
28,258 
27,564 

124,300 

57,420 
29,172 

+4 

-2 
+7 

-1 

5,^  and  10^ 

specialties 

Buli  goods^ 

+1 

-7 

♦Revised . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.      Ccogjanies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  0.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

JULY  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  -were 
estimated  at  $69.2  million  in  July  1962. 
This  was  6  percent  below  sales  for  June 
1962  and  7  percent  above  sales  for  July  of 
last  year.  Sales  of  manufacturer-whole- 
salers at  $56.0  million  were  7  percent 
below  sales  in  June  1962  and  7  percent  above 
sales  in  July  1961.  Manufacturer -retailers 
sales  ^vere  3  percent  belo-w  the  June  1962 
level  of  $3.9  million  and  5  percent  belo^w 
the  level  of  July  of  last  year.  Sales  of 
chocolate  manufacturers  were  approxi- 
mately the  same  as  in  June  1962,  and  15 
percent  above  July  1961. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  seven 
months  of  1962  poundage  sales  were  up  2 
percent  compared  with '  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  was  1  percent.  Poundage  sales  of 
bar  goods  were  approximately  the  same 
and  poundage  sales  of  package  goods  retail- 
ing above  50  cents  were  up  2  percent  com- 
pared with  last  year.  (See  reverse, table  2, 
for  detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  \vere  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  man\ifacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  o-wn 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
nnonthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late-manufacturers which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.  C. 
Price  10  cents  -   $1.  00  per  year 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  conqjarisons 


1962 


July 
C$1,000) 


June* 

($1,000) 


July 
1961 


($1,000) 


Percent  change 


July 
1962 
from 
June 
1962 


July 
1962 
from 
July 
1961 


Estimated  sales 
year  to  date 


7  months 
1962 

($1,000) 


Percent 
change 
from 
7  iBDnths 
1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer -retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MAMUFACTURER-WHOLESAIERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

J&ryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiaim,  Oklahoma,  and  Texas) 

Jfountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 7r; ."V;. .-. 

Washington  and  Oregon 

•Revised. 

^Retailers  with  two  or  more  outlets . 

^Less  than  0.5  percent  change. 


69, 210 


55,955 
3,782 
9,'*75 


I*,  616 

17, 102 

11,806 

5,296 

21,682 

19,51*2 

1,765 

575 

2,572 
1,552 

1,21*0 

5,251* 

l,5't7 
1,887 


l*2l* 

159 
655 


3,531 

2,900 
b25 


73,21*0 


59,909 
3,896 

9,1*35 


l*,976 

18,593 
13,  ooi* 

5,589 

21,778 

19,259 

1,811 

708 

2,977 
1,621 
1,356 

3,207 

1,1*02 
1,805 

1,1*88 

1,21*3 

796 

l*,851 

1*,  ll*0 

711 


61*,  512 


52,285 
3,970 
8,257 


l*,l*50 

15,21*9 

10,608 

l*,61*l 

20,211 

18,01*6 

1,51*7 

618 

2,712 
1,616 
1,096 

3,11*7 

1,263 
1,884 

1,1*02 

1,271* 

639 

3,201 

2,713 
1*88 


-7 
-3 
(^) 


-9 
-5 

(^) 

-3 
-19 

-ii* 

-18 

-9 


-1* 
+5 

-I* 
-7 

-20 

-27 
-3C 
-12 


+7 


+7 
-5 

+15 


+i* 

+12 
+11 
+11* 

+7 

+7 

+11* 

-7 

-5 
-18 
+13 


+7 
(^) 

+2 
-9 
-1 

+10 

+7 

+28 


637,873 


506,682 
59,905 
91,286 


1*6,500 

161,003 
»,978 
67,025 

181,056 

159,911 

14,556 

6,589 

25,230 
15,945 
11,285 

25,841 

10,927 
14, 914 

12,010 

15,461 

6,729 

32,852 
27,004 

5,848 


+1 
-1 
+5 


+3 

+2 
+4 

+1 
+1 
+3 
+3 

(=) 
-5 
+6 


+5 
+4 

+4 
-6 
+6 

+4 
+2 

+11* 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  7  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product' 

Pounds 
(1,000) 

Value 
($1,000) 

Average 

value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 
change 

from 

1961 

1962 

1961* 

Percent 
change 

f^om 

1961 

TOTAL  SALES  OF 
SELECTED 
ESTABLISHMENTS 

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0.50 
per  pound 

Bar  goods 

■ii   and  10^ 

specialties 

Bulk  goods^ 

90,548 

1,303 

6,727 

17,343 

39,505 

13,297 
12,373 

33,675 

l,l4o 

3,556 

4,575 

15, 193 

6,078 
3,555 

$0,875 

0.496 

0.264 

0.385 

0.457 
0.271 

83,525 

1,109 

6,007 

15,960 

38,157 

10,985 
13,109 

50,799 

1,055 

5,007 

5,699 

14,516 

4,916 
3,608 

$0,950 

0.501 

0.265 

0.380 

0.448 
0.275 

772,431 

22,492 
61,898 

128,407 

549,754 

99,011 
110,869 

759,610 

21,004 

61,671 

118, 060 

549,519 

91,790 
117,566 

+2 

+7 
(^) 

+9 

(  =  ) 

+6 
-6 

503,660 

25,701 

30,954 

55,950 

158,644 

45,928 
50,505 

301,010 

24,761 

31,245 

31,065 

138,825 

42,356 
32,780 

+1 

+4 

-1 

+9 

{^) 

+4 
-7 

•Revised. 

^Selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  SEiles  of  manufacturers. 
^Includes  penny  goods . 
^Ifiss  than  0.5  percent  change.  USCCM*-DC 


U.S.  DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 


Current 


^  OCT  15    1962 


Industrial 


BUREAU  OF  THE  CENSUS 

Richard  M.  Scammon,  Director 


Reports 


SERIES:     M20C(62)-3 


FOR  RELEASE: 

October  9,    I962 


CONFECTIONERY 
(Including  Chocolate  Products) 


AUGUST  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $95.  1  million  in  August  1962. 
This  was  37  percent  above  sales  for  July 
1962  and  6  percent  above  sales  for  August 
of  last  year.  Sales  of  manufacturer -whole- 
salers at  $74.6  million  were  33  percent 
above  sales  in  July  1962  and  4  percent 
above  sales  in  August  1961.  Manufacturer - 
retailers  sales  were  18  percent  above  the 
July  1962  level  of  $3.8  million  and  1  per- 
cent below  the  level  of  August  of  last  year. 
Sales  of  chocolate  manufacturers  were  70 
percent  above  sales  for  July  1962,  and  21 
percent  above  August  1961. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  eight 
months  of  1962  poundage  sales  were  up  3 
percent  compared  with  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  was  2  percent.  Poundage  sales  of 
bar  goods  were  1  percent  above  and  pound- 
age sales  of  package  goods  retailing  above 
50  cents  were  up  3  percent  compared  with 
last  year.  (See  reverse,  table  2,  for 
detailed  statistics.) 


NOTE- -Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  nnanufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
nianufacturer-wholesaler  s,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  t^wo  or 
more  outlets  who  manufacture  their  own 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 
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lable  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,    ffif  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  conparisons 


I96e 


August 
($1,000) 


July* 
($1,000) 


August 
1961 


($1,000) 


Percent  change 


August 
1962 

frCHD 

July 
1962 


August 

1962 

frcm 

August 

1961 


Estimated  sales 
year  to  date 


8  months 
196^ 

($1,000) 


Percent 

change 

from 

0  mcsi^hs 

1961 


coNFEcnorara  and  cqmpetitivi  chocolate  proddcts, 

ESTIM4TED  TOTAL 

EH  KDUl  OF  BUSINESS: 

Manufacturer^wholesalers 

Manufacturer-retailers  ^ 

Chocolate  manufacturers 

TOTAL  ESTBiATED  SALES  OF  llANnFACTDKER-»HOLESALERS  BY 
DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,   Kansas,  South  Dakota,   and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  test  Virginia, 

North  Carolina,   and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,   Tennessee,   Alabama,   and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,   Oklahcma,   and  Texas) 

Ifcruntain  (Arizona,   Colorado,   Idaho,   New  Mexico,   and  Utah) 

Pacific 

California 

Washington  and  Oregon 

♦Revised . 

Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


95,137 


74,568 

4,420 

16, 149 


8,030 

23,154 

15,724 

7,430 

28,117 

25,268 

1,906 

943 

3,242 
1,579 
1,663 

3,630 

1,484 
2,146 

1,736 

1,314 
853 

4,492 
3,682 

810 


69,200 


55,964 
3,751 
9,485 


4,602 

17,124 

ll,8e8 

5,296 

21,651 

19,311 

1,765 

575 

2,597 
1,332 
1,265 

3,242 

1,355 
1,887 

1,1*25 

1,156 

635 

3,32 

2,906 

626 


89,401 


71,579 

4,459 

13,363 


7,752 

22,782 

15,800 

6,982 

25,318 

22,929 

1,580 

809 

3,499 
1,51*5 
1,954 

3,6U 

1,512 
2,099 

1,734 

1,524 

909 

4,450 

3,712 

738 


+37 


+74 

+35 
+33 
+40 


+10 
+14 

+22 

+14 
+34 

+27 

+27 
+29 


+4 
-1 

+21 


+4 

+2 
(=) 
+6 


+30 

+11 

+31 

+10 

+8 

+21 

+64 

+17 

+25 

-7 

+19 

+2 

+31 

-15 

-2 
+2 

(^) 

-14 

-6 

+1 

-1 

+10 


733,113 


581,372 

44,294 

107,447 


54,516 

184,219 

109,764 

74,455 

209,126 

185,148 

16,462 

7,516 

28,566 
15,441 
13,125 

29,496 

12,436 
17,060 

13,747 

16,772 

7,582 

37,348 

30,686 

6,662 


+2 
-1 
+7 


+3 
+2 

+4 

+2 
+2 
+5 
+4 

-1 
-4 
+4 

+3 

+2 
+4 

+3 
-6 


+3 

+1 

+14 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    K  TYPE  OF  CONFECTIONKRY 


First  8  months 

Pounds    (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 

change 

frcm 

1961 

1962 

196l» 

Percent 
change 

frCE 
1961 

TOTAL  SALES  OF 
SELECTED 
ESTABLISHMEHiS. 

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0-50 
per  pound 

126,863 

2,253 

10,632 

20,848 

57, 420 

16,245 
19,465 

48,483 

2,025 

5,307 

5,663 

22,907 

7,212 
5,369 

$0,899 

0.499 

0.272 

0.399 

0.444 
0.276 

115,910 

2,092 

9,956 

16,583 

51,934 

16,295 

19,050 

44,783 

2,022 

4,985 

4,431 

20,517 

7,373 
5,455 

$0,967 

0.501 

0.267 

0.395 

0.452 
0.286 

899,114 

24,745 

72,543 

149,253 

407, 171 

115,250 
130,152 

875, 520 

23,096 

71,627 

134,643 

401,455 

108,085 
136,616 

+3 

+7 

+1 

+11 

+1 

+7 
-5 

352,127 

27,726 

36,275 

39,596 

161, 559 

51,138 
35,833 

345,793 

26, 7S 

36,230 

35,494 

159,342 

49,709 
38,235 

+2 
+4 

+12 
+1 

5^  and  10^ 
specialties 

5 

•Revised . 

Selected  grcnqj  of  large  manufacturer -wholesalers  and  chocolate  manufacturers 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
^Includes  penny  goods. 
^Less  than  O.5  percent  change. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

SEPTEMBER  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $140.8  million  in  September 
1962.  This  was  48  percent  above  sales  for 
August  1962  and  2  percent  above  sales  for 
September  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $111.3  million 
were  49  percent  above  sales  in  August  1962 
and  2  percent  above  sales  in  September 
1961.  Manufacturer-retailers  sales  were 
19  percent  above  the  August  1962  level  of 
$4.  4  million  and  11  percent  above  the  level 
of  September  of  last  year.  Sales  of  choco- 
late manufacturers  were  50  percent  above 
sales  for  August  1962,  and  2  percent  above 
September  1961. 

Reports  from  a  selected  groUp  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  nine 
months  of  1962  poundage  sales  were  up  3 
percent  compared  with  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  was  2  percent.  Poundage  sales  of 
bar  goods  were  1  percent  above  and  pound- 
age sales  of  package  goods  retailing  above 
50  cents  were  up  3  percent  compared  with 
last  year.  (See  reverse,  table  2,  for 
detailed  statistics.) 


NOTE --Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  o^vn 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-\vholesalers  and  choco- 
late manufacturers  which  in  1957  accounted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.  C. 
Price  1 0  cents  -   $1.00  per  year 


Tahle  1. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  congjarisons 


1962 


September 
($1,000) 


August 
($1,000) 


September 
1961 


($1,000) 


Percent  change 


September 

1962 

from 

August 

1962 


September 
1962 
from 

September 
1961 


Estimated  sales 
year  to  date 


9  months 
1962 

($1,000) 


Percent 
change 

9  frcm 
months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTUHER-WHOLESALEHS 
BY  DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) . . . . 

Pacific 

California 

Washington  and  Oregon 

♦Revised. 

■^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


11*0, 783 


111,276 

5,21*1 
21*,  266 


11,775 

32,915 

19,311* 
13,601 

1*7,318 
1.2,876 
3,020 

i,i*a2 

l*,135 
2,061* 
2,071 

l*,503 

1,701* 
2,599 


2,508 
2,1*09 

1,027 

5,086 
3,91*3 
1,1'*3 


95, 101 


71*,  531 

1*,  1*21 

16, 11*9 


8,036 

23,198 

15,768 

7,1*50 

28,028 

25,179 

1,906 

91*5 

3,21*2 
1,579 
1,663 

3,629 

1,1*81* 
2,11*5 


1,736 

1,311* 

858 

4,1*90 

3,680 

810 


137,61*7 


109,002 

4,71*1 
23,901* 


12,332 

32,115 
19,321* 
12,791 

1*1*,  267 

59,995 

2,941 

1,333 

4,552 
2,254 
2,318 

1*,635 

1,830 
2,803 


2,131 
2,379 
1,150 

5,443 
V353 
1,090 


+48 


+49 

+19 
+50 


+47 


+42 
+22 


+69 
+70 
+58 
+51 

+28 
+31 
+25 

+19 

+15 
+21 


+35 

+83 
+20 

+13 

+7 

+41 


+2 

+11 

+2 


-5 


874,586 


695,337 

49,556 

151,715 


66,297 


+2 
(^) 
+6 

217,167 

129, 111 

88,056 

+7 
+7 
+5 
+7 

257,094 

228,664 

19,482 

8,948 

-9 

-8 
-11 

52,701 
17, 505 
15,196 

-7 

55,796 

-7 
-7 

l4,l4o 
19,656 

+8 

+1 

-11 

16,055 

19, 181 

8,6l4 

-7 
-9 
+5 

42,432 

34,627 

7,805 

+2 
(=) 

+6 


+3 
+2 
+4 

+3 
+3 
+5 
+5 

-2 
-5 
+2 


+1 
+2 


+4 
-5 
+2 

+2 
(=) 

+12 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  9  months 

Pounds    (1,000) 

Value   ($1,000) 

Type  Of  prodixct^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1962 

1961* 

Percent 

change 

from 

1961 

196e 

1961* 

Percent 

change 

from 

1961 

TOTAL  SALES  OF 
SELECTED 
ESTABLISH- 
MENTS  

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0.50 
per  pound 

177,680 

5,802 

21,580 

29,962 

80,905 

15,178 
24,253 

72,424 

5,600 
10, 51*9 

8,819 

35,378 

6,890 
7,188 

$0,965 

0.489 

0.294 

0.41} 

0.454 
0.296 

174, 555 

5,671 

21,081 

25,581 

80,230 

15,841 
26, 151 

72,  022 

5,856 
10,367 

7,337 

33,074 

7,208 
8,200 

$1,029 

0.492 

0.287 

0.412 

0.455 
0.314 

1,078,811 

30,  51*7 

94,253 

180,218 

488,076 

151, 492 
154,245 

1,050,075 

28,767 

92,708 

160,224 

481,683 

123,926 
162,767 

+3 

+6 
+2 

+12 

+1 

+6 
-5 

425,347 

33,521 

46,354 

48,660 

194,957 

58,60c 
42,975 

417,815 

52,619 

46, 597 

42,351 

192,416 

56,917 
46,435 

+2 

+2 

+1 

+14 

59?  and  10(^ 

specialties 

Bilk  goods^ 

+^ 

♦Revised. 
Selected  group 
detail  account  for 
^Includes  penny 


of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.     Conpanies  reporting  such 
approximately  half  of  the  total  dollar  sales  of  manufacturers. 
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CONFECTIONERY 
(Including  Chocolate  Products) 


OCTOBER  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $143.7  million  in  October 
1962.  This  was  2  percent  above  sales  for 
September  1962  and  3  percent  above  sales 
for  October  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $115,4  million 
were  4  percent  above  sales  in  September 
1962  and  2  percent  above  sales  in  October 
1961.  Manufacturer -retailers  sales  were 
28  percent  above  the  September  1962  level 
of  $5.2  million  and  7  percent  above  the 
level  of  October  of  last  year.  Sales  of 
chocolate  manufacturers  were  11  percent 
below  sales  for  September  1962,  and  7 
percent  above  October  1961. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  ten 
months  of  1962  poundage  sales  were  up  3 
percent  compared  with  the  same  period 
last  year.  However,  theincrease  in  dollar 
sales  was  2  percent.  Poundage  sales  of 
bar  goods  were  1  percent  above  and  pound- 
age sales  of  package  goods  retailing  above 
50  cents  were  up  4  percent  compared  with 
last  year.  (See  reverse,  table  2,  for 
detailed  statistics.) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estinnated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer -retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1957  accoimted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KDTO  OF  BUSINESS 


Estimated  sales  of  current  month  and  ccn^tarlsons 


1962 


($1,000) 


September* 


($1,000) 


October* 
1961 


October 

1962 

from 

September 

1962 


Percent  change 


October 
1962 
fran 

October 
1961 


Estimated  sales 
year  to  date 


10  months 
1962 

($1,000) 


Percent 

change 

frocQ 

10  months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATE 

New  England •■ 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina ■ 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California 

Washington  and  Oregon 

♦Revised. 

^Retailers  with  two  or  more  outlets. 

^Less  than  O.5  percent  change. 


l'*3,657 


U5,Ul5 

6,651 

21, 591 


12,357 

51,162 
17,751 
15,'*51 

l*7,29't 

1*0,720 

5,000 

1,57't 

5,3W* 

2,800 

5,649 

2,256 
3,'»13 


5,198 
5,101 
1,51*5 

5,985 
It,  725 
1,260 


lUO, 800 


111,521 

5,213 

2lt,266 


11,775 

32,936 
19,329 
13,607 

1*7, 5Wt 

1*2,899' 

3,023 

1,1*22 

'*,155 
2,061* 
2,071 

'•,255 

1,660 
2,593 


S,506 
2,1*09 
1,027 

5,136 
5,995 
1,11*5 


139,791* 


113,337 

6,215 

20,21*2 


15,158 

29,952 
17,1*59 
12,1*95 

1*3,995 

38,268 

It,  099 

1,626 

5,71*5 
3,025 
2,718 

6,218 

2,769 
3,1*1*9 


3,188 
5,1*56 
1,1*00 

6,229 
5,055 
1,176 


+28 

-11 


(=) 

-5 
+65 

+11 

+29 
+23 
+55 

+53 

+35 
+32 


+39 
+29 
+31 

+17 
+18 
+10 


+8 

+6 

+22 

-3 

-7 
-16 
+5 


-19 

-1 


-10 


1,018,698 


809,235 

56,159 

155,501* 


78,^1* 

21*8,550 
11*6,857 
101,1*95 

301*,  1*01* 

269,1*07 

21*,  1*85 

10,512 

38,01*5 
20,01*9 

17,996 

39,395 

16,332 
23,065 


19,251 

22,28e 

9,959 

1*8,915 

59,850 

9,065 


+2 
+1 
+6 


+3 
+2 
+5 

+4 
+4 
+8 
+3 

-5 
-.6 

+2 

in 

-3 

+2 


+3 
-6 

+1 

+2 
(.') 
+12 


Table  2. —POUNDAGE  AJJD  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONEHY 


TVpe  of  product^ 


October  1962 


Pounds 
(1,000) 


Value 

($1,000) 


Average 
value 


October  196l» 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  10  months 


Pounds  (1,000) 


1962 


1961* 


Percent 
change 

from 
1961 


Value  ($1,600) 


1962 


1961* 


Percent 
change 
fran 
1961 


TOTAL  SALES  OF 
SELECTED  ESTABLISH- 
MENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Leas  than  $0.50  per 
pound 

Bar  goods 

5i^  and  10^ 

spec  ialties 

Bulk  goods^ 


171,099 

6,153 
23,31*7 
27,726 
70,315 

16,117 
27,1*1*5 


68,851 


5,659 

11,178 

8,585 
28,821 

7,257 
7,571 


0.920 
0.1*79 

0.502 
0.1*10 

0.1*1*9 
0.276 


166, 778 


5,71*'* 
21,852 

2l*,52l* 
73,151 

lit,  559 
27, 11*8 


67,869 

5,885 

10,709 

6,963 
29,736 

6,651* 
7,922 


1.025 

0.1*90 

0.286 
0.1*07 

0.1*57 
0.292 


1,251,126 

56,700 

117,716 

209,179 
558,569 

11*7,753 
181, 1*09 


1,216,853 


51*,  511 
111*,  560 

l8U,5lt8 
554,^1* 

158,1.85 

189,915 


+6 

+3 

+13 
+1 

+7 
-1* 


1*91*.  607 


38,980 

58,118 

57,1*02 
223,71*5 

65,890 
50,1*72 


1.65,681* 


38,501* 

57,306 

1*9,794 
222,152 

65,571 
54,357 


+1 

+1 

+15 
+1 


♦Revised . 

Selected  group  of  large  man\ifacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.     Cai$)anies  reporting  such 
detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 
Includes  penny  goods. 
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CONFECTIONERY 
(Including  Chocolate  Products) 

NOVEMBER  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  ■were 
estimated  at  $134.3  million  in  November 
1962.  This  was  6  percent  below  sales  for 
October  1962  and  1  percent  above  sales  for 
November  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $110.8  million 
were  4  percent  below  sales  in  October  1962 
and  approximately  the  same  as  sales  in 
November  1961.  Manufacturer-retailers 
sales  were  16  percent  above  the  October 
1962  level  of  $6.7  million  and  3  percent 
below  the  level  of  Novennber  of  last  year. 
Sales  of  chocolate  manufacturers  were  27 
percent  below  sales  for  October  1962,  and 
4  percent  above  November  1961. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  for  the  first  eleven 
months  of  1962  poundage  sales  were  up  2 
percent  compiared  with  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  ■was  1  percent.  Poundage  sales  of 
bar  goods  were  approximately  the  same  as 
in  the  first  eleven  months  of  1961  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  -were  up  3  percent  compared 
with  last  year.  (See  reverse,  table  2,  for 
detailed  statistics.) 


NOTE --Statistics  presented  in  table  1 
of  this  publication -w^er 6  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  njanufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  O'wn 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
nnonthly  series  prior  to  January  1959  and 
annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1957  ace oiinted 
for  about  50  percent  of  the  sales  of  these 
classes  of  producers. 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 

For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.  C. 
Price  1  0  cents  -   $  1 .  00  per  year 


Table  l.~1»LLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BOSINESS 


Estimated  sales  of  current  month  and  cai?)arisons 


19fe 


($1,000) 


($1,000) 


November* 
1961 


($1,000) 


Percent  change 


November 
196s 
from 

October 
196s 


November 
1962 
from 

November 
1961 


Estimated  sales 
year  to  date 


11  months 

i96e 

($1,000) 


Percent 

change 

rrcm 

11  raoDths 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
JSlaihTED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer  ^wholesalers 

Manufacturer-retailers^ 

Chocolate  manuf actxirers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATE 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin ■ 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoua,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pac  if  ic 

California 

Washington  and  Oregon 

♦Revised. 

^tailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


15'»,5lt9 


110,790 
7,715 
15, 8W* 


11,250 

32,172 
16,981 
15,191 

35,913 

JO,  206 

lt,22U 

8,7112 

'»,157 
l»,5e5 

6,761 

2,516 

li,2U5 

3,oolt 
^338 

2,200 
6,IH0 

'*,757 
1,653 


lli3,310 


115,061 

6,658 

21,591 


12,336 

31,243 
17,812 

13, '•31 

"16,873 

■iM),299 

5,000 

1,57"* 

5,3"* 
2, 5"* 
2,800 

5,652 

2,239 
3,1*13 

3,187 
3,100 
l,3't5 
5,981 
4,721 
1,260 


133,604 


110,338 

7,936 

15,280 


11,691 

32,492 
18,202 
14,290 

35,125 

29,911 

3,640 

1,574 

7,809 
4,112 
3,697 
7,352 

2,868 
4,484 

2,986 
4,129 
2,288 

6,516 
4,951 
1,565 


-4 
+16 
-27 


+3 

-5 

+13 

-23 

-25 

-16 

-6 

+64 

+64 
•130 

+12 
+24 

-6 

+40 
+64 

+7 

+1 
+31 


-i 
+4 


-1 
-7 
+6 

+2 

+1 

+16 

-6 

+12 

+1 

+24 


-12 

-5 

+1 
+5 
Jt 

-2 
-4 
+6 


1, 152, 700 

919,671 

e,88l 

169,148 


89,8® 
280, 6C5 
1^,919 
116,684 

339,896 

299,192 

28,709 

11,995 

46,787 
24,206 
22,581 

46,159 

18,851 
27,308 

22,244 
26, 619 
12,159 

55,321 
44,6C5 
10,718 


+2 
+1 
+6 


+3 
+1 
+5 
+4 
+3 
+9 
+2 

-5 
+6 


(=) 

+e 

+11 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHJCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIQKERY 


T^e  of  product^ 


November  1962 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


November  1961* 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  11  months 


Pounds   (1,000) 


1962 


1961* 


Percent 

change 

fron 

1961 


Value   ($1,000) 


1962 


1961* 


Percent 

change 

froB 

1961 


TOTAL  SALES  OF 
SELECTED 
ESTABLISHMENTS... 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods .... 
5(^  and  10^ 

specialties. 
Bulk  goods^.. 


137,795 

10,223 

19,155 

26,230 

49,022 

12,898 
20,267 


59,069 

10,858 
9,201 
7,585 

19,860 

5,881 
5,685 


$1,062 

0.480 

0.289 

0.405 

0.456 
0.280 


139,274 


9,193 

19,993 

25,002 

51,460 

12,010 
21, 616 


59,806 


10, 172 

10,(^0 

7,111 

20,840 

5,578 
6,075 


$1,106 

0-502 

0.284 

0.405 

0.464 
0.281 


1,388,808 

46,923 

136,568 

255,666 

607,587 

160,687 
201,577 


1,356,127 

43,704 

134,553 

209,550 

606,294 

150,495 
211,531 


+7 

+1 

+12 

(^) 

+7 
-5 


53,562 

49,^8 

67,197 

65,028 

243,602 

71,785 
56,112 


545,490 

48,676 

67,336 

56,905 

240,992 

69,149 
60,452 


+e 

P) 

+14 

+4 
-7 


^llevlsed . 
■    Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers 
etail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers. 

^Includes  penny  goods. 

^LesB  than  0.5  percent  change. 


reports  sales  by  type  of  product.     Canpanies  reporting  such 


U.S.  DEPARTMENT  OF  COMMERCE 
Luther  H.  Hodges,  Secretary 


BUREAU  OF  THE  CENSUS 

Richard  M.  Scammon,  Director 


Current 
Industrial 

Reports 


FEB    f- 

SERIES:     1«20C(62)-12 


FOR  RELEASE: 

February  6,    I965 


CONFECTIONERY 
(Including  Chocolate  Products) 

DECEMBER  1962 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $106.0  million  in  December 
1962.  This  was  21  percent  below  sales  for 
November  1962  and  3  percent  below  sales 
for  December  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $78.  6  million 
were  29  percent  below  sales  in  November 
1962  and  2  percent  below  sales  in  December 
1961.  Manufacturer -retailers  sales  were 
90  percent  above  the  November  1962  level 
of  $7.7  million  and  13  percent  below  the 
level  of  December  of  last  year.  Sales  of 
chocolate  manufacturers  were  20  percent 
below  sales  for  November  1962,  and  3 
percent  above  December   1961. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  for  the  twelve 
months  of  1962  poundage  sales  were  up  2 
percent  compared  with  the  same  period 
last  year.  However,  the  increase  in  dollar 
sales  was  1  percent.  Poundage  sales  of 
bar  goods  were  up  1  percent  compared 
with  the  twelve  months  of  1961  and  pound- 
age sales  of  package  goods  retailing  above 
50  cents  were  up  2  percent  compared  with 
last  year.  (See  reverse,  table  2,  for 
detailed  statistics.) 


NOTE--Statistics  presented  in  table  1 
of  this  publication  were  estimated  industry 
totals  based  on  reports  from  approximately 
343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manufac- 
turers. 


The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable  to 
monthly  and  annual  figures  published  in  the 
monthly  series  prior  to  January  1939  and 
annual  series  prior  to  1957. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturers-wholesalers       and 

chocolate  manufacturers  which  in  1957 
accounted  for  about  50  percent  of  the  sales 
of  these  classes  of  producers. 


Prepared  by  Bureau  of  the  Census,    Industry  Division,    Foods  Section 


For  sale  by  the  Bureau  of  the  Census,    Washington  25,    D.  C. 
Price   10  cents   -   $1.  00  per  year 


Table  1.— DOIiAR  SALES  OF  CONFECTlONETOt  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Estimated  sales  of  current  month  and  coii5)ari6on£ 


1962 


December  November* 


($1,000) 


C$1,000) 


December* 
1961 


($1,000) 


Percent  change 


December 
1962 
from 

November 
1962 


December 
1962 
from 

December 
1961 


EEtinsated  sales 
year  to  date 


12  !sonth£ 
1962 

($1,000) 


Percent 
change 

fron 

12  months 

1961 


CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
ESTIMATED  TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-Wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

TOTAL  ESTIMATED  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  DIVISION  AND  STATE 

New  England 

Middle  Atlantic , 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlanti  c 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabajna,  and 
Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah),,.. 

Pacific 

California 

Washington  and  Oregon 

♦Revised, 

^Retailers  with  two  or  more  outlets. 

^Less  than  0.5  percent  change. 


105,970 


78,636 

l!<,6jl* 
12, 700 


10,275 

l8,8Wt 

10,326 

8,518 

26,919 

23, 127 

2,1*57 

1,335 

7,333 
It,  078 
3,255 

3,955 

1,669 
2,286 

2,100 
2,525 

1,895 

It,  790 
3,565 

1,225 


13l»,0lt8 


110,52't 

7,721 
15,803 


11, 225 

32, 208 
17,011 
15,197 

36,135 
30,357 

lt,22lt 
1,55"* 

8,161 

'*,157 
lt,00l» 

6,775 

2,530 
lt,2lt5 

3,007 
l.,l*03 
2,200 

6,1*10 

l*,757 
1,653 


109,516 


80,307 
16,879 
12,330 


10, 008 

19,607 

10,895 

8,712 

27,583 
22,371 

3,959 
1,253 
6,818 
It,  078 
2,7'tO 

It,  161 

l,90lt 
2,257 

1,861 

2,516 
1,911 
5,8lt2 
"♦,637 

1,205 


-29 

+90 
-20 


+3 

-It 

-5 
-2 

-2 
+3 
-38 
+7 
+8 
(=) 
+19 

-5 

-12 
+1 

+13 
(  =  ) 
-1 

-16 
-23 

+2 


1,259,91*0 


999,612 

78,521 

181,807 


100,133 

299,815 
1711,275 
125,5110 

368,276 

325,709 

31,166 

13,li01 

53,559 
28,281* 
25,255 

50,1S8 

20,551* 
29,591* 

2l»,5l»7 
29,209 
111,0511 

60,111 
1*8,168 

11,91*3 


+2 

-2 


+2 
(^) 
+5 


+5 
+5 

+7 

+4 

+12 


-5 
+1 

+4 
-1. 
+6 

(=) 
-2 

+10 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER- WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


December  I962 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


December  1961** 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  12  months 


Pounds  (1,000) 


1962 


1961** 


Percent 

change 

from 

1961 


Value  ($1, COO) 


1962 


1961* 


Percent 

change 

from 

1961 


TOTAL  SALES  OF 
SELECTED 
ESTABUSHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0,50  to  $0,99  per 

pound 

Less  than  $0,50  per 
pound 


Bar  goods , . . . 
5i(  and  10)( 

specialties. 
Bulk  goods^,. 


100, 121 

7,105 

9,239 

15,698 

1*1, 09I* 

11,376 
15, 609 


1*2,735 


7,773 

It,  561* 

l*,2lt6 

16,863 

5,123 
It,  166 


$l,09it 
0.it9lt 

0.270 

o.itio 

0.450 
0.267 


105, Dlb 

7,683 
9,870 

17, 259 

lt2,865 

10, 214 
17,727 


44, 183 


7,673 

4,843 

4,780 

17,440 

4,754 
4,713 


$0,999 

0,491 

0.277 

0.407 

0,1165 
0,266 


1,495,868 

54,067 

145,807 

252,473 

653,852 

172,210 
217,459 


1,461,743 

51,387 

l44, 423 

226,809 

649,157 

160,709 
229,258 


+2 


+5 

+1 

+11 

+1 

+7 
-5 


597,824 

57,571 

71,761 

69,550 

261,631 

76,953 
60,358 


569,673 

56,349 

72,179 

61,685 

260,432 

75,883 
65,145 


+2 

-1 
+15 
(=) 

+4 


**Re  vised . 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Con5)anies  reporting 
such  detail  account  for  approximately  half  of  the  total  dollar  sales  of  manufacturers, 
^Includes  penny  goods . 
®Less  than  0.5  percent  change. 


FOR  RELEASE:  February  9,  1965 


SERIES:  M20C(61+)-12 


December  1964 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $124.6  million  in  December 
1964.  This  was  10  percent  below  sales  for 
November  1964  and  5  percent  above  sales 
for  December  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $97.2  million  were 
23  percent  below  sales  for  November  1964 
and  9  percent  above  sales  for  December 
1963.  Manufacturer-retailers'  sales  were 
128  percent  above  the  November  1964  level 
of  $6.  1  million  and  15  percent  below  sales 
for  December  of  last  year.  Sales  of  choco- 
late manufacturers  were  2  percent  below 
sales  for  November  1964  and  3  percent 
below  sales  for  December   1963. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  1964  were  up  3  percent  and  dollar 
sales  were  up  5  percent  compared  with  the 
same  period  last  year.  Poundage  sales  of 
bar  goods  were  down  2  percent  compared 
with  1963  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  12 
percent  compared  with  last  year.  (See 
reverse,    table  2,    for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957, 
these  monthly  respondents  accounted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer -retailer  s,  and 
100  percent  of  the  sales  of  chocolate 
manufacturers. 

The  value  reported  in  table  1  for  manu- 
facturer-retailers (retailers  with  two  or 
more  outlets  who  manufacture  their  own 
candy)  is  reported  at  f.  o.  b.  factory  level 
rather  than  retail  level.  Thus,  the  monthly 
sales  for  this  group  are  not  comparable 
to  nnonthly  and  annual  figures  published  in 
the  monthly  series  prior  to  January  1959 
and  annual  series  prior  to   1957. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  andchoco- 
late  manufacturers  which  in  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in   footnote    1  for  table  2. 


Inquiries     concerning   these     figures     should   be    addressed    to 
the     U.  S.     Department    of    Commerce,      Bureau    of    the    Census, 
Industry  Division,    Washington,    D.  C.    20233. 


For  sale  by  the  Bureau  of  the  Census,    Washington,    D.  C.    20233 
Price   15  cents   -    $1.  50  per  year 

S.  DEPARTMENT  OF  COMMERCE         John   T^SP^r 

BUREAU  OF  THE  CENSUS        Rkhord  M.  Scammon,  Director 


f,   Secretary 


Table   1.--D0LIAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOIATE  PRODUCTS,   BY  KIND  OF  BUSINESS  AND  GEOQRAPHIC  AiiEA 


Estimated  sales  of  current  month  and  comparisons 


I96I. 


December 
($1,000) 


Novemberr 
C$1,000) 


December^ 
1965 

($1,000) 


Percent  change 


December 

I96I. 

from 
November 

I96I1 


December 
1961* 
from 

December 
1963 


Estinated  sales 
year  to  date 


12  months 
1964 

($1,000) 


Percent 

change 

from 

12  months 

1965 


ESTIMATED  TOTAL  DOLIAR  SAI£S. 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 


ESTIMATED  TOTAL  SALES  OF  MANUFACTTOER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virgijiia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California 

Washington  and  Oregon 


121.,  595 

97,201 
15,880 
IJ,?^* 


12,812 
27,SW» 
16,6U5 
10,599 
30,S'tl 
26,261 
3,756 
8kk 

8,2te 
■•,567 
3,675 

"1,615 

1,890 
2,725 

1,887 
3,533 
2,385 

6,2112 
l.,69} 
l,5"t9 


139, 170 

119,261 
6,097 
13,812 


11,818 

56,2it6 
20,125 
16,121 

37,296 

30,963 

5,263 

1,070 

8,688 
i.,580 
It,  108 

6,953 

2,503 
U,it30 

2,543 
5,829 
2,660 

7,2U8 
5,567 
1,681 


118,770 

88,371 
16,  lllO 
13,969 


11,065 
25,536 
13,169 
10,367 

29,1''7 

24,305 

3,497 

1,345 

7,023 
3,821 
3,202 

5,028 

1,635 
3,393 


1,679 
5,522 
2,W2 

5,339 
3,966 
1,373 


-18 

+28 

-2 


+3 

-25 
-17 
-34 

-17 
-15 
-29 

-21 

-5 
(^) 
-11 

-33 

-24 
-38 


-26 
-39 
-10 

-14 

-16 

-8 


+10 
-15 

-3 


+16 

+26 

+2 

+6 

+a 
+7 
-37 

+17 

+20 
+13 

-8 

+16 
-20 

+12 
(=) 
+17 

+17 
+1B 
+13 


1, 404, 763 

1,146,264 
70, 5» 
187,906 


116,234 

356,830 
212,352 

144,478 

405,205 
350,583 

42,940 
11,682 

59,530 
30,341 
29,189 

57,610 

21,927 
55,683 

22,463 

41,054 
17,369 

69,969 
57,125 

12,844 


+10 
-16 
(=) 


+14 

+12 

+16 

+8 

+8 
+9 

+a 

+16 

+11 

+14 
+9 


+15 
+8 


-3 

+6 
+14 

+B 

+7 

+12 


rRevised, 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consianer  through  manufac- 
turer-operated stores  in  i960, 
^Less  than  0.5  percent  change. 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


December  1964 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


December  I963 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


12  months 


Pounds   (1,000) 


1964 


1963 


Percent 
change 

from 

1963 


Value  ($1,000) 


1964 


1963 


Percent 
change 

from 

1963 


TOTAL  SALES  OF 
SEIiCTED 
ESTABLISHMENTS.. 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 

Bar  goods 

5^  and  10«! 

specialties 

Bulk  goods^ 


161,593 

11, 015 
16,723 
35,411 
55,088 

17,113 
26,243 


67,782 

10,886 

8,609 

9,244 
23,844 

7,596 
7,603 


$0,988 
0.515 
0.261 

0.433 

0.444 
0.290 


^•159, 793 

10,963 

15,015 

^•35,386 
56,758 

16,947 
24,724 


67,968 

11,479 
7,696 

9,547 
24,751 

7,756 
6,739 


$1,047 
0.513 
0.270 
0.436 

0.458 
0.275 


2,173,131 

75,255 

220,248 

486,244 
822,081 

234, 945 
534,378 


r2, 117, 825 

72,532 
19e,084 

'■474,939 
838,360 

''2U,407 
328,503 


+3 


+4 
+15 

+2 
-2 

+  11 
+2 


871,804 

77,240 

108,757 

135,434 
350,84a 

105,715 
95,836 


830,598 

74,547 

95,551 

131,806 

345,753 

94,098 
89,263 


+5 


+4 

+14 

+3 
+1 

+12 

+5 


-  Represents  zero. 

^Revised, 

'Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  i960.  The  panel  was  enlarged 
in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  I963. 

^Includes  penny  goods. 


Current      Industrial     Reports 

flrrr:.rlP*ectionery  (Including 
JUN211365  Chocolate  Products) 

Summary  for  1964 


FOR  RELEASE:      June   k,    I965 


SERIES:  M20C(61t)-13 


Manufacturers'  sales  of  confectionery  and 
competitive  chocolate  products  totaled  $1,395 
million  in  196'*-,  up  6  percent  from  the  previous 
year's  figure  of  $1,319  million.  There  was  an 
increase  in  sales  of  8  percent  by  manuf acturer- 
'..^lolesalers.  Sales  of  chocolate  manufacturers 
remained  approximately  the  same  as  in  I963 . 

Sales  of  manufacturer-retailers  decreased  8 
percent.  Some  companies  classified  as  manufac- 
turer-retailers in  1963  were  classified  as  manu- 
factui-er-wholesalers  in  196k.  This  classification 
change  distorted  the  trends  for  manufacturer- 
retailers  . 

COVERAGE — Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  reports 
from  approximately  3'*-3  manufacturers  of  confec- 
tionery and  competitive  chocolate  products.  In 
1957,  these  respondents  accounted  for  approxi- 


mately 90  percent  of  the  sales  of  manufacturer- 
T;holesalers,  87  percent  of  the  sales  of  manxifac- 
turer-retailers,  and  100  percent  of  the  sales  of 
chocolate  makers.  In  addition,  detailed  annual 
reports  on  sales  by  type  of  confectionery, 
ingredients  used,  and  sales  ty  class  of  customer 
were  collected  on  an  annual  basis  from  large 
establishments  v/lTich  accounted  for  about  90  per- 
cent of  total  confectionery  sales  in  1957- 


This  report  is  the  result  of  a  joint  effort 
by  the  Business  and  Defense  Services  Administra- 
tion and  the  Bureau  of  the  Census  and  includes 
only  summary  data.  More  detailed  statistics, 
based  on  the  annual  survey,  will  appear  in  the 
report  entitled  "Confectionery,  Sales  and  Distri- 
bution, 1964"  to  be  published  in  the  near  future 
by  the  Business  and  Defense  Services  Adtministra- 
tion. 


Table  1. —MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS,  Kf  KIND  OF  BUSINESS:   1962-1964 

(in  millions ) 


1964 

1963 

■1962 

Kind  of  business 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

TOTAL 

3,'H9 

3,004 

79 

336 

1,395 

1,133 

72 

190 

1-3,267 

^2,828 

87 

^352 

^1,319 

1,046 

84 

3^189 

3,121 

2,687 

78 

356 

1,251 

991 

75 

185 

Manufacturer-wholesalers 

Manufacturer-retailers 

Chocolate  manufacturers 

Note:    Includes  all  known  producers  of  confectionery  and  ooaipetitive  chocolate  products,  except 
retail  confectioners  with  a  single  location.  Manufacturer-retailers  are  those  with  2  or  more  outlets. 

''"Revised. 


Inquiries  concerning  these  statistics  should  be  addressed 
to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,   V/ashington,  D.C.   20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,   D.   C.   20233 
Price  15  cents   -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 

BUSINESS  AND  DEFENSE  SERVICES  ADMINISTRATION 


Table  2.— VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONEICt  PRODUCTS,  BY  KIND  OF  BUSINESS,  El  liONTH:      1962-1964 

(Millions  of  dollars ) 


Jtonth 


Total 


1964         1963^       1962 


Manufacturer- 
wholesaler 


1961*        1963        1962 


Manufacturer- 
retailer 


1964         1963         1962 


Chocolate 
manufacturer 


1964         1965^       1962 


TOTAL.. 

January 

February , . ; . . 

March 

April 

May 

June 

July 

August 

September . . . . 

October 

November 

December 

p 

Revised . 


1,595 

130 
119 
109 
105 
88 
85 

77 
100 

160 
160 
138 
124 


1,519 

114 
110 

106 

94 
89 
83 

75 
95 
155 
148 
153 
119 


1,251 

108 

104 

109 

93 

79 

73 

69 
94 
l40 
142 
134 
106 


1,133 

104 
96 
85 
84 

71* 
72 

65 

79 
128 
132 

118 
96 


1,046 

92 
85 
84 

71 
71 


61 

76 

122 

118 

110 


991 

87 
81 

88 
70 
64 


56 

7"* 
111 
114 
109 

77 


72 


84 


17 


75 

4 
7 
5 
10 
4 
4 

4 
4 
5 
6 
8 
14 


169 

21 
15 
14 
17 
10 
10 

9 
17 
27 
22 
14 
15 


190 

18 
17 
16 
13 
13 
10 

10 

15 
27 

22 
15 

14 


185 

17 
15 
16 
13 
u. 

9 

9 
16 
24 
22 
17 
15 


Table  3. --POUNDAGE  AND  DOLLAR  SALES  OF  CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS,   BY  KIND  OF  BCBINESS:      I962-I964 


Division  and  State 


1964 


Pounds 
(1,000) 


Value 
($1,000) 


1963 


Pounds 
(1,000) 


Value 
($1,000) 


1962 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,  TOTAL. 


Manufacturer-wholesalers . 
Manufacturer-retailers . . . 
Chocolate  manufacturers . . 


MANUFACTURER-WHOLESALERS 


Nev;  England. 


Middle  Atlantic 

Nem  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina.. 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama, 
and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 


Pacific 

California 

Washington  and  Oregon. 


5,'H9,55^ 

5,004,256 

79,508 

335,990 


265,051 

823,545 
519,150 
304,395 

1,207,127 

1,037,221 

li>*,^9 

55,367 

145,439 
61,638 
85,801 

l'*5,5'^9 

58,651 
84,698 


80,552 

116,786 

25,209 

197,  h\8 

168,425 

28,995 


1,39^,647 

1,132,781 

72,012 

189,854 


108,135 

551,210 
206,622 
144,588 

404,972 

550,581 

42,649 

U,742 

59,156 
50,l4l 
28,995 

58,209 

22,170 
56,«9 


22,820 

40,992 

17,569 

69,9^0 
57,096 
12,844 


^•5 ,267 ,526 

^2,828,205 

86,596 

^"552, 525 


1-241,773 

758,085 
471,802 
286,283 

^1,158,454 

^990,760 

^132,591 

35,1(5 

135,332 
52,180 
83,152 

155,765 

^♦9,519 
84,246 


87,996 

^110,849 

23,192 

'"178,759 

ri49,743 

29,016 


'^1,519,171 

1,045,358 

85,738 

=^189,575 


102,270 

517,225 
183,531 
155,694 

576,784 

322,988 

39,910 

13,886 

55,57'* 
26,716 
26,858 

52,654 

19,461 
55,195 


23,231 

38,908 

15,21'* 

65,998 
53,608 
12,590 


3,121,2?? 

2,687,229 

77,883 

356,145 


250,165 

709,485 
439,655 
269,850 

1,132,724 

992,199 

108,658 

31,867 

121, 99** 
56,651 
65,5'»5 

128,215 

55,7» 
72,420 


92,226 

68,222 

21,004 

163,198 

135,722 

27,476 


1,251,072 

99i,'*oe 

75,157 

184,513 


100,130 

301,189 

174,081 
127,108 

555,155 

5C5,613 

58,139 

13,'*01 

25,966 

22,??0 
49,924 

20,255 
29,671 


25,421 

38,409 

15,840 

60,800 
49,267 

11,553 


Note:     Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 
^"Revised . 


Current  Industrial  Reports  Series  ieOC(64)-13 


Table  k. 


-ESTIMATED  POUNDAGE  AND  DOLLAR  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS  OF  CONFECTIONERY 
AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  TYPE  OF  PRODUCT:   1962-1964 


Type  of  product 


1964 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1965^ 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1962 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  £ALES. 


Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound.... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  poxmd.. 


Bar  goods 

Bulk  goods  ^ 

5^  and  10/  specialties. 


3,340,246 


150,043 
371,084 
716,447 

1,090,701 
678, 071 
355,900 


1,322,635 


129,913 
166, 595 
201,129 

464,265 
208, 223 
152, 510 


$0,396 


0.999 
0.449 
0.281 

0.426 
0.307 
0.431 


3,180,730 


120,  027 
309,545 
715,112 

1,051,268 
669,285 
315,695 


1,255,433 


121,501 
159,072 
195,090 

445,994 
197,955 
136,  043 


$0,588 


1.011 
0,450 
0.273 

0.424 
0.296 
0.431 


3,043,374 


124,228 
282,  822 
702,886 

1,019,691 
616, 121 
297, 626 


1,175,915 


122,  462 
129,444 
190,218 

425,567 
181,522 
127,102 


$0,386 


0.986 
0.458 
0.271 

0.4l8 
0.294 
0.427 


Note;     The  1962,    1965,   and  1964  figures  are  estimated  based  on  reports  from  a  selected  group  of  large  manufactxrrer-whole- 
salers  and  chocolate  manufacturers  which  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes 
of  manufacturers   in  I960. 

'"Revised. 

'includes  penny  goods. 
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January  1965 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $118.7  million  in  January  1965. 
This  was  5  percent  below  sales  for  Decem- 
ber 1964  and  9  percent  below  sales;  for 
January  of  last  year.  Sales  of  manufac- 
turer-wholesalers at  $97.  1  million  were  1 
percent  below  sales  for  December  1964  and 
8  percent  below  sales  for  January  1964. 
Manufacturer-retailers' sales  were  67  per- 
cent below  the  December  1964  level  of 
$14.  0  nnillion  and  approxinnately  the  same 
as  sales  for  January  of  last  year.  Sales  of 
chocolate  manufacturers  were  26  percent 
above  sales  for  December  1964  and  17  per- 
cent below  sales  for  January  1964. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  month  of  1965  were  down  8 
percent  and  dollar  sales  were  down  10  per- 
cent compared  with  the  same  period  last 
year.  Poundage  sales  of  bar  goods  were 
down  11  percent  compared  with  January 
1964  and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  2  percent 
compared  with  last  year.  (See  reverse, 
table  2,    for  detailed  statistics.) 

Statistics    presented    in  table    1     of  this 
publication  were    estimated   industry   totals 


based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of  manufac- 
turer-wholesalers, 87  percent  of  sales  of 
manufacturer-retailers,  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

During  the  last  few  years  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  nnanufacturer-retailer s.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in 
1964.  This  classification  change  distorted 
the  trends  for  manufacturer-retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  com- 
pany classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is   shown  in  footnote  1  for  table  2. 


Inquiries    concerning   these    figures     should   be   addressed    to 
the    U.  S.    Department    of    Commerce,     Bureau    of    the    Census, 
Industry  Division,    Washington,    D.  C.    20233. 


For  sale  by  the  Bureau  of  the  Census,    Washington,    D.  C.    20233 
Price  1  5  cents   -   $1.50  per  year 


U.  S.  DEPARTMENT  OF  COMMERCE         John   T.  Connor,   Secretary 

BUREAU  OF  THE  CENSUS 


TaDle   1. --DOLLAR  SALES  OF  CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS,    BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AiiEA 


EstinBted  sales  of  current  month  and  conqsarisona 


January 
1965 


($1,000) 


19611 


December^ 
($1,000) 


January^ 
($1,000) 


Percent  change 


January 

1965 

frcin 

December 

1964 


January 

1965 

from 
January 

I96I. 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers. 
Manufacturer-retailers^. . 
Chocolate  manufacturers,. 


ESTIMATED  TOTAL  SALES  OF  MANUFACTDSER-WHOLESAIERS 
BY  GEOGRAPHIC  AREA 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North  Carolina, 

and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 


nte  vised. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent 
turer-operated  stores  in  i960. 
^Less  than  0.5  percent  change. 


116, 712 


97,10't 
I*,  668 
16,940 


9,816 

32,1*67 
16, 168 
16,299 

31, 016 

26,798 

3,238 

980 

5,21*2 
3,087 
2,155 

i*,76i* 

1,752 
3,012 

1,1*08 
5,101* 
1,680 

5,607 

i*,2a2 
1,325 


125, 131 


97,751* 
13,955 
13,1*22 


12,950 

27,1*66 
16,627 
10,839 

30,729 

26,266 

3,736 

727 
8,01*8 
1*,567 
3,i*fil 

1*,557 

1,825 
2,732 

1,8M* 
3,533 
2,385 

6,21*2 
I*,  693 
1,51*9 


130, 087 

104,963 

4,655 

20,  451 


10,981 

55,448 
16,542 
lB,906 

34,674 

29,722 

3,245 

1,707 

4,657 
2,718 
1,939 
4,500 

1,700 
2,800 

1,645 
5,170 
1,637 

6,071 
4,766 
1,305 


-1 

-67 
+26 


-24 

+18 

-3 

+50 

+1 

+2 

-15 

+35 

-35 
-32 

-38 

+5 


-24 
+44 
-30 
-10 
-9 


-8 
(=) 
-17 


-u 

-8 

-2 

-14 

-11 
-10 

e) 

-43 

+13 

+14 
+li 


+3 
+8 

-24 

-1 

+3 

-8 

-10 

+2 


of  their  goods  directly  to  the  consumer  through  oBnufae- 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  \ttJJUFACrUM:R-WHOLESALERS  AMD  CHOCOLATE  IBNUFACTUHERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


January  I965 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  1964 


Poundsr 
(1,000) 


Valuer 
(ta,  000) 


Average 
value 


Percent  char.ge 
January  I965 

from 
January  1964 


Pounds 


Value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

Package  goods  made  to  retail  at: 
$1.00  or  more  per  pound. 


$0.50  to  $0.99  per  pound.. 
Less  than  $0.50  per  pound. 


Bar  goods 

5^  and  lOi^  specialties. 
Bulk  goods^ 


174, 055 


8,712 
ItJ,  324 
32,605 

68, 440 
18,755 
29,219 


74,525 


11,  503 
8,310 
8,856 

29,759 
8,462 
7,435 


$1,320 
$.509 
$.272 

$.1*35 
$.451 
$.254 


189,586 


0,027 
15,947 
36,312 

76,752 
20,357 
31,591 


82,566 


11,035 
8,292 
10,766 

34,527 
9,335 
8,611 


$1,279 
$.519 
$,296 

$,450 
$.459 
$.273 


+4 
(') 
-18 

-14 

-9 

-14 


-  Represents  zero. 

^Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.     Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar     sales  of  these  classes  of  manufacturers  in  i960.     The  panel  was  enlarged 
ij*  1963;   therefore,    figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  I965. 

^Includes  penny  goods, 

^Less  than  0.5  percent  change. 


Current      Industrial     Reports 

Confectionery  (including  Chocolate 
Products) 

February  1965 


FOR  RELEASE:   April  V.^ ,    VJo^ 


SERIES:     M20C(d5)-Z 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $116.5  million  in  February 
1965.  This  was  less  than  1  percent  be- 
low sales  for  January  1965  and  2  percent 
below  sales  for  February  of  last  year. 
Sales  of  manufacturer-wholesalers  at 
$93.9  million  were  1  percent  below  sales 
for  January  1965  and  3  percent  below 
sales  for  February  1964.  Manufacturer- 
retidlers'  sales  were  37  percent  above  the 
January  1965  level  of  $4.  6  million  and  8 
percent  below  sales  for  February  of  last 
year.  Sales  of  chocolate  manufacturers 
were  5  percent  below  sales  for  January 
1965  and  5  percent  above  sales  for  February 
1964. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  the  first  two  months  of  1965 
were  down  4  percent  and  dollar  sales  were 
down  6  percent  compared  with  the  same 
period  last  year.  Poundage  sales  of  bar 
goods  were  up  6  percent  compared  with 
February  1964  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  1  percent  compared  with  February  of 
last  year.  (See  reverse,  table  2,  for  de- 
tailed statistics.) 

Statistics     presented   in   table    1    of  this 
publication  were  estinnated  industry    totals 


based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
nnonthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of  manufac- 
turer-wholesaler s,  87  percent  of  sales  of 
manufacturer-retailers,  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

During  the  last  few  years  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in 
1964.  This  classification  change  distorted 
the  trends  for  manufacturer-retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  com- 
pany classification  as  compared  to   1964. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manifacturers  which  in  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is   shown  in  footnote  1  for  table  2. 


Inquiries    concerning    these    figures     should    be     addressed 
to  the  U.S.    Department   o'  Commerce,     Bureau  of  the  Census, 
Industry  Division,    Washington,    D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,    Washington,    D.C.    2G233 
Price   15  cents  -   SI.  50  per  year 


I 


U.S.  DEPARfMENT  OF  COMMERCE        John   1.   Cornor,   Secretary 

BUREAU  OF  IHF  CFN5US 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,    M  KIND  OF  BUSINESS  AMD  (ZOGRAPHIC  AREA 


Estijnatsd  sales  of  current  month  and  con^tarisons 


1965 


February 

(:;i,ooo) 


January-^ 
($1,000) 


February' 
1961* 


($1,000) 


Percent  change 


February 
1965 
from 

January 
1965 


February 

1965 

from 
February 

1961* 


Estimated  sales 
year  to  date 


2  Donths 
1965 


Percent 
change 

from 
2  months 

1961* 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers. 
Manufacturer-retailers^ . . 
Chocolate  manufacturers.. 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


Ne'.v  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Ind  iana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

(fountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 


Pacific 

California 

Washington  and  Oregon. 


116, 1*76 


93,892 
6,377 

16,207 


7,599 

30,529 
16,125 
lit,ltol* 

35,052 

31,11*7 

3,01*2 

863 

5,090 
2,926 
2,161* 

3,956 

l,lt02 
"  2,  551* 

1,1*1*9 

3,259 
1,227 

5,731 
lt,6B9 
l,0lt2 


116, 850 


95,171* 
It,  61*8 
17,028 


8,lt4l 

32,1*71 
16,172 
16,299 

50,580 

26,362 

3,238 


5,210 
3,096 
2,111* 

It,  756 

l,7itlt 
5,012 

l,ltlO 
5,091* 
1,680 

5,552 
I*,  207 
1,525 


119,397 


97,071* 

6,909 

15,1*11* 


9,760 

31,51*0 
16,920 
111,  620 

35,986 
29,1*02 
3,51*7 
1,237 
5,2^ 
2,91*1* 
2,339 
3,906 

1,586 
2,520 

1,778 
3,587 
1,559 

5,675 

l*,725 

952 


(=) 


-1 

+37 

-5 


-6 
(=) 

-12 

+15 

+18 
-6 

-12 

-2 

-5 

+2 

-1? 

-20 
-15 

+3 
-56 

-27 

+1* 
+1J. 

-21 


-5 

-5 

-1 

+5 

+6 

-9 

-30 

-It 
-1 
-7 
+1 

-12 
+10 

-19 

-9 

-21 

+1 
-1 
+9 


235,526 


189,066 
11,025 
55,255 


l6,OliO 
^,000 

52,297 
30,705 

65,652 

57,509 

6,280 

1,81*3 

10,300 
6,022 
I*,  278 

8,712 

5,11*6 
5,566 

2,859 
8,33 
2,907 

11,265 
8,896 
2,567 


-6 

-5 
-T 


-23 
-6 
-3 
-8 

-1* 
-3 

-5 
-57 

+4 
+6 
(=) 
+4 

-4 
+9 
-21 
-5 
-9 

-4 
-6 

+5 


Revised. 

*■  Includes  retailers  with  two  or  more  outlets  who  sold  approximately 
turer-operated  stores  in  I960. 
^Less  than  0.5  percent  change. 
^No  change. 


75  percent  of  their  goods  directly  to  the  consumer  through  manxifac- 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


., 

First  2  months 

February  1965 

Pounds    (1,000) 

Value   (    l,CO:) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
(   1,000) 

Average 
value 

Pounds^ 
(1,000) 

Value"' 

(,1,000) 

Average 

valued" 

1965 

1964'- 

Percent 
change 

from 
1964 

1965 

1964'" 

Percent 
change 

from 

1964 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at; 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

173,815 

5,512 
18,401 
37,619 

71,283 
19,714 
26,486 



72, 469 

5,446 
9,427 
10,628 

30,560 
8,956 

7,652 

$1,025 
.512 
.285 

.426 
.454 
.289 

ir-,537 

6,797 
16,796 
42,155 

67,480 
19,532 
25,976 

73,504 
7,032 

8,641 
12,080 

29,072 
9,169 

7,310 

$1,055 
.514 
.287 

.431 
.474 
.281 

352,870 

14,  a?4 
34,725 

70,224 

139,723 

38,469 
55,705 

568,125 

15,424 
33,559 
77,672 

144,232 
59,689 
57,567 

-4 

-9 
+4 

-10 

-3 
-3 

-5 

146,794 

16,949 
17,737 
19,434 

60,119 
17,4lS 
13,087 

155,370 

18,067 
17,547 
22,452 

65,599 

13,504 
15,921 

-6 

-13 

-5 
-6 

5^  and  10^  specialties 

Bulk  goods^ 

-  Represents  zero. 
Revised. 

^Selected  group  of  large  manufacturer-v/holesalers  and  chocolate  manul'acturers  reports  sales  by  type  of  product.   Companies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  I960.  The   panel  -tes 
enlarged  in  1965;  therefore,  figures  in   this  table  are  not  comparable  to  those  published  in  C\irrent  Industrial  Retwrts  for  ye€Lrs  prior  to 
1965. 

^Includes  penny  goods. 


Cu  r  r  e  n  t      I  n  d  u  s^t^r  iai     Reports 

Confectionery  (Including  Chocolate 

Products) 

March  1965 


FOR  RELEASE:      May  13,    I965 


D255 


SERIES:     M20C(65)-3 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $123.7  million  in  March 
1965.  This  was  7  percent  above  sales  for 
February  1965  and  12  percent  above  sales 
for  March  of  last  year.  Sales  of  manu- 
facturer-wholesalers at  $102.4  nnillion 
were  11  percent  above  sales  for  February 
1965  and  18  percent  above  sales  for  March 
1964.  Manufacturer-retailers'         sales 

were  30  percent  below  the  February  1965 
level  of  $7.  2  million  and  50  percent  below 
sales  for  March  of  last  year.  Sales  of 
chocolate  manufacturers-  were  approxi- 
mately the  same  as  for  February  1965  and 
14  percent  above  sales  for  March  1964. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  the  first  three  months  of  1965 
were  up  3  percent  and  dollar  sales  were 
up  2  percent  compared  with  the  same 
period  last  year.  Poundage  sales  of  bar 
goods  were  up  8  percent  comipared  with 
March  1964  and  poundage  sales  of  package 
goods  retailing  above  50  cents  v/ere  up  53 
percent  compared  with  March  of  last 
year,  (See  reverse,  table  2,  for  detailed 
statistics. ) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 


based  on  reports  fronn  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
mionthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  -sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailer  s,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 


During  the  last  few  years  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufact  urer -retailer  s.  As 
a  result,  sonne  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in 
1964.  This  clas  sification  change  distorted 
the  trends  for  mianufacturer-retailer s. 

For    identical    companies  classified  as 
manufacturer-retailers  in  both  years, 1964 
sales  were  8  percent  less  than  1963.      For 
1965  there    have  been   no    changes    in  com- 
pany classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  whichin  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote   1  for  table  2. 


Inquiries     concerning    these     figures     should    be     addressed 
to  the  U.  S.    Department    of  Commerce,     Bureau  of  the  Census, 
Washington,    D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,    Washington,    D.C.    20233. 
Price   15  cents   -    $1.  50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE         John  T.   Connor,  Seereta 

BUREAU  OF  TH6  CENSUS 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  conparisons 


1965 


March 
($1,000) 


February^ 
($1,000) 


March 
1961* 


($1,000) 


Percent  change 


Iferch 

1965 

from 

February 

1965 


March 
1965 
from 

March 
1961* 


Estimated  sales 
year  to  date 


3  months 
1965 


Percent 
change 

free 
5  months 

1961. 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  > 
Manufacturer-retailers^, . 
Chocolate  manufacturers.. 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

J^Lryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

'.Vest  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 


125,703 


102,1*28 

5,01*6 

16,229 


7,597 

55,077 
1^,511* 
15,765 

35,093 

50,278 

l*,03l. 

781 

5,1.77 
3,101. 
2,373 
4,622 

1,641 
2,981 

1,749 
4,125 
1,523 

7,165 
5,892 
1,273 


116, 117 


92,650 
r7,248 
16,219 


6,944 

30,258 
15,807 
14,451 

54,915 

51,008 

3,042 

863 

5,090 
2,926 
2,164 

3,867 

1,396 
2,469 

1,449 
5,259 
1,227 

5,665 
4,689 

^974 


110,955 


86,620 
10,118 
14,197 


9,161 

26,658 
15,540 
11,098 

50,415 

26,549 

5,245 

821 

4,262 
2,193 
2,069 

5,890 

1,538 
2,352 

1,428 
5,412 
1,275 
6,l4l 
5,115 
1,028 


+7 


+11 
-50 
(^) 


+9 
+16 
+22 

+9 

+1 

-2 
+55 
-10 

+6 

+6 

+10 

+20 

+17 
+21 

+21 
+27 
+24 

+27 

+26 
+51 


+18 
-50 

+14 


-17 

+52 
+24 
+42 

+15 
+15 

+24 
-5 

+29 
+42 
+15 
+19 

+7 
+27 

+22 
+21 
+20 

+17 
+15 

+24 


559,092 


292,674 
16,942 
49,476 


22,982 

100,208 

55,715 

46,495 

100,586 

&7,648 

10,514 

2,624 

15,777 
9,126 
6,651 

15,245 

4,783 
8,4& 

4,608 

12,478 

4,430 

18,360 
14,788 
5,?72 


+1 
-27 

-1 


-23 

+7 

+10 

+J* 


+2 
+5 

+5 
-30 

+11 
+16 

+5 

+8 

-1 

+15 

-9 
+5 
-1 

+3 
+1 
+9 


Revised. 

^Includes  retailers  \/ith  tv;o  or  more  outlets  who  sold  approximately 
turer-operated  stores  in  i960. 
^Less  than  0.5  percent  change. 


75  percent  of  their  goods  directly  to  the  consumer  through  ran-dfac- 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  3  months 

Type  of  product' 

Pounds   (1,000) 

Value  ($1,00C) 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

Pounds^ 
(1,000) 

Value"^ 
($1,000) 

Average 
value^ 

1965 

1964^^ 

Percent 

change 

from 

1964 

1965 

1964r 

Percent 

change 

fron 

1964 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
.■0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

190,  589 

6,523 
19, 178 
41, 150 

73,682 
21,828 
28,228 

77,025 

6,725 
9,696 

11,302 

31,044 

10,124 

8,154 

$1,031 
.506 
.275 

.421 
.464 
.288 

161,647 

4,707 
12,108 
54,610 

67,914 
19,056 
25,252 

64,ogo 

4,708 
6,199 
9,147 

28,810 
8,763 
6,453 

$1,000 

.512 

.264 

.424 
.460 
.278 

543,459 

20,547 

55,905 

Ul,574 

215,405 
60,297 
85,955 

529,770 

20,151 

45,647 

112, 28e 

212,146 
58,745 
80,819 

+5 

+2 

+18 

-1 

+1 

+5 
+4 

223,819 

23,674 
27,455 
50,786 

91,165 

27,542 
25,221 

219,950 

22,775 
23,546 
51,579 

92,409 

27,267 
22,374 

+2 

+4 

+17 

-3 

5^  and  10^  specialties 

+1 

+4 

-  Represents  zero- 

^Re vised. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Conpanies  reporting 
such  detail  accounted  for  approximately  ^^  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  I960,  The  panel  was 
enlarged  in  19^3;  therefore,  figures  in  this  table  are  not  ccarparable  uO  ohose  published  in  Current  Industrial  Reports  for  years  pricar  to 
19^. 

^Includes  penny  goods. 


USCOMM-DC 


Current      Industrial     Reports 

Confectionery  (Including       ' 
Chocolate  Products) 


'OR  RELEASE:      Jime  21,    I965 


Manufacturers'  sales  of  confectionery 
nd  competitive  chocolate  products  were 
stimated  at  $108.  2  million  in  April  1965. 
'his  was  12  percent  below  sales  for 
larch  1965  and  4  percent  above  sales  for 
pril  oflast  year.  Sales  of  manufacturer- 
■holesalers  at  $85.0  million  were  17 
ercent   below    sales     for    March    1965    and 

percent  above  sales  for  April  1964. 
lanufacturer-retailers'  sales  were  95 
ercent  above  the  March  1965  level  of 
5.2  million  and  161  percent  above  sales 
>r  April  of  last  year.  Sales  of  chocolate 
lanufacturers  were  20  percent  below  the 
lies  for  March  1965  and  21  percent 
slow  sales  for  April   1964. 

Reports  from  a  selected  group  of  large 
lanufacturer-wholesalers  and  chocolate 
lanufacturers  indicated  that  poundage 
lies  for  the  first  four  months  of  1965 
ere  up  2  percent  and  dollar  sales  were 
3  1  percent  compared  with  the  same 
;riod  last  year.  Poundage  sales  of  bar 
)ods  were  approximately  the  same  as  in 
pril  1964  and  poundage  sales  of  package 
>ods  retailing  above  50  cents  were  up  4 
;rcent  compared  with  April  of  last  year. 
ee  reverse,  table  2,  for  detailed 
atistics.  ) 

Statistics    presented   in   table    1    of    this 
iblication  were    estimated  industry  totals 


D255 


SERIES:     M20C(65)-4 


based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in 
1964.  This  classification  change  distorted 
the  trends  for  manufacturer-retailers. 

For    identical    companies  classified  as 
manufacturer-retailers  in  both  years, 1964 
sales  were  8  percent  less  than  1963.      For 
1965  there    have  been    no    changes    in  com- 
pany classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  whichin  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote   1  for  table  2. 

VsriNsf 


Inquiries     concerning     these     figures     should    be     addressed 
to  the  U.  S.    Departi.ient    of  Commerce,     Bureau  of  the  Census, 
Washington,    D.  C.    20233. 
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TaHe   1.— :X)I.LAri  SAiK  OF  CONFECTIONESY  ANO  COWETITIVE  CHOCOLATE  PRODUCTS,    Bit  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


E'TD/ATED  TOTAI.  DOLLW  ilALES. 

Bit  KIND  OF  BUSINESS: 

Manuf ac  turer- vholesalers 

Iv^iufacturer-retailerc? 

Chocolate  manuf a-.-turer? 


E3TtM#.TSn  TOTAL  SALEtl  OF  H</J(UFACTURER-//HOLESALEnS 
BY  :lEOGRAPmC  AREA 


•lev/ 


England 

liidd  le  At  lant  Ic 

Ne:.'  York  and  Neiv  Jero 
Peniisylvanla 

Eajt  North  Central 

Illinois 

Ohio  and   Iruliana 

Michigan  an.i  .Viaconui. 

.Vest  North  Central 

Minnesota,    Kani;as, 
lo.va  and  Mi;::;oiiri. . 


'outh  Dakota,   and  Nebraska. 


South  Atlantic 

I.'arylarid,    District  of  Colunbia,   Virginia,   West  Virginia,   North 

Carolina,   and  So'jth  CarolLia 

'Georgia  an^^  Tlorio.a 

Eajt  South  Central  (Kentucky,   Tennessee,    Alabama,   and  Mississippi)... 

-Vest  South  Central  (Arkan;:ar,   Louisiana,   Oklahoma,   and  Texas) 

Kfomitain  (Arir,ona,   Colorado,    Idaho,   New  Mt-yico,   and  Utah) 

Pacific'' 

California 

'.Vashington  and  Oregon 


Estijnated  sales  of  current  month  and  comparisons 


"Rf vised. 

^Less  than  0.5  percent  change. 

^Includes  retailers  v/ith  t.  o  or  more  outlets  who  sold  approximately 
tursr-  operated  stores  in  i960, 

^Does  not  include  Alaska  and  Hawaii. 


TjC'i 


April 
($1,000) 

lo«,  170 

84,991 
10,122 
15,057 


6,346 

25,745 
14, 526 
11,217 

29,338 

26,213 

5,055 

615 

5,479 
2,976 
2,503 

5,217 

2,257 
2,960 

1,414 
5,293 
1,478 

6,123 

5,250 

378 


March^ 
(.•Si,  000) 

125,24'<! 

101,328 

5,135 

16,229 


7,597 

3'.,2'*5 
13,432 
15,763 
34,612 
29,858 
4,034 
720 

5,539 
3,120 
2,419 
4,62? 

1,641 
2,981 

1,749 
4,125 
1,1*38 

7,901 
6,628 
L,2'(3 


April' 
1964 


104,502 

35,364 
3, '3^ 
16,555 


7,354 
28,652 
16,699 
11,953 

23,358 

24,553 

3,037 

763 

4,502 
2,188 
2,314 

5,691 

1,543 
2,345 
1,540 
2,795 
1,580 

5,114 

4,202 

912 


Percent  change 


April 
1965 
from 

inarch 
1965 


-17 
+95 


April 
1965 
from 

April 
1964 


tl 

tl6l 

-21 


-19 

-10 

-6 

+5 
+7 
+1 
-20 

+22 

+36 

+8 

+41 

+67 
+26 

-8 
+18 

+7 
+20 
+25 

-4 


Estimated  sales 
year  to  date 


4  months 
1965 


464,579 

574,645 
27,203 
62,533 


29,328 

122,697 
64,987 
57,710 

129,993 

113,446 

13,369 

3,178 

21,318 
12,118 
9,200 

18,462 

7,040 
ii,4as 

6,022 

15,776 

5,823 

25,224 

20,774 

4,45c 


Percent 
change 

from 
4  mCKiths 

1964 


(') 


+1 
+1 
-6 


-1 

+2 

+2 
+4 
+4 
-32 
+14 
+21 
+6 

+15 

+14 
+16 

-9 
+5 

+9 

+10 

+6 


7>  percent  of  their  goods  directly  to  the  consumer  through  manufac- 


Table  2.— POUNDAGE  AND  DOLLAR  SAUK  OF  SELECTED  h/IANUFACTURER-MOLESALERS  AND  CHOCOLATE  MANUFACTWiERS,    Bit  TltPE  OF  CONFECTIONHH 


First  4  months 

Pounds  (1,C0C) 

Value  ($1,000) 

Type  of  product^ 

Pouiidc 

(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value  •■ 
($1,000) 

66,  439 

c■i,n^^ 
6,481 

',  204 

2'A195 
8,476 
7,065 

Average 
value"^ 

--■34-' 

Percent 
change 
from 
'       1964 

1965 

1964'- 

Percent 

change 

fron 

1964 

TOTAL  SM-EG  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  Qore  per  pourri,. 
$0,50  to  $0.99  per  pound. 
Lees  than  $0,5^;  par  pound 

105,272 

5,804 
15,3o6 
3'»,312 

6;,>)9'; 
19,573 
.■4,677 

64,221 

6,117 
6,676 

8,736 

27, 100 
3,980 
6,562 

$1,054 
0.484 

0.416 
0.459 
0.266 

16 J, 466 

6,09; 

12,  ■,'"■:.' 

67,376 
13,680 
•'6,050 

$0,988 
0.507 

0.2.33 

0.455 
0.454 
o.r^ri 

/■07,'*9 

•■^6,551 

67,709 

146,769 

27f.,5'J0 

79,375 

lofi,  645 

695,767 

26,  ^55 
58,489 

144,-/37 

i79,-X!2 

77, 1.25 
106,349 

+2 

-2 
+16 

+1 

+3 

288,040 

29,791 
54,109 
39,779 

118,263 
56,522 

■^0.  ■'•76 

236,467 

28,875 
30,027 
40,765 

121,602 

55,  745 
2°, 4?7 

+1 

+3 
+14 

-3 

-3 

+2 
+1 

5^  and  1^*^  spej laities 

Bulk  goour:^ 

-  RepresL-nts  zero. 

'^Revised. 
Selected  group  of  lai-ge  raariutac  torer-vyiioleGaleri;  and  chocolate  manufacturers  reports  sales  by  type  of  prxxluct.     Conpanies  reporting 
3uch  detail  accounted  for  appro xiroat-^l^  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  I960.     The  panel  was 
enlarged  in  I963;  therefore,    figures  in  this  table  arc  not  <.Qmparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
1965. 

^Gicludes  p«nn:/  joo(';3. 

'*LesB  than  0,5  rc-r^'^rt  .?.*iar;>:e. 


v.-^cact-DC 


v.urrenT      inausrriai     Keporrs 


Confectionery  (Including 
Chocolate  Products) 


Dewey 


FOR  RELEASE:   July  15, 


May  1965 


0255 


SERIES:     M20C(65)-5 


Manufacturers'  sales  of  confectionery 
and  connpetitive  chocolate  products  were 
estimated  at  $84.  1  million  in  May  1965. 
This  was  22  percent  below  sales  for  April 
1965  and  5  percent  below  sales  for  May  of 
last  year.  Sales  of  manufacturer -whole- 
salers at  $69.  0  million  were  19  percent 
below  sales  for  April  1965  and  7  percent 
below  sales  for  May  1964.  Manufacturer- 
retailers'  sales  were  58  percent  below  the 
April  1965  level  of  $10.  1  million  and  1  per- 
cent above  sales  for  May  of  last  year. 
Sales  of  chocolate  manufacturers  w^ere  17 
percent  below  the  sales  for  April  1965  and 
9  percent  above  sales  for  May  1964. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  five  months  of  1965  were  up  2 
percent  and  dollar  sales  v/ere  up  1  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  1  percent 
below  the  sales  for  the  first  five  months  of 
1964  and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  9  percent 
compared  with  same  period  last  year.  (See 
reverse,    table  2,    for  detailed  statistics. ) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 
based   on   reports    from    approximately    343 


manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sifiedas  manufacturer -wholesalers  in  1964. 
This  classification  change  distorted  the 
trends  for  manufacturer-retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  com- 
pany classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote   1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.  S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,    Washington,    D.  C.    20233. 
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Table  1.--D0LIAR  SALES  OF  CONFECTIONERY  AIJ^  CCMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGBAPHIC  AREA 


Item 


ESTIMATED  TOTAL  DOLLAR  SALES. 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Kfanufacturer-retailers^ 

Chocolate  manufacturers 


ESTBftTED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific^ 

California 

Washington  and  Oregon 


Estimated   s^les  of  current  month  and    _omp'^r 


1965 


May 
($1,000) 


81*,  11*5 

68,995 

l*,258 

10,892 


5,272 

20,598 

12,992 

7,1*06 

26,060 

22,027 

2,586 

51*7 

5,1*21* 

1,757 
1,667 

i+,091 

1,61*2 
2,1*1*9 

1,225 
2,265 


5,571 
I*,  667 

70I* 


-npril 
($1,000) 


108, 516 

83,357 
10,122 
13,057 


6,576 

25,7'.3 
11*,  526 
11,217 

50,195 

26,525 

5,055 

615 

5,501* 
2,976 
2,528 

5,225 

2,265 
2,960 

1,397 
3,293 
1,1*78 

6,150 

5,250 

880 


1961+ 


88,1*50 

7l',?01 

".,196 

10,055 


6,178 

25,1*88 

l6,0l*2 

7,1*1*6 

37,867 

2l*,19l* 

2,81*6 

827 

?,502 
1,557 
1,71*5 

3,778 

1,505 
2,275 

1,1*91* 
2,115 
1,050 

l*,9l*9 
I*,  272 

6,'7 


Percent  change 


fvfay 
1965 
from 
April 

1965 


-22 

-19 
-58 
-17 


-17 

-21 
-11 
-51. 

-11* 
-11* 
-15 
-11 

-38 
-1*1 
-31* 
-22 

-27 
-17 

-12 

-31 
-1*0 

-12 
-11 
-20 


1965 
from 
May 
I96I* 


-5 

-7 
+1 

+9 


Estimated  sales 
year  to  date 


3  months 
1965 


51*8,868 

'*'*5,9a2 
51, '161 

75,'C5 


-15 

51*,  650 

-15 

-19 

-1 

11*3,095 
77,979 
65,116 

-6 
-5 

156,358 

156,678 

15,955 

3,725 

+1* 
+13 

-1* 

2l*,767 
15,875 
10,892 

+8 

22,559 

+9 

+8 

8,688 
15,871 

-18 
+7 
-11* 

7,250 

18,(^6 

6,710 

+9 
+9 

+!* 

50,597 

25,Ui*l 

5.156 

change 
froE 
5  3ion- 
1961- 


Re  vised . 

"■Less  than  0.5  percent  change. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent 
turer-operated  stores  in  i960. 

^oes  not  include  Alaska  and  Hawaii. 


(-) 

(^) 

+2 
-I* 


-15 
-1 

-5 
+2 

+1 
+2 
+2 
-52 

+16 

+26 
+5 

+13 

+12 
+11* 

-12 

-2 

+10 
+10 

+6 


of  their  goods  directly  to  the  consumer  through  manufac- 


Table  2.— FOUNDAGE  AND  DOLUR  JALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOUTE  MANUFACTURERS,  BY  TYPE  OF  CMJraCTIOCEi 


First  5  months 

May  196^ 

May  1904 

Founds   (1,000) 

Value   ($1,000) 

Type  of  product' 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds'" 
(1,000) 

Value"" 
($1, 000) 

Average 
v^lue'' 

19<55 

1961*1- 

Percent 
change 

from 

l-icl* 

1965 

I96W- 

Perce.  ' 

fror: 
196  ii 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

11*9,670 

2,601 
11,987 
56,659 

55,855 
18,21*2 

21*,  51*8 

51*,  oi*i* 

2,1*1*2 
5,779 
9,021 

22,672 
7,897 
6,255 

0.959 
.1*82 
.21*6 

.1*06 
.1*53 

.256 

11*7,998 

2,389 
12,098 
35,1*57 

57,01*5 
19, 1*08 
25,621 

55, 051 

2,502 
5,929 
8,878 

25,099 
8,615 
6,250 

O.96I* 
.1*90 
.266 

.1*05 

.1*1*1* 
.26U 

861,7l»9 

28,952 

79,696 

180,967 

55l»,555 
100, 1*1*1* 

1^7,^37 

81*1,765 

29,11*1. 

70,527 

178, 22U 

556,567 

96,855 

150.1*70 

+2 

-1 

+15 

+2 

-1 
+1* 

+5 

51*2,081* 

32,255 
59,888 
1*8,556 

11*0,955 
1*1*,  1*19 

36,275 

;i*i,  518 

51,177 
55,956 
1*9,661 

ii*u,  701 
i*i*,556 
55,667 

Package  goods  made  to  retail 
at: 
$1.00  or  more  per  pound.... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 

+5 

-5 

3/  and  10^  specialties 

_- 

-  Represents  zero. 

r 
Revised. 

■i-Seleeted  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  i960.  The  panel  was 
enlarged  in  I965;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
1963.' 

^Less  than  0.5  percent  change. 

^Includes  penny  goods. 


4 


^^C  urrent      Industrial     Reports 

^     Confectionery  (Including 
Chocolate  Products) 


Deweyj 


FOR  RELEASE:      August  23,    I965 


D255k. 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $94.6  million  in  June  1965. 
This  was  13  percent  above  sales  for  May 
1965  and  11  percent  above  sales  for  June 
oflastyear.  Sales  of  manufacturer -whole - 
salers  at  $79.1  million  were  15  percent 
above  sales  for  May  1965  and  10  percent 
above  sales  for  June  1964.  Manufacturer- 
retailers'  sales  were  8  percent  below  the 
May  1965  level  of  $4.2  million  and  13  per- 
cent above  sales  for  June  of  last  year. 
Sales  of  chocolate  manufacturers  were  7 
percent  above  the  sales  for  May  1965  and 
20  percent  above  sales  for  June    1964. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  six  months  of  1965  were  up  2 
percent  and  dollar  sales  were  up  2  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  1  per- 
cent above  the  sales  for  the  first  six  months 
of  1964  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  13 
percent  compared  with  same  period  last 
year.  (See  reverse,  table  2,  for  detailed 
statistics .  ) 

Statistics  presented  in  table  1  of  this 
publication     were  estimated  industry  totals 


June  1965 


SERIES:       M20C(65)-6 


based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx-* 
imately  90  percent  of  the  sales  of  manu- 
facturer-wholesalers,  87  percent  of  sales 
of  manufacturer-retailers  ,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer -retailer  s  .  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified ^s  manufacturer -wholesalers  in 
1964.  This  classification  change  distorted 
the  trends  for  manufacturer-retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  com- 
pany classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  I960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote    1  for  table   2. 


Inquiries    concerning    these    figures    should   be     addressed    to 
the    U.S.    Department    of    Commerce,     Bureau    of   the     Census, 
Industry  Division,   Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,    Washington,  D.C.    20233 
Price    15  cents   -   $1.50  per  year 
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Table  1-— DOLLAR  SALES  OF  CONFECTIOMERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  salec  of  current  month  and  ^canpari^or.z 


1965 


($1,000) 


May^ 
($1,000). 


June^ 
196i* 


(1,000) 


Percent  change 


J'iiie 
1965 
fran 
May 
1965 


June 
196^ 

from 
J'jne 
196Ji 


Estimated  saler 
year  to  date 


6  months 
1965 


Percent 
change 
froQ 
6  aionths 

196t 


ESTIMATED  TOTAL  DOLLAR  SALES 

BY  KIND  OF  BDSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers^ 

Chocolate  manufacturers 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER -WHOLESSLERS 
B1   GEOGRAPHIC  AREA 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pac  if ic^ 

California 

Washington  and  Oregon 


9l(,6ll 

79,11(2 
3,867 
11,602 


6,546 

?6, 59l» 

18,91(5 

7,651 

26,589 

25,158 

2,855 

598 

5,782 
1,980 

1,802 
1(,211 

1,879 
2,332 
1,1(12 
2,525 
1,006 

6,677 

6,  ckk 
655 


65,956 

68,823 

4,221 

10,89P 


6,01(4 

20,373 

12,967 

7,406 

25,575 

22,240 

2,586 

547 

5,575 
1,757 
1,618 

4,091 

1,642 

2,449 

1,225 

2,289 

887 

5,166 

4,462 
704 


84,889 

71,811 
5.428 
9,650 


6,727 
22,549 
15,575 

7,176 

25, 060 

21,385 

2,492 

6® 

5,505 
1,672 
1,651 
5,9* 

1,626 
2,557 

1,252 
2,l4i 
1,054 

5,562 
4,812 

750 


+31 

+46 

+3 

+5 
+4 

+10 
+9 

+12 

+15 
+11 


+14 
-5 

+15 

+2 

+15 

+29 

+55 

-10 


+10 

+15 

+20 


-5 
+18 
+23 

+7 

+6 

+6 

+14 

-12 

+8 

+18 

-2 

+6 

+16 
-1 

+15 
+9 
-5 

+20 
+26 
-16 


643,272 

522,954 
35,291 
85,027 


41,948 

169,664 

96,897 

72,767 

182,260 

159,129 

18,808 

4,525 

28,500 

15,855 

12,645 

26,770 

10,567 
16, 205 

8,64s 

20,385 

7,716 

57,069 
51,280 

5,789 


+2 
+3 
-2 


+1 
+1 

+1 
+2 

+4 

-50 

+15 

+25 

+5 

+12 

+15 
+11 

-9 
*6 
-2 

+11 
+12 


Revised. 
^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through  manufac- 
turer-operated stores  in  I960. 

^Does  not  include  Alaska  and  Hawaii. 


Table  2. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


First  6  months 

June   1905 

June  1904 

Pounds    (1,000) 

Value   ($1,000) 

Type  of  product-^ 

Pounds 

(1,000) 

Value 
($1,000) 

Average 
value 

Pounds^ 
(1,000) 

Value'' 
($1,00") 

Average 
value 

1965'- 

19641- 

Percent 

change 

from 

1964 

1965^ 

1964r 

Percent 
change 

free 
1964 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound., 
.to. 50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

164, 118 

2,159 
17,554 
52,800 

6C,  065 
25,592 

?7,988 

61, 090 

1,906 
8,616 
8,424 

24,357 

10,566 

7,241 

(X) 

$0,891 
0.491 
1-257 

0.4C5 
0.448 
0.259 

150,466 

2,546 
13,101 
56,968 

55,784 

■    19,905 

22,562 

54,757 

2,225 
6,220 

9.28;^ 

i'2,64o 
3,56} 
5,&P 

(X) 

So. 948 
0.475 
0.251 

0.406 
0.430 
0.261 

1,014,116, 

31,091 

99,348 

207, 129 

395,370 
121,427 

159,  751 

992,231 

51, 49? 

^,628 

215,192 

392,551 
116,758 
152,^2 

+2 

-1 

+19 

-4 

+1 

402,325 

54,159 
49,6s 
54,^1 

165,599 
54,927 
45,074 

596,275 

55,400 
42,176 

58,944 
167.541 

52,919 
41,495 

+2 

+2 

+18- 

-7 

5^  and  lOj^  specialties 

Bulk  goodt^ 

-(4 

^Revised.  (X)  Not  applicable. 

^Selected  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.     Conroanies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  I960.     The  panel  was 
enlarged  in  19^;  therefore,   figxires  in  this  table  are  not  ccai^jarable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
196^. 

^Includes  penny  goods. 


Current      Industrial     Reports 

Confectionery  (Including 
Chocolate  Products) 

July  1965 


FOR  RELEASE:  September  I965 


D255 


SERIES:     M20C(65)-7 


OCT  11  1^55 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $7'4.9  million  in  July  1965. 
This  was  20  percent  below  sales  for  J\me 
1965  and  2  percent  below  sales  for  July  of 
last  year.  Sales  on  manufacturer-whole- 
salers at  $62.6  million  were  21  percent 
below  sales  for  June  1965  and  3  percent 
below  sales  for  July  1964- .  Manixfacturer- 
retailers '  sales  were  8  percent  below  the 
June  1965  level  of  $3.9  million  and  A  per- 
cent above  sales  for  Jioly  of  last  year. 
Sales  of  chocolate  manufacturers  were  24- 
percent  below  the  sales  for  June  1965  and 
3  percent  above  sales  for  July  1964. 

Reports  from  a  selected  group  of  large 
manvif acturer-wholesalers  and  chocolate  manu- 
factiirers  indicated  that  poundage  sales 
for  the  first  seven  months  of  1965  were  up 
2  percent  and  dollar  sales  were  up  1  per- 
cent compared  with  the  same  period  last 
year.  Poundage  sales  of  bar  goods  were  1 
percent  above  the  sales  for  the  first  seven 
months  of  1964  and  poxindage  sales  of  pack- 
age goods  retailing  above  50  cents  were  up 
10  percent  compared  with  same  period  last 
year.  (See  reverse,  table  2,  for  detailed 
statistics. ) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 


based  on  reports  from  approximately  343 
manufactvirers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
fact;irer-wholesalers,  87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
1  res\ilt,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in  1964- . 
This  classification  change  distorted  the 
trends  for  manufacturer-retailers. 

For  identical  companies  classified  as 
maniifacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  company 
classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.  S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


WM^%         U.S.  DEPARTMENT  OF  COMMERCE   John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS   A.  Ross  Eckler,  Director 


, Table  1 DOLLAR  SiVLES  OF  COHFECTIONEffit  AND  COMFEnTIVE  CHOCOLATE  PRODUCE,   BY  KIND  OF  BUSINESS  Alffii  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  comparisor-i 


1965 


July 
($1,000) 


($1,000) 


July 
1964^^ 


(1,000) 


Percent  change 


July 
1965 
from 
June 
1965 


July 
1965 

from 
July 
1964 


Estimated  sales 
year  to  date 


7  months 
1965 


Percent 
change 
from 
7  months 
1964 


ESHMATED  TOTAL  DOLLAR  SALES. 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retailers  ^ 

Chocolate  manufacturers 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentuc]iy,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific^ 

California ,,,.., 

Washington  and  Oregon , 


74,917 

62,587 
3,545 
8,785 


4,688 

17,814 

11,416 

6,398 

24,804 

21,850 

2,479 

475 

3,042 
1,412 
1,630 

4,136 

1,584 
2,552 

1,226 

1,991 

811 

4,075 

3,440 

635 


94,223 

78,752 

3,869 

11,602 


6,477 

27,345 

19,648 

7,697 

26,756 

23,310 

2,849 

597 

3,799 
1,977 
1,822 

4,251 

1,890 
2,361 

1,397 
2,334 
1,002 

5,391 

4,749 

642 


76,490 

64,578 
3,394 
8,518 


4,876 

20,617 

14,601 

6,016 

24,025 

21,051 

2,312 

662 

2,965 
1,364 
1,601 

3,894 

1,434 
2,410 

1,417 

1,739 

729 

4,316 

3,634 

632 


-21 

-8 

-24 


-35 
-42 
-17 

-7 

-6 

-13 

-20 

-20 
-29 
-11 


-16 
+8 

-12 
-15 
-19 

-24 
-23 

-1 


717,787 

585,137 
38,838 
93,812 


-4 

46,567 

14 
22 
+6 

188,229 

109,018 

79,211 

+3 
+4 

207,231 
181,151 

+7 

21,283 

•28 

4,797 

•^3 

31,559 

+4 
*2 

17,264 
14,295 

*b 

30,932 

+7 

12,148 

+6 

18,784 

•13 
14 

9,853 
22,385 

►11 

8,523 

-6 

39,858 

-5 

33,425 

-7 

6,433 

+1 

+3 

-1 


(') 
-2 

+2 

+1 
+2 


+13 

+23 

+3 


+12 
+11 

-10 
+7 

-1 

+5 
+6 
+2 


Revised. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through  manufac- 
turer-operated stores  in  1960. 

^Does  not  Include  Alaska  and  Hawaii, 
^Less  than  ,05  percent. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AJJD  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIOKEHI 


First  7  months 

Jul>   19o^ 

Pounds   (1,000) 

Value   ($1,000) 

lype  of  product' 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds^ 
(1,000) 

Value^ 
($1,000) 

Average 
value 

1965 

1964'' 

Percent 
change 

from 

1964 

1965 

1964'' 

Percent 
change 

from 

1964 

TOTAL  SALES  OF  SELECTED 
ESIABUSHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

Bar  goods 

129,703 

1,706 
10,964 
30,438 

50,597 
14,439 
21,559 

46,693 

1,531 
5,241 
7,960 

19,423 
6,436 
6,002 

(X) 

0.927 
0.478 
0.262 

0.384 
0,449 
0.278 

129,533 

1,959 
11,209 
29,003 

48,547 
17,320 
21,490 

47,941 

1,819 
5,512 
7,909 

19,067 
7,449 
6,185 

(X) 

0,929 
0,492 
0,273 

0,393 
0,430 
0.288 

1,143,445 

32,747 
108,087 
237,604 

445,967 
137,732 
181,308 

1,L2 1,764 

33,449 

94,837 

244,200 

440,393 
134,053 
174,322 

+2 

-2 

+14 

-3 

+1 
+3 
+4 

449,038 

35,720 
53,698 
62,903 

185,024 
62,617 
49,076 

444,216 

35,219 
47,688 
66,853 

186,408 
60,368 
47,680 

+1 

+1 

+13 

-6 

-1 

5i  and  10^  specialties 

+4 
+3 

Revised.         (X)  Not  applicable. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product,  Congjanies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.  Tbs   panel  was 
enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
1963. 

^iTtCludes  penny  goods. 


DSCOWl-DC 


EWEY 


Current      Industrial     Rep  o  r  t  s 

Confectionery  (Including  Chocolate 
Products) 

August  1965 


FOR  RELEASE:  October  1^+,  I965 


P?5.5 


SERIES:  iyi20C(64)-8 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $103.8  million  in  August  1965. 
This  was  38  percent  above  sales  for  July 
1965  and  4-  percent  above  sales  for  August 
of  last  year.  Sales  of  manufacturer-whole- 
salers at  $83.0  million  were  32  percent 
above  sales  for  July  1965  and  5  percent 
above  sales  for  August  1964- .  Manufact\irer- 
retailers '  sales  were  less  than  1  percent 
below  the  July  1965  level  of  $3.5  million 
and  12  percent  below  sales  for  August  of 
last  year.  Sales  of  chocolate  manufacturers 
were  96  percent  above  sales  for  July  1965 
and  2  percent  above  sales  for  August  1964, 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  poundage  sales  for 
the  first  8  months  of  1965  were  up  2  per- 
cent and  dollar  sales  were  up  2  percent 
compared  with  the  same  period  last  year. 
Po\mdage  sales  of  bar  goods  were  up  1  per- 
cent compared  with  the  first  8  months  of 
1964  and  po\andage  sales  of  package  goods 
retailing  above  50  cents  were  up  8  percent 
compared  with  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.  ) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 
based  on  reports  from  approximately  343 


manufacturers  of  confectionery  and  competi- 
tive  chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of  manufac- 
turer-wholesalers, 87  percent  of  sales  of 
manufacturer-retailers,  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 

During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in  1964. 
This  classification  change  distorted  the 
trends  for  manufacturer- retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963,  For 
1965  there  have  been  no  changes  in  company 
classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concernirjg  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C,  20233 
Price  15  cents  -  $1.50  per  year 
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Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AKD  GEOGRAPHIC  AREA 


Item 


Estimated  sales  of  current  month  and  comparisons 


A\jgust 
($1,000) 


juiy 

($1,000) 


August 
1964'' 


($1,000) 


Percent  change 


August 
1965 
from 
July 

1965 


August 
1965 

from 

August 

1964 


Estimated  sales 
year  to  date 


8  months 
1965 

($1,000) 


Percent 
change 

from 
8  months 

1964 


ESTIMATED  TOTAL  DOLLAR  SALES 

BY  KIND  OF  BUSINESS : 

Manufacturer-wholesalers 

Manufacturer- retailers^ 

Chocolate  manuf ac  turers 

ESTIMATED  TOTAL  SALES  OF  NiANUFACTURER-WHOLESALEHS 
BY  GEOGRAPHIC  AREA 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific' 

California 

Washington  and  Oregon 

^Revised , 

^Retailers  with  two  or  more  outlets. 
^LesB  than  0,5  percent  change, 
^Does  not  iiiclxide  Alaska  and  Hawaii. 


103,820 


83,042 

3,543 

17,235 


8,640 

25,551 

16,505 

9,CK6 

30,437 

26,598 

3,261 

578 

3,846 
1,967 
1,879 

4,712 

2,027 
2,685 


1,547 
2,253 

921 

5,135 

4,289 

846 


75,296 


62,966 

3,545 
8,785 


5,059 

17,822 

11,424 

6,398 

24,804 

21,850 

2,479 

475 

3,042 
1,412 
1,630 

4,136 

1,584 
2,552 


1,226 
1,992 

811 

4,074 

3,440 

634 


100,130 


79,158 
4,025 
16,947 


7,908 

23,647 

15,109 

8,538 

29,186 

25,654 

2,702 

830 

3,526 
1,672 
1,854 

5,701 

1,642 
4,059 


1,536 
1,867 

900 

4,887 

4,151 

736 


+38 


+32 
+96 


+43 
+44 
+41 

+23 
+22 
+32 
+22 

+26 
+39 
+15 

+14 

+28 
+5 


+26 

+13 


+26 

+25 
+33 


+5 
-12 

+2 


821,986 


668,558 
42,381 
111,(X7 


55,578 


+8 
+9 
+« 

213,788 

125,531 

88,257 

+4 

+4 

+21 

-30 

237,668 

207,749 

24,544 

5,375 

+9 

+18 

+1 

35,405 
19,231 
16,174 

-17 

35,644 

+23 
-34 

14,175 
21,469 

+1 

U,400 

+21 

24,639 

+2 

9,444 

+5 

-3 

+15 

44,992 
37,714 

7,278 

+2 
+2 
-1 


+1 
(^) 
+3 

+2 

+2 

+6 

-30 

+13 

+23 

+3 


+14 
+2 


-8 
+8 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIOMETCf 


First  3  months 


August  1965 


August  1964' 


Pounds  (1,000) 


Value  ($1,000' 


"T" 


Type  of  product^ 


Pounds 
(1,000) 


($1,000) 


Average 
value 


Pounds 
(1,000) 


($1,000) 


Average 
value 


Percent 

change 

from 

1964 


1965 


j-ercent 

charge 

frOE 

1964 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  


Package  goods  made  to 
retail  at: 
$1,00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
poiand 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods' 


177,870 

3,149 
17,365 

39,519 

68,692 
19,651 
29,494 


2,883 
8,343 

10,580 

28,930 
9,019 

8,288 


(X) 

0.916 
0.480 

0.268 

0.421 
0.459 
0.281 


2,718 
15,195 

39,358 

69,640 
19,130 
26,913 


65,403 


2,492 

7,452 

10,047 

29,385 
8,355 
7,672 


(X) 

.917 
.490 

,255 

,422 
,437 
.285 


36,150 
121,880 

278,245 

514,685 
163,873 
211,051 


1,294,718 

36,167 
110,032 

283,558 

510,538 
153,188 
201,235 


+11 


38,639 
59,962 

73,713 

213,971 
74,888 
57,200 


509,619 

37,711 
55,140 

76,900 

215,793 
68,723 
55,352 


+2 
+9 


-1 
+9 


Revised.     (X)  Not  applicable. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Coc^janies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manuf actxirers  in  1960,  The  panel  was  enlarged 
in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963, 

Less  than  0,5  percent  change. 

Includes  penny  goods. 


OSCMW-DC 


MASS,  INST.  TtOii 


September  1965 


FOR  REIZASE:  November  12,  I965 


D255 


DEC  6 


SERIES:  M20C(65)-9 


tJBRAB*!:: 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $161.0  million  in  September 
1965.  This  was  55  percent  above  sales  for 
Aiigust  1965  and  1  percent  above  sales  for 
September  of  last  year.  Sales  of  manufac- 
turer-wholesalers at  $128.9  million  were  55 
percent  above  sales  for  August  1965  and 
less  than  1  percent  above  sales  for  September 
1964-.  Manufacturer -retailers '  sales  were 
15  percent  above  the  August  1965  level  of 
$3.5  million  and  4-  percent  above  sales  for 
September  of  last  year.  Sales  of  chocolate 
manufacturers  were  63  percent  above  sales 
for  August  1965  and  3  percent  above  , sales 
for  September  1964. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  poundage  sales  for 
the  first  9  months  of  1965  were  up  2  per- 
cent and  dollar  sales  were  up  1  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  down  1 
percent  compared  with  the  first  9  months  of 
1964-  and  po\indage  sales  of  package  goods 
retailing  above  50  cents  were  up  8  percent 
compared  with  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 
based  on  reports  from  approximately  34-3 


manufacturers  of  confectionery  and  competi- 
tive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of  manufac- 
turer-wholesalers, 87  percent  of  sales  of 
manufacturer-retailers,  and  100  percent  of 
the  sales  of  chocolate  manufacturers . 


During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer-retailers.  As 
a  result,  some  companies  classified  as 
manufacturer-retailers  in  1963  were  clas- 
sified as  manufacturer-wholesalers  in  1964. 
This  classification  change  distorted  the 
trends  from  manufacturer-retailers . 

For  identical  companies  classified  as 
manufacturer -retailers  in  both  years,  1964- 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  company 
classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufact;arers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2 . 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE   John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS   A.  Rom  Eckler,  Director 


^ 


Titli  1.— DOLLSi!  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUEIirESS  kilD   GEOGRAPHIC  AREA 


Item 


Estimated  sales  of  current  month  and  con5)arisonB 


September 
($1,000) 


August 
($1,000) 


September 
1964 


($1,000) 


Percent  change 


September 

1965 

from 

August 

1965 


September 
1965 
from 

September 
1964 


Estimated  sales 
year  to  date 


9  months 
1965 

($1,000) 


Percent 
change 

froL 

9  months 

1964 


ESTIMATED  TOTAL  DOLLAR  SALES 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manuf acturer-retai lers  ^ 

Chocolate  manufacturers 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) , 

Pacific^ 

California 

Washington  and  Oregon 

Revised . 

^Retailers  with  two  or  more  outlets. 
^Less  than  0.5  percent  change. 
^Does  not  include  Alaska  and  Hawaii. 


161,005 


128,930 

4,064 

28,011 


12,776 

41,166 
25,201 
15,965 

47,587 

41,491 

4,977 

1,119 

5,305 
2,745 
2,560 

7,498 

2,600 
4,898 

2,002 
4,113 

1,225 

7,258 
5,783 
1,475 


104,126 


83,372 
3,546 

17,208 


8,647 

25,937 

16,906 

9,031 

30,389 

26,548 

3,262 

579 

3,849 
1,960 
1,889 

4,720 

2.031 
2,689 


1,554 
2,255 

922 

5,099 

4,297 

802 


159,600 


128,333 

3,925 

27,292 


11,771 

39,857 
22,954 
16,903 

51,634 

45,089 

5,010 

1,535 

4,916 
2,331 
2,585 

6,162 

2,720 
3,4.« 


2,357 
4,089 

1,373 

6,224 
5,026 
1,198 


+55 


+55 
+15 
+63 


+59 
+49 
+77 

+57 
+56 
+53 
+93 

+38 
+40 
+36 

+  59 

+28 

+82 


+29 
+82 

+  33 

+42 
+  35 
+84 


+4 
+3 


983,297 


797,318 

46,448 

139,031 


68,361 


+3 

255,340 

+10 

151,133 

-6 

104,207 

-8 

285,207 

-8 

249,190 

-1 

29,522 

-27 

6,495 

+8 

40,713 

+18 

21,969 

-1 

18,744 

+22 

43,150 

-4 

16,779 

+42 

26,371 

-15 

13,409 

+  1 

28,754 

-11 

10,670 

+17 

52,214 

+  15 

43,505 

+23 

8,709 

+1 

+2 


+1 
+2 
+1 

(=) 

+5 
-29 

+12 
+22 

+3 


+10 
+8 


+  7 
+  7 

+6 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


September  1965 


Pounds 
(1,000) 


($1,000) 


Average 
value 


September  1964 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  9  months 


Pounds  (1,000) 


1964' 


Percent 
change 

frcm 

1964 


Value  ($1,000) 


1965 


Percent 

change 

from 

1954 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMEOTS 


Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5^  and  10^  specialties 
Bulk  goods  ^ 


268,708 

7,216 
35,336 

65,607 

100,585 
25,189 
34,775 


108,925 


7,135 
16,723 

19,196 

43,933 
11,562 
10,376 


$0,989 
0.473 

0.293 

0.437 
0.459 
0.298 


270,134 

7,184 
31,844 

62,015 

110,999 
22,578 
35,514 


7,129 
15,618 

17,555 

48,088 
10,268 
10,505 


$0,992 
0.490 

0.283 

0.433 
0.455 
0.296 


43,364 
157,210 

344,010 

614,781 
189,014 
245.857 


43,351 
141,876 

345,573 

621,537 
175,766 
236,749 


+  11 

{^) 

-1 
+  8 
+  4 


627,135 

45,772 
76,639 

92,985 

257,333 
86,451 
67,455 


618,782 


44,840 
70,758 

94,455 

263,881 
78,991 
65,857 


+  2 
+8 


-2 

+  9 

+  2 


Revised. 

'Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  manufacturers  in  1960.  The  panel  was  enlarged 
in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963. 

^Less  than  0.5  percent  change. 

^Includes  penny  goods. 

USCOMI-DC 


Current      Industrial     Re 


«^UA 


FOR  RELEASE:  December  15,  1965 


SERIES:  M20C(65)-10 


RFfr  '>9  to?,': 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $153.1  million  in  October  I965. 
This  was  5  percent  below  sales  for  Septem- 
ber 1965  and  h  percent  below  sales  for 
October  of  last  year.  Sales  on  manufac- 
turer-wholesalers at  $126.7  million  were  2- 
percent  below  sales  for  September  I965  and 
k  percent  below  sales  for  October  I96U. 
Manufacturer -retailers'  sales  were  12  per- 
cent above  the  September  I965  level  of  $U.l 
million  and  19  percent  below  sales  for 
October  of  last  year.  Sales  of  chocolate 
manufacturers  were  2h  percent  below  the 
sales  for  September  I965  and  1  percent 
above  sales  for  October  196i<-. 

Reports  from  a  selected  group  of  large 
manufacturer -wholesalers  and  chocolate  man- 
ufacturers indicated  that  poundage  sales 
for  the  first  ten  months  of  I965  were  up  1 
percent  compared  with  the  same  period  last 
year.  Poundage  sales  of  bar  goods  were  1 
percent  below  the  sales  for  the  first  ten 
months  of  1964  and  poimdage  sales  of  pack- 
age goods  retailing  above  50  cents  were  up 
6  percent  compared  with  same  period  last 
year.  (See  reverse,  table  2,  for  detailed 
statistics .) 

Statistics  presented  in  table  1  of  this 
publication  were  estimated  industry  totals 


based  on  reports  from  approximately  5^3 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957^  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  man\if acturer-retailers .  As  a 
result,  some  companies  classified  as  manu- 
facturer-retailers in  1963  were  classified 
as  manufacturer-wholesalers  in  196^4-.  This 
classification  change  distorted  the  trends 
for  manufacturer-retailers . 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  I963 .  For 
1965  there  have  been  no  changes  in  company 
classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manuf acturer-vAolesalers  and  choco- 
late manufacturers  which  in  I96O  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, Industry 
Division,  Washington,  D.C.  20233- 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 

lENT  OF  COMMERCE   John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS   A.  Ross  Eckler,  Director 


Table  1.— DOLLAfl  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ESTIMATED  TOTAL  DOLLAR  SALES. 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer-retaileis^ 

Chocolate  manufacturers 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER -WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England . 


Atiddle  Atlantic 

New  York  and  New  Jersey . 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 


Pacific'* 

California 

Washington  and  Oregon. 


Estimated  sales  of  current  month  and  comparisons 


1965 


October 
($1,000) 


153,091 

126, 670 

't,557 

21,864 


12, 116 

35,027 

21,212 

15,815 

50,033 

'•3,065 

6,073 

895 

6,036 

2,929 

3,107 

6,354 

2,445 
5,909 

4,095 
4,084 
1,613 

7,312 
5,987 
1,325 


September 
($1,000) 


161,813 

"■128,884 

4,064 

"■28,865 


12,714 

':40,823 

"^24,858 

15,965 

j;'t7,398 

41,302 

4,977 

1,119 

5,305 
3,745 
2,560 

7,493 

2,600 
4,898 

"^2,409 

"^1,369 
7,258 
5,783 
1,^75 


October 
1964r 


(1,000) 


159,610 


132,327 

5,609 
21,674 


13,028 

37,423 
22,497 
14,926 

51,886 

45,343 

5,593 

950 

5,81.2 
2,713 
3,129 

6,877 

2,547 
■•,330 

3,604 
4,746 
1,409 

7,512 
6,138 
1,374 


Percent  charige 


October 

1965 

from 

September 

1965 


-.Represents  zero.         ''Revised.        (z)  Less  than  0,5  percent. 
Includes  retailers  with  two  or  more  outlets  who  sold   approximately 
turer-operated  stores  in  i960. 

^Does  not  include  Alaska  ..and  Hawaii. 


October 
1965 
from 

October 
1964 


-7 


Estimated  sales 
year  to  date 


iJ  months 
1965 


1,137,196 

924,442 

51,005 

161, 749 


30, 415 


-6 
-6 
-7 

290,024 
172,00a 

113, oaa 

-4 
-5 
+9 
-6 

335,051 

292,068 

35,595 

7,590 

+3 
->3 

-1 

46,749 
24,898 
21,851 

-3 

49, 5'04 

-4 
-10 

19,224 

30,280 

+14 
-14 
-.14 

17,911 
32,835 

12,427 

-3 

_o 

-4 

59,526 

49,492 
10,034 

Percent 

change 

from 

10  .Tonth-~ 
1?64 


(Z) 


+1 

n 
+1 


(z) 

(2) 
(2) 

-1 

-1 

^6 

-27 

+11 

+20 
+2 

+6 

+8 
+5 

-3 
+4 
+1 

+5 


75  percent  of  their  goods  directly  to  the  consumer  through  manufac- 


Table  2. --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTICMEiff 


October  I965 

October  1964 

First  10  months 

Pounds    (1,0001 

Value    ($1,000) 

Pounds 

(1,000) 

Value 
($1,000) 

Average 

value 

Pounds'' 
(1,000) 

Value'^ 
($1,000) 

Average 

value 

1965 

1064"' 

Percent 
change 

from 

1964 

1965 

1964'^ 

Percent 
change 

from 

1964 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

248,535 

7,911 
38,044 
50,515 

91,836 
20, 430 
39,799 

101,086 

7,475 
18,053 
14,742 

39,839 

9,471 

11,506 

$0,945 
0.475 
0.292 

0.434 
0.464 
0.289 

251,636 

7,985 
38,391 
51,440 

88,765 
24,072 
40,983 

102,548 

7,613 
18,529 
14,809 

38,717 
11,159 
11,721 

$0,953 
0.483 
0.288 

0."436 
0.464 
0.286 

1,841,965 

51, 167 
194,989 
394,145 

706, 617 
209,444 
285,603 

1,816,488 

51,336 
180,267 
397,015 

710,302 
199,838 
277,732 

+1 

U) 
+8 
-1 

-1 

:i 

727,904 

53,163 

94,570 

107,619 

297,672 

91' 92? 
78,958 

721,530 

52,453 

89,287 

109,264 

302,598 
90,150 
77,578 

»1 

+1 
^6 
-2 

(2) 

*6 

5^  and  10^  specialties 

Bulk  goods^ 

-*-2 

-  Represents  zero.     Revised.     (Z)  Less  than  0.5  percent. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  In  i960.  The  panel  was 
enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 

Includes  penny  goods . 


Cu  r  r  en  t      I  n  d  w  s  f  r Sal     R  e  P  or  t  s 

Confectionery  (Including  Chocolate 

Products) 

November  1965 


FOR  RELEASE:       January  13,    I966 


^^^>.  n:~,.  ICC/^- 


,  SERIES:   M20C(65)-11 
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Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
sstimated  at  $14-3.8  million  in  November 
L965.  This  was  5  percent  below  sales  for 
Dctober  1965  and  4-  percent  above  sales  for 
tovember  of  last  year.  Sales  of  manufac- 
turer-wholesalers at  $123,2  million  were  2 
percent  below  sales  for  October  1965  and 
3  percent  above  sales  for  November  1964-. 
lanuf acturer-retailers '  sales  were  32  per- 
cent above  the  October  1965  level  of  $4-.  6 
tiillion  and  4  percent  below  sales  for 
Jovember  of  last  year.  Sales  of  chocolate 
lanufacturers  were  33  percent  below  the 
sales  for  October  1965  and  6  percent  above 
sales  for  November  1964. 

Reports  from  a  selected  group  of  large 
lanufacturer-wholesalers  and  chocolate  man- 
Lfacturers  indicated  that  poundage  sales 
"or  the  first  eleven  months  of  1965  were  up 
.  percent  compared  with  the  same  period 
.ast  year.  Poundage  sales  of  bar  goods 
rere  less  than  1  percent  below  the  sales 
'or  the  first  eleven  months  of  1964  and 
>oundage  sales  of  package  goods  retailing 
ibove  50  cents  were  up  6  percent  compared 
Ith  same  period  last  year.  (See  reverse, 
■able  2,  for  detailed  statistics.) 

Statistics  presented  in  table  1  of  this 
lublication  were  estimated  industry  totals 


Ll 


*«R 


;i>-;\' 


based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

During  the  last  few  years,  there  have 
been  a  number  of  changes  in  confectionery 
distribution  for  companies  that  had  been 
classified  as  manufacturer- retailers.  As  a 
result,  some  companies  classified  as  manu- 
facturer-retailers in  1963  were  classified 
as  manufacturer-wholesalers  in  1964.  This 
classification  change  distorted  the  trends 
for  manufacturer-retailers. 

For  identical  companies  classified  as 
manufacturer-retailers  in  both  years,  1964 
sales  were  8  percent  less  than  1963.  For 
1965  there  have  been  no  changes  in  company 
classification  as  compared  to  1964. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1960  accoimted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.   DEPARTMENT  OF  COAAMERCE       John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 
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Table  1. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMFETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AJTEA 


Estimated  sales  of  current  month  and  conparisoriS 


November 

($1,000) 


October 
($1,000) 


November 
1964'' 


(1,000) 


Percent  change 


November 

1965 

from 

October 

1965 


November 
1965 
from 

November 
1964 


Estimated  sales 
year  to  date 


11  months 
1965 


Percent 

change 

froni 

11  loonths 

1964 


ESTIMATED  TOTAL  DOLLAR  SALES. 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers 

Manufacturer- retailers  ^ 

Chocolate  manufacturers 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
BY  GEOGRAPHIC  AREA 


New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska, 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi). 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Ariaona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific^ 

California 

Washington  and  Oregon 


143,805 

123,177 

6,030 

14,598 


12,747 

36,004 
19,404 
16,600 

38,381 

32,287 

5,136 

958 

9,805 
5,571 
4,234 

7,184 

2,498 
4,686 

3,491 
5,298 
2,611 

7,656 
5,933 
1,723 


152,158 

''125,737 

4,557 

21,864 


12,118 

'^34,702 
20,887 
13,815 

"^49,354 

''42,386 

6,073 

895 

6,036 
2,929 
3,107 

6,354 

2,445 
3,909 

4,095 
4,119 
1,613 

'"7,346 

''6,021 

1,325 


137,899 

117,787 

6,280 

13,832 


10,884 

35,613 
19,491 
16,122 

37,119 

30,978 

5,227 

914 

8,844 
4,736 
4,108 

7,027 

2,566 
4,461 

2,559 
5,822 
2,660 

7,259 
5,578 

1,681 


-2 
+32 
-33 


+4 
-7 

+20 

-22 
-24 

-15 
+7 

+62 
+90 
+36 

+13 

+2 
+20 

-15 
+29 
+62 

+4 

-1 
+30 


+5 
-4 

+6 


+17 


1,230,068 

1^46,686 

57,035 

176,347 


93,164 


+1 
(z) 

+3 

325,703 
191,081 
134,622 

+3 
+4 
-2 
+5 

372,753 

323,674 

'»0,731 

8,34S 

+11 

+18 

+3 

56,554 
30,469 
26,085 

+2 

56,688 

-3 

+5 

21,722 
34,966 

+36 
-9 
-2 

21,402 
38,168 
15,038 

+5 
+2 

67,216 
55,459 
11,757 

+1 

+1 
-1 
+1 


(Z) 

(z) 

+1 

(z) 
(z) 

+5 
-24 

+11 

+20 

+2 


+7 
+5 

+2 
+2 
(Z) 

+6 

+6 


(Z)  Less  than  0.5  percent.      Revised. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through  manufac- 
turer-operated stores  in  1960, 

^Does  not  include  Alaska  and  Hawaii. 


Table  2,— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


First  11  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value'' 
($1,000) 

Average 
value 

1965 

1964'' 

Percent 
change 

from 

1964 

1965 

1964'' 

Percent 
change 

froB 

1964 

TOTAL  SALES  OF  SELECTED 
ESTABLISHMENTS) 

Package  goods  made  to 
retail  at: 
$1.00  or  more  per  pound.. 
$0.50  to  $0.99  per  pound. 
Less  than  $0.50  per  pound 

Bar  goods 

196,575 

17,176 
30,861 
42,836 

58,236 

19,063 
28,403 

86,082 

17,410 
14,671 
12,302 

24,740 

8,709 
8,250 

(X) 

$1,014 
0.475 
0.287 

0.425 
0.457 
0.290 

196,151 

13,985 
32,292 
44,786 

56,691 
17,994 
30,403 

83,598 

14,807 
15,640 
12,127 

24,400 
7,969 
8,655 

(X) 

$1,059 
0.484 
0.271 

0.430 
0.443 
0.285 

2,037,763 

68,343 
225,850 
435,641 

765,510 
228,546 
313,873 

^012,63° 

65,321 
212,559 
441,799 

766,993 

217,832 
308,135 

+1 

+5 
+6 
-1 

(Z) 

+5 
+2 

813,510 

70,573 
109,241 
119,418 

322,483 

104,630 

87,165 

804,928 

67,260 
104,927 
121,391 

326,998 
98,119 
86,233 

+5 
+4 

-1 

5i!   and  10^  specialties 

Bulk  goods^ 

+7 
+1 

(X)  Not  applicable.     (Z)  Less  than  0.5  percent.      Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Con5)anies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.  The  panel  vres 
enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
1963. 

^Includes  penny  goods. 
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Manufacturers '  sales  of  confectionery  and 
competitive  chocolate  products  totaled  $1,430 
million  in  1965,  up  3  percent  from  the  previous 
year's  figure  of  $1,395  million. 

Sales  of  manufacturer-wholesalers  at  $1,164 
million  in  1965  were  3  percent  above  sales  for 
the  previous  year.  Chocolate  manufacturer  sales 
at  $195  million  were  3  percent  above  the  previous 
year's  figure  of  $190  million.  The  sales  of 
manufacturer-retailers  decreased  1  percent  from 
1964. 

COVERAGE — Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  re- 
ports from  approximately  343  manufacturers  of 
confectionery  and  competitive  chocolate  products . 
In  1957,  these  respondents  accounted  for  approxi- 


mately 90  percent  of  the  sales  of  manufacturer- 
wholesalers,  87  percent  of  the  sales  of  manufac- 
turer-retailers, and  100  percent  of  the  sales  of 
chocolate  makers .  In  addition,  detailed  annual 
reports  on  sales  by  type  of  confectionery,  in- 
gredients used,  and  sales  by  class  of  customer 
were  collected  on  an  annual  basis  from  large  es- 
tablishments which  accounted  for  about  90  percent 
of  total  confectionery  sales  in  1957. 

This  report  is  the  result  cf  a  joint  effort  by 
the  Business  and  Defense  Services  Administration 
and  the  Bureau  of  the  Census  and  includes  only 
summary  data.  More  detailed  statistics,  based  on 
the  annual  survey,  will  appear  in  the  report  en- 
titled "Confectionery,  Sales  and  Distribution, 
1965"  to  be  published  in  the  near  future  by  the 
Business  and  Defense  Services  Administration. 


Table  1. —MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS,  BY  KIND  OF  BUSINESS:   1963-1965 

(In  millions) 


Kind  of  business 

1965 

1964^ 

1963"^ 

Poimds 

Value 

Pounds 

Value 

Pounds 

Value 

Total 

3,476 

3,04S 

77 

351 

1,430 

1,164 

71 

195 

3,403 

2,990 

77 

336 

1,395 

1,133 

72 

190 

3,269 

2,823 

94 

352 

1  319 

Manufacturer-wholesalers 

Manufacturer-retailers ••..••• 

1,046 
84 

Chocolate  manufacturers ••■ 

189 

Note:   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except 
retail  confectioners  with  a  single  location.  Manufacturer-retailers  are  those  with  2  or  more  outlets. 

Revised . 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,   Washington,   D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,   Washington,   D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE      John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


Table  2.— VALUE  OF  MANUFACTUREBS '  SALES  OF  CONFECTIONERY  PRODUCTS,  BY  KIND  OF  BUSINESS,  BY  MONTH:  1963-1965 

(Millions  of  dollars) 


Total 


1965 


1964 


1963 


Manufactxirer  wholesaler 


1965 


196-^ 


1963 


Manufactiirer  retailer 


1965 


1964 


1963 


Chocolate  manufacturer 


1965 


1964 


1963 


TOTAL. 


January . . 
February . 
March . . . . 
April. .. . 

May 

June 


Juljr 

August . . , . 
September. 
October. . . 
November . . 
December. . 


1,430 

120 
120 
125 
110 
83 
95 

76 
106 
163 
156 
146 
130 


1,395 

130 
119 
109 
105 
88 
85 

77 
100 
160 
160 
138 
124 


1,319 

114 

110 

106 

94 

89 

83 

75 
95 
153 
148 
133 
119 


1,164 

97 
95 
104 
87 
69 
79 

63 
84 
129 
128 
125 
104 


1,133 

104 
96 
85 
84 
74 
72 

65 

79 

128 

132 

118 

96 


1,046 

92 

85 
84 
71 
71 
68 

61 

76 

122 

118 

110 


71 


72 


84 


195 

18 
17 
16 
13 

10 
12 

9 
18 
30 
23 
15 
14 


190 

21 
15 
14 

17 
10 
10 

9 
17 

28 
22 
14 
13 


189 

18 
17 
16 
13 
13 
10 

10 
15 
26 
22 
15 
14 


Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 
Revised . 


Table  3.— POUNDAGE  AND  DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS:   1963-1965 


Division  and  State 


1965 


1964 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


1963 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,  TOTAL. 


Manufacturer-wholesalers . 
Manufacturer-retailers . . , 
Chocolate  manufacturers.. 


MANUFACTURER-WHOLESALERS 


New  England . 


Middle  Atlantic 

New  York  and  New  Jersey, 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic .••........•.•.. 

Maryland,  District  of  Columbia,  Virginia,  West 
Virginia,  North  Carolina,  and  South  Carolina.. 
Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama, 
and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma, 
and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 


Pacific 

California 

Washington  and  Oregon. 


3,475,788 

3,047,816 

76,848 

351,124 


269,423 

818,359 
519,499 
298,860 

1,241,544 

1,067,087 

148,387 

26,070 

154,776 
69,787 
84,989 

150,153 

62,085 
88,068 


79, 186 

114,895 

24,994 

194,486 

170, 162 

24,324 


1,429,499 

1,164,170 

70,777 

194,552 


115,580 

355,942 
210,397 
145,545 

409,917 

356,407 

44,516 

8,994 

65,128 
35,382 
29,746 

61,073 

23,468 
37,605 


23,439 

41,592 

17,446 

74,053 
60,748 
13,305 


3,403,407 

2,990,645 

76,772 

335,990 


265,031 

823,545 
519,150 
304,395 

1,207,127 

1,037,221 

U4,  539 

35,367 

145,439 
61, 638 
83,801 

143,349 

58,651 
84,698 


80,352 

116,786 

25,209 

183,807 

159,933 

23,874 


1,394,647 

1,132,781 

72,012 

189,854 


108,133 

351,210 
206,622 
144, 588 

404,972 

350,581 

42,649 

U,742 

59,136 
30,141 
28,995 

58,209 

22,170 
36,039 


22,820 

40,992 

17,369 

69,940 
57,096 
12,844 


3,269,101 

2,822,699 

93,877 

352,525 


241,773 

758,085 
471,802 
286,283 

1,158,454 

990,760 

132,591 

35,103 

135,332 
52,180 
83,152 

133,765 

49,519 
84,246 


87,996 

110,849 

23,192 

173,253 

149,743 

23,510 


1,319,171 

1,045,858 

83,738 

189,575 


102,270 

317,225 
183,531 
133,694 

376,784 

322,988 

39,910 

13,886 

53,574 
26,716 
26,858 

52,654 

19,461 
33,193 


23,231 
38,908 

15,214 

65,998 
53,608 
12,390 


Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 
""Revised . 
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Table  4 ESTIMATED  POUNDAGE  AND  DOLLAfi  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS  OF  CONFECTIONERY 

AND  COMPETITIVE  CHOCOLATE  PRODUCTS,    BY  TYPE  OF  PRODUCT:      1963-1965 


1965 

1964'" 

1963^ 

Type  of  product 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

TOTAL  SALES 

3,398,940 

122,899 
368,621 
744,039 

1,114,270 
698,097 
351,014 

1,358,722 

135,441 
171,069 
203,865 

476,  551 
213,158 
158,638 

$0,400 

1.102 
0.464 
0.274 

0.428 
0.305 
0.452 

3,326,635 

121,755 
358,260 
737,373 

1,062,816 
701,276 
345, 155 

1,322,635 

129,913 
166, 595 
201, 129 

464,  265 
208,223 
152, 510 

$0,398 

1.067 
0.465 
0.273 

0.437 
0.297 
0.442 

3,175,224 

119,819 
308,807 
713,874 

1,049,449 
668, 126 
315,149 

1,235,433 

121,301 
139,072 
195,090 

445,994 
197,933 
136,043 

$0,389 

1.012 
0.450 
0.273 

0.425 
0.296 
0.432 

Package  goods  made  to  retail 

at: 

$1.00  or  more  per  pound... 

$0.50  to  $0.99  per  pound.. 

Less  than  $0.50  per  pound. 

Bar  goods 

Bulk  goods  ^ 

5i  and  10^  specialties 

Note:      The  1963,   1964  and  1965  figures  are  estimates  based  on  reports  frcan  a  selected   group  of  large  manufacturer-wholesalers 
and  chocolate  manufacturers  which  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manu- 
factures in  1960. 

Revised . 
■'■Includes  penny  goods. 
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Manufacturers '  sales  of  confectionery 
and  coirpetitive  chocolate  products  were 
estimated  at  $119.0  million  in  January  1966. 
This  was  4-  percent  helow  sales  for  December 
1965  and  2  percent  above  sales  for  January 
of  last  year.  Sales  of  manufacturer-whole- 
salers and  chocolate  manufacturers  at$ll'4.2 
million  were  2  percent  above  sales  for  De- 
cember and  2  percent  above  sales  for  January 
1965.  Manufacturer-retailers'  sales  were 
62  percent  below  the  December  1965  level  of 
$12. 4-  million  and  2  percent  above  sales  for 
January  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  man- 
ufacturers indicated  that  poundage  sales 
for  January  were  up  4-  percent  compared  with 
same  period  last  year.  Poundage  sales  of 
bar  goods  were  8  percent  above  the  sales 
for  January  1965  and  poundage  sales  of  pack- 
age goods  retailing  above  50  cents  were  up 
<+  percent  compared  with  same  period  last 
year.  (See  reverse,  table  2  for  detailed 
statistics. ) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  compet- 
itive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers ,  87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 


Beginning  with  January  1966,  data  for 
chocolate  manufacturers  and  manufacturer- 
wholesalers  are  combined  in  table  1  as  well 
as  in  table  2. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C,  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


,,  -„,, 


U.S.  DEPARTMENT  OF  COMMERCE       John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


^ 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


January 
1966P 


($1,000) 


Estimated  sales  of  current  month  and  coiroarisons 


December 
($1,000) 


January 

($1,0CX)) 


Per-jent  change 


January 

1966 

from 

December 

1965 


January 

1966 

from 
January 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufactures. 
Manufacturer-retailers  ^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURES  BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) . 


Pacific 

California 

Washington  and  Oregon. 


11-1,222 

4,750 


1U,222 

9,921 

43,563 
19,077 
2i,486 

34,045 

29,553 

3,427 

1,065 

5,894 
3,433 
2,461 

3,629 

1,510 

2,119 


1,830 
5,714 
1,711 

7,915 

6,480 
1,435 


124,011 


111,601 
12,410 


111,601 

10,595 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,581 

643 

8,250 
4,909 
3,341 

4,418 

1,787 
2,631 


2,028 
3,395 
2,395 

(NA) 

(NA) 

1,5'?4 


112,202 
4,648 


8,441 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,238 

980 

5,210 
3,096 
2,114 


1,744 
3,012 


1,410 
5,094 
1,680 

(NA) 

(NA) 

1,325 


+2 
-62 


(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

-4 

+66 

-29 
-30 
-26 

-18 

-16 

-19 


-10 
+68 
+29 

(NA) 
(HA) 

-9 


+2 
+2 


+18 

(HA) 
(HA) 
(HA) 

(HA) 

(HA) 

+« 

+9 

+13 
+11 
+16 

-24 

-13 
-30 


+30 

+12 

+2 

(HA) 

(HA) 

+8 


Revised,      Preliminary.     (NA)  Not  available. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through  manufac- 
ture-operated stores  in  1960. 

Does  not  include  Alaska  and  Hawaii. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


January  1966 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  1965 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Percent  change 
January  1966 

from 
January  1965 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0. 50  to  $0. 99  per  pound 

Less  than  $0.50  per  pound 


Bar  goods 

5^  and  10^  specialties. 
Bulk  goods^ 


o,724 
16,254 
33,718 

73,902 
17,692 
28,549 


76,386 


13,145 
7,991 
8,657 

30,711 
7,868 
8,014 


vX) 


$1,352 
$  .492 
$  .257 

$  .416 
$  .445 
$  .281 


8,712 
16,324 
32,605 

68,440 
19,697 
26,884 


74,833 


11,503 
8,310 
8,856 

29,759 

""8,970 
7,435 


(X) 


$1,320 
$  .509 
"■$  .272 

_$  .435 
$  ,455 
$  .277 


+12 
(Z) 
+3 

+8 

-IC 
+6 


+14 

-4 
-2 

+3 

-12 

+8 


(2)  Less  than  0,5  percent  change,     ''Revised    W   Not  applicable. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960,  The  panel  was 
enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to 
1963, 

Includes  penny  goods. 


USCOMM-DC 


%,u^^  w 


C^r  rent      Industrial    Report' s 

Confectionery  (Including  Chocolate 
^f^ff^         Products) 

February  1966 


FOR  RELEASE: 


npri 


119,  196^^' "'^'^^ 


5ERIES:   M20C(66)-2 


MAY  16  1966 


Manufacturers '  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $127,1  million  in  February 
1966.  This  was  6  percent  above  sales  for 
January  1966  and  8  percent  above  sales  for 
February  of  last  year.  Sales  of  manufacturer- 
wholesalers  and  chocolate  manufacturers  at 
$119,7  million  were  4  percent  above  sales 
for  January  1966  and  8  percent  above  sales 
for  February  1965.  Manufacturer-retailers' 
sales  were  •4'4  percent  above  the  January  1966 
level  of  $5,1  million  and  1  percent  above 
sales  for  February  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  manu- 
facturers indicated  that  poundage  sales  for 
the  first  2  months  of  1966  were  up  3  per- 
cent and  dollar  sales  were  up  4-  percent 
compared  with  the  same  period  last  year. 
Poundage  sales  of  bar  goods  were  up  9  per- 
cent compared  with  the  first  2  months  of 
1965  and  poundage  sales  of  package  goods  re- 
tailing above  50  cents  were  up  A-  percent 
compared  with  last  year,  (See  reverse, 
table  2,  for  detailed  statistics,) 


Statistics  presented  in  table  1  of 
this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately 
3^+3  manufactiirers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957, 
these  monthly  respondents  accoxmted  for 
approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers , 


Beginning  with  January  1966,  data  for 
chocolate  manufactures  and  manufacturer- 
wholesalers  are  combined  in  table  1  as  well 
as  in  table  2, 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these 
classes  of  producers,  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these 
U,S,  Department  of  i 
Division,  Washington,  D,C 


figures  should  be  addressed  to 
the  U,S,  Department  of  Commerce,  Bureau  of  the  Census,  Industry 


20233, 


For  sale  by  the  Bureau  of  the  Census,   Washington,  D,C,    20233 
Price  15  cents   -  $1,50  per  year 


/fVr%  U.S.  DEPARTMENT  OF  COMMERCE      John  T.  Connor,  Secretary 

BUREAU  OF  THE  CENSUS       A.  Ross  Ecklor,  Director 


Table  1.— DOLLAR  SALES  OF  CONFBSTIONEKf  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA. 


Estimated  sales  of  current  month  and  comparisons 


February^ 
($1,000) 


January 
($1,000) 


February 
1965 


($1,000) 


Percent  change 


February 

1966 

from 
January 

1966 


February 

1966 

from 
February 

1965 


Estimated  sales 
year  to  date 


2  iDontbs 
1966 

($1,000) 


Percent 
change 
froiD 
2  months 
1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 
Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers^ 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States. 


New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Vest 
Virginia,  North  Carolina,  and  South  Carolina... 
Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific^ 

California 

Washin^on  and  Oregon 


119,723 
7,356 


119,723 

9,640 

48,465 
21,122 
27,343 

37,262 

32,885 

3,428 

949 

5,424 
3,023 
2,401 

3,797 

1,830 
1,967 

1,756 
3,838 

1,448 

8,093 
7,074 
1,019 


120,128 


115,015 
5,113 


115,015 

9,938 

45,985 
19,327 
26,658 

32,664 

28,665 

2,931 

1,068 

5,892 
3,431 
2,461 

3,440 

1,588 
1,852 


1,810 
5,284 

1,708 

8,294 
6,937 
1,357 


117,741 


110,493 
7,248 


110,493 

^8,568 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,042 

863 

5,090 
2,926 
2,164 

3,367 

1,398 
2,469 

1,449 
3,259 

1,227 

(NA) 
(NA) 
974 


+6 


+4 
+44 


+5 
+9 

+3 

+14 
+15 
+17 
-11 

-8 

-12 

-2 


+15 
+6 


+8 


247,207 


234,738 
12,469 


+8 

234,738 

+13 

19,578 

(NA) 
(NA) 
(NA) 

(HA) 
(NA) 
(NA) 

(HA) 
(NA) 
+13 
+10 

(NA) 

(NA) 

6,359 

2,017 

+7 

+3 

+11 

11,316 
6,454 
4,862 

-2 

7,237 

+31 

-20 

3,418 
3,819 

+21 

3,566 

+18 

9,122 

+18 

3,156 

(NA) 
(NA) 

+5 

(NA) 
(NA) 

2,376 

+5 
+5 


+15 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+1 

+9 

+10 

+7 

+14 

-16 

+9 
-30 


(NA) 
(NA) 

+3 


Revised.     ^Preliminary,     (NA)  Not  available. 
^Includes  retailers  with  two  or  more  outlets  who  sold 
facturer-operated  stores  in  1960. 

^Does  not  include  Alaska  and  Haw.^ii. 


approximately  75  percent  of  their  goods  directly  to  the  consumer  through  manu- 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


February  1966*^ 


(1,000) 


($1,000) 


Average 
value 


February  1965 


(1,000) 


($1,000) 


Average 
value 


First  2  months 


Pounds  (1,000) 


Value  ($1,000) 


I 


Percent  | 
change 

from 

1965 


I 


Percent 
change 

from 

1965 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  


Package  goods  made  to 
retail  at: 
$1 . 00  or  more  per 

pound 

$0.50  to  $0.99  per   ' 

pound ' 

Less  than  $0.50  per  I 
pound . 

Bar  goods 

5^  and  10^  specialties  ! 
Bulk  goods^ 


6,089 
19,496 

41,155 

79,252 
20,862 
25,181 


78,009 

6,322  I 
9,825  I 

11,503! 

33,415 
9,757 
7,i87 


$1,038 
.5(X 
.280  I 


.422  j 
.468 
.285  ■ 


179,840 

5,312 
18,401  j 

37,619  i 

71,283  ■ 
20,739  j 
26,486 


73,029 

5,446  ! 
9,427  i 

10,628  '< 

30,360  1 
9,516  ! 
7,652  . 


$1.025 : 
.512  i 

.283 

.4261 

.459 

.289 


364,481 

15,696 

35,113 

70,684 

152,167  I 
38, 537  I 


14,024 
34,725 

70,224 

139,723 
40,436 


52,284  I         55,705  I 


153,608 

19,433 

17,523 

+1  I     19,795 
+9 


64,389 
17,617 
14,851 


147,862 

16,949 

17,737 

19,484 

60,119 
18,486 
15,087 


Preliminary. 


+15 

-1 

+2 
+7 


Selected  group  of  large  manxifacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies  reporting 
such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  manufacturers  in  1960.  The  panel  was 
enlarged  In  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior 

Incl\ides  penny  goods. 
USCat1-DC  Current  Industrial  Reports  Series  M20C(66)-: 


I-'L.  uui- 


Current      Industrial     Reports/ 

Confectionery  (Including  Chocolate 

Products) 

March  1966 


FOR  RELEASE:      June  7,    19b6 


SERIES:   M20C(66)-3 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $131.0  million  in  March  1966. 
This  was  3  percent  above  sales  for  February 
1966  and  4-  percent  above  sales  for  March 
of  last  year.  Sales  of  manufacturer-whole- 
salers and  chocolate  manufacturers  at  $12'+. 9 
million  were  A-  percent  above  sales  for  Feb- 
ruary and  4-  percent  above  sales  for  March 
1965.  Manufacturer-retailers'  sales  were 
19  percent  below  the  Febiniary  level  of  $7.4- 
million  and  14  percent  above  sales  for  March 
of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate  man- 
ufacturers Indicated  that  poundage  sales 
for  March  were  up  3  percent  compared  with 
same  period  last  year.  Poundage  sales  of 
bar  goods  were  8  percent  above  the  sales 
for  March  1965  and  poundage  sales  of  pack- 
age goods  retailing  above  50  cents  were  up 
3  percent  compared  with  same  period  last 
year.  (See  reverse,  table  2  for  detailed 
statistics. ) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  compet- 
itive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manufac- 
turer-wholesalers, 87  percent  of  sales  of 
manufacturer-retailers,  and  100  percent  of 
the  sales  of  chocolate  manufacturers. 


Beginning  with  January  1966,  data  for 
chocolate  manufacturers  and  manufacturer- 
wholesalers  are  combined  in  table  1  as  well 
as  in  table  2. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  chocolate 
manufacturers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explana- 
tion is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


fX^  U.S.  DEPARTMENT  OF  COMMERCE   John  T.  Connor,  Secretary 

BUREAU  OF  THE  CENSUS   A.  Ross  Eckler,  Director 


Table  1.— DOLLAR  SALES  OF  COMFECTIONERy  AMD  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  comparisons 


1966 


MarchP 
($1,000) 


February^ 
($1,000) 


March 
1965 


($1,000) 


Percent  change 


M.arch 

1966 

from 

February 

1966 


March 
1966 
from 

March 
1965 


Estimate   £=^e^ 
year  to  da^e 


3  months 
1966 


($1,000) 


Percent 
change 

froE 
3  months 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufactures 

Manufacturer-retailers^ 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOUTE 
MANUFACTURES  BY  GEOGRAPHIC  AREA 

United  States 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dalcota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas)..., 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific^ 

California 

Washington  and   Oregon 


130,989 


124,946 
6,043 


124,946 

9,903 

52,075 
23,934 
28,141 


36,942 

32,177 

3,852 

913 

5,694 
1,347 
3,847 


1,867 
2,400 


1,755 
4,310 
1,596 

8,404 
7,142 
1,262 


126,809 


119,377 
7,432 


9,169 

50,043 
20,799 
29,244 

36,813 

32,401 

3,465 

947 

4,970 
1,195 
3,775 

3,756 

1,751 
2,005 


1,745 
3,481 
1,582 

7,818 
6,809 
1,009 


''125,656 


^120,372 
5,284 


^■120, 372 

^■9,322 

(NA) 
(MA) 
(NA) 

(NA) 

(NA) 

4,034 

720 

5,539 
3,120 
2,419 


1,642 
2,981 


1,749 
4,125 
1,438 

(NA) 

(NA) 

1,273 


*4 

-19 


377,568 


358,980 
18,538 


358,980 


29,010 


*4 
+6 


+4 

+15 

-4 

(Z) 

-1 

•i-ll 

-i 

+15 

+55 

+2 


(NA) 
(NA) 
(NA) 

(MA) 
(NA) 
(NA) 

(NA) 

(NA) 

-5 

+27 

(NA) 

(NA) 

10,243 

2,928 

+3 
-41 
+59 

16,556 
6,473 
10,083 

(z) 

+4 
+11 

(NA) 
(NA) 

-1 


5,206 

6,257 


5,310 
13,075 
4,886 

(NA) 

(NA) 

3,628 


(MA) 
(MA) 
(NA) 

(MA) 

(MA) 

-1 

+14 

+5 
-29 

+51 


+9 
-26 


+15 

+5 

+12 

(NA) 

(NA) 

+2 


^Revised.  Ppreliminary.  (NA)    Not  available.  (2)   Less  than  0.5  percent  change. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consuner  through  Eaanufacture- 
operated  stores  in  1960. 

^Does  not  include  Alaska  and  Hawaii. 

Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


March  1966P 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


March  1965'' 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


First  3  months 


Pounds  (1,000) 


Percent 
change 

from 
1965 


Value  ($1,000) 


Percent 
change 

from 
1965 


TOTAL  SALES  OF  SELECTED  ESTAB- 
LISHMENTS  

Package  goods  made  to  retail  at: 

$1.00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 

Bar  goods 

5/  and  lOs^  specialties 

Bulk  goods^ 


7,024 
19,402 
43,997 

78,585 
25,882 
25,486 


7,081 
9,625 
ll,70i 

33,000 

11,739 

7,322 


.008 
.496 
.266 

.420 
.454 
.287 


6,523 
19.178 
42,233 

73,682 
23,201 
28,263 


77,770 


6,725 
9,696 

11,509 

31,Oi4 
10,869 
7,927 


$1,031 
.506 
.273 

.421 
.468 

.280 


21,784 
55,577 
114,433 

230,371 
64,203 
78,202 


20,547 

53,903 

112,457 

213,405 
63,637 
83,968 


26,473 
27,671 
31,413 

97,394 
29,295 
22,285 


224,757 


23,674 
27,433 
30,476 

91,163 
29,355 
22, 656 


+12 
+1 
+3 

+7 

(Z) 


(Z)   Less  than  0.5  percent  change.  ''Revised.  PPreliminary. 

^Selected  group  of  large   manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.     Con5>anies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.     The  panel  was  enlarged  in 
1963;   therefore,   figures  in  this  table   are  not  cotnparable  to  those  published   in  Current  Industrial  Reports  for  years  prior  to  1963. 

^Includes  penny  goods. 
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Current      Industrial     Reports 

Confectionery  (Including  Chocolate 

Products) 

April  1966 


Dewey 


FOR  RELEASE:      June  21,    I966 


D255 


SERIES:      M20C(66)-4 


Manufacturers'  sales  of  confectionery  and  competitive 
chocolate  products  were  estimated  at  $112.0  million  i 
April  1966.  This  was  14  percent  below  sales  for  Marc 
1966  and  1  percent  above  sales  for  April  of  last  year. 
Sales  of  manufacturer-wholesalers  and  chocolate  manufac- 
turers at  $100. "4  million  were  19  percent  below  sales  for 
March  and  approximately  the  same  as  sales  for  April  1965. 
Manufacturer-retailers'  sales  were  91  percent  above  the 
March  1966  level  of  $6.1  million  and  13  percent  above 
sales  for  April  of   last  year. 


Reports  from  a  selected  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  indicated  that 
poundage  sales  for  the  first  four  months  of  1966  were  up 
2  percent  compared  with  same  period  last  year.  Poundage 
sales  of  bar  goods  were  up  7  percent  compared  with  the 
first  four  months  of  1966  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up 4  percent  compared 
with  same  period  last  year.  (See  reverse,  table  2  for 
detailed   statistics.) 

Statistics  presented  in  table  1  of  this  publication 
are  estimated  industry  totals  based  on  reports  from 
approximately  343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  percent  of  the 
sales  of  manufacturer-wholesalers,  87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent  of  the  sales 
of  chocolate  manufacturers. 

Beginning  with  January  1966,  data  for  chocolate  man- 
ufacturers and  manufacturer-wholesalers  are  combined  in 
table   1  as  well  as  in  table  2. 

The  statistics  presented  in  table  2  are  aggregate 
figures  reported  by  a  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  which  in  1960 
accounted  for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation  is  shown  in 
footnote   1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,   Washington,   D.C.    20233. 


For  sale  by  the  Bureau  of   the   Census,  Washington,    D.C. 
Price   15  cents  -  $1.50  per  year 


20233 


U.S.  DEPARTMENT  OF  COMMERCE       John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOUTE  PRODUCTS,  BY  KIND  OF  BUSUESS  A'B  GEOGRAPHIC  AP£A 


Item 


Estimated  sales  of  current  nonth  and  corapariscns 


Aprl  1*^ 
($1,000) 


March 
($1,000) 


April 
1965 


($1,000) 


Percent  change 


April 

1966 

from 

March 

1966 


April 

1966 

from 

April 

1965 


Estimated  sales 
year  to  date 


4  months 
1966 

($1,000) 


Percent 

change 

from 

4  months 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufactures. 
Manufacturer-retailers^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURES  BY  GEOGRAPHIC  AREA 

United  States 

New  England 

Middle  Atlantic 


New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dalcota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah)... 

Pacific^ 

California 

Washington  and  Oregon .^ 


112,020 


100,352 
11,668 


100,352 

7,684 

39,498 
18,896 
20,602 

30,390 

26,458 

3,208 

724 

5,460 
2,970 
2,490 

4,369 

1,729 
2,640 

1,534 

3,221 
1,410 

6,786 
5,936 

850 


130,332 

124,235 
6,097 


124,235 

9,608 

52,047 
23,957 
28,090 

36,936 

32,171 

3,852 

913 

5,686 
3,150 
2,536 

4,140 

1,367 
2,273 


4,063 
1,596 

8,40i 
7,142 
1,262 


110, 161 

99,812 
10,349 


99,812 

7,290 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,055 

615 

5,5M 
2,976 
2,528 

5,193 

2,238 
2,960 

1,397 

3,293 
1,478 

(NA) 

(NA) 

380 


-14 


-7 
+16 

-13 

-21 
-12 

-19 

-17 

-33 


(Z) 
+  13 


(Z) 

+5 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+5 

+18 

-1 
(Z) 
-2 


-23 

-11 


-2 
-5 

(NA) 

(NA) 

-3 


489,289 

458,979 
30,310 


458,979 

36,399 

(NA) 
iNA) 
(NA) 

(NA) 

(NA) 

13,456 

3,652 

22,008 
11,968 

10,040 

15,705 

6,935 
8,770 


6,844 

16,049 
6,296 

(NA) 

(NA) 

4,478 


+3 


+3 
+9 


+3 

(NA) 
(NA) 
(NA) 

(NA) 

(MA) 

+1 

+15 

+3 
-1 
+9 

-15 

-1 
-23 


+14 

+2 
+8 

(HA) 
(NA) 

+1 


''Revised.  Pprelimlnary.  (Z)  Less  than  0.5  percent.  (NA)   Not  available, 

'Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of 
manufacture-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  CONFECTIONERY 


Type  of  product' 


April  1966? 


Pounds 
(1,000) 


Value 
($1,000) 


Average 

value 


April   1965 


Pounds'" 

(1,000) 


Value'' 
($1,000) 


Average 
value 


First  4  months 


Pounds  (1,000) 


Value  ($1,000) 


Percent 
change 

from 

1965 


Percent 
change 

from 

1965 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

poxmd 

Less  than  $0.50  per 
poxjnd 


Bar  goods 

5^  and   10/  specialties 
Bulk  goods^ 


165,1*69 

6,069 
14,646 

32,930 

68,491 
20,823 

22,510 


66,234 

6,154 
7,058 

8,866 

28,430 
9,721 
6,005 


(X) 

$1,014 
.482 

.269 

.415 
.467 
.267 


163,460 

5,992 
13,806 

33, 185 

65,095 
20,705 
24 ,  677 


64,221 

6,117 
6,676 

8,182 

27, 100 
9,584 
6,562 


(X) 

$1,021 
.484 

.247 

.416 
.463 
.266 


729,007 

27,519 
70,528 

147,363 

293,837 

84,207 

100,553 


711,377 

26,539 
67,709 

145,642 

278,500 

84,342 

108,645 


+7 
(Z) 

-7 


300,218 

32,191 
34,813 

40,279 

125,812 
38,397 

23,221 


288,973 

29,791 
34,109 

38,653 

118,263 
33,939 

29,213 


+2 


+6 

(Z) 
-3 


(Z)  Less  than  0.5  percent  change.  ''Revised.  (X)   Not  applicable. 

'Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manxifacturers  reports  sales  by  type  of  product.     Coirpanies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960. 
The  panel  was  enlarged  in  1963;   therefore,   figxires  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963. 
Includes  penny  goods. 

USC0M1-DC  Current  Industrial  Reports  Series  M20C166)-; 


Current      Industrial    Reports/ 

Confectionery  (Including  Chocolate 

Products) 

May  1966 
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Manufacturers'  sales  of  confectionery  and  competitive 
Chocolate  products  were  estimated  at  $101.1  million  in 
May  1966.  This  was  8  percent  below  sales  for  April  1966 
and  19  percent  above  sales  for  May  of  last  year.  Sales 
of  manufacturer-wholesalers  and  chocolate  manufacturers 
at  $96.1  million  were  3  percent  below  sales  for  April 
and  19  percent  above  sales  for  May  1965.  Manufacturer- 
retailers'  sales  were  53  percent  below  the  April  1966 
level  of  $11.2  million  and  15  percent  above  sales  for  May 
of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  indicated  that 
poundage  sales  for  the  first  five  months  of  1966  were  up 
5  percent  compared  with  same  period  last  year.  Poundage 
sales  of  bar  goods  were  up  9  percen-u  compared  with  the 
first  five  months  of  1965  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  9  percent  compared 
with  same  period  last  year.  (See  reverse,  table  2  for 
detailed  statistics.) 

Statistics  presented  in  table  1  of  this  publication 
are  estimated  industry  totals  based  on  reports  from 
approximately  343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  percent  of  the 
sales  of  manufacturer-wholesalers,  87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent  of  the  sales 
of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate  manufacturers 
and  manufacturer-wholesalers  have  been  combined  in  table 
1  as  well  as  in  table  2. 

The  statistics  presented  in  table  2  are  aggregate 
figures  reported  by  a  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  which  in  1960 
accounted  for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation  is  shown  in 
footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE   John  T.  Connor,  Secretory 
BUREAU  OF  THE  CENSUS   A.  Ross  Eckler,  Director 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  CCMPETITIVE  CHOCOLATE  PRODUCTS 

BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  APJJ 

^ 

Estimated  sales  of  current  month  and  comparisons 

1966 

May 
19^5^ 

($1,000) 

Percent 

change 

Estimated  sales 
year  to  date 

-  ,  "  ■       Item 

MayP 
($1,000) 

April'" 
($1,000) 

May 
1966 
from 
April 
1966 

May 

1966 

from 

May 

1965 

5  months 
1966 

($1,000) 

Percent 
change 

from 
5  months 

1965 

ESTIMATED  TOTAL  DOLLAR  SALES 

101,069 

96,082 

4,987 

96,082 

6,832 

40,102 
22,291 
17,811 

28,893 

25,103 

3,029 

761 

4,723 
2,298 

2,425 

4,335 

1,839 
2,496 

1,506 

2,449 

1,066 

6,176 

5,386 

790 

110,657 

99,496 

11,161 

99,496 

7,701 

38,931 
18,876 
20,055 

30,413 

26,463 

3,226 

724 

5,463 
2,970 
2,493 

4,373 

2,103 
2,270 

1,553 

3,221 

1,410 

6,431 

5,578 

853 

84,817 

80,495 
4,322 

80,495 

6,044 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

2,586 

547 

33,754 
1,757 
1,618 

4,077 

1,628 
2,449 

1,225 

2,289 

887 

(NA) 
(NA) 
704 

-o 

-3 

-55 

-3 

-11 

+3 
+18 
-11 

-5 
-5 
-6 

+5 

-14 

-23 

-3 

-1 

-13 

+10 

-3 

-24 
-24 

-4 
-3 

-7 

+19 

rl9 

+15 

+19 

+13 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+17 

+39 

+40 
+31 
+50 

+6 

+13 
+2 

+23 

+7 
+20 

(NA) 

(NA) 

+12 

588,847 

553,853 
34,994 

553,853 

43,248 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

16,503 

4,413 

26,734 
14,266 
12,468 

20,044 

9,148 
10,896 

8,369 

18,498 
7,362 

(NA) 

(NA) 

5,271 

+5 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufactures 

Manufacturer-retailers^ 

+5 
+9 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MAMJFACTURES  BY  GEOGRAPHIC  AREA 

+5 

New  England 

+5 

Middle  Atlantic 

(NA) 

New  York  and  New  Jersey 

(NA) 

(NA) 

(NA) 

Illinois 

(HA) 

Ohio  and  Indiana 

+3 

+18 

West  North  Central 

+S 

Minnesota  Kansas  South  Dakota  and  Nebraska 

+3 

+15 

-11 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 
North  Carolina  and  South  Carolina 

+6 

-21 

Mississippi) 

+16 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ),      

+2 

Mountain  (Arizona,  Colorado,  Idaho, -New  Mexico,  and  Utah)... 
Pacific^ 

+10 
(NA) 

California       

(NA) 

+2 

^Revised.     ^Preliminary,     (Z)  Less  than  0,5  percent,     (NA)  Not  available. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through 
manufacture-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


Table  2.— POUNDAGE 

4ND  DOLLAR  SALES  OF 

SELECTED 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTORERS, 

3Y  TYPE  OF  CONFECTIONERY 

May  1966^ 

May  1965^^ 

First  5  months 

Pounds  (1,000) 

Value  ($1,000) 

Type  of  product-' 

Percent 

Percent 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 

($1,000) 

Average 
value 

1966 

1965^^ 

change 
from 

1965 

1966 

1965' 

change 
from 
1965 

TOTAL  SALES  OF 

SELECTED  ESTAB- 
LISHMENTS  

165,051 

63,975 

141,953 

52,323 

- 

893,318 

853, 142 

+5 

363,644 

341,301 

+7 

Package  goods  made  to 
retail  at: 

$1.00  or  more  per 
pound 

3,205 

2,920 

$0,911 

2,601 

2,442 

$0,939 

30,724 

28,952 

+6 

35,111 

32,233 

+9 

$0.50  to  $0.99  per 
pound 

15,243 

7,358 

.483 

10,514 

4,833 

.460 

85,831 

78,223 

+10 

42,  195 

38,942 

+8 

Less  than  $0.50  per 
pound 

32,666 

8,586 

.263 

29,770 

7,539 

.253 

179,925 

175,412 

+3 

48,734 

46, 197 

+5 

Bar  goods 

5«(  and  Wii   speoilaties 
BuUk  goods^ 

65,942 
25,453 
22,542 

27,212 

11,656 

6,243 

.413 
.458 
.277 

56,805 
19,110 
23,153 

22,999 
8,460 
6,050 

.405 
.443 
.261 

364,757 
109,402 
122,679 

335,305 
103,452 
131,798 

+9 
+6 
-7 

152,804 
50,443 
34,357 

141,262 
47,399 
35,268 

+8 
+6 
-3 

(Z)  Less  than  0.5  percent  change.      Revised.     (X)  Not  applicable. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  t>-pe  of  product.  Companies 
renorting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  i"  WoO. 
The  panel  was  enlarged  in  1963;  therefore,  figures  In  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963, 

^Includes  penny  goods. 
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Manufacturers'  sales  of  confectionery  and  competitive 
chocolate  products  were  estimated  at  $102.8  million  in 
June  1966.  This  was  1  percent  above  sales  for  May  1966 
and  8  percent  above  sales  for  Jiine  of  last  year.  Sales 
of  manufacturer-wholesalers  and  chocolate  manxofacturers 
at  $98.8  million  were  3  percent  above  sales  for  May  and 
8  percent  above  sales  for  June  1965.  Manufacturer- 
retailers'  sales  were  20  percent  below  the  May  1966  level 
of  $5.0  million  and  approximately  the  same  sales  level 
as  for  June  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer- 
wholesalers  and  chocolate  manufacturers  indicated  that 
poundage  sales  for  the  first  six  months  of  1966  were  up 
5  percent  compared  with  same  period  last  year.  Poundage 
sales  of  bar  goods  were  up  10  percent  compared  with  the 
first  six  months  of  1965  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  10  percent  com- 
pared with  same  period  last  year.  (See  reverse,  table  2 
for  detailed  statistics.) 

Statistics  presented  in  table  1  of  this  publication 
are  estimated  industry  totals  based  on  reports  from  ap- 
proximately 343  manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  percent  of 
the  sales  of  manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100  percent  of  the 
sales  of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate  manufacturers 
and  manufacturer-wholesalers  have  been  combined  in  table 
1  as  well  as  in  table  2. 

The  statistics  presented  in  table  2  are  aggregate  fig- 
ures reported  by  a  group  of  large  manufacturer-wholesalers 
and  chocolate  manufacturers  which  in  1960  accounted  for 
about  66  percent  of  the  sales  of  these  classes  of  pro- 
ducers. A  fiorther  explanation  is  shown  in  footnote  1 
for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C. 
Price  15  cents  -  $1.50  per  year 


20233 


U.S.  DEPARTMENT  OF  COMMERCE       John  T.  Connor,  Secretary 
BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  comparisons 


Jione 
($1,000) 


May 
($1,000) 


June 
1905'- 


($1,000) 


Percent  change 


June 

1966 

from 

May 

1966 


June 
1966 
from 
June 
1965 


Estijnated  sales 
year  to  date 


6  months 
1966 

($1,000) 


Percent 

change 

from 

6  months 

1965 


ESTIMATED  TOTAL  DOLIAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States. 
New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia,  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas) 

Mountain   (Arizona,   Colorado,  Idaho , ^ewTlexico ,    and  Utah)... 

Pacific^ 

California 

Washington  and  Oregon 


102,808 

98,841 
3,967 


98,8<ll 

6,837 

39,377 
21,720 
17,657 

32,712 

29,316 

2,669 

727 

4,034 
1,964 
2,070 

4,431 

2,072 
2,359 


1,484 

2,335 
995 

6,636 
5,882 

7^4 


101,384 

96,397 
4,987 


96,397 

6,862 

40,113 
22,502 
17,611 

29,013 

25,220 

3,031 

762 

4,740 
2,298 
2,442 

4,453 

1,850 
2,603 

1,502 

2,457 
1,067 

6,190 

5,399 

791 


91,106 
3,957 


91,106 

6,477 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

2,849 

597 

3,799 

1,977 
1,822 

4,251 


1,890 
2,361 

1,397 

2,334 
1,002 

(NA) 
(NA) 


+3 

(Z) 

-2 
-3 
(Z) 

+13 
+16 
-12 

_5 

-15 
-15 
-15 

(Z) 

+12 
-9 


+8 
(Z) 


+6 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

-6 

+22 


+10 
(Z) 


(NA) 
(NA) 


653,085 
38,757 


653,085 

50,115 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

19,174 

5,141 

30,785 
16,230 
14,555 

24,593 

11,231 
13,362 

9,S49 

20,841 
8,358 

(NA) 
(NA) 


+6 


+6 
+7 


+5 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+2 

+19 

+8 

+2 

+15 


+7 

-18 


+2 
+8 

(NA) 
(NA) 


Revised.     ^Preliminary.     (Z)  Less  than  0.5  percent.     (NA)  Not  available. 
^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of 
manufacturer-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product^ 


June  1966^^ 


Pounds 
(1,000) 


Value 
$1,000) 


Average 
value 


Pounds 
( 1 ,000) 


Value 
($1,000) 


Average 
value 


First  6  months 


Pounds  (1,000) 


Percent 

change 

from 

l^"lr,' 


Value  ($1.::;' 


1956 


Percent 

change 

from 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  


Package  goods  made  to 
■retail  at: 
$1,00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5<^  and  10^  specialties 
Bulk  goods^ 


179,179 


2,284 
18,254 

36,559 

72,077 
26,656 
23,349 


2,041 
8,607 

9,715 

29,008 

12,294 

5,333 


f.579 


894 


.265 

.403 
.461 
.271 


lt,4,118 


2,139 

15,309 

32,800 

60,065 
25,817 
27,988 


$.37 


1,906 

7,420 

8,424 

24,337 

11,762 

7,241 


.257 

.405 
.455 
.259 


lp72,;40 

33,008 
104,084 

216,744 

436,880 
135,917 
145,907 


1P17 


31,091 
93,532 

208,212 

395,370 
129,259 
159,786 


+10 
+5 
-9 


i42S,?2^ 


37,152 
50,801 

58,760 

178,213 
62,724 
40,677 


02.301 


34,139 
46,362 

54,621 

165,599 
59,161 
42,509 


+9 

+10 
+8 


Revised.     (X)  Not  applicable. 

'Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960. 
The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963, 

^Includes  penny  goods. 
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FOR  RELEASE:     October  11,    19b6 
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SERIES:    M20C(66)-7 


Manufacturers'  sales  of  confectionery  and  competitive  chocolate  prod- 
ucts were  estimated  at  $74.5  million  in  July  1966.  This  was  27  percent 
below  sales  for  June  1966  and  2  percent  below  sales  for  July  of  last  year. 
Sales  of  manufacturer-wholesalers  and  chocolate  manufacturers  at  $70.9 
million  were  28  percent  below  sales  for  June  and  2  percent  below  sales 
for  July  1965.  Manufacturer-retailers'  sales  were  9  percent  below  the 
June  1966  level  of  $4.0  million  and  approximately  the  same  sales  level  as 
for  July  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers 
and  chocolate  manufacturers  indicated  that  poundage  sales  for  the  first 
seven  months  of  1966  were  up  5  percent  compared  with  same  period  last 
year.  Poundage  sales  of  bar  goods  were  up  10  percent  compared  with  the 
first  seven  months  of  1965  and  poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  10  percent  compared  with  same  period  last  year. 
(See  reverse,  table  2  for  detailed  statistics.) 

Statistics  presented  in  table  1  of  this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately  343  manufacturers  of  con- 
fectionery and  competitive  chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer-retailers, 
and  100  percent  of  the  sales  of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate  manufacturers  and  manu- 
facturer-wholesalers have  been  combined  in  table  1  as  well  as  in  table  2. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by 
a  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers 
which  in  1960  accounted  for  about  66  percent  of  the  sales  of  these  classes 
of  producers.    A  further  explanation  is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233. 


For  saleby  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents    -    $1.50  per  year 


ffM^  U.S.  DEPARTMENT  OF  COMMERCE       John  T.  Connor,  Secretary 
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Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATL  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AP£A 


Estimated  sales  of  current  nonth  and  comparisons 


1966 


July 


($1,000) 


June 


($1,000) 


July_ 
1965^ 


($1,000) 


Percent  change 


July 
1966 
from 
June 
1966 


July 
1966 
from 
July 
1965 


Estimated  sales 
year  to  date 


7  months 
1966 

($1,000) 


Percent 
change 

from 
7  months 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers  ^ ,,..,, 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic. 


New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 


Iowa  and  Missouri. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia,  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  JJew  Mexico,  and  Utah).. 

Pacific^ 

California 

Washington  and  Oregon 


74,547 


70,945 
3,602 


70,945 

4,359 

25,284 
13,254 

12,030 

25,731 

22,987 

2,226 

518 

2,958 
1,396 
1,562 

4,438 

1,787 
2,651 

1,084 

1,850 
735 

4,506 

3,801 
705 


102,713 

98,746 
3,972 


98,746 

6,885 

39,418 
21,783 
17,635 

32,363 

28,970 

2,670 

723 

4,017 
1,955 
2,062 

4,432 

2,073 
2,359 

1,484 

2,527 
995 

6,625 

5,871 
754 


76,065 

72,435 
3,630 


72,435 

5,059 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

2,479 

475 

3,042 
1,412 
1,630 

4,136 

1,584 
2,552 

1,226 

1,992 
811 

(NA) 

(NA) 
634 


-28 

-37 

-36 
-39 
-32 

-20 
-21 
-17 
-28 

-26 
-29 
-24 

(Z) 

-14 
+12 


-14 


(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

-10 

+9 

-3 
-1 
-i. 


+13 

+4 


-7 
-9 

(NA) 
(NA) 

+11 


766,575 

724,211 
42,364 


724,211 

54,522 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

21,401 

5,655 

33,726 
17,617 
16,109 

29,032 

13,019 
16,013 

10,933 

22,883 
9,093 

(KA) 

(NA) 

6,731 


+5 
+7 


+5 

+3 

(NA) 
(NA) 
(NA) 

(NA) 
(NA) 

+1 
+18 

+7 

+2 

+13 


+7 
-15 


+2 
+7 

(NA) 

(NA) 

+5 


Revised 


Preliminary, 


(Z)  Less  than  Q.'i  percent 


(NA)  Not  available. 


^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of 
manufactxirer-operated  stores  in  1960, 
^Does  not  include  Alaska  and  Hawaii. 


their  goods  directly  to  the  consumer  through 


Table  2,— POUNDAGE  AND  DOLLAR  SALIS  OF  SELECTED  MANUFACTURER -WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONHIY 


First  7  months 

Pounds  (1,000) 

Value  ($1,OOCO 

Type  of  product^ 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1966P 

1965^ 

Percent 
change 

from 

1965 

1966P 

1965^ 

Percent 
change 

from 

1965 

TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  

Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

128,411 

1,550 
12,184 

29,021 

51,726 
15,998 
17,932 

47,568 

1,552 
5,705 

7,737 

20,289 
7,223 
5,062 

.370 

1.001 
.468 

,267 

,392 
,451 
.282 

130,754 

1,910 
10,983 

30,514 

50,623 
14,953 
21,771 

47,064 

1,617 
5,257 

7,99? 

19,442 
6,708 
6,045 

.360 

.847 
.479 

.262 

.384 
.449 

.278 

1,200,872 

34,447 
116,455 

245,765 

488,458 
151,917 
163,830 

1^^^8,014 

33,001 
104,515 

238,726 

445,993 
144,222 
181,557 

+5 

+4 
+11 

+3 

+10 

+5 
-10 

476,095 

38,894 
56,527 

66,497 

198,488 
69,948 

45,741 

449,455 

35,756 
51,619 

62,616 

185,041 
65,869 

48,554 

+6 

+9 

$0.50  to  $0.99  per 
pound 

+10 

Less  than  $0.50  per 

+6 

Bar  goods 

+7 

H   and  10^  specialties 
Bulk  goods^ 

+6 
-6 

'Revised,     ^Preliminary     (X)  Not  applicable. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960. 
The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963. 
Includes  penny  goods. 
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Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $116.1  million  in  August  1966. 
This  was  55  percent  above  sales  for  July 
1966  and  11  percent  above  sales  for  August 
of  last  year.  Sales  of  manufacturers- 
wholesalers  and  chocolate  manufacturers  at 
$112.2  million  were  57  percent  above  sales 
for  July  and  1 1  percent  above  sales  for 
August  1965.  Manufacturer-retailers'  sales 
were  10  percent  above  the  July  1966  level  of 
$3.6  million  and  9  percent  above  sales  for 
August  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  eight  months  of  1966  were  up 
6  percent  compared  with  same  period  last 
year.  Poundage  sales  of  bar  goods  were  up 
11  percent  compared  with  the  first  eight 
months  of  1965  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  12  percent  compared  with  same  period 
last  year.  (See  reverse,  table  2  for  detailed 
statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturer-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 


Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as  well 
as  in  table  2. 


The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation 
is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233.  


For  sale  by  theBureauof  the  Census,  Washington,  D.C.  20233 
Price  15  cents    -    $1.50  per  year 
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Table  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  comparisons 


August 
(*1,000) 


($1,000) 


August 
1965^ 


($1,000) 


Percent  change 


August 
1966 
from 
July 
1966 


August 
1966 
from 

August 
1965 


Estimated  sales 
year  to  date 


8  months 
1966 

($1,000) 


Percent 

change 

from 

8  months 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers-^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  (Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missoiu'i 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah)... 

Pacific^ 

California 

Washington  and  Oregon 


116,132 

112,192 
3,940 


112,192 

8,571 

45,741 
22,235 
23,506 

35,195 

31,279 

3,104 

812 

4,548 
2,303 
2,245 

6,468 

2,a3 

4,255 


2,269 

1,046 

C,782 

5,877 

905 


74,821 

71,234 
3,587 


71,234 

4,624 

25,308 
13,251 
12,057 

25,731 

22,987 

2,226 

518 

2,958 
1,396 
1,562 

4,438 

1,787 
2,651 


1,850 

735 

4,506 

3,801 

705 


104,941 

101,315 
3,626 


101,315 

8,647 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,262 

579 

3,849 
1,960 
1,889 

4,720 

2,031 
2,689 

1,554 

2,255 
922 

(NA) 
(NA) 
802 


+55 


+57 
+10 


+85 

+81 
+68 
+95 

+37 
+36 
+39 

+57 

+54 
+65 
+44 

+46 

+24 
+61 


+23 
+42 

+51 
+55 
+28 


+11 


+11 
+9 


(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

-5 

+40 

+18 
+18 
+19 

+3' 

+9 
+58 


+1 
+13 

(NA) 
(NA) 

+13 


882,981 


836,692 
46,289 


836,692 

63,358 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

24,505 

6,467 

38,274 
19,920 
18,354 

35,500 

15,232 
20,268 

12,505 

25,152 
10,139 

(NA) 

(NA) 

7,636 


+6 
+7 


+3 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

(Z) 

+20 

+B 

+4 

+13 

(Z) 

+8 
-16 


+10 

+2 
+7 

(NA) 
(NA) 

+6 


Revised. 


Preliminary.    (Z)  Less  than  0.5  percent. 


(NA)  Not  available. 


^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of 
manufacturer-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONHiY 


P 

^   ,  o.'  ^r 

First  8  months 

Type  of  product^ 

Pounds    (1,000) 

Percent 
change 

from 

1965 

Value   ($1,000) 

Percent 
change 

from 
1965 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

AvcraiTe 
value 

19dd 

1965^ 

1966 

1965^ 

TOTAL  SALES 
OF  SELECTED 
ESTABLISH- 
MENTS  

Package  goods 
made  to  retail 
at: 
$1.00  or  more 

per  pound 

$0. 50  to  $0. 99 

per  pound 

Less  than 
$0. 50  per 

197,894 

2,787 
22,823 

38,739 
81,811 

25,324 

26,410 

77,385 

2,779 
10,894 

10,484 
34,417 

10,993 
7,818 

$.391 

0.997 
.477 

.271 
.421 

.434 
.296 

177,514 

3,147 
17,359 

39,677 
68,203 

19,603 
29,525 

67,830 

2,881 
8,297 

10,656 
28,859 

9,020 
8,167 

$.382 

0.915 
.478 

.269 
.423 

.460 
.277 

1,401,031 

37,495 
139,353 

284,051 
570,710 

179,127 
190,295 

1,325,528 

36,148 
121,874 

278,403 
514,196 

163,825 
ai,082 

+6 

+4 
+14 

+2 
+11 

+19 

-10 

553,768 

41,693 
67,450 

76,6a 
233,111 

81,311 
53,582 

517,335 

38,637 
59,916 

73,272 
213,900 

74,889 

56,721 

+7 

+8 
+13 

+5 

Bar  goods 

5i  and  ICyf 

specialties 

Sulk  goods^ 

+9 

+9 
-6 

^Preliminary,     Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Coapanies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960. 
The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963. 

^Includes  penny  goods. 
USCCMM-DC  Current  Industrial  Reports  Series  M20C(66)-8 


Current      Industrial  Reports 

Confectionery  (Including  Chocolate    ' 

Products)  ^^^"^^ 

September  1966  (  ^^b  i4  1967  j 


FOR  RELEASE:    November  30,  1966 


.'  Z-  ^J  ^^ 


SERIES:    M20C(66)-9 


Manufacturers'  sales  of  confectionery  and  competitive  chocolate  prod- 
ucts were  estimated  at  $176.4  million  in  September  1966.  This  was  51 
percent  above  sales  for  August  1966  and  8  percent  above  sales  for  Sep- 
tember of  last  year.  Sales  of  manufacturer-wholesalers  and  chocolate 
manufacturers  at  $172.2  million  were  52  percent  above  sales  for  August 
and  9  percent  above  sales  for  September  1965.  Manufacturer-retailers' 
sales  were  20  percent  above  the  August  1966  level  of  $3.5  million  and  1 
percent  above  the  sales  for  September  of  last  year. 

Reports  from  a  selected  group  of  large  manufacturer-wholesalers 
and  chocolate  manufacturers  indicated  that  poundage  sales  for  the  first 
nine  months  of  1966  were  up  7  percent  compared  with  same  period  last 
year.  Poundage  sales  of  bar  goods  were  up  13  percent  compared  with  the 
first  nine  months  of  1965  and  poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  14  percent  compared  with  same  period  last  year. 
(See  reverse,  table  2  for  detailed  statistics.) 

Statistics  presented  in  table  1  of  this  publication  are  estimated  industry 
totals  based  on  reports  from  approximately  343  manufacturers  of  con- 
fectionery and  competitive  chocolate  products.  In  1957,  these  monthly 
respondents  accounted  for  approximately  90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of  sales  of  manufacturer-retailers, 
and  100  percent  of  the  sales  of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate  manufacturers  and  manu- 
facturer-wholesalers have  been  combined  in  table  1  as  well  as  in  table  2. 

The  statistics  presented  in  table  2  are  aggregate  figures  reported  by 
a  group  of  large  manufacturer -wholesalers  and  chocolate  manufacturers 
which  in  1960  accounted  for  about  66  percent  of  the  sales  of  these  classes 
of  producers.    A  further  explanation  is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents    -    $1.50  per  year 


f -SAS  «• 


U.S.  DEPARTMENT  OF  COMMERCE  John  T.  Connor,  Secretary 
William  H.  Shaw.  Asst.  Secy.,  Economic  Affairs 
BUREAU   OF  THE    CENSUS   A.  Ross  Eckler.  Director 


Table   1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,    BY  KIND  OF  BUSI'SSS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  comparisons 


September 
($1,030) 


August 
($1,000) 


September 
196  S'" 


($1,000) 


Percent  change 


September 

1966 

from 

August 

1966 


September 

1966 

from 
September 

1965 


Estimated  sales 
year  to  date 


9  months 
1966 

{$1,0X) 


Percent 
change 

from 
9  months 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers  1 


ESTIMATED  TOTAL  SALES  OF  MAiroPAOTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic. 


New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West 

Virginia,  North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  an 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklaho.Tia, 
and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and 
Utah) 

Pacific^ 

California 

Washington  and  Oregon 


176,422 


172,192 
^,230 


172,192 

10,272 

72,584 
J2,777 
39,807 

59,200 

51,871 
6,059 
1,270 

5,501 
2,920 
2,581 

7,184 

3,221 

3,963 

2,537 
4,624 

1,216 

9,074 
7,645 
1,429 


116,912 


113,383 
3,529 


113,383 

8,844 

46,281 
22,794 
23,487 

35,426 

31,527 

3,089 

310 

4,535 
2,302 
2,233 

6,451 

2,201 
4,250 


1,603 

2,265 

1,197 
6,781 


158,512 
4,170 


158,512 

12,714 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

4,977 

1,119 

5,305 
2,745 
2,560 

7,498 

2,600 
4,898 


2,409 
4,110 

1,369 

(NA) 

(NA) 

1,475 


+51 


+52 
+20 


+52 

+16 

+57 
+44 
+69 

+67 
+65 
+96 
+57 

+21 
+27 

+16 

+11 


+  58 
+104 


+34 
+30 


+8 


+9 
+1 


-19 

(NA) 
(NA) 
(•NA) 

(NA) 
(NA) 
+22 
+13 

+4 
+6 
+1 


+24 
-19 


-11 

(NA) 

(NA) 

-3 


1,060,183 

1,010,075 
50,108 


1,010,075 

73,903 

(■•iA) 
(NA) 
(NA) 

(NA) 

(flA) 

30,549 

7,735 

43,762 
22,839 
20,923 

42,667 

18,441 
24,226 

15,073 
29,772 

11,506 

(NA) 

(NA) 

9,064 


+6 
+5 


+6 

(Z) 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+3 

+19 

+7 

+4 

+12 


+10 
-8 


+6 

(NA) 

(HA) 
+4 


(NA)  Not  available. 


Preliminary. 


Revised. 


(Z)Less  than  0.5  percent. 


^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer  through 
manufacturer-operated  stores  in  1930. 
^Does  not  include  Alaska  and  Hawaii. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTirRERS ,  BY  TYPE  OF  CONFECTIC»JERY 


Type  of  product^ 


September  1966^ 


Pounds 
(1,000) 


Value 
($1,030) 


Average 
value 


September  1965 


Pounds 
(1,030) 


Value 
($1,030) 


Average 
value 


First  9  months 


Pounds  (1,000) 


Percent 
change 

from 
19c; 


Value    ($1,003' 


.,.P 


Percent 
change 

from 
19c  _- 


TOTAL  SALES  OF 
SELECTED  ESTAB- 
LISHMENTS  


Package  goods  made  to 
retail  at: 
$1.00  or  more  per 

pound 

$0.50  to  $0.99  per 

pound 

Less  than  $0.50  per 
pound 


Bar  goods 

5/  and  10^  specialties 
Bulk  goods^ 


305,062 

7,384 
43,501 

71,293 

119,890 
28,432 
34,562 


127,083 


7,654 
21,032 

20,883 

53,551 
13,146 
10,847 


(X) 

$1,037 
.483 

.293 

.447 
.462 
.314 


267,902 

7,108 
35,071 

65,227 

100,585 
25,189 
34,722 


108,608 

7,o;i 

16,601 

19,088 

43,933 
11,562 
10,373 


(XI 

$.992 
.473 

.293 

.437 
.459 
.299 


45,240 
182,301 

356,123 

693,221 
207,542 
225,570 


1,593,430 

43,256 
156,94' 

343,630 

614,781 
189,014 
245,804 


682.435 


49,665 
88,181 

97,719 

28" . 594 
94,-37 
64,539 


62 ',943 


45,688 
76,517 

92,360 

257.833 
86,451 
67,094 


+9 
+15 

+* 

+12 

+10 

-4 


Preliminary. 


Revised. 


(X)  Not  applicable. 


^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type 
reporting  such  detail  acco'inted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classei 
The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published 
for  years  prior  to  1953. 

^Includes  penny  goods. 


of  product.     Companies 
of  manufacturers  in  1960. 
in  Current  Industrial  Reports 


USCOMM-DC 


Current      Industrial    Repor^ts 


Confectionery,  Including  Chocolate 

Products 


0]:-„V. 


FOR  RELEASE:    December  27,  1966 


(    FEB   14  1967'    \ 
October  1966      \^u^^^$l^ 

i^a^^ — 


SERIES:    M20C(66)-10 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $162.8  million  in  October  1966. 
This  was  10  percent  below  sales  for  Sep- 
tember 1966  and  6  percent  above  sales  for 
October  of  last  year.  Sales  of  manu- 
facturers-wholesalers and  chocolate  manu- 
facturers at  $157.9  million  were  11  percent 
below  sales  for  September  and  6  percent 
above  sales  for  October  1965.  Manu- 
facturer-retailers' sales  were  15  percent 
above  the  September  1966  level  of  $4.2 
million  and  4  percent  above  sales  for 
October  of  last  year. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  ten  months  of  1966  were  up 
7  percent  compared  with  same  period  last 
year.  Poundage  sales  of  bar  goods  were  up 
12  percent  compared  with  the  first  ten 
months  of  1965  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  12  percent  compared  with  same  period 


last  year.    (See  reverse,  table  2  for  detailed 
statistics.) 

Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturers-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as  well 
as  in  table  2. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer- wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation 
is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce.  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents    -    $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  John  T.  Connor,  Secretary 
William  H.  Shaw,  Asst,  Secy.,  Economic  Affairs 


Table  1. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,   BY  KIND  OF  BUSINESS  AND  GEOCKAFrilC  AREA 


Estimated  sales  of  current  month  and  con?>arison3 


October^ 
($1,000) 


September 
($1,000) 


October 
1965'' 


($1,000) 


Percent  change 


October 

1966 

from 

September 

1966 


October 
1966 
from 

October 
1965 


Estimated  sales 
year  to  date 


10  months 
1966 

($1,000) 


Percent 

chaise 

from 

10  raonthc 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers  ^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States. 
New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah)... 

Pacific^ 

California 

Washington  and  Oregon 


162,801 


157,921 
<i,880 


157,921 

12,52^ 

58,883 
27,110 
31,773 

53,755 

M,  227 

5,581 

9^7 

6,581 

3,273 
7,382 

2,937 

3,611 

4,701 
1,693 

8,791 
7,335 
l,<i56 


181,751 

177,521 
<;,230 


177, 521 

13,320 

72, 580 
32,773 
39,807 

61,472 

52,481 

7,650 

1,341 


501 
920 
581 


3,222 
3,963 

2,537 

4,624 
1,370 

8,932 
7,549 
1,383 


153,642 

148,963 
4,679 


148,963 

12,118 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

6,073 

895 

6,036 
2,929 

3,107 

6,354 

2,445 
3,909 


4,119 
1,613 

(NA) 

(NA) 

1,325 


-10 


-11 
+15 


-11 


-19 
-17 
-20 

-13 
-10 
-27 
-29 

+20 
+13 
+27 

+3 

-9 
+12 


+2 
+24 

-2 
-3 

+5 


+6 


+6 
+4 


+6 

+3 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

-8 

+6 

+9 

+13 

+5 

+16 

+20 
+14 


-12 

+14 
+5 

(NA) 
(NA) 

+10 


1,228,313 

1,173,325 
54,988 


1,173,325 

89,475 

(NA) 
(NA) 

(NA) 

(NA) 

(NA) 

37,721 

8,753 

50,343 
26,147 
24,196 

50,050 

21,379 

28,671 

18,684 

34,473 
13,353 

(NA) 
(NA) 

10,474 


+7 


+7 
+5 


(NA) 
(NA) 
(NA) 

(NA) 
(NA) 

+6 
+18 

+8 

+5 

+11 


+11 
-5 


+5 
+7 

(NA) 
(NA) 

+^ 


Revised.  Preliminary.  (Z)  Less  than  0.5  percent 

^Includes  retailers  with  two  or  more  outlets  who  sold  approxi 
manufacturer-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


(NA)  Not  available, 
mately  75  percent  of 


their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF  COKFECTIOIERY 


P 

^r 

First  10  months 

Pounds 

1,000) 

Percent 
change 

Value 

$1,000) 

Percent 

change 

Pounds 

Value 

Average 

Pounds 

Value 

Average 

1966 

1965^ 

from 

1966 

1965^ 

from 

(1,000) 

($1,000) 

value 

(1,000) 

($1,000) 

value 

1965 

1965 

TOTAL  SALES 

OF  SELECTED 

ESTABLISH- 

MENTS  

256,286 

106,747 

- 

247,758 

100,610 

(X) 

1,973,879 

1,341,188 

+7 

790,587 

726,553 

+9 

Package  goods 

made  to  retail 
at: 
$1.00  or  more 

per  pound 

8,615 

8,600 

$0,998 

7,911 

7,475 

$0,945 

53, 867 

51,167 

+5 

58,242 

53,163 

+10 

$0.50  to  $0.99 

per  pound 

40,054 

19,380 

0.484 

38,044 

18,053 

0.475 

222,604 

194,989 

+14 

107,685 

94,570 

+14 

Less  than 

$0.50  per 

pound 

47,750 

14,091 

0.295 

49,175 

14,239 

0.290 

409,624 

392,805 

+4 

112,790 

106,599 

+6 

Bar  goods 

100,242 

43,130 

0.430 

92,493 

39,910 

0.431 

793,470 

707,274 

+12 

330,727 

297,943 

+11 

5i  and  \Qi 

specialties 

22,548 

10,589 

0.470 

20,469 

9,470 

0.463 

231,176 

209,483 

+10 

105,555 

95,921 

+10 

Bulk  goods^ 

37,077 

10,957 

0.296 

39,666 

11,463 

0.289 

263,138 

285,470 

-8 

75,588 

78,557 

-4 

Preliminary.  Revised. 

■^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.      Conpanies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960. 
The  panel  was  enlarged  in  1963;   therefore,    figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963. 

^Includes  penny  goods. 

USCOM^DC  Current  Industrial  Reports  Series  rG0C(66)-10 


Current      Industrial    Reports 

Confectionery,  Including  Chocolate 


DtWET 


FOR  RELEASE:     January  23.  1967 


Products 

November  1966 

0255 


SERIES:    M20C(66)-11 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $169.9  million  in  November 
1966.  This  was  less  than  1  percent  below 
sales  for  October  1966  and  16  percent 
above  sales  for  November  of  last  year. 
Sales  of  manufacturers-wholesalers  and 
chocolate  manufacturers  at  $160.9  million 
were  3  percent  below  sales  for  October 
and  15  percent  above  sales  for  November 
1965.  Manufacturer-retailers'  sales  were 
88  percent  above  the  October  1966  level  of 
4.8  million  and  4.7  percent  above  sales  for 
November  of  last  year. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  the  first  eleven  months  of  1966  were  up 
8  percent  compared  with  same  period  last 
year.  Poundage  sales  of  bar  goods  were  up 
13  percent  compared  with  the  first  eleven 
months  of  1965  and  poundage  sales  of 
package  goods  retailing  above  50  cents  were 
up  12  percent  compared  with  same  period 


^^.  INST.  Tt\^, 
MAR  21  1967 

last  year.    (See  reverse,  table  2  for  detailed 
statistics.) 

Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of  manu- 
facturer-wholesalers, 87  percent  of  sales 
of  manufacturers-retailers,  and  100  percent 
of  the  sales  of  chocolate  manufacturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as  well 
as  in  table  2. 

The  statistics  presented  in  table  2  are 
aggregate  figures  reported  by  a  group  of 
large  manufacturer- wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation 
is  shown  in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.  20233, 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents    -    $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  John  T.  Connor.  Secretary 
William  H.  Shaw.  Asst.  Secy..  Economic  Affairs 
BUREAU    OF  THE   CENSUS   A.  Ross  Eckler.  Director 


Table   1. --DOLLAR  SALES  OF   CONFECTIONERY  AND  COMPETITTVE  OHOCOLATE  PRODUCTS,    BY  KIND  CF  Bl'SIMESS  AI3D  GEOGRAPHIC  AFEA 


EstLriateJ   ^:-.le:: 


o'jrre.i^  .T.onth  and  corKparisoriS 


November" 

($1,000) 


October 

^$1,000) 


November 
1965^ 


($1,000) 


Percent  change 


November 

1966 

from 
'October 

1%6 


November 
1966 
from 

November 
1965 


Esti-Tated  sales 
:rear  to  date 


11  months 
1966 

($1,000) 


Perce  r.t 

chaii^-'. 

fror 
11  montr 

19^: 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers. 
Manufacturer-retailers^ 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA 


United  States. 
New  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 


Iowa  and  Missoxjri. 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  Wect  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  {Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 

Texas) .i-,-. .-  .  r.  .v .  r 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) . 

Pacific^ 

California 

Washington  and  Oregon 


169,936 

160,910 
'^,017 


loO,919 

11,971 

b2,774 
33,617 
29,157 

45,813 
39,346 

5,J37 
1,130 

li,C)?4 


4,825 
3,2^;i 

•^  ,-'■•'■ 

!.U-.L 

4,329 

7    "^?^ 
2 .  00^ 


170,776 

165,989 
4,787 


lc.5,989 

12,336 

66,374 
33,846 
32,528 

54,372 

47,332 

6,093 

947 

6,579 
3,308 
3,271 

7,558 

2,934 
4,624 


3,581 

4,701 
l,o'i3 

8,795 

7   335 
l,4c.O 


146,252 

140,105 
6,147 


140,105 

13,165 

(NA) 
(HA) 
(NA) 

(NA) 

(NA) 

5,136 

958 

9,812 

5.570 
4,242 

7,184 

2,498 
4,686 

3,492 

5,311 
2,615 

(HA) 

(HA) 

1,735 


(Z) 


+25 
-.-80 

•►6 

(Z) 

+r7 


+16 


+15 

+47 


1,406,224 

1,342,312 
63,912 


-3 

+15 

1,342,312 

-3 

-9 

101,258 

-5 

-1 

-10 

(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
(NA) 

-16 
-17 
-12 

(NA) 

(NA) 

+4 

(NA) 

(NA) 

43,570 

+19 

+18 

9,883 

+«8 

+12 

61,365 

+94 

+15 

32,568 

+41 

+9 

28,797 

+4 

+9 

58,090 

+4 

+22 

24,415 

+4 

+3 

33,675 

+10 

+16 

(NA) 
(HA) 
+16 


21,895 

40,330 
16,399 

(NA) 

(NA) 

12,482 


(NA) 
(MA) 
(NA) 

(NA) 

(H« 

+7 

+18 

+8 

+7 

+10 


+9 

(NA) 

(NA) 

+6 


(NA)    Not  available. 


Preliminary. 


Revised. 


(Z)  Less  than  0.5  percent. 


^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent 
manufactui'er-operated  stores  In  1960.    ^Does  not  include  Alaska  and  Hawaii. 


of  their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  CF  CONFECTIONERY 


,P 

_r 

First  11  months                                               1 

Type  of  product^ 

Pounds    (1,000) 

Percent 
change 
from 
.    1965 

Value    f  $1,000) 

Percent  1 

change    1 
from      ■ 

Pounds 

(1,000) 

Value 

($1,000) 

Average 

value 

Pounds 

(1,000) 

Value 

($1,000) 

Average 

value 

1966 

19,5^ 

1966 

1965"" 

TOTAL  SALES  OF 
SELECTED 
ESTABLISHMENTS 

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0.50 
per  pound 

223,535 

16,115 
35,035 

46,685 

■  •  ■ ,  '111 

32.219 
)0,180 

99,136 

18,204 

17,104 

13,460 
il,647 

10,085 

8,636 

(X) 

$1,129 

0.488 

0.288 
0.431 

0.454 
0.286 

200,650 

17,000 

32,402 

44,516 
51,170 

19,063 
28,493 

87,474 

17,287 

15,194 

12,872 
25,178 

8,706 
8,237 

i:0 

$1,017 

0.469 

0.289 
0.425 

0.457 
0.  28'^ 

2,199,011 

69,696 

257,650 

459,033 
865,991 

253,275 

2'>;.'66 

2,041,838 

63,167 

227,391 

437,321 
766,450 

228,546 

313,963 

+8 

+2 

+13 

+5 
+13 

+11 

890,392 

76,252 

124,795 

127,321 
362,339 

115.544 
84,141 

814,027 

70,450 

100,764 

119,471 
322,921 

101t,627 

86,794 

+9 

+8 

+14 

+7 
-12 

+10 
-3 

5^  and  1C»^ 

specialties 

Bulk  goods^ 

Preliminary.     Revised. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manul'aotui-ers  reports  sales  by  t;,-pe  of  produce,      .'ccipaiiies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  196C. 
panel  was  enlarged  in  1963;   therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports 
for  years  prior  to  1963, 

^Incl'jdes  penny  goods. 


USCOf*l-DC 


Current  Industrial  Reports  Series  M2CX:(t<c"  - 


FOR  RELEASE:    February  14,  1967 


Current      Industrial    Reports 

Confectionery,  Including  Chocolate 

Products 

December  1966 


SERIES:    M20C(66)-12 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $142.4  million  in  December 
1966.  This  was  16  percent  below  sales  for 
November  1966  and  8  percent  above  sales 
for .  December  of  last  year.  Sales  of 
manufacturers-wholesalers  and  chocolate 
manufacturers  at  $128  million  were  20 
percent  below  sales  for  November  and  8 
percent  above  sales  for  December  1965. 
Manufacturer-retailers'  sales  were 61  per- 
cent above  the  November  1966  level  of  $8,9 
million  and  16  percent  above  sales  for 
December  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  1966  were  up  7  percent  compared  with 
same  period  last  year.  Poundage  sales  of 
bar  goods  were  up  12  percent  compared  with 
1965,  and  poundage  sales  of  package  goods 
retailing  above  50  cents  were  up  8  percent 
compared  with  same  period  last  year.  (See 
reverse,  table  2  for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturers-retailers,  and 
100  percent  of  the  sales  of  chocolate 
manufacturers. 

Since  January  1966,  data  for  choco- 
late manufacturers  and  manufacturer- 
wholesalers  have  been  combined  in  table  1 
as  well  as  in  table  2. 


The  statistics  presented  in  table  2  are 
aggregage  figures  reported  by  a  group  of 
large  manufacturer-wholesalers  and  choco- 
late manufacturers  which  in  1960  accounted 
for  about  66  percent  of  the  sales  of  these 
classes  of  producers.  A  further  explanation 
is  shown  in  footnote  1  for  table  2, 


^SS.  INST.  r£^, 
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Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B,  Trowbridge,  Acting  Secretary 

William  H.  Shaw,  Assistant  Secetary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


Table  1.— DOLIJVH  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Estimated  sales  of  current  month  and  con^iarisons 


December^ 
($1,000) 


November 
($1,000) 


December 
1965^ 


($1,000) 


Percent  change 


December 
1966 
from 

November 
1966 


December 
1966 
from 

December 
1965 


Estirrated  sales 
year  to  date 


12  months 
1966 

($1,000) 


Percent 

change 

from 

12  mCKiths 

1965 


ESTIMATED  TOTAL  DOLLAR  SALES. 


BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manuf act'jrers. 
Manufacturer-retailers^ 


ESTIMATED  TOTAL  SALES   OF  MANUFACTURER-WHOLESALERS  AND 
CHOCOLATE  MANUFACTURERS   BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic. 


New  York  and  New  .Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Ge.orgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas) 

Mountain  (Arizona,   Colorado,   Mfih&,-New  Mexico,   and  Utah) 


f-jcLfic^ 

California 

Washington  and  Oregon. 


142,408 

127,984 
14,424 


127,984 

11,619 

50, 543 
27,658 
22,885 

35,144 

29,905 

4,419 

820 

8,77^^ 
5,304 
3,475 

6,030 

2,552 
3,478 

1,899 

3,599 
2,521 

7,850 
6,315 
1,535 


169,204 

160,260 
8,944 


160,260 

11,975 

62,147 
32,990 
29,157 

45,896 

39,459 

5,307 

1,130 

11,024 
6,421 
4,603 

7,864 

3,039 
4,825 

3,440 

5,857 
3,046 

9,011 
7,007 
2,004 


131,322 

118,907 
12,415 


118,907 

16,066 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

3,785 

646 

8,567' 
4,914 
3,653 

4,409 

1,770 
2,639 

2,036 

3,411 
2,404 

(NA) 

(NA) 

l,5x 


-16 


-20 
+61 


-20 


+8 


+8 
+16 


-28 

(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
+17 
+27 

+2 
+8 
-5 

+37 

+44 
+32 


+6 
+5 

(NA) 

(NA) 

(') 


1,547,900 

1,469,637 
78,263 


1,469,637 

112,881 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

47,959 

10,703 

70,144 
37,872 
32,272 

67,255 

30,102 

37,153 

2:-,  993 

43,929 
18,920 

(NA) 

(NA) 

14,017 


+8 
+11 


+8 


(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

+8 

+19 

+8 
+7 
*8 

+10 

+28 
-1 


+6 
+8 

(NA) 
(NA) 


(NA)  Not  available.    ^Preliminary.     Revised. 

Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
manufacturer-operated  stores   in  1960.  ^Does  not  include  Alaska  and  Hawaii-  ^No  change. 


directly  to  the  consumer  through 


Table    2.— POUNDAGE  AND  DOLLAR  SALES   OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,   BY  TYPE  OF   CONFEiCTIONERY 


,P 

cr 

First  12  months 

Type  of  product"^ 

Pounds    (1,000) 

Percent 
change 

from 

1965 

Value    ($1,000) 

Percent 

change 

frora 

1965 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

1966 

1965^ 

1966 

1965^ 

TOTAL  SALES   OF 
SELECTED 
ESTABLISHMENTS 

Package  goods  made 
to  retail  at: 
$1.00  or  more 

per  pound 

$0.50  to  $0.99 

per  pound 

Less  than  $0. 50 
per  pound 

Bar  goods 

5/  and  ICV 

specialties 

Bulk  goods^ 

168,277 

10,0/7 

17,14.. 

34,848 
62, 581 

19,932 
23,729 

72,426 

10,893 

8,657 

9,614 
27,418 

9,279 
6,565 

(X) 

$1 .  084 

.505 

.276 
.438 

.466 
.277 

172,896 

12, .'.46 

17,918 

36,158 
60,553 

21,034 
24,787 

72,702 

11,963 

8,844 

9,449 
25,405 

9,965 
7,076 

(X) 

$0,961 

.4^4 

.261 
.420 

.285 

2,362,960 

77,712 

273,703 

U93,88l 
928,  a  3 

273,185 
316,266 

2,214,734 

80,613 

245,309 

473,479 
827,003 

249, 580 
338,750 

+7 

-4 

+12 

+4 
+12 

+9 
-7 

960,013 

85,484 

133,007 

136,935 
389,406 

124,812 
90,369 

886,729 

82,413 

118,608 

128,920 
348,326 

114,592 

93,870 

»8 

+4 

+12 

+6 
+12 

+9 

^^Preliminary,     Revised.    (X)  Not  applicable. 

■'■Selected  grotjp  of  large  manufacturer-wholesalers  and  chocolate  maniu'acturers  reports  sales  by  type  of  product.     Companies  report- 
ing such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.     The 
panel  was  enlarged  In  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for 
years  prior  to  1963. 

^Includes  penny  goods. 


USCOMM-DC 


Current  Industrial  Reports  Series  M20C{66)-12 


Current      Industrial    Reports 

Confectionery  (Including  Chocolate 

Boston  .  ;  :-'  '       \  ** 

Superiatendent  of  Docaments  PrnH||ptC| 


JUL  5 -1967 


..T/ 


Summary  for  1966 


FOR  RELEASE:    May  26,  1967 


SERIES:    M20C(66)-13 


Manufacturers'  sales  of  confectionery  and 
competitive  chocolate  products  totaled  $1,543 
million  in  1966,  up  8  percent  from  the  previous 
year's  figure  of  $1,428  million. 

Sales  of  manufacturer-wholesalers  and 
chocolate  manufacturers  at  $1,465  million  in 
1966  were  8  percent  above  sales  for  the  pre- 
vious year.  The  sales  of  manufacturer-retailers 
increased  11  percent  from  1965. 

COVERAGE— Statistics  in  this  publication 
are  estimated  industry  totals  based  on  monthly 
reports  on  Census  Form  M20C  from  approxi- 
mately 343  manufacturers  of  confectionery  and 
competitive  chocolate  products.  In  1957,  these 
respondents  accounted  for  approximately  90 
percent  of  the  sales  of  manufacturer- 
wholesalers,     87     percent     of     the     sales     of 


manufacturer- retailers,  and  100  percent  of  the 
sales  of  chocolate  makers.  In  addition,  detailed 
annual  reports  on  sales  by  type  of  confec- 
tionery, ingredients  used,  and  sales  by  class  of 
customer  were  collected  on  an  annual  basis 
from  large  establishments  which  accounted  for 
about  90  percent  of  total  confectionery  sales 
in  1957. 


This  report  is  the  result  of  a  joint  effort  by 
the  Business  and  Defense  Services  Administra- 
tion and  the  Bureau  of  the  Census  and  includes 
only  summary  data.  More  detailed  statistics, 
based  on  the  annual  survey,  will  appear  in  the 
report  entitled  "Confectionery  Manufacturers, 
Sales  and  Distribution,  1966"  to  be  published  in 
the  near  future  by  the  Business  and  Defense 
Services  Administration. 


Table  1 . —MANUFACTURERS '   SALES  OF  CONFECTIONERY  PRODUCTS,   BY  KIND  OF  BUSINESS 

(In  millions) 


1966 

1965^ 

1964^ 

Kind  of  business 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

Total 

3,650 

3,567 
83 

1,543 

1,465 
78 

3,474 

3,397 

77 

1,429 

1,358 
71 

3,403 

3,326 

77 

1  395 

Manufacturer-wholesalers  and  chocolate 
manuf acturers • 

1  323 

Manufacturer-retailers 

72 

Note:   Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except 
retail  confectioners  with  a  single  location.  Manijfacturer-retailers  are  those  with  2  or  more  outlets. 

Revised. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Acting  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


Table  2. —VALUE  OF  MANUFACTURERS'  SALES  OF  CONFECTIONERY  PRODUCTS,  BY  KIND  OF  BUSINESS,  BY  MONTH 

(Million  of  dollars) 


Month 


Total 


1966 


1965 


196^ 


Manufacturer  wholesaler 
and  chocolate  manufacturer 


Manufacturer  retailer 


1966 


1965 


1964 


1966 


1965 


196^ 


TOTAL. 


January. . 
February. 
March. . . . 
April. . . . 

Ntey 

June 


July 

August. 

September. 
October. . . 
November. . 
December. . 


1,5-43 

120 
126 
130 
111 
101 
103 

75 
117 
182 
171 
169 
138 


1,428 

120 
120 
125 
110 
83 
95 

76 
106 
163 
156 
146 
128 


1,395 

130 
119 
109 
105 
88 
85 

77 
100 
160 
160 
138 
124 


1,465 

115 
119 
124 
100 
96 
99 

71 
113 
178 
166 
160 
124 


1,358 

115 
112 
120 
100 
79 
91 

72 
102 
159 
151 
140 
117 


1,323 

125 

111 

99 

101 

84 

82 

74 
96 
156 
154 
132 
109 


70 


72 

5 

8 

10 

4 

4 
3 

3 
4 

4 

6 

6 

15 


Note:     Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

r 

Revised. 


Table  3.— POUNDAGE  AND  DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Division  and  State 


1965 


Pounds 
(1,000) 


Value 
($1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,  TOTAL 

Manufacturer-wholesalers  and  chocolate  manufacturers 

Manufacturer-retailers 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA"^ 

New  England 

Middle  Atlantic , 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North  Carolina, 

and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington  and  Oregon 

Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

r 
Revised . 

(NA)  Not  available. 


3,650,486 

3,567,302 
83,184 


245,054 

1,274,414 
685,691 

588,723 

1,297,429 

1,107,593 

158,643 

31,193 

162,397 
65,822 
96,575 

156,841 

78,091 
78,750 

79,523 

116,516 

25,380 

209,748 

187,995 

21,753 


1,543,544 

1,465,281 
78,263 


113,313 

582,643 
284,219 
298,  k2k 

457,860 

398,512 

48,624 

10,724 

70,516 
34,958 
35,558 

63,832 

27,410 
36,422 

24,008 
44,113 
19,002 

89,994 
77,950 
14,044 


3.473,885 

3,397,365 
76,520 


265,526 

(NA) 
(NA) 
(NA) 

•  (NA) 

(NA) 

148,387 

26,070 

155,851 
67,348 
88,503 

150,153 

62,085 
88,068 

79,186 

114,895 

24,994 

(NA) 

(NA) 

24,324 


1,428,572 

1,358,097 
70,475 


113,911 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

44,516 

8,994 

65,128 
34,152 
30,976 

61,073 

23,468 
37,605 

23,439 
41,592 
17,446 

(NA) 

(NA) 

13,305 


Current  Industrial  Reports  Series  M2CIC(66)-13 


Table  -4. —ESTIMATED  POUNDAGE  AMD  DOLLAR  SALES  OF  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS  OF  CONFECTIONERY 
AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  TYPE  OF  PRODUCT 


Type  of  product 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1965' 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES. 


Package  goods  made  to  retail 
at; 
$1 . 00  or  more  per  pound .... 
$0.50  to  $0.99  per  pound... 
Less  than  $0.50  per  pound.. 


Bar  goods 

Bulk  goods-^ 

5/  and  10^  specialties. 


3,567,302 


133,968 
388,321 
793,084 

1,198,404 
656,813 
396,712 


1,465,281 


147,365 
184,449 
229,449 

523,897 
203,584 
176,537 


$0,411 


1.100 
0.475 
0.289 

0.437 
0.310 
0.445 


3,397,365 


122,899 
368,621 
744,039 

1,112,695 
698,097 
351,014 


1,358,097 


135,441 
171,069 
203,865 

475,926 
213,158 
158,638 


$0. 400 


1.102 
0.464 
0.274 

0.428 
0.305 
0.452 


3,326,635 


121,755 
358,260 
737,373 

1,062,816 
701,276 
345,155 


1,322,635 


129,913 
166,595 
201,129 

464,265 
208,223 
152,510 


$0. 398 


1.012 
0.465 
0.273 

0.437 
0.297 
0.442 


Note;  The  figures  in  the  table  above  are  estimates  based  on  reports  from  a  selected  group  of  large  manufacturer-whole- 
salers and  chocolate  manufacturers  which  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes 
of  manufactures  in  1960.  For  each  year,  unit  values  from  data  obtained  on  Census  Form  MA-20D  have  also  been  taken  into 
consideration. 

r 
Revised. 

^Includes  penny  goods. 
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WASHINGTON.  D.C.    20233 
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U.S.   DEPARTMENT  OF  COMMERCE 
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Current      Indus  t^r  i  al    Reports 

Confectionery,  Including  Chocolate 

Products 

January  1967 


FOR  RELEASE:    March  16.  1967 


SERIES:    M20C(67)-1 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $145.6  millionin  January  1967. 
This  was  5  percent  above  sales  for 
December  1966  and  21  percent  above  sales 
for  January  of  last  year.  Sales  of 
manufacturer-wholesalers  and  chocolate 
manufacturers  at  $141  million  were  14  per- 
cent above  sales  for  December  and  23  per- 
cent above  sales  for  January  1966. 
Manufacturer-retailers'  sales  were  68  per- 
cent below  the  December  1966  level  of  $14,4 
million  and  11  percent  below  sales  for 
January  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  January  1967  were  up  12  percent 
compared  with  same  month  last  year. 
Poundage  sales  of  bar  goods  were  up  9  per- 
cent compared  with  January  1966,  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  16  percent  compared 
with  same  month  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the   U.S.    Department   of   Commerce,    Bureau  of  the  Census, 

Industry  Division,  Washington,  D.C.,  20233.  ^ 

. -^ 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.,  20233 
Price  25  cents  -  $1.25  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Acting  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


Table  1 .- -ESTIMATED  DOLIAR  SALES  OF  CONFECTIONERY  AND  CQMPETITrVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BnSINESS  AND  GEOGRAPHIC  AHEA 


Percent  cbange 


January 
I967P 


($1,000) 


December 
1966 '^ 


($1,000) 


January 
1966 


($1,000) 


January 
1967 
from 

December 
1966 


January 
1967 
from 

January 
1966 


TOTAl. 


BY  KIND  OF  BUSINESS: 

Manufacturer -wholesalers  and  chocolate  manufacturers.. 
Manufacturer -retailers^ 


MANin^ACTUEER-'.fflOLESALEfiS  AND  CHOCOLATE  MANUFACTURERS 
BY  GEOGPJIPHIC  AHEA 


United  States . 
New  England. 


Middle  Atlantic 

New  York  and  New  Jersey . 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota, 
Iowa  and  Missoui'i 


and  Nebraska. 


South  Atlantic 

Marj'land  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas) 

Mountain  (Arizona,  Colorado,  Idaho,' New  Mexico,  and  Utali) . 

Pacific? 

California 

Washington  and  Oregon 


I<i5,637 


Ul,085 
-4,552 


141,085 

12,056 

53,884 
20,554 
33,330 

42,158 

36,340 

4,155 

1,663 

6,969 
4,226 
2,743 

6,062 


2,921 
3,141 

2,814 

6,465 

1,918 

8,759 
7,234 

1,525 


138,052 


123,628 
14,424 


123,628 

12,051 

43,416 
21,321 
22,095 

36,761 

30,836 

5,084 

841 

9,151 
5,539 
3,612 

5,742 

2,995 
2,747 

1,914 

3,783 
2,603 

8,207 
6,645 

1 .  562 


120,128 

115,015 
5,113 


115,015 

9,938 

45,985 
19,327 
26,658 

32,664 

28,665 

2,931 

1,068 

5,392 
3,431 
2,461 

3,440 

1.588 

1,852 

1,810 

5,284 
1,708 

8,294 
6,937 


+14 
-68 


+14 

+24 

-4 

+51 

+15 
+18 
-18 
-W8 

-24 

-24 

-24 

+6 

-2 

+14 

+47 

+71 
-26 

+7 
+9 


+21 


+23 
-11 


+23 

+21 

+17 

+6 

+25 

+29 
+27 
+42 
+56 

+18 
+23 

+11 

+76 


+S4 
+70 

+55 

+22 
+12 

+6 

+4 

+12 


^Preliminary.     Revised. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  cansumer  through 
manufacturer -operated  stores  in  1960. 
Does  not  Include  Alaska  and  Hawaii, 
^No  change. 

Table  2. --POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTUHER -WHOLESALERS  AND  CHOCOLATE  MANUFACTUHERS,  BY  TYPE  OF  CONFECTICNHtY 


January  1967^ 


Type  of  product-"- 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


January  1966 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS.. 

Package  goods  made  to  retail  at: 

$1 .00  or  more  per  pound 

$0.50  to  $0.99 

per  pound 

Less  -than  $0 .  50  per  pound 

Bar  goods 

5^  and  10^  specialties 

Bulk  goods  ^ 


201,436 


10,838 

19,388 
42,625 

80,784 
19,032 

28 , 769 


90,285 


14,910 

9,762 
12,508 

35,993 
8,581 
8,531 


(X) 


1.376 

.504 
.293 

.446 
.451 
.297 


179,839 


9,724 

16,254 
33,718 

73,902 
17,692 
28 , 549 


76,386 


13,145 

7,991 
8,657 

30,711 
7,868 
8,014 


(X) 


.492 
.257 

.416 
.445 
.231 


+18 

+13 
+22 

+17 

+9 

+6 


Preliminary.  (X)  Not  applicable. 

^Selected  group  of  large  manufacturer-wholesalers  and  chocolate  nanufacturers  reports  sales  by  type  of  product.  Co]i9>anies 
reporting  such  detail  accounted  for  approximately  66  percent  of  -the  total  dollar  sales  of  -these  classes^f  manufacturers  in 
1960.  The  panel  was  enlarged  in  1963;  therefore,  figures  in  -this  table  are  not  comparable  to  those  published  in  Current  Indus- 
trial Reports  for  years  prior  to  1963. 

^Includes  penny  goods. 


USCCMiC-DC 


Current  Indus-trial  Reports  Series  il20C(67)-l 


/VA-/-1 


Currenf      Industrial    Reports 

Confectionery,  Including  Chocolatr'^' 

ProTu'cts 

February  1967 


FOR  RELEASE:    April  17,  1967 


SERIES:  M20C(67)-2 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $144,4  million  in  February 
1967,  This  was  2  percent  below  sales  for 
January  1967  and  14  percent  above  sales 
for  February  of  last  year.  Sales  of 
manufacturer-wholesalers  and  chocolate 
manufacturers  at  $136  million  were  3  per- 
cent below  sales  for  January  and  14  per- 
cent above  sales  for  February  1966. 
Manufacturer-retailers'  sales  were  75 per- 
cent above  the  January  1967  level  of  $4,5 
million  and  7  percent  above  sales  for 
February  of  last  year. 

Reports  from  a  selected  group  of  large 

manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  February  1967  were  up  9  percent 
compared  with  same  month  last  year. 
Poundage  sales  of  bar  goods  were  up  21 
percent  compared  with  February  1966,  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  2  percent  compared 
with  same  month  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approx- 
imately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the   U.S.    Department   of  Commerce,    Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.    20233 
Price  25  cents  -  $1,25  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Acting  Secretary 

William  H.  Shaw,  Assistant  Secretary,  Economic  Affairs 

eUi^ErtU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 
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Table  1.— ESTIMATED  DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGPJiPHIC  APiA 


Item 


February 
1967^ 


($1,000) 


January 
1967 


($1,000) 


Percent  change 


February 
1966 


($1,000) 


February 
1967 
from 

Janxiary 
1967 


February 
1967 
from 

February 
1966 


TOTAL 

BY  KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manuf actxirers , 


Manufacturer-retailers  ^ . 


MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS 
BY  GEOGRAPHIC  AREA 


United  States 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) *-„^„*-.^. , 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and 
Texas ) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).. 

Pacific^ 

California 

Washington  and  Oregon 


1<V4,392 

136, 'VOS 
7,984 


136,408 

10,350 

54,943 
23,256 
31,687 

43,231 

37,268 

4,687 

1,276 

6,591 
3,760 
2,831 

5,200 

2,465 
2,735 

1,420 

4,482 
1,820 

8,371 
6,915 
1,456 


145,857 

141,232 
4,575 


1,950 

6,402 
1,909 

8,751 
7,229 

1,522 


126,809 

119,377 
7,432 


41,282 

119,377 

11,938 

9,169 

56,920 

50,043 

20,828 

20,779 

36,092 

29,24^ 

40,943 

36,813 

34,859 

32,401 

4,117 

3,465 

1,967 

947 

6,774 

4,970 

4,031 

2,417 

2,743 

2,553 

5,695 

3,756 

2,496 

1,751 

3,199 

2,005 

1,745 

3,481 
1,582 

7,818 
6,809 
1,009 


-1 


-3 
+75 


-3 

-13 

-4. 
+12 
-12 

+6 

+7 
+14 
-36 

-3 
-7 
+3 


-1 

-15 

-27 

-30 

-5 

-i, 
■A 
-4 


+14 


+14 
+7 


+14 

+13 

+10 
+12 

+8 

+17 
+15 
+35 
+35 

+33 
+56 
+11 

+38 

+41 
+36 

-19 

+29 
+15 

+7 
+2 

+4.; 


Preliminary.  Revised, 

■"■Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75 
manufacturer-operated  stores   in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


percent  of  ■their  goods  directly  to  the  consumer  through 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,    BY  TYPE  OF  CONFECTIONERY 


Type  of  product'^ 


February  1967^ 


Poxrnds 
(1,000) 


Value 
($1,000) 


Average 
value 


February  1966 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

Package  goods  made  to  retail  at; 

$1. 00  or  more  per  pound 

$0. 50  to  $0.99  per  pound 

Less  than  $0.  50  per  pound 

Bar  Koods 

5^  and  10^  specialties 

Bulk  goods^ 


209,192 

7,230 
23,978 
49,578 

80,211 
23,916 
24,279 


3,065 


8,117 
12,347 
13,347 

35,773 
11,246 

7,235 


(X) 


$1,123 
.515 
.269 

.446 
.470 
.298 


191,748 


5,153 
20,558 
40,907 

78,871 
20,646 
25,613 


78,461 


6,281 
10,348 
11,417 

33,420 
9,696 
7  299 


(X) 


$1,219 
.503 
.279 
.424 
.470 


Preliminary.     (X)  Not  applicable. 

Selected  group  of  large  manufacturer-wholesalers  and  chocolate  manufacturers  reports  sales  by  type  of  product.  Companies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in 
1960.  The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Indus- 
trial Reports  for  years  prior  to  1963. 
^Includes  penny  goods. 
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Current      Industrial     Reports 


Confectionery,  Including  Chocolate 
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March  1967 


Bi!«£Kti^ii?«SWJiisTft!1 


FOR  RELEASE:    May  12,  1967 


D255 


SERIES:    M20C(67)-3 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $135.0  million  in  March  1967. 
This  was  6  percent  below  sales  for  Feb- 
ruary 1967  and  4  percent  above  sales 
for  March  of  last  year.  Sales  of 
manufacturer-wholesalers  and  chocolate 
manufacturers  at  $125  million  were  7  per- 
cent below  sales  for  February  and  11  per- 
cent above  sales  for  March  1966. 
Manufacturer-retailers'  sales  were  21  per- 
cent above  the  February  1967  level  of  $8.0 
million  and  60  percent  above  sales  for 
March  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  March  1967  were  down  3  percent 
compared  to  same  month  last  year.  Pound- 
age sales  of  bar  goods  were  down  1  percent 
compared  with  March  1966,  and  poundage 
sales  of  package  goods  retailing  above  50 
cents  showed  a  slight  increase  compared 
with  same  month  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2, 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.    20233. 
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For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Acting  Secretary 

William  H.  Shaw,  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


Table  1.— ESTIMATED  DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


Item 


TOTAL 

KIND  OF  BUSINESS: 

Manufacturer-wholesalers  and  chocolate  manufacturers 

Manufacturer-retailers  ^ 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS 
BY  GEOGRAPHIC  AREA 

UNITED  STATES 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central ■ 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 

Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific^ 

California 

Washington  and  Oregon 


1967 


March 


($1,000) 


134,913 

125,134 
9,779 


125,134 

9,558 

49,927 
24,565 
25,362 

38,606 

33,780 

3,715 

1,111 

5,976 
3,277 
2,699 

5,669 

2,533 
3,136 

1,567 
4,117 
1,192 

8,522 
7,251 
1,271 


February 
($1,000) 


142,893 

134,795 
8,098 


134,795 

9,217 

55,359 
23,162 
32,197 

43,043 

37,100 

4,674 

1,269 

6,552 
3,757 
2,795 

4,974 

2,256 
2,718 

1,410 
4,448 
1,415 

8,377 
6,901 
1,476 


March 
1966 


($1,000) 


130,332 

124,235 
6,097 


124,235 

9,608 

52,047 
23,957 

28,090 

36,936 

32,171 

3,852 

913 

5,686 
3,150 
2,536 

4,140 

1,867 
2,273 

1,755 
4,063 
1,596 

8,404 
7,142 
1,262 


^Preliminary.      Revised. 

^Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly  to  the  consumer 
through  manufacturer-operated  stores  in  1960. 
^Does  not  include  Alaska  and  Hawaii. 


Table  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS,  BY  TYPE  OF  CONFECTIONERY 


Type  of  product"- 

March  1967^ 

March  1966 

Pounds 
(1,000) 

Value 
($1,000) 

Average 

value 

Pounds 
(1,000) 

Value 
($1,000) 

Average 
value 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

Package  goods  made  to  retail  at: 

$1 . 00  or  more  per  pound 

$0.50  to  $0.99  per  pound 

Less  than  $0.50  per  pound 

193,685 

5,729 
20,725 
38,383 

77,946 
27,541 
23,361 

80,203 

6,094 
10,339 
11,233 

33,930 

11,710 

6,897 

(X) 

$1,064 
.499 
.293 

.435 

.425 
.295 

200,376 

7,024 
19,402 
43,997 

78,585 
25,882 
25,486 

80,471 

7,081 

9,625 

11,704 

33,000 

11,739 

7,322 

$1,008 
.496 
.266 

.420 

5^  and  10^  specialties 

.454 

Bulk  eoods  ^   

.287 

^Preliminary.     (X)  Not  applicable.   -Represents  zero. 

^Selected  group  of  large  manufacturer-wholesalers'  and  chocolate  manufacturers'  reported  sales,  by  type  of  product.  Conpanies 
reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in 
1960.  The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Indus- 
trial Reports  for  years  prior  to  1963. 

^Includes  penny  goods. 
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Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $106.0  million  in  April  1967. 
This  was  22  percent  below  sales  for  March 
1967  and  4  percent  below  sales  for  April  of 
last  year.  Sales  of  manufacturer- whole- 
salers and  chocolate  manufacturers,  at 
$101  million,  were  20  percent  below  sales 
for  March  and  2  percent  above  sales  for 
April  1966.  Manufacturer-retailers'  sales 
were  49  percent  below  the  March  1967  level 
of  $10.2  million  and  54  percent  below 
sales  for  April  of  last  year. 


Reports  from  a  selected  group  of  large 
manufacturers- wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  April  1967  were  down  3  percent 
compared  to  same  month  last  year.  Pound- 
age sales  of  bar  goods  were  down  4  percent 
compared  with  April  1966,  and  poundage 
sales  of  package  goods  retailing  above  50 
cents  showed  a  slight  decline  compared 
with  same  month  last  year.  (See  reverse, 
table  2,  for  detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2, 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry 
Division,  Washington,  D.C.    20233. 
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TABLE  1. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


aprilP 

1967 


SALES 
(SItOOO) 


MARCH- 
1967 


SALES 
($lfOOO) 


APRIL 
1966 


SALES 
($1,000) 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS: 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  SOUTH  DAKOTA. 
IOWA  AND  MISSOURI 


NEBRASKA. 


SOUTH  ATLANTIC , 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA , 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC    (2)     

CALIFORNIA    

WASHINGTON    AND   OREGON, 


106    477 


101    302 
5    175 


101    302 
7    805 

40    482 

19  577 

20  905 

30    602 
26    384 

3  243 
975 

5  117 
2  700 
2    417 

4  841 


2   028 
2    813 


1    392 

3    101 

1    Oil 

6  951 
5  904 
1    047 


136    142 


125   941 
10    201 


125   941 
9   627 

50   562 

24  994 

25  568 

38   831 
33   985 

3   737 

1  109 

5   951 
3   276 

2  675 

5   657 


2  529 

3  128 


1   562 

4    102 

1    161 

8  488 
7  218 
1    270 


110    657 


99    496 
11    161 


99    496 

7    701 

38  931 
18  87  6 
20    055 

30  413 
26   463 

3  226 
7  24 

5  463 
2  970 
2    493 

4  373 


2    103 
2    270 


1    553 
3   221 

1    410 

6    431 

5    578 

853 


Note:      Detail  may  not  add  to  totals  due  to  independent  rounding. 
■^Preliminary.  Revised, 

(l) Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of     their  goods 
directly  to  the  consumer  throvigh  manufacturer-operated  stores  in  1960. 
(2)Does  not  include  Alaska  and  Hawaii. 


C\irrent  Industrial  Reports  Series  M20C(67)-<i 


TABLE  2. — POUNDASE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCTI 1  I 


APRIL  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


APRIL  1966 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


20713211 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

to. 50  TO  to. 99  PER  POUND 

LESS  THAN  to. 50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


5  153 
14  869 
31  429 

65  762 
23  452 
20  547 


5  687 

7  457 

8  227 

28  664 

10  483 

5  727 


5  729 
20  759 
37  780 

77  555 
30  406 
23  596 


6  094 

10  345 

11  057 

33  996 

12  598 
6  982 


6  069 
14  646 
32  930 

68  491 
20  823 
22  510 


6  154 

7  058 

8  866 

28  430 

9  721 
6  005 


Preliminary.  Revised. 

(l)Selected  group  of  large  manufacturer-wholesalers'  and  chocolate  manxif acturers '   reported  sales,  by  type  of  product.     Companies  reporting  such  detail 
accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.     The  panel  was  enlarged  in  1963;    therefore, 
figures  in  this  table  are  not  coinparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963. 
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SERIES:    M20C(67)-5 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $119  million  in  May  1967. 
This  was  11  percent  above  sales  for  April 
1967  and  17  percent  above  sales  for  May  of 
last  year.  Sales  of  manufacturer-whole- 
salers and  chocolate  manufacturers,  at 
$113  million,  were  11  percent  above  sales 
for  April  and  17  percent  above  sales  for 
May  1966.  Manufacturer-retailers'  sales 
were  16  percent  above  the  April  1967  level 
of  $5.0  million  and  15  percent  above  sales 
for  May  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  May  1967  were  up  15  percent  compared 
to  same  month  last  year.  Poundage  sales  of 
bar  goods  were  up  14  percent  compared  with 
May  1966  and  poundage  sales  of  package 
goods  retailing  above  50  cents  were  up  18 
percent  compared  with  same  month  last 
year.  (See  reverse,  table  2,  for  detailed 
statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 
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TABLE  1. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS: 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA.  KANSAS.  S, 
IOWA  AND  MISSOURI.  . 


DAKOTA    NEBRASKA. 


SOUTH  ATLANTIC - 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA • 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) ■ 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) ■ 


PACIFIC  (2)  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


mayP 

1967 


SALES 
($1,000) 


118  613 


112  880 
5  733 


112  880 

8  080 

46  045 
21  277 
24  768 

35  688 
30  397 

4  197 

1  094 

5  060 

2  630 
2  430 

5  340 


2  386 
2  954 


1  597 

2  885 

958 

7  227 

6  257 

970 


APRIL^ 
1967 


SALES 
($1,000) 


106  352 


101  398 
4  954 


101  398 
7  799 

40  527 

19  586 

20  941 

30  780 
26  568 

3  238 
974 

5  121 
2  711 

2  410 

4  837 


2  027 
2  810 


1  390 

3  097 

1  102 

6  745 

5  887 

858 


MAY 
1966 


SALES 
($1,000) 


101  116 


96  129 
4  987 


96  129 

6  862 

40  113 
22  502 
17  611 

28  745 
24  952 

3  031 
762 

4  740 
2  298 
2  442 

4  453 


1  850 

2  603 

1  502 

2  457 

1  067 

6  190 

5  399 

791 


Note:  Detail  may  not  add  to  totals  due  to  independent  rounding. 

^Preliminary.   Revised. 

(1)  Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  consumer  through  manufacturer-operated  stores  in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M20C(67)-5 


TABLE    2. — POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

MAY 

1967'' 

APRIL 

1967^ 

MAY 

1966 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

189  382 

3  789 
IB  283 
40  368 

74  311 
27  136 
25  495 

74  975 

3  800 
9  295 

10  078 

32  601 

11  881 
7  320 

162  026 

5  155 
14  965 
31  250 

66  460 
23  918 
20  278 

66  434 

5  690 

7  480 

8  134 

28  896 

10  638 

5  596 

164  514 

3  20b 
15  213 
32  926 

6b    237 
25  512 
22  421 

60  392 

2071324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2    920 

to. 50  TO  «0,99  PER  POUND 

LESS  THAN  $0.50  PER  POUND *  .  .  • 

7  345 

8  897 

11  639 

6  230 

Note:      Selected  group  of  large  manufacturer-wholesalers'    anci  chocolate  manufacturers'    reported  sales,  by  type  of  product.      Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.     The  panel  was  enlarged  in  1963; 
therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963. 
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FOR  RELEASE:    August  17,  1967 


SERIES:    M20C(67)-6 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $112  million  in  June  1967. 
This  was  3  percent  below  sales  for  May 
1967  but  9  percent  above  sales  for  June  of 
last  year.  Sales  of  manufacturer- whole- 
salers and  chocolate  manufacturers,  at 
$109  million,  were  3  percent  below  sales 
for  May  but  10  percent  above  sales  for 
June  1966.  Manufacturer-retailers'  sales 
were  23  percent  below  the  May  1967  level 
of  $4  million  and  28  percent  below  sales 
for  May  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  June  1967  were  up  7  percent 
compared  to  same  month  last  year. 
Poundage  sales  of  bar  goods  were  up  slightly 
compared  with  June  1966  and  poundage  sales 
of  package  goods  retailing  above  50  cents 
were  up  6  percent  compared  with  same 
month  last  year,  (See  table  2  for  detailed 
statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer- whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2, 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1,50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H,  Shaw,  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE  1. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


juneP 

1967 


SALES 
(SliOOO) 


MAY"^ 
1967 


SALES 
(SliOOO) 


JUNE^ 
1966 


SALES 
(SitOOO) 


ESTIMATED  TOTAL  DOLLAR  SALES  , 

BY  KIND  OF  BUSINESS: 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  , 

MANUFACTURER-RETAILERS  (1)  , 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 

UNITED  STATES  TOTAL  , 

NEW  ENGLAND , 

MIDDLE  ATLANTIC  , 

NEW  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  , 

EAST  NORTH  CENTRAL , 

ILLINOIS  , 

OHIO  AND  INDIANA , 

MICHIGAN  AND  WISCONSIN  , 

WEST  NORTH  CENTRAL.  ...  

MINNESOTA.  KANSAS.  S.  DAKOTA    NEBRASKA.  .  , 

IOWA  AND  MISSOURI , 

SOUTH  ATLANTIC , 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA! 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA , 

GEORGIA  AND  FLORIDA , 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) , 

WEST  SOUTH  CENTRAL  {ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC     (2)     

CALIFORNIA    

WASHINGTON    AND    OREGON , 


111    516 


108    639 
2    877 


108  639 

7  371 

42  008 

22  963 

19  045 

35  509 

31  563 

3  035 
911 

4  484 
2  276 
2  208 

5  799 


441 
358 


1    540 

3   565 

873 

7    490 

6    582 

908 


115   449 


111    723 
3   726 


111    723 

8    023 

44  733 
21  307 
23    426 

35  856 
30    564 

4  201 

1  091 

5  075 

2  631 

2   444 

5   357 


2    400 
2    957 


1  601 

2  850 

976 

7    252 

6    281 

971 


101    242 


97    270 
3    972 


97    270 

6   885 

39  418 
21  783 
17    635 

30    887 

27    494 

2    670 

723 

4    017 

1  955 

2  062 

4   432 


2    073 
2    359 


1  484 

2  527 

995 

6    625 

5    871 

754 


Note:     Detail  may  not  add  to  totals  due  to  independent  rounding. 
•^Preliminary.  ^Revised. 

(1)  Includes  retailers  with  one  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  eonsuiier  through  manufacturer-operated  stores   in  1950. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M20C(67)-6 


TABLE    2.— POUNDASE    AND    DOLLAR    SALES   OF    SELECTED    MANUFACTURER-WHOLESALERS    AND   CHOCOLATE   MANUFACTURERSi 

By   type   of    CONFECTIONERY 


TYPE  OF  PRODUCT 

JUNE  1967^ 

MAY  1967'' 

JUNE  1966'' 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

187  270 

2  639 
17  179 
40  795 

70  226 
32  943 
23  488 

71  981 

2  412 

8  608 

10  155 

29  438 
14  847 
6  521 

185  634 

3  764 
17  734 
40  339 

71  758 
27  107 
24  932 

73  566 

3  779 

8  985 

10  091 

31  725 

11  867 
7  119 

175  115 

2  413 
16  233 
36  559 

69  912 
26  658 
23  340 

2071324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

SO. 50  TO  SO. 99  PER  POuND 

LESS  THAN  SO. 50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

2  231 
7  770 
9  715 

28  376 

12  295 

6  335 

Note:     Selected  group  of  large  manufacturer-wholesalers'   and  chocolate  manufacturers'   reported  sales,  by  type  of  product.     Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of  manufacturers  in  1960.     The  panel  was  enlarged  in  1963; 
therefore,   figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963.     Detail  may  not  add  to 
totals  due  to  independent  rounding. 

^^Preliminary.      ^Revised. 
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FOR  RELEASE:  September  19,  1967 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $82  million  in  July  1967. 
This  was  26  percent  below  sales  for  June 
1967  but  13  percent  above  sales  for  July  of 
last  year.  Sales  of  manufacturer-whole- 
salers and  chocolate  manufacturers,  at 
$80  million,  were  26  percent  below  sales 
for  June  but  15  percent  above  sales  for 
July  1966.  Manufacturer-retailers'  sales 
were  18  percent  below  the  June  1967  level 
of  $3  million  and  32  percent  below  sales 
for  July  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  July  1967  were  up  9  percent 
compared  to  the  same  month  last  year. 
Poundage  sales  of  bar  goods  were  up  slightly 
compared  with  July  1966  and  poundage  sales 
of  package  goods  retailing  above  50  cents 
were  up  23  percent  compared  with  same 
month  last  year.  (See  table  2  for  detailed 
statistics.) 


SERIES:    M20C(67)-7 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer-whole- 
salers have  been  combined  in  table  1  as 
well  as  in  table  2. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2, 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For    sale  by  the  Bureau  of  the  Census,   Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS* 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  ...... 

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  . 

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA!  KANSASi  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC ■ 

M, RYLAND»  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
»EST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  ■ 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC    (2)     

CALIFORNIA    

WASHINGTON    AND    OREGON. 


JULY. 
1967 


SALES 
($1,000) 


82    181 


79    755 
2    a26 


79    755 

5    158 

29  516 
14  571 
14    915 

27  698 
ZH    032 

2  633 
1    033 

3  861 
1  927 
1    934 

4  783 


2    004 
2    779 


1    222 

1    950 

673 

4    894 

4    223 

671 


JUNE 
1967 


SALES 
($1,000) 


111    442 


108    486 
2    956 


108  486 

7  351 

42  022 

23  044 

18  978 

35  316 

31  386 

3  023 

907 


JULY 
1966 


SALES 
($1,000) 


484 
299 
185 


5   763 


2  416 

3  347 


1    537 

3    675 

829 

7    509 

6   618 

891 


72    807 


69    220 
3    587 


69    220 
4    624 

25  308 
13  251 
12    057 

23    717 

20    973 

2    226 

518 

2  958 
1  396 
1    562 

4    438 


1  787 

2  651 


1    084 

1    850 

735 

4    506 

3    801 

705 


Mote:     Detail  May  not  add  to  totals  due  to  independent  rounding. 

•^Preliminary.  Revised. 

(1)  Includes  retailers  with  one  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  consumer  through  manufacturer-operated  stores  in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M20C(67)-7 


TABLE  2t— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


JULY 

1967  P 

JUNE 

1967'' 

JULY 

1966 

s:c 

QUANTITY 

VALUE 

OUANTITY 

VALUE 

QUANTITY 

VALUE 

CODE 

TYPE  OF  PRODUCT 

- 

- 

- 

_ 

THOUSAND 

THOUSAND 

THOUSAND 

THOUSAND 

THOUSAND 

THOUSAND 

POUNDS 

DOLLARS 

POUNDS 

DOLLARS 

POUNDS 

DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS ,.  . 

136  579 

51  972 

188  329 

72  36tt 

121  985 

15  832 

PACKA6E  GOODS  MADE  TO  RETAIL  ATI 

2071321 

SI .00  OR  MORE  PER  POUND  

1  935 

1  986 

2  6U1 

2  111 

1  571 

1  572 

2071351 

$0*30  TO  $0f99  PER  POUND 

13  250 

6  702 

17  322 

8  661 

10  771 

5  151 

2071371 

LESS  THAN  SO.SO  PER  POUND  

31  l?^ 

8  106 

11  362 

10  327 

28  568 

7  377 

207011H 

BAR  GOODS 

52  337 

21  668 

70  229 

29  110 

18  196 

19  050 

2071201 

5  CENT  AND  10  CENT  SPECIALTIES  

17  163 

7  585 

32  9  09 

11  816 

17  889 

7  591 

2070121 

BULK  GOODSi  INCLUDING  PENNY  GOODS 

20  700 

5  925 

23  866 

6  673 

17  987 

5  085 

Note:      Selected  group  of  large  manuf acturer-vrtiolesalers '    and  chocolate  manufacturers'    reported  sales,   by  type  of  product.      Companies  reporting  such 
detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  cf  manufacturers   in  1960.     The  panel  was  enlarged  in  1963; 
therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial  Reports  for  years  prior  to  1963.      Detail  may  not  add  to 
totals  due  to  independent  rounding. 


'^Prelirainary. 


Revised. 
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August  1967 


FOR  RELEASE: 


October  19,  1967 


SERIES:    M20C(67)-8 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $128  mOlion  in  August  1967. 
This  was  49  percent  above  sales  for  July 
1967  and  11  percent  above  sales  for  August 
of  last  year.  Sales  of  manufacturer- 
wholesalers  and  chocolate  manufacturers,  at 
$124  million,  were  51  percent  above  sales 
for  July  and  11  percent  above  sales  for 
August  1966.  Manufacturer- retailers'  sales 
were  7  percent  above  the  July  1967  level  of 
$4  million  and  18  percent  above  sales  for 
August  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage 
sales  for  August  1967  were  up  3  percent 
compared  to  the  same  month  last  year. 
Poundage  sales  of  bar  goods  were  up 
slightly  compared  with  August  1966  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  16  percent  compared 
with  same  month  last  year.  (See  table  2  for 
detailed  statistics.) 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

Since  January  1966,  data  for  chocolate 
manufacturers  and  manufacturer- whole- 
salers have  been  combined  in  table  1  as  well 
as  in  table  2. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2, 


NOV  17  r 


-IBRARU 


Inquiries   concerning   these   figures    should  be  addressed  to 
the    U.S.     Department    of    Commerce,    Bureau   of   the   Census, 
Industry  Division,  Washington,  D.C.    20''33. 
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U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H.  Shaw.  Assistant  Secretaty.  economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 
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TABLE  1. --DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


AUGUST 
1967? 


SALES 
(SliOOO) 


JULY 
1967^ 


SALES 
(SlfOOO) 


AUGUST 
1966 


SALES 
($1»000) 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS! 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  • 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA?  KANSAS.  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA  I 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) ■ 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  ' 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC    (2)     

CALIFORNIA    

WASHINGTON    AND   OREGON. 


128   a71 


124    307 
4    16« 


124  307 

10  174 

47  506 

21  083 

26  423 

40  112 

34  219 


864 
029 

105 
628 
477 


5    322 


2    336 
2    986 


1  980 

2  640 

1    105 

9  363 
8  158 
1    205 


85    712 


81    823 
3    889 


81    823 

5    200 

30  466 
15  040 
15    426 

27    998 

24    678 

2    268 

1    052 

4    013 

1  941 

2  072 

4    982 


2    144 
2    838 


1    264 

1    996 

682 

5    222 

4    497 

725 


115    211 


111 
3 


682 
529 


111  682 

8  844 

46  281 

ZZ  794 

23  487 

33  725 

29  826 

3  089 
810 

4  535 
2  302 
2  233 

6  451 


2   201 
4    250 


1  603 

2  265 
1    197 

6    781 

5    877 
904 


Note:      Detail  may  not  add  to  totals  due   to  independent  rounding. 

Preliminary.  Revised. 

(1)  Includes  retailers  with  one  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  consumer  through  manufacturer-operated  stores   in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M2(X;(67)-8 


TABLE     2. --POUNDAGE    AND    DOLLAR     SALES    Of     SELECTED     MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS, 

BY     TYPE    OF     CONFECTIONERY 


TYPE  OF  PRODUCT 

AUGUST 

1967P 

JULY 

1967'" 

AUGUST 

1966 

SIC 

CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

202  337 

a  038 
23  176 
39  330 

82  385 
2a  216 
29  192 

81  933 

3  aa8 
11  526 
11  086 

36  326 

10  982 

8  565 

13a  612 

2  311 
13  232 
29  129 

52  a08 
17  12a 
20  a08 

51  653 

1  993 

6  702 

7  776 

21  771 
7  57a 
5  837 

197  017 

3  me 

20  263 
39  518 

81  66U 
25  301 
27  123 

207132a 

PACKAGE  SOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

77  268 

2071351 
2071371 

2070114 
2071201 
2070121 

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS"  INCLUDING  PENNY  GOODS 

3  097 
9  840 

10  699 

3a  436 

11  268 
7  928 

Note: 

Eetail  may  not  add  to  total  due  to  uidenentient.  roiir,H,-nB_   Qoi<,„».rf 

anci  chocolate  manufacturers' 


^^::^;:v^  ^^r^-,  =aTrMi?.efri^63-t±e^  T°™^^^^1--^^^^  --  --  --  -  --  =--- 

Reports  for  years  prior  to  1963         ^"larged  11,  1963,  therefore,  figures  u,  this  table  are  not  comparable  to  these  published  in  Current  Industrial 


^Preliminary. 
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Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  as  $191  million  in  September  1967. 
This  was  56  percent  above  sales  for  August 
1967  and  6  percent  above  sales  for  Sep- 
tember of  last  year.  Sales  of  manufacturer- 
wholesalers  and  chocolate  manufacturers, 
at  $186  million,  were  57  percent  above  sales 
for  August  and  6  percent  above  sales  for 
September  1966.  Manufacturer-retailers' 
sales  were  7  percent  above  the  August  1967 
level  of  $4  million  and7percent  above  sales 
for  September  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer- wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  September  1967  were  up  6  percent  com- 
pared to  the  same  month  last  year.  Pound- 
age sales  of  bar  goods  were  up  12  percent 
compared  with  September  1966  and  poundage 
sales  of  package  goods  retailing  above  50 
cents  were  up  6  percent  compared  with  same 


month  last  year, 
statistics.) 


(See  table  2  for  detailed 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries   concerning   these   figures    should  be  addressed  to 
the    U.S.    Department    of    Commerce,    Bureau   of   the   Census, 
Industry  Division,  Washington,  D.C.    20233. 


For   sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE    1. —DOLLAR    SALES   OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTSi 
BY    KIND    OF    BUSINESS   AND    GEOGRAPHIC    AREA 


SEPTEMBER 
1967? 

AUGUST 
1967^ 

SEPTEMBER 
1966 

ITEM 

SALES 

SALES 

SALES 

($1,000) 

($1,000) 

($1,000) 

ESTIMATED  TOTAL  DOLLAR  SALES  

190  503 

185  995 
4  508 

122  458 

118  226 
4  232 

180  451 

BY  KIND  OF  business: 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  

176  221 
4  230 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL  

185  995 

118  226 

176  221 

NEW  ENGLAND t 

12  332 

74  527 
32  714 
41  813 

9  280 

47  530 
21  099 
26  431 

13  320 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

72  580 
32  773 
39  807 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

68  622 

60  132 

5  712 

2  778 

39  811 

34  084 

3  864 

1  863 

60  172 

51  181 

7  650 

1  341 

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSAS*  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

5  416 
2  969 
2  447 

4  773 
2  487 
2  286 

5  501 
2  920 
2  581 

SOUTH  ATLANTIC 

7  738 

3  017 

4  721 

5  321 

2  335 

2  986 

7  185 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

GEORGIA  AND  FLORIDA 

3  222 
3  963 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 
ALABAMA.  AND  MISSISSIPPI) 

2  605 

5  427 
1  253 

8  075 

6  785 
1  290 

1  531 

2  341 

901 

6  738 

5  893 

845 

2  537 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXA«;)  ...•..••••...••.• 

4  624 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH).  ...........  

1  370 

PACIFIC  (2)  

CALIFORNIA  

WASHINGTON  AND  OREGON 

8  932 
7  549 
1  383 

Note:      Detail  may  not  add  to  totals  due  to  independent  rounding. 

Preliminary.  Revised. 

(1)  Includes  retailers  vdth  one  or  more  outlets  who  sold  approximately  75  percent  of  their  goods  directly 
to  the  consumer  through  manufacturer-operated  stores  in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M20C(67)-9 


TABLE  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


SEPTEMBER  1967'' 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


AUGUST  1967"^ 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


SEPTEMBER  1966 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071J2U 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
Sl.OO  OR  MORE  PER  POUND  .  .  . 
»0.50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODSi  INCLUDING  PENNY  GOODS. 


7  2  08 

48  920 

7  1  U82 

131  251 

31  882 

36  816 


8  120 
23  659 
20  865 

60  557 
1«  951 
11  302 


1  051 

23  303 
1»   855 

82  391 

24  394 
29  852 


3  472 

11  586 

12  050 

36  329 
11  020 
8  781 


7  396 

45  776 

77  044 

116  888 

28  319 

35  053 


7  631 
21  474 
21  863 

52  368 
12  913 
10  939 


Note;  Detail  may  not  add  to  total  due  to  independent  rounding.  Selected  group  of  large  manufacturer-wholesalers'  and  chocolate  manufacturers' 
reported  sales,  by  type  of  product.  Conpanies  reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes 
of  manufacturers  in  1960,  The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial 
Reports  for  years  prior  to  1963. 


Preliminary, 


Revised , 
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Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  as  $165  million  in  October  1967. 
This  was  13  percent  below  sales  for  Sep- 
tember 1967  and  3  percent  below  sales  for 
October  of  last  year.  Sales  of  manufacturer- 
wholesalers  and  chocolate  manufacturers, 
at  $160  million,  were  14  percent  below  sales 
for  September  and  4  percent  below  sales  for 
October  1966.  Manufacturer-retailers' 
sales  were  23  percent  above  the  September 
1967  level  of  $4  million  and  15  percent 
above    sales    for    October    of    last   year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  October  1967  were  down  1  percent  com- 
pared to  the  same  month  last  year.  Pound- 
age sales  of  bar  goods  were  down  14  percent 
compared  with  October  1966  and  poundage 
sales  of  package  goods  retailing  above  50 
cents    were   up  10  percent  compared  with 


same    month    last   year, 
detailed  statistics.) 


(See  table  2  for 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 

The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2, 


Inquiries    concerning   these    figures    should  be  addressed  to 
the    U.S.     Department    of    Commerce,     Bureau   of   the   Census, 
Industry  Division,  Washington,  D.C.    20233. 


For    sale  by  the  Bureau  of  the  Census,   Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

Williani  H.  Shaw,  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSt 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


OCTOBER- 
1967 


SALES 
($1,000) 


SEPTEMBER' 
1967 


SALES 
(SI. 000) 


OCTOBER 
1966 


SALES 
($1,000) 


ESTIMATED  TOTAL  DOLLAR  SALES  

BY  KIND  OF  BUSINESS; 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEV,  ENGLAND 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  St  DAKOTA  &  NEBRASKA.  .  . 

IOWA  And  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA,  AND  TExAs)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  (2)  

CALIFORNIA  

WASHINGTON  AND  OREGON 


165  123 


159  615 
5  508 


159  615^ 

12  436  I 

60  633 

26  749 

33  884 

53  622  I 

45  288 ; 

6  424  j 

1  910| 

6  640  i 
3  433' 
3  207 

7  837 


3  167 

4  670 


3  911 

4  689 

1  365 

8  482 
6  975 
1  507 


190  611 


186  124 
4  487 


186  124 

12  478 

74  927 

33  087 

41  840 

68  583 

60  081 


717 
785 


5  426 
2  970 
2  456 

7  742 


3  017 

4  725 


2  575 

5  035 
1  267 

8  091 

6  801 
1  290 


170  203 


165  416 
4  787 


165  416 

12  336 

66  374 

33  34  6 

32  528 

53  799 

46  759 

6  093 

94  7 

6  579 
3  308 
3  271 

7  558 


2  934 
4  624 


3  581 

4  701 

1  693 

e  795 
7  335 

1  460 


Note:  Detail  may  not  add  to  totals  due  to  independent  rounding. 

'^Preliminary.      Revised. 

(l)lncludes  retailers  with  one  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  oonsunier  through  manufacturer-operated  stores  in  1960. 
(2)Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Report  Series  M20C(67)-10 


TABLE  2.—P0UNDASE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 

CODE 


TYPE  OF  PRODUCT 


OCTOBER  1967' 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


SEPTEMBER  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


OCTOBER  1966 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071321* 
2071351 
2071371 

2070114 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLI SHMENTS^ 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND 

$0.50  TO  10.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  ...... 

BULK  GOODSi  INCLUDING  PENNY  GOODS 


10  U86 
43  220 
53  523 

85  968 
24  414 
36  060 


9  633 

21  292 
16  126 

39  321 

11  538 
11  012 


8  280 

48  992 

70  682 

131  260 

31  385 

38  714 


8  196 
23  692 
20  628 

60  561 
14  778 
11  243 


8  615 

40  054 

47  750 

100  242 

22  548 

37  077 


8  600 
19  380 
14    091 

43  130 
10  589 
10   957 


NOTE:     Detail  may  not  add  to  total  due   to  indppondent  rounding.     Selected  group  of  large  manufacturer-wholesalers'   am  chocolate  manufacturers' 
reported  sales,  by  type  of  product.     Companies  reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes 
of  manufacturers  in  1960.     The  panel  was  enlarged   in  1963;   therefore,   figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial 
Reports  for  years  prior  to  1963. 


Preliminary. 


Revised. 
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Manufacturers'  sales  of  confectionery  and 
competitive  chocolate  products  were  esti- 
mated as  $166  million  in  November  1967. 
This  was  approximately  the  same  as  sales 
for  October  1967  and  2  percent  below  sales 
for  November  of  last  year.  Sales  of  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers, at  $157  million,  were  2  percent 
below  sales  for  October  and  2  percent  below 
sales  for  November  1966.  Manufacturer- 
retailers'  sales  were  40  percent  above  the 
October  1967  level  of  $6  million  and  1  per- 
cent below  sales  for  November  of  last  year. 

Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  November  1967  were  up  i  percent 
compared  to  the  same  month  last  year. 
Poundage  sales  of  bar  goods  were  down  11 
percent  compared  with  November  1966  and 
poundage  sales  of  package  goods  retailing 
above  50  cents  were  up  14  percent  compared 


with  same  month  last  year.    (See  table  2  for 
detailed  statistics.) 

Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957,  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer- retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


Inquiries   concerning   these   figures    should  be  addressed  to 
the    U.S.    Department    of    Commerce,    Bureau   of   the   Census, 
Industry  Division,  Washington,  D.C.    20233. 


For   sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE  1.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


NOVEMBER 
1967P 


SALES 
(SltOOO) 


OCTOBER 
19671" 


SALES 
(SlfOOO) 


NOVEMBER 
1966^ 


SALES 
(SItOOO) 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS: 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  


NEW  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA!  KANSAS.  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLANDt  DISTRICT  OF  COLUMBIA! 
WEST  VIRGINIA.  NORTH  CAROLINA. 

SOUTH  CAROLINA ^ 

GEORGIA  AND  FLORIDA 


VIRGINIA. 

AND 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC  (2)  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


166  070 


157  177 
8  893 


157  177 

12  230 

59  323 
25  995 
33  328 

43  988 

36  913 

5  396 
1  679 

11  696 

6  964 
U  732 

8  200 


2  898 
5  302 


3  499 

6  184 

3  364 

8  693 
6  564 
2  129 


166  829 


160  498 
6  331 


160  498 

12  752 

60  759 

26  66] 

34  098 

53  640 

45  299 

6  428 

1  913 


611 
393 
218 


7  853 


3  178 

4  675 


3  915 

4  693 

1  630 

8  645 
7  058 
1  587 


169  2  04 


160  260 

8  9aa 


160  260 

11  975 

62  147 

32  990 

29  157 

45  896 

39  459 

5  307 

1  130 


11 
6 
4 


024 
421 
6  03 


7  86« 


3  039 

4  325 


3  440 
5  857 

3  046 

9  Oil 
7  007 
2  004 


Note:   Detail  may  not  add  to  totals  due  to  independent  rounding. 


Preliminary. 


Revised. 


(1)  Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  consumer  through  manufacturer-operated  stores  in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Report  Series  M20C(67)-11 


TABLE  2.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-KHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 

CODE 


TYPE  OF  PRODUCT 


NOVEMBER  1967  P 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


OCTOBER  1967'' 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


NOVEMBER  1966^ 


QUANTITY 


THOUSAND 
POUNDS 


VALUE 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


207132<4 
2071351 
2071371 

2070114 
2071201 
2070121 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
SI. 00  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  SOODSi  INCLUDING  PENNY  GOODS. 


17  768 
36  859 
U9    317 

65  072 
21  313 
30  836 


19  351 
IS  875 
lU  107 

29  271 

10  562 

9    205 


253  713 


10  593 
«3  108 
53  080 

85  825 
24  360 
36  747 


9  732 
21  248 
16   026 

39  254 
11  505 
11    101 


14  034 
3}  948 
46    635 

72  942 
22  197 
29    351 


16  545 
16  6f)9 
13    460 

31    296 

10    074 

3    299 


Note:     Detail  may  not  add  to  total  due  to  independent  rounding.     Selected  group  of  large  manufacturer-wholesalers'   and  chocolate  manufacturers' 
reported  sales,  by  type  of  product.     Companies  reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes 
of  manufacturers  in  1960.     The  panel  was  enlarged  in  1963;   therefore,   figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial 
Reports  for  years  prior  to  1963. 


Preliminary. 


Revised. 


Current  Industrial  Reports  Series  M20C(67)-H 


U.S.    DEPARTMENT   OF   COMMERCE  postage  ano  fccs  paid 

BUREAU  OF  THE  CENSUS  "  ^    department  of  commerce 

WASHINGTON.  D.C.    20233 


OFFICIAL.   BUSINESS 


FOR  RELEASE:    February  14,  1968 


SERIES:    M20C(67)-12 


Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  were 
estimated  at  $134  million  in  December  1967. 
This  was  19  percent  below  sales  for  No- 
vember 1967  and  2  percent  below  sales  for 
December  of  last  year.  Sales  of 
manufacturer-wholesalers  and  chocolate 
manufacturers,  at  $119  million,  were  24 
percent  below  sales  for  November  and  4 
percent  below  sales  for  December  1966. 
Manufacturer- retailers'  sales  were  72  per- 
cent above  the  November  1967  level  of  $9 
million  and  10  percent  above  the  sales  for 
December  of  last  year. 


same    month    last    year, 
detailed  statistics.) 


(See  table  2  for 


Statistics  presented  in  table  1  of  this 
publication  are  estimated  industry  totals 
based  on  reports  from  approximately  343 
manufacturers  of  confectionery  and  com- 
petitive chocolate  products.  In  1957.  these 
monthly  respondents  accounted  for  approxi- 
mately 90  percent  of  the  sales  of 
manufacturer-wholesalers,  87  percent  of 
sales  of  manufacturer-retailers,  and  100 
percent  of  the  sales  of  chocolate  manu- 
facturers. 


Reports  from  a  selected  group  of  large 
manufacturer-wholesalers  and  chocolate 
manufacturers  indicated  that  poundage  sales 
for  December  1967  were  slightly  higher 
than  the  same  month  last  year.  Poundage 
sales  of  bar  goods  were  down  8  percent 
compared  with  December  1966  and  poundage 
sales  of  package  goods  retailing  above  50 
cents    were    up  15  percent  compared  with 


The  statistics  presented  in  table  2  are 
figures  reported  by  a  group  of  large  manu- 
facturer-wholesalers and  chocolate  manu- 
facturers which  in  1960  accounted  for  about 
66  percent  of  the  sales  of  these  classes  of 
producers.  A  further  explanation  is  shown 
in  footnote  1  for  table  2. 


MAR  13  1968 


Inquiries   concerning   these   figures    should  be  addressed  to 
the    U.S.     Department    of    Commerce,     Bureau   of   the    Census, 
Industry  Division,  Washington.  D.C.    20233. 


For    sale  by  the  Bureau  of  the  Census.  Washington,  D.C.  20233 
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U.S.  DEPARTMENT  OF  COMMERCE  Alexander  B.  Trowbridge,  Secretary 

William  H.  Shaw.  Assistant  Secretary,  Economic  Affairs 

BUREAU  OF  THE  CENSUS  A.  Ross  Eckler,  Director 


TABLE  1. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


DECEMBER 
1967^ 


SALES 
($1»000) 


NOVEMBER 
1967^ 


SALES 
(Sl.OOO) 


DECEMBER 
1966^ 


SALES 
(SliOOO) 


ESTIMATED  TOTAL  DOLLAR  SALES 


BY  KIND  OF  BUSINESS! 

MANUFACTURER-WHOLESALERS  AND  CHOCOLATE 

MANUFACTURERS  

MANUFACTURER-RETAILERS  (1)  


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL  


NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL.  .  . 
MINNESOTA!  KANSAS?  S. 
IOWA  AND  MISSOURI.  . 


DAKOTA  &  NEBRASKA. 


SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIAf 
WEST  VIRGINIA)  NORTH  CAROLINAf 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA ■ 


VIRGINIA' 
AND 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEEt 
ALABAMA.  AND  MISSISSIPPI) • 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH) 


PACIFIC    (2)     

CALIFORNIA    

WASHINGTON    AND    OREGON. 


134    403 


IIB    575 
15    B33 


].].»,    575 

11    4Q6 

43  860 
20  750 
23    110 

33  8RQ 

27  614 

4  P15 
1  360 

8    =^4'' 

5  506 

3  34  1 

4  R<3  1 


165   917 


156    694 
9    223 


156  694 

12  264 

58  900 

25  657 

33  243 

43  681 

36  628 

5  38  1 
1  672 

11  695 

6  963 
4  732 

8  435 


2 

119 

2 

940 

2 

772 

5 

4Q5 

1 

743 

3 

49n 

3 

411 

6 

1°2 

2 

522 

3 

334 

7 

911 

8 

694 

6 

146 

6 

565 

1 

766 

2 

129 

137    780 


123    356 
14    424 


123  356 

12  051 

43  416 

21  321 

22  095 

36  439 

30  564 

5  084 

341 

9  151 

5  539 

3  612 

5  742 


2 

995 

2 

747 

1 

914 

3 

783 

2 

603 

a 

207 

6 

645 

1 

562 

Note:      Detail  may  not  add  to  totals  due  to  independent  rounding. 


Preliminary. 


Revised. 


(1)  Includes  retailers  with  two  or  more  outlets  who  sold  approximately  75  percent  of  their  goods 
directly  to  the  consumer  through  manufacturer-operated  stores  in  1960. 

(2)  Does  not  include  Alaska  and  Hawaii. 


Current  Industrial  Reports  Series  M20C(6V)-12 


TABLE  2.— POUNDASE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


DECEMBER  1967'' 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


NOVEMBER  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


DECEH-3ER  1966 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071324 
2071351 
2071371 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
$1.00  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  to. 50  PER  POUND  .  . 


2070im   BAR  GOODS 

2071201   5  CENT  AND  10  CENT  SPECIALTIES  .  . 
2070121   BULK  GOODS i  INCLUDING  PENNY  GOODS. 


13  557 
17  775 
37  935 

57  565 
20  093 
2  1    968 


lU  1U8 

9  2U8 

10  1437 

26  139 

9  7116 

6  624 


17  585 
37  06U 
48    678 

64  725 
^1  195 
30   659 


19  223 
18   955 

14   00a 

29  135 
10  525 
9     147 


10  04  7 
17  140 
34    848 

6d  581 
19  93^ 
23    729 


10  89} 

8  626 

9  514 

27  180 
a  276 
6    555 


Note:  Detail  may  not  add  to  total  due  to  independent  rouiding.  Selected  group  of  large  iranufacturer-wholesalers'  and  chocolate  manufacturers' 
reported  sales,  by  type  of  product.  Conpanies  reporting  such  detail  accounted  for  approximately  66  percent  of  the  total  dollar  sales  of  these  classes  of 
manufacturers  in   3  960.  The  panel  was  enlarged  in  1963;  therefore,  figures  in  this  table  are  not  comparable  to  those  published  in  Current  Industrial 
Reports  for  years  prior  to  1963. 


''Preliminary.    ''Revised. 


Current  Industrial  Reports  Series  M20CC67)-12 


U.S.   DEPARTMENT   OF  COMMERCE 

BUREAU  OF  THE  CENSUS 
WASHINGTON.  O.C.    20233 


POSTAGE  AND   FEES   PAIO 
US.   OEI^ARTMENT  OF  COMMERCE 


OFFICIAL   BUSINESS 


Current      Industrial    Reports 


FOR  RELEASH:    May  24,  1968 


SERIES:    M20C(67)-13 


Manufacturers'  sales  of  confectionery  and 
competitive  chocolate  products  totaled  $1,617 
million  in  1966,  up  5  percent  from  the  previous 
year's  figure  of  $1,543  million. 

Sales  of  manufacturer- wholesalers  at  $1,525 
million  in  1966  were  4  percent  above  sales  for  the 
previous  year.  The  sales  of  manufacturer- 
retailers  increased  4  percent  from  1966. 

COVERAGE — Statistics  in  this  publication  are 
estimated  industry  totals  based  on  monthly  reports 
on  Census  Forms  M20C.1  and  M20C.2  from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data  from 
these  respondents  account  for  about  90  percent  of 
the  total  U.S.  manufacturers'  sales  of  confection- 
ery products.  The  proportion  estimated  for  the 
establishments  which  are  not  on  the  reporting 
panel  varies  by  State  and  is  based  on  their  sales  as 
reported  in  the  Census  of  Manufactures.  In 
addition,  detailed  annual  reports  on  sales  by  type 


of  confectionery,  ingredients  used,  and  sales  by 
class  of  customer  were  collected  on  an  annual 
basis  on  Form  MA-20D  from  a  reporting  panel  of 
large  establishments. 

This  report  is  the  result  of  a  joint  effort  by  the 
Business  and  Defense  Services  Administration  and 
the  Bureau  of  the  Census  and  includes  only 
summary  data.  More  detailed  statistics,  based  on 
the  annual  survey,  will  appear  in  the  report 
entitled  "Confectionery  Manufactures,  Sales  and 
Distribution,  1967"  to  be  published  in  the  near 
future  by  the  Business  and  Defense  Services 
Administration. 

ACKNOWLEDGMENTS—  This  report  was 
prepared  in  the  Industry  Division  under  the 
direction  of  Robert  J.  Nealon,  Chief,  Foods. 
Textiles,  and  Apparel  Branch.  C.H.W.  Sedgewick, 
Chief,  Foods,  assisted  by  Albert  G.  Porach,  was 
directly  responsible  for  the  review  of  the  data  and 
preparation  of  the  report. 


Table  1 .  — MANUFACTOHERS '   SAIxES  OF  CONFECTIONERY  PRODUCTS,   BY  KIND  OF  BUSINESS 

(in  millions ) 


Kind  of  business 


Total. 


Manufactiirer-wholesalers  and  chocolate  manufacturers. 
Maniif  acturer-retailers 


1967 


Pounds 


3,765 

3,686 
79 


Value 


i,617 

1,525 
92 


1966^ 


Pounds 


3,668 

3,589 
79 


Value  Pounds 


1,543 
1,455 


1965 


3,474 
I 3, 474 


Value 


1,429 
1,429 


Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate  products,  except 
retail  confectioners  with  a  :?inglt  location.  Manufacturer-retailers  are  those  with  2  or  more  outlets. 

^Revised. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 


For  sale  by  the  Bureau  of  the  Census,  Washington,  D.C.  20233 
Price  15  cents  -  $1.50  per  year 


U.S.  DEPARTMENT  OF  COMMERCE     C.  R.  Smith,  Secretary 
William  H.  Chartener,  Assistant  Secretary  for  Economic  Affairs 

BUREAU   OF  THE   CENSUS     A.  Ross  Ecl<ler,  Director 


Table  2. —VALUE  OF  MANUFACTUHERS '  SAXES  OF  CONFECTIONEHY  PRODUCIS,  BY  KIND  OF  BUSINESS,  BY  MONTH 

(Millions  of  dollars  ) 


Manufacturer-whole- 

Total 

salers  including 

Manuf  ac  tur  er-re- 

tfcnth 

chocolate  manufac- 

tailers 

turers 

1967 

1966 

1965 

1967 

1966'' 

1967 

1966 

TOTAL 

1,617 

1,5« 

1,^28 

1,525 

1,455 

92 

88 

January 

W6 

120 

120 

UO 

114 

6 

6 

February 

M3 

126 

120 

134 

118 

9 

8 

March 

136 

130 

125 

125 

123 

11 

7 

April 

106 

111 

110 

100 

99 

6 

12 

May 

116 

101 

S3 

111 

96 

5 

5 

June 

111 

103 

95 

107 

98 

4 

5 

July 

86 
122 

75 
117 

76 
106 

81 
117 

71 
112 

5 
5 

4 

August 

5 

September 

191 

182 

163 

185 

177 

6 

5 

October 

167 

171 

156 

160 

165 

7 

6 

November 

166 

169 

146 

156 

159 

10 

10 

December 

127 

138 

128 

109 

123 

18 

15 

Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets, 
r 
Revised. 


Table  3.~P0UWDAGE  AND  DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  KIND  OF  BUSINESS 


Division  and  State 


1967 


Pounds 
(1,000) 


Value 
($1,000) 


1966 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,  TOTAL , 

Manufacturer-wholesalers  including  chocolate  manufacturers 

Manufacturer-retailers 

MANUFACTURER-WHOLESALERS  INCLUDING  CHOCOLATE  MANUFACTURERS  BY 
GEOGRAPHIC  AREA 

New  England , 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Daltota  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia,  North  Carolina, 

and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and  Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 

Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 

Pacific 

California 

Washington,  Oregon,  and  Hawaii  ^ 

Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

^Revised. 

(NA)  Not  available. 

^Data  for  1967  includes  Hawaii  and  for  1966  excludes  Hawaii. 


3,765,141 

3,686,268 
78,873 


268,102 

1,283,318 
638,763 
644,555 

1,361,764 

1,171,847 

140,803 

49,114 

162,073 
81,993 
80,080 

158,808 

78,454 
80,354 

77,442 

129,577 

20,977 

224,207 

194,863 

29,344 


1,617,054 

1,525,009 
92,045 


116,013 

592,308 
261,330 
330,978 

491,052 

421,647 

51,475 

17,930 

73,971 
41,885 
32,086 

71,135 

29,601 
41,534 

23,900 
47,954 
16,955 

91,721 
76,599 
15,122 


^3,668,115 

^"3, 588, 856 
r79,259 


251,692 

■■1,269,414 

'"680,691 

588,723 

1,297,429 

1,107,593 

158,643 

31,193 

162,397 
65,822 
96,575 

156,841 

78,091 
78,750 

79,523 

116,516 

25,380 

'"229,664 

'"207,911 

21,753 


1,543,544 

^1,455,281 
'"88,263 


113,313 

'"572,643 

'"274,219 

298,424 

457,860 

398,512 

48,624 

10,724 

70,516 
34,958 
35,558 

63,832 

27,410 
36,422 

24,008 
44,113 
19,002 

89,994 
75,950 
14,CK4 


Current  Industrial  Reports  Series  M20C(67)-13 


Table  4.— ESTIMATED  POUNDAGE  AND  DOLLAR  SALES  OF  MANUFACTURER -WHOLESALERS  INCLUDING  CHOCOLATE  MANUFACTURERS  OF 
CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS,  BY  TYPE  OF  PRODUCT 


1967 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1966^ 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1965 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES. 


Pacliage  goods  made  to  retail 

at— 

$1.00  or  more  per  pounds... 

$0.50  to  $0.99  per  pound... 

Less  than  $0.50  per  pound.. 

Bar  goods 

Bulk  goods^ 

5^  and  10/  specialties 


3,686,268 


13";,  536 
437,303 
783,090 

1,210,980 
683,682 
436,677 


1,525,009 


147,312 
217,471 
228,645 

534,464 
203,169 
193,448 


.414 


1.099 
0.497 
0.292 

0.441 
0.296 
0.443 


3,588,856 


126,580 
381,645 
794,956 

1,210,659 
673,339 
401,677 


1,455,281 


137,365 
184,449 
229,449 

523,897 
203,584 
176,537 


.405 


1.084 
0.483 
0.289 

0.433 
0.302 
0.439 


3,397,365 


122,899 
368,621 
744,039 

1,122,695 
698,097 
351,014 


1,358,097 


135,441 
171,069 
203,865 

475,926 
213,158 
158,638 


$0,400 


1.102 
0.464 
0.274 

0.428 
0.305 
0.452 


Note:  The  figures  in  the  table  above  are  estimates  based  on  reports  from  a  selected  group  of  large  manufacturer-whole- 
salers who  account  for  approximately  65  percent  of  the  total  dollar  sales  of  this  class  of  manufacturers.  For  each  year, 
unit  values  from  data  obtained  on  Census  Form  MA-20D  have  also  been  taken  into  consideration. 

r 
Revised. 

^Includes  penny  goods. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3. 

Estimates  are  included  for  establishments  whose  reports  were  not  received  in  time  for  tabulation. 
A  more  complete  description  of  the  survey  appears  on  page  3. 


Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 


(Thousands  of  dollars) 


Month  and  year 

1963 
January^ 

1967 

December^ 

November 

October 

September 

Auglist 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

PPreliminary.    ^Revised. 


Manufacturer- 
wholesalers 


Manuf  a  c  t\ire  r- 
retailers 


138,775 


127,392 
165,917 
166,829 

190,611 

122,<i58 

85,712 

lll,i'i2 
115, W9 
106,352 

136,142 
142,893 
145,857 


137,780 
169,20-4 
170,203 

180,451 

115,211 

72,807 

101,242 
101,116 
110,657 

130,332 
126,809 
120,128 


132,317 


110,002 
156,694 
160,498 

186,124 

118,226 

81,823 

108,486 
111,723 
101,398 

125,941 
134,795 
141,282 


123,356 
160,260 
165,416 

176,221 

111,682 

69,220 

97,270 
96,129 
99,496 

124,235 
119,377 
115,015 


6,458 


17,390 
9,223 
6,331 

4,437 
4,232 
3,839 

2,956 
3,726 
4,954 

10,201 
8,098 
4,575 


14,424 
8,944 
4,737 

4,230 
3,529 
3,537 

3,972 
4,987 

11,161 

6,097 
7,432 
5,113 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Dtpartment  of  Commerce,  Bureau  of  th*"  Census,  Industry  Division, 
Washington,  D.C.  20233-    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:     15  cents  per  copy-$1.50  per  year. 


^■^^*'°'^o. 


U.S.  DEPARTMENT  OF  COMMERCE     C.  R.  Smith,  Secretary 
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Table  2. —SALES  OF  CONFECTIONERY  MANUFACTURER-WHOLESALERS  BY  GEOGRAPHIC  AREA 

(Thousands  of  dollars) 


Item 


January 
1968P 


December 
1967^ 


January 
1967 


UNITED  STATES  TOTAL 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virgina,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California 

Washington  and  Oregon 

^Preliminary.     ^Revised. 


132,317 

10,686 

52,857 
19,005 
33,852 

39,647 

34,016 

3,453 

2,178 

6,776 
4,285 
2,491 

4,975 

2,138 
2,337 


1,961 
5,463 
2,183 

7,769 
6,253 
1,516 


110,002 

10,084 

41,586 
18,848 
22,738 

32,570 

26,415 

4,827 

1,328 

7,496 
5,426 
2,070 

4,519 

1,863 
2,656 


1,666 
3,123 
1,749 

7,209 
5,651 
1,558 


141,282 

11,938 

56,920 
20,828 
36,092 

40,943 

34,859 

4,117 

1,967 

6,774 
4,031 

2,743 

5,695 

2,496 
3,199 


1,950 
6,402 
1,909 

8,751 
7,229 
1,522 


Table  3. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFAC TUBER -WHOLESAiERS  BY  TYPE  OF  CONFECTIONERY 


Type  of  product 

January  1968? 

December  1967^^ 

Januarj-  196?'" 

SIC 
code 

Quantity 
(1,000 
pounds ) 

Value 
($1,000) 

Quantity 
(1,000 
pounds ) 

Value 
($1,000) 

Quantity 
(1,000 
pounds ) 

Value 
($1,000) 

2071324 

TOTAL  SALES  OF  SELECTED  ESTAB- 
LISHMENTS  

Package  goods  made  to  retail  at: 
$1 .00  or  more  per  pound 

197,129 

12,548 
20,415 
37,140 

83,263 
18,375 
25,388 

92,476 

17,057 
10,877 
10,738 

37,637 
8,482 
7,685 

170,613 

13,483 
17,854 
38,326 

57,665 
20,382 
22,903 

76,618 

14,065 

9,304 

10,499 

26,139 
9,923 
6,638 

200,536 

10,781 
19,431 
41,589 

81,390 
19.101 

23,2— 

90,650 
14,920 

2071351 
2071371 

2070114 
2071201 
2070121 

$0.50  to  $0.99  per  pound 

Less  than  $0. 50  per  pound 

Bar  goods 

5  cent  and  10  cent  specialties. . .  . 
Bulk  goods,  including  penny  goods. 

10,813 
11,647 

36,319 
8,601 

3.350 

^Preliminary. 
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DESCRIPTION  OF  SURVEY 


RELATED  REPORTS 


The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  establishments  whose  reports  were  not  received 
in  time  for  tabulation.  Such  estimates  are  based  on 
month- to- month  trends  shown  by  reporting  firms 
and  are  generally  limited  to  a  maximum  of  25 
percent  for  any  one  item.  Statistics  for  previous 
months  may  be  revised,  due  to  receipt  of  corrected 
data  from  respondents,  including  late  reports  for 
which  estimates  were  made,  and  other  corrections. 
Figures  which  were  revised  significantly  are 
indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and  not  the  retail  price  to  the  consumer. 


Products--In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 


USCCMM-DC 


Current  Industrial  Reports  Series  M20C(68)-1 


U.S.    DEPARTMENT    OF   COMMERCE 

BUREAU  OF  THE  CENSUS 
WASHINGTON.  D.C.    20233 


POSTAGE  ANO  FEES  PAID 

US.   OEHARTMENT  OF  COMMERCE 


OFFICIAL   BUSINESS 


CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

February  1968 


FOR  RELEASE:    April  9,  1968 


SERIES:    M20C(68)-2 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  report  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

February 

January 

1967 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 


Total 


Manufacturer- 
wholesalers 


141,658 

133,189 

8,469 

U0,080 

133,475 

6,605 

127,392 

110,002 

17,390 

165,917 

156,694 

9,223 

166,829 

160,498 

6,331 

190,611 

186,124 

4,487 

122,458 

118,226 

4,232 

85,712 

81,823 

3,889 

111,44-2 

108,486 

2,956 

115,449 

111,723 

3,726 

106,352 

101,398 

4,954 

136,142 

125,941 

10,201 

142,893 

134,795 

8,098 

145,857 

141,282 

4,575 

137,780 

123,356 

14,424 

169,204 

160,260 

8,944 

170,203 

165,416 

4,787 

180,451 

176,221 

4,230 

115,211 

111,682 

3,529 

72,807 

69,220 

3,587 

101,242 

97,270 

3,972 

101,116 

96,129 

4,987 

110,657 

99,496 

11,161 

130,332 

124,235 

6,097 

126,809 

119,377 

7,432 

Manufacturer- 
retailers 


hquines  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  o(  Commerce,  Bureau  of  thr,  Census,  Industry  Division 
Washington,  D.C.  20233.    This  publication  is  for  sole  by  the  Bureau  of  the  Census,  Price:     15  cents  per  copy-$l  50  per  year 


"•.rtso'"-* 


U.S.    DEPARTMENT  OF  COMMERCE     C.  R.  Smith,  Secretary 
BUREAU  OF  THE  CENSUS      A.  Ross  Eckler,  Director 


rable  2. —SALES  OF  COMFECTIONERY  MANUFACTURER-WHOLESALERS  BY  GEOGRAPHIC  AREA 

(Thousands  of  dollars) 


Item 


Februaiy 
1968 


January 
1963 


February 
1967 


UNITED  STATES  TOTAL 

New  England 

Middle  Atlantic 

New  York  and  New  Jersey 

Pennsylvania 

East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin 

West  North  Central 

Minnesota,  Kansas,  South  Dakota,  and  Nebraska 

Iowa  and  Missouri 

South  Atlantic 

Maryland,  District  of  Columbia,  Virgina,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 

East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas) 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah).... 

Pacific 

California .—  rr-. .-; 

Washington  and  Oregon 


133,189 

9,405 

55,249 
22,231 
33,018 

43,773 

38,578 

3,598 

1,597 

S,556 
2,911 
2,645 

4,625 

1,848 
2,777 


1,549 

3,416 
1,935 

7,681 
6,305 
1,376 


133,475 

10,869 

52,507 
18,590 
33,917 

39,871 

34,270 

3,423 

2,178 

6,992 
4,454 
2,538 

4,984 


2,138 
2,846 


1,961 
6,452 
2,182 

7,657 
6,230 

1,427 


134,795 

9,217 

55,359 
23,162 
32,197 

43,043 

37,100 

4,674 

1,269 

6,552 
3,757 
2,795 

4,974 

2,256 
2,718 


1,410 

4,448 
1,415 

8,377 
6,901 
1,476 


Table  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  BY  TYPE  OF  CONFECTIONERY 


Type  of  product 

February  1968 

January  1968 

February  1967 

SIC 
code 

Quantity 
(1,000 
pounds ) 

Value 
($1,000) 

Quanti  t.y 
(1,000 
pounds ) 

Value 
($1,000) 

Quantity 
(1,000 
pounds ) 

Value 
($1,000) 

2071324 

TOTAL  SALES  OF  SELECTED  ESTAB- 
LISHMENTS  

Package  goods  made  to  retail  at: 
$1 . 00  or  more  per  pound 

213,235 

6,879 
25,877 
46,778 

85,390 
23,929 
24,383 

92,477 

6,807 
13,771 
14,059 

39,011 

11,607 

7,222 

199,010 

12,556 
20,393 
38,247 

83,283 
18,749 
25,782 

93,277 

17,106 
10,870 
10,958 

37,909 
8,680 
7,754 

211,550 

7,242 
24,166 
50,788 

80,862 
24,152 
24,340 

88,311 
8  166 

2071351 
2071371 

2070114 
2071201 
2070121 

$0.50  to  $0.99  per  pound 

Less  than  $0. 50  per  pound 

Bar  goods 

5  cent  and  10  cent  specialties. . . . 
Bulk  goods,  including  penny  goods. 

12,420 
13,424 

35,736 
11,327 

7,238 

Current  Industrial  Reports  Series  M20C(68)-2 


DESCRIPTION  OF  SURVEY 


RELATED  REPORTS 


The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery."  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  establishments  whose  reports  were  not  received 
in  time  for  tabulation.  Such  estimates  are  based  on 
month- to- month  trends  shown  by  reporting  firms 
and  are  generally  limited  to  a  maximum  of  25 
percent  for  any  one  item.  Statistics  for  previous 
months  may  be  revised,  due  to  receipt  of  corrected 
data  from  respondents,  including  late  reports  for 
which  estimates  were  made,  and  other  corrections. 
Figures  which  were  revised  significantly  are 
indicated  by  foomotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not   the  retail  price  to  the  consumer. 


Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:    May  9,  1968 


SERIES:    M20C(68)-3 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  report  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

March 

February 

January 

1967 

December , 

November , 

October , 

September 

August 

Jiily 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

J\.me 

May 

April 

March 


Total 


135,022 
U2,327 
140,080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 
115,211 
72,807 

101,242 
101,116 
110,657 
130,332 


Manufacturer- 
wholesalers 


129,374 
133,691 
133,475 


110,002 
156,694 
160,498 
186,124 
118,226 
81,823 

108,486 
111,723 
101 , 398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 
69,220 

97,270 
96,129 
99,496 

124,235 


Manufacturer- 
retailers 


5,648 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4.575 


14,424 
8,944 
4,787 
4,230 
3,529 
3,587 

3,972 

4,987 

11,161 

6,097 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  thr  Census,  Industry  Division, 
Washington,  D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,   Price:     15  cents  per  copy-$1.50  per  year. 
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U.S.    DEPARTMENT  OF  COMMERCE       C.  R.  Smith,  Secretary 
William  H.  Chartener    Assist^ant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


—DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS' 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND , 

MIDDLE  ATLANTIC  , 

NEW  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS!  S.  DAKOTA  S  NEBRASKA.  .  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA'  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AiMD  TEXAS  I 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


MARCH 
196B 


SALES 

(si.ooo) 


129  371 

9  241 

5U  185 

25  658 

28  527 

39  HIS 

34  135 

3  955 

1  325 

6  369 

3  910 

2  459 


1  238 

3  946 

1  913 

7  600 
6  117 
1  483 


FEBRUARY 
1968 


SALES 
($1,000) 


55  077 
22  069 
33  008 

44  204 
38  074 

4  530 

1  600 

5  665 

2  913 
2  752 


1  860 

2  763 


1  578 

3  407 

1  983 

7  780 
6  500 
1  280 


MARCH 
1967 


SALES 
(Sl.OOO) 


125  941 

9  627 

50  562 

24  994 

25  568 

38  831 

33  985 

3  737 


951 
276 
675 


2  529 

3  128 


1  562 

4  102 

1  16! 

8  488 
7  218 
1  270 


TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


MARCH  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


FEBRUARY  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2071324      51.00  OR  MORE  PER  POUND  

2071351      $0.50  TO  $0.99  PER  POUND 

2071371      LESS  THAN  $0.50  PER  POUND  

2070114   BAR  GOODS 

2071201   5  CENT  AND  10  CENT  SPECIALTIES  

2070121   BULK  GOODS.  INCLUDING  PENNY  GOODS.  ... 


8  469 

22  907 
43  627 

79  299 
31  874 

23  987 


8  065 
12  059 
12  621 

36  029 
14  681 
7  023 


6  894 
25  677 
49  997 

86  142 

23  947 

24  505 


6  789 

13  624 

14  523 

39  005 

11  569 

7  195 


5  729 
20  759 
37  780 

77  555 
30  406 
23  596 


6  094 

10  345 

11  057 

33  996 

12  598 

6  982 


Current  Industrial  Reports  Series  ^G0C(6fi)-3 


DESCRIPTION  OF  SURVEY 


RELATED  REPORTS 


The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  establishments  whose  reports  were  not  received 
in  time  for  tabulation.  Such  estimates  are  based  on 
month- to- month  trends  shown  by  reporting  firms 
and  are  generally  limited  to  a  maximum  of  25 
percent  for  any  one  item.  Statistics  for  previous 
months  may  be  revised,  due  to  receipt  of  corrected 
data  from  respondents,  including  late  reports  for 
which  estimates  were  made,  and  other  corrections. 
Figures  which  were  revised  significantly  are 
indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and   not   the  retail  price  to  the  consumer. 


Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:   June  14,  1968 


SERIES:    M20C(68)-4 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  report  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

April 

March , 

February , 

January , 

1967 

December , 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

June 

May 

April 


Total 


119,668 
13"4,979 
^2,327 
U0,080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 
115,211 
72,807 

101,242 
101,116 

110,657 


Manufacturer- 
wholesalers 


107,891 
127,600 
133,691 
133,475 


110,002 
156,694 
160,498 
186,124 
118,226 
81,823 

108,466 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 
69,220 

97,270 
96,129 
99,496 


Manufacturer- 
retailers 


11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 
4,787 
4,230 
3,529 
3,587 

3,972 

4,987 

11,161 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.    This  publication  is  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 
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U.S.   DEPARTMENT  OF  COMMERCE       C.  R.  Smith,  Secretary 
William  H.  Chant;ener     AssiBt;ant  Secretar^y  far  Economic  Affairs 


>Jli  o« ' 


BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


APRIL 
1968 


SALES 

(sitooo) 


March 

1968 


Sales 

ISl.OOO) 


APRIL 
1967 


SALES 
(SI. 0001 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  ■ 

NEW  ENGLAND ' 

MIDDLE  ATLANTIC  . 

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  . 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  ■ 

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXASI  . 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH! 

PACIFIC  (2 

CALIFORNIA  ■ 

WASHINGTON  AND  OREGON 


107  891 

7  360 

WO  0U« 
17  256 
22  788 

35  2«9 

30  214 

3  067 

1  968 

6  570 
3  977 

2  593 


2  044 
2  904 


1  540 

3  361 

1  873 

6  946 
5  631 
1  315 


127  600 

9  245 

52  589 

^24  047 

28  542 

39  211 

34  070 

3  817 

1  324 

6  366 

3  907 

2  459 


2  195 

3  271 


1  263 

3  949 

1  913 

7  598 
6  116 
1  482 


101  398 

7  799 

40  527 

19  585 

20  941 

30  780 

26  568 

3  238 

9  74 

5  121 

2  711 

2  410 


2  027 
2  810 


1  390 

3  097 

1  102 

6  745 

5  887 

858 


Revised  by  5  percent  or  more  from  previously  publishe(3  data. 


TABLE  3 POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


APRIL  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


APRIL  1967 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2071324      $1.00  OR  MORE  PER  POUND 

2071351      i0.5O  TO  $0.99  PER  POUND 

2071371      LESS  THAN  $0.50  PER  POUND  

2070114   BAR  GOODS 

2071201   5  CENT  AND  10  CENT  SPECIALTIES ■ 

2070121   BULK  GOODS.  INCLUDING  PENNY  GOODS.  .  .  .  1 


179  689 


7  579 
17  876 
35  263 

73  350 
24  001 
21  620 


7  295 
9  370 
9  112 

32  282 

11  032 
6  085 


8  259 

22  872 
4  3  688 

79  176 
31  629 

23  999 


7  951 
12  025 
12  638 

35  983 

14  561 

7  038 


5  155 
14  965 
31  250 

66  460 
23  918 
20  278 


5  690 

7  460 

8  131 

28  896 

10  638 

5  596 


(Jurrent  ImJustrial  Reports  Series  U20C(6S)-* 


DESCRIPTION  OF  SURVEY 


RELATED  REPORTS 


The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  i  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  establishments  whosereports  were  not  received 
in  time  for  tabulation.  Such  estimates  are  based  on 
month- to- month  trends  shown  by  reporting  firms 
and  are  generally  limited  to  a  maximum  of  25 
percent  for  any  one  item.  Statistics  for  previous 
months  may  be  revised,  due  to  receipt  of  corrected 
data  from  respondents,  including  late  reports  for 
which  estimates  were  made,  and  other  corrections. 
Figures  which  were  revised  significantly  are 
indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 

EXPLANATION  OF  TERMS 

Manufacturer-wholesaler.s-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers--Confecfinnery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and    not   the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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SERIES:    M20C(68)-5 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

Jiily 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

J\me 

May 


Total 


106,672 
119,656 
134,979 
142,327 
140,080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 
115,211 
72,807 

101,242 
101,116 


Manufacturer- 
wholesalers 


101,006 
107,879 
127, 600 
133,691 
133,475 


110,002 
156,694 
160,498 
186,124 
118,226 
81,823 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 
69,220 

97,270 
96,129 


Manufacturer- 
retailers 


5,666 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 
4,787 
4,230 
3,529 
3,587 

3,972 
4.987 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureou  of  the  Census,  Industry  Division, 
Washington,  D,C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50per  yeor. 


U.S.   DEPARTMENT  OF  COMMERCE       C.  R.  Smith.  Secretary 
XA/illlam  H.  Chartener,    Assistant  Secretary  for  Economic  Affairs 
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BUREAU  OF  THE  CENSUS       A.  Ross  Eckler.  Director 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTSi 

BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


MAY 
1968 

APRIL 
1968 

HAY 
1967 

AREA  OF  PLANT  LOCATION 

SALES 

SALES 

SALES 

($liOOOI 

(SliOOOl 

isifooo) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 

101  006 
6  623 

39  026 

18  137 
20  889 

107  979 

7  353 

40  499 
17  626 
22  873 

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

2!  307 
23  426 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

34  ^-f 

30  0^7 

3  29  3 

I  227 

34  656 

30  228 

3  181 

1  247 

35  856 

30  564 

4  201 

1  091 

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

4  553 
2  648 
1  905 

6  558 
3  977 
2  581 

?  075 
2  631 
2  444 

SOUTH  ATLANTIC.  •••..  ••••..• 

5  100 

2  130 
2  970 

1  261 

2  514 
887 

6  465 
5  485 

980 

4  899 

2  039 

2  860 

1  538 

3  520 

1  439 

7  417 
6  392 
1  025 

5  3*^7 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA •• 

2  400 
2  957 

1  601 

2  850 

976 

7  252 

6  28) 

971 

EAST  SOUTH  CENTRAL  (KENTUCKY*  TENNESSEE, 
ALABAMAi  AND  MIS<;  I  SSI  PPI  ) ...• 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  • •• 

MOUNTAIN  (ARIZONA,  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH) ••>• •■• 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

TABLE    3. — POUNDAGE    AND    DOLLAR    SALES   OF    SELECTED    MANUFACTURER-WHOLESALERS   AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

MAY  1968 

APRIL 

1968 

MAY 

1967 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

174  107 

3  222 
17  055 
36  186 

65  894 
25  346 
25  404 

70  220 

3  090 
S  654 
9  599 

30  3^4 

11  491 

7  032 

IBl  448 

6  731 
18  366 
37  178 

73  335 

24  095 
21  743 

75  672 

7  297 
9  568 
9  507 

32  277 

11  109 
6  114 

185  634 
3  764 

17  73^ 
40  339 

71  758 
27  107 
24  932 

73  566 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

2071351 
2071371 

2070114 
2071201 
2070121 

to. 50  TO  to. 99  PER  POUND 

LESS  THAN  to. 50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

8  985 

10  091 

31  725 

11  867 
7  119 

Note:     Corrections  to  reports  previously  received  have  led  to  revisions  in  quantily  data  for  package  goods  made  to  retail  at  $1.00  or  more  i>er  pound 
for  the  first  three  months  of  1968.     The  revised  figures  are  shown  below: 

Package  Goods  Made  To  Retail  At  $1.00  Or  More  Per  Pound 

(Thousand  pounds) 


Month 

As  published 

As  revised 

Januaiy 

Februaiy 

12,556 
6,894 
8,259 

12,2«) 
6,296 
7,642 

Corresponding  corrections  should  be  made  in  the  total  quantity  figures. 


Current  Industrial  Reports  Series  VG0C(6S)-5 


DESCRIPTION  OF  SURVEY 


RELATED  REPORTS 


The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2.  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 


An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  establishments  whosereports  were  not  received 
in  time  for  tabulation.  Such  estimates  are  based  on 
month- to- month  trends  shown  by  reporting  firms 
and  are  generally  limited  to  a  maximum  of  25 
percent  for  any  one  item.  Statistics  for  previous 
months  may  be  revised,  due  to  receipt  of  corrected 
data  from  respondents,  including  late  reports  for 
which  estimates  were  made,  and  other  corrections. 
Figures  which  were  revised  significantly  are 
indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and   not   the  retail  price  to  the  consumer. 


Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:    August  14,  1968 


SERIES:    M20C(68)-6 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thoxisands  of  dollars) 


Month  and  year 


1968 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

Jiily 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 

July 

June 


Total 


102,025 
107,499 
119,656 
13-4,979 
142,327 
140,080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145.857 


137,780 
169,204 
170,203 
180,451 
115,211 
72,807 

101,242 


Manufacturer- 
wholesalers 


98,390 
101,828 
107,879 
127, 600 
133,691 
133,475 


110,002 
156,694 
160,498 
186,124 
118,226 
81,823 

108,466 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 
69,220 

97.270 


Manufacturer- 
retailers 


3,635 
5.671 
11,777 
7,379 
8,636 
6.605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 

4,954 

10,201 

8,098 

4,575 


14,424 
8,944 
4,787 
4,230 
3,529 
3,587 

3.972 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.    This  publication  is  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50per  year. 


U.S.    DEPARTMENT  OF  COMMERCE       C.  R.  Srnith,  Secretary 
William  H.  Char^tener',    Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Ecklen,  Director 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KINO  OF  BUSINESS  AND  GEOSRAPHIC  AREA 


ITEM 


JUNE 
1968 


SALES 
(SliOOOl 


MAY 
196B 


SALES 
Itl.OOO) 


JUNE 
1967 


SALES 
ISliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  SEOGRAPHIC  AREAi 

UNITED  STATES  TOTAL  98  39  0 

NEW  ENGLAND b   9«2 

MIDDLE  ATLANTIC 36  999 

NEW  YORK  AND  NEW  JERSEY 18  129 

PENNSYLVANIA 18  870 

EAST  NORTH  CENTRAL 36  383 

ILLINOIS 32  135 

OHIO  AND  INDIANA 3  071 

MICHIGAN  AND  WISCONSIN 1  1 7q 

WEST  NORTH  CENTRAL I    3  918 

MINNESOTA.  KANSAS'  S.  DAKOTA  &  NEBRASKA I     2  178 

IOWA  AND  MISSOURI 1     1  7140 

SOUTH  ATLANTIC q  767 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 1  811 

GEORGIA  AND  FLORIDA 2  956 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 1  185 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS) 2  176 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH g,^ 

PACIFIC 6  201 

CALIFORNIA 5  372 

WASHINGTON  AND  OREGON S32 


101  828 

6  633 

39  «50 

18  im 

21  008 

31  89  2 

30  368 

3  296 

1  228 

U  561 

2  619 
1  912 


2  137 
2  975 


1  2614 

2  518 

887 

6  511 

5  523 

988 


<42  022 
23  o«a 

18  978 

35  316 

31  386 

3  023 

9  07 

U  148U 
2  299 
2  185 


2  116 

3  317 


1  537 

3  675 

829 

7  509 

6  618 

891 


TABLE  3. —POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


THOUSAND 
POUNDS 


VALUE 

THOUSAND 
DOLLARS 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

20713214     $1.00  OR  MORE  PER  POUND 

2071351      to. 50  TO  $0.99  PER  POUND 

2071371      LESS  THAN  SO. 50  PER  POUND  

207011U   BAR  GOODS ■ 

2071201   5  CENT  AND  10  CENT  SPECIALTIES 

2070121   BULK  GOODS.  INCLUDING  PENNY  GOODS.  .  .  .  , 


2  531 

19  617 
38  871 

70  173 
30  190 

20  751 


2  131 

9  897 

10  157 

31  299 
13  195 

5  771 


3  222  ; 
17  055  1 
36  176 

66  891 
25  793 

21  see 


3  090 
e  651 
9  577 

30  351 
11  661 

7  (J13 


188  329   72  361 


2  611  2  111 

17  322  6  661 

11  362  10  327 

70  229;  29  110 

32  909  I  11  816 

23  866  I  6  673 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Milling  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-D(; 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales-  -  Manufacturer-  wholesaler  and  chocol  ate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not   the  retail  price  to  the  consumer. 


Products--ln  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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Products) 
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SERIES:   M20C 


In  the  September  1968  report  in  this  series,  the  data 
for  manufacturer-wholesalers  were  revised  for  all  months  since 
September  1967.  This  revision  was  due  to  the  under  statement 
of  the  amounts  estimated  for  small  establishments  not  can- 
vassed monthly,  the  comparable  revisions,  for  the  geographic 
data  are  shown  in  this  change  sheet. 
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CURRENT  INDUSTRIAL  REPORTS 

Confectionery,  Including 
Chocolate  Products 

July  1968 


FOR  RELEASE:    September  13,  1968 


SERIES:    M20C(68)-7 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Tabiei.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 
July 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

Aug us  t 

July 


Total 


92,283 

101,263 
107,499 
119,656 
134,979 
142,327 
140,080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 
115,211 
72,807 


Manufacturer- 
wholesalers 


Super: 


88,079 

97,549 

101,828 

107,879 

127, 600 

B<Wtbi^¥u|blic  Library 

int^ndi 


iert 


OCTo5 1 1963 


156,694 


1\ 

118J226 
81,823 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 
69,220 


Manufacturer- 
retailers 


4,204 

3,714 
5,671 
11,777 
7,379 
8,636 


of  Documentl'^°^ 


ilTORY 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 
4,787 
4,230 
3,529 
3,587 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Div 
Washington,  D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 


U.S.   DEPARTMENT  OF  COMMERCE       C.  R.  Smith.  Secretary 
William  H.  Chartenen,    Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Ecklen.  Director 
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TABLE  2. 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


AREA  OF  PLANT  LOCATION 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AJ^D  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND   OREGON 


JULY 
1968 


SALES 
(SI. 000) 


88    07  9 

1   823 

31  998 
11  117 
17    581 


JUNE 
1968 


SALES 
(tl.OOOl 


97    519 

6    103 

37  068 
18  226 
18   812 


Revised  by  5  percent  or  irore  from  previously  published  data. 


JULY 
1967 


SALES 
($1,000) 


81    823 

5   200 

30  166 
15  010 
15   126 


33  173 

35 

110 

27  998 

29  512 

31 

109 

21  678 

3  018 

2 

9  58 

2  268 

913 

1 

073 

1  052 

1  035 

3 

960 

1  013 

2  215 

2 

230 

1  911 

1  820 

1 

730 

2  072 

1  681 

1 

■'20 

1  982 

1  892 

1 

791 

2  111 

2  789 

2 

926 

2  838 

I  259 

1 

181 

1  261 

2  068 

2 

173 

1  996 

711 

r711 

682 

5  001 

6 

160 

5  222 

1  187 

5 

335 

1  197 

811 

825 

725 

TABLE    3. 


-POUNOAGc    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

JULY 

1968 

JUNE 

1968 

JULY 

1967 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS.  •■•..••■ 

156  258 

2  522 
15  512 
33  216 

60  711 
21  335 
19  872 

63  111 

2  126 

8  061 

9  050 

26  911 

11  Oil 

i   619 

171  162 

""2  785 
19  562 
1-35  687 

69  277 
29  715 
"^17  136 

71  703 

■"2  615 

9  877 

'9  186 

31  138 
13  353 

-5  231 

131  612 

2  311 
13  232 
29  129 

52  108 
17  121 

20  108 

2071321 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$ltOO  OR  MORE  PER  POUND  ••■ ■•■ 

1  993 

6  702 

7  ■'76 

21  771 
7  571 
5  837 

2071351 

S0.50  TO  SO. 99  PER  POUND 

2071371 

LESS  THAN  SO. 50  PER  POUND 

2070111 
2071201 
2070121 

BULK  GOODS.  INCLUDING  PENNY  GOODS 

Revised  by  5  percent  or  more  from  previously  published  data. 


Current  Industrial  Reports  Series  M30C(6S)-7 


DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,   should  be  used  with  caution. 

USCOMM-Dc 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
Includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not    the  retail  price  to  the  consumer. 


Products--In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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WASHINGTON.  D.C.    20233 
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CURRENT  INDUSTRIAL  REPORTS 


Confectionery,  Including 
Chocolate  Products 

August  1968 


FOR  RELEASE:   October  11,  1968 


SERIES:    M20C(68)-8 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturer's  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

August 

July 

Jime 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 

August 


Total 


119,397 
91,9'i6 

101,263 
107, 1+99 
119,656 
13^,979 
142,327 
140.080 


127,392 
165,917 
166,829 
190,611 
122,458 
85,712 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 
115,211 


Manufacturer- 
wholesalers 


114,229 
87,742 

97,549 
101,828 
107,879 
127,600 
1^3,691 
133,475 


110,002 
156,694 
160,498 
186,124 
118,226 
81,823 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 
111,682 


Manufacturer- 
retailers 


5,168 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 
4,787 
4,230 
3,587 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureou  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 
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U.S.   DEPARTMENT  OF  COMMERCE       C.  R.  Smith,  Secretary 
William  H.  Chan1;ener,    Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
SI'  MNP  OF  BUSINESS  AND  6E0SRAPHIC  AREA 


AREA  OF  PLANT  LOCATION 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  And  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  .  , 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS-  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


AUGUST 
1968 


SALES 
(SliOOO) 


12  790 
18  311 
21  119 

12  118 

J6  706 

1  116 

1  296 

1  685 

2  621 
2  061 


2  163 
2  627 


1  190 

2  201 
928 

7  1  12 

6  013 
1  099 


JULY 
1968 


SALES 
(SI. 000) 


31  961 
11  380 

17  581 

33  250 

29  319 

3  018 

913 

1  017 

2  197 
1  820 


1  9  0U 

2  789 


1  291 

2  057 

708 

1  912 

1  09  0 

852 


AUGUST 
1967 


SALES 
(Sl.OOO) 


17  530 
21  099 
26  131 

39  811 

31  081 

3  851 

1  863 

1  773 

2  187 
2  286 


2  335 
2  986 


1  531 

2  311 

901 

6  738 

5  893 

815 


SIC 
CODE 


2071321 
2071351 
2071371 

2070111 
2071201 
2070121 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 
BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

Sl.OO  OR  MORE  PER  POUND  

to. 50  TO  10.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 


AUGUST  1958 


THOUSAND 
POUNDS 


3  662 
2e  536 
16  023 

71  961 
27  706 
23  130 


THOUSAND 
DOLLARS 


3  508 

1  121 

1  1  078 

31  821 

12  671 

7  028 


THOUSAND 
POUNDS 


2  517 
15  6  05 
32  081 

60  028 
21  532 
19  792 


THOUSAND 
DOLLARS 


2  122 

8  077 

9  112 

26  613 

11  095 

5  568 


AUGUST  1957 


THOUSAND 
POUNDS 


1  051 
23  303 

11  855 

82  391 
21  391 
29  852 


THOUSAND 
DOLLARS 


3  172 

11  586 

12  050 

36  329 

11  020 
8  781 


Boston  Public  Library 
Superintendent  of  Docu:ncnts 


my  G19S3 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  tnis  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.I  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and    not   the  retail  price  to  the  consumer. 


Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

September 

August 

July 

June 

May 

April 

March 

Februaiy 

Januaiy 

1967 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1966 

December 

November 

October 

September 


Total 


195,-475 

127,103 

97,035 

106,921 
113, 'W5 
125,913 
l'i2,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 
170,203 
180,451 


Manufacturer- 
wholesalers-^ 


189,042 

121,939 

92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 
165,416 
176,221 


Manufacturer- 
retailers 


6,433 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 
4,787 
4,230 


■•■A  review  of  the  data  for  manufacturer-wholesalers  indicated  that  the  amounts 
estimated  for  small  establishments  not  canvassed  in  the  stirvey  were  understated 
for  the  months  beginning  with  August  1967.     The  revised  monthly  data  are  shown  in 
table  1.     The  data  In  table  2  are  also  revised.      Coii5>arable  revisions  for  the 
other  months  in  question  to  the  geographic  data  usually  published  in  table  2  will 
be  issued  later  in  a  supplement  to  this  series.     The  table  3  information  is  not 
affected  by  this  change. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 
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U.S.   DEPARTMENT  OF  COMMERCE       C.  R.  Smith,  Secretary 
William  H.  Chartener,    Assis1:ant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Eckler.  Director 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  SE05RAPHIC  AREA 


ITEM 


SEPTEMBER 
1968 


SALES 
($110001 


AUGUST 
1968 


SALES 
<»lt000l 


SEPTEMBER 
1967 


SALES 
(SliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-KHOLESlLERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOSRAPHIC  AREAt 
UNITED  STATES  TOTAL(I)-  , 

NEW  ENGLAND , 

MIDDLE  ATLANTIC  , 

NEd  YORK  AND  NEW  JERSEY , 

PENNSYLVANIA  , 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  And  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSASi  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLANDi  DISTRICT  OF  COLUMBIAi  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA,  AND  TEaAS)  

MOUNTAIN  (ARIZONA,  COLORADO,  IDAHO,  NEW 

MEXICO!  AND  UTAH) 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

(1)  See  footnote   1,    table  1. 


72  173 

29  ■<-fi 

«2  U38 

71  U73 

6  1  U52 

7  261 

2  765 

6  39U 

5  13U 

3  260 


2   973 
U    611 


2  7  86 

5  17U 

1  360 

10  731 

9  069 

1  662 


U5    1162 

20  onu 

25    U58 

UU    7U0 

39    052 

U    320 

1  368 

5    210 

2  670 
2    570 


2    299 
2    8U3 


1  58U 

2  355 
988 

7  956 
6  807 
1     1«9 


7  7  883 
3U  812 
«3    071 

71  267 
62   U39 

5  950 

2  873 

6  169 

3  036 
3    133 


3    197 
5    012 


2  701 

5  201 

1  316 

9  180 

7  826 

1  3514 


TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE    OF    CONFECTIONERY 


SIC 
CODE 


2071324 
2071351 
2071371 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  .  .  . 

$0.50  TO  $0.99  PER  POUND.  .  . 

LESS  THAN  $0.50  PER  POUND  .  . 


207011U   BAR  GOODS 

2071201   5  CENT  AND  10  CENT  SPECIALTIES  .  . 
2070121   BULK  GOODS!  INCLUDING  PENNY  GOODS. 


SEPTEMBER  1968 


THOUSAND 
POUNDS 


8  020 
50  707 
66  670 

107  928 
33  Obi 
31  301 


THOUSAND 
DOLLARS 


8  196 
25  516 
19  179 

51  280 
16  682 

9  905 


AUGUST  1968 


THOUSAND 
POUNDS 


3  662 

28  5U0 
39  351 

73  515 
28  153 
23  56'4 


THOUSAND 
DOLLARS 


3  508 
14  244 
U  221 

35  260 

12  820 

7  144 


SEPTEMBER  1967 


THOUSAND 
POUNDS 


8  280 

48  992 

70  682 

131  260 

31  385 

36  714 


THOUSAND 
DOLLARS 


8  196 
23  692 
20  628 

60  561 
14  778 
11  243 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,'  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and   not   the  retail  price  to  the  consumer. 


Products — In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 

Current  Industrial  Reports  Series  M20C(68)-9 


U.S.    DEPARTMENT   OF   COMMERCE 

BUREAU  OF  THE  CENSUS 
WASHINGTON.  D.C.    20233 


POSTAGE  AND  FEES  PAID 
U.S.   OEfARTMENT  OF  COMMERCE 


OFFICIAL   BUSINESS 


CURRENT     INDUSTRIAL     REPORTS 

Confectionery,  Including 
Chocolate  Products 

October  1968 


FOR  RELEASE:   December  16,  1968 


SERIES:    M20C(68)-I0 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

October 

September 

Aiigust 

July 

June 

May 

April 

Aferch 

February 

Januaiy 

1967 

December 

November 

October 

September 

August 

July 

June 

May 

April, 

March 

Febiniaiy 

January 

1966 

December 

November 

October 


Manufacturer- 

Manufacturer- 

wholesalers-^ 

retailers 

189,596 

182,514 

7,082 

19^, 12^ 

187,791 

6,333 

127,103 

121,939 

5,164 

97,035 

92,831 

4,204 

106,921 

103,207 

3,714 

113,405 

107,734 

5,671 

125,913 

114,136 

11,777 

142,379 

135,000 

7,379 

150,445 

141,809 

8,636 

147,959 

141,354 

6,605 

133,717 

116,327 

17,390 

170,600 

161,377 

9,223 

172,583 

166,252 

6,331 

199,465 

194,978 

4,487 

126,834 

122,602 

4,232 

83,940 

80,051 

3,889 

111,442 

108,486 

2,956 

115,449 

111,723 

3,726 

106,352 

101,398 

4,954 

136,142 

125,941 

10,201 

142,893 

134,795 

8,098 

145,857 

141,282 

4,575 

137,780 

123,356 

14,424 

169,204 

160,260 

8,944 

170,203 

165,416 

4,787 

^A  review  of  the  data  for  manufacturer- wholesalers  indicated  that  the  amounts 
estimated  for  small  establishments  not  canvassed  in  the  survey  were  understated 
for  the  months  beginning  with  August  1967.     The  revised  monthly  data  are  shown  in 
table  1,     The  data  in  table  2  are  also  revised.      Con^arable  revisions  for  the 
other  months  in  question  to  the  geographic  data  usually  published  in  table  2  will 
be  issued  later  in  a  supplement  to  this  series.     The     table  3  information  is  not 
affected  by  this  change. 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    This  publicotion  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$l  .50  per  year. 
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-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOSRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  (II  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSAS!  S.  DAKOTA  S  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS  I 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAHI 

PACIFIC    

CALIFORNIA    

WASHINGTON    AND   OREGON 


OCTOBER      SEPTEMBER      OCTOBER 
1968  1968  1967 


SALES 
($l!000) 


SALES 
(»l!000l 


182  5111 

11  701 

63  093 

2«  580 

38  913 

69  381 

59  171 

7  787 


378 
6141 
7314 


3    512 
5    585 


II  a72 

«    890 

1    526 

10  576 
8  828 
1    7118 


SALES 
(SI. 0001 


187  791 

U  125 

73  616 

29  1181 

11  135 

70  701 

60  Sin 

7  166 


095 
108 
987 


2    898 

1    5110 


2    509 

5    091 

1    327 

9  889 
8  257 
1    632 


166    252 


62  676 
27  776 
311    900 

55  381 
116    827 

6  579 
1    975 

7  0911 
3  U36 
3    658 


3    295 
U    862 


3    997 

«    827 
1     683 

9    356 

7    727 
1    629 


(1)  See  footnote  1,    table  1. 


TABLE    3.— POUNDAGE    AND    DOLLAR    SALES   OF    SELECTED    MANUFACTURER-WHOLESALERS   AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

OCTOBER  1968 

SEPTEMBER  1968 

OCTOBER  1967 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

20713211 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

27U  1106 

10  909 
a7  5811 
55  078 

97  912 

28  2iia 

3«  679 

123  180 

11  293 
211  133 
17  063 

116  385 
13  5511 
10  752 

297  106 

8  020 
50  270 
66  076 

107  908 
33  586 
31  206 

133  1421 

6  196 
25  325 
19  398 

5U  285 

16  331 
9  886 

253  713 

10  593 
■13  108 
53  080 

85  825 
20  360 
36  707 

108  866 
9  732 

21  248 

20701111 
2071201 
2070121 

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

39  250 
11  505 
11  101 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
nr  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 


Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  ovm  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and   not   the  retail  price  to  the  consumer. 


Products --In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1    Summary  of  Manufacturers' Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

July 

June 

tey 

April 

March 

February 

January 

1966 

December 

November 


Total 


183,819 
187,709 
19A,12A- 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 
169,204 


Manufacturer- 
wholesalers 


172,875 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 
160,260 


Manufacturer- 
retailers 


10,944 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 
8,944 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    This  publicotion  is  for  sole  by  the  Bureau  of  the  Census,   Price:     15  cents  per  copy-$].50  per  year. 
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TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS. 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


NOVEMBER 
1968 


SALES 
(SliOOO) 


OCTOBER 
1968 


SALES 
(»1.000) 


NOVEMBER 
1967 


SALES 
(SliOOOl 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  . 

EAST  NORTH  CENTRAL 

ILLINOIS  ■ 

OHIO  AND  INDIANA , 

MICHIGAN  AND  WISCONSIN  , 

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  . 

CALIFORNIA  . 

WASHINGT4>N -MID   OREGON 


172  875 

9  830 

6a  736 
21  OUO 
U3  696 

56    321 

115  778 
9  079 
1    «6U 

11  931 
7  356 
«    625 


2    660 
5    7014 


14    021 

6    303 

3    1143 

8  173 
6  369 
1    801 


61  14114 
23  581 
37    833 

69    195 

58    67U 

3    099 

2  1422 

7    369 

3  6140 
3    729 


3    159 
5    567 


14  1491 

5  001 

""l  862 

10  500 

8  622 

1  ""78 


60  «60 
26  5614 
33   896 

145  099 

37  873 

5  5014 
1  722 

12    088 

6  993 
5    090 


3   035 

5    6147 


3    566 

6  301 
3    377 

9    272 

7  109 
2    163 


Revised  by  5  percent  or  more  fJom  previously  published  data. 


TABLE    3. --POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


SIC 
CODE 


20713214 
2071351 
2071371 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  AT: 
»1.00  OR  MORE  PER  POUND  •  .  • 
$0.50  TO  $0.99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


2070114  I  BAR  GOODS 

2071201   5  CENT  AND  10  CENT  SPECIALTIES  .  . 
2070121   BULK  GOODS.  INCLUDING  PENNY  GOODS. 


NOVEMBER  1968 


THOUSAND   THOUSAND 
POUNDS    DOLLARS 


17  14142 

149  691 

53  187 

76  6914 

24  136 

27  917 


19  925 
25  9145 
16  251 

35  8514 

12  130 

9  576 


OCTOBER  1968 


THOUSAND 
POUNDS 


10  779 

143  193 

514  1488 

96  531 

28  1148 

33  649 


THOUSAND 
DOLLARS 


10  939 
24  351 
16  951 

46  105 
13  552 
10  757 


NOVEMBER  1957 


THOUSAND 
POUNDS 


17  585 
37  064 
43  673 

64  725 
21  195 
30  659 


THOUSAND 
DOLLARS 


19  223 

13  955 

14  003 

29  155 

10  526 

9  147 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  pAcent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
nr  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 


Manufacturer- wholesalers-  -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not    the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'Sales  of 
Confectionery,  1966  to  1968 

(Thousands  of  dollars) 


Month  and  year 


1968 


December. . 
November . . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April. . .  . 
March . . . . 
February . 
January . . 


1967 


December . . 

November . . 

October. . . 

September. 

August. . .  .'iVWrivteiJ^'fP.t.ct 

July 


'  liosruti  -i'nblrL-  i 


June 

May 

April.. . . 
March . . . , 
February. 
January. . 


.^RC 


Ik'. 


v« 


.K) 


■x;??:?i)(TPRv 


1966 


December. 


Total 


itjrary 


documents 


142,108 
172,464 
187,709 

194,124 

127,103 

97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
"126, 834 
83,940 

111,442 
115,449 
106,352 
136,142 
142,893 
145,857 


137,780 


Manufacturer- 
wholesalers 


122,326 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 
101,398 
125,941 
134,795 
141,282 


123,356 


Manufactiirer- 
retailers 


19,782 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 
4,575 


14,424 


Wa''s"h,wr"nT' 9W1?"tJ,^"'"u''°"''^  ^'  addressed  to  the  U.S.  Department  of  Commerce,  Bureou  of  the  Census,  Industry  Division, 
Washmgton,   D.C.  20233.    This  pubhcotion  ,s  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.5b  per  year. 


U.S.  DEPARTMENT  OF  COMMERCE      Maurice  H.  Stans,    Secretary 

William  H.  Chartener,    Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A,  Ross  Eckler,  Director 


-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  SEOGRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOSRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  . 

NE*  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WeST  NORTH  CENTRAL 

MINNESOTA!  KANSASi  S.  DAKOTA  &  NEBRASKA.  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

ALABAMA!  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

OKLAHOMA!  AND  TEXAS)  . 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAHI 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


DECEMBER 
1966 


SALES 
lSl!OOOI 


38  181 
16  232 
22  2«9 

39  863 
33  137 

5  383 
1  3143 

11  068 

6  '(31 
1  637 


1  918 
3  901 


2  263 

3  '<65 

3  179 

a  392 
6  572 

1  820 


NOVEMBER 
1968 


SALES 
(»l!000) 


^■160  8U7 

9  912 

^■53  139 

21  389 

^■32  100 

55  OIK 

15  783 

'7  117 

1  811 

11  182 

^6  873 

1  609 

^  7  791 


2  707 
"  5  087 


1  029 

"  6  616 

'  3  508 

^6    973 

6  655 

''2  318 


DECEMBER 
1967 


SALES 
(Sl!OOOI 


13  693 
20  073 
23  620 

31  186 

28  097 

1  993 

1  396 

8  026 
5  173 

2  553 


1  992 

2  861 


1  756 

3  270 

1  807 

7  990 
6  386 

1  601 


Revised  by  5  percent  or  more  from  previously  published  data. 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


SIC 

CODE 


TYPE  OF  PRODUCT 


DECEMBER  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


NOVEMBER  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


DECEMBER  1967 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


2071321 
2071351 
2071371 

2070111 
2071201 
2070121 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

£1<00  OR  MORE  PER  POUND 

S0«50  TO  »0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    

BULK    GOODS!    INCLUDING   PENNY   GOODS.    ... 


13    526 

19     007 
36    929 

59    782 

18  117 

19  975 


11    688 

9    918 

10    055 

27  571 
9  089 
6    109 


17  219 

''36  787 

53  806 

''68  312 

23  631 

''25  207 


19    712 

^22    331 

16    202 

■'29  126 
11  921 
'8    065 


13   183 

17  851 
38    326 

57  665 
20  382 
22   903 


11    065 

9    301 
10    199 

26  139 
9  923 
6   688 


Revised  by  5  percent  or  more  from  previously  published  data. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
USCOMM-DC 


Statistics  for  previous  months  may  be  revised 
due  to  receipt  of  corrected  data  from  respondents, 
including   late    reports  for  which  estimates  were 
made,  and  other  corrections.    Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
nr  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value   and   not   the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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Manufacturers'  sales  of  confectionery 
and  competitive  chocolate  products  totaled 
$1,705  million  in  1968,  up  4  percent  from 
the  previous  year's  figure  of  $1,645  million. 

Sales  of  manufacturer-wholesalers  at 
$1,607  million  in  1968  were  3  percent 
above  sales  for  the  previous  year.  The 
sales  of  manufacturer-retailers  increased 
7  percent  from  1967. 

COVERAGE  — Statistics  in  this  publi- 
cation are  estimated  industry  totals  based 
on  monthly  reports  on  Census  Forms 
M20C.1  and  M20C.2  from  approximately 
330  manufacturers  of  confectionery  and 
competitive  chocolate  products.  The  data 
from  these  respondents  account  for  about 
90  percent  of  the  total  U.S.  manufacturers' 
sales  of  confectionery  products.  The  pro- 
portion estimated  for  the  establishments 
which  are  not  on  the  reporting  panel  varies 
by  State  and  is  based  on  their  sales  as 
reported  in  the  census  of  manufactures. 
In  addition,  detailed  annual  reports  on 
sales  by  type  of  confectionery,  ingredients 
used,  and  sales  by  class  of  customer  were 


collected  on  an  annual  basis  on  Form 
MA-20D  from  a  reporting  panel  of  large 
establishments. 

This  report  is  the  result  of  a  joint 
effort  by  the  Business  and  Defense  Services 
Administration  and  the  Bureau  of  the  Census 
and  includes  only  summary  data.  More 
detailed  statistics,  based  on  the  annual 
survey,  will  appear  in  the  report  entitled 
"Confectionery  Manufacturers*  Sales  and 
Distribution,  1968"  to  be  published  in  the 
near  future  by  the  Business  and  Defense 
Services  Administration. 
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under  the  direction  of  Robert  J.  Nealon, 
Chief,  Foods,  Textiles,  and  Apparel  Branch. 
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by  Albert  G.  Porach,  and  Connie  L. 
Baysinger,  was  directly  responsible  for 
the  review  of  the  data  and  preparation  of 
the  report.  Owen  C.  Gretton,  Chief  of  the 
Division,  and  Milton  Eisen,  Assistant  Chief, 
provided  overall  direction  and  coordination 
to  this  project. 


Inquiries  concerning  these  figures  should  be  addressed  to 
the  U.S.  Department  of  Commerce,  Bureau  of  the  Census, 
Industry  Division,  Washington,  D.C.    20233. 
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Table  1.— SUM1ARY  OF  MANUFACTUHERS '  SALES  OF  CONFECTIONERY  PRODUCTS, 
BY  KIND  OF  BUSINESS,  1959-1968 

(In  millions) 


Year 

Total 

Manufacturer- 
wholesalers 

Manufacturer- 
retailers 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

1968 

1967r 

1966 

1965 

1964 

1963 

1962 

1961 

1960 

1959 

3,794 
3,769 
3,668 
3,474 
3,403 

3,269 
3,121 
3,112 
3,004 
2,929 

1,705 
1,645 
1,544 
1,429 
1,395 

1,319 
1,251 
1,233 
1,206 

1,150 

3,705 
3,690 
3,589 
(NA) 
3,326 

3,175 
3,043 
3,024 
2,915 

2,841 

1,607 
1,553 
1,456 
(NA) 
1,323 

1,235 
1,176 
1,153 
1,125 
1,072 

89 
79 
79 
(NA) 
77 

94 
78 
88 
89 

88 

98 
92 
88 
(NA) 
72 

84 
75 
80 
81 

78 

Note:  Includes  all  known  producers  of  confectionery  and  competitive  chocolate 
products,  except  retail  confectioners  with  a  single  location.  Manufacturer-retailers 
are  those  with  2  or  more  outlets. 

''Revised . 

(NA)  Not  available. 


Table  2.— VALUE  OF  MAOTFACTUREfiS '  SALES  OF  CONFECTIONERY  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  BY  MONTH,  1968  AND  1967 


(Millions  of  dollars) 


Month 

Total 

Manufacturer-whole- 
salers including 
chocolate  manufac- 
turers 

Manuf ac turer- ret ai ler s 

1968 

1967^ 

1968 

1967 

1968 

1967 

TOTAL 

January 

February 

March 

April 

May 

Jime 

July 

August 

September 

October 

November 

December 

1,705 

148 
151 
142 
126 

114 
107 

97 
127 
194 
188 
172 
139 

1,645 

146 
143 
136 
106 
116 
112 

84 
127 
199 
172 
170 
134 

1,607 

141 
142 
135 
114 
108 
103 

93 
122 
188 
181 
161 
119 

1,553 

140 
.134 
125 
100 
111 
108 

79 
122 
194 
165 
160 
115 

98 

7 
9 
7 
12 
6 
4 

4 
5 
6 
7 
11 
20 

92 
6 
9 

11 
6 
5 
i, 

5 

5 

5 

7 

10 

19 

Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 
^Revised . 
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Table  3.— MAMUFACTURERS'  SALES  OF  CONFECnONERY  AND  COMPEnTIVE  CHOCOLATE  PRODUCTS, 
BY  KIND  OF  BUSINESS  AND  BY  AREA  OF  PLANT  LOCATION,  1968  AND  1967 


Item 


1968 


Pounds 
(1,000) 


Value 2 
($1,000) 


19671^ 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,  TOTAL. 


By  kind  of  business : 

Manufacturer- retailers 

Manufacturer-wholesalers  including  chocolate  manufacturers.. 

MANUFACTURER-WHOLESALERS  INCLUDING  CHOCOLATE  MAMJFACTURERS 
BY  AREA  OF  PLANT  LOCATION:^ 


Ne«  England. 


Middle  Atlantic 

New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin. 


West  North  Central 

Minnesota,  Kansas,  South  Dakota  and  Nebraska. 
Iowa  and  Missouri 


South  Atlantic 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina ,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central  (Kentucky,  Tennessee,  Alabama,  and 
Mississippi ) 

West  South  Central  (Arkansas,  Louisiana,  Oklahoma,  and  Texas). 
Mountain  (Arizona,  Colorado,  Idaho,  New  Mexico,  and  Utah) 


Pacific. 


California 

Washington,  Oregon,  and  Hawaii. 


3,793,605 

88,785 
3,704,820 


233,036 

1,192,389 
583,955 
608,43-i 

1,485,843 

1,298,737 

176,214 

30,892 

177,477 
83,621 
93,856 

136,569 

51,378 
85,191 


79,873 

138,469 

27,892 

233,272 

197,291 

35,981 


1,704,629 

98,107 
1,606,522 


108,513 


3,769,183 


78,873 
3,690,310 


271,753 


596,278 

1,259,621 

252,908 

629,442 

343,370 

630,179 

553,811 

1,385,710 

476,674 

1,193,013 

57,407 

142,811 

19,730 

49,886 

83,242 

167,266 

45,396 

82,435 

37,846 

84,831 

71,083 

142,083 

27,936 

59,986 

43,147 

82,097 

25,613 

78,495 

47,711 

131,331 

20,827 

21,290 

99,444 

232,761 

82,503 

202,978 

16,941 

29,783 

1,645,274 


92,045 
1,553,229 


117,593 

601,750 
266,778 
334,972 

499,687 

429,266 

52,209 

18,212 

76,341 
42,111 
34,230 

72,602 

30,174 
42,428 


24,225 
48,603 
17,208 

95,220 
79,872 
15,348 


Note:  Manufacturer-retailers  include  only  those  with  2  or  more  outlets. 

"^e vised. 

^Separate  data  by  area  of  plant  location  for  manufacturer-retailers  are  withheld  to  avoid  disclosing  figures  for 
individual  companies. 

^Value  figures  in  this  table  are  summations  of  corresponding  figures  published  in  the  monthly  M20C  series.  The 
proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area  and  does  not  exceed  10 
percent  except  for  Missouri  and  California.  For  the  United  States  approximately  8  percent  of  the  total  value  was 
estimated. 

In  order  to  estimate  quantity  data,  unit  values  were  computed  by  geographic  area  from  the  annual  data  collected  on 
Census  Form  MA-20D.  By  applying  these  unit  values  to  the  corresponding  value  figures  in  the  table,  poundage  data  for 
each  area  were  estimated.  The   reported  quantities  accounted  for  91  percent  of  the  estimated  total. 
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Table  4. 


-SALES  BY  MANUFACTURER-WHOLESALERS  INCLUDING  CHOCOLATE  MANUFACTURERS  OF  CONFECTIONERS 
AND  COMPETITIVE  PRODUCTS,  BY  TYPE  OF  PRODUCT,  1968  AM)  1967 


Type   of  product 


1968 


Pounds 
(1,000) 


Value 
($1,000) 


Average 

value 


1967'' 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES 

Package  goods  made  to  retail  at — 

$1 . 00  or  more  per  pound 

$0. 50  to  $0. 99  per  pound 

Less  than  $0.50  per  pound 

Bar  goods 

Bulk  goods  ^ 

5^  and  10|^  specialties 


3,704,820 


162,636 
465,388 
808,094 

1,192,327 
621,666 
454,709 


1,606,522 


180,412 
240,978 
241,621 

541,078 
198,405 
204,028 


.434 


1.109 
0.518 
0.299 

0.454 
0.319 
0.449 


3,690,310 


154,063 
424,223 
774,766 

1,216,843 
636,802 
433,613 


1,553,229 


171,112 
216,924 
225,078 

534,346 
212,718 
193,051 


D.421 


1.111 
0.511 
0.291 

0.439 
0.310 
0.445 


Note:  With  the  exception  of  the  U.S.  totals,  the  figures  in  this  table  are  estimated  from  the  data  collected  for 
the  various  categories  on  Form  MA-20D.   The  reported  figures  accounted  for  approximately  90  percent  of  the  estimated 
totals.  Since  this  basis  for  estimation  differs  from  that  used  In  prior  years,  the  figures  in  this  table  are  not 
comparable  with  those  in  previous  reports. 

^Revised. 

^Includes  penny  goods. 
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CURRENT  INDUSTRIAL  REPORTS 


Confectionery,  Including 
Chocolate  Products 

January  1969 


FOR  RELEASE:    March  19,  1969 


SERIES:    M20C  (691-1 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

-  { 

Table  1.  Summary  of  Manufacturers 'Sales  of 
Confectionery,  1967  to  1969 


(M) 


(Thousands  of  dollars) 


Month  and  year 


1969 

January 

1968 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

Boston  Public  Qe^emt^r 

November 

Superintendent  c^october. .'.".. 

September 

»  ,.  r^        ^    August 

APR     9  ^iiiy- 

April 

March 

February 

January 


Total 


146,235 


Manufacturer- 
wholesalers 


139,093 


139,172 

119,112 

20,060 

172,464 

160,847 

11,617 

187,709 

180,762 

6,947 

194,124 

187,791 

6,333 

127,103 

121,939 

5,164 

97,035 

92,831 

4,204 

106,921 

103,207 

3,714 

113,405 

107,734 

5,671 

125,913 

114,136 

11,777 

142,379 

135,000 

7,379 

150,445 

141,809 

8,636 

147,959 

141,354 

6,605 

133,717 

116,327 

17,390 

170,600 

161,377 

9,223 

172,583 

166,252 

6,331 

199,465 

194,978 

4,487 

126,834 

122,602 

4,232 

83,940 

80,051 

3,889 

111,442 

108,486 

2,956 

115,449 

111,723 

3,726 

106,352 

101,398 

4,954 

136,142 

125,941 

10,201 

142,893 

134,795 

8,098 

145,857 

141,282 

4,575 

Manufacturer- 
retailers 


7,142 


Inqurries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,   D.C.  20233>    This  pub  li  cot  ion  is  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 
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U.S.  DEPARTMENT  OF  COMMERCE      Maurice  H.  Stans,    Secretary 
William  H.  Chantener,    Assistant  Secretary  for  Economic  Affairs 


'V^;;^^**  BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


TABLE  Z. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  SEOSRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

HINNESOTAi  KANSAS'  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 

PACIFIC  (21  

CALIFORNIA  

WASHINGTON  AND  OREGON 


JANUARY 
1969 


SALES 
(SliOOOl 


50  507 
15  856 
3a  651 

UH  653 

38  191 

a  126 

2  333 


989 
915 

07a 


2  aoa 

3  189 


2  617 

6  037 

2  102 

8  286 
6  622 
1  66a 


DECEMBER   JANUARY 
1968       1968 


SALES 
(tl.OOOl 


37  718 
16  102 
21    616 

38  621 
32  313 
■^«    963 

1    315 

11    051 

6  a3i 
a   620 


1    862 
■^3    176 


2  262 

3  162 

"■2    865 

8  315 
6  595 
1    750 


SALES 
($1.0001 


55    132 
20    116 

35  016 

12    255 

36  362 
3    630 

2  263 

7    653 
1    513 

3  110 


2  299 

3  102 


2    073 

6  636 
2    251 

8    630 

7  116 
1    181 


Revised  by  5  percent  or  more  from  previously  published  data. 


TABLE    3. --POUNDAGE    AND    DOLLAR    SALES   OF    SELECTED    MANUFACTURER-WHOLESALERS   AND    CHOCOLATE   MANUFACTURERS. 

BY    TYPE   OF    CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


JANUARY  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


DECEMBER  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


JANUARY  1968 


QUANTITY 


THOUSAND 
POUNDS 


THOUSOND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS' 


207132a 
2071351 
2071371 

2070111 
2071201 
2070121 


PACKAGE  GOODS  HADE  TO  RETAIL  ATI 
»1.00  OR  MORE  PER  POUND  .  .  . 
»0.50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POuNO  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODS.  INCLUDING  PENNY  GOODS. 


11  089 
2!  593 
37  125 

RO  912 
19  320 
23  38U 


19  a75 

11  029 

10  992 

'36  ia6 

9  951 

7  U3e 


13  185 
19  203 
36  707 

56  611 

18  387 

19  128 


la  101 
9  791 
9  989 

27  067 
9  071 
5  859 


12  556 
20  393 
38  207 

83  283 

18  719 
25  782 


17  106 
10  870 
10  958 

37  909 
8  680 
1    751 


'inputalion  rate  exceeds  25  percent. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure^ 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
USCCMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
nr  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 


Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not    the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 
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Table  1.  Summary  of  Manufacturers'Sales  of 
Confectionery,  1967  to  1969 


(Thousands  of  dollars) 


Month  and  year 


February. 
January. . 


December. . 
November . . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April. . . . 

March . 

February . 
January . . 


December. . 
November. . 
October. . . 
September. 
August . . . . 
July 


1969 


1968 


1967 


Total 


June Boston 

A^ii  W '.'.'.'.'.'.]'.'.[[  Sirperintfenldent 

March 

February 


iM 


156,685 
146,321 


139,172 
172,4.64 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 


Public  UMA^^2 

of  D^^§4t§* 
136' 142 


^ 


Manufacturer- 
wholesalers 


145,998 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 

111,723 
101,398 
125,941 
134,795 


Manufacturer- 
retailers 


uid  be  addressed  to  tfie  U.S.  De 


10,687 
7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 
10,201 
8,098 


Inquiries  concerning  these  figures  should  be  adHfesseJ  to"  tF^  "U.S.  Deportment  of  Commerce,  Bureau  of  the  Census,  Industry  Division 
Washington,   D.C.  20233.    This  publication  is  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$l  .50  per  year 
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U.S.  DEPARTMENT  OF  COMMERCE      Maurice  H.  Stans.    Secre1:ary 
William  H.  Chartener,   Assistant  Secretar^y  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS       A.  Ross  Eckler,  Director 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  SEOGRAPHIC  AREA 


FEBRUARY 
1969 

JANUARY 
1969 

FEBRUARY 
1968 

ITEM 

SALES 

SALES 

SALES 

(SI. 000) 

(SI. 000) 

($1,000) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL • .•••• 

lil5  998 

fl  78« 

56  705 
22  680 
3U  025 

139  075 

10  926 

50  U«9 
15  831 
31  615 

11!  809 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

57  782 
23  612 
31  110 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

51  887 

15  251 

u  5  35 

2  098 

11  967 

38  237 

''I  358 

2  372 

16  661 

10  230 

1  711 

I  687 

WEST  NORTH  CENTRAL ■ • 

7  330 

u  tia9 

2  881 

7  990 
1  916 

3  071 

6  317 

2  971 

3  373 

MINNESOTA.  KANSAS.  S.  DAKOTA  S  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

5  331 

2  1«0 

3  191 

5  553 

2  395 

3  158 

5  052 

2  025 

3  027 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 
ALABAMA.  AND  MISSISSIPPI) 

1  582 

5  698 

1  BUO 

8  8141 
7  yR5 
1  356 

2  600 

6  037 

2  082 

8  171 
6  807 
1  661 

1  691 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

2  057 

8  782 
7  113 
1  339 

PACIFIC  (2)  

CALIFORNIA  

WASHINGTON  AND  OREGON 

^Revised  ty  5  percent  or  more  from  prevloiisly  published  data. 

TABLE  3. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

By  type  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


FEBRUARY  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


JANUARY  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


FEBRUARY  1968 


(3UANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


2071321 
2071351 
2071371 

2070111 
2071201 
2070121 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
SI. 00  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR    GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    .    . 
BULK    GOODS.    INCLUDING   PENNY   GOODS. 


'8  187 
31  001 
12    260 

92  891 
25  859 
22    7  35 


^8    977 
15    852 

12  916 

13  113 
13    313 

7    222 


11  201 
21  611 
37    510 

80  378 
19  753 
23    751 


19  579 
11  139 
II    001 

36    652 

9  sua 

7    575 


6  296 
25  677 
U9    997 

86  112 
23  917 
21    505 


6  799 
13  621 
11  523 

39  005 

11  569 

7  195 


^Imputation  rate  exceeds  2*5  percent. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  tms  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  I  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2"  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Adminis- 
tration. In  this  joint  undertaking,  various  statistics 
on  confectionery  are  collected  on  census  Form 
MA-20D.  The  results  of  the  survey  are  published 
in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 


Manufacturer- wholesalers- -Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 

Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value    and    not    the  retail  price  to  the  consumer. 

Products--ln  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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(LCc^^^)-^  Table  1. 


Summary  of  Manufacturers 'Sales  of 
Confectionery,  1967  to  1969 


(Thousands  of  dollars) 


Month  and  year 


March. . . . 
February . 
January, . 


December. . 
November . . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April. . . . 
March . . . . 
February . 
January . . 


December. . 
November . . 
October. . . 
September. 
August . . . . 
Jul;/ 


1969 


1968 


1967 


June Bostpr 

May 

April 

March 


Total 


151,391 
156,2';7 
1A6,321 


139,172 
172,'i&i 
187,709 
194,12^ 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 


Public  Lii5pi^2 

Sopei-ioteiident  of  E)lri'iA»fif^|s 
106,352 
136.142 


JUN  5    196^ 


Manufacturer- 
wholesalers 


141,152 
146,371 


139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 
101,398 
125,941 


Manufacturer- 
retailers 


10,239 
9,876 
7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 

3,726 

4,954 

10,201 


Inquiries  concerning  these  figures  should  be  O(uHv0&pTl(s)PkS}  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    Thi  s  publication  is  for  sole  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$l  .50  per  year. 
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William  H.  Chartener,  Assistant  Secretary  for  Economic  Affairs 
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-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PROOUCTSi 
BY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


MARCH 
1969 


SALES 
(IliOOO) 


FEBRUARY 
1969 


SALES 
(SliOOO) 


MARCH 
196« 


SALES 
($1<000) 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSASi  S.  DAKOTA  &  NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS  I 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAHI 

PACIFIC    

CALIFORNIA    

WASHINGTON   AND   OREGON , 

^Revised  by  5  percent  or  more  from  previously  published  data. 


50  me 

20  670 
29  TUB 

51  566 
UU  uq  1 

5  2iiU 

1  SBl 

7  020 
u  067 

2  95  3 


2  396 

3  560 


1  777 

0  090 

2  058 

9  057 
7  5B5 

1  1472 


56  SUB 
22  270 
3U  078 

5  3  089 

U6  379 

U  61  1 

2  099 

7  382 
U  ail7 
2  935 


2  mo 

3  181 


I  58S 

3  6U9 

''l  569 

8  661 
7  a33 
1  22S 


55  055 
25  U81 
29  57« 

111  150 
36  035 

1  01» 
1  U05 

6  988 
3  963 
3  025 


2  3U6 

3  51  1 


1  368 

U  121 

1  981 

8  51  1 
6  976 
1  5  35 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


MARCH  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


FEBRUARY  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


MARCH  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


2071324 
2071351 
2071371 

207011U 
2071201 
2070121 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
SI. 00  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  $0.50  PER  POUND  .  . 


BAR    GOODS 

5    CENT    AND    10    CENT    SPECIALTIES    .    . 
BULK    GOODS.    INCLUDING   PENNY   GOODS. 


'7  917 
27  2«2 
U2    829 

06  150 
27  939 
2  1     37  1 


'8  666 
lU  219 
12    090 

UO  y87 
15  532 
6    555 


«  283 
29  159 
02    211 

92  75a 
25  9  59 
20  935 


9    102 
15    268 

12  958 

a5   501 

13  569 
^6   619 


7    6112 

22  872 
0  3    688 

79    176 
51    529 

23  999 


7  951 

12  025 

12  638 

55  983 

10  561 

7  038 


^Imputation  rate  exceeds  25  percent. 


^flevised  by  5  percent  or  more  from  previously  published  data. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.I,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution, 

USCOMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesaler  s--Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f,o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products — In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
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tion of  the  survey  appears  on  page  3. 


Table  1    Summary  of  Manufacturers' Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars) 


Month  and  year 


Total 


Manufacturer - 
wholesalers 


Manufacturer- 
retailers 


1969 

April 

March 

February 

January 

1968 

Decemter 

November 

October 

September 

Augus  t 

July 

June 

May , 

April , 

March 

February , 

January , 

1967 

December , 

November , 

October , 

September , 

August 

July 

June 

May 

April 


133,468 
152,013 
156,247 
U6,321 


139,172 
172, 46A 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,4^5 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 

111,442 
115,449 
106,352 


121,774 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 
101,398 


11,694 

10,121 

9,876 

7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 
3,726 
4,954 


Inquiries  concerning  these  figures  should  be  oddressed  to  the  U.S.  Deportment  of  Commerce,  Bureou  of  the  Census,  Industry  Division, 
Washington,   D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$l  .50  per  year. 
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Rocco  C.  Siciliano.  Under  Secretary 

William  H.  Chartener.  Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS     A.  Ross  Ecl<ler,  Director 


TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 

ITEM 

APRIL 
1969 

SALES 
($110001 

MARCH 
1969 

SALES 
(tl.OOOl 

APRIL 
1968 

SALES 
(XliOOOl 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

121  77U 

8  143 

112  005 
17  U17 
25  028 

U3  635 

38  319 

3  623 

1  793 

6  912 
3  863 
5  049 

5  757 

2  508 

3  209 

2  006 
2  974 
1  774 

R  128 

7  130 
998 

14  1  892 

9  206 

50  336 
20  677 
29  659 

52  278 
45  338 

5  260 
ri  680 

6  968 
3  982 
2  986 

6  026 

2  467 

3  559 

1  777 
""4  358 

''l  783 

9  160 

7  697 
1  463 

114  1 36 

7  711 

MIDDLE  ATLANTIC  

NE*  YORK  AND  NE*  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

42  583 
!8  858 
2  5  745 

56  551 
31  891 

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

3  346 
1  314 

7  083 

MINNESOTAi  KANSAS.  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

SOUTH  ATLANTIC * 

4  024 

5  059 

5  230 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIA! 
WEST  VIRGINIA!  NORTH  CAROLINA!  AND 
SOUTH  CAROLINA ■ ,, 

2  167 

GEORGIA  AND  FLORIDA • •••• 

5  063 

EAST  SOUTH  CENTRAL  (KENTUCKY!  TENNESSEE! 

1  627 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA! 

3  666 

MOUNTAIN  (ARIZONA!  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH) ■•••••••*•••••.•.,. 

1  496 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

8  189 
7  119 
1  070 

^Revised  by  5  percent  or  more  from  previously  published  data. 


TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS   AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE   OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

APRIL 

1969 

MARCH 

1969 

APRIL  1968 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABL I  SHMENT«;«  ■■*■•■.. 

183  719 

'6  155 

22  181 
52  917 

78  257 

23  543 
20  686 

81  264 

'7116 
11  189 
8  801 

56  246 
1  1  440 
6  472 

214  808 

7  789 
27  219 
42  844 

87  778 
27  939 
21  239 

95  871 

8  520 
14  185 

12  100 

41  012 

13  532 
6  S22 

181  B«8 

6  731 
18  366 
37  178 

73  535 
24  095 
21  743 

75  872 

207132U 
2071351 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

7  297 

9  507 

2071201 

5  CENT  AND  10  CENT  SPECIALTIES • 

11  109 

2070121 

BULK  GOODSf  INCLUDING  PENNY  GOODS-  ■■■*•■•■•■■■ 

6  111 

Over  25  percent  of  this  item  is  impute J.      (See  "Description  of  Survey"  for  a  discussion  of  imputation  rates). 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.I,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.  1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer-wholesalers--Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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(IP-  The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1.  Summary  of  Manufacturers  Sales  of 
Confectionery,   1967  to  1969 


(Thousand  of  dollars) 


Month  and  year 


Total 


Manufacturer- 
wholesalers 


Manuf ac  turer - 
retailers 


1969 

May 

April 

March , 

February , 

January , 

1968 

December , 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

July 

June 

May 


118,007 
13<4,907 
152,013 
156,2<i7 
146 , 321 


139,172 
172,'i6'i 
187,709 
19'i,124 
127,103 
97,035 

106,921 
113, "^05 
125,913 
U2,379 
150,4-45 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 

111,442 
115,449 


110.896 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 
111,723 


7,111 

11,426 

10,121 

9,876 

7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 

3,726 


Inquiries  corcerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1 .50  per  year. 
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Rocco  C.  SIciliano.  Under  Secretary 

William  H.  Chartener,  Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS     A.  Ross  Eckler,  Director 


TABLE  2. — DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSi 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 

ITEM 

MAY 
1969 

SALES 
($l.OOO) 

APRIL 
1969 

SALES 
(tl.OOO) 

MAY 
1968 

SALES 
(SliOOOl 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  ••••  

110  896 

6  627 

00  169 
17  087 
23  682 

00  861 
35  708 

3  705 

1  008 

5  009 

2  630 
2  379 

0  952 

2  057 
2  895 

1  620 

2  567 
1  132 

6  959 
6  101 

858 

123  081 

''7  695 

02  707 
17  600 
25  107 

00  303 

38  809 

3  738 

1  796 

7  220 
''O  156 

3  068 

5  772 

2  516 

3  256 

2  026 

"3  512 

1  787 

8  375 
7  376 

999 

107  730 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

01  017 
19  586 
21  331 

36  681 

31  939 

3  051 

1  291 

5  056 

MINNESOTAi  KANSAS!  S>  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

2  693 
2  363 

MARYLANDi  DISTRICT  OF  COLUMBIAi  VIRGINIA" 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

2  257 

3  167 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 
ALABAMA.  AND  MISSISSIPPI).  •  •  ■ •  • 

1  308 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  ••■•••••••••  

2  656 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

7  200 
6  209 
1  031 

''Revised  by  5  percent  or  more  from  previously  published  data. 


-POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS. 

By    type    of    CONFECTIONERY 


TYPE  OF  PRODUCT 

MAY 

1969 

APRIL 

1969 

MAY 

1968 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

178  096 

'3  206 
23  981 
50  631 

69  07  6 
20  863 
22  699 

75  920 

'3  009 
12  067 
8  670 

33  160 

11  818 
6  792 

lea  510 

6  008 

22  052 
32  970 

78  210 

23  300 
21  522 

81  955 

7  010 
11  100 

8  827 

36  725 

11  361 

6  528 

170  028 

3  222 

17  055 
36  176 

66  890 
25  793 
20  888 

7  0  379 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

3  090 

2071351 
2071371 

2070110 
2071201 
2070121 

8  650 

9  577 

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

30  350 
11  661 
7  003 

^Over  25  percent  of  this  item  is  imputed.      (See  "Description  of  Survey"  for  e  discussion  of  imputation  rates). 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.I  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesaler  s--Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

P  roducts-  -  In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers  Sales  of 
Confectionery,  1967  to  1969 

(■Qioiisand  of  dollars) 


Month  and  year 


1969 

June 

May , 

April 

March 

February , 

January 

1968 

December , 

November 

October 

September 

August 

July 

June 

May , 

April 

March 

February , 

January , 

1967 

December 

November 

October , 

September 

August , 

July , 

June , 


Total 


11-;,  390 
117,858 
13A,907 
152,013 
156,247 
l';6,321 


139,172 
172, A64 
187,709 
194, 12-; 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 

111,442 


Manofac turer - 
wholesalers 


108,189 
110,766 
123, 4B1 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 

108,486 


Manufac turer - 
retailers 


6,201 
7,092 
11,426 
10,121 
9,876 
7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 

2,956 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,    D.C.  20233.    This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$l  .50  per  yeor. 
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-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KINO  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAt 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  ANO  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL.  .  

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL.  ...  

MINNESOTA.  KANSASi  S.  DAKOTA  &  NEBRASKA.  .  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  ANO  FLORIDA 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS  I 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH  I 

PACIFIC  

CALIFORNIA  

WASHINGTON  ANO  OREGON , 

^Revised  by  5  percent  or  more  from  previously  published  data 


JUNE 
1969 


SALES 
(»ltOOO) 


lOB  189 

6  619 

40  262 
IB  B9>) 
21  366 

39  qos 

34  571 

3  451 

1  386 

4  754 

2  472 
2  282 


2  051 

3  1611 


1  561 

2  388 

870 

7  112 

6  277 

835 


MAY 
1969 


SALES 
(SI. 0001 


110  766 

6  638 

41  604 
17  929 
23  675 

40  523 
35  388 

3  675 


010 
630 
380 


2  059 
2  895 


1  620 

2  567 

"■888 

6  962 

6  104 

858 


JUNE 
1968 


SALES 
(XliOOOl 


103  207 

6  427 

38  953 
19  322 
19  631 

37  152 

32  911 

3  107 


434 
272 
162 


1  909 
3  110 


1  265 

2  305 

793 

6  859 

5  993 

866 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

BY  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


JUNE  1969 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


2071324 
2071351 
2071371 

2070114 
2071201 
2070121 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 
Sl.OO  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  SO. 50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODS.  INCLUDING  PENNY  GOODS. 


'  3  178 
22  553 

36  537 

67  893 
30  222 
19  661 


2  983 
11  328 
9  209 

31  663 

14  057 

5  832 


'3  246 
23  966 
34  650 

69  076 
25  543 
22  720 


3  409 
12  064 
8  759 

32  239 
II  923 
6  820 


174  162 


2  785 
19  562 
35  687 

69  277 
29  715 
17  136 


2  615 
9  877 
9  486 

31  138 

13  353 

5  234 


^Over  25  percent  of  this  item  is  imputed.   (See  "Description  of  Survey"  for  a  discussion  of  ijnputation  rates.) 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution, 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days, 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D,  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution'  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer-wholesaIers--Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f,o,b,  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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■OR  RELEASE:   September  12,  1969 


SERIES:    M20C(69)-7 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars ) 


Month  and  year 


1969 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 

July 


Total 


105,911 

115,l<i7 
117,858 
13^,907 
152,013 
156, 2A7 
U6,321 


139,172 
172, -4  6i 
187,709 

127,103 
97,035 

106,921 
113, "405 
125,913 
1^2,379 
150,A-45 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 
83,940 


Manufacturer- 
wholesalers 


101,598 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141.354 


116,327 
161,377 
166,252 
194,978 
122,602 
80,051 


Manufacturer- 
retailers 


4,313 

6,281 
7,092 
11,426 
10,121 
9,876 
7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,204 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 
3,889 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy— $1.50  per  year. 


U.S.  DEPARTMENT  OF  COMMERCE 

Rocco  C  Siciliano,  Under  Secretary 


Maurice  H.  Stans,    Secretary 


BUREAU  OF  THE  CENSUS 


-DOLLAR    SALES   OF    CONFECTIONERY   AND   COMPETITIVE    CHOCOLATE    PRODUCTS' 
BY   KIND   OF    BUSINESS   AND   GE05RAPHIC    AREA 


JULY 
1969 

JUNE 
1969 

JULY 
1968 

ITEM 

SALES 

SALES 

SALES 

(tl.OOO) 

($1,000) 

ISl.OOO) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  SEOGRAPHIC  AREA. 
UNITED  <;TATES  TOTAL  •■■ ••#•■>•• 

101  598 

0  762 

39  801 
14  453 
25  388 

108  866 

«  612 

40  108 
18  782 
21  326 

92  831 

5  110 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

33  657 
15  366 
18  291 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

37  890 

33  071 

3  313 

1  510 

40  334 

55  501 

3  447 

1  386 

34  790 

30  670 

3  152 

968 

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI*  •  •  .  

0  284 
2  361 

1  923 

q  764 
2  488 
2  276 

4  000 
2  235 
2  209 

5  040 

2  183 
2  857 

5  220 

2  061 

3  159 

4  962 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

2  008 
2  950 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

1  490 

1  854 

817 

5  616 

4  872 

744 

1  579 

2  395 

871 

6  983 

6  273 

■^710 

I  363 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

2  176 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

755 

PACIFIC  (21  

CALIFORNIA  

WASHINGTON  AND  OREGON 

5  570 

0  681 

889 

^Revised  by  5  percent  or  more  fron  previously  published  data. 

TABLE    3. — POUNDAGE   AND    DOLLAR   SALES   OF    SELECTED   MANUFACTURER-WHOLESALERS   AND   CHOCOLATE   MANUFACTURERS! 

By    type   OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

JULY 

1969 

JUNE 

1969 

JULY 

1968 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

Thousand 

DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

148  082 

12  548 
19  160 
30  170 

55  614 

19  903 

20  687 

69  064 

2  579 
12  553 

8  075 

29  883 

9  321 
6  653 

180  388 

3  075 
22  547 
36  699 

67  795 

29  378 

"■  20  894 

74  991 

2  847 

11  324 

9  256 

31  635 

13  731 
6  198 

150  555 

2  517 

15  605 
32  081 

60  028 
20  532 
19  792 

62  917 

2071324 
2071351 
2071371 

2070114 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

tl.OO  OR  MORE  PER  POUND  

$0.50  TO  SO. 99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

2  022 

8  077 

9  112 

26  603 

11  0=5 
5  568 

Revised  by  5  percent  or  more  fron  previously  published  figures. 
*Over  25  percent  of   this   item  is   imputed.  (See   "Description  of  Survey"  for  a  discussion  of  imputation  rates.) 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  ofthe  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reportingpanel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
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Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers--Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer- retailers — Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer-wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

P  roducts-  -  In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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FOR  RELEASE:   October  8,  1969 


SERIES:    M20C(69)-8 


The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars ) 


Month  and  year 


1969 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

December 

November 

October 

September 

August 


Total 


129,130 
105,918 

115, U7 
117,858 
13A,907 
152,013 
156,2'i7 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 
126,834 


Manufacturer- 
wholesalers 


123,797 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,79] 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 
122,602 


Manufacturer- 
retailers 


5,333 
4,328 

6,281 
7,092 
11,426 
10,121 
9,876 
7,246 


20,060 
11,617 
6,947 
6,333 
5,164 
4,20i 

3,714 
5,671 
11,777 
7,379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 
4,232 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 

U.S.  DEPARTMENT  OF  COMMERCE      Maurice  H.  Stans,    Secretary 

Rocco  C.  Siciliano,  Under  Secretary 

BUREAU  OF  THE  CENSUS      George  Hay  Brown.  Director 


TABLE  2. —DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ITEM 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 
UNITED  STATES  TOTAL  

NEW  ENGLAND  

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

WEST  NORTH  CENTRAL 

MINNESOTA.  KANSASi  S.  DAKOTA  &  NEBRASKA.  .  . 
IOWA  AND  MISSOURI 

SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDh 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) •  . 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 


AUGUST 
1969 


SALES 
(tl.OOO) 


UU  7  19 
19  129 
25  590 

ue  5U1 

U2  597 
3  732 
2  222 

a  909 
2  527 
2  382 


2  503 
2  806 


1  565 
3  262 

«97 

6  978 
5  858 
1  120 


JULY 
1969 


SALES 
(11.000) 


110  062 

^"13  576 

26  U36 

37  579 

33  oau 

3  313 

"■l  222 

0  597 
2  361 
"2  2  36 


2  172 
2  857 


1  503 

1  838 

781 

5  quo 

a    772 
^■668 


AUGUST 
1968 


SALES 
(»1.000) 


as  a62 
20  ooa 

25  «58 

l|«  7q0 
39  052 

0  320 

1  368 

5  210 

2  670 
2  570 


2  299 
2  8«3 


1  58U 

2  355 

988 

7  956 
6  807 
1  109 


'"Revised  by  5  percent  or  more  from  previously  published  data. 


TABLE  3.- 


-POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 

By  TYPE  OF  CONFECTIONERY 


SIC 
CODE 


TYPE  OF  PRODUCT 


AUGUST  1969 


QUANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


{3UANTITY 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


AUGUST  1968 


THOUSAND 
POUNDS 


THOUSAND 
DOLLARS 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


2071324 
2071351 
2071371 

207011« 
2071201 
2070121 


PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  .  .  . 

$0.50  TO  $0.99  PER  POUND.  .  . 

LESS  THAN  $0.50  PER  POUND  .  . 


BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  .  . 
BULK  GOODS.  INCLUDING  PENNY  GOODS. 


3  933 

30  807 
10    013 

69  969 
25  792 
25    128 


3   658 

15    777 
12    712 

35  993 
12  890 
7    868 


2  5U7 
19  136 
30    063 

55    613 

19  903 

20  U37 


2  576 

12  511 

"■8  758 

29  883 

9  3U2 

6  558 


3   662 

28  5U0 
39    35  a 

73  515 
28  153 
23    56a 


3   508 

la  2aa 

11  221 

35    260 

12  820 
7    lau 


^Revised  by  5  percent  or  more  frcm  previously  published  figures. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 
USCOMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration, In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D,  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer- wholesalers--  Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers--Confectionerv  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales--Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f,o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars) 


Month  and  year 


1969 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

August 

July 

June 

May 

April , 

March 

February 

January 

1967 

December 

November 

October 

September , 


Total 


190,854 
131,330 
105,918 

115,147 
117,858 
134,907 
152,013 
156,247 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 
199,465 


Manufacturer- 
wholesalers 


184,358 
125,912 
101,590 

108.866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 
194,978 


Manufacturer- 
retailers 


6,496 
5,418 
4,328 

6,281 
7,092 
11,426 
10,121 
9,876 
7 ,  246 


20,060 
11,617 
6,947 
6,333 
5,164 
4 ,  204 

3,714 
5,671 
11,777 
7^379 
8,636 
6,605 


17,390 
9,223 
6,331 
4,487 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-Si. 50  per  year. 


U.S.  DEPARTMENT  OF  COMMERCE    Maurice  H.  Stans,  Secretary 

Rocco  0.  Siciliano,  Under  Secretary 

Harold  C.  Passer,  Assistant  Secretary  for  Economic  Affairs 
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TABLE  2.— DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTSf 
BY  KIND  OF  BUSINESS  AND  GEOGRAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 
UNITED  STATES  TOTAL  


NE*  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL 

MINNESOTA.  KANSAS.  S.  DAKOTA  &  NEBRASKA. 
IOWA  AND  MISSOURI 


SOUTH  ATLANTIC 

MARYLAND.  DISTRICT  OF  COLUMBIA.  VIRGINIA. 
WEST  VIRGINIA.  NORTH  CAROLINA.  AND 
SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

ALABAMA.  AND  MISSISSIPPI) 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 

OKLAHOMA.  AND  TEXAS)  

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 

MEXICO.  AND  UTAH) 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


SEPTEMBER 
1969 


SALES 
(SI. 000) 


7K  873 
30  313 
UU    560 

68    906 

58    H90 

7   258 

3    158 

1  606 

2  3U6 
2    260 


3    286 

U    OUU 


2    866 

5    0214 

783 

9  330 
8  001 
1    326 


AUGUST      SEPTEMBER 
1969  1958 


SALES 
(SI. 000) 


U6  871 
19  211 
^7    660 

18    531 

12    676 

3    635 

2    223 

1  919 

2  529 
2    390 


2    508 
"2    960 


1    567 
3   261 

911 

6    766 

5   811 

■■925 


SALES 
(Sl.OOOl 


73  616 
29  181 
11    135 

70    701 

60   811 

7    166 

2  721 

6    095 

3  108 
2    987 


2    898 
1    510 


2    509 

5    091 

1    327 

9  889 
8  257 
1    632 


Revised   by   5   percent   or  more   from  previously  published  data. 


SIC 
CODE 


2071321 
2071351 
2071371 

2070111 
2071201 


TABLE  3.— POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS. 
BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 


TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS. 


PACKAGE  GOODS  MADE  TO  RETAIL  AT  1 
SI. 00  OR  MORE  PER  POUND  .  .  . 
SO. 50  TO  SO. 99  PER  POUND.  .  . 
LESS  THAN  SO. 50  PER  POUND  .  . 


BAR  GOODS. 

5  CENT  AND  10  CENT  SPECIALTIES 


2070121   BULK  GOODS.  INCLUDING  PENNY  GOODS. 


SEPTEMBER  1969 


THOUSAND 
POUNDS 


7  191 
50  083 
53  757 

101  121 
31  512 
35  395 


THOUSAND 
DOLLARS 


7  363 
26  511 
19  971 

55  559 

15  007 
11  299 


AUGUST  1959 


QUANTITY 


THOUSAND 
POUNDS 


195  608 


3  936 
30  807 
10  107 

59  811 
25  839 
25  105 


THOUSAND 
DOLLARS 


89  169 


3  558 
15  756 
13  095 

36  099 
12  690 
7  851 


SEPTEMBER  1968 


THOUSAND 
POUNDS 


8  020 
50  270 
66  076 

107  =18 
33  586 
31  206 


THOUSAND 
DOLLARS 


8  196 
25  325 
19  398 

51  285 
15  331 

9  886 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOllM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration, In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D,  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration, 


EXPLANATION  OF  TERMS 

Manufacturer-wholesalers — Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer-  wholesaler  and  chocolate- 
manufacturer  sales  represent  f,o,b,  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products — In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1.  Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars) 


Month  and  year 


1969 


October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

Augus  t 

July 

June 

May 

April , 

March , 

February , 

January , 

1967 

December 

November , 

October 


Total 


186,042 
193,123 
131 ,330 
105,918 

115,147 
117,858 
134,907 
152,013 
156,247 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 
172,583 


Manufacturer- 
wholesalers 


178,728 
186,623 
125,912 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 
141,809 
141,354 


116,327 
161,377 
166,252 


Manufacturer- 
retailers 


7 

314 

6 

500 

5 

418 

4 

328 

6 

281 

7 

092 

11 

426 

10 

121 

9 

876 

7 

246 

20 

060 

11 

617 

6 

947 

6 

333 

5 

164 

4 

204 

3 

714 

5 

671 

11 

777 

7 

379 

8 

636 

6 

605 

17 

390 

9 

223 

6 

331 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.50  per  year. 
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-DOLLAR  SALES  OF  CONFECTIONERY  AND  COMPETITIVE  CHOCOLATE  PRODUCTS! 
BY  KIND  OF  BUSINESS  AND  GE06RAPHIC  AREA 


ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AHEAi 
UNITED  STATES  TOTAL  


NE*  ENGLAND 


MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY. 
PENNSYLVANIA  


EAST  NORTH  CENTRAL.  .  .  . 

ILLINOIS  

OHIO  AND  INDIANA  .  .  . 
MICHIGAN  AND  WISCONSIN 


WEST  NORTH  CENTRAL 

MINNESOTAi  KANSASi  S.  DAKOTA  S  NEBRASKA. 
IOWA  AND  MISSOURI 


SOUTH  ATLANTIC 

MARYLAND!  DISTRICT  OF  COLUMBIAi 
WEST  vIRGINIAi  NORTH  CAROLINAi 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 


VIRGINIAi 
AND 


TENNESSEE! 


EAST  SOUTH  CENTRAL  (KENTUCKY ■ 

ALABAMA!  AND  MISSISSIPPI! 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA! 

OKLAHOMA!  AND  TEXAS  I 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 

MEXICO!  AND  UTAH) 


PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON. 


OCTOBER   SEPTEMBER 


1969 


SALES 
(Sl!OOOI 


17B  72R 

1  1  U60 

61  6Bfl 

22  B92 

5B  796 

68  300 

58  21(1 

7  7U0 

2  3U6 

7  325 

(I  002 

3  32  3 


5  138 
5  822 

5  087 

q  750 

1  q09 

9  7qg 
7  791 
1  958 


1969 


SALES 
(SliOOOl 


186  623 

10  662 

75  065 

29  95  q 

q5  111 

69  9  17 

59  qaO 

7  279 

3  158 

q  611 

2  3q7 

2  26U 


5  501 

■■q  66q 

2  901 
5  025 

BOB 

9  669 
8  012 
'l  657 


OCTOBER 
1968 


SALES 

isiioooi 


180  762 

12  20q 

61  qu 

2  3  5Bl 

37  833 

69  195 

58  67« 

8  099 

2  022 

7  369 

3  610 
3  7  7q 


5  159 
5  567 


q  091 

5  001 

1  862 

10  500 

8  622 

I  873 


Revised  by  5  percent  or  more  from  previously  published  data. 

TABLE  5. — POUNDAGE  AND  DOLLAR  SALES  OF  SELECTED  MANUFACTURER-WHOLESALERS  AND  CHOCOLATE  MANUFACTURERS! 

BY  TYPE  OF  CONFECTIONERY 


TYPE  OF  PRODUCT 

OCTOBER  1969 

SEPTEMBER  1969 

OCTOBER  1966 

SIC 
CODE 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

TOTAL  SALES  OF  SELECTED  ESTABLISHMENTS 

252  819 

1  1  786 
07  q97 
50  825 

87  613 
22  063 
32  635 

125  056 

12  502 
25  59B 
16  BOS 

08  221 
12  035 
10  037 

288  679 

7  q91 

50  035 
62  755 

101  039 

51  586 
55  375 

136  878 

"■7  89a 
26  5  30 
19  527 

55  569 
15  9B5 
11  569 

271  805 

10  779 
qB  198 
sq  qBB 

96  5B1 
2a  I  OB 
33  609 

207132q 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

SI. 00  OR  MORE  PER  POUND  

2071351 
2071371 

«0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUND  

20  351 
16  9s  1 

2070110 

BAR  GOODS 

06  105 
15  552 
10  757 

2071201 
2070121 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS 

Revised   by   5   percent   or  more   from   previously   published   data. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery,"  and  census  Form 
M20C.2,  "Monthly  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for  ap- 
proximately 90  percent  of  the  total  U.S.  manufac- 
turers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 

The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 


The  data  are  not  adjusted  for  seasonal  variation 
or  number  of  working  days. 

RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer-wholesalers-  -  Confectionery  man- 
ufacturing establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


Manufacturer-retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales — Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer- retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products- -In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 

Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 

(Thousand  of  dollars) 


Month  and  year 


1969 


November. . 
October.  .  . 
September. 
August. .  .  . 
July 


June 

May 

April. .  .  . 
March . . . . 
February , 
January . . 


1968 


December.  . 
November. . 
October. . . 
September. 
August . . . . 
July 


June 

May 

April. .  .  . 

March.  .  . . 
February . 
January . . 


1967 


December . 
November. 


Total 


171,722 
186,734 
193,123 
131 ,330 
105,918 

115,147 
117,858 
134,907 
152,013 
156,247 
146,321 


139,172 
172,464 
187,709 
194,124 
127,103 
97,035 

106,921 
113,405 
125,913 
142,379 
150,445 
147,959 


133,717 
170,600 


Manufacturer- 
wholesalers 


160,337 
179,009 
186,623 
125,912 
101,590 

108,866 
110,766 
123,481 
141,892 
146,371 
139,075 


119,112 
160,847 
180,762 
187,791 
121,939 
92,831 

103,207 
107,734 
114,136 
135,000 

141,354 


116,327 
161,377 


Manufacturer- 
retailers 


11,385 
■^7,7  25 
6,500 
5,418 
4,328 

6,281 
7,092 
11,426 
10,121 
9,876 
7,246 


20,060 
11,617 


,947 
,333 
,164 


4,204 

3,714 

5,671 

11,777 

iJoston  Public  l.ajjftry 

.636 


e  rintendent  of 


ents 


FEB  1  9  rj/O 

17,390 

DEPOSITORY 


Revised  by  5  percent  or  more  from  previously  published  data. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C,   20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1. 50  per  year. 

U.S.  DEPARTMENT  OF  COMMERCE    Maurice  H.  Stans,  Secretary 

Rocco  C.  Siciliano,  Under  Secretary 

Harold  C.  Passer,  Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS    George  Hay  Brown,  Director 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTSi 
BY    KIND    OF    BUSINESS    AND    GEOGRAPHIC    AREA 


NOVEMBER 
1969 

OCTOBER 
1969 

NOVEMBER 
1966 

ITEM 

SALES 

SALES 

SALES 

(SliOOOl 

ISI.OOOI 

(SltOOO) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 
AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREA. 

160  337 

10  250 

53  882 
19  878 
31  001 

179  009 

11  377 

61  662 
22  902 
38  760 

NEW  ENGLAND  

9  912 

MIDDLE  ATLANTIC  

NEW  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

53  189 
21  389 
32  100 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

52  352 

13  710 

6  950 

1  692 

68  3!1 

58  218 

7  750 

2  316 

55  Oil 

15  783 

7  117 

1  811 

WEST  NORTH  CENTRAL 

MINNESOTA!  KANSASi  S.  DAKOTA  S  NEBRASKA 

IOWA  AND  MISSOURI 

11  929 
7  162 
1  767 

7  327 
1  003 
3  321 

11  182 
6  873 
1  609 

9  013 

2  616 

6  597 

8  982 

3  159 
5  823 

MARYLAND.  DISTRICT  UF  COLUMBIA.  VIRGINIA. 

WEST  VIRGINIA.  NORTH  CAROLINA.  AND 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

2  707 
5  087 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE. 

1  018 

6  515 

3  511 

e  717 
6  756 
1  991 

5  087 

1  792 

■■l  318 

9  650 
7  690 
1  960 

WEST  SOUTH  CENTRAL  (ARKANSAS.  LOUISIANA. 
OKLAHOMA.  AND  TEXAS)  

6  616 

MOUNTAIN  (ARIZONA.  COLORADO.  IDAHO.  NEW 
MEXICO.  AND  UTAH).  #•■•  

3  508 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

8  973 
6  655 
2  318 

Revised    by   5   percent   or  more   from  previously  published   data. 


TABLE    3. —POUNDAGE    AND   DOLLAR   SALES   OF    SELECTED    MANUFACTURER-WHOLESALERS   AND   CHOCOLATE   MANUFACTURERS. 

BY    TYPE    OF    CONFECTIONERY 


TYPE  OF  PRODUCT 

NOVEMBER  1969 

OCTOBER  1969 

NOVEMBER  1968 

SIC 
CODE 

aUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

QUANTITY 

THOUSAND 
POUNDS 

VALUE 

THOUSAND 
DOLLARS 

209  618 

18  116 
37  200 
11  833 

61  151 
'20  311 
25  001 

108  165 

21  386 
19  906 
11  019 

31  019 

'10  751 

8  021 

251  780 

11  810 
17  126 
50  822 

89  111 
22  166 
32  812 

121  823 

12  327 
25  593 

16  811 

17  115 
12  031 
10  530 

221  962 

17  219 
36  787 
53  806 

68  312 
23  631 
25  207 

107  690 

2071321 
2071351 
2071371 

2070111 
2071201 
2070121 

PACKAGE  GOODS  MADE  TO  RETAIL  ATI 

$1.00  OR  MORE  PER  POUND  

$0.50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POuND  

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS.  INCLUDING  PENNY  GOODS 

19  702 
22  331 
16  202 

29  026 

11  921 

8  065 

*25   to  50  percent   of    this    Item   was    imputed. 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate- manufacturing  concerns,  report  on  Form 
M20C.1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate-manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer-wholesalers- -Confectionery  man- 
ufacturing  establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonregponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution. 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  statistics  in  this  publication  are  based  on  a  survey  of  manufacturers  and  represent  the  entire 
U.S.  sales  of  confectionery  by  manufacturing  establishments  except  in  table  3.  Estimates  are  included 
for  establishments  whose  reports  were  not  received  in  time  for  tabulation.  A  more  complete  descrip- 
tion of  the  survey  appears  on  page  3. 


Table  1    Summary  of  Manufacturers'  Sales  of 
Confectionery,  1967  to  1969 


(Thousand  of  dollars) 


Month  and  year 


1969 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1968 

December 

November 

October 

September 

August 

July 

June 

May 

April 

March 

February 

January 

1967 

December 


tal 

Manufacturer- 

Manufacturer- 

wholesalers 

retailers 

146,202 

125,437 

20,765 

173,498 

162,158 

11,340 

186,734 

179,009 

7,725 

193,123 

186,623 

6,500 

131,330 

125,912 

5,418 

105,918 

101,590 

4,328 

115,147 

108,866 

6,281 

117,858 

110,766 

7,092 

134,907 

123,481 

11,425 

152,013 

141,892 

10,121 

156,247 

146,371 

9,876 

146,321 

139,075 

7,246 

139,172 

119,112 

20,060 

172,464 

160,847 

11,617 

187,709 

180,762 

6,947 

194,124 

187,791 

6,333 

127,103 

121,939 

5,164 

97,035 

^mni 

Public 

,  .,       4,204 

Libra rv 

106,921 

^''1*3;B(57' 

fletit  of  tDnru3o?li1:<; 

113,405 

107,734 

5,671 

125,913 
142,379 

iss'tiSM 

R  29 

)97S;S 

150,445 

141,809 

8,636 

147,959 

"1,^ 

pository''""" 

133,717 

116,327 

17,390 

Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census  Industry  Division 
Washington,  D.C    20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:    15  cents  per  copy-$1.56  per  year. 

U.S.  DEPARTMENT  OF  COMMERCE    Maurice  H.  Stans,  Secretary 

Rocco  0.  Siciliano,  Under  Secretary 

Harold  C.  Passer,  Assistant  Secretary  for  Economic  Affairs 

BUREAU  OF  THE  CENSUS    George  Hay  Brown,  Director 


-DOLLAR    SALES    OF    CONFECTIONERY    AND    COMPETITIVE    CHOCOLATE    PRODUCTS> 
BY    KIND   OF    BUSINESS    AND    GEOGRAPHIC    AREA 


DECEMBER 

N0VEM9EP 

DECEMBER 

1969 

1969 

1968 

ITEM 

SALES 

SALES 

SALES 

($l!OOOI 

($l!O00l 

(SliOOO) 

ESTIMATED  TOTAL  SALES  OF  MANUFACTURER-WHOLESALERS 

AND  CHOCOLATE  MANUFACTURERS  BY  GEOGRAPHIC  AREAi 

UNITED  STATES  TOTAL  

125  437 

162  158 

119  112 

NEW  ENGLAND  

12  57U 

10  219 

9  750 

U3  925 
17  OUO 
26  835 

55  6814 
■■21  915 
33  769 

37  718 

NE*  YORK  AND  NEW  JERSEY 

PENNSYLVANIA  

16  102 
21  616 

EAST  NORTH  CENTRAL 

ILLINOIS  

OHIO  AND  INDIANA  

MICHIGAN  AND  WISCONSIN  

39  7114 

33  908 

«  102 

1  7014 

52  296 
1414  020 
■■6  1483 
"■l  793 

38  621 
32  313 

u  963 
1  3145 

8  801 
5  862 
2  939 

U  920 
7  161 
14  759 

11  051 

MINNESOTAi  KANSASt  S.  DAKOTA  &  NEBRASKA 

IOWA  AND  MISSOURI 

6  1431 
14  620 

U  885 

9  108 

5  038 

MARYLAND!  DISTRICT  OF  COLUMBIA!  VIRGINIAi 

WEST  VIRGINIAi  NORTH  CAROLINAi  AND 

SOUTH  CAROLINA 

GEORGIA  AND  FLORIDA 

1  812 
3  073 

2  7m 
6  390 

1  862 
3  176 

EAST  SOUTH  CENTRAL  (KENTUCKY.  TENNESSEE! 

3  OIU 
2  H28 

6  1411 
3  63U 

WEST  SOUTH  CENTRAL  (ARKANSAS!  LOUISIANA! 

3  1462 

MOUNTAIN  (ARIZONA!  COLORADO!  IDAHO!  NEW 
MEXICO!  AND  UTAHI 

2  865 

PACIFIC  

CALIFORNIA  

WASHINGTON  AND  OREGON 

7  703 
6  176 
1  527 

8  825 
6  817 
2  008 

8  3145 
6  595 
1  750 

TABLE    3.— POUNDAGE    AND    DOLLAR    SALES    OF    SELECTED    MANUFACTURER-WHOLESALERS    AND    CHOCOLATE    MANUFACTURERS! 

BY    TYPE    OF    CONFECTIONERY 


DECEMBER  1969 

NOVEMBER  1969 

DECEMBER  1968 

SIC 

(3UANTITY 

VALUE 

(JUANTITY 

VALUE 

(JUANTITY 

VALUE 

CODE 

TYPE  OF  PRODUCT 

THOUSAND 
POUNDS 

THOUSAND 
DOLLARS 

THOUSAND 
POUNDS 

THOUSAND 
DOLLARS 

THOUSAND 
POUNDS 

THOUSAND 
DOLLARS 

172  097 

89  034 

213  887 

109  545 

163  521 

76  587 

2071324 
2071351 
2071371 

PACKAGE  GOODS  MADE  TO  RETAIL  AT4 

11.00  OR  MORE  PER  POUND 

SO. 50  TO  $0.99  PER  POUND 

LESS  THAN  $0.50  PER  POUiMD 

'114  023 
24  554 
'32  095 

'n  209 
13  034 
'9  271 

17  673 
39  105 
46  327 

21  243 
20  880 
14  565 

13  185 
19  203 
36  707 

14  404 
0  794 
9  989 

2070114 
2071201 
2070121 

BAR  GOODS 

5  CENT  AND  10  CENT  SPECIALTIES  

BULK  GOODS!  INCLUDING  PENNY  GOODS 

62  909 
'17  503 
21  013 

33  539 
'9  209 
6  772 

65  620 
20  041 
25  121 

34  007 
10  799 
8  052 

56  611 

18  387 

19  428 

27  467 
9  074 

5  8f9 

'25  to  50  percent   of   this    itan   Is    Imputed.       (See   "Description  of  Survey"  for   a  discussion  of    Imputation   rate.) 
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DESCRIPTION  OF  SURVEY 

The  statistics  in  this  publication  were  collected 
on  census  Form  M20C.1,  "Monthly  Confectionery 
Survey  by  Type  of  Confectionery  Survey"  from  a 
sample  of  approximately  330  confectionery  manu- 
facturing establishments  which  account  for 
approximately  90  percent  of  the  total  U.S.  manu- 
facturers' sales  of  confectionery  products.  The 
proportion  estimated  for  the  establishments  which 
are  not  on  the  reporting  panel  varies  by  State  and 
is  based  on  their  sales  as  reported  in  the  Census 
of  Manufactures. 

The  statistics  presented  in  table  1  represent 
industry  total  sales  figures  which  are  based  on  the 
combined  monthly  sales  totals  reported  by  the  330 
establishments  in  the  reporting  panel  and  which 
include  estimates  as  described  above. 

Approximately  250  of  the  respondents  are  mailed 
Form  M20C.2  on  which  the  total  monthly  sales 
figure  is  the  only  item  reported.  The  remaining 
establishments  on  the  panel,  which  form  a  group  of 
about  80  of  the  large  manufacturer-wholesaler  and 
chocolate-manufacturing  concerns,  report  on  Form 
M20C.  1  on  which  detail  by  type  of  confectionery  is 
requested  in  addition  to  the  total  sales  figure. 
Aggregate  figures  for  this  group  are  presented 
in  table  3.  Comparison  of  table  3  with  the  second 
column  of  table  1  shows  that  the  respondents 
on  Form  M20C.1  account  for  about  65  percent 
of  the  total  estimated  sales  of  manufacturer- 
wholesalers  and  chocolate- manufacturers. 


Statistics  for  previous  months  may  be  revised, 
due  to  receipt  of  corrected  data  from  respondents, 
including  late  reports  for  which  estimates  were 
made,  and  other  corrections.  Figures  which  were 
revised  significantly  are  indicated  by  footnotes. 

The  data  are  not  adjusted  for  seasonal  variation 
of  number  of  working  days. 


RELATED  REPORTS 

An  annual  Current  Industrial  Report  which 
includes  only  summary  data  is  published  in  this 
series.  This  report  consists  partly  of  totals  from 
the  monthly  reports  and  partly  of  data  obtained  as 
the  result  of  a  joint  survey  by  the  Bureau  of  the 
Census  and  Business  and  Defense  Services  Admin- 
istration. In  this  joint  undertaking,  various 
statistics  on  confectionery  are  collected  on  census 
Form  MA-20D.  The  results  of  the  survey  are  pub- 
lished in  detail  in  a  report  entitled,  "Confectionery 
Manufacturers,  Sales  and  Distribution"  published  by 
Business  and  Defense  Services  Administration. 


EXPLANATION  OF  TERMS 

Manufacturer-wholesalers- -Confectionery  man- 
ufacturing  establishments  which  sell  primarily  to 
wholesalers  or  retailers.  This  category  includes 
chocolate  manufacturers. 


The  current  month's  figures  include  estimates 
for  respondents  in  the  reporting  panel  whose  reports 
were  not  received  in  time  for  tabulation,  as  well  as 
for  small  respondents  excluded  from  the  panel. 
Missing  figures  for  companies  in  the  reporting 
panel  are  imputed  from  the  month-to-month  move- 
ments shown  by  reporting  firms.  The  overall 
imputation  rate  is  generally  limited  to  25  percent, 
including  about  10  percent  for  small  respondents 
excluded  from  the  monthly  panel.  Individual  items 
with  higher  imputation  rates  are  footnoted. 

The  imputation  rate  is  not  an  explicit  indicator 
of  the  potential  error  in  published  figures  due  to 
nonresponse,  both  because  the  actual  monthly 
movements  for  nonrespondents  may  or  may  not 
closely  agree  with  the  imputed  movements,  and 
because  the  estimates  for  nonpanel  cases  may  not 
reflect  their  current  activity.  The  probable  range 
of  difference  between  the  actual  and  imputed 
figures  is  unknown.  The  degree  of  uncertainty 
regarding  the  accuracy  of  the  data,  however, 
increases  as  the  percentage  of  imputation  in- 
creases. Figures  with  imputation  rates  above  25 
percent,  particularly,  should  be  used  with  caution, 

USCOMM-DC 


Manufacturer- retailers- -Confectionery  manu- 
facturing establishments  which  sell  primarily 
through  their  own  retail  outlets.  Establishments 
which  have  only  one  retail  outlet  are  not  classified 
in  manufacturing. 


Sales- -Manufacturer- wholesaler  and  chocolate- 
manufacturer  sales  represent  f.o.b.  plant  value  and 
exclude  resales  of  goods  purchased  from  other 
manufacturers  or  received  from  other  plants  of  the 
reporting  company. 


Sales  of  manufacturer-retailers  represent  the 
value  of  goods  transferred  to  retail  outlets;  they 
are  approximately  the  commercial  wholesale  sales 
value  and  not  the  retail  price  to  the  consumer. 

Products-- In  this  survey,  data  are  collected  only 
for  consumer  type  confectionery  goods.  Such  data 
exclude  cough  drops,  medicated  candy,  chewing 
gum,  roasted  peanuts,  unsweetened  popcorn,  and 
fountain  syrup. 
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The  data  as  published  in  table  3  for  bulk  goods  and  5  cent  and  10  cent  specialties  should  be  revised 
as  shown  below. 


Table  3. --SALES  BY  MANUFACTURER-WHOLESALERS,  INCLUDING  CHOCOLATE  MANUFACTURERS,  OF 
CONFECTIONERY  AND  COMPETITIVE  PRODUCTS,  BY  TYPE  OF  PRODUCT,  1969  AND  1968 


Type  of  product 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


1968 


Pounds 
(1,000) 


Value 
($1,000) 


Average 
value 


TOTAL  SALES: 
As  published. 
As  revised. . . 


Bulk  goods ' 
As  published. 
As  revised  .  .  . 


5  cent  and  10  cent  specialties: 

As  published 

As    revised 


3,791,700 
(n.c.) 


462,356 
644,665 


665,234 
482,925 


1,732^807 

(n.c.) 


217,656 

(n.c.) 


220,424 

(n.c.) 


$0 . 457 
(n.c.) 


0.4708 
0.3376 


0.3313 
0.4564 


3,815,820 

(n.c.) 


468,736 
642,966 


654,254 
480,024 


1,654,522 
(n.c.) 

205,189 

(n.c.) 

210,394 

(n.c.) 


$0,434 
(n.c.) 


0.4377 
0.3191 


0.3216 
0.4394 


Note:  With  the  exception  of  the  U.S.  totals,  the  figures  in  this  table  are  estimated  from  the  data 
collected  for  the  various  categories  on  Form  MA-20D.  The  reported  figures  accounted  for  approximately 
90  percent  of  the  estimated  totals. 

n.c.  No  change, 
'includes  penny  goods. 
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COVERAGE--Statistics  in  this  publication  aFt' 
estimated  industry  totals  based  on  monthly  reports 
on  Census  Forms  M20C.1  and  M20C.2  from 
approximately  330  manufacturers  of  confectionery 
and  competitive  chocolate  products.  The  data 
from  these  respondents  account  for  about  90 
percent  of  the  total  U.S.  manufacturers'  sales  of 
confectionery  products.  The  proportion  estimated 
for  the  establishments  which  are  not  on  the 
reporting  panel  varies  by  State  and  is  based  on 
their  sales  as  reported  in  the  census  of  manu- 
factures. In  addition,  detailed  annual  reports 
on  sales  by  type  of  confectionery,  ingredients 
used,  and  sales  by  class  of  customer  were 
collected  on  an  annual  basis  on  Form  MA-20D 
from  a  reporting  panel  of  large  establishments. 

This    report    is    the    result   of   a    joint  effort 
by    the    Business    and  Defense  Services  Admin- 


^051S9tS^  and  the  Bureau  of  the  Census  and  includes 
only  summary  data.  More  detailed  statistics, 
based  on  the  annual  survey,  will  appear  in  the 
report  entitled  "Confectionery  Manufacturers' 
Sales  and  Distribution,  1969"  to  be  published 
in  the  near  future  by  the  Business  and  Defense 
Services  Administration. 
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pared in  the  Industry  Division  under  the  direction 
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Foods,  assisted  by  John  M.  Stuart,  was  directly 
responsible  for  the  review  of  the  data  and  prepara- 
tion of  the  report.  Owen  C.  Gretton,  Chief  of 
the  Division,  and  Milton  Eisen,  Assistant  Chief, 
provided  overall  direction  and  coordination  to 
this  project. 


Table    1. — SUMMARY   OF   MANUFACTURERS'    SALES    OF  CONFECTIONERY   PRODUCTS, 
BY    KIND  OF   BUSINESS,    1960-1969 

( In  millions ) 


Year 

Total 

Manufacturer- 
wholesalers 

Manufacturer- 
retailers 

Pounds 

Value 

Pounds 

Value 

Pounds 

Value 

1969., 

1968* 

3,888 
3,907 
3,769 
3,668 
3,474 
3,403 

3,269 
3,121 
3,112 
3,004 

1,848 
1,756 
1,645 
1,544 
1,429 
1,395 

1,319 
1,251 
1,233 

1,206 

3,792 
3,816 
3,690 
3,589 
(NA) 
3,326 

3,175 
3,043 
3,024 
2,915 

1,733 
1,655 
1,553 
1,456 
(NA) 
1,323 

1,235 
1,176 
1,153 
1,125 

97 
91 
79 
79 

(NA) 
77 

94 
78 
88 
89 

115 
101 

1967 

92 

1966 

88 

1965 

1964 

(NA) 
72 

1963 

1962 

84 
75 

1961 

80 

1960 

81 

Note:       Includes    all   known  producers   of  confectionery   and   competitive  chocolate 
products,    except    retail   confectioners   with    a   single    location.       Manufacturer- retailers 
are   those  with   2   or  irore  outlets. 


Revised. 


(na)    Not    available. 


Inquiries  concerning  these  figures  should  be  addressed  to  the  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Industry  Division, 
Washington,  D.C.  20233.  This  publication  is  for  sale  by  the  Bureau  of  the  Census,  Price:  15  cents  per  copy— $1.50  per  year. 


-VALUE  OF   MANUFACTURERS'    SALES   OF  CONFECTIONERY   PRODUCTS, 
BY   KIND  OF   BUSINESS    AND   BY    MONTH,    1969   AND   1968 


{Millions   of   dollars) 


Month 

Total 

Manufacturer-whole- 
salers   including 
chocolate  manufac- 
turers 

Manufacturer- retailers 

1969 

1968'" 

1969 

1968 

1969 

1968 

TOTAL 

1,848 

153 
163 
159 
140 
124 
121 

110 
138 
204 
197 
183 
156 

1,756 

152 
155 
146 
130 
117 
110 

100 
131 
200 
193 
178 
144 

1,733 

145 
153 
148 
128 
116 
114 

106 
132 
197 
189 
171 
134 

1,655 

145 
146 
139 
117 
111 
106 

96 
126 
194 
186 

166 
123 

115 

8 

10 

11 

12 

8 

7 

4 
6 

7 

8 

12 

22 

101 
7 

9 

7 

13 

May 

June 

July 

6 

4 

4 

5 

September 

6 
7 

November 

12 
21 

Note:      Manufacturer- retailers   include  only   those  with  2  or  more  outlets. 
Revised. 


Table   3. --SALES    BY    MANUFACTURER-WHOLESALERS,    INCLUDING  CHOCOLATE  MANUFACTURERS,    OF 
CONFECTIONERY   AND  COMPETITIVE   PRODUCTS,    BY  TYPE  OF   PRODUCT,    1969   AND    1968 


i 


1 


Type  of  product 


Pounds 

(1,000) 


Value 
(*1,000) 


Average 
Value 


Pounds 
(1,000) 


Value 
($1,000) 


Average 

Value 


TOTAL  SALES. 


Package  goods   made  to   retail   at- 

$1.00  or  more  per  pound 

$0.50   to   $0.99  per  pound 

Less    than  $0.50  per  pound 


Bar  goods 

Bulk  goods' 

5  cent  and  10  cent  specialties. 


3,791,700 

172,801 
549,262 
755,631 

1,186,416 

462,356 

665,234 


1,732,807 

201,753 
282,819 
225,434 

584,721 

217,656 

220,424 


1.1675 
0.5149 
0.2983 

0.4928 

0.4708 

0.3313 


3,815,820 

167,727 
480,165 
806, 103 

1,238,835 

468,736 

654,254 


1,654,522 

189,472 
242,467 
241,399 

565,601 

205,189 

210,394 


$0,434 

1.1296 
0.5050 
0.2995 

0.4566 

0.4377 

0.3216 


Note:      With  the   exception  of   the  U.S.    totals,    the    figures    In   this    table   are   estimated   from  the  data  collected    for  the 
various   categories   on   Form  MA-20D.      The   reported   figures    accounted    for  approximately   90  percent   of  the  estimated   totals. 

Revised 
'Includes   penny   goods. 
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Table   4 . —MANUFACTURERS '    SALES   OF  CONFECTIONERY   AND  COMPETITIVE  CHOCOLATE   PRODUCTS,    BY 
KIND  OF   BUSINESS    AND  AREA   OF   PLANT   LOCATION,    1969   AND    1968 


Pounds 
(1,000) 


Value^ 
($1,000) 


Pounds 
(1,000) 


Value 
($1,000) 


UNITED  STATES,    TOTAL. 


By   kind  of  business: 

Manufacturer- retailers 

Manufacturer-wholesalers    including  chocolate  manufacturers. 


MANUFACTURER-WHOLESALERS    INCLUDING  CHOCOLATE-MANUFACTURERS 
BY   AREA   OF   PLANT    LOCATION' 


New   Eng 1 and . 


Middle  Atlantic,  total.... 
New  York  and  New  Jersey. 
Pennsylvania 


East  North  Central,  total. 

Illinois 

Ohio  and  Indiana 

Michigan  and  Wisconsin.. 


West  North  Central,  total 

Minnesota,  Kansas,  South  Dakota  and  Nebraska 
Iowa  and  Missouri 


South  Atlantic,  total 

Maryland,  District  of  Columbia,  Virginia,  West  Virginia, 

North  Carolina,  and  South  Carolina 

Georgia  and  Florida 


East  South  Central; 

Kentucky,  Tennessee,  Alabama,  and  Mississippi. 

West  South  Central: 

Arkansas,  Louisiana,  Oklahoma,  and  Texas 


Mountain: 

Arizona,    Colorado,    Idaho,    New  Mexico,    and  Utah. 


Pacific,    total 

California 

Washington,    Oregon,    and  Hawaii. 


3,888,466 


96,766 
3,791,700 


224,807 

1,228,164 
544,759 
683,405 

1,531,805 

1,312,324 

172,762 

46,719 

175,624 
83,727 
91,897 

145,494 

55,488 
90,006 


134,598 


24,569 

235,556 

206,686 

28,870 


1,847,573 


114,766 
1,732,807 


109,481 

651,378 
245,133 
406,245 

606,340 

520,671 

60,085 

25,584 

86,934 
47,513 


29,748 
45,909 


29,602 


19,876 

104,276 
88,285 
15,991 


3,907,205 


91,385 
3,815,820 


233,036 

1,238,389 
606,455 
631,934 

1,541,543 

1,334,437 

176,214 

30,892 

177,477 
83,621 
93,856 

136,569 

51,378 
85,191 


79,873 
138,469 

27,892 

242,572 

205,291 

37,281 


1,755,529 


101,007 
1,654,522 


108,513 

619,278 
262,908 
356,370 

574,811 

497,674 

57,407 

19,730 

83,242 
45,396 
37,846 

71,083 

27,936 
43 , 147 


20,827 

103,444 
85,903 
17,541 


Note:      Manufacturer- retailers   include  only   those  with  2  or  more  outlets. 

r 

Revised. 

'Separate  data  by  area  of  plant  location  for  manufacturer- retailers  are  withheld  to  avoid  disclosing  figures  for 
individual  companies. 

^Value  figures  in  this  table  are  summations  of  revised  corresponding  figures  published  in  the  monthly  M20C  series. 
The  proportion  estimated  for  establishments  not  on  the  reporting  panel  varies  by  geographic  area  and  does  not  exceed  14 
percent  except  for  Missouri  and  California.   For  the  U.S.  approximately  11  percent  of  the  total  value  was  estimated. 

In  order  to  estimate  quantity  data,  unit  values  were  computed  by  geographic  area  from  the  annual  data  collected  on 
Census  Form  MA-20D.  By  applying  these  xmit  values  to  the  corresponding  value  figures  on  the  table,  poxmdage  data  for 
each  area  were  estimated.   The  reported  quantities  accounted  for  90  percent  of  the  estimated  total. 
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